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THEY SAW LEE GREET MASON ... 
The capacity crowd shown in the upper photograph was on hand 
when Robert T. Mason, prominent radio executive from Marion, 
Ohio, presented the story of "Air Force and the Retailer", 
N. A. B.'s national retail promotion plan. Fred M. Lee, general 
manager of the John Taylor Dry Goods company, is shown to 
the left in the staff photo above welcoming Mr. Mason to Kansas 
City. 

Kansas Cily' s Greatest Advertising 
Turnout Sees N.A.B. Retail Showing 

They came and they saw! It was Kansas City's larg
est turnout of advertising and store executives, viewing 
"Air Force and the Retailer" presented under auspices 
of the Retail Merchants Association and the Radio Indu8-
try of this city. 

With Robert T. Mason, president of radio station 
\Vl\IRN of Marion, Ohio, as n1aster of ceremonies, the 
lengthy presentation told of the problems of retail Relling, 
retail dfatribution and the part radio advertising may play 
in their solution. Fred M. Lee, general manager of the 
John Taylor Dry Goods company, was chairman and Vic
to1· A. Newman, vice-president of Woolf Brothers, as 
associate chairman. 

Sam H. Bennett, director of sales f01· KlVIBC, was ar
rangements chairman as a member of the N. A. B. Sales
managers' Executive committee which was closely allied 
with the compilation of this material. 

l\1ore than 400 radio stations throughout America con
tributed with the National Association of Broadcasters to 
the cost of the presentation which required sixteen months 
of intensive work to complete. 

Edwin Browne As Director 

KMBC · Educational Program 
Ushered in by School of Air 

INDEX 

Recognized for its public serv
ice efforts in the "Heart of Amer
ica", KMBC of Kansas City adds 
another pillar to past accomplish
ments with the advent of an elab
orate new sea:;on of educational 
activities, ushered in by the 
"American School of the Air", 
radio's outstanding educational 
program . in its fourteenth year 
over KMBC. : 

Edwin Brow~e, educational di
rector for KMBC, likewise an
nounced in October that "The 
Classroom of the Air", instituted 
over KMBC last season, returns 
for another y~ar Fridays at 10 
a. m. This p:i;ogram consists of 
classroom disenssions by fourth 
grade students from Kansas City 
schools. 

"The importance of education Listed below are items of 
particular interest to grocers 
and druggists in this month's 
issn., of H~:, . .-!:b"""' t!!. 

under present-day world condi- GENE w. DENNIS ... 
tions is recognized by KMBC, and 

DRUGGISTS: 
Stanback-Page 1 Col. 4. 
New Contracts-Page 2 Col. 5. 
Camels-Page 3 Col. 1. 
Phillips Toothpaste--Page 3 Col. 1. 
Bourjois-Page 3 Col. 2. 
E. R. Squibbs-Page 4 Col. 1. 
Digest for Druggists-Page 4 Col. 3. 
lronized Yeast-Page 4 Col. 3. 

GROCERS: 
Digest for Grocers-Page 2 Col. 4, 
New Contracts-Page 2 Col. 5. 
Rinso--Page 3 Col. 1. 
Post Toasties-Page 3 Col. 2. 
Tobasco Sauce-Page 3 Col. 2. 

said Mr. Browne. "vVe have not 
forgotten, in crowded commercial 
schedules, the responsibility of 
radio to . the field of education." 

Teachers' manuals, complete 
with study guides and air-age 
maps are being distributed through 
KMBC's educatiqnal department. 

\ 

Stanback Becomes Latest 
KMBC's Lochman Covering Sponsor of Brush Creek 
Top Big 6 Grid Games 

"Snap back with Stanback"-
Walt Lochman, KMBC's sports four little words, but they're go

editor, instituted in October his ing over big with thousands at
season's play-by-play accounts of tending KMBC's Saturday night 
top-flight Big Six Grid games Brush Creek Follies, thus intro
starting with Kansas at Nebraska ducing a newcomer in Kansas City 
on October 23. KMBC is also drug stores, Stanback Headache 
carrying his broadcasts of the Mis- Powders. Stanback sponsol'S the 
souri games with Nebraska, Iowa 10 :15-10 :30 p. m. air shows of 
State, Oklahoma and Kansas. the Follies. 
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War Coordinator 
Overseas for KMBC 

Gene Dennis, coordinator of 
war activities for KMBC, was sent 
overseas the last of October for 
first hand experience on active 
battlefronts as a realistic ap
proach to the future preparation 
of KMBC ,var effort prnj ects. 
Color background material will 
also be obtained on Kansas City 
men overseas for the creation of 
locally produced programs " to the 
folks back home." 

KMBC of Kansas City, winner 
of Variety's 1942 plaque for out
standing wartime activities, carries 
one of radio's heaviest schedules 
in support of this country's war 
effort. Mr. Dennis expected to be 
overseas for several weeks in the 
Algiers theatre of operations. 
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Published with the editorial purpose of furthering the reputation. the 
distribution and sales of KMBC advertisers as well as to offer a means 
of informative news concerning the activities of KMBC and of the
radio industry, our free system of broadcasting for good listening. 

KMBC 
of Kansas City 

MIDLAND BROADCASTING COMPANY 
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Sam H. Bennett, Director of Sales 

Published by the KMBC Sales Promotion Department 
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Katie Ament, Reporter 

Nationally Represented By 

FREE & PETERS, INC. 
NEW YORK 
247 Park Avenue 

Plaza 5-4131 

SAN FRANCISCO 
111 Sutter 

Sutter 4353 

HOLLYWOOD 
1512 N. Gordon 
Gladstone 3949 

ATLANTA 
322 Palmer Bldg. 

Main 5567 

Editor's Note: This is the third of a series of discus
sions on the fundamental underlying facts of why radio is 
the dominating factor that it is today in the American way 
of Free Enterprise. 

DURING the month of October the largest gathering 
in the history of Kansas City advertising circles 
viewed the National Association of Broadcasters' 

retail promotion showing. Prominent executives of retail 
organizations were told, not only the story of radio, but 
of planning as well for post-war merchandising problems. 
This was no small order for a single sitting. 

-f 

If you are one of an analytical mind and pref er your 
education as meat-and-potatoes, the N. A. B. showing 
filled the bill, for the data was there, as complete a com
pilation as has ever been turned out in the advertising 
profession. Those possessed with posterior ~ortitude de
rived a wealth of good from the information presented, 
and it is to be hoped that few were they who, like the 
woman 1n cotton stockings, had nothing happen to them. 

-( 

To say that this was an ambitious urn;lertaking is a 
I 

gross understatement. The subject of radio is in itself 
ambitious. One phase of radio for a full-length discussion 
could be its circulation. How many think of this in terms 
of 90 % of the radio-equipped homes in America? Radio, 
not being limited by the confines of a single metropolitan 
district, sends its messages into infinity bounded only by 
the individual's will to listen. 

-( 

Another point of discussion in this regard can be that 
phase which deals with the composition of ra1dio's circula
tion. Pulp magazines appeal to some; others limit their 
reading efforts to the popular slicks; while still others 
subscribe to style magazines. Radio is the one medium, 
hO'wever, with a circulation representative bf all strata 
of society. 

-( 

Consider, too, that while one member o~ a family at 
a time may read a newspaper, all of the family as a group 
can listen to radio. Group listening is advantageous for 
desire is contagious. Radio circulation within ~uch a group 
is all inclusive. Even the children listen to radio advertis
ing-moulding buying habits for the tomorrdw. 

' 
-f 

Have y0u thought of radio's circulation for its timeli
ness? Picture the housewife contemplating the baking of 
a cake. Kate Smith arrives on the scene and puts in a 
plug for Swansdown and Calumet. The children gather 
before the radio on a Saturday morning for the latest 
story of "Lees Pretend", and then ask their mothers why 
lately they haven;t been eating Cream of \Vheat. Father 
comes home tired after a day at the office, listens to 
"Easy Aces" and is reminded of Anacin in the medicine 
cabinet. 

When one realizes that this is only touching lightly 
on a minute phase of modern day broadcasting, without 
considering at all the statistical appl·oach to the study, 
then it is understandable that we can't become doctors 
of broadcasting in one sitting. It brings to mind the ac
cepted fact that "most advertisers have never consciously 
analyzed the ef futivc circulation of thfil,ir newspaper ad
vertising; rather, they have hazily thought df that 
advertisement's circulation as approximately the 
total circulation of the newspaper." 

f 

HEARTBEATS 

w~ ~...,, ~..., ~,., ,.._,.. .., ..., .., ~.,..,.,,,,,,._, 

INTRODUCING 

ROBERT L. MITCHELL .. 
Commercial Representative 
In Charge of Local Sales 

Rope 'em in sales department
it's another Texan! Yes, that 
handsome Bob Mitchell who's now 
handling KMBC's local sales ac
tivities, hails from the state of 
Texas. And, with a wealth of ad
vertising experience, Bob's just 
the man to complete Sam Ben
nett's department of Lone Star 
Sons. 

November l, 1943 

for the Dr. Pepper company. Well 
known movie stars today who got 
their start as models in these 
movie shorts with Tad and Bob · 
Mitchell are Lincla Darnell, Gear- · 

NEW CONTRACTS 
Herewith are listed new pro

grams over KMBC taking effect 
between October 1, 1943, and Oc
tober 31, 1943, gia Carroll, Mickie 

many others. 

Moore and 

Again radio called and Bob re- Jell-O and Sanka-"Kate Smith's 
sponded leaving Tad to join the Variety Hour" starting for Gen
staff of WKY in Oklahoma Cjty. eral Foods October 1, 1943, 7 :00-
He was local sales representative 7 :55 p. m. CWT Fridays. 
for two years there, and handled a Instant Ralston - Ralston Purina 
large volume of local billing. WKY company sponsoring news starting 
is where Sam Bennett found Bob October 1, 1943, 7 :15-7 :25 a. m. 
and lured him away to Kansas CWT Mondays, Wednesdays ·and 
City in May of this year. Fridays. 

Oklahoma City's loss was cer- Grennan Cook Book Cakes
tainly Kansas City's gain for Bob "Brush Creek Follies", starting 
Mitchell has filled the need of lo- October 2, 1943, 9 :15-9 :30 p. m. 

~al retailers with his qualified as-
sistance in answering their adver
foling problems, thereby making a 
host of friends in the few months 
that he has been here. 

CWT Saturdays. 
Instant Ralston - "Brush Creek 
Follies", starting October 2, 1943, 
9 :45-10 :00 p. m. CWT Saturdays. 
Taystee Bread- "Brush Creek 
Follies", starting October 2, 1943, 

So, without further ado, shake 9 :15-9 :'30 p. m. CWT Saturdays. 
hands with the third Texan in Sam Allegheny Ludlum Steel-"Mother 
Bennett's sales department. Next 
month-meet Mildred Whiting, 
KMBC's executive secretary who 
has been Arthur B. 
Church's "girl Friday" MIM 
since KMBC's pioneering 
days. 

• 

and Dad", starting October 2, 
1943, 4:30-5.00 p. m. CWT Satur
days. 
Palace Clothing Company-"Eye 
Witness News", starting October 
3, 1943, 9 :45-10 :00 p. m. CWT 
Sundays. 
"4-Way" Cold Tablets-WES Li
brary, starting October 4, 1943, 
8 :45-9 :00 a. m. CWT Mondays, 
Wednesdays and Fridays. 

Bob is the sort of fellow people 
~ike the minute they meet him
and Bob likes people. He is the 
type who can walk into any group , 
at any time, sell himself and come 
out with lifelong friends. His is 

DIGEST FOR 
GROCERS 

: Smith Brothers Cough Drops -
· "Brush Creek Follies", starting 

October 2, 1943, 10 :00-10 :15 p. m. 
CWT Saturdays. 

. These are busy days I As a serv
ice to busy grocers "Heartbeats" , 
herewith summarizes editorial in- , 
formation from this country's lead- ' 
ing grocer trade magazines which : 
it feels may prove of fundamental , 
assistance and interest. For the ' 
complete story, reference is made : 

Spear Mills-WBS Library, start
ing October 4, 1943, 7 :00-7 :15 
a. m. CWT Mondays through Sat
urdays. a personality that clicks imme

diately, and with that slow south
ern drawl his first and lasting im
pression is a right one. 

Bob Mitchell is no relation to 

• as to page number and issue of , 
' publication. : 

' 

Margaret, but he has been "gone THE PROGRESSIVE GROCER 
with the wind" ever since he es- reports: "Two-thirds of aU food 
tablished in his own mind that store fires are due to. four com
advertising was his cai·eer. Want- mon and well-known hazards: The 

Flex-0-Glass Mfg. Co. - "Early 
Birds Jamboree", starting October 
5, 1943, 6 :30-6 :45 a. m. CWT 
Tuesdays, Thursdays and Satur
days. 
Vicks Vaporub and Va-Tro-Nol
"Songs of Good Cheer", starting 
October 6, 1943, 8 :00-8 :15 a. m. 
GWT Mondays, Wednesdays and 
Fridays. 

ing to get first hand experience 
in every field of advertising he 
has gone through a constant 
change of locales-always seeking 
a new phase of the promotion and 
sales profession to add to a fine 
background of all-round experi
ence, better qualifying him for his 
position today in radio sales. 

He started out selling himself 
with a song as vocalist with Jimmy 
Allen's band. He later went out 
on the road with two different 
name bands and eventually organ
ized his own band using his mid
dle name, Bob Littleton. It was 
on location at the Dallas Athletic 
Club, where the orchestra was 
house-band, that Bob got his first 
taste of radio. He furnished his 
band for an hour's participating 
program and, again calling on his 
own "selling personality", sold his 
own time. 

Bob's orchestral career was in
termittently concentrated over a 
period of about six years. During 
that six years Bob left his musical 
career long enough to try his hand 
at owning, managing and promot
ing a candy speciality manufactur
ing company which featured 
"Bob's Fudge". He had over 1800 
accounts to his credit in the state 
of Texas and before long the com
pany also became distributors in 
that state for the nationally known 
"Tom's Toasted Peanuts." 

It was in 1931 that Bob defi
nitely decided to enter the promo
tion and advertising field and ac
cepted the position of promotion 
manager for the California Date 
Growers Association. In this ca
pacity he produced a 16 millimeter 
film called the "Romance of the 
Date." This film, which was taken 
on a successful tour. of the west 
coast, won Bob Mitchell acclaim 
as a promising promotion and ad
ve1·tising man. 

His next venture in the promo
tion field was with the public rnla
tions department of Southwestern 
Life Insurance company in Dallas, 
handling agency promotion. And 
four years later, now well estab
lished as an advertising man, he 
joined the sales promotion depart
ment of Tad Advertising company. 
Once more he took part in motion 
picture production and for two 
years produced all sales pictures 

first of these is careless smoking, 
which accounts for 22 % of the 
fires. Next co~es electrical de
fects, 15 % . Then ignition of rub
bish and litter, 14 % . Finally, de
fective or overheated equipment, 
accounting for 11 'Yo" from the ar
ticle, "Most Fires in Food Stores 
Can Be Prevented", by Delbert 
Johnson, Safety Research Insti
tute-page 63, September, 1943. 

SUPER MARKET MERCHAN
DISING reporis: "A survey of 
105 cities shows that in the first 
six months of 1943, a total of 89 
per cent of the Super Markets re
ported an average gain of 10 per 
cent in dollar sales. . . . That 
looks like the Super Markets have 
done a good job of adjusting 
themselves to wartime restric
tions" from the article, "Message 
to the Super Market Industry", by 
Cheste1· Bowles, general manager 
of the Office of Price Administra
tion-page 32, · October, 1943. 

SUCCESSFUL GROCER reports: 

Camel Cigarettes-"Moore & Du
rante", starting for R. J. Reynolds 
Tobacco company October 8, 1943, 
9 :00-9 :30 p. m. CWT Fridays. 
The Elgin National Watch Com
pany-"The Man Behind the Gun11,. 

starting October 9, 1943, 7 :00-
7 :30 p. m. CWT Saturdays. 
Minneapolis- Honeywell Regulator 
Company-"The Bluejacket Choir" 
with Danny O'Neil, starting Octo
ber 10, 1943, 10:05-10:30 a. m. 
CWT Sundays. 
E. R. Squibbs & Sons-"To Yo~r 
Good Health" with Lyn Murray, 
starting October 11, 1943, 5 :15-
5 :30 p. m. CWT Mondays, Wednes
days and Fridays. 
lronized Yeast-"Big Town", 
starting October 12, 1943, 7 :00-
7 :30 p. m. CWT Tuesdays. 
Casey Jones School of Aeronautics 
-"Prelude to Victory", starting 
October 14, 1943, 7 :00-7 :15 p. m. 
CWT Thursdays. 
Red Heart Dog Food-Bob Beck
er's "Chats About Dogs" for John 
Morrell & company, starting Octo
ber 14, 1943, 5 :15-5 :30 p. m. 
CWT, Thursdays. 
Evening in Paris Face Powder-. 
"Here's to Romance" for Bourjois, 
starting October 15, 1943, 10 :30-
11 :00 p. m. CWT Thursdays. 
Stanback Headache Powders
"Brush Creek Follies", starting 
October 16, 1943, 10:15-10:30 
p. m. CWT Saturdays. 
Ethyl Corp.-"Livestock Markets'~ 

NEW ENGLAND GROCERY with Bob Riley, starting October 
AND MARKET MAGAZINE re- 18, 1943, 6 :25-6 :30 a. m. CWT 
ports: "The small businessman, Mondays through Fridays. 
who lives with his store, factory Jenkins Music Company_ Span
or office has a real future. He so1·ing news starting October 25, 

"Miller's Super, at 15th and Law
rence Sts., Denver, recently put 
up above their reach-in refrigera
tor this sign: 'Shoplifters Will Be 
Prosecuted! \Ve Do Not Have to 
Tolerate Shoplifting!' In addition, 
the usual 'Shoplifting Is a Federal 
Offense' sign is displayed. As a 
result, shoplifting has decreased 
considerably" from the feature 
column known as "Practical Mer
chandising Ideas"-page 43, Octo
ber, 194:3. 

cannot be lieked by New Deals or· 1943 " 45 9 52 CW · · , ": - : a. m. T Mon-
Old Deals or Labor Unions or days, Wednesdays and Fridays. 
anything efae provided he has a Post Toasties-"Adventures of the 
good wife and will keep out of Thin Man", starting October 31, 
debt" from article by Roger Bab- 1943, 10:30-11 :00 p. m. CWT Sun-
son-page 25-October, 1!)4:3. days. 

CHAIN STORE AGE reports: 
"New Chain Store Age training 
course provides short cuts for 
busy managers . . . ( teach new 
employes) to help customers find 
goods to replace the items that 
you don't have . . . 'take it or 
leave it' will drive customers out 
of your store ·. . . 'self-service' 
doesn't mean you must refuse to 

help a customer . . . don't be 
impatient, even when customer 
seems unreasonable . . . take the 
time to answer their questions, 
even if you are busy . . . keep up 
the standards of courtesy" from 
the article "Training Green Help 
Quickly" by Frank E. Landau
page 74-Reptember, 1943. 
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GEORGIA GIBBS 
Swing or sweet, torch or tender 

Georgia Gibbs sings 'em all to the 
delight of the Friday Garry Moore
Jimmy Durante · show audiences, 
now heard over KMBC at 9 p. m. 
sponsored by Camel Cigarettes. 

JOY HATHAWAY ... 
There's glamour galore on 

KMBC's daytime serials! For in
stance, this heartbeat, Joy Hath
away, has the title role in 
"Amanda of Honeymoon Hill", 
heard over KMBC Mondays 
through Fridays at 9 :30 a. m., 
sponsored by Phillips Toothpaste. 

MARJORIE ANDERSON . 
More glamour from the daytime 

serial front! Marjorie Anderson 
takes the lead in "Big Sister", 
broadcast Mondays through Fri
days over KMBC at 11: 15 a. m., 
sponsored by Rinso-you know, 
"Rinso White - Tweet, Tweet, 
Tweet!" 

Thin Man Squeezes 
Into KMBC Sunday 
Program Schedule 

It was glad news for the thou
sands of mystery fans who follow 
the "Adventures of the Thin Man" 
when time was cleared to add this 
topflight feature to radio's finest 
assemblage of programs, those of 
CBS and KMBC on Sundays. 

These adventure thrillers of 
Nick and Nora Charles maintain 
a fine balance between mystery 
and comedy, spiced with Nick's 
appreciation of lovely women and 
Nora's oh-so-subtle jealousy. Pro
gram time is 10 :30 p. m., and the 
sponsor is Post Toasties. 

Homespun Harmony 
Sal urday on KMBC 

The meeting place for harmony 
and homespun sayings is the par
lor of "Mother and Dad", Alle
gheny Ludlum Steel Corporation's 
new Saturday informal program 
over KMBC at 4 :30 p. m. With 
Polly Robertson at the old-fash
ioned pump organ and with ba1·
ber-shop-harmony, all the old fa
vorites of past years are again 
brought to life. 

Here's lo Romance 
Sooths War Nerves 

Druggists throughout the "Heart 
of America" have expressed their 
pleasure over Bourjois' new Thm·s
day night "Here's to Romance", 
for it's a program that's restful 
in a world where life's accent is 
staccato. The response cannot help 
but be measured by increased sales 
of Evening in Paris, Face Powder. , 

"Here's to Roma~1ce" is a dif
ferent kind of a prngram. It's as 
though it was especially created 
to sooth war-weary, work-weary, 
lonely people. As a matter of 
fact, it was especially designed to 
do just that. 

Every note on the program is a 
soothing one. There's the beauti
ful voice of Dick Haymes, a voice 
that brings memories flooding 
back. Then there's the inimitable 
voice of Jim Ameche, the voice 
with the friendly chuckle just be
neath the surface. Providing the 
perfect background is the brilliant 
musician, Ray Bloch. His 14-voice 
::horus and 28-piece orchestra sing 
and play listeners' favorite mel
odies. 

All in all these weekly half-hour 
3hows over KMBC make for rest
ful entertainment at the restful 
hour of 10:30 p. m. Thursdays. 

Ethyl Corporation Gives 
T rador Dealers Support 

Unselfish support to the tractor 
implement industry is the Ethyl 
Corporation's sponsol'ship of Bob 
Riley and his livestock market re
ports Monday through F'riduys at 
G :25 a. m. Dedicating these pro
grams to telling farmerH how to 
care for their tractors, Ethyl takeH 
minimum credit for this valuable 
institutional service. KMBC for 
the fifth consecutive year has had 
the exclusive right to broa,kast 
Bob Riley's market n•ports dire<:t 
from America's largPst livestock 
exchange building, in Kamm!-\ City. 

Tobasco Sauce Schedules 
Spot Campaign for Grocers 

"Ad<l extra flavor to your meals" 
is the theme of Tobasco Sauce's 
heavy schedule of J)referred an
nouncements over KMBC in be
half of Kansas City grocers. This 
supporting advertising campaign 
will continue throughout the win
ter months. 
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"KMBC Service farms" Shows Progress 
Under Phil Evans' Expert Management 

PHIL EVANS ... 
Director of Farm Service 

-Staff Photo 

Wheel of Fortune 
Spins lo Victory 

Victory through morale . . . 
morale through entertainment ... 
entertainment through Major 
Bowes, his amateurs and the Chry
sler Corporation. 

Every Thursday at 8 :00 p. m., 
a group of young men and women 
march up to a CBS microphone. 
Some of them are in the uniform 
of the United States armed serv
ices, others in civilian clothes. All 
have one idea: to show the 1·adio 
audience ( and listening talent 
scouts) just how entertaining they 
are. 

It's always . . . from its be
ginning, years ago . • . been an 
open season to success. Many 
young people placed their feet 

KMBC's unique project, an extensive livestock farm 
operated in service to farmers throughout the "Heart of 
America", has already attracted favorable and wide
spread comment with its accomplishments and rapid de
velopment under the expert management of Phil Evans, 
KMBC's hard working director of farm service. 

Final touches have just been given to the construction 
of a new modern chicken house for the farn1's flock of 
New Hampshires and a sheep shed for newly arrived 
registered Hampshire sheep. Forty calves have already 
been born to the farm's pure-bred herd of Aberdeen
Angus cattle. 

All dressed up in bright brown and white paint-and 
going places+the farm is rapidly becoming the center 
of farming activities for this area. Three broadcasts a 
day originate from the farm with Phil Evans at the remote 
microphone telling of developments there and of the farn1-
ing world in general. 

"KMBC Service Farms" is the newest addition to this 
station's elabot:ate farm service. With a full-time farm 
department, exclusive rights for broadcasting official live
stock reports direct from Kansas City's market exchange, 
and an outstanding array of top-flight entertainers, KlVIBC 
is one station in the "Heart of America" which has pro
grammed its activities ,vith the fact in n1ind that while 
51 'J{, of the population is urban-49 5;. is rural. 

firmly on the first rung of th1• ERN CHICKEN HOUSE 
ladder and climbed! 

They all have fun ... the Ma
jor, his staff, thi.• amatPurs an1l 
your audhmeo. 

The kind of cll'an, freP fun that 
lightens th1; spirit, tightem~ tlw dl•· 
termination to win, and win 11uiek
ly . . . thl• kind of fun lhal 
bounces morale all the wuy up. 

The Jn'og-ram long ago i.;teppt!d 
from the realm of straight m1tt•r
tainment and became an im,titu
tion. It has gone on, growillg in 
popularity, growing- in uudiencP 
totals where it:, imitators have 
faded into the limbo of forgotten 
thingR. 

The Major Bowes program is a 
gratifying example of what we are 
fighting for. It is the embodiment 
of one of democracy's underlying 
principles . . . freedom of oppor
tunity. It's Horatio Alger 
come to life on the air. FARMHOUSE COMPLETELY MODERNIZED ... 

::tlMit t"" " ... 
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HEARTBEATS 

DIGEST FOR 
DRUGGISTS 

These are busy days! As a serv
ice to busy druggists "Heartbeats" 
herewith summarizes editorial in
formation from this country's lead
ing druggist trade magazines 
which it feels may prove of funda
mental assistance and interest. For 
the complete story, reference is 
mad·e as to page number and issue 
of publication. 

I 

AMERICAN DRUGGIST report:;: 

"NEW FACES" MAKE HIT AT FOLLIES ... 

"This is what happened four times 
in the past year to William E. 
Fisher, manager and registered 
pharmacist of Hook's Drug com
pany, located at 6th and Wabash, 
Terre Haute, Indiana. While wages 
at the local war plants attracted 
some of his employes, Mr. Fisher 
says that the war has also made 
available, as store clerks, many in
telligent and trustworthy women 
who never before worked outside 
their homes. They are women, 
usually in the neighborhood, whose 
husbands have gone to war, or 
who need extra money to help 
run the home". By Helena Hunt 
in the article, "He Uses House
wives as Clerks"-page 58-July, 
1943. 

Joining the Midwest's greatest radio-stage show this galaxy of 
"new faces" has been singing its way into the hearts of the thou
sands attending the Brush Creek Follies each and every Satur
day night at the Ivanhoe Temple, Kansas City. Little Shoe and 
her cowboy sweethearts have proved pleasing additions to 
KMBC's staff of musical units. Glamour abounds with such as 
Linda Weaver (upper insert), Millie and Sue (lower left), and 
Sally Carson (lower right). 

Thousands Lei Hair Down 
Al Follies in New Season 

CHAIN STORE AGE reports: 
"The squirrel is an enterprising 
fellow. He doesn't wait until he's 
hungry before he goes about find
ing and storing food. We can do 
the same thing with health, one 
drug store salesman pointed out 
to The Shopping Reporter. 'Why 
wait until your resistance is low 
before building up a store of good 
health?' he asked. The squirrel's 
forward-looking attitude can pro
vide the basis for a sound, effec
tive sales talk" from the article, 
"Take a Tip From the Squirrel" 
by Margaret Trainor-page 76-
0ctober, 1943. 

Predictions before the season 
had labeled this year's edition of 
the KMBC "Brush Creek Follies" 
as the most promising in the seven 
years' existence of this, the 
Middlewest's greatest radio-stage 
show. That these predictions are 
coming true is best shown by the 
box office receipts which 1·eport 
over capacity crowds every Satur
day night since the opening per
formance on October 2nd. 

James McConnell, KMBC artists 
bureau head, has collected into 

one show the most promising ar
ray ur lalt:11l Ull the hillbilly cir

cuit. Newest addition to the 
Follies is Sally Carson, youthful 
titian-haired songstress, the latest 
of a long line of Brush Creek dis
coveries. Fran Heyser is p1·oducer 
of the Follies. 

A full hour of the Follies is 
broadcast over KMBC Saturdays. 

Three Added Again 
For Texas Rangers 

Three prominent radio stations 
were added to "The Texas Rang
ers" subscriber list when B. B. D. 
0. contracted for WBAL in Balti
more, WTMJ in Milwaukee and 
"\\TTAR in Norfolk in behalf of 
"Wildroot", according to George 
Halley, manager of syndicated 
features of the Arthur B. Church 
Productions. 

Squibbs New Show 
Stars Lyn Murray 

Lyn Murray, distinguished ar
ranger and chmal director, heads 
up the new E. R. Squibbs & Sons 
thrice-weekly musical show, "To 
Your Good Health", aired over 
KMBC Monday,;, '\Vt;dne;,;day:-1 and 
Fridays at 5:15 p. m. 

Dedicated to the druggh,ts of 
Amerka this quarter-hour pro
gram presents Richard ;-Hark as 
ho::t with Murray directing n :w. 
pit•ce orcheHtra, 1 :!-voice <'horns 
and guest soloists. 

Jenkins Music Sponsors 
News of Henry Goodman 

,fonkin;;: Music eompany, prorni-
1wnt Ka11sas City iw-titutinn. <·on
traett•d for thrieP Wl'ekly spo11sor
ship of KMBC new:-, l\Icmday;-;, 
\Vpdnesdays and Fridays at !J: 15 
a. m. starting October 25th with 
Henry Goodman at the micro-
11l10ne. 

Fred Allen Returning 
Start ducking, Jack-he's on 

the way back! Heartbeats at 
p1;ess time received the report 
that Fred Allen returns to the 
Texaco Star Theatre, Decem
ber 12th. He'll be heard Sun
days over KMBC at 8 :30 p. m. 
Texaco's present program series 
includes songs by James Melton 
and Diane Courtney with the 
music of Al Goodman and his 
orchestra. 

lee Stewart Now Assistant "Big Town" Returns With 
KMBC Production Manager (olorf ul Dramatic Sf aff 

Lee Stewart, chief announcer 
of KMBC since the first of the 
year, was advanced to assistant 
production manager November 1st, 
working under Ray Shannon, sta
tion program director, and Fran 
Heyser, production chief. Mr. Ste
wart has been in radio for more 
than nine years. 

Latest additions to KMBC's an
nouncing staff, bringing the de
partment up to full, efficient ca
pacity, include Frank Crosby from 
KOCY in Oklahoma City, Jim 
Granger from KFNF of Shenan
doah, Iowa, Cad Johnson from 
KYSM of Mankato, Minnesota and 
Bill Richards from KF AB, Lin
coln, Nebraska. 

When "Big Town" returned to 
KMBC last month at 7 :00 p. m. 
Tuesdays, sponsored by Ironized 
Yeast, favorites of other shows 
were included in its dramatic 
staff. Witness, for example, War
ren (Saturday Night Serenade) 
Sweeney, Ned (World News) Cal
mer, Junior (Big Sister) O'Day, 
Bill (March of Time) Adams, 
Irene (Death Valley Days, Bright 
Horizon and Life Can Be Beauti
ful) Hubbard, Ted (Kate Smith 
and Man Behind the Gun) Di
Corsia, Raymond (Inner Sanctum) 
Johnson, Lawson (Pepper Young's 
Family) Zerbe and vocalist Nora 
Marlowe. 

NOW WE'LL HAVE A WORD FROM TUPFY 
KJJ-1BC listeners were astonished when they heard Tuffy, 4-
months-old lion cub mascot of the 2nd J?errying Squadron of _ 
Fairfax Airport, Kansas City, Kans., snarling into the microphone I 
in a unique broadcast, designed to stimulate intere.'it in the recent 
Third War Loan Dri-ve. The 2nd Ferrying Squadron. attached to 
the 5th Ferrying Group, Ferrying Division, Air Transport Com
mand, has an average of 85 per cent of its personnel making 
monthly war bond purchases and in addition has subscribed $4,850 
in the Third War Loan Drive. At the microphone with Tuffy 
were Erle Smith, left, news editor, KMBC, and Lieut. Col. Wil
liam J. Fry, Commanding Officer of the 2nd Ferrying Squadron. 

--------r.---

November 1, 1943 

LIEUT. HARRY 0. "TOM" MORRIS, JR . ... 
He was "Tom" to his associates at KMBC-"Tom" to the many 
friends he made about Kansas City as a member of this station's 
commercial staff. The regret over his sudden death in service 
of this country cannot be measured by the mere words expressed 
here. Lieut. Morris was awarded his wings October 1st and died 
one month later as co-pilot in a crash at Patterson Field, Ohio. 

l 
JOHN FAR¥ER 

Newsman Gets Call 
j 

To Arm~d Forces 
John Farmer, member of Kl\1BC's 

news staff since 1939, is leaving 
mike life in November to don the 
khaki of Unele Sam's army. He 
gained acclaim throughout the 
Middlewest with his 7 :15, 8 :25 
and 9 :45 a. m. nev,•s shots aired 
on KMBC. R1!porting the morning 
news, Farmer's voice was "one of 
the family" with thousands of 
Heart of America homes for many 
months. 

Choosing the news game was as 
natural for John as birds flying 
South in the winter. His father 
owned and published the Cameron 
(Mo.) Sun which is still owned by 
the family. Going to the miero
phone instead of the press is as 
far as he ever hopes to get from 
a city desk, he confesses. 

,John Farmer came to Kl\IBC 

Myron Curry Wed; 
Stationed in West 

Myron Curry, ex-KMBC an
nouncer, now a Lieutenant in the 
United States Army Air Corps, 
was recently transferred from Jef
ferson Barracks, St. Louis, Mis
souri, to Lowry Field, Denver, 

Colorado. · 
()htpining fJ?l ,!,te11dAd ti>rvel 

time, he stopped off in Lamoni, 
Io,va, where l1e married Miss 
Mabel Hyde of that town. The 
marriage took place in the chapel 
of Graceland College where the 
couple attended school together. 
Lieutenant Curry's father per
formed the ceremony, and Edwin 
Browne, KMBC's educational and 
religious program director, was 
the groom's best man. 

The couple are now living in 
Denver, where Lieutenant Curry 
is stationed as Assistant Registrar 
in the Station Hospital at Lowry 
Field. 

after rece1vmg recognition with 
Transradio, beating all news serv
ices in Kansas City by several 
minutes with the story of the Pen
dergast guilty plea and sentence. 
He rose to be chief of Trans
radio's Kansas City office in less 
than a year, and it was this posi
tion which he held before moving 
over to the Kl\IBC news staff 
under the direction of J<~rle Smith. 

Taking over John Farmer's as
signments is Henry Goodman, lat
est addition to K.MBC's news de
partment. He came to Kansas City 
from W,J.JI) iu Chicago, and KLZ 
in Dt•nver. 

Ensign Donnasue Boe of the USCGR, formerly known 
to KMBC listeners as June Martin, the F'ood Scout, was 
fortunate enough recently to be transferred from her staw 
tion in Minneapolis to the Coast Guard Recruiting Station 
in Boston, Massachusetts. where her husband is stationed 
for training at M. I. T, Ensign Boe is now assistant to the 
Commander in the Procurement Office in Boston. 
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BILL CARLSON 
KENNETH COOK 
MYRON CURRY 
SHERWOOD DURKIN 
EDDIE EDWARDS 
JOHN FARMER 
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ED KROENCKE 

DORIS JANE LEEDS 
JUNE MARTIN 

*\VALTER MEININGER 

*TOM MORRIS 
"SMOKY" PARKER 
CLARK SMITH 
HO\VARD SMITH 
VAL TATHAM 
VIC WILLIS 
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~ (l[:brtstmas ;fflrssage 
flip tbt ~restbent of KMBC 
\Ve at KMBC appreciate the opportunity of the 

Yuletide Season to wish our many friends well. 

This has been a solemn year-yet, it holds great 

promise for the future. May we say at this time 

next year-here's to a good old fashioned Merry 

Christmas and peace among all mankind. 

Fred Allen Returns For 
New Triumphs Over KMBC 

Fred Allen, America's greatest 
comedian, returned to KMBC De
cember 12th for his twelfth year 
in radio and his fourth under 
sponsorship of The Texas Com
pany. 

Recognized for his sharp wit 
and ready tongue, the Texaco 
"Chief" rounds out KMBC's well 
\alanced array of laugh shows, be
ing heard Sundays in the "Heart 
of America" at 8 :30 p. m. Fred 
Allen brings back to radio the 
voice that, as one writer put it, 
sounds like a man with false teeth 
chewing on a slate pencil. 

Recovers Health 

The famed comedian staged a 
marked recovery to good health. 
This news, which had allayed anx
ious speculation by his myriads of 
devoted fans at home and over
seas, is heightened by the report 
that Fred hasn't lost so much as a 
drop of vinegar. 

Unimportant news of the day 
has again assumed gargantuan 
proportions; radio is getting an
other going over; the bigwigs of 
business are getting their balloons 
busted; and life has returned to 
an even keel again with Old King 
Bellilaff reigning supreme every 
Sunday evening. 

Al Goodman for Music 
But there's more than comedy. 

Tako Fred's scripts for the last 
eleven years, and you have a re
vealing, human picture of the last 
decade of American life. Humor, 
and human interest, too! 

The Allen show replaces the 
"Texaco Star Theatre" which had 
as its featured star, tenor James 
Melton of the Metropolitan Opera. 
Fred Allen this year, as in the 

FRED ALLEN ... 

past, will introduce guest stars 
each week. Al Goodman will also 
be back with his solid musical s1.1p
port. Many of the old favorites 
of listeners returned with the 
"chief", and new faces, too, are 
bowing before the Sunday evening 
audiences. This season promises to 
carry Fred Allen to new heights, 
and radio America wishes him 
"bon voyage". 

\ 
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Radio's Holiday Gifts 

"Million Dollar" Extravaganzas Climax 
Great Year of Broadcasting on KMBC 

When radio moves up front, 
center row, the showhouse is the 
Columbia Broadcasting System 
with KMBC as basic affiliate in 
the "Heart of America". Radio's 
"million dollar" holiday extrava
ganzas bring the entertainment 
world's finest stars into the homes 
of midwestern listeners as a spec
tacular panorama of music, fun 
and suspense. 

Establishing a brilliant preced
ent for other "million dollar" 
extravaganzas to match, the Elgin 
Watch company set the stage for 
the holiday season on Thanksgiv
ing Day with its second annual 
two-hour broadcast. It was a 
laugh-laden musical program key
noted to America's traditional 
spirit of Thanksgiving, presenting 
top ranking stars from radio, 
stage, screen and concert stage. 

Elgin Salute,s Armed Forces 

LENA HORNE ... 
Makes Appearance on 
Elgin's Chrisi'mas Show 

The program was an Elgin radio tradition, since its inception 
<,J:llntP t.o t},p l"Yl<>TI qnf] -W()TY)pn in at Christmas, i9'Hi. 

service, a show from home, de
signed especially for them . . . a 
salute to our men and women in 
the field. It has since been ac
claimed as one of the finest pro
duced programs o:f the year. 

The Elgin Thanksgiving show 
was only the beginning, however, 
for a full-hour pre-Christmas "all 
star radio show" is scheduled for 
December 21 to be heard over 
KMBC at 11 :05 p. m. 

Standard Brands Schedule Hour 

In behalf of the nationwide 
baking industry, Standard Brands, 
Inc. will sponsor this "all star 
radio show" which features such 
well-knowns as Fred Allen, Edgar 
Bergen and Charlie McCarthy, 
Bob Burns, Dorothy Lamour, Jose 
Iturbi, Ray Noble, and Spike Jones 
and his City Slickers. The pro
gram, one :full hour o:f scintillating 
entertainment, will originate from 
both the Hollywood and New York 
studios of the Columbia Network. 

Edgar Bergen and Jose lturbi 
are repeats from the Thanksgiving 
Day show. Other names on that 
Thanksgiving top talent roster in
cluded Burns and Allen, Danny 
O'Neil, Elsie Janis, Sweethea1t of 
the first AEF, The Pied Pipers, 
Ginny Simms, Alvino Rey, Alan 
(Falstaff Openshaw) Reed, Ed 
Archie Gardner, Susanna Foster, 
Jimmy Newell, Jack Douglas, Ken 
Carpenter as announcer and music 
by Louis Silvers' Orchestra. 

New Year's Football Games 

Again, radio taking a 50-yard 
line seat at two of the best foot
ball games of the year, offers the 
sports fan a top-rankii1g extrava
ganza. Through sponsorship by 
the Gillette Safety Razor com
pany, the Columbia Bi:oadcasting 
System and KMBC wil' broadcast 
the Orange Bowl and Sugar Bowl 
football games on New Year's Day 
at 12 noon and 2 :30 p. m. 

The Orange Bowl · broadcast 
:from Miami will be the fifth in 
the series sponsored by Gillette 
and eighth described i by Ted 
Husing. Like KMBC's lroadcasts 
of the Kentucky Derb~ and the 
All-Star Baseball Game-: each also 
sponsored by Gillette-fa bigger 

I 

listening audience than i ever be-
fore, held to their firesides by 
wartime travel restrictions, will 
enjoy these two outstanding foot
ball games o:f the year. 

Rangers Library To 
Three New Stations 

It's a set of three again sub
scribing to "The Texa'.1 Rangers" 
in the month of November. 

George Halley, manager of syn
dicated features of the Arthur B. 
Church Productions, announced 
tpat stations added included 
KARK of Little Rock, Arkansas, 

• 
in behalf of the Standard Milling 
company, WLAC of Nashville, 
Tennessee, for Sears-Roebuck Re
tail Store and KWFT of 'Wichita 

JOSE ITURBI ... 
Standard Brands Obtains 
Services for Hour Program 

TED HUSING ... 
Covers Orange Bowl 
Grid Classic for Gillette 

INDEX 
Listed below are items of 

particular interest to grocers 
and druggists in this month's 
issue of Heartbeats. 

DRUGGISTS: 
Gillette---Page 1 Col. 3. 
Plough, Inc.-Pag;e 1 Col. 5. 
Digest far Druggists-Page 2 Col. 4. 
New Contracts-Page 2 Col. 5. 
Stimulators-Page 2 Col. S. 
J. & J. Band Aids-Pagt> 3 Col. 2. 
Camt>I Cigarettes-Page 3 Col. 4. 
Digest for Druggists-Page 4 Col. 3. 

GROCERS: 
Standard Brands-Page 1 Col. 3. 
New Contracts-Page 2 Col. 5. 
Stimulators-Page 2 Col. 5. 
Red Heart Dog Food-Page 3 Col. 2. 
Oxydol-Page 3 Col. 2. 
General Mills-Page 3 Col. 3. 
Grapenuts & Wheatmeal - Page 3 

Col. 4. 
Servel-Page 4 Col. 1. 
Pet Milk-Page 4 Col. 1. 
Quaker Oats-Page 4 Col. 2. 

Ken Carpenter is also scheduled 
to announce the Elgin two-hour 
Christmas Day broadcast over 
KMBC at 3 p. m. and Robert 
Young will emcee. Other outstand
ing headliners in that program's
galaxy of stars will be Carmen 
Miranda, Bob Hope, Jack Benny, 
Bing Crosby, Adia Kuznetsoff, 
Cass Daley, The Revuers, The 
Charioteers, Henry Busse, Judy 
Garland and Lena Horne. 

Falls, Texas. Plough Supports Retailers 
Walt lochman Sponsored With Big Spot Schedule 

Then of course the year's cli
max in dramatic presentations 
finds Rinso's Lionel Barrymore 
portraying Scrooge in Dickens' im
mortal "Christmas Carol", for his 
eighth successive year over KMBC 
December 22. Barrymore's por
trayal of Scrooge has become a 

By Saturday Evening Post 
Saturday Evening Post began 

sponsorship December 7th of Walt 
Lochman, KMB C's nationally 
known sportscaster, Tuesdays, 
Thursdays and Saturdays at 9 ;40 
p. m. Lochman was voted Amer
ica's best minor-league announcer 
in 1940. 

In support of retailers through
out the "Heart of America" 
Plough, Inc., in behalf o:f Penetro 
Prodl!lcts, St. Joseph Aspirin and 
Mexsana, has renewed for an
other year an extensive schedule 
of spot announcements over 
KMBC. Lake-Spiro-Shurman, Inc. 
of Memphis, Tennessee, places the 
contract. 
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AT THIS season of the year man's theughts turn up
_[-\_ wards where "lo, the star, which they saw in the 

east, went before them, till it came and stood over 
where the young child was". Even in days of peace, man
kind at Christmastide draws somewhat closer to the teach
ings of Him. In the dark hours of our nation at war the 
desire to pay heed and to accept such teachings becomes 
greater throughout the year, and particularly during the 
Yuletide season. 

-f 

We think of radio-American radio, as we have known 
it-first for its entertainment factors-for the news it 
brings from the far distant corners of the earth-for its 
music, its drama, its laughs, its tears. The deep-rooted 

----socfa1 Influences it might have do not become obvious at 
first consideration-yet, in such· influences rests the true 
strength of radio, and what it can mean to future gen
erations. 

While the Mayflower Compact of 1620 dedicated the 
first colony in tlte Northerne parts of Virginia to "having under
taken, for the glory of God, and advancement of the Chris
tian faith", it was Ralph Waldo Emerson who 240 years 
later bewailed the accomplishments of religion in this 
country in writing, "Not knowing wh;:i,t to do, we ape our 
ancestors; the churches stagger backward to the mum
meries of the dark ages". To us, :µowever, religion of 
Emerson's time found itself much in /the same perplexity 
as the distribution today of worldly goods throughout this 
country and between "have" and I "have-not" nations. 
Bountiful were the teachings of righteousness but limited 
were the means by which peoples could be exposed to 
such fundamental truths. 

With approximately 5 % of all broadcasting devoted 
to religious and devotional programs, radio has opened the 
doors of expression to this world's leaders of the church. 
Radio is one of the few ways so vast an audience can be 
assembled, and thus become available :for such profound 
messages as those of religion. Today in a few short hours 
missionary work of a hundred years can be accomplished 
from one central pulpit in the presence of al microphone. 
High in the Rocky mountains or on New York's busiest 
streets listeners can sit at the feet of the world's most 
learned men. 

While radio has had a deep and lasting effect upon 
the American way of life, we are just today coming into 
a fuller understanding of the vital role it can play in times 
such as these and in the post-war world to: follow. The 
n1eans is there through radio for peoples of every land 
to come to a common ground of understanding and 
brotherhood. No barrier can deny even the few an oppor
tunity to learn, not only the commercial things of life, but 
the truths and blessings of theology. Then these words, 
"No law shall be made respecting an establishment of 
religion, or prohibiting the free exercise thereof", 
.shall become a part of a Constitution of all peoples, 
regardless of color, race or creed. 
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HEARTBEATS 

MILDRED WHITING ... 
Executive Secretary Midland 
Broadcasting Company 

Back in the days when KMBC 
was operating with only 1000 
watts power-when the station's 
call letters were KLDS-and when 
Ray Moler, engineer, and Arthur 
B. Church together composed the 
station's staff (in comparison to 
the 95 staff members today), Mr. 
Church employed a young woman 
as secretary. Today, eighteen years 
later, that woman, Mildred Whit
ing, is still with him-no longer 
just private secretary, but also 
secretary to the corporation. 

Miss Whiting is one of few 
women who knows 1·adio from the 
ground up. There is little one can 
ask her about the operation of a 
radio station that she isn't able 
to answer. But, she learned it the 
hard way. It was a period of long 
days and nights that she and Mr. 
Church labored side by side work
ing out the many problems that 
arise in the beginning stages of a 
radio station. Together they lined 
up new programs, arranged and 
duplicated program schedules, bal
anced the books, handled the mail, 
and carried on numerous other 
"detail" duties. 

Her varied proficiencies enabled 
her to carry an over-burdening 
amount of· responsibilities until, 
with the station's expansi<:m, de
partments were created which 
gradually relieved her of many 
duties. Today, in addition to her 
activities as secretary, Miss Whit
ing is in charge of general office 
operations. 

KMBC, or KLDS as it was 
known then, was Miss Whiting's 
first experience with radio. Hav
ing completed her education in 
Canada, her first and only posi
tion before coming to the station 
was with the Canada Bank of Com
merce in Shellbrook, Saskatche
wan, where for one year she was 
a stenographer and assistant teller. 

When Mildred returned to the 
States she had plans of entering 
the nursing profession and before 
abandoning those ideas had col
lected several complete nursing 
outfits which she has since given 
away reluctantly, little by little. 

It was shortly after her return 
to this country that Mr. Church 
discovered her and the two formed 
an association that has lasted 
these many years. 

Highly regarded by all who 
know her for her efficiency, in
telligence and her loyalty to 
KMBC, Mildred is respected most 
for the person she is. An extreme
ly cordial individual she never 
fails to have a chee1·y "hello" and 
a bright smile for everyone. Her 
unfailing pleasant personality, 
sense of humor, patience and 
warm heartedness command the 
admiration of one and all. Few 
staff members have not at some 
time or another found Mildred a 
sympathetic and understanding 
listener to their personal problems. 

So without further ado, meet 
Mildred Whiting, KMBC's execu
tive secretary. Next month, meet 
KMBC's chief engineer, Ray Mo
ler, employee with the greatest 

number of service stripes, having 
been with Arthur B. Church since 
the time he organized Cen-
tral Radio Company-. -when MIM 
a radio station was only a 
dream. 

' 
' 
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NEW CONTRACTS 
Herewith are listed new pro

grams over KMBC taking effect 
between November 1, 1943, and 
November 30, 1943. • 

) 

> 
) 

> 
) 
) 

: Quaker Oats-"The Aunt Jemima 
Show" starting November 6, 1943, 

: 1 :30-1 :45 p. m. CWT Saturdays. 

> 
> 
) 
) 

DIGEST FOR 
DRUGGISTS 

These are busy days t As a serv
ice to busy drugg_ists "H7art.bea~s" 
herewith summarizes editorial in
formation from this country's lead
ing druggist trade magazines 
which it feels may prove of funda
mental assistance and interest. For 
the complete story, reference is 
made as to page number and issue 
of publication. 

' Taystee Bread- "KMBC Happy 
' Kitchen", renewed November 8, 

1943, 2 :15-2 :30 p. m. CWT Mon
days, Wednesdays and Fridays. 

' 
', Gren.nan Cook Book Cakes-

, , "KMBC Happy Kitchen", renewed 
November !!J, 1943, 2 :15-2 :30 p. m. 

'> CWT Tuesdays and Thursdays. 
, • ...,....,..__w~~•~ 

DRUG TRADE NEWS reports: 
"Wash in O'ton-The General Maxi-

'=' 
mum Price Regulation which froze 
retail store prices as of March, 
1942, is working well in the drug 
field, for the most part; druggists 
understand it now; it permits the 
free operation of fair trade con-
tracts, with some exceptions; any 
change to a different price con
trol method now would simply be 
substituting uncertainty for some
thing druggists have learned to 
live with." From "GMPR Fine, 
Why Scrap It? Drug Retailers Ask 
OPA", page 31-Dec. 6, 1943. 

CHAIN STORE AGE reports: 
'

1Because a high percentage of 
physicians and nurses has gone to 
war, Stineway Drug Stores, Chi
cago, recently has been pushing 
home-medication and first-aid sup
plies. Displays and radio spot an
nouncements continually remind 
Chicagoans to make sure their 
medicine cabinets are filled lie
cause of possible delays in getting 
doctors and because of the neces
sity for the care of the patients 
at home" from "Fill That lVIedi
cine Cabinet"-page 46-Novem
ber, 1943. 

AMERICAN DRUGGIST reports: 
"A merchant can never be sure 
that his busines~ is yielding a nor
mal profit unle, he has the means 
of determining whether or not 
each phase of hl.s operations is re
flecting a normal relationship to 
the amount of business he is do
ing ... if the merchant wishes to 
analyze and control his Gross 
Profit properly, he must classify 
his Sales and Purchases into at 
least three departments. Unless 
this is done it is impossible to de
termine which section of his busi
ness is at fault in the event a sub
normal average Gross Profit shows 
up" from article "Know Profits 
by Departments" by John J. Mc
Kenna, American Druggists Retail 
Accounting Counsel-page 68-
October, 1943. 

CHAIN STORE AGE - FOUN
TAIN-RESTAURANT SECTION 
reports: "Precious products re
quire precise measurement. High 
grade meats and other foods are 
precious; so, now more than ever, 
we use exact }"eights and meas
ures in serving'. We make up all 
menus a week in advance, study
ing price and market reports to 
determine what we can serve for 
the coming week. Our purchases 
are made accordingly. Then we 
figure each menu the day before 
it applies. A regular menu is then 
marked with the exact weight for 
each portion. This guide-type 
menu is placed at the steamtable 
and an exact duplicate is given to 
the cook", by Mrs. Stella Vanner
son-page 7-October, 1943. 

SOUTHEASTERN DRUG JOUR
NAL reports: "Ices and sherbets 
always have been featured by ca
terers and chds on menus for 
banquets and : parties, but have 
been neglected' at soda fountains. 
Today, with available ice cream 
limited, they are being featured 
by smart fountain operators-not 
as substitutes, .but on their merits 
as delicious and refreshing com
petitors of ice cream. As a result 
they are rapidly growing in public 
favor and adding substantially to 
the profits of fountain operators 
who merchandise them intelligent
ly" from the article "Glamorize 
Ices and Sherbets for Fountain 
Sales" by C. E. Henderson-page 
34-August, 1943. 

Soy Food Mills -WBS Library, 
starting November 9, 1943, 8 :45-
9 :00 a. m. CWT Tuesdays and 
Thursdays. 

Alpen Brau Beer-"Bonnie King 
Sings" renewed for Columbia 
Brewing Company November 12, 
1943, 9 :45-10 :00 p. m. CWT Mon
days, Wednesdays and Fridays. 

Golden Griddle Mix-"KMBC 
Happy Kitchen" starting for Soy 
Food Mills November 13, 1943, 
9 :30-9 :45 a. m. CWT Saturdays. 

John Taylor's - "Joanne Taylor" 
renewed November 13, 1943, 9 :00-
9 :15 a. m. CWT Mondays through 
Saturdays. 

Pan American Coffee Bureau
"KMBC Happy Kitchen" renewed 
November 13, 1943, 9 :15-9 :30 a. 
m. CWT Saturdays. 

Duff & Repp Furniture Company 
-WBS Library renewed Novem
ber 14, 1943, 12 :10-12 :25 p. m. 
CWT Sundays. 

STIMULATORS 
Herewith are listed current of

fers and contests of advertisers an
nounced over KMBC. Such "Stimu
lators" result in greater sales for 
you as a retailer. It is important, 
in order to derive maximum re
turns from such promotion, that 
you acquaint yourseiJ; and youc·-- -------~~ 
customers in turn, with the details 
of these "Stimulators". The suc
cess of such offers and contests 
can be measured by your coopera
tion at the point of sale! 

Swansdown and Calumet-General 
Foods offer listeners cook books 
and Christmas cookie patterns on 
Monday through Friday "Kate 
Smith Speaks" show. Send six 
cents in stamps to Kate Smith, 
Box 40, Battle Creek, Michigan. 
You may receive the pancake 
recipe book by writing Log Cabin, 
Battle Creek, Michigan. Time of 
broadcast: 11 :00-11 :15 a. m. CWT. 
Post Toasties-General Foods of
fers Thrif T. Lids for Maxwell 
House coffee jars on "Young Doc
tor Malone" heardJVIonday through 
Friday on KMBC. Send ten cents 
in coin to Box 21, Maxwell House, 
Battle Creek, Michigan. Time o:f 
broadcast: 1 :00-1 :15 p. m. CWT. 
Spry-Lever Brothers Co. sends 
three of Aunt Jenny's "Better 
Cook Club Recipe Books" to lis
tene1·s of "Aunt Jenny's Real Life 
Stories", Monday through Friday. 
Write to Aunt Jenny, Box 1, New 
York City. Time of broadcast: 
10:45-11:00 a. m. CWT. 

Chesterfield - Liggett and Myers 
invites Harry James fans to send 
for a photo of Harry James and 
his orchestra, heard on KlVIBC 
Tuesdays, \Vednesdays, and Thurs
days. Send your address to Ches
terfield, Box 19, New York City. 
Time of broadcast: 10 :15-10 :30 
p. m. CvVT. 

Minneapolis Honeywell-The Min
neapolis Honeywell Regulator Co., 
sponsors of "Bluejacket Choir", 
Sunday morning show, offer a 
booklet on "Moduflow-Heating and 
Air Conditioning the Post War 
Home". \Vrite in care of KMBC. 
Time of broadcast: 10:05-10:30 
a. m. CWT. 

Pet Milk-Pet Milk Sales o:ffer a 
booklet on "Holiday Meals in 
w t· ,, ar 1me , and a baby shook on 
Mary Lee Taylor's Saturday broad
cast. Address: Pet Milk Co., St . 
Louis 1, Mo. Time of broadcast: 
11 :30-12 :00 a. m. CWT. 
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MARTHA FRAY ... 
It took some picture-snatching 

to make this column possible, bnt 
Ye Ed wishes to refute once and 
for all the remark that while past 
·'Heartbeats" as shown here are 
figuratively "out of this world"
IiteraJly that place doesn't neces
sarily have a corner on all the 
glamour in radio. Right here in 
KMBC's Kansas City studios, 
starting with the executive of
fices, we have Martha Fray, pri
vate secretary to Karl Koerper, 
managing director of KMBC, a 
"Heartbeat" who could hold her 
own-as this photo attests-with 
those so-called "out of this world." 

SALLY CARSON . .. 
Picture, if you wiJI, SaJly Car

son with golden tresses and a 
voice that personifies her viva
ciousness, Her songs have proved 
to be one of the reasons why the 
KMBC Brush Creek Follies have 
been turning them away every 
Saturday in this, its seventh suc
cessful season. 

KAY TRAVIS . .. 
Yes, you've seen glamour in the 

office, glamour in the musical de
partment, and now for glamour in 
dramatics. Meet attractive Kay 
Travis who has appeared on many 
of KMBC's dramatic shows, in
cluding Joanne Taylor's early 
morning shopping quarter-hours. 
If this doesn't prove our point, 
you're invited to look us up some
time at KMBC, and we'll show 
you around! 
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War Finds General Mills 
On Toes to Serve America 

Appears Over CBS 
Gene Dennis, coordinator of 

war activities for KMBC, ap
peared over the Columbia 
Broadcasting System as a guest 
of Don Pryor on the Owens
Illinois hal£-hour show, then 
known as "Your Home Front 
ReporteT". Dennis, who passed 
through New York for overseas 
observation to obtain first-hand 
color for KlVIBC's war effort 
projects, spread the gospel of 
accomplishments in the "Heart 
of America" throughout the 
breadth of the land by the me
dium of "Broadway Matinee" 
which is heard Mondays through 
Fridays over KMBC at 3 p. m. 

.J. & J. Continues 
Edwin C. Hill News 

Ej~win C. Hill, whose rugged ob
servations on "The Human Side 
of the News" are a regular Tues
day feature on KMBC at 5 :15 
p. m., has had his contract re
newed for 1944 by his current 
sponsors, Johnson & Johnson, in 
behalf of J. & J. Band Aids. 

Hill bears the reputation for 
having been on top of every im
portant news story to break in 
New York City since 1901, when 
he joined the staff of the New 
York Sun. 

Following thirty years as re
porter and columnist, Hill was one 
of the first of the Fourth Estate 

The fatal day of December 7, 
1941, which plunged America into 
this global conflict, found General 
Mills ready, eager and able to con
tribute much to America's war 
effort. General Mills was and is 
equipped with the manpower, the 
trained personnel and the latest 
machineTy to step into their im
portant role in Wartime America 
without hesitation. 

There are many chapters to the 
organization's history of pioneer
ing foresightedness, as led by Cad
wallader C. Washburn, which ac
count for General Mills being the 
largest flour milling company in 
the world today . . . with mills 
stretching from coast to coast. 

An Existence of "Firsts" 
In the beginning stages of the 

company's development the repu
tation of "first" was eaTned in 
being first to use the now-famous 
purifier and that reputation was 
maintained through the years un-
til today General Mills is known 
as one of America's leading, most 
progressive organizations. 

Wheaties today brings KMBC 
radio audiences one of the most 
popular dramas on the air-the 
story of "Kitty Foyle" aired over 
KMBC Mondays through Fridays 
at 9 :15 a. m. This program has 
already been acclaimed as a best
seller and a hit motion picture. 

Dedicated to War Effort 
Today, over 10,000. men and 

women of General Mills produce 
many materials of war . . . en
riched flour and cereal, products 
for both soldiers and civilians ... 
food to make America strong. 
Dehydrated eggs are packed in 
moisture proof, gas-proof pack

GRANDMA'S GIRL MADE GOOD ... 
Toni Gilman, Columbia network's beautiful and talented young 
actress, is barely out of her teens; yet, she is a veteran of radit> 
and enjoys outstanding success in the daytime serial, "We Love 
and Learn" heard over KMBC Mondays through Fridays at 1 :30 
p. m., sponsored by Grapenuts and Wheatmeal. Toni's 73-year
old grandmother insisted that if Toni wanted to be an actress, 
she was going to be a good one. Granny coached her and ar
ranged the audition. 

to turn his 
phone. He 
consistently 
decade. 

talents to the micro
has been on the air 

for more than a ages invented by the company's 

If It's A Laugh Listeners Want, 
KMBC Serves Up Well Balanced Menu 

''Chats About Dogs'' 
Has Added Appeal 
With clog's role in our wartime 

life taking on added significance, 
Bob Becker's famous "Chats About 
Dogs" has been receiving even an 
increased acceptance among dog 
lovers tuned to KMBC, Thursdays 
at 5 :15 p. m. 

Mr. Becker's "chats", as spon
sored by Red Heart Dog Food of 
John Morrell and company, drama
tizes true stories about our heroic 
four-footed friends. In addition 
to the sketch, Becker draws on 
his many yea1·s of experience as a 
sportsman breeder and trainer to 
answer questions of listeners who 
write in to the program. 

Oxydol Thrillers 
Play Every Angle 

"I Love A Mystery" is radio's 
original, high-spirited, dizzy-paced 
adventure - thriller series, which 
shares the wide appeal and wild 
enthusiasm common to all adven
ture-mystery stories. 

The sponsors, Procter & Gam
ble, makers of Oxydol, attribute 
the huge success of this five-night
a-week program heard over KMBC 
at 10 :00 p. m. to its always vary
ing appeal. Each story sequence 
lasts two to three weeks-and is 
i-eplaced by a brand new story 
type. New listeners can come in 
any time. And, if you don't hit 
their taste with mystery-you'll 
get them with adventure. If ad
venture's too tame, you'll get them 
with horror. 

"I Love A Mystery" is the 
brain-child of wonder-man Carlton 
E. Morse, who writes, produces 
and directs the program himself. 
In addition, Morse is well known 
in the radio world as the creator, 
producer and director of "One 
Man's Family", now on the air for 
eleven years. 

packaging experts. Concentrated 
rations and pre-cooked breakfast 
for American soldiers, Naval Ord
nance, torpedo directors, sights 
for naval guns, gyroscopic equip
ment and other devices are now 
in production in the General Mills 
Mechanical Development Depart
ment. Through the Distillation 
Product, many vitamin concen
trates are being produced and 
used by our own men and our 
allies. 

America's entrance into a life 
and death struggle for our way of 
life found GeneTal Mills capable 
and prepared to do its share in 
history's most gigantic human con
flict. And come the day of toll
ing victory bells-it too will find 
General Mills ready and prepared 
for a better, a peaceful world. 

Jimmy Durante ahd Garry lVIoore 
heard over KMBC Friday nights at 
9 p. m. are proving tp be note
worthy additions to KMBC's well 
balanced and well distributed list 
of topnotch comedians; 

Take the Judy Canova Show 
sponsored by Colgate \rooth Pow-

1 
der Tuesdays at 7 :3-0 p. m.-
"Burns & Allen" ~rought to 
KMBC listeners by $wan Soap 
Tuesdays at 8 p. m.+-Campbell 
Soup's "Jack Carson'1 show on 
Wednesdays at 8 :301• p. m.
Groucho Marx's Pabst i'Blue Rib-

1 
bon Town" Saturdaysi at 10 :30 
p. m., and now add Di'.rrante and 
Moore Fridays at 9 p. m. and Fred 

! 
Allen for Texaco (reti,'1rning De-
cember 12-see page 1') Sundays 
at 8 :30 p. m. Just added evidence 
of well - balanced programming 

FROM BRUSH CREEK TO PHILHARMONIC ... 
Herbie Kratoska, KMBC's funnyman of the "Brush Creek 
Follies", slicked up his hair, stepped into a pair of shoes (and 
tuxedo) to take the featured banjo part in George Gershwin's 
"Porgy and Bess", as presented by the Kansas City Philharmonic 
on December 8th. In additfon to Herbie, who has a national repu-

. tation for his string wizardry in motion pictures and on network 
radio, there was saxophone-playing by Kenny White of the Mid
land Minstrels to again represent KMBC talent staff. 

MOORE AND DURANTE 

throughout a b1·oadcasting week 
over Columbi.a and KMBC ! 

Varied Backgrounds 
From Manhattan's lower east 

side in surroundings of poolrooms, 
corrier cigar stands, back alleys 
and his father's barber shop to 
Diamond Tony's at Coney Island 
-from Coney Island to a vaude
ville trio act-from vaudeville to 
Broadway, Hollywood and the air
waves-that's the story behind the 
famous schnozzle, Jimmy Durante. 

Garry Moore, on the other hand, 
has confined his struggles strictly 
to 1·adio, running the gamut from 
small stations on up through net
work sustainers-always balking 
at becoming a comedian because 
he thought he wasn't "suited"! 

And now that both have carved 
a niche for themselves among the 
big name comedians of radiodom 
they combine their talents, zany 
antics, subtle ridiculousness and 
hoarse comedy to bring radio audi
ences a brand new comedy team, 
a team that "keeps 'em laughing!" 

Pioneering Record 
The R. J. Reynolds company, 

makers of Camel Cigarettes, who 
sponsor Moore and Durante, has 
always been a consistent adver
tiser, telling the merits o:f its 
products to an ever-widening 
circle of customers. R. ,T. ReJ•
nolds was a pioneer in the adver
tising field and with the advent of 
network radio the Reynolds Com
pany pioneered again . . . spread
ing their name over the air waves 
from coast to coast. Their first 
show went on the CBS Network in 
1931. Today they present over 
KMBC, besides Durante and 
l\:Ioore, "Thanks to the Yanks", 
Saturdays at 6 :30 p. m. and 
"Blondie" Monday evenings, 6 :30. 
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LOUISIANA LOU WINS AWARD ... 
Believed to be the first award of its kind in America, KMBC's 
Louisiana Lou was cited in late November by the Military Order 
of the Cootie, Veteran of Foreign Wars, for her tireless efforts 
in entertaining veterans confined to hospitals throughout the 
country. Louisiana Lou, long a favorite with KMBC listeners 
and the Brush Creek Follies, is shown above receiving a certifi
cate of award from Philip E. Lindsay, supreme hospital com
missioner of the V. F. W., before leaving for an extended trip 
through the south to perform in veteran hospitals as far east as 
Georgia. -Staff Photo 

Billie Burke Sugar-Coals Cookery 
Headaches on · ''Fashions in Rations'' 

In selecting radio programs to
day sponsors such as Servel whose 
products are mainly of interest to 
the homemakers, seek new pro
gram ideas which will be of war
time service to the homemaker as 
well as entertaining. Servel se
lected the right show when they 
ch0se "Fashions in Rations". 

Billie Burke, one of the screen's 
best-loved actresses, has assumed 

ions in Rations", making it a help
ful, topical, slightly daffy program 
on KMBC, Saturday mornings at 
Hl :30. 

Her program is a combination 
of important food and cooking 
news, and delightful comedy. The 
comedy is expertly supplied by 
charming Miss Burke, and the 
food . news comes direct from 
Washington and from local cen
ters. 

Here's the ideal way for home
makers to find out how to make 
the most of their ration coupons 
. . . and to have a grand time 
while they're finding out. Grocers 
throughout the "Heart of Amer
ica" have a lot to thank Servel 
for, in taking some of the burdens 
off their shoulders in explaining 
rationing intricacies. 

Corliss Goes 
Commercial 

"Corliss Archer" previously 
proving its worth as top-flight 
radio entertaim1-1ent on KMBC's 
Friday night schedule, moves 
into a sponsored spot on Janu
ary 8th, Satm·days at 4 p. m. 
It'll be the same Corliss, giving 
the listeners 1her humorous in
sights into the intricacies of the 
teen-age mind, sponsored by 
Anchor Hockmg Giass. 

Quaker Oats Show 
Now Quarter-Hour 

/ 
' 

Last mohth a new Aunt Jemima 
show, sporsored by the Quaker 
Oats company, introduced lovely 
Vera Lanie, young new singing 
star, to K\MBC listeners on Satur
days at 1 :00 p. m. 

Quaker! Oats for sometime had 
been ·using five minute program 
spots ovetj KMBC on Sundays, and 
the success of thfa advertising was 
so great ',that the time was in
creased to fifteen minutes. The 
new show retains all the tested 
and proved features of the earlier 
programs plus an enlarged cast of 
up-and-coming talent. 

MARY LEE TAYLOR MOVES TO SATURDAY ... 
W. E. Danford of the Pet Milk company in Kansas City is shown 
marking up a new time for a favorite of long standing with 
KMBC listeners, Mary Lee Taylor. After ten years on the radio, 
Miss Taylor the last week of November instituted a new half
hour show on Saturdays at 11 :30 a. m. which concentrates her 
priceless assistance and advice on food problems of the day into 
a period most beneficial to Mrs. Housewife. -Staff Photo 

HEARTBEATS 

DIGEST FOR 
GROCERS 

These are busy days! As a serv
ice to busy grocers "Heartbeats" 
herewith summarizes editorial in
formation from this country's lead
ing grocer trade magazines which 
it feels may prove of fundamental 
assistance and interest. For the 
complete story, reference is made 
as to page number and issue of 
publication. 

THE PROGRESSIVE GROCER 
reports: J. S. Alfeld of Carroll
ton, Ill., on asking his clerk on 
how he thought rats could be kept 
from coming up through the plas
ter near the floor followed his ad
vice of mixing powdered lye and 
plaster together. "Joe ( the clerk) 
very carefully mixed the powdered 
lye and the plaster together, using 
a wooden stick. Then he very 
slowly poured in water t5 the 
proper thickness to spread over 
the hole. That was done three 
months ago and no r.;its have come 
up that hole since"-page 181-
November, 1943. 
NEW ENGLAND GROCER AND 
MARKET MAGAZINE reports: 

"Faced with fuel rationed winter 
number two, welcome news comes 
from the U. S. Bureau of Mines 
that table salt thrown on the fur
nace fire reduces soot formation 
and thus saves fuel, states E. H. 
Pendleton, Vice-President of the 
Worcester Salt Co. In a report of 
investigations the Bureau of Mines 
points out that losses from all 
causes due to soot may be 25 (/,1 
or more of the coal burned"
page 55-November, 1943. 
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In this month of December which is so vivid in 
the minds of all Americans for that never-to-be
forgotten day at Pearl Harbor we at KlVIBC pause 
to pay tribute to all our fell ow staff members in 
particular who have answered the call to uniform. 

We salute our women who realized what an 
important part they could play in helping to win 
this war by discarding their ruffles and frills for 
the military garb of a WAC, a SP AR and a WA VE. 
We salute the eighteen men who have left their 
positions, families and friends to do their share in 
this great global conflict-eight in the Army, two 
in the Navy, six in the Army Air Force, one in the 
Marines and one in the Maritime Service-two of 
them having given theiT lives in the service of their 
country. 

FOOD FIELD REPORTER re
ports: "Although many house
wives chose their food stores be
fore the war because of price, 
only 12.5 % of the shoppers sur
veyed by the Homemakers Guild 
of America here (Toledo), re
ported that they continued to do 
so now. Of those who chose food 
stores because of location, there 
are but 16.2% who do so today. I 
It was also observed that a notice
able trend to shop around exists 
with 58.8 % of those queried . " 
from article on page 14-.~0ctober 
18, 1943. 

We are proud of our men and women in service, 
proud of the terrific job they are helping to achieve 
through many sacrifices. We think of them par
ticularly at this time and wherever they may be, 
whatever they are doing we send them our heart
iest holiday greetings. May they spend next Christ
mas season at home with us! 

SUCCESSFUL GROCER reports: 

"Wrappings account for expense 
equal to one-tenth to one-fifth of 
a grocer's net profit. Are you do
ing all you can to convert this ex
pense into profit? Use manufac
turers' cartons instead of paper 
bags wherever possible ... encour
age customers to return cartons 
for re-use ... Never use a big 
bag where a small one will do ... 
Don't use small individual bags 
for goods that don't need them ... 
Why not sell shopping bags, bas
kets and string-net bags?" From 
"The Wartime Guide for Retail 
Grocers" by the U. S. Department 
of Commerce-page 19-0ctober, 
1943. 
CHAIN STORE AGE reports: 

"Congressman vVright Patman's 
new bill to set up a custodian of 
surplus property which the Gov
ernment will have on hand when 
the war ends would give the 
Smaller War Plants Corporation 
the final decision as to its disposal. 
The declared purpose is to make 
such property available to small 
enterprises in preference to 'com
panies which are now strong and 
powerful in their own right' " 
from feature column known as 
"Trends in Distribution" - page 
146-0ctober, Hl43. 
FOOD FIELD REPORTER re
ports: "Food 1·etailers and whole
salers are expected to have at 
least as good a year in 1944 as 
they had this year, according to 
the Bureau of Agricultural Eco
nomics. The chief fly in the oint
ment discernible at this time, is 
the labor shortage, which is not 
expected to get better. However, 
the dollar volume of foods avail
ab1e for civilian consumption is 
expected to be at least as high as 
this year. Public familiarity with 
the rationing system is expected 
t • make for smoother functioning 
next year by ending the delays 
now required by explanations."
page 12-November 15, 1943. 

VIC WILLIS. 
-Staff Photo 

Willis Joins Army 
And Sees America 

Five army camps in one year of 
service to America's armed forces 
is the record of Vic Willis, former 
Oklahoma W1'ungler on KMBC. He 
donned his private's uniform on 
December 7, 1942, just one year 
after Pearl Harbor and has since 
been Rtationed at Camp \VolterR, 
Texas, Camp Gordon, Georgia, 
Fort Dix, N cw Jersey, Camp Gor
don Johnston, Florida and Fort 
Jackson, South Carolina. Vic was 
recently in to say hello while on 
furlough en 1;oute t0 Fort Jackson 
where he is now stationed taking 
machine gun training. 

•• r ~--... 

KMBC Engineer Carries 
Skill Over Info Service 

Clark Smith, a captain in the 
United States Army, is a good ex
ample of the Army using a man 
to its best advantage. At one time 
a topnotch engineer for KMBC, 
he is now a radio engineer in the 
Signal Corps ;stationed at Presque 
Isle, Maine. 

VAL TATHAM 
-Staff Photo 

KMBC Talent Siar 
Home on Furlough 

Val Tatham, ex-Kl\'IBC talent 
star, now stationed in Marana 
Field, Arizona, was home in Kan
:ms City on furlough not long ago. 
A guitar player with the Rhythm 
Riders before he entered the 
Army, Val is still playing the 
guitar with the field's swing or
chestra. The large military band, 
of which he is also a member, hm; 
the distinction of being the coun
try's highest in the sale of war 
bonds through personal appear
ances. Val is a private, first class. 

WAVE Replaces Smith
He's Off With Fleet 

Last word received from How
ard Smith, seaman, first class, 
stationed at Olathe Naval Air 
Base, was "the \Vaves have re
placed me, so it's off to the 
Fleet!" The gang is anxioasly 
awaiting word, wondering as to 
his whereabouts. 
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Advertisers Well 
Known to Region 
Buy KMBC Features 

The new year has already seen 
several of KMBC's nationally 
known personalities taken over in 

__ .sponsorship ... by iamjliar. .,advertis~ 
· ers of note in the Kansas City 
area, announces1 Sam H. Bennett, 
sales director of KMBC. 

"The Texas Rangers", popular 
musical unit of network radio and 
motion picture fame, is being 
sponsored by Refrig-O-Master, 
with Jenkins Music company as 
distributor and other retailers in
cluding Mehornay Furniture com
pany, Marshall Auto Stores and 
Katz Super Stores. The show is 
heard Monday through Friday at 
7 :45 a. m. on KMBC, which orig
inated "The Texas Rangers" unit, 
now on wax. 

Krank's Shave Kreem and kin
dred products contracted for "The 
Midland Minstrels", three times 
weekly at 7 :30 a. m. on Tuesdays, 
Thursdays and Saturdays begin
ning- as of February 1. This novel
ty musical unit has become one of 
Kansas City's most popular. 

The mid-afternoon newscast of 
KMBC's news editor, Erle Smith, 
was taken over by Duff & Repp 
Furniture company on Mondays, 
Wednesdays and Fridays, effec
tive February 7. 

$108.616.200 
With the news that the na

tion's recent Fot;11·th War Loan 
Drive was a complete success 
the radio industry looks with 
pride and thanks to its own 
Kate Smith for her splendid as
sistance. Smash~ng through to 
a new phenomet'1al 1·ecord for 
War Bond sales via radio, Kat•~ 

0 ,Smith s.old.a .. tofal of more than 
$108,616,200 worth of bonds in 
her 'round-the-clock appeal ove1· 
CBS February 1, almost three 
times more than her previous 
effort. When Miss Smith is not 
busily making Victory her busi
ness, she is commercially spon
sored by Sanka and Jello Fri
days at 7 p. m. and Mondays 
through Fridays at 11 a. m. for 
Swansdown and Calumet. 

Texas Rangers Add 
To Disk Library 

It was a happy day recently 
when The Texas Rangers had a 
little get-together. Not only did 
this mean that old friends met for 
the first time in :tr/tnY months, but 
time was taken out to make addi
tional transcriptions for The Texas 
Rangers library. 

Come From Near and Far 
With two of the Rangers serv

ing in the armed forces, two hold
ing responsible posts in war plants 
and others in the Pacific Coast 

' _l 

MARCH 1, 1944 

Dedicated in Behalf of American Broadcasting 

KMBC Retains Services of Charles Church 
To Condud Study of :,Radio in Education 

With radio's responsibility to 
America's cultural needs taking on 
added significance in wartime and 
in planning for the post-war world, 
KMBC of Kansas City has re
tained the services of Dr. Charles 
F. Church, Jr., to conduct an ex
tensive study and research in de
termining the full potentialities of 
radio, particularly of KMBC, in 
education. 

Dr. Church comes to KMBC 
with a rich background in educa
tional activities, obtaining his 
Ph.D. at Ohio State University, 
majoring in the history of educa
tion and minoring in radio educa
tion. For several years he was a 
member of the Bowling Green 
State university in Ohio and a 
visiting instructor at Ohio State. 

Active in Music 

'l1ho ,:c,, fl~~-ti~~ -:-i 1 ~.(l.f.-.;..,"T?-t~,e~ 'J'f D~~ 

Church have taken him particu
larly into the field of music. He 
was active in the organization of 
the Ohio Music Educators Asso
ciation and one of the founders of 
the Ohio Intercollegiate Band and 
of the Ohio Intercollegiate Orches
tra Associations. 

Diamond D-X, long time sponsor 
of KMBC's Sunday newscasts, is 
switching over _March 30th to 
Henry Goodman's across-the-board 
7 :15 a. m. news. 

DR. CHARLES F. CHURCH, JR . . 
Camel Caravan, it was quite a Educational authority who comes to 
trick to match furloughs with 

KMBC to conduct study. In announcing Dr. Church's ap
pointment, Karl Koerper, manag
ing director of KMBC, reported 
that "the findings derived from 
this exhaustive study will deter
mine how the schools can better 
be served by Kansas City broad
casters, and how Kansas City 
broadcasters can better serve the 
public generally with educational 
programs." 

Goodman Ace Ignores 11th 
Anniversary of Easy Aces 

"Anniversaries always remind 
me that I'm getting old, and I like 
to think of 'Easy Aces' as a live
ly, bouncing youngster," so says 
Goodman Ace, starting the twelfth 
year of "Easy Aces" over CBS in 
March. So, there'll be no celebra
tion-except in Kansas City which 
is reminded that this popular net
work feature, sponsored now by 
Anacin, started on KMBC. 

vacations and leaves of absence. 
George E. Halley, manager of 

syndicated features of the Arthur 
B. Church Productions, reports 
that the disks, being released on a 
basis involving length of se1·vice, 
have already received rave notices 
by sponsors and listeners alike. 

New Stations Added 
New subscribers added in re

cent weeks include KICA of 
Clovis, New Mexico, and Walters 
Brewing company which expanded 
its sponsorship to include KVOD 
of Denver. 

Recent "The Texas Rangers" 
trade advertising has told an un
usual story of exceptional testi
monials received from subscribers 
in all parts of the country. 

EVERYONE'S GUILTY IN THIS "LINE-UP" 
James McConnell, talent head of KMBC, in attending a recent 
"line-up" of this year's Brush Creek Follies stars, picked out the 
whole gang as being guilty of attracting sell-out crowds to make 
this by far the Follies' most successful season. 

''Siar and Story'' Gets Off to Good 
Start With Unique Program Idea 
Already well on the road to be

coming a top radio dramatic fea
ture, Goodyear's "The Star and 
the Story" has been ringing the 
bell regularly on Sundays over 
KMBC at 7 p. m. 

This unique program idea which 
began over KMBC last month 
builds its dramatic series around 
Walter Pidgeon who in turn brings 
Hollywood's leading stars to th1! 
microphone in the actresses' best 
performance of past epic-making 
motion pictures. 

Versatile Pidgeon 

Definitely qualified for his role 
as host, Walter Pidgeon's appear
ances in such films as "Mrs. Mini
ver" and "Madame Curie" have 
been theatrical highlights. This 
series of progranrn is a real chal
lenge to the versatility of Walter 
Pidgeon for to jump from deep 
drama to light comedy is a test of 
the best. 

Pidgeon will have every oppor
tunity to prove his exceptional tal
ents when confronted each week 
with a new play presenting these 
greatest dramatic actresses of our 
times. The selection of stories by 
the guest stars themselves is an 
innovation in broadcasting circles 
and assures a sincere performance 
at Academy standarcll;. 

Unusual Musical Support 

Alfred Newman is musical di
rector of the program. As general 
music director of Twentieth Cen
tury-Fox, he has the enviable rec
ord of two Motion Picture Acad
emy Awards for original musical 
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WALTER PIDGEON ... 

scorings of first, "Alexander's 
Ragtime Band" and then for "Tin 
Pan Alley." 

Such memorable screen plays as 
"The Awful Truth" and "It Hap
pened One Night" (with the orig
inal stars, Irene Dunne and Clau
dette Colbert) will accelerate the 
general pace of the new series 
which is sponsored by the Good
year Tire an<l Rubber company, 
producing today for Victory every
thing from minute packing seals 
to giant Earthmover tires costing 
nearly $1500 each. 

To Visit Cities 

Dr. Church will visit in the com
ing months cities throughout the 
country to make a careful study 
of educational activities and how 
radio is being utilized to serve the 
needs of those communities. These 
findings will be infiltrated into 
KMBC's programming schedule 
with careful attention being paid 
to greater responsibilities of radio 
along educational lines in the post
war world. 

INDEX 
Listed below are items of 

particular interest to grocers 
and druggists in this month's 
issue of Heartbeats . 

DRUGGISTS: 
Anacin-Page 1 Col. l 
Digest for Druggists-Page 2 Col. 4 
New Business-Page 2 Col. 5 
Stimulators-Page 2 Col. 5 
Camel Cig1wettes-Page 3 Col. 1 
Nox:zema-Page 3 Col. 2 
Aspcrtane-Page 3 Col. 2 
Philip Mortis-Page 3 Col. 3 
Eversharp-Page 3 Col, 3 
Krank's Toiletries-Page 4 Col. 2 

GROCERS: 
General Foods-Page 1 Col. 2 
New Business-Page 2 Col. 5 
Stimulators-Page 2 Col. 5 
Oxydol-Page 3 Col. 1 
Pillsbury Flour-Page 3 Col. 2 
Birds Eye-Page 3 Col. 2 
Golden Wheat-Soy-Page 4 Col. 1 
Tabasco-Page 4 Col, 1 
Spry-Page 4 Col. 2 
Digest for Grocers-Page 4 Col. 3 
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IN~UCING 

of the orchestra afterwards had 
. ' 

this to say about the records: 
"They are truly the work of an 
artist, leaving ;nothing to be de
sired." 

The touch of. artistry is likewise 
apparent in his personal appe~r
ance and dress" It is not surpris
ing that a publication of 1926 
named Ken Krahl as its nominee 
for radio's best looking announcer. 

Not to mention his sense of hu
mor, kindline~s and understanding 
and sympathetic nature, just take 
the combination of creative tal
ents, perseverance, and perfec
tionists' attitude, and you've got 
an unusual person of greatness. 

So without further ado, shake 
hands with the unusual Mr. Krahl, 
KMBC's studio director. Next 
month, meet KMBC's sta
tistically minded director 
of research and n1erchan
dising, Mark Smith. 

CHICAGO (1) 
180 N. Michigan 

Franklin 6373 

NEW YORK (22) SAN FRANCISCO (4) AHL A. K. KR .. 
444 Madison Avenue 

Plaza 5-4130 

HOLLYWOOD (28) 
6331 Hollywood Blvd. ,,. 

Hollywood 2151 

Comparative 

111 Sutter 
Sutter 4353 

ATLANTA (3) 
322 Palmer Bldg. 

Main 5667 

Co:sts 
There are still some retailers who ask the advertising 

salesman, "How do I know advertising pays, and ·what 
form of advertising pays best?" As to the first part of 
that query, this country's standard of living is proof 
enough in itself. But as to the latter part, there seems 
to be only one way to get on .dry ground .. • Let us take 
one medium of advertising, radio for instan6e, and com
pletely devaluate the figures in regard to it. Then in 
direct contrast, give all other media every question of a 
doubt. If after iuch a partial consideration, the media 
that has been _devaluated can still prove out as the best 
buy in dollars and cents, then there should .be little left 
to wonder about. 

, 
In the first place, let us not stray from home. Applying 

the findings of one market to that of another can be most 
misleading. So, let us look directly at the 'Kansas City 

· situation. Of a retail nature, comparative C<j>sts between 
:the'. sp.oken word, as represented by radio, ; and by the 
·printed word, newspapers, are of primary l importance. 
Kansas . City has five radio stations and one dominant 
ne!vspaper. According to ABC circulation ifigures, not 
h.&ck in. the time of the 1940 census, but at the time of its 
last fiscal report, the combined morning and' evening cir
culation of this newspaper was 689,283-not just that oj 

· Kansas City alone bttt of the• entire trade area. 

i 

The newspaper industry itself has determined that the 
average readership of a quarter-page advertisement is 
7 % . Applied to this area that would be 48,250 families 
or subscribers. The lowest retail rate alloweld would fig
ure out at $354.20 for a quarter page-this ratr, earned maxi
mum discounts of the largest retail user of space. On radio's side 
of the story, an equally prominent radio station's rate is 
$120 for a quarter-hour at night. Keeping our plan of 
devaluation in mind, no discounts are allowed. This ap
plies as well to radio's potential "circulation"-greater 
Kansas City only with 174,564 radio homes as of the 1940 
census. 

1 

Accredited listener surveys made between 6 to 10 p. m. 
prove a seven day average radio audience in; Kansas City 
of a conservative 33 % . It has likewise been sh'own that the 
particular radio station in question had an ~verage audi
ence of near 40 % , with one night of the week at the low 
extreme of 35 % . For obvious reasons, let us t:'bnsider only t!ie 
35 % . With one-third of the sets turned on , and 35 % of 
this figure tuned to this one station, here, thefefore, would 
be 20,366 families at the cost of $120. 

i 

Quantitatively, the net circulation cost ◊f the spoken 
word versus the printed word would then be $7 .34 per 
thousand families for newspaper and $5.89 per thousand 
for radio. In spite of completely devaluating radio serv
ice, there is still a saving well over a dollar ~er thousand 
families. With this as bedrock add, if your like, radio's 
coverage outside of greater Kansas City which is of par
ticular importance to the station involved, figure in the 
great increase of population since the 1940' census, con
sider proportionally lower rates when discounts are ap
plied, and finally that great factor of circulation 
duplication of a morning and evening newspaper 
in an one-paper town. 

Studio Director of KMBC 

In thinking of his engineering 
department Arthur B. Church can 
be reminded of that expression, 
"for greatness he couldn't want." 
This can be thought of literally as "Heartbeats" reads the druggist 
well as figuratively. As to physi- trade papers and condenses into this 

column the information that it feels 
cal characteristics, the average will be of interest and assistance to 
weight of four key engineers at today's busy retail druggists. 

KMBC is over 200 pounds-and CHAIN STORE AGE reports: 
Kenneth Krah! as studio director "Have you neglected your pre
is a charter member. scription department during the 

Greatness too can be applied to holiday rush? Are you allowing 
Kenneth Krahl in being a perfec- your prescription department to 
tionist first, last and always-the get shabby because of the increase 
slightest "off" detail being an irri- in prescription work caused by 
tation. This, along with his com- the influenza epidemic? . . . The 
mantling size, gives the first im- physician, with an eye trained for 
pression of sternness. Any stern- order, may pass judgment quick
ness, however, is actually only a ly upon you after a survey of your 
front for Ken possesses the great- stock; 1nay decide then and there 
ness of a proverbial "heart of if yours is the place where he 
gold." would like his prescription com-

As studio director· for KMBC pounded. The customer, more oft
the supervision of all studio tech- en than you th1i1k, also judges you 
nical operations, building opera- by appearance"-from "Pharmacy 
tions and maintenance, installation Progress" - page 54 - February, 
of equipment and construction 1944. 

and ?P~rat~on of relay transmit-. AMERICAN qRU<:;GIST reports: 
ters is m his capable hands. Th , • k t 1 J t . . ere s a qmc er urnover, ess 
d us a~ evei'y :u~n ~s a pipe I display space · required, and a 

K
reamer do a cer ahm eg~ee, 

1
.so j greater percentage of satisfied 

en spen s many ours vISua 1z- . . . . 
· · h' • d' f t cust@mers m connect10n with a mg m 1s mm s eye u ure per- . · . 
f t . • KMBC' t d' B t vetermary department than m any ec IOU Ill s s u IOS. u . 

other of the vaned and sundry 
unlike so many men, Ken has the 
ability of greatness to see that his 
dreams materialize. 

KMBC today enjoys a reputa
tion of "first in the Heart of 
America" in -many ways, and one 
of them is in, technical operations. 
KMBC wa:s the first station in this 
area to boast complete duplicate 
transmitting equipment; first to 
own ve1·tical radiator towers; first 
to have two towers; first to install 
auxiliary power plant for use in 
emergencies; first to do any short
wave relay work; and first direc
tional broadcasting station using 
directional antenna system. 

His success today as an author
ity on the technical end of radio 
is somewhat surprising when you 
know that Ken's original ambition 
was to be a science teacher and 
that later, when he finally did go 
into radio, it was as an announce1'. 
The year 1927 was the beginning 
of Mr. Krahl's permanent associa
tion with KMBC and for thirteen 
now he has been KMBC's studio 
director. 

Radio is a major part of Ken 
Krahl's life. It not only affords 
him a livelihood but also off-hours 
pleasure. Until the war closed 
amatem· operations, his evenings 
were spent operating an amateur 
set, W9SHQ, on 10 meters. He 
is a member of American Radio 
Relay League as well as the Insti
tute of Radio Engineers and Kan
sas City Electric Club. 

It is certainly not overstepping 
boundaries to say Kenneth Krahl 
is also one of the leading record
ing experts of this country. On 
recently making recordings for the 
Kansas City Philharmonic Orches
tra-a job requiring real finesse 
and skill-Efrem Kurtz, conductor 

so-called sideljnes developed by 
drug stores in recent years, ac
cording to Jack Davis, owner of 
the Davis Drug Store, Chickasha, 
Oklahoma. . . 1 • "My veterinary 
department has grown until today 
it runs aroun<;l $1000 a month. 
On an average the stock turns 
over once each: month, which cer
tainly is no imall item in any 
man's busine~s" from "Quick 
Turnover, Big Sales"-page 118 
-February, l!J44. 

CHAIN STORiE AGE, Fountain 
and Restaurant Maintenance Man
ual, reports: "Six ways to assure 
efficient upkeep and operation of 
fountains include (1) Schedule 
and control al1 cleaning and sim
ple repair work (2) Train help by 
demonstration .to get best results 
(3) Use and , control of prope~ 

I 

tools ( 4) Work closely with manu-
facturers and public utilities ( 5) 
Control all rep,~ir parts and extra 
equipment (G) Make frequent 
overall check-ups" from special 
edition of "vVartime Guide for 
Managers and, Employes" - page 
12-February, 1944. 

AMERICAN DRUGGIST reports: 
"Realizing that the war inevitably 
affects the professional services of 
doctors, dentists, veterinarians, 
and other ~rofessional men, 
Thomas R. Teiiero, Ph.D., of Am
sterdam, New: York, began his 
planning several years ago to meet 
this condition. He turned his at
tention toward the development 
of a more complete professional 
line of services to relieve the har
ried and overworked medical men 
of some of tp.eir problems. He 
has added amJ.lytical pathological 
laboratories, a: compounding labo-
1·atory, a profe~sional fitting room, , 

l 
' 
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Herewith are listed new program 
contracts over KMBC taking effect 
between January Iii, 1944-March 1, 
1944. 

Kansas City Fire & Marine Ins. 
Co.-Sponsoring "The Crystal 
Chorus" starting January 30, 
1944, 12 :45-1 :00 p. m. CWT Sun., 
days. 
Refrig-0-Master - Sponsoring 
"The Texas Rangers" starting 
January 31, 1944, 7:45-8:00 a. m. 
CWT Mondays, Thursdays and 
Fridays. 

Kranks Products - Sponsoring 
"The Midland Minstrels" starting 
February 1, 1944, 7 :30-7 :45 a. m. 
CWT Tuesdays, Thursdays and 
Saturdays. 

Goodyear Tire and Rubber Co.
Sponsoring "The Star and the 
Story" with Walter Pidgeon, start
ing February 6, 1944, 7 :00-7 :30 
p. m. CWT Sundays. 
Duff & Repp Furniture Co.
News with Erle Smith, starting 
February 7, 1944, 3 :25-3 :30 p. m. 
CWT Mondays, Wednesdays and 
Fridays. 

Herewith are listed current offers 
and contests on KMBC. Such "Stim
ulators" of the following advertisers 
result in greater sales for you as a 
retailer. 

Admiral Corp. -The Admiral 
Corp., sponsors of "World News 
Today," regular Sunday feature 
on KMBC, offers listeners a free 
booklet on "Ways to Fix Your 
Own Radio." Write c/o this sta
tion to Admiral Corp. Time of 
broadcast: 1 :30-1 :55 p. m. CWT. 
Chesebrough Mfg. Co.-The Chese
brough Co., sponsors of "Dr. 
Christian,'1 heard Wednesdays on 
KMBC, offer awards ranging from 
fifty to three thousand dollars. 
Write an original radio script for 
their show. Send it to Dr. Chris
tian Award, 17 State St., New 
York City 4. Time of broadcast: 
7 :30-7 :55 p. m. c,vT. 

Cudahy Packing Co. - Submit 
household hints plus the side panel 
from a Delrich package to Delrich, 
919 N. Michigan Ave., Chicago 11, 
Ill. Cudahy Packing Co., sponsors 
of "Something to Talk About," 
Monday through Friday show on 
KMBC, offer cash prizes ranging 
from one to one hundred dollars. 
Time of broadcast: 3 :3 0-3 :45 p. m. 
CWT. 

Minneapolis Honeywell Co.
"Heating and Air Conditioning 
the Post-\Var Home" is the book
let offered by Minneapolis Honey
well, sponsors of "Blue Jacket 
Choir," Sunday program on 
KMBC. Send your address to 
Minneapolis Honeywell, c / o 
KMBC. Time of broadcast, 10 :05-
10 :30 p. m. CWT. 

Pet Milk Co.-Send in for Mary 
Lee Taylor's "New Dishes From 
Leftovers" and "The Baby Book." 
Mary Lee Taylor is heard over 
KMBC Saturdays under the spon
sorship of Pet Milk. Address: c/ o 
this station. Time of broadcast: 
11 :30-12 :00 noon. CWT. 

an extensive line of oxygen equip
ment, a surgical section, and an 
infants' department" from "We 
Added Six Professional Depart
ments", page 57-December, 1943. 
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CONSTANCE MOORE ... 
Lockheed's exceptional program, 

"America - Ceiling Unlimited", 
brings to KMBC listeners on Sun
days beauteous Constance Moore 
who aids Emcee Joseph Cotten. 
This program which is heard at 1 
p. m. and sponsored by Lockheed 
Aircraft Corporation has made ex
ceptional strides in program ex
cellence. 

MERCEDES McCAMBRIDGE 
Often referred to as "The Lady 

Lon Chaney of Radio", Mercedes 
M cCambridge is an actress of a 
thousand roles. Listeners know 
her particularly for her leading 
lady part in "I Love a Mystery", 
sponsored by Oxydol over KMBC 
Mondays through Fridays, 10 p. m. 
This unusual program series com
bines mystery, adventure and hor
ror, thereby giving wide appeal 
and acceptance. 

LURENE TUTTLE ... 
With the reputation of being 

Hollywood's outstanding radio 
actress, Lurene Tuttle portrays 
the part of "Dimples", glamor girl 
secretary of J. C. Dithers on the 
"Blondie" show, heard over KMBC 
Mondays under sponsorship to 
Camel Cigarettes at 6:30 p. m. 
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Long A Favorite 

Pillsbury Returns "Grand 
Central Station" to KMBC 

Thfs Passing Parade 

Pillsbm·y Flour Mills company 
launch a new campaign on KMBC, 
March 4, as sponsor of the popu
lar coast-to-coast "Grand Central 
Station" radio dramas. 

Leadership by four generations 
of a single family is the story of 
Pillsbury Flour MiHs company of 
Minneapolis, promi}J.ent in its in-

' dustry, which has now entered its 
seventy-fifth anniversary year. 
In these many years Pillsbury 
Flour Mills has grown from the 
little mill by the falls into one of 
the largest milling organizations 
in the industry, 'i\-'ith manufact-
01·ies at many points, in all parts 
of the country. 

It is natural, therefore, that 
Pillsbury, known for its leader
ship, should make lhis nighttime 
program possible for listeners in 
the daytime. The ;program, pre
sented for Pillsburf's Sno Sheen 
Cake Flour and En.riched Farina, 
is heard on KIVIBC Saturdays from 
1 to 1 :25 p. m., CWT. 

Each weekly episode of "Grand 
Central Station", as in the past, 
dramatizes human interest stories 
about persons in t~e throngs at 
the terminal. In today's world, 
these dramas will be a brief 
respite from war, the kind of 
"escape" and morale-building 
entertainment sought by listeners 
everywhere. 

Comedy Skit Makes 
Dinah Even,:. Finah 

Cornelia Otis Skinner and Ro
land Young, in a seties of original 
comedy sketches entitled "William 
and Mary", have become high
lights of the "Dinah Shore Pro
gram" heard over KMBC every 
Thursday at 8 :30 p. m., CWT. 

"William and Mary" is the story 
of an amiably quarrelsome hus
band and wife. Miss Skinner, the 
author, and daughter of the famed 
Otis Skinner of · the theatre, 
earned her own place in her own 
right. She became a success with 
the dramatization and impersona
tion of her own monologues. 

Roland Young, who plays Wil
liam, the husband, comes to the 
program with more than 30 years 
acting experience on the Ameri
can stage and screen. 

Frosted Foods Sales. company, 
realizing the American public's de
sirn for "something new and re
freshing", has been doing an out
standing selling job of Birds Eye 
frozen foods, both for itself as a 
manufacturer and for retail gro
cers throughout the country. 

''Mayor of Town'' 
Heard Saturdays 
After two months' absence, 

Lionel Barrymore under the spon
sorship of N oxzema returns to 
KMBC March 11 as "Mayor of the 
Town", Saturdays at 7 :00 p. m., 
CWT. 

This popular dramatic series de
picts life in a typical small Ameri
can community. The kindly old 
"Mayor of the Town" is the guid
ing figure, not only in community 
affairs, but also in the personal 
lives of the town's citizens. 

Up-And-Coming Asperlane 
Continues Spot Schedule 

In support of druggists in great
er Kansas City, American Home 
Products has continued its p1·e
ferred schedule of announcement 
spots on KMBC in behalf of As
pertane, that up-and-coming new 
product giving prompt relief :for 
headaches, colds and neuralgia. 

' 
ALLEN TOPS! 

After an approximate six
months' absence from the air 
the Fred Allen Show recently 
returned to be voted within a 
month the "Favorite Program" 
of the nation's foremost radio 
editors-"the one they really 
hate to miss." Their preference 
is expressed in the 13th Annual 
Poll of Radio Editors, conduct
ed by The Billboard. The Texas 
Company, which once again 
gives radio audiences one of 
America's greatest comediaNs, 
is ni•w in its eighth consecutive 
year of advertising over KMBC. 

Unique Quiz Idea 
Gels Own Sponsor 

After a successful and gay run 
on Kate Smith's Friday evening 
program, the nonsensical quiz 
show, "It Pays to be Ignorant", 
now comes into its own over 
KMBC under sponsorship of Philip 
Morris Cigarettes. 

Tom Howard is the master of 
silliness. His hapless victims are 
the witty George Shelton, Lulu 
McConnell and Howard McNaugh
ton. It's the show where wrong 
answers are always right! 

This masterful quartet promises 
to make 8 to 8 :30, CWT, a witty, 
relaxing half-hour on Friday 
nights. 

''Picker-Outer'' Is 
Righi as Eversharp 
To Edith Oliver goes the re

sponsibility of choosing the $64 
questions on the KMBC fun quiz 
show, "Take It Or Leave It," spon
sored by Eversharp over KMBC 
Sundays at 9 p. m. More than 700 
contestants have braved her quiz 
fire of over 3,000 questions. 

No Advantage in Education 
During some 100 programs 

there has arisen only two occa
sions when an element of doubt 
was connected with a question. 
This certainly is an excellent rec
ord and causes people to ask, 
"How does she do it?" 

As Edith Oliver explains it, "I 
read, keep close tabs on what 
seems to interest people most, and 
then do a lot of research on the 
questions I finally. select. Most 
people think the more educated an 
individual is the better his chances 
of walking off with the top prize 
on 'Take It Or Leave It.' But ac
tually this has nothing to do with 
the winner's chances for success." 

Eversharps as Gifts 
Incidentally, whether a contest

ant wins the money or not they 
receive a valuable gift from the 
sponsors-either an Eversharp 
Pencil or Eversharp Fountain Pen. 

i 
BILL DOWN~ "CALLS" FROM KANSAS CITY 

This is an unusual twist to that now famous statement, "CBS, 
I 

New York, palling Bill Downs in Moscow." Few listeners know, 
however, tAat this famous correspondent is a native Kansas 
Citian. In lf.. recent visit to the home town, Bill was interviewed 
by news edftor Erle Smith in KMBC studios. Bill Downs ap
pears regul~rly on "World Today" sponsored by General Electric 
weekdays on KMBC and Admiral Radio on Sundays.-Staff Photo. 

! 

I 
THE GOVERNOR OJT NEBRASKA COMES TO MISSOURI . 

Appearing in Kansas City for a speaking engagement, the Hon. 
Dwight Griswold, governor of the State of Nebraska, is shown 
by the KMBC·microphone being interviewed by Gene W. Dennis. 

CONTINENTAL HAS INAUGURAL FLIGHT ... 
All "Heart of America", thanks to the KMBC microphone, par
ticipated in the dedicatory ceremonies of Continental Air Lines' 
new flight route between Denver and Kansas City. Shown from 
left to right are Mayor John B. Gage of Kansas City, Mo., 
P. J. Carmichael, general traffic manager of Continental Air 
Lines, Donald A. Duff, executive assistant of the air lines, L, P, 
Cookingham, city manager, and Robert L. Mehornay, president 
of the Chamber of Commerce. KMBC's Gene Dennis is at the 
microphone. -Staff Photo. 

HOW'S THIS FOR A ROW OF "HEARTBEATS" 
Pia-Mor, nationally known amusement center 
and prominent KMBC advertiser, sponsoring 
Walt Lochman and his sportscasts three times 
weekly at 9:40 p. m., will be the scene for the 

4th Victory edition of "Ice-Capades" March 29 · 

through April 6. This row of 75 Ice-Ca "pets" 
(Heartbeats to us) is only half of the show
but take it from us, it's aplenty! 
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THEY GO CALLIN' ... 
Shown here is Nancy Goode, KMBC's home economist, inspect
ing a display of Golden Wheat-Soy Mix in a prominent Kansas 
City retail establishment. Jim Duffy, shown to the left, as presi
dent of the product's advertising agency, Jim Duffy, Inc., of 
Chicago, and C. W. Nelson, who heads the Nelson Brokerage 
company which distributes the product in the Kansas City area, 
recently made this careful study into how best the facilities of 
"The Happy Kitchen" could be utilized in behalf of this mix for 
griddle cakes and waffles, and for muffins. -Staff Photo. 

Prominent lnsuran<e Company Puts 
Ifs ''Crystal Chorus'' On KMBC 

As musical voice of the Kansas 
City Fire and Marine Insurance 
company, the Crystal Chorus in
augurated on January 30th week
ly quarter-hour programs aired 
over KMBC Sundays at 12 :45 
p. m. Brilliant promise has al
ready been shown that again 
radio, actively merchandised, can 
be profitable to an insurance com
pany. 

An ingenuous aspect of the new 
program is that the Crystal Chorus 
is actually composed of the spon
sor's Home Office employees, un
der the direction of Dr. David 
Grosch, head of the music depart
ment of William Jewell College 
and widely known authority in his 
field. 

The commercial message is in
stitutional in nature and is deliv
ered alternately by an officer or 
member of the company's board of 
directors comprising a number of 
the outstanding and most widely
known Midwest industrialists, 
·bankers, realtors and executives. 

To date this roster of digni
taries has included Cliff C. Jones, 
chairman of the board of directors 
of the Kansas City Fire and Ma
rine; Morton T. Jones, president 
of the company; and J. C. Nich
ols, head of the realty company 
that bears his name. 

Tabasco Recalls 
Romantic History 

Not all the romance of fine 
cookery comes to us from the Old 
World! 

Gourmets point to the story of 
Tabasco Sauce, now celebrating its 
seventy-fifth anniversary-a pal
ate tickler extraordinary-as a 
prime example of the color and 
interest America has contributed 
to the history of good eating. 

Actually, the romance of Ta
basco goes back almost a hundred 
years, for it was a soldier return
ing from the Mexican Wars .of 
1847, who first planted the rare 
peppers that were to become 
Tabasco in the gardens of the 
A very and Mcilhenny estate on 
A very Island in Louisiana. 

MORTON T. JONES ... 
l 

President of th~ Kansas City 
Fire and Marine Insurance 

l 

company 

Aunt Jenny Makes 
Annual Garden Deal 

One sure sign that spring is just 
around the corner is Aunt Jenny's 
annual garden offer of flower and 
vegetable seeds. 

Aunt Jenny, whose "Real Life 
Stories" have pleased KMBC lis
teners for years, has had great 
success in past seasons with this 
offer, which this year consists of 
five packets of 'vegetable seeds 
and five gladiolus bulbs. 

Lux Radio Theatre, aired over 
KMBC Mondays at 8 p. m., is also 
making the offer. Aunt Jenny is 
sponsored by Spry and heard on 
KMBC Mondays through Fridays 
at 10 :45 a. m. 

HEARTBEATS 

"Heartbeats" reads the grocer trade 
papers and condenses into this col
umn the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

PROGRESSIVE GROCER 
reports: "Does postwar survival 
of branded and trademarked mer
chandise, both consumer and in
dustrial, hold the greatest promise 
for high-level employment? . . . 
How does any system rate, Ameri
cans ask, in providing progressive
ly better (1) income, (2) savings, 
(3) standards of living, and (4) 
security? Nothing has eve;r pro
vided such benefits so well as the 
brand system." From "What Do 
Brands Mean to Postwar Employ
ment"-page 60-January, 1944. 

SUCCESSFUL GROCER reports: 
"Civilian supplies of canned pine
apple, asparagus, corn, pumpkin, 
spinach, and figs will be increased 
soon, the War Food Administra
tion has announced, through the 
release of part of the supplies 
owned and held by canners but 
set aside for Government pur
chase. . . . These foods will reach 
some retail markets within a few 
weeks" from "War and the Gro
cer"-page 17-December, 1943. 
SUPER MARKET MERCHAN
DISING reports: "Nat Milgram, 
president of Milgram Food Stores, 
Inc., Kansas City, Mo., with his 
usual creative foresight, has plenty 
of plans for 1944 and the post
war period. Obviously, these blue
prints for the future depend on 
the war, but just as soon as the 
tide of the conflict makes it pos
sible, Milgram is ready to expand. 
Another feature of next year's 
operations, if possible, will be the 
equipping, manning and operation 
of Milgram's own bakery" from 
"Now Is the Time for Post-War 
Planning"-page 30-February, 
1944. 
SUCCESSFUL GROCER reports: 

"The OPA recently liberalized 
regulations dealing with the gro
cer's right to reduce point values 
on merchandise which is in danger 
of spoilage ... there's the obvious 
danger that this right may be 
abused ... a few bad grocers in 
each community may make it im
possible for the OPA to extend 
further privileges ... we strongly 
recommend, that each local trade 
group discuss this question local
ly" from "War and the Grocer"
page 15-January, 1944. 
FOOD FIELD REPORTER re

ports: "Post-war price controls on 
foods will have to be retained un
til the first full harvest is reaped 
in Europe under Allied super
vision, Richard V. Gilbert, eco
nomic adviser to the Office of 
Price Administration told mem
bers of the American Management 
Association, New York, at a re
cent conference" from "Food Must 
Be Controlled Until Europe Grows 
Own"-page 27-January 24, 
1944. 

Today-on its seventy-fifth an
niversary with Edward A. Mc
Ilhenny, President of the Mc
Ilhenny company carrying on its 
fine traditions - Tabasco is a 
household word, and the Ameri
can homemaker, following the 
lead of fine chefs the world over, 
calls "that touch of Tabasco" the 
seasoning that makes her meals. 

"GOT IT? WELL, GET IT!" ... • 

In support of local retailers Ta
basco is using the facilities of 
KMBC with preferred announce
ment spots. 

John Black, account executive of Arthur Meyerhoff & company 
in Chicago, is shown to the far right "passing the hall" on 
to the Midland Minstrels on how to sell more Krank's Shave 
Kreem and kindred products. Bill Richards, announcer, is shown 
to the far left while Louisiana Lou, popular KMBC vocalist, is 
standing before the Minstrels. Krank's is now sponsoring this 
7:30 a. m. show three times weekly. -Staff Photo. 

Durkin Moves Io 
Far-Off Aleutians 

Sgt. Sherwood Durkin, ex-an
nouncer with KMBC, reports that 
he has been moved to another post 
in the far-off Aleutians. His job 
with the Army concerns keeping 
one of the many Armed Service's 
radio stations in working orde1·. 
Aside from the power and equip
ment shortages, Durkin's station is 
doing quite a remarkable job. 

He reports that even in the far
off Aleutians, practically all of 
the network shows are hea1·d by 
the fellows on that front. 

Kroencke Expects 
To Ship Overseas 

Word from Pvt. Ed Kroencke, 
formerly an engineer at KMBC, 
now in the Sr~·vice of Uncle Sam, 
tells that he's at Camp Murphy, 
Florida. He's, learning mo1·e about 
the well-publicized secret weapon, 
and expects to be overseas by the 
end of this year. 

I 

Scriplure,s Import 
Basic lo : Citizens 

"The American Scriptures", in
termission feature of the New 
York Philharmonic-Symphony Sun
day afternoqn broadcasts, has 
been presente~ an Award for Dis
tinguished M~rit by the National 
Conference of; Christians and Jews 
for "promoti:qg good will among 
Americans of all faiths." 

The United! States Rubber com-
i 

pany, sponsoi; of the broadcasts 
heard Sunda:\t;s over KMBC at 2 
p. m. CWT, isi keenly aware of the 
responsibility 1involved in present
ing to the puplic these living ut
terances of s~ch fundamental im
portance, and\ for this reason, has 
asked a distinguished group of 
five famous pistorians to act as 
advisors in debiding upon subjects 
for "The American Scriptures". 

The committee is comprised of 
Carl Van Dqren, author, editor 
and teacher;' Douglas Southall 
Freeman, cdit,br and author; Carl 
Carmer, autl\ority on American 
folk lore and 4uthor; Henry Steele 
Commager, professor of history at 
Columbia University; and Quincy 
Howe, author/ editor, radio news 
analyst and cc\mmentator. 

It was alsd announced by the 
United State~ Rubber company 
that four no~ed musicians have 
been engaged, as guest-conductors 
of the New York Philharmonic
Symphony du~ing the orchestra's 

\. 

regular subscription season of 
1944-45, beginning next October. 
These include Pierre Monteux, 
Igor Stravinsky, George Szell and 
Leonard Ber,:tein who will take 
charge of the prchestra during the 
rest periods of Dr. Artur Rodzin
ski. 

March I, 1944 

CAPTAIN BOB CRAWFORD 

Captain of ''Texas 
Rangers'' Gels Call 

After thirteen years with KMBC 
of entertaining millions of listen
ers throughout the country, Bob 
Crawford is of£ to entertain the 
men and women in the Armed 
Service. He left the first of Feb
ruary for Fort Leavenworth, Kan
sas, where he is stationed tempor
arily, classified in the Army's Spe
cial Service. 

His career with KMBC has been 
a vivid one. Known best as Cap
tain Bob Crawford of the KMBC 
Texas Rangers, he and the Rang
ers have appeared with the Camel 
Caravan on tour, over coast to 
coast network broadcasts and in 
movies with Gene Autry and 
Johnny Mack Brown. 

A versatile artist, Bob Craw
ford has written most of the ar
rangements for the Texas Rangers 
as well as many of their most 
popular songs. 

Repeat Airing is 
War Show Record 

"Bataan Report", a stirring dra
matic presentation which was pre
sented by KMBC, first in behalf 
of the Fourth \Var Loan Drive, 
received such an unusual listener 
response that a command repeat 
performance was requested a few 
weeks later by the American Red 
Cross. Gene \V. Dennis, KMBC's 
coordinator of war activities, 
wrote and produced the program. 

The original broadcast on Janu
ary 29, just one day after the pub~ 
lie news release told of Japanese 
brutalities to American prisoners 
of war, was aired in behalf of the 
Fourth War Loan Drive. Only a 
few hours after the broadcast, or
ders for thousands of dollars of 
\Var Bonds were received by tele
phone, and orders continued to 
come in the following day . 

The program met with such city 
wide approval that four weeks 
later, on February 26, the local 
American Red Cross asked KMBC 
to repeat the broadcast, this time 
making an appeal for blood 
donors. 
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' Long Existing Need for High-Power 
Broadcasting Service in Rural Area 

One of radio's most comprehensive expansion programs 
for post-war completion was announced last month by Arthur 
B. Church, president of KMBC of Kansas City. Approval of 
KMBC's application for an increase in power to 50,000 watts 
on 540 kc will answer a long-existing need in midwestern 
America for high-power broadcasting service. 

Rural thousands who have turned 
to 1·adio for much of the vital in-

! formation needed to operate farms 
! 

· under world conditions past and 

' present will be assured dependable 
radio reception throughout the 
rural heart of America if the plans 
of Mr. Church are realized. 

KMBC to Carry Derby 

For the fifth consecutive year 
Gillette Safety Razor company 
will bring sport fans America's 
premier turf classic by radio 
through the Columbia Broad
casting System and KMBC, Sat
urday, May 6, 5:00-5:30 p. m., 
CWT. 

Announcement of the plans 
for CBS to broadcast exclusively 
from Churchill Downs a com
plete picture of the background 
and color o:f the Kentucky Derby 
was made by J. P. Spang, Jr., 
president of the Gillette Safety 
Razor company. 

ROD CUPP BECOMES NEW PROGRAM DIRECTOR . . . 
FM and Television Plans 

Twelve Canadian 
Stations Contract 
The Texas Rangers KMBC's New Program Director e omes 

From Chicago lo Assume New Duties 

In addition to the 50 kw applica

tion KMBC is including plans for 
FM and television. It is the inten
tion of Mr. Church to locate a FM 
50 kw station some distance from 
Kansas City with satellite trans
mitters in the principal cities of 
the area. KMBC's FM and televi-
sion plans are pending· an applica

Rod Cupp, production man- tion for modification of license 

ager and for seven years asso- from developmental to commercial 
h ARTHUR B. CHURCH . . . 

ciated with WLS of C icago, operation. Pioneer Broadcaster Looks to Cu/mina-

Thousands of Canadian lis
teners, heretofore denied the 
listening pleasure of "The 
Texas Rarigersn and their 
songs of the open range, will 
become acquainted with one of 
the United States' most popu- · 
lar transcribed libraries May 
1st when twelve Canadian sta
tions present the Rangers 
under sponsorship of Palm 
Dairies, Ltd., of Calgary. 

arrives in Kansas City May Kansas City is the largest city in tion of life-long Efforts. 

SAM MOLEN ... 

Sam Molen Becomes 
New Sportscaster 

1st to take over his new duties the central farm belt and the most 

as program director of KMBC, 
according to Arthur B. 
Church, president. 

important trading center of this 
region. In many parts of the area 
livestock raisers, grain growers and 
farmers generally depend upon 
Kansas City radio stations for in-

Being producer at one time or 
another of practically all WLS pro

formation necessary to the opera
grams, including the National Barn 

tion of a farm with its increasing 
Dance, Mr. Cupp comes to KMBC 

responsibilities. 
expertly qualified to handle this 

Widely known throughout the station's extensive program re
broadcasting industry for his pioquirements. KMBC has attained a 
neering developments, Mr. Church national reputation for its local pro-

gram activities which include the 
KMBC Brush Creek Follies, recog-
nized as the Middlewest's top radio
stage show. 

has for years directed KMBC's pro-
gram interests into channels of 
service to rm·al audiences as well as 
those of metropolitan Kansas City. 

KMBC's talent facilities and :full-
Prior to Chicago, Mr. Cupp was 

time farm experts have established 
affiliated with KTUL of Tulsa, Ok-

for KMBC a reputation of funda
lahoma, as program director and 

mental sel'vice to the rural area. 
with KFRU o:f Columbia, Missouri, 

Sam Molen, widely known sports as continuity editor. He is a grad-
1 

director for WCHS and the West uate of the University of Missouri 

Extensive Farm Service 

One of KMBC's latest farm ex-
Virginia network, assumes his du
ties as KMBC's new sportscaster 
on May 1st. He replaces \Valt 
Lochman \Vho recently left for Chi
cago to handle the White Sox ball 
games. 

\Vell qualified :for the job of 
sportscaster for KMBC, Sam Molen 
comes to the "Heart o:f America" 
with seven years background in the 
field of radio sports, handling all 
on-the-scene sports broadcasts for 
the network including play-by-play 
accounts of the \Vest Virginia uni
versity football games. 

Prior to \Vest Virginia, Sam 
Molen handled RportR over \VCBS 
and \VT AX in Springfield, Illinois, 
announcing Three-I League base
ball games. 

Molen is also well-known :for his 
sports writings which have ap-

School of Joul'nalism and a membei· pansion undertakings was that of 

of Sigma Delta Chi, professional purchasing a complete livestock 
Journalism :fraternity. farm opernted in sm·vice to its 

rural listeners. Remote farm pro-
pearecl in national publications, as grams are currently being broad

author of numerous magazine arti- cast three times daily from the 
cles, many of which have been fea- farm, which is located 20 miles 

tured in "Baseball Digest." His southwest of Kansas City. On these 
Three-I League record book was programs progress is told of find
publfahed in 1940, and in 1942 he ings made by Phil EvanR, farm edi-
wrote "Meet the Senators." tor of KMBC. 

In assuming his new duties with Present location of KMBC's tele-
KMBC Molen will present two vision laboratories and its 1500 w 
sportscasts daily-one at 6:10 p.m. 
under sponsorship Mondays thru 
Saturdays by Bexl,l, McKesson & 
Robbins' well known vitamins, and 
the other at 9 :40 p. m. under spon
sorship on lVIondays, \V ednesdays 
and Fridays, by Pla-Mor, Kansas 

developmental FM station is in the 

Midland Radio & Television schools, 
also operated by Arthur B. Church 
and engaged in the training of en-
listed men and women as operators 
and technicians for the armed 

City's leading recreational center. forces. 

1Vestern Canadian Stations 
Expansion Program 
Underway lor KMBC George E. Halley, manager of 

syndicated features of the Arthur 
Karl Koerper, managing director B. Church productions, announced • 

of KMBC, announced in April that the sale which was made through 
plans have been completed for ant J. E. Baldv,in of the All-Canada 
immediate expansion of this sta- ; Radio Facilities of Vancouver. 
tion's office facilities in the Pick- The Canadian stations include 
wick Hotel, Kansas City, to include CK1{C of Winnipeg, CKCK of Re-
8,000 square feet of additional floor gina, CKBI of Prince Albert, CFAC 
space. of Calgary, CJCA of Edmonton, 

Under the present move KM:BC's CJAT of Trail, CFQC of Saskatoon, 
studios and talent staff will be con- CHAB of Moose Jaw, CJOC of 
centrated on the eleventh floor, Lethridge, CKOV of Kelowna, 
which is occupied presently by CJGX of Yorkton and CF.JC of 
KMBC, with executive business of- Kamloops. 
fices taking over the new space on Recent ,veeks have also seen a 
the tenth floor. This move will just further expansion of "The Texas 
about double the station's present Rangers" in the United States with 
office space. the addition of nine stations. 

With the :-;tation operating in WCSC of Charleston, South Caro
cramped quarters for some time, Iina, WQAM of Miami, Florida, and 
this move is of immediate necessity KWFC of Hot Springs, Arkansas, 
as well as providing for future are prestmting the Rangers for the 
plans under development. first time in those cities. 

BC Remedy Begins 13th 
Advertising Year on KMBC 

With a renewal of its contract 
with Kl\!IBC, sponsoring Henry 
Goodman and the 8 :25 a.m. news, 
Mondays through Saturdays, the 
BC Remedy company hegan on 
April 28th its thirteenth year of 
advertising over this station. 

Old FriendH Return 

\VJDX of Jackson, Mississippi, 
with a contract for "The Texas 
Rangers" through a national spon
sor that terminated this spring not 
only renewed the library for ,Jack
son but arrangements wel'e mucle 
for the Mississippi Trading- com
pany to expand sponson;hip to in
dude \VFOR of Hattiei:;burg, 
\VAML of Laurel and WGCM of 

Particular attention to this an- Gulfport. 
niversary is being urged of retail The return of "The Texas Rangd 
druggists throughout the area, for ers" to familiar surroundings was 
here indeed is one of radio's most also the case in two other cities 
consistent and comprehensive cam- when \VCAE of Pittsburgh and 
paigns undertaken in support of re- I KMOX of St. Louif; returned the 
tailers. I library to the air in those areas. 
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Testimonials 
It took a war to emphasize the importance of radio in its 

influence on our mundane existence. There is no longer any 
question that in radio, human beings have their most eff ec
tive medium for the mass transmission of ideas. Like all 
other potent energies this power can be harnessed for the 
good of mankind or for its detriment-reason enough for 
always scrutinizing carefully the forces that control its 
destiny. 

* 
In reply to KMBC's recent report as to its war activities 

during 1943, Walter O'Meara, Deputy Administrator for 
Information in the Office of Price Administration in Wash
ington, said-"This, and similar reports, emphasize over and 
over the truly great contribution that is being made by 
American radio to the war effort." Yes, radio is proving its 
worth in times of war to earn even a greater prominence in 
the peace tomorrow. J. Harrison Hartley, Lieutenant Com
mander in the Navy Department at Washington, indicated 
the place of radio under present world conditions when he 
wrote to KMBC that "Such teamwork between broadcasters 
and the military, absplutely essential on the course to victory 
is indeed appreciated." ' 

* 
In considering the expansiveness of radio's service to 

mankind one is reminded of the sailor who was asked to 
comment on naval operations in the Pacific. "All I've seen 
is the nearest horizon." So it is with the layman and radio. 
L. P. Cookingham, City Manager of Kansas City, recently 
said, "I cannot offer any suggestions because I think you 
have covered the field of war activities much more exten
sively than I have ever realized. It seems to me your station 
is rendering an outstanding local and national service in the 
war broadcasts." What has been said of KMBC can be 
applied to broadcasting as an industry. 

* 
Whether it's for the War Chest, the selling of -War Bonds 

support of Civilian Defense, service to public schools or boy 
scouts-name any worthwhile community project, and the 
public will find radio straddling the problem with aggressive 
and effective cooperation. As Herold C. Hunt, Superintendent 
of Kansas City's school system, said in a recent letter, "I com
mend you and your assistants most sincerely on your splendid 
participation in the war program. Kansas City is fortunate 
indeed in the ready willingness of KMBC to lend its support 
and helpful assistance in every worthwhile project." In fur
ther tribute to radio's efforts on the Home Front, Rear 
Admiral Hayne Ellis, Director of the Department of Civilian 
Defense, wrote, "I have long admired the alertness of your 
staff in furthering the war effort in this area and it is very 
gratifying to Civilian Defense and to me personally to know 
and feel that we have such sympathetic and responsive 
cooperation." 

* 
The story of radio and its service to the home and the 

nation is infinite, One of the prime reasons for its accom
plishments lies in the unshackled opportunities of a free 
enterprise. It was Senator Harry S. Truman, one of today's 
ablest statesmen, who said to this editorial department in a 
recent visit to Kansas City-"Radio has made the United 
States one great auditorium. In no other way can men 
instantly talk to all of this nation's 130 millions. To safe
guard our basic democratic principles, radio must be 
utilized to its fullest extent. Then the ancient dema- R 
gogues of the Old World will find no place in our way eUs 
of life." !J 

HEARTBEATS 

MARK N. SMITH . . . 
Director ol Merchandising and Research 

There should be one in every 
radio station-"The man who knows 
his figures!" ... At KMBC, it's 
Mark N. Smith, Director of Mer
chandising and Research. A ver
itable walking book of facts and 
figures on radio surveys and re
search in general, he has the an
swer every time. 

In a radio station ·where "the 
unusual is the usual" such work as 
Mark's-multiplying, dividing, add
ing and subtracting of figures
might seem dull. To Mark Smith, 
who is seeking the correct picture, 
this work is intriguing·. There is 
a certain fascination, he says, in 
developing valuable facts through 
asking suitable questions, and as
sembling the answers into the most 
graphic form. 

In creating a research depart
ment, thirteen years ago, Arthur B. 
Church, President of KMBC, real
ized the importance of a calculat
ing mind in the selection of a de
partment head. Mr. Smith's back
ground more than qualified him for 
the position. Throughout his entire 
career, much of the success of 
Mark's work has been dependent 
upon mathematical exactness. 

Upon completion of his schooling 
at Graceland College in Lamoni, 
Iowa, Mark entered railroad service, 
advancing to Assistant Purchasing 
Agent of the Southern Pacific at 
Portland, Oregon. During World 
War I, Mark was appointed Pur
chasing Officer for Merchant Ship
building Corporation in Philadel
phia, and after the Armistice, he 
was transferred to the United 
State Shipping Board, as Manager 
of Purchases and Supplies at 'Nash
ington. 

In 1924, Mark entered the promo
tion field as Field Engineer for 
Portland Cement Association. The 
construction of hundreds of miles of 
concrete highways and concrete city 
pavement in eastern Kansas, fol
lowed in the next six years. These 
important public improvements are 
today concrete evidence of his un
derstanding of people in all walks 
of life, and their acceptance of his 
advice and assistance in their prob
lems. 

This background was a distinct 
advantage on which to build a ca
reer in radio research, and perform 
a great service to the radio indus
try. Mark regards it as a great 
privilege to have directed the re
search work at KMBC during the 
past twelve years, during which 
there have been such great strides 
in research pioneering. 

He maintains close contact with 
radio audience measuring methods, 
as well as other radio fact-finding 
technique. Methods and procedure 
long acceptable to KMBC (many 
developed at this station) are now 
nationally used, and nationally en
dorsed. The backbone of every 
project at KMBC is: Find the 
Facts, and Tell the Truth-Clearly, 
so that KMBC's Sales and Program 
Departments, and KMBC's adver
tisers and listeners as well, may be 

benefitted to the greatest possible 
extent. 

Mark's family is his hobby-and 
now, in 'World War II he takes 
great interest in the activities of 
his wife, Mrs. Helen Smith, at 
American Reel Cross headquarters, 
and the progress of his 20 year old 
son, Rex, an apprentice seaman 
USNR in V12 training. Mark 
raises exceptionally fine tomatoes, 
as several around the Station know 
-and this year he anticipates a 
bumper crop, in a small way. 

So without further ado, shake 
hands with the man who knows his 
vital statistics, Mark N. Smith. 
Next month-meet the man who 
knows his sho·w business, 

James McConnell, head of MIM 
KMBC's f.ar famed artist 
bureau. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. : 

May L 1944 

Herewith are listed new program con
tracts over KM.BC taking effect be
tween March 1, 1944, April 24, 1944. 

Pillsbury-Sponsoring "Grand Cen
tral Station" starting March 4, 
1944, 1 :00-1 :25 p. m. CWT, Satur
days. 
Robert Keith, Inc.-Sponsoring the 
Kansas City Philharmonic Orches
tra starting March 9, 1944, 7:00-
7:30 p. m. CWT, Thursdays. 
N oxzema-Sponsoring "Mayor of 
the Town" starting March 11, 1944, 
7:00-7:30 p. m. CWT, Saturdays: 
Colgate - Palmolive - Peet Shave 
Cream-Sponsoring "Inner Sanc
tum" starting March 12, 1944, 
11 :05-11 :30 p. m. CWT, Sundays. 
Good Luck Margarine-Sponsoring 
"Happy Home" with Caroline Ellis 
renewal starting March 13, 1944, 
8:30-8:45 a. m. CWT, Mondays, 
Wednesdays and Fridays. 
Englander, Inc.-Sponsoring "We 
Who Dream" starting March 17, 
1944, 10:15-10:30 p. m. CWT, Fri-
days. 
Staley Milling Co.-Sponsoring Phil 
Evans1 Feed Lot Chats renewal 
starting March 20, 1944, 12 :20-
12 :25 p. m. CWT, Mondays thru 

CHAIN STORE AGE reports: 
'Shoppers are likely to be impa
tient during these trying wartime 
days, the Shopping Reporter finds. 
Most customers are under tension. 
If a salesperson meets impatience 
with patience, tempers will not rise 
and selling will become an easier Fridays. 
job. Giving shoppers courteous at- Manley, Inc. - Sponsoring Bob 
tention makes them relax. If the Riley's Market Reports starting 
salesperson's attitude is pleasant March 20, 1944, 6:25-6:30 a. m. 
and attentive the customer is likely CWT, Mondays thru Fridays. 
to become pl~asant, too," from the ~ed Heart D~: ~ood-~p?nsorin_g 
article, "Meeting Impatience with . Hap_py Home with Cai olme Elhs 
Patience"-page 74-April, 1944. startmg March 21, 1944, 8:30-8:45 
AMERICAN 1RUGGIST reports: a. m. Cv:T, Tuesdays, Thursdays 
"The drug·gist;;' best protection and Saturdays. 
against fir~s caused by exposure is Spred \Vater Paint-Sponsoring the 
to cooperate with the municipal fire "Happy Kitchen" starting March 

department, city inspectors, civic 
committees, insurance agents, and 
other competeht leaders in fire 
safety. In small communities, the 
druggist may be the citizen who 
should take the lead in keeping an 
active merchants' association alert 
to the field of fire prevention" 
from the article "Stop Drug Store 
Fires"-page 60-March, 1944. 
CHAIN STORE AGE - FOUN
TAIN - RESTAURANT SECTION 
reports: "A simple little lesson 
that will show the employe just how 
she is wrong will do more than a 
whole string· of words telling her 
... It depends completely on man
agement. It is management's job 
to show clearly, simply, dramati
cally what it expects of the em
ploye. Nine cases out of ten, the 
employe needs only to be shown 
properly to be duly impressed" 
from the article, "Simplified Train
ing Halts Em_ploye Headspins"
page 5-March, 1944. 
CHAIN STORE AGE - TOILET 
GOODS SALES MANUAL reports: 
"Basic principles in selling toilet 
goods . . . Study, know your mer
chandise ... Sell to help customers 
. . . Keep records for customers 
{type of toilet-des she uses) ... 
Encourage the customer to talk 
about herself ... Handle goods as 
though they wm·e precious . . . Be 
tactful FlattN·, don't criticize a 

customer ... G,~t the item into ens-
tomer's hands"-from the article 
"Basie Pl'incipl~s in Selling Toilet 
Goods"-page 14-April, 1944. 
AMERICAN DRUGGIST reports: 
"Almost all druggists are asking 
questions about the new 20 per cent 
excise tax, especially about its ap
plication to shampoos and soapless 
shampoos. The instructions sound 
confusing, but the principle is sim
ply that soaps are not taxable and 
that cosmetics are. An item that 
contains 1nore than 5 per cent soap 
is considered as soap and is not 
subject to the tµ,x. Incidentally, it 
is now very important that you 
keep your tax records straight-

21, 1944, 2:15-2:30 p. m. CWT, 
Tuesdays and Thursdays, 9 :15-9 :30 
a. m. CWT, Saturdays. 
American Dairies (Viet)-Sponsor
ing Erle Smith's news renewal 
starting March 28, 1944, 9 :30-9 :40 
p. m. CWT, Tuesdays, Thursdays 
and Saturdays. 
Diamond D-X-Sponsoring Henry 
Goodman's news starting March 30, 
1944, 7:15-7:25 a. m. CWT, Mon
days thru Saturdays. 
Butternut Coffee-Sponsoring John 
Cameron Swayze's news starting 
April 2, 1944, 7:15-7:25 and 9:45-
9:55 a. m.; and 12:00-12:10, 1:55-
2:00, 6:00-6:10 and 9:30-9:40 p. m. 
CWT, Sundays. 
National Biscuit Co.-Sponsoring 
John Cameron Swayze's news re
newal starting April 3, 1944, 12 :55-
1 :00 p. m. GWT, Mondays thru Sat
urdays. 
Grennan Cakes-Sponsoring "The 
Texas Rangers" starting April 3, 
1944, 8:45-9:00 a. m. CWT, Mon
days thru Saturdays. 
Kellogg Co.-Sponsoring "Around 
the Town" starting April 3, 1944, 
5:00-5:15 p. m. CWT, Mondays thru 
Fridays. 
Grapenuts and ,vheatmeal-Spon
soring "Portia Faces Life" starting 
April 3, 1944, 1:00-1:15 p. m. CWT, 
Mondays thru Fridays. 
Dr. Swett's Root Beer-Sponsoring 
"Brush Creek Follies" starting 
April 8, 1944, 10:00-10:15 p. m. 
CWT, Saturdays. 
Sweetheart Soap-Sponsoring John 
Cameron Swayze's news renewal 
starting April 24, 1944, 12:01-12:10 
p. m. CWT, Mondays, Wednesdays 
and Fridays. 
Phillips Petroleum Co.-Sponsoring 
Erle Smith's news renewal starting 
April 24, 1944, 9:30-9:40 p. m. CWT, 
Mondays, vVednesdays and Fridays. 

and remember to record all sales 
including such taxes. Better start 
with an inventory of all taxable 
items in stock April first-from the 
column, "This Drug Business"
page 158-April, 1944. 
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Retail Grocers-Note Selling Idea 

Red Hearl Reminds Listeners That 
I 

Contented Pets Signify ''Happy Home'' 

DOROTHY SHAY ... 

S'hay, there's plenty of glamour here! 

Meet Dorothy Shay who is the "Heartbeat" 

vocalist of the Cresta Blanca Carnival 

which will be heard at a new time over 
KMBC beginning May 2nd. Along with 

composer-conductor Morton Gould and 

pianist-improviser Alec Templeton, Dorothy 

moves to Tuesdays at 70:30 p. m., CWT. 

AGNES MOOREHEAD ... 

"The Happy Home" with 
Caroline Ellis, Monday thru 
Saturday at 8 :30 a.m., CWT, 
is now selling New Three
Flavor Red Heart Dog Food 
Tuesdays, Thursdays and Sat
urdays over KMBC. 

When notified of her new sponsor 
Caroline Ellis remarked, "Certainly, 

a happy and 
well-cared for 
pet is the sign 

. of a happy 
home. There
fore, this spon
sorship is a 
g r a n d tie-in 
with the theme 
of my pro-

CAROLINE ELLIS gram." 
Worked into the · daily commer

cials is an offer fro1h Red Heart of 
a bright red plasti\! identification 
locket to be snappe4 on to a dog's 
collar as well as a dog training 
booklet which are sent on receipt 
of one Red Heart Dog Food label. 

"The Happy Ho:rne" continues 
under sponsorship of Good Luck 
Margarine for the 1John J. Jelke 
company Mondays, Wednesdays and 
Fridays with a contract renewal 
that started March 13. 

Swayze Newscasts 
, Sold Across Board 

With the renewal and increase 
of long-standing cohtracts during 
April, John Cameron Swayze, 
KMBC newsman, dontinues com
mercial sponsorship across the 
board on his Dinnerbell Roundup 
newscasts daily a~d all KMBC 
newscasts on Sunda;t, according to 
Sam H. Bennett, ditector of sales. 

National Biscuit company re
newed sponsorship of the 12 : 55 
p.m. news Monday through Satur
day, starting April 3. 

On April 2, Butternut Coffee in
creased their contract to include all 
six KMBC Sunday newscasts, 7 :15 
a.m., 9 :45 a.m., 12 :00 p.m., 1 :55 
p.m., and 9 :30 p.m., doubling their 
previous schedule of three. 

A renewal of the Peter Paul con-
It was an appreciative audience that tract on April 25 covers the 12: 01 

welcomed the "Mayor of the Town" back news on Tuesday, Thursday and 
to the air and KMBC under sponsorship to Saturday. The noon news on Mon
Noxzema. Imagine, if you will, Lionel day, Wednesday and Friday contin

Barrymore with a housekeeper as beautiful 

as Agnes Moorehead. A housekeeper with 

ues under sponsorship of Sweet
heart Soap. 

New 0 Old Gold" Show 

Allan Jones, popular screen, 
stage, and radio singing star, 
and Frankie Carle and his or
chestra, title holder of "1944's 
most popular new band," head
line a rejuvenated Old Gold air
show which made its debut 
Wednesday, April 5. The half
hour show is presented regularly 
at 7:00 p.m., CWT, over KMBC . 
Red Barber, recognized as one 
of nation's top leading baseball 
announcer~, continues as on the 
previous Old Gold show, in the 
role of announcer and general 
factotum for the new program. 

Kellogg's Begins 
New Series Titled 
"Around the Town" 

Kellogg's of Battle Creek, Michi
gan, the world's largest manufac
turer of ready-to-eat cereals, 
stepped forth in April instituting 
another great season of advertising 
support to retail grocers through
out the Kansas City area. 

Long an advertiser of KMB C, 
Kellogg's introduced as it has in 
past years something new in the 
way of a radio program. Under 
the title of "Around the Town," this 
variety quarter-hour is being aired 
Mondays through Fridays f eatur
ing Johnny Duffy and his orches
tra, captivating Patti Clayton as 
vocal soloist and the harmonious 
and rollicking Club Quartet. 

Predominantly musical, "Around 
the Town" opens daily an album of 
popular and classical themes by 
radio artists who have earned a 
high rating in the esteem of radio 
listeners throughout the land. All 
of the principals are veterans of the 
networks, and the merger of their 
talents into "Around the Town" has 
resulted in a program which has 
instantaneous popular appeal. 

The new Kellogg show is heard 
on KMBC daily at 5 p.m., CWT. 

Mattress Sponsor 
Dramatizes Dreams 
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.! 

This Passing Parade 

ANOTHER FIRST FOR KMBC . . . 

Under the s.~nsorship of Robert Keith, Inc., the Kansas City Philharmonic was 

aired commercially orer radio in a series of hall-hour concerts heard in March 

through KMBC on Thursdays at 7 p. m. 

EXCLUSIVE INAUGURAL COVERAGE . . . 
I 

KMBC gave ~xclusive coverage of the inaugural ceremonies ol Mayor John B. 

Gage and ot~er Kansas City officials from the City Hall on April 10th. 

-Staff Photo 

dark red hair and blue eyes! You can 

hear her and all the old cast of the 

"Mayor of the Town" Saturdays over 
KMBC at 7 p. m. 

Serials Switched 
By General Foods 

Englander, Inc., whose present WHEN SHRINEDOM CAME TO KANSAS CITY ... 
well-known advertising theme is 

ANNE SHEPHERD 
You hear her regularly as Ricki Lenya 

on the "Big Sister" show aired Mondays 

through Fridays over KMBC at 11 :75 a. m. 

under sponsorship of Rinso. She's the 

refugee girl who flees to America after 

Nazis kill her father - another "Little 

Sister" for Ruth Wayne's understanding 

help. "Big Sister'' is ranked nationally as 

one of the four favorites of all daytime 

serial shows. 

With the return of one of radio's 
most popular daytime serials to the 
Columbia Network and this station, 
KMBC's program schedule under
went several important changes 
early last month. 

Under the sponsorship of Grape
nuts and Grapenuts \Vheatmeal 
"Portia Faces Life" returned to old 
"stamping grounds" and KMBC 
Mondays through Fridays at 1 :00 
p.m., CWT. 

"Better Rest Makes Better Hus
bands," is using an unique radio 
tie-in with its product-mattresses 
-by sponsoring "We Who Dream" 
over KMBC Fridays at 10 :15 p.m., 
CWT. 

The series, "We Who Dream"
dramatic, fascinating treatment of 
one of the most perplexing of all 
subjects, dreams-is written and 
produced by one of radio's top men, 
Milton Geiger. Its pattern relates 
dreams to reality and shows how 
each dream has its birth in waking 
thought or experience. 

An oasis of soft music and im
pelling drama, this new quarter
hour is an invitation to everyone 
seeking relaxation and entertain-. 
ment. 

"Young Dr. Malone," usually 
heard at that time and presented 
by Post Toasties, has now taken 
over the 1 :30 p.m., CWT, spot, re
placing "We Love and Learn." La 
France and Tapioca's "Joyce J or
dan, M.D.," remains in its 1: 15-
1 :30 p.m., CWT, period. Swan Tears Up Old Pact 
"Inner Sanctum" Returns To Give New Contract 

To KMBC Listening Log 

Listeners throughout the "Heart of America" were told the story ol Shrine 

activities when KMBC's studios were visited by (/. fo r.) Lyle L. Fogel, Potentate 

of Ararat Temple, Kansas City, Morley MacKenzie, Illustrious Imperial Poten

tate from Toronto, Canada and Frank Allison, Chief Rabban of Ararat Temple. 

-Stoll Photo 

With two years still to run, the 
radio contracts of Gracie Allen and NAVAL AIR CHIEFS VISIT KANSAS CITY 

With the sound of the squeaking 
door now heard every Sunday night 
over KMBC at 11:05 p.m., CWT, 
Colgate-Palmolive-Peet and "your 
host Raymond" invite listeners to 
hear that famous mystery thriller, 
"Inner Sanctum." The program 
returned to KMB C's program 
schedule March 12. 

George Burns have been scrapped, 
and new five-year pacts with sub
stantial increases awarded the com
edy team. Burns and Allen are 
heard Tuesdays over KMBC at 8 
p.m. under sponsorship of Swan 
Soap. Swan also presents "Bright 
Horizon" Mondays through Fridays 
over KMBC aired at 10 :30 a. m. 

KMBC was very much in evidence when Admiral DeWitt Ramsey came to 

Kansas City for an inspection al the Pratt & Whitney plant. Sitting at the 

head table of a banquet that night marking the event were (/. to r.) Governor 

Forrest Donnell of Missouri, Admiral Ramsey who is chief of the United States 

Navy Bureau of Aeronautics, H. Mansfield Horner, president of Pratt & Whitney 

Aircraft Corp., of Missouri, Admiral 0. B. Hardison, chief al the United States 

Navy Air Primary Training Command and Roy Roberts, managing editor of th~ 

Kansas City Star. 
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NAMED BY KMBC ••. 

Hildegard Guenther of Berkson's retail 
store was named Kansas City's typical 
shopgirl in a recent canvass by KMBC. 

KMBC Plck:s City's 
Typical Shopgirl 

Featured in KMBC's April adver
tising, Miss Hildeg·ard Guenther, 
employed by Berkson's store, was 
selected as Kansas City's most typi
cal shopgirl for a statement on 
what she thinks radio means to her 
in war and in peace. 

Dedicated in behalf of American 
broadcasting to the home and the 
community, this series of KMBC 
advertising is delving into all walks 
of life obtaining the opinions of 
typical Americans on how best 
radio serves the community. 

The first of the series of adver
tisements featured Robert L. Me
hornay, president of Kansas City's 
Chamber of Commerce. Next in 
the series after that of Miss Guen
ther will be a testimonial by Sena
tor Harry S. Truman, nationally 
famous political leader from Mis
souri. 

Duff & Repp Added 
To Smith's Array 
Of News Sponsors 

Erle ·smith, KMBC's news 
editor and newscaster, with 
one of radio's brightest records 
of successful sponsorships by 
the country's best known news 
advertisers, adds a new name 
in May from the Kansas City 
retail field to this "blue rib
bon" list of accounts. 

Starting as of May 8, Duff & 
Repp Furniture company of Kansas 
City will take over Erle Smith's 
Monday, Wednesday and Friday 
newscasts at 3 :25 p.m., CWT. 

This new sponsorship follows re
cent renewals by long-standing 
sponsors beginning with Viet's re
newal March 28. of his 9 :30 p.m. 
newscasts on the Tuesday three
times weekly cycle. Both Phillips 
66 and Bond Clothing company have 
renewed Monday three-times week
ly cycles-Phillips at 9 :30 p.m. as 
of April 24 and Bond's at 6 :00 p.m. 
as of April 28. 

Nesbitt Parades 
For Chesterfield 

.John Nesbitt's "Passing Parade," 
presenting colorful human-interest 
stories of life from Maine to Mur
mansk, from Alaska to the Azores, 
returned to the Columbia network 
and KMBC March 28, replacing 
Harry James and his Music Mak
ers, 10 :15-10:30 p.m., Tuesdays, 
·wednesdays and Thursdays. The 
swing king, classified 1-A, is ex
pected to join the armed forces 
shortly. 

John Nesbitt's program was 
heard formerly over Columbia in 
19~18, when it made its debut as 
a regular feature of the network. 
Movie shorts of the "Passing Pa
rade" are released regularly by 
Metro-Goldwyn-Mayer. The series 
is sponsored by Liggett and Myers 
Tobacco company, for Chesterfields. 

KMBC Farm Program 
Progressing Fast 
As Atcounts Renew 

Practicing what it preaches, 
KMBC's extensive farm serv
ice to the rural thousands of 
the "Heart of America" is 
reaping rich harvests for its 
advertisers as shown by the 
farm department's sponsor
ship record. 

Staley Milling company recently 
renewed contracts for Phil Evans' 
"Friendly Farm Counselor" broad
casts heard daily at 6:15 a.m. and 
his "Feed Lot Chats" aired at 12 :20 

p.m. Phil Evans directs KMBC's 
extensive farm service and is man
ager of the "KMBC Service Farms." 

Bob Riley, official marketcaster 
for KMBC and the Kansas City 
area, took on a new sponsor late in 
March when Manly, Inc., makers of 
popcorn, signed for the rights to 
his 6:25 a.m. five-times weekly live
stock market reports. Riley is spon
sored by the Staley Milling com
pany on his 12 :25 p.m. reports. 

Comments from farm listeners 
throughout the area have been in
deed gratifying, according to Phil 
Evans, with KMBC's new livestock 
farm rounding up into good shape 
for broadened undertakings and de
velopments. 

Dr. Swett's Root Beer 
Sponsors KMBC Follies 

. With the KMBC Brush . Creek 
Follies turning in its most brilliant 
year of the past seven seasons, 
April 8th saw the addition of a new 
sponsor when Dr. Swett1s Root Beer 
contracted for the Saturday 10 p.m. 
quarter-hour airshow portion of the 
Follies. 

HEARTBEATS 

1R4~ 
DJ(J ~A 

'. ~ 
"Heartbeats" reads the g1·ocer trade 

papers and condenses into this_ column 
the information that it feels will be of 
interest and as~istance to today's busy 
retail grocers. 

THE PROGRESSIVE GROCER re
ports: "One hectic Saturday morn
ing a few months ago while George 
Neufeld and his draft-depleted staff 
were hustling around his Mamaro
neck, N. Y., store waiting on cus
tomers, answering phones, and put
ing up orders, he remarked half 
jokingly, 'How about one of you 
ladies helping me out for a few 
hours?' To his surprise one of the 
seven women customers then in the 
store volunteered at once. Another 
said she couldn't spare the time, 
but she'd be glad to help out next 
Saturday morning ... When Neu
feld offered to pay these women for 
their assistance, all refused, saying: 
'We feel that helping you keep fam
ilies supplied with food when some 
of your boys are in service is one 
way we can help the war effort' " 
from the article, ''Volunteer Squad 
of Customers Helps Out on Busy 
Days"-page 101-April, 1944. 

NE\V ENGLAND GROCER AND 
MARKET MAGAZINE reports: 
"Of all the contributions made by 
radio to various phases of our life, 
perhaps among the most beneficial 
to a post-war era is the work it is 
now doing so quietly and effectively 
as almost to pass notice ... Broad 
policy is set by the national Gov
ernment, and heads of administra
tive bureaus can personally explain 
the rules devised to accomplish the 
policy, and the explanations reach 
the people they affect ... It (radio) 
is constantly explaining, instruct
ing, and painstakingly advising 
ways to derive best advantage from 
the merchandise that is available" 
from the article, "Radio Goes to 
Bat ... for the Market Man"-page 
37-April, 1944. 

CHAIN STORE. AGE reports: "5 
ways to boost bakery volume . . . 
bigger production in featured items 
... display some hard-to-get items 
... play up variety ... emphasize 
"point-free! ... use flexible form
ulas" from the article "5 Ways to 
Boost Bakery Volume"-page 46-
April, 1944. 

FOOD FIELD REPORTER reports: 
"Terne and phosphate coated steel 
plates are now being used in the 

Station at Lowry 
Field Organized 
By Myron Curry 

Lt. Myron Curry, ex-KMBC an
nouncer, now an administrative offi
cer in the medical corps, took on 
added responsibilities when ap
pointed to purchase equipment for 
a radio station, to direct the instal
lation of the equipment, and to or
ganize the program schedule at 
Lowry Field Hospital, Colorado. 

The studio will be 7 x 12 feet 
serving as both studio and control 
room. There will be loud speakers 
in each ward so that convalescing 
servicemen may all hear the shows. ' 
When completed the system will 
operate on a 12-hour daily schedule. 
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JOHN FARMER ... 

Farmer Fares Well 
In Army Air Force 

Jo]m Farmer, one of KlvIBC's 
best liked newsmen, handling early 
morning newscasts before his in
duction into the armed forces in 
November of last year, stopped in 
Kansas City recently on way to 
a new assignment. 

Looking fit as a fiddle and loaded 
for Axis, Pfc. Farmer explained 
that his activities have the stamp 
of a censor affixed, being able to 
announce only that he is assigned 
to special duties in the Army Air 
Force Ground Crew, Smoky Hill 
Air Base, Salina, Kansas. 

manufacture of containers as insur- CPT. DORIS J. LEfDS ... -Staff Photo 

Cook Makes Note 
Of British Life 

DOROTHY FISHER . . . 

Dorothy Fisher, brilliant and promising 
young· contralto, and "find" of KOIN, 
Columbia's affiliate station in Portland, 
Ore., appeared in a special hall-hour 
program over KMBC, April 17. It was 
Miss Fisher's first radio concert since 
her recent New York Town Hall debut. 

NANCY GOODE GOES TO MARKET •.• 

ance against possible depletion of 
our tin supply before the end of the 
war, it was stated in a paper by 
C. E. Maier and S. L. Flugge, of 
the Continental Can Co., before the 
Packaging Conference here ( Chi
cago) recently" from news item
page 47-April 17, 1944. 

One of the housewives' most valuable shopping aids is that provided by the 
KMBC "Food Scout." Nancy Goode goes to market and broadcasts her findings 
direct from the Kansas City Food Terminal weekdays at 8: 15 a. m. under 
sponsorship of T aystee Bread. She is shown here interviewing Herbert Ziegler, 
owner of Ziegler & Company, prominent produce concern. Nancy also conducts 
KMBC's "Happy Kitchen" which is newly sponsored on Tuesdays, Thursdays and 
Saturdays by Spred, the Glidden company's amazing new soybean paint. 

Doris Jane Leeds On 
New Assignment 

Cpt. Doris Jane Leeds, formerly 
of KMBC's Sales Promotion De
partment, visited in Kansas City 
before returning to a new assign
ment at Fort Lewis, Washington. 

Combining business with pleas
ure, Doris appeared as guest of 
Gene Dennis, KMBC's Coordinator 
of War Activities, on "Salute to the 
Stai·s and Stripes," a morale service 
program heard Monday through 
Saturdays at 8 :00 a.m. over KMBC. 

Miss Leeds recently finished her 
job as Morale Officer in the Morale 
Service Division of the Army Serv
ice forces. Her duties included the 
orientation of troops on the causes 
and conduct of war, and education 
for jobs in the army, and for place
ment in civilian jobs in the poi:;t-war 
era. 

The Texas Rangers Have 
New Sponsor in Grennan 

Grennan Cakes on April 3rd took 
over the 8 :45 a.m. quarter-hour on 
KMBC Mondays through Saturdays 
to present KMBC's nationally fa
mous "The Texas Rangers." 

Sailing across the Atlantic 
seemed to be a pleasant rather than 
precarious jaunt for Lt. Kenny 
Cook, formerly of KMBC's engi
neering department. He is now 
stationed in England where small 
village homes have thatched roofs 
and every inch of ground is under 
cultivation. 

Lt. Cook's current worry is the 
money situation. He feels that he's 
going to be on the short end before 
he gets the pounds, shillings, and 
pences straightened out. 

His new abode is a tent. which 
accommodates four officers. The 
furnishings include an English 
stove, four straw tick mattresses 
with folding canvas cots, a table 
and kerosene lamp-very cozy in a 
"K Ration" sort of way. 

Major Fonda Drops In On 
Tour of Flying Schools 

Major Paul Fonda in a recent 
stop-over in Kan,.;as City called up 
his former KMBC associates and 
lunched with President Arthur B. 
Church and studio director Kenneth 
Krahl. 

After making a tour of inspec
tion to flying schools throughout the 
United States as pilot of his own 
B-26 bomber, Fonda returned to his 

station in Vvashington, D. C. 
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Further Expansion Developments 

Arthur B. Church Adds To Executive 
Staff as KMBC-FM Goes on the Air 

FIGURE IN CHANGE . . 

New executirns recently a_opointed by 

Arthur 8. Church include (top to bottom) 

Following in the footsteps of KMBC's recent 
application for an increase in power to 50,000 watts 
on 540 kc, Arthur B. Church, president and general 
manager, disclosed further developments with a 
broadening of the station's executive staff and the 
commission's approval of KMBC-FM, going on the 
air June 24. 

Sam H. Bennett, director of sales 
for KMBC since 1989, has been ele
vated to the position of vice presi
dent in charge of all sales activi
ties for the Midland Broadcasting 
company. This organization shift 
also saw G. L. Taylor, president of 
the Midland Radio' & Television 
Schools, being appointed vice presi
dent of the broadcasting company 
in charge of. schools division and 

, technical development. 

,valker Name(; Treasurer 

One of Kansas City's most prom
inent banking executives, Sidney C. 
Walker, was named by Mr. Church 
as KMBC's new treasurer. Mr. 
Walker was for seven years execu
tive vice president of the Mercan
tile Home Bank and Trust com-

'\Vith a rated power of 1500 
watts and antenna system atop the 
tallest building in Kansas City, that 
of the Power and Light building, 
KMBC-FM officially went on the air 
Saturday, June 24, at noon with a 
dedicatory program on which Co
lumbia affiliates for the North Cen
tral district and CBS New York 
and Chicago officials appeared. 

As announced by Mr. Church, 
KMBC-FM is to be, from the adver
tisers' standpoint, "an extra service 
at no extra cost." KMBC's regular 
programs are being aired simulta
neously over its new FM station. 

Broadcast Time 
At present KMBC-FM will oper

ate from 6 p.m. to KMBC signoff 
weekdays and throughout the regu
lar broadcast day on Sunday with 

pany, coming to KMBC from a po- time expansion definitely in mind as 
sition as treasurer of the Sinclair 
Coal company and its affiliated or-

soon as manpower permits. 
FM has been operated for several 

ganizations. years by the Midland Broadcasting 
Sam Bennett is well known from company on an experimental basis 

coast to coast by advertising men i under the call letters of W9XER. 
throughout the radio industry. He 
came to KMBC from the Lone Star 
Chain in Texas where he was man
aging director. Prior to that he 
was vice-president of the Texas 
State Network, owned by Elliott 
Roosevelt. 

Sweetheart Signs 
For Third Season 

Sweetheart Soap, nationally 
His activities as chairman of the known and nationally advertised, 

National Association of BroadcaSt - celebrates its second anniversary 
ers 10th district sales managers on KlVIBC, and begins its third 
division and as a member of the year, with a renewal of John Cam
N AB sales managers executive eron Swayze's 12 noon newscast, 
committee have firmly ~stablished originating in the KlVIBC news
him as a leader in the field of radio room. 
sales. Swayze, long associated in news 

Officers of the Midland Broad- circles of Kansas City, is widely 
recognized for his high-noon news

casting comp~ny elected to succeed casts, leading off the "Dinner Bell 
themselves mcludecl Arthur B. . Roundup," a KMBC live-talent 
Church, president and general man- 'variety hour. 

THESE MEN PUT KMBC-FM ON THE AIR • . • 
Appearing on the first program originating through KMBC-FM were (I to r.) 
Craig Lawrence, general manager of KRNT of Des Moines, Hugh B. Terry, man
ager of KLZ in Denver, Jerry Taylor, vice president of the Midland Broadcasting 
company, Arthur B. Church, president and general manager, Howard Lane, CBS 
director of public relations, William Lodge, chief engineer of the Columbia 
Broadcasting System and Hugh Fe/tis, general manager of KFAB at Lincoln. 
P. Hans Flath, musical director of KMBC, is at the organ. 

'' Joanne Taylor," with Success Record, 
Starts 12!h Big Season Over KMBC 

INDEX 
Listed below are items of par

ticular interest to grocers and 
druggists in this month's issue 
of Heartbeats. 

DRUGGISTS: 
Sweetheart Soap-Page 1, Col. 3 
Trade Paper Digest-Page 2, Col. 4 
News of Drug Advertising-Page 2, 

Col. 5 
Erle Smith's Sponsors-Page 3, Col. 3 
Plough, Inc.-Page 3, Col. 3 
Camel Cigarettes-Page 3, Col. 5 
New Summer Shows-Page 4, Col. 1 
Richelieu Wine-Page 4, Col. 1 
J. B. Williams, Co.-Page 4, Col. 2 

GROCERS: 
Sweetheart Soap-Page 1, Col. 3 
News of Grocer Advertising-Page 2, 

Col. 5 
Continental Baking-Page 3, Col. 1 
Owens-Illinois Glass-Page 3, Col. 1 
General Foods-Page 3, Col. 2 
Cheerioats-Pagc 3, Col. 2 
Erle Smith's S1mnsors-Page 3, Col. 3 
Swan Soap-Page 3, Col. 5 
New Summer Shows-Page 4, Col. 1 
Kerr Glass-Page 4, Col. 1 
Trade Paper Digest-Page 4, Col. 3 

Texas Ranger List 
Spreading Rapidly 

Popularity of the KMBC Texas 
Rangers has been continuing at its 
record pace of increase with the 
addition of several prominent radio 
Rtations and advertisers during re
cent weeks. 

' 

A record of eleven years of retail 
radio promotion, using the same 
title, the same program format and 
the same Monday-through-Satur
day mid-morning time, was estab
lished when "Joanne Taylor," a 
dramatized presentation of store 
news for John Taylor Dry Goods 
company of Kansas City entered 
its twelfth consecutive year of 
broadcasting over KMBC. 

Fashion Consultant 

The broadcast, originally intended 
to introduce a personal shopping 
service, is a dramatization of the 
many ways in which the store's 
fashion consultant (personal shop
per) can be of assistance to custom
ers. Not only has the program put 
over the idea of service and shop
ping help to the customer, hut it 
has been the direct means of in-

: creasing business in all depart-
ments. 

ager; Karl Koerper, vice president 
and managing dfreetor; and Mil
dred Whiting, secretary. 

Additional Office Space 

Exclusive Right To Air 
Off idal Market Reports 

New subscribers to this popular 
i western library since the last issue 
'of Heartbeats include, for a few, 

Through the years, Miss Taylor 
has become a combination fashion 
guide, Emily Post, and Dorothy 
Dix. Every day and every mail 

brings requests for personal advice 
as well as orders that keep .T oanne 

and her two assistants husy . . . 
proving that the right radio pro
gram can make friends as well as 
business for department stores. 

Institutional Value 

To cope with present and future 
staff expansion, KMBC's altering 
and enlarging program of its pres
ent office facilities is progressing 
rapidly with the taking over of 
8,000 additional square feet of 
space in the Pickwick Hotel. Under 
this move studios and talent staff 

WMC of Memphis in behalf of In addition, the Joanne Taylor 
Black & White stores, KFYO of . program has proved a valuable in
Lubbock, Texas for Harvest Flour stitutional medium-in the face of 
Mills, WTCN of the Twin Cities 
for Snyder Drug stores, KDYL of present-day merchandise shortages. 
Salt Lake City for Wildroot Cream Time is given constantly to pubii
Tonic, WGBI of Scranton for cizing patriotic and civic efforts, as 
Woodlawn Dairy, WQAM of Miami, the Red Cross, Blood Donor Center, 
KSCJ of Sioux City and KMLB of War Bond Drives, etc. 

Sam H. Bennett, vice president in charge will be concentrat~d on the top floor 
of the hotel, which is occupied presof sales, G. L. Tay/or, vice president in 
ently by both offices and studios, 

charge of schools division and technical with executive business offices being 

For the sixth consecutive year 
KMBC was granted by the Kansas 
City live stock interests, including 
the stock yards company, livestock 
exchange an<l the traders exchange 
the exclusive right in the "Heart of 
America" to broadcast official mar
ket reports direct from America's 
largest livestock building, accord
ing to Karl Koerper, managing di
rector of KMBC. Bob Riley, offi
cial marketcaster on KMBC for 
years, will continue his daily re~ 
ports direct from the building. 

Monroe, La. The "Joanne Taylor" program, 
According to George E. Halley, ,heard daily over KMBC at t) :00 

manager of Syndicated Features of a.m., was conceived by Major H. 
Arthur B. Church Productions, the Kenneth Taylor, vice-president, 
Fall season promises peak activity now in active service, and Fred M. 
with a recommendation that reser- Lee, general manager of John Tay-

development, and Sidney C. Walker, treas- moved to new space on the 10th 
urer. floor. vations be made now. lor Dry Goods company. 
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Frequency Modulation 
A new voice made itself heard in the Kansas City area 

during June. KMBC-FM is on the air. What is it all about? 
What does it mean to you as an advertiser or listener? 

* 
Frequency Modulation are magic words these days, in 

times of great technological advancements for furthering this 
country's war effort. Under the stress of war pressure, it is 
reasonable to expect sciences such as that of radio will enter 
into realms not thought possible for generations to come. 
Secrecy brought on by present conditions prevents us, how
ever, from looking further than at the present. What is true 
today, might tomorrow become a fallacy. 

* 
The intention of Frequency Modulation is to better radio's 

service to the listening public. In some instances this inten
tion has a good chance to become a reality, in others a prob
ability. FM is radio at much higher frequencies than the 
position of today's standard broadcast band. In these higher 
frequencies it can be assumed that eventually interference 
between radio stations will be eliminated, static can be re
duced to a vanishing point and life-like reproduction made pos
sible. All of these advantages are mentioned in the prob
ability, for FM today is retarded by the man-made limitations 
of inadequate equipment. 

HEARTBEATS 

JAMES W. McCONNELL ... 
Head of KMBC's Artist Bureau 

In 1940 the well-known theatrical 
weekly, Variety, under an article 
titled "The Radio Hillbilly Still 
Wows 'Em" said, "McConnell, who 
would rather hear the coyote wail 
of a hillbilly than Lily Pons' so-
prano . . ." That statement still 
goes in 1944. 

Jim says himself that an opera 
singer could be an octave off key 
and he wouldn't know the differ
ence-or care. But let a hillbilly 
hit a sour note, "sour" in the par
lance of hillbilly singing, and his 
hair just naturally stands on end. 
Yes, McConnell, after seventeen 
years in show business, not only 
should, but does know his hillbil
lies! 

The past seventeen years have 
brought him many close associa
tions with some of today's topliner 
acts of radio, stage and screen. His 
scrapbook, which includes pix, ar
ticles and clippings on show people 
with whom he has worked in days 
gone by, reads like a stage and 
radio "Who's Who." Such per
sonalities are found there as Fats 
Waller, the Mills Brothe1·s, Ra
mona, Bradley Kincaid, Asher Size
more and Little Jimmy, Salt and 
Pepper, the George Heid Revue, 
Tena and Glen, the Vagabonds, 
Tommy Riggs, and many others. 

It was the team "Salt and Pea
nuts," formerly "Salt and Pepper," 
that was responsible for Jim's en
trance into the theatrical world. 

* Peanuts, Jim's sister, and Salt, her 
husband, approached and sold Jim 

First there is the limitation of rece1v1ng equipment. on the idea of becoming their busi
While manufacturers just before the outbreak of the present ness manager. Even though Jim 
conflict began to provide for Frequency Modulation on stand- was still quite young, it was more 
ard receiving sets, necessities of war forced the shelving of or less "changing horses in the mid
civilian radio set production before very many FM-equipped dle of the stream" for at that time 
receivers could be distributed. If the listener does not have he had just completed four years 
a special FM receiver or special adapter, it is impossible to of law school. 
pick up FM programs. Then there is the limitation of sending It didn't take Jim long to swing 
equipment. In order that FM be operated at maximum ef- over full time to managing talent 
ficiency it is necessary that certain improvements such as for radio. Stations whose artists 
specialized antenna systems and telephone line provisions for he has handled include WLW, 
wider sound range must be provided. WLS, WGY, WTAM, KDKA, 

WSM, WET and WJR, to name * only a few. During his radio ca-

\Vhat of the tomorrow? One man's opinion is as good as reer he has produced and managed 
another's. There are advantages to FM, and there are dis- such outstanding shows as KDKA's 

Corn Field Follies, KDKA's Strol
advantages. In some sections of the country, along the lers Matinee, WLW's Rhythm Cluh 
eastern seaboard for example, it looks as if FM, because of and WL W's Doodle Socker Club. 
localized conditions, will be an advancement over standard With a background as full and 
broadcast methods as known today. In other sections of the varied as his, it is' easily under
country, like in the Heart of America with its vast rural stood why KMBC's "Brush Creek 
regions, apparently the potentialities are not as great. Here Follies" is today the Heart of 
of course is prophesying on probabilities as seen in the light America's most successful show of 
of what is known today. its type with the SRO sign out 

* front a weekly institution. 
The good judgment of Arthur B. 

As head of KMBC's artist bm·eau 
Jim McConnell books acts and tal
ent for outside festivals, theatre 
engagements, dances, War Bond 
rallies and other personal appear
ances, including entertainment for 
members of the armed forces and 
the nation's homefront war work
ers. Jim particularly gets a kick 
out of preparing shows for nearby 
army camps and naval bases. He 
is the father of an army corporal 
and the father-in-law of a marine 
private first class, both in service 
overseas. 

So without further ado, shak~ 
hands with James '\V. McConnell, 
the man who knows his "billies" 
and how to put them on the map! 
Next month, meet the Will Hayes 
of KMBC, this station's 
continuity editor who ap- MIM 
proves all radio copy with 
"O.K.-Russ Culver." 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

DRUG TOPICS reports: "A cen
ter aisle open display table con
taining only vitamins has increased 
sales of these products 30'/o for the 
Liberty Drug· Store of San Antonio, 
Texas."-page 48-May 1, 1944. 

DRUG TOPICS reports: "Ernest 
C. Cahill, manager of St. Elmo 
(Ill.) Pharmacy, found sales of 
animal health products increased 
40% when he set up a department 
stocking these items, and placed it 
in the middle of the store where his 
farm community customers would 
have to pass , it every time they 
entered the store. Farmers have 
begun to rely on Mr. Cahill for 
advice on animalLhealth problems." 
-Page 53-Mf1,Y 1, 1944. 

CHAIN STORE AGE reports: 
"The importan~e of national brands 
and of complete 1service to the doc
tor is illustrated by the record of 
Exclusive Prescription Pharmacies, 
Los Angeles, an organization that 
has built a $500,000 prescription 
volume annually in a three-store 
chain, filling more than 500 pre
scriptions daily in one store. The 
company's selling; points are that it 
does no manufacturing, carries only 
national brands, completely avoids 
counter-prescribing, and will not 
substitute under any circum
stances."-Page 48-May, 1944. 

DRUG TOPICS reports: "Second 
in volume only to the prescription 
department is the baby goods de
partment in the Rotch Pharmacy of 
New Bedford, Mass. 'The secret of 
heavy baby goods volume,' declares 
Francis B. Finni, owner, 'lies in 
doing two things: stocking a com
plete supply of \baby goods, and 
letting· mothers 1in your trading 
area know that you have these 
stocks. Baby g·oods business is well 
worth going after, because it can 
he responsible for more repeat busi
ness than most other departments 
in the store,' he explains. One of 
his ways of going after it is to 
send a gift to the, mother of every 
new-born baby in 'ibis area."'-Page 
47, May l, 1944. 

CHAIN STOitE AGE, Druggist 
The important thing fron1 the listener's standpoint, and 

from that of the American advertiser, is the fact radio as an 
industry is not content to coast along on past accomplish
ments. Radio as it is known today has become one of the 
n10st significant factors in our way of life. Its development 
over a limited span of 25 years has been truly breathtaking. 
Daily the public is becoming more and more dependent upon 
the service of radio-in entertainment, in cultute, in the dis
seminating of news and information, in the protection of ships 
at sea and planes in the air, and in all of its many other rami
fications. One could almost say, radio has done its 
job. Instead, however, radio is reaching ever out. ward eRs 
to the betterment and the broadening of its service in ff 
behalf of all mankind. 

Church, president of KMBC, is par- Edition, re11orl.s: "The junior trade 
ticularly ::ihown in his selection of deserves attention. The 'teen-age 
J amcs McConnell as head of his art- gfrl is using more cosmetic1-, and 
ist bureau and as producer of his ,;he is making a heavy contribution 
weekly variety show. For, under to the sales at the lower-priced 
the careful assistance and guidance counters. High school girls are not 
of Jim the "Brush Creek Follies" 1 only buying lipsticks and nail pol
has grown from a small time hill-; ishes but-as one personnel man
billy jamboree to a weekly two-hour ager of a large chain employing a 
radio-stage show with all broadcast great number of high school age 
portions commercially sponsored. workers discovered-their heaviest 
The program also originated to the expense was for perfumes, hand and 
Columbia Network during 1939 and face creams and deodorants."-
1940. pag-e 77, June, 1944. 
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Herewith are listed new program 
contracts over KMBC taking effect 
between April 25, 1944, June 4, 1944, 

Peter Paul Mounds - Sponsoring 
John Cameron Swayze's news, re
newal starting April 25, 1944, 
12:00-12:10 p.m., CWT, Tuesdays, 
Thursdays and Saturdays. 

Staley Milling Co. - Sponsoring 
Farm Counselor Talks with Phil 
Evans, renewal starting April 28, 
1944, 6:15-6:25 a.m., CWT, Mon
days thru Fridays. 
Bond Clothing Co. - Sponsoring 
Erle Smith's news, renewal start
ing- April 28, 1944, 6:00-6:10 p.m., 
CWT, Mondays, Wednesdays and 
Fridays. 

B. C. Headache Powders-Sponsor
ing Henry Goodman's news, re
newal starting April 28, 1944, 8:25-
8:30 a.m., CWT, Mondays thru 
Saturdays. 
Plough, Inc. - Sponsoring "Don't 
You Believe It," starting April 29, 
1944, 9: 15-9 :30 p.m., CWT, Satur
days. 

Taystee Bread - Sponsoring the 
KMBC Food Scout, renewal start
ing May 1, 1944, 8:15-8:25 a.m., 
CWT, Mondays thru Saturdays. 

John Taylor Dry Goods Co.-Spon
soring Joanne Taylor, renewal 
starting May 1, 1944, 9 :00-9 :15 
a.m., CWT, Mondays thru Satur
days. 

Richelieu ,vine - Sponsoring "Al 
Roth and His Orchestra," starting 
May 1, 1944, 11:05-11:20 p.m., CWT, 
Mondays thru Fridays. 

Bexel - Sponsoring "Sports with 
Sam Molen," renewal starting May 
1, 1944, 6:10-6:15 p.m., CWT, Mon
days thru Saturdays. 

Pratt & ·Whitney Aircraft Corp.
Sponsoring the KMBC Midland 
Minstrels, starting May 2, 1944, 
7:30-7:45 a.m., CWT, Tuesdays, 
Thursdays and Saturdays. 
Studebaker Corp. - Sponsoring 
KMBC News with Erle Smith, 
renewal starting May 2, 1944, 6 :00-
6 :10 p.m., GWT, Tuesdays, Thurs
days and Saturdays. 
Pratt & ,vhitney · Aircraft Corp.
Sponsoring KMBC News with Erle 
Smith, starting May 4, 1944, 3 :25-
3 :30 p.m., CWT, Tuesdays, Thurs
days and Saturdays. 
Gillette Safety Razor Co.-Spon
soring the Kentucky Derby, May 6, 
1944, 5 :00-5 :30 p.m., GWT, Satur
day. 
l\Iidn·est \Vool Association - Spon
soring KMBC's "Early Bird Jam
boree," starting May 8, 1944, 6:30-
6:45 a.m., CWT, Mondays thru Sat
urdays. 
Duff & Repp Furniture Co.-Spon
soring KMBC News with Erle 
Smith, renewal starting May 8, 
1944, 3 :25-3 :30 p.m., CWT, Mon
days, W eclnesdays and Fridays. 
Pratt & 'Whitney Aircraft Corp.
Sponsoring "Salute to the Stars & 
Stripes," starting May 10, 1944, 
8:00-8:15 a.m., GWT, Mondays thru 
Saturdays. 
Sinclair Refining Co.-Sponsoring 
Sam Molen's KMBC Sportscast, 
starting May 16, 1944, 9:30-9:45 
p.m., CWT; Tuesdays, Thursdays 
and Saturdays. 
Aircraft Accessories Corp.-Spon
soring "The American Story," start
ing May 25, 1944, 7:00-7:30 p.m., 
GWT, Thursdays. 
Kerr Glass Mfg. Co.-Sponsoring 
"The Happy Kitchen" with Nancy 
Goode, starting June 2, 1944, 9:30-
9:45 a.m., GWT, Fridays. 
J. B. 'Williams Co. - Sponsoring 
William L. Shirer, starting June 4, 
1944, 4:45-5:00 p.m., CWT, Sun
days. 
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PATRICIA DUNLAP ... 

According to le/low members of the 
"Bachelor's Children" cast, Patricia Dun
lap is known as the "Mmmmmmm Girl." 
"Mmmmmmmm"-lor menace, of course, 
to bachelors! Svelte and sophisticated, 
bewitching and brunette, Patricia portrays 
a heroine, wife and mother, all in the 
part at Janet Ryder on "Bachelor's Chil
dren," top-ranking daytime radio program 
on KMBC daily at 4: 15 p. m., CWT 
soonsored by Wonder Bread and Hostess 
Cakes. 

........ ,, ......... ·<ii~iil1 
···::'. 

PATSY GARRETT .•. 

Newcomer to the "Broadway Matineeu 
as sponsored by the Owens-/1/inois Glass 
Company and heard over KMBC, Mon
days through Fridays at 3 p.m., Patsy 
Garrett through her popular songs is a 
well established favorite ol radio listeners. 

WIN AWARDS 
Three KMBC program :fea

tures regularly heard each week 
on this station won honors in the 
1943 George Peabody Awards, 
given annually for distinguished 
work in radio. 

Edward R. Murrow, CBS 
European news chief, he:ird on 
KMBC Sundays at 12 :45 in 
"Edward Murrow and the News" 
received the citation for out
standing news reporting. 

The Lux Radio Theater, heard 
at 8 p.m. on Mondays, was 
awarded top honors for drama, 
and "Let's Pretend," the chil
dren's half-hour program on 
Saturday mornings at 10 :05, 
was named the finest production 
for children. 

Pratt & Whitney Is 
Spons~r of Three 
KMBC Live Shows 

With 30,000 workers to be re
cruited in the Kansas City area for 
Pratt & Whitney Aircraft Corpora
tion's training school and Ninety
fifth and Troost streets plant, the 
aviation company is on the air over 
KMBC now with three live shows 
produced by the station. 

The KMBC Midland Minstrels, 
playing everything from the vibra
phone to the musical washboard
they can sing too-go on from 7 :30-
7 :45, Tuesdays, Thursdays and Sat
urdays. 

Erle Smith, KMBC's ace news
caster, and head of the KMBC news 
department, is sponsored on the 
3 :25 newscast, Tuesdays, Thurs
days and Saturdays - and "Salute 
to the Stars and Stripes," a KMBC 
production built on military and 
patriotic music with news about 
Kansas Citians in 1the armed forces 
is broadcast at 8:00-8:15 daily, 
Mondays through Saturdays, for 
the war plant. 

All three programs are pointed 
toward bringing men and women 
not now in essential industries into 
the country's war effort. It is par
ticularly hoped that women who are 
not employed outside the home can 
be interested in helping to build 
the new Pratt & Whitney wonder 

General Foods in 
Move f o Columbia 

In one of the most important 
moves of recent seasons, General 
Foods has placed its Charlie Rug
gles show, for Maxwell House 
Coffee, with CBS. KMBC will air 
the program at 7 :00-7 :30 p.m., 
GWT, on Fridays. 

The series began June 16, oc
cupying the first half of the Kate 
Smith Hour, made available by 
Miss Smith's summer vacation. 

Known as "Iced Coffee Time," 
the show, at its premiere, presented 
Ruggles, the veteran stage and film 
comedian, as emcee, with Holly ... 
wood players, vocalists and variety 
entertainers. Carmen Dragon's or
chestra plays, and weekly guest 
stars · are promised. 

Joan Blair on KMBC 
With "Valiant Lady" 

Joan Blair, vott!<l radiois most 
popular daytime actress for six 
consecutive years, is the "Valiant 
Lady" of the General Mills serial 
of that name, for Cheerie Oats, at 
8 :45-9 :00 a.m., on KMBC, Mondays 
through Fridays. 

"Light of the World," for General 
Mills' Kitchen - Tested Flour, re
placed "Kitty Foyle" on KMBC, 
g :15-9 :30, Mondays through Fri
days. 

HEARTBEATS 

Erle Smith's KMBC 
Newscasts Bought 
By Seven Sponsors 

Time across the board is 
completely sold out on Erle 
Smith's four daily KMBC 
newscasts, with the twenty
four weekly periods attracting 
seven national and regional 
sponsors, six of whom are re
newals. Here possibly is a 
record. 

With such nationally known ad
vertisers as Pratt & Whitney Air
craft Corp., Phillips Petroleum, 
Studebaker, American Dairies, 
Bond Clothing, and Muehlebach 
Pilsener, Erle Smith's KMBC news
casts attain a significance equaled 
only by the biggest network names. 

One of the Heart o:f America's 
leading retail establishments, name
ly the Duff & Repp Furniture com
pany of Kansas City, rounds out 
Erle Smith's list of sponsors, tak
ing over on Mondays, Wednesdays 
and Fridays at 3 :25 p.m. 

KMBC Airing New 
Saturday Feature 
''Don't Believe II'' 

With the KMBC Brush Creek 
Follies off the air for the summer, 
"Don't You Believe It," a quarter
hour show new to the station took 
over at 9 :15 on Saturday nights. 

"Don't You Believe It," sponsored 
by Plough, Inc., for Mexsana and 
St. Joseph Aspirin, has Tobe Reed 
and an all-star cast whose particu
lar sport is lighting the fuse on 
popular fallacies. The explosion al
ways comes. 

Sports Circus Is 
Sam Molen Creation 

Something new in the way of 
sports program idea is that recently 
introduced by Sam Molen, KMB C's 
new sportscaster, and sponsored by 
the men's department of the Peck's 
Department store of Kansas City. 

"Sam Molen's Three-Ring Sports 
Circus" employs a new and unusual 
twist in presenting the ever popular , 
subject of sports. In Ring One, 
"Ringmaster Sam" reveals the "in
side story" on the week's outstand
ing news story in the world o:f 
sports. Ring Two recalls a thrill
ing sports incident of five, ten or 
fifteen years ago the current week, 
while Ring Three presents a little
known story about a well-known 
sports figure or sports happening. 

A side-show-highlights of the 
week in review, Sam Molen's own 
forecast of things to come-com
pletes the quarter-hour "circus" 
heard Saturdays over KMBC at 
7:30 p.m. 

The new program is in addition 
to Mr. Molen's Monday through Sat
urday sportscasts over KMBC at 
6:10 and 9:40 p.m. With Sinclair 
Refining taking over his Tuesday, 
Thursday and Saturday D :40 p.m. 
show last May 16, Sam Molen is 
now commercial "across the board."; 

Drizzles & Drips, Get a 
Big Load of This! 

HCalling All Girls," an up-and-at
'em show for teen agers ("Hi, 
drizzles and drapes, don't he de
gaws ! ") is being sponsored by 
Peck's Department Store, of Kan
sas City, for the Peck Teen Age 
Shop. It's both a fashion and dra
matic program, and is heard on 
Saturday mornings at 9 :50 to 
10 :05. The show began June 10. 
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This Passing Parade 

BURNS & ALLEN ORIGINATE FROM KMBC . . . 

Everyone agreed that the Burns & Allen appearance in Kansas City to start off 

the Fifth War Loan Drive was an all-around success. A packed house of 12,000 

took over the Municipal Auditorium, buying over 11 million dollars worth ol 

bonds lor admission. The name of Swan Soap was impressed most emphatically 

upon those near and far as the regular Tuesday night Burns & Allen show 

originated from KMBC to the entire Columbia n~twork. Bill Goodwin, announcer 

on the show is shown with Gracie Allen at the mikes while George Burns is to the 

left and Dinah Shore, guest star to the far right. 

KMBC CATCHES DURANTE & MOORE .. 

Jimmy Durante, the Great Schnozzolo, and Garry Moore make an impromptu 

microphone appearance for Gene Dennis, KMBC's director of special events, in 

Kansas City. The two stars were on their way to the West Coast. The Moore

Durante show is heard Fridays at 9 p.m. on KMBC under sponsorship of Camels. 

-Staff Photo 

RADIO'S OLDEST PROGRAM . . . 

Same program format, same title, same artist, same radio station-that is the 

record of Mrs. Aubrey Walter Cook and the program, "The Classk Hour," hecrd 

on KMBC each Wednesday afternoon at 2:30 p.m. Featuring Mrs. Cook at the 

piano, this is believed to be radio's oldest continuous program. Arthur B. Church, 

president of KMBC, who personally announced her first program 18 years ago, 

is shown above appearing on the anniversary show recently held in KMBC's 

studios, commemorating her 862nd performance without missing a broadcast 

or being late to one. -Staff Photo 
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KMBC's SERVICE FARM INVITES THE PASSERBY ... 

This Highway marker beckons the traveler to the comfortable, modern home on 

KMBC's farm in Johnson County, Kansas. The 400-acre farm is managed by 
Phil Evans, director of KMBC's farm service, primarily· in the interest of KMBC's 
vast and increasing rural audience. -Staff Photo. 

Strong Summer Schedule Result: of 
Usual Seasonal Program Changes 

Every Summer in radio is, mov
ing time, and 1944 is no exception. 
This year, however, sees more of 
a scramble for better spots than a 
desire to vacation until Fall. 

P r o g r a m s undergoing t i m e 
change are the Jack Carson show, , 
sponsored by Campbell Soup which · 
moved to the half-hour earlier spot 
on Wednesdays at 8: 00 p.m., CWT, 
"Thanks to the Yanks" replacing 
the "Blondie" show for Camel Cig
arettes Mondays at 6 :30 p.m., and 
''Corliss Archer" now heard Thurs
days at 8 :30 p.m., for Anchor
Hocking Glass. 

New stars and program themes 
include Kenny Baker taking over 
the Groucho · Marx Blue Ribbon 
Town show Saturdays at 10: 30 
p.m., and James Melton and cast 
summer pinch-hitting for Fred Al
len on Texaco's "Star Theatre." 

Those shows making their deb'ut 
over KMBC include "The Doctor 
Fights" under sponsorship of Pen
icillin-Schenley heard Tuesdays at 
10:30 p.m., Armour & Company's 
"Dateline" Mondays at 10: 15 p.m., 
"Service to the Front" sponsored 
by the William Wrigley, Jr., Com
pany on KMBC Fridays at 7 :30 
p.m., "Dangerously Yours," new 
dramatic series of Vick Chemical 
Company, in the 1 :00-1 :30 p.m. 
spot on Sundays, and_ "Theatre of 
Romance," the new Colgate-Palm
olive-Peet show, on Tuesdays at 
7:30 p.m. 

Kerr Glass Sponsors 
KMBC "Happy Kitchen" 

KMBC's "Happy Kitchen" with 
Nancy Goode, at 9:30 a.m., CWT, 
has been sponsored since June 2 by 
the Kerr Glass Mfg. Co. on Fri
days. Promotion is for Mason Jars 
for home canning. 

JOSEPH C. HARSCH . . . 

Mr. Harsch is heard at 6:25 p.m., Mon
days through Fridays, recently starting his 
second year in "The Meaning ol the 
News" over KMBC as sponsored by Good
rich. 

Shirer Returns To Late 
Afternoon Time on KMBC 

William L. Shirer again holds the 
4 :45 CWT spot for his Sunday aft
ernoon analysis of the news over 
KMBC, sponsored by the J. B. Wil
liams Co., makers of Aqua-Velva 
and other shaving accessories. 

Shirer, who has broadcast for 
CBS since 1937, probably knows the 
world picture as well as any one on 
the air. Besides his years in Ber
lin, where he came to understand 
Nazi psychology thoroughly, a like 
knowledge of France, Czechoslova
kia, Austria and Spain was built 
up. He also spent two years in 
India. 

AL ROTH ON KMBC FOR RICHELIEU WINE . . . 
Al Roth lifts his baton to open "Al Roth and His Orchestra," the Ambrose 
Company's new musical, heard over KMBC at 11 :05 p.m., Monday through Friday, 
Al, who is one of Missouri's own showmen, also does the arrangements for the 
Ambrose Choristers mixed chorus, appearing on the show. Karen Kemple and 
Bob Hannon are the soloists. 

HEARTBEATS 

·'Heartbeats" reads the grocer trade 
papers and condenses into . this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

CHAIN STORE AGE reports: 
"Point-free items are in a separate 
section at an A. & P. supermarket 
in Providence, R. I. The plan has 
been endorsed by government of
ficials as a step that helps the 
housewife shop faster." -June, 
1944, p. 50. 

PROGRESSIVE GROCER re
ports: "Armstrong Cork Co., Lan
caster, Pa., has prepared an 'ideas' 
portfolio which describes in detail 
the 'model' grocery store design 
which appeared in a color page in 
a recent issue of the Saturday Eve
ning Post. The advertisement and 
the portfolio were developed and 
presented to the food industry by 
Armstrong, in collaboration with 
the National Association of Retail 
Grocers. The 'ideas' portfolio is 
available free upon request to the 
Armstrong Cork Co., at Lancaster." 
-Jun~ 194~ p. 13~ 

NEW ENGLAND GROCERY 
AND MARKET reports: "Some of 
your customers who are canning 
foods this summer will be inter
ested in what Uncle Sam offers as 
a 'boiled-down average budget for 
one person'. According to this 
budget, the housewife should have, 
·when her canning is finished, the 
following quantities for each per
son: tomatoes, 20 to 35 quarts; 
fruits, 6 to 8 kinds, 25 to 35 quarts; 
fruit juices, 5 to 10 quarts. This 
quantity of canned food, or its 
equivalent brined, dried, stored, or 
frozen, should supply one person 
for 30 weeks."-June, 1944, p. 39. 

SUPER MARKET MERCHAN
DISING reports: "An illuminated 
shelf-box display of the less fre
quently used spices in W olferman's 
Inc., Super Market, Kansas City, 
Mo., has stimulated the sales of 
such items as curry, rosemary, 
thyme, herb mixtures, herb vine
gars, etc. The fixture, comprising 
four shelves topped by a canopy, is 
hung at one corner of the delicates
sen counter, where it catches the 
eye of shoppers who have con
noisseur tastes. There are also 
sets of 12 to 24 packages of assort
ed spices arranged in small wooden 
cabinets to be hung on the pantry 
wall."-June, 1944, p. 48. 

KMBC Ready When 
Invasion Started 

Special Events was on the lobster 
trick, the night of invasion, await
ing a possible network break
through, and Erle Smith, head of 
the KMBC news department, had 
just left, after his last broadcast of 
the day, the 11 p.m. final. 

Halfway home, Erle Smith came 
back. He reached the newsroom in 
time to hear A.P. signal the first 
news bulletins-still from German 
sources - of Allied landings in 
France. 

From then on, Erle made a night • 
of it, keeping Kansas City posted, 
bulletin by bulletin. Meanwhile, 
Special Events transcribed the CBS 
running commentary for rebroad
cast Wednesday morning to the au
dience caught short on a 12: 30 in
vasion. 

At 6 a.m., Henry Goodman came 
on for his four regular newscasts, 
all devoted to invasion, while Spe
cial Events broke in an 8 o'clock 
cast, cutting in recorded sequences 
from the 2 :30 CBS coverage. 

By the time John Cameron 
Swayze's noon broadcasts were on, 
the invasion was well in hand, with 
normalcy returning to the fold. But 
it had been a night to remember in 
radio! 

American Story Is 
Aired By Aircraft 
Accessories· Corp. 

Aircraft Accessories Corporation, 
manufacturers of radio equipment 
for planes, recently took over spon
sorship of KMBC's most consequen
tial patriotic production of the 
year, "The American Story," half
hour feature of simple stories about 
Americans, aired weekly over 
KMBC Thursdays at 7 p.m. 

Boosting home-front service or
ganizations, R. C. ·walker, presi
dent of Aircraft Access:-iries, ex
plained the purpose of the pro
gram: to bring home to listeners a 
greater understanding of the 
"stakes" in this war. Previous 
shows were presented in behalf of 
the Citizens vVar Manpower Com
mittee and the Red Cross Blood 
Donors Association of Kansas City. 

The musical background of the 
show is under the direction of P. 
Hans Flath; KMBC's Coordinator 
of War Activities, Gene Dennis is 
writer and director. 

Smoky Teac~es Cadets To 
Keep From 'Bumping' Him 

Smoky Parker; now a gob in the 
Navy, formerly .of KMBC's talent 
department, is still quipping. In a 
recent letter he reports his main 
duty is "teaching Navy Cadets how 
to keep from killing me, while up 
in the blue ." 

ALL IS NOT DRUDGERY . • • 

July L 1944 

Government Girl 
Just before her tenth annive:·

sary as a mernber of KMBC's 
Program Department, Marion 
Luton left the station to join her 
husband, a member of Uncle 
Sam's Army in San Antonio, 
Texas. At the present time she 
is a "government" girl learning 
all about military correspond
ence in the Air Service Com
mand. Marion says, "Don't 
know when I'll get a furlough 
(ha) but know where I will head 
-when and if." 

LI. Myron Curry a 
1-Man Station Now 

Lt. Myron Curry, ex-KMBC an
nouncer, now technical supervisor, 
studio director, maintenance man, 
announcer and program supervisor, 
writes that "everything is coming 
along fine" with "his baby." the 
new 6 x 12 foot broadcasting studio 
at Lowry Field Hospital, Colorado. 

The combination studio and con
trol room accommodates two ampli
fiers, a portable turn-table, a rec
ord rack for each day's show, and 
a portable control-panel. 

When all is said and done, Myron 
will be able to originate broadcasts 
from two, possibly three points: 
the main control room, the Red 
Cross Recreation Building stage, 
and baseball diamond in rear of the 
hospital area. 

Sherw~o.d Durkin, former KMBC announcer( present/~ engage,f _in sound-proofing 
a Pacific hut, has concluded that Army life, even m the d1s1uncted Aleutians 
h~s its more glamorouf ,moments;. one of these bein_g ~he recent vi~it ol scrump: 
tmus screen-lovely, OIIYla de Hav11/and. Sgt. Durkin is pictured playing host to 
the "oh, so lovely!" Olivia. Visits such as those of Miss de Havilfand and 
concert-artist, Yehudi Henhuin "are treats beyond comprehension for those of 
us who are 'at the end ol the earth'," says Durkin. Sherwood is the proud director 
of one of Uncle Sam's Aleutian radio stations. He has recently been made the 
happy recipient of a record and transcription rack. "In just a lew weeks" states 
Director Durkin, "it will be hard to distinguish between us and CBS H~llywood 
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~-------------- 1· \ SMASH SEASON AHEAD 

Wins Citation at One KMBC Leads Again 1,ssoMARK N. SMITH 1944 Parade of Great Shows on 
It was just one year ago that in Robert (onlan's 

KMBC gave birth in its adver- s Sf d f KMBC ■ 1944 45 
tising and promotion to a family 1944 ummer u Y lap or 1n • 
of heart characters for trade-

·1 Preliminary figures from what mark purposes. The fam1 y on 

corning of age one marked the is believed to be the most compre- Coming ev.ents are already 
event with an award in the Sev- hensive radio survey ever made in casting shadows for a ban:~1er 
enth Annual Radio Station Pro- Greater Kansas City, conducted by year of radio programming 
motion Survey of Billboard, the Robert Conlan and Associates, in- over KMBC with announce-
·world's Fore-most Amusement dicate that KMBC continues to ments being made daily of 
Weekly, as radio's "Outstanding maintain its audience leadership in completed plans for the new 
Trademark Promotion" for most classifications. season by America's top ad-

In the daytime (7 a.m. - 6 p.m.) 
1943-44. The significance of , vertisers. 

. Monday thru Friday quarter hour Of headl1"ne i"mportance i's these trademark characters 1s 

. strip classification, KMBC has 
33 the sudden sur1"tch of the Gen-to impress upon advertisers h •t .. 

per cent more "firsts" t an 1 s h 
KMBC's awareness in its pro- nearest competitor (NBC station), eral Foods peak ranking s ows 
gramming of a population pecu- and 150 per cent more "firsts" than to the Columbia network and 
liarity in the Heart of America all the othe.r stations combined. In KMBC. Starting in Septem-
that 51% is urban and 49% other words, KMBC has over 46 •>•i.i ber such shows as the "Ald-
rural. E. P. J. Shurick, direc- per cent of all daytime "firsts." i> >i-L ·•··•·· rich Family" and "Fannie KENNY BAKER TAKES OVER 
tor of promotion and publicity, In the daytime Sunday thru Sat- .. .... ... .. Brice and Baby Snooks" will 
fathered the family. urday classification_ all quarter hecome weekly high spots on 

hour periods - KMBC shows an Death Takes Wt'dely KMBC's program offerings. 
even greater margin over its near- I{ate Smith on Sundays 

est competitor with 43 per cent K wn KMBC Pioneer Early reports point to a history 

Kenny Baker Stays 
With ''Blue Ribbon" more "firsts" than the NBC sta- no making Kate Smith hour starting 

tion. R h Aulhor1'ty September 17, again under spon- Kenny Baker, who left that 
At night, Sunday thru Saturday, esearc I sorship of General Foods. Her Broadway fireball, "One Touch of 

KMBC's lead is even more start- --- I switch to 6 p.m. Sundays extends Venus," to pitch for Groucho Marx 
ling than in daytime1 According to One of radio's early pioneers in into the evenini:r what was recog- in PRbst's "Blue Ribhon Town" 
this Conlan survt:y, KMBC has ex-, the field of research, Mark N. nized in 1943-44 as radio's most through the summer stretch, has 

. actly 50 per cent more "firsts" in Smith, director of merchandising concentrated array of fine pro- agreed to stay with the radio show 
• 

1 

quarter hour periods (6 p.m.-11 and research for KMBC, died sud- grams. One smash show after an- through 1944. The roar of grand
p.m.) than its nearest competitor. denly July 15th at his home in other is promised Kate Smith fol- stand approval for .Baker was so 

JOHNNY DUFFY 

Kellogg Announces 
New Premium Offer 

The Kellogg Co's new children's 
offer, the "F Raider," a handsome 
cardboard cutout aircraft carrier, 
complete with ten bombers, prom
ises to gain roaring applause from 
the air-minded youngest genera
tion. Two Kellogg "Corn Flakes" 
box tops and 10 cents in coin are 
guaranteed to make a wing com
mander out of a child, if not an 
an air-force colonel outright. 
air-force colonel outright. 

Johnny Duffy is star of the 
"Kellogg Musical Library," heard 
over· KMBC at 5:00-5:15 p.m., 
GWT., Mondays through Fridays. 

INDEX 
Listed below are items of par

ticular interest to grocers and 
druggists in this month's issue 
of Heartbeats. 

DRUGGISTS: 
Toot8ie VM-Page 1, Col. 3 
Vimms-Page I. Col. 4 
Pabst Blue Ribbon-Page 1, Col. 5 
Trade Paper Digest-Page 2, Col. 4 
News of Drug Advertising-Page 2, 

Col. 5 
Benefax Vitamins-Page 3, Col. 1 
Bisodol-Page 3, Col. 1 
Vaseline-Page 3, Col. I 
Philip Morris Cigarettes-Page 3, 

Col. 2 
Gillette Razor-Page 3, Col. 3 
Mentholatum-Page 4, Col. 1 
Penicillin-Page ,l, Col. l 
Wriidey Gum-Page 4, Col. 1 
Vick Chemical-Page 4, Col. 3 

GROCERS: 
Kellogg's-Page 1, Col. 1 
Old Duteh Cleanser-Page 1, Col. 2 
Tootsie VM-Page 1, Col. :l 
General Foods-Page 1, Col. 4 
Super Suds-Page 1, Col. 4 
Swan Soap-Page 1, Col. 4 
News of Grocer Advertising-Page 2, 

Col. 5 

The complete detailed survey Kansas City at age 64. lowers. deafoning there didn't seem much 
· book-the twenty-fourth made for Widely recognized for his con- Following directly on the heels of else to do. 
KMBC-will soon be available for tribution to developing many of the the Kate Smith Hour will be ,vith the all.,Cole Porter pro
study by any interested. While ! standard research methods and pro- "Blondie," which just at the end of gram on July 22, and Sophie 

i the number of these Kansas City cedures in use today throughout the its past run over CBS entered into Tucker as guest star on the 29th, 
Summer, 

1944
, survey books is broadcasting industry, Mr. Smith the upper ten high ranking shows. Baker has been knocking out home 

limited, a call to any KMBC or Free had been associated with Arthur Sponsor for the new season will be runs every week. Ken Niles, who 
& Peters contact man will bring B. Church, owner and president of Colgate-Palmolive-Peet in behalf of has worked with Kenny Baker be-
one in a hurry. KMBC, for thirteen years. Super Suds. Such will be the Sun- fore, announces. 

In creating a research depart- day evening story of KMBC, KMBC-FM Already 
Expands Schedule 

ment in the early thirties Mr. topped off at 10:30 p.m. by "Max- "The Voice" Returns 
Church realized the importance of well House Coffee Time" with Fan- News received just at press time 
a calculating mind in the selection nie Brice and Baby Snooks. announces that Frank Sinatra, 
of a department head. Mark N. The "Aldrich Family" will fit radio's top sensation of the past 

Augmenting the original limited Smith with a rich background in into KMBC's program schedule on season, returns for Vimms starting 
broadcast schedule of KMBC-FM, business activities requiring such Fridays at 7 p.m. starting in early I August 16th at his old time of 8 
inaugurated June 24, FM trans- qualifications was the man for the September under the banner of p.m. on Wednesdays. Another pop
mission now goes on the air at 12 job, and he held down this impor- Posturn. Followed directly by ular Lever Brothers feature, 
noon, Mondays through Saturdays,, tant post at KMBC until his death. "Adventures of the Thin Man" for "Burns and Allen," will also be 
giving a daily twelve-hour FM Much of the responsibility for i Post Toasties, listeners have the back that same week, taking over 
service throughout the week. On compiling the likes and dislikes of · nucleus of another great night oi the 8 p.m. spot on Tuesdays for 
Sundays the schedule is from 7 radio listeners rested in his hands, programming. · Swan Soap. 
a.m. to signoff at 12: 05 a.m. and today through close use of such 

Texas Ranger Lisi 
Continues lo Grow 

BBDO, nationally known for its 
success in handlin~ national ac
counts, has just notified KJHBC 
that four new stations have been 
added to the list mdng the Texas 

findings K M B C has earned an en
viable reputation in the Heart of 
America for the high standards of 
its program service. 

Mr. Smith is survived hy his 
wife, Mrs. Helen Smith, prominent 
in Kansas City Red Cross activ
ities, and a 20-year-old son, Rex, 
an apprentice seaman USNR in 

1 Vl2 training. 

Rangers Library for Wildroot E I S •th M'd Afl 
Tonic. The new stations include: r e ffll I - ernoon 
WKBO, Harrisburg, Pa., WBIX, 
Utica, N.Y., WSTB, South Bend, 
Ind., and WMBD, Peoria, Ill. 

Printz Bakeries takes over the 
Rangers on KGBX of Springfield, 
Mo., placed by Campbell-Mithun, 
and Grove Laboratories, which 
made extensive use of the Library 
during the 1943-44 winter season 
for Grove's cold tablets, is expected 
to add substantially to its list this 
season. 

News Goes to Tootsie V.M. 

BUY SWAN-GEORGE & GRACIE RETURN AUG. 15TH .•• Campbell Soup-Page 3, Col. 1 
IYory Soap-Page 3, Col. 2 
Armour-Page 3, Col. 3 
Kerr Glass-Page 3, Col. 4 
O'Cedar-Page 3, Col. 4 
Wrigley Gum-Page 4, Col. 1 
Trade Paper Digest-Page 4, Col. 3 

1--.--------------

Renewals during the month for 
the popular musical series include 
W ABI of Bangor, Me., and KOMA 

1 of Okla,homa City. 

New to Erle Smith's blue ribbon 
list of sponsors will he the Sweets 
Company of America which on 
August 8 took over the sponsor
ship of his a :25 p.m. newscasts 
Tuesdays, Thursdays and Fridays 
for the next year. The product 
advertised is to be Tootsie VM. 
Erle Smith, as news editor of 
KMBC, heads. one of the Middle
west's finest radio news staffs util
izing both Associated Press and 1 

United Press news services. I 

The thousands ol many friends George Bur~s and Gracie Allen ma~e personally 
while in Kansas City during early June will welcome back the nitwits of the 
airwaYes August 15th when they return to KMBC on Tuesday ereni~gs. T~is 
photo taken during their visit to Kansas City shows George and Gracie fookmg 
with fondness at a bar of Swan soap-their sponsor in the new season as in the 
past. -Stall Photo. 
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Money Give-Aways 
This little merchant went to marxet, to buy some radio 

time. "How much does one of those ads between programs 
cost?," says he . . . "That's more like it ! One would have 
thought I was trying to buy that other station. Come on 
over!" 

* 
"Holy mackerel, you mean to tell me you've got that many 

listeners. But how do I know those figures are authentic? 
... Compiled by an unbiased national survey organization? 
Good enough for me! Just wait until I see that other sales
man." 

* 
"Listen here, young man! I've been in business for a long 

time. What do you me;1n by trying to pull the wool over my 
eyes? I just bought some radio time for half your price
and I'm getting more listeners. My advertising starts next 
week." 

* 
"Good afternoon, madam. Are you finding what you 

want'! ... You came in for that radio special on stockings. 
Good, and you must see that new shipment of Fall dresses. 
Not interested? Confound it, everyone wants something 
for nothing." 

* 
''I wonder if birds of a feather floe/? together? Bargain hunters 

attracted b:y a station building an audience on money give-aways 
would naturally be the ones patronizing ad'vertisers on that station. 
fVhat about this _qii1ing away 1nonev anyivay? I af7.m,vs thought of 
radio in ternzs of public service. Good clean entertainment! Reli
gious programs! Neios as it happens! Education! There's one 
thing about that other station. The fellows over there have done a 
real job of prestige building. Their programminr; has aliv.!a_vs been 
abm,1e reproach. But ·what about those survey fiq11res?" 

* 
"That's nice of you to give me this information even 

though you didn't get the business. So, a survey is conducted 
on the telephone, just the same as money give-aways. Then 
if someone should call my house, naturally I might make a 
guess and say I was listening to the money sta~ion. Why, I 
might not even have my set turned on. Think' of it in that 
light-the public is not actually listening to the station itself 
for programs as programs, but rather as a gamble, you might 
say, to win son1ething for nothing. Imagine what that does 
to advertisers who buy radio time by surveys." 

* 
"What station do I listen to at home'? The station with 

the programs I like. It's much the same story as in my busi
ness-if you've got what I want, I'm your c11stomer. Of 
course, it's only natural that I would tune in that station first 
with an established reputation. Just like in my business." 

* 
"vVhen I first made use of advertising, I didn't overlook 

that institutional aspect. vVhile I expected in1n1ediate re
turns, I also took into account the lasting good I was building 
-customers who would turn to me for things needed, not just 
to come around when a 'sale' was on. I'd rather stop all 
advertising than to jeopardize the confidence of my cus
ton1ers in the way I do business. You radio fellows 
have built a splendid reputation and a great follow
ing-certainly, you wouldn't want to do anything 
either to jeopardize your prestige." 

HEARTBEATS 

UCING 

I RUSSELL M. CULVER . . . 
KMBC's Continuity Editor 

Playwright, teacher, adventurer 
-Russell Culver's experien'.!e in
corporates them all! And each 
plays an important part in quali
fying him today as KMB C's con
tinuity editor, which position he 
has held since one year after join
ing KMBC, in 1941, as assistant 
continuity editor. 

While KMBC is a basic affiliate 
of the Columbia Broadcasting Sys
tem, almost fifty per cent of 
KMBC's daily program schedule is 
of local origination, resulting in an 
appreciable amount of writing- go
ing forth regularly from the con
tinuity department. 

Russ Culver's deep rooted inter
est in languages expertly qualified 
him for continuity work. He re
ceived his Bachelor and Master de
grees in Spanish from the U niver
sity of Kansas with a scholarship 
record qualifying him for Phi Beta 
Kappa. His early efforts of a jour
nalistic nature have not gone un
rewarded either for numerous rec
ognitions and top honors have been 
bestowed upon him in competitive 
writing. 

After completing his education 
Russ . spent some time as play
wright with Blackfriars Little 
Theater in Kansas City, and four 
or five of his one-acts have been 
produced in colleges and little thea
ter groups throughout the country. 

His scholastic record, however, 
was instrumental in his accepting 
a professorship in Spanish at 
Wentworth Military Academy, a 
junior college in Lexington, Mis
souri. It is well to note here that 
his knowledge of foreign languages 
is not limited to Spanish alone. 
Russ also reads and speaks fluently 
French and Portuguese and knows 
Italian as well. 

His education along these lines 
has been the basis for a hobby with 
him, too, for somewhere in his busy 
daily schedule he finds time on the 
side to tutor friends in any one o:f 
the above mentioned tongues. 

Variety colors Russ Culver's past 
experiences and one of the high
lights was a tour following his five 
years' instructorship when he ac
companied another young man sent 
by the research department of 
Rockefeller Foundation :for the pur
pose of tracing the Choctaw In
dians from the original swamps in 
Mississippi through Oklahoma. On 
this tour they were privileged to 
attend the firnt Sun Dance, native 
Indian ritual, the Government had 
allowed in recent years. 

The job of checking all KMBC 
air copy, live or recorded, prior to 
broadcast for suitability of content, 
length, possible violations of FCC 

' FTC and station regulations and 
adherence to the standards o:f the 
NAB lies in the capable hands of 
Russell Culver and his staff. 

It is indeed a responsible job, 
particularly with the added restric
tions that have come about during 
wartime. You cannot help but won
der how one man can keep on top 
of today's copy intricacies, particu-

larly a mere five feet four inches 
of man. But don't let the size of 
Russ Culver fool you-he's a ver
itable library of :facts, figures and 
policies. 

So without :further ado, shake 
hands with Russell M. Culver, 
KMBC's continuity editor who, in 
his own words, is "streamlined 
like the copy he puts through!" 
Next month, meet Mr. E. P. J., 
the man who makes a 

position of the job of MIM 
sales promotion and pub-
licity. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

CHAIN STORE AGE, Druggist 
Edition, reports: "Managers report 
mounting sales of foot aids and 
remedies in current sales promo
tions. Reasons given for increased 
demand are: more time being spent 
outdoors; accelerated work sched-. 
ules; gasoline and shoe rationing. 
Manufacturers report high inven
tories of such foot-relief :prepara
tions as athlete's foot liquids, 
powders and ointments; foot balm, 
cream or liquid; corn pads and 
drops; medicated foot soap; lini
ment; bandage; moleskin; foot bath 
salts; waterproof adhesive; arch 
bands; metatarsal pads; foot plas
ter; bunion protectors; swabs and 
applicators; corn and callous files; 
innersoles; fungicides; and com
bination kits containing soap, balm 
powder and bandage."-July, 1944, 
page 20. 

AMERICAN DRUGGIST reports: 
"For 1943 the owners of the Busy 
Corner drug sto,re, in Colorado 

• I 

Springs, estimate 1 that their gross 
sales exceeded $535,000-as com
pared with $l4i0,000 record in 1939! 
The owners, Jack and Harold Hof
mann, have traveled 35,000 miles, in 
the last year, including one trip to 
Mexico City, to buy goods. 'Sol
diers,' they say, who account large
ly for the sales volume, since there 
are no tourists and few war plants 
in the area, 'buy Pills; and patented 
medicines, cosm~ics, and reading 
and writing materials are in the 
limelight now.' ;The brothers buy 
anything loose, and as much as they 
can get shipped to Colorado Springs. 
Attractive packaging for prescrip
tions, with individual labels printed 
for each doctor in the city, and the 
Busy Corner's own name and ad
dress embossed in dark blue on 
powder blue boxes, are a plus of
fered by the store."-May, 1944, 
page 61. 
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fountain personnel may rest during 
'breaks' or when they are not feel
ing well has done more to reduce 
turnover and prevent absenteeism 
than any other remedy, according 
to a chain store fountain manager." 
-July, 1944, page 5. 

AMERICAN DRUGGIST re
ports: "Army officers promise that 
'name brands' will not be 'dumped' 
when post exchange stocks of drugs 
and cosmetics are liquidated. And 
some doubt whether any major 
liquidation will be necessary." -
July, 1944, page 40. 

CHAIN STORE AGE, Druggist 
Edition, reports: "Prize money 
which formerly went to managers 
and supervisors is now being dis
tributed among salespeople by Bar
tell Drug Stores, Seattle, to in
crease volume on individual line 
drives. It was found that, because 
managers and supervisors parti
cipate in profits under a bonus sys
tem, no special inducement was 
needed to get them to cooperate. 
When manager's prize money goes 
into a :fund to build larger prizes 
for a salespeople, more interest is 
created on the 'firing line'-. where 
it is really needed. Sales were 
double that of any previous drive 
on the same line." - July, 1944, 
page 60. 

Herewith are listed new program 
contracts over KMBC taking ef:fect 
between June 6, 1944, August 1, 
1944. 

General Mills-Sponsoring "Valiant 
Lady,'' starting June 6, 1944, 8:45-
9 :00 a.m., CWT, Mondays through 
Fridays. 

Peck's Inc. - Sponsoring "Three 
Ring Sports Circus" with Sam 
Molen, starting June 10, 1944, 7:30-
7:45 p.m., CWT, Saturdays. 

Peck's Teen Age Shop-Sponsoring 
"Calling All Girls," starting June 
10, 1944, 9:50-10:05 a.m., CWT, 
Saturdays. 

Armour & Co.-Sponsoring "Date
line,'' starting June 12, 1944, 10 :15-
10 :30 p.m., CWT, Mondays. 

Maxwell House Iced Coffee-Spon
soring Charlie Ruggles Show, start
ing June 16, 1944, 7 :00-7 :30 p.m., 
CWT, Fridays. 

Wm. ,vrigley Jr. Co.-Sponsoring 
"Service to the Front,'' starting 
June 23, 1944, 7:30-7:55 p.m., CWT, 
Fridays. 

Lockheed Aircraft Corp.-Sponsor
ing "A Man Called X," starting 

CHAIN STORE AGE, Druggist July 10, 1944, 8:30-9:00 p.m., CWT, 
Edition, reports: "Each year when Mondays. 
the weather is the warmest, men Pioneer Hybrid Seed Co.-Sponsor
come into the stores for summer ing Grain & Produce markets with 
cosmetic aids. Today, these cus- Phil Evans, starting July 3, 1944, 
tomers deserve more attention be- 12 :30-12 :35 p.m., GWT, Tuesdays 
cause the men's cosmetics business thru Saturdays. 
is growing at1d millions, particu- Vick Chemical Co. - S1)onsoring 
larly servicemen, who have never "Dangerously Yours," starting July 
used these items before, are learn- 2, 1944, 1 :00-1 :30 p.m., CWT, Sun
ing to apply them. Men buy shav- days. 
ing and hair aids. Recently thev Gillette Safety Razor Co.-Spon
have added anti-1Jerspirants, d~- soring All-Star Baseball Game, 
odoranb,, foot aids, hand creams, July 11, 1944, 7:55-9:55 p.m., GWT. 
sunburn aids and preventives, mo- Mentholatum - Sponsoring "The 
squito repellants, skin aids and Happy Home" with Caroline Ellis, 
toilet waters. Men <lo not object starting July 27, 1944, 8:30-8:45 
to using cosmetics in limited a.m., GWT, Tuesdays and Thurs
amounts, but the majority do not days. 
know what to do with them. Com- Pia-Mor Company - Sponsoring 
plete window dii:;plays with signs KMBC sportscast with Sam Molen, 
such as 'Summer Aids for Active renewal starting July 31, 1944, 
Men' will carry the advertising ap- 9 :40-H :45 p.m., GWT., Mondays, 
peal of men's cosmetics to a large \Vednesdays and Fridays. 
audience.''-,July, 1944, page 52. ' Feeders Supply & Mfg. Co.-Spon-

CHAIN STORE AGE, Fountain
Restaurant Section, reports: "In
stallation of a clubroom where 

soring "Early Bird Jamboree," 
starting August 1, 1944, 6:30-6:45 
a.m., GWT, Tuesdays, Thursdays 
and Saturdays. 
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DALE EVANS ... 

Featured vocalist on the Wednesday 
,, lack Carson Show" now being heard over 
KMBC at 8 p.m., Heartbeat Dale Evans 
is also one of Hollywood's popular young 
dancers. Campbell Soup sponsors the 
show. 

JULIE STEVENS • . . 

"The Romance of Helen Trent" began 
its twelfth consecutive year on CBS in 
July with Julie Stevens as a principal on 
the popular daytime serial heard over 
KMBC Mondays through Fridays at 11 :30 
p.m. Benefax Vitamins sponsors the show 
the first two days of the week and Bisodol 
the last three. 

HELEN CLAIRE • • • 

You know her as Judy, Dr. Christian's 
secretary-assistant. Sponsored by Vase
line, the Dr. Christian show, heard over 
KMBC Wednesdays at 7:30 p.m., is cur
rently presenting prize winning scripts. 

Fashions in Rations 
Gels Well Deserved 
Government Award 

Billie Burke with her "Fashions 
in Rations" has made radio history 
for over a year. 

One might be led to believe that 
Miss Burke is definitely on the 
scatterbrain side hut her means to 
an end has accomplished one of the 
war's finest promotional jobs in ex
plaining to homemakers latest ra
tioning and government rulings. 

On July 29 evidence of what the 
government thinks of Miss Burke's 
efforts found Dr. R. S. Goodhart, 
chief . of the Indl,(lstrial Feeding 

' Program Division, Civilian Food 
Requirements Branch of the War 
Food Administration, presenting a 
meritorious service' award to Geo. 
8. Jones, vice president in charge 
of sales for Servel, sponsors along 
with the Gas Industry for the Sat
urday morning show heard on 
KMBC at 10 :30 a.m. 

Bonds to Babies in 
Ivory Soap Contest 

Ivory Soap is offering 500 war 
bonds of $50 each to post-Pearl 
Harbor babies, on "Life Can Be 
Beautiful," the Procter & Gamble 
program carried daily on KMBC at 
4:30 p.m. 

No selling scheme, the contest re
quires neither Ivory wrappers nor 
facsimiles thereof, but the entries 
must be made on official blanks, 
obtainable from all local dealers. 

HEARTBEATS 

All-Star Ball Game 

Sponsored by the Gillette 
Safety Razor company for the 
second year, KMBC carried on 
July 11 the annual All-Star 

@ 

baseball game played at Forbes 
Field, Pittsburgh. The teams, 
the cream of the 1944 baseball 
crop, were selected by poll of the 
eight managers in the National 
and American leagues. Proceeds 
went to the Major Leagues' 
Baseball Equipment Fund, to 
provide baseball equipment for 
the armed forces. Bill Slater 
and Don Dunphy gave the play
by-play accounts, with Bill 
Corum broadcasting the summa
ries. 

Col. Wentworth in 
Guest Appearance 

Guest sveaker for Phil Evans, 
KMBC's Farm Service director, on 

COL. WENTWORTH 

in Chicago. 

his 12:20 
broadcast o n 

· July 11, was 
Co 1. Edward 
N. Wentworth, 
we 11 - known 
authority in 
livestock cir
cles, and di
rector of 
Armour's Live
stock Bureau 

Colonel Wentworth, who is also 
a committee chairman of the War
time Swine Industry Council, 
talked on livestock conditions 
throughout the country. 

On KMBC, 10 :15-10 :30 p.m., 
CWT, Armour is currently spon
soring the CBS network show, 
"Dateline," presenting the best 
news story of the week. 

"Early Bird Jamboree" 
On I or Feeders Supply 
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This Passing Parade 

PLENTY REASON FOR SMILES HERE • • . 

The May 1st broadcast al the "Joanne Taylor" show, a dramatized presenta

tion of store. news for John Taylor Dry Goods company of Kansas City, brought 

hearty smiles from the regular cast members as the program entered its twelfth 

consecutive year of broadcasting ove~ KMBC. Members of the cast include 

(/. to r.) Wayne Heady who plays the stock boy, Wayne Bishop; Merle McKay 

as Miss Taylor's assistant, Myrna Daniels; Ora Howard who is Joanne Taylor; 

and Mary lane Coleman who portrays Miss Taylor's secretary, Mary Jane 

Thompson. -Staff Photo. 

The only other requirement is to 
complete in tw~mty-five additional 
words or less the sentence, "I think 
every wartime baby should own 
war bonds because .. ". The $25,-
000 contest, which is P. & G.'s con
tribution to the Fifth War Loan 
drive, closes September 9. 

the WHERE MEN USUALLY FEAR TO TREAD .. ; "Early Bird Jamboree," 
KMBC live-talent sunrise show 

"Coming on the heels of the inva
sion," says the sponsor, in announc
ing the contest, "it represents a 
stepping-up of Procter & Gamble's 
war-supporting activities." 

presenting Colorado Pete, Jack 
Dunigan, Earl Clark, Gertrude, 
Millie and Sue, and Ted Ross, 
KMBC's new tenor, begins spon
sorship August 1 under the Feed
ers Supply & Manufacturing Co., 
at 6 :30-6 :45 a.m., on Tuesdays, 
ThuTSdays and Saturdays. 

SUMMER GUEST COLUMN 
By TOM HOWARD 

(Fellow of the Academy of Sinister Design and Chief Examiner of CBS' 
"It Pays To Be Ignorant" sponsored by Philip Morris Cigarettes, Fridays 
on KMBC at 8 p.m.) 
This is a guest column. 

I I 

Perhaps you think that's obvious. Maybe you're thinking my ex
planation is superfluous. But-if you had spent as much time as I 
have with the nation's nimblest nit-wits on a CBS radio program 
referred to as "It Pays To Be Ignorant" ( strictly union rates), which 
program aforesaid sneaks onto the Columbia network each Friday night 
when the engineers go out for coffee, you'd know that nothing is obvious 
and nothing is as superfluous as Miss Lulu McConnell. Or maybe you 
don't know Miss McConnell-lucky you! ' 

As I understand it, which I'm sure I don't, a guest column is some
thing that appears while the radio editor is on vacation-just to show 
the publisher what dreadful drivel would darken his pages if he ever 
toyed with the idea of firing the vacationing editor. Why do radio 
edito1·s always take their summer vacations in the summer? It's always 
puzzled me-it seems indicative of some kind of .weakneHs (this weak 
or next weak, makes no matter). Now, if Miss McConnell were only 
here, I'm sure she . . . well, whaddya know-I don't know who typed 
this next line, but I'd swear it said 

By LULU McCONNELL 
Mr. Howard, how do you take a vacation when you don't have any 

job to take a vacation from? My poor old man-guess there's no way 
to fix it-he'll just have to go without a vacation again this year! 
Don't look now, but there's someone in my way-I'd answer that ques
tion for you, Mr. Howard, if I could just get . . . 

By HARRY. McNAUGHTON 
Mr. Howard, I have a poem that fits in nicely right here. Yes, 

thanks, I will: 
Your noi=;e is red-your banker's blue
I see you've had your vacation, too; 
You walk with a limp, you're looking old, 
Sleeping on the ground has given you a cold; 
Bit by mosquitoeR, burned by the sun-
But, brother, aren't vacations FUN? 

That's an old synonvmous sonnet I picked up-nobody knows who , 
wrote it-and I won't tell anyway. All I can say is that .it's not . . . 

By GEORGE SHELDON 
I don't know anything about radio editors, Mr. Howard, and vice 

versa I hope-but I always take my summer vacations in the winter. 
That 'way I avoid the crowd at the beaches where I don't go sv.rimming. 

By TOM HOW ARD 
This is where you came in. And the only question I have still kick

ing around here is: "Who's writing this column?" 

But not George Rector! Yes, the world famous cookery authority, George Rector, 

dropped in to say hello on Nancy Goode's "Happy Kitchen" July 27th. As food 

consultant for Wilson and Campany, Mr. Rector had important news of interest 

to homemakers along with interesting excerpts from his brilliant past, including 

the story of Diamond Jim Brady and his great love for the finer things in food. 

The "Happy Kitchen" is a weekday feature of KMBC's listening log at 9:30 a.m. 

Current s.oonsors include O'Cedar on Mondays through Thursdays and Kerr Glass 

on Fridays. -Staff Photo. 

"THE KID" GROWN UP FACES THE KMBC MIKE . 

Flight Officer Jackie Coogan, one of Hollywood's most famous juvenile stars, 

was interviewed July 25th by Gene W. Dennis, coordinator of war activities for 

KMBC. Attached to the first troop carrier command teaching orientation, Jackie 

brought to KMBC listeners an important message of America's war effort. It is 

to be remembered that he was the first pilot to land a glider in the Burma 

theatre cf war. 
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CAROLINE HAS NEW SPONSOR 

One of the most highly regarded names in the drug and 
proprietary field begins an association with KMBC, as Men
tholatum takes over the Tuesday and Thursday broadcasts 
of the "Happy Home" with Caroline Ellis, KMBC's nationally 
known woman commentator. 

CAROLINE ELLIS 

Recognized for generations as one of 
the foremost home remedies, Metholatum 
stands to profit further from such a pro
gram as the "Happy Home," with its rock
solid foundation of audience acceptance and 
appro-yal among women of all ages and all 
outlooks. 

The debutante and sub-deb generation 
likes Caroline Ellis because she can give 
with the solid McCoy on such lA issues as 
how to lay the lipsick on. Young mothers 
know she can tell them anything from how 

to get the ironing done to whether the termites are getting 
in. And women young and old, employed and at leisure, 
career women and bridge club butterflies like most of all her 
"point of view." "Did you hear what Caroline Ellis said this 
morning?" is getting to be more or less a standard greeting 
in the Kansas City area; while mail returns show that the 
men like Caroline just as well as the women, and are not the 
ones to hold back on saying so ! 

Herbert Marshall Show 
Beamed From Hollywood 

Herbert Marshall, the screen star, returned to radio in the 
leading role of "A Man Called X," broadcast from Hollywood 
Mondays and aired by KMBC at 8 :30-9 :00 
p.m. CWT. Written by Stephen Longstreet, 
author of "The Gay Sisters" and other suc
cessful stories, as well as a number of novels, 
the script casts Marshall as an American 
intelligence officer assigned to counteres
pionage. 

The chapters presented since the pre
miere on July 10, "The Man Called X," "The 
Diamond Tree" and "The Twin Widows" 
have already put Marshall in the thick of in- HERBERT MARSHALL 

ter national jewel robberies and Axis smug-
gling of strategic materials, which is action-packed already 
in the first three weeks. 

The program is sponsored by Lockheed Aircraft, and re
placed "America Ceiling Unlimited" on the CBS network. 

Schenley Builds Brilliant 
Show for Raymond Massey 

HEARTBEATS 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy. 
retail grocers. 

CHAIN STORE AGE reports: 
"Frozen food locker plants will 
serve more than 3,000,000 families 
by the end of 1944, it is estimated. 
Almost one billion pounds of food is 
going through locker plants an
nually, according to a 1·ecent sur
vey. It is predicted that the United 
States will use the facilities of 
50,000 locker plants during the 
postwar years. The grocery chains 
face the problem of meeting locker 
plant competition actively, or en
tering the business."-June, 1944, 
page 12. 

FOOD FIELD REPORTER re
ports: "The housewife is using more 
spice during wartime, according to 
a survey made for the American 
Spice Trade Association of New 
York. The tabulation of the replies 
of 1529 families shows that 18% of 
them use more spices now than b~
fore the war. Reasons given were 
the need to 'dress up' cheap cuts of 
meat and other economical dishes, 
as well as the use of spice in work
ers' lunch boxes." - May 1, 1944, 
page 12. 

PROGRESSIVE GROCER re
ports: "'One of our best money
malting ideas is the use of small 
baskets to hold fruits and perish
able vegetables,' declares Mrs. Leon 
S. Young of Young's Market, 
Berkeley, Calif. 'These look much 
more appealing to customers, are 
much easier to display, and cut 
spoilage to a minimum because 
they almost eliminate handling and 
squeezing of the produce by cus
tomers. We repack grapes, figs, 
prickly pears, cherry tomatoes and 
brussels sprouts in the deep straw
berry boxes. We also repack 
peaches, plums, nectarines, small 
firm egg tomatoes, etc., in the 
regular peach baskets or larger 
boxes, depending on the fruit',"
July, 1944, page 142. 

PROGRESSIVE GROCER re
ports: "Kerr Glass Mfg. Co., Sand 
Springs, Okla., is offering free of 
charge an attractive banner to. use 
with displays of Kerr home can
ning accessories. The 14"x 38" 
banner with natural color photo
graphs of jars of home canned 
fruits and vegetables provides space 
for prices of jars, caps and lids, and 

Using a new and entirely different story theme, selected features the theme, 'Can More in 
in tribute to the American medical profession, "The Doctor- '44.' The company suggests dis
Fights," starring Raymond Massey, brings a brilliant dramatic plays using ample stocks of home 
half-hour to Tuesday evening radio on KMBC. Heard at 10 :30 canning items to stimulate more 

RAYMOND MASSEY 

CWT, the program presents the heroes of canning at home and assure a 
modern medicine in dramatizations of true plentiful food supply."-July, 1944, 
episodes from the lives of great physicians. page 149. 

Each story is co~plete within itself, CHAIN STORE AGE reports: 
and Mr: Massey, considered by ??th stage "Approximately 5,000 community 
a1;d sct,~en to be the greatest Abraham canning centers are expected to 
Lincoln ever to undertake the part'c,creates operate in 1944, according to WF A. 
the role o~ t~;, docto~: e~ch week. Doctor The clubs will need fruits and vege
on ,porreg1d01 and Air Commando poc- tables as well as jars, lids and other 
tor have been two of the presentations, canning· supplies.'' _ July 1944 
which also bring a well-known physician to page 58 ' ' 
the microphone each week as guest speaker. · _____ _ 

"The Doctor Fights," sponsored by Schenley Labora
tories in behalf of Penicillin Schenley, replaces the previous 
Schenley program, the highly regarded "Cresta Blanca Car
nival" for Schenley's Cresta Blanca wines. 

Vick Chemical Under Way 
for "Dangerously Yours" 
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AS ALLIES STEP UP EFFORTS 

Radio Shows More and More 
Swinging to War Theme 

LT JOHN W. (8//JL) CARLSON 
Photographed in 'North Africa. 

Arabian Network I or 
Alter War Possible 

Lt. John W. "Bill" Carlson, for
mer KMBC announcer now serving 
his country in the Mediterranean 
theatre, says there are great pos
sibilities for an Arabian network 
after the war, what with the "fried 
grasshoppers, cows' hooves and 
heads, hand and face dyes, and 
other commodities on the market." 

A member of Uncle Sam's fight
fng forces for forty months, Bill 
has been located in the African 
war zone for almost a year now. 
His present duties are a military 
secret. 

·1 Radio's stake in the war is 
i to keep listeners a ware of 
· their responsibilities, the 
gravity of the cause and the 
immensity of the fight. That 
radio is doing its part can best 
be proved by quick considera
tion of a weekly program 
schedule such as that of 
KMBC of Kansas City. 

High on the list of weekly shows 
doing an exceptional job for the 
war effort in the Heart of America 
is KMBC's own "The American 
Story,'' sponsored by Aircraft Ac
cessories Corporation. The feature 
focusses attention on the unknown 
heroes of the war. 

·Wrigley Exc1;Jptional 
Wrigley has done an outstanding 

job of devoting its commercial 
radio time to the war cause with 
two shows currently over CBS and 
KMBC. "America In the Air," 
lauding Uncle Sam's flyers, is 
heard Sundays at 5: 30 · p.m. and 
"Service to the F1·ont," latest of 
the patriotic dramatic features, is 
heard Fridays at 7 :30 p.m. 

What the nation's doctors are do
ing in World War II is told by 
Raymond Massey on the unique 
dramatic feature "The Doctor 
Fights." Schenley, Incorporated, 
sponsors the show aired at 10 :30 
Tuesday evenings. 

Vox Pop Goes to ·war 
"Vox Pop," the variety program 

recently celebrating its 10th year 
on the network has gone "all out 
for Victory" with interviewees 
Parks Johnson and \Varren Hull 
taking the V.P. mike to defense 
plants and training camps through-

' out the United States. Their Mon-
Rod May' Assigned f O New day night tours aired at 7 p.m. are 

sponsored by Bron10 Seltzer. 
Mexico, Gels Advancement More shows in the KMBC "war 

A promotion to Sergeant is Rod 
"Texas Rangers" May's latest at
tainment. Rod, now stationed at 
Camp Luna, New Mexico, was one 

, of the original "Texas Rangers,'' 
KMBC'R network-known cowboy 
crooners and musicians. 

His new duties at Luna are those 
of an Administrative Clerk. Rod's 

effort" category are "Dateline," 

Wrigley Sponsors New Army Show 
''Service to the front'' Over KMBC 

also been keeping up with his mu
Starring Victor Jory in a drama- sical career harmonizing in the 

tization of Alfred Noyes' well- "Post Chapel Quartet." 

specially adapted news feature 
sponsored by Armour and Com
pany, aired at 10:15 p.m. Mondays; 
"Eye 'Witness News," a KMBC 
show sponsored by Palace Clothing 
Company dramatizing latest his
tory making events of the war, and 
heard Sunday evenings at !J :45; 
and "Victory, F'.O.B.," an educa
tional feature introducing promi
nent men of industrial world, at 
2 p.m. Saturdays. 

"Service to the Front," new to KMBC and the CBS net
work, is presented by the William Wrigley, Jr., Co., in line 
with its policy of keeping the home lines informed about what 
is happening on the fighting front. The program deals with 
logistics, showing the equipping, transporting, feeding and 
care of the U. S. combat forces, and is narrated in character 
by John Walsh, as an average enlisted man. Time, on KMBC, 
is 7 :30 p.m., CWT, Fridays. 

loved romantic ballad, "The High-
wayman," the new Sunday show 
"Dangerously Yours," for Vick 
Chemical, went down the stretch at 
a good canter on ,July 2. 

The story of Wall ace ("Scots 
What Hae With Wallace Bled"), 
presented on a subsequent pro
gram, with Jory again, indicates 
the general scope of the series. 
Program is spotted Sunday, 1 :00-
1 :30 p.m. CWT on KMBC and 
KMBC-FM. 

Shrapnel Wound Gets Vic KMBC Newsman Now 
Willis Purple Hearl Air Corps Sergeant 

Recently awarded the Purple 
Heart, the former KMBC "Okla- John Farmer, known to Heart-
homa \Vrangler," Pfc. Vic Willis, of-America audiences for his morn
is now recuperating in an English ing news summaries, was recently 
Hospital. A shrapnel wound in promoted to Sergeant. Now serv
the right hip took Vic from the ing overseas in the Army Air 
Cherbourg area where he had seen Corps, Farmer gave up his KMBC 
action since D-Day. I duties less than a year ago. 
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Lux Theater Back 
On September 4th 
To Start 11th Year 

Back on the air Monday, 
September 4, at the regular 
hour on KMBC, 8 :00 p. m., 
CWT, Lux Radio Theater, 
"the largest theater in the 
history of the world," begins 
its eleventh season as the old
est, most popular, and most 
elaborately produced theater 
pres en ta tion on the dial. Open
ing presentation is "May
tin1e," starring Jeanette Mac
Donald and Nelson Eddy, in 
response to more requests for 
the return of these two play
ers than for any others who 
have ever appeared on the pro
gram. 

Theater's tenth anniversary 
will be formally observed six 
weeks later, on October 16, 
with a gala performance, for 
which both play and stars 
will be selected by the radio 
audience. 

Cecil B. DeMille Directs 
Show naturally obtains a tre

mendous advantage through having 
Cecil B. DeMille, one of Holly
wood's most brilliant producers, as 
director, with the entire film 
colony to draw upon for cast re
quirements. So insistent is Mr. 
DeMille upon absolute perfection 
that, even with the principal parts 
portrayed as often as not by the 
stars who created them in the 
film, each radio presentation never
theless rolls up an average of forty 
hours' rehearsal for the playscript 
alone. 

Voting By Ballot 
Voting for the anniversary pre

sentation will be by ballot. Bal
lots, which contain a short mes
sage from Mr. DeMille, explain
ing the plan, will be distributed 
through grocers, with special dis
play pieces furnished by Lever 
Brothers to call attention to the 
voting. Ballots will be returned by 
the customer directly to Mr. De
Mille in Hollywood. 

Lux Theater, sponsored by Le- , 
ver Brothers for Lux Toilet Soap 
and Lux Flakes, is one of six pro
grams which the company uses on 
the Columbia network in behalf of 
grocers throughout the nation. 

Ray Bio 's Music 
For Katz Drug Co. 

Katz Drug Co., which previously 
has used i=;pot announcements over 
KMBC now expands to a half-hour 
musical program, featuring the 
music of Ray Bloch, popular CBS 

WHEN IT'S 10:30 P. M. SUNDAYS . . . 

Kate Smith in preparing with Ted Collins what promises to be radio's most 

efaborate season of; programs makes mention of the new day and the new time 

of Sundays at 10:30 P. M. The Kate Smith Hour starts September 17th under 

sponsorship of General Foods. 

"ALDRICH FAMILY" COMES HOME . . . 

"The Aldrich Family" comes home September 1st when it returns to the Friday 

night 7 o'clock spat over KMBC where it began its air career. Dickie Jones, 

left, plays the role of Henry, Katharine Raht is Mother, and House Jameson 

is Father. Sponsor is Postum. 

orchestra leader. llil> 

Time is 12::30-12:45, CWT, Sun- "DAAAAADDY" 
days, with the show broadcast on 
both KMBC and KMBC-FM. Katz 

1 
~n_e guess is _enough to tell you that 

operates a chain of twenty indepen- I this 1s Fanny Bnce. She'll be back with 

dent popular-priced retail drug Baby Snooks on Maxwell House Coffee 

stores in Kansas City and other Time starting September 17th over KMBC 
middle-west towns. Sundays at 5:30 p.m. 

THAT THIN MAN 

Claudia Morgan and David Gothard 
are the delightful pair who has thritled 
listeners with the II Adventures of the 
Thin Man," returning to KMBC Septem
ber 15th at 7 :30 ,r,.m. lor Maxwell House 
Coffee. 

IN AT THE KICKOFF 

KMBC 'Jo Broadcast Entire 
"Big Sixff Football Season 

KMBC has completed ar
rangements for broadcasting 
the entire Big Six football sea
son of ten games, including 
five Missouri games, four 
Kansas games, and the annual 
Kansas-Missouri Thanksgiv
ing day classic, to be played in 
Kansas City this year. 

The series, which is still 
open for sponsorship, either 
as a package or for individual 
games, will be handled by 
KMBC's director of sports, 
Sam Molen, who knows foot
ball inside out, from third
string scrimmage to the Rose 
Bowl. 

Molen Well' Known ,vriter 
Molen has broadcast play-by- SAM MOLEN . . . 

play accounts of the games of KMBC Sportscaster 

Pitt, Carnegie Tech, Virginia, 
through the East, West, Midwest 

Fordham, Kentucky, Boston and and South. 
. i:;\r a~hi~6'tc-n & L2c, and h~f; fol 
I Tigers vs. Ohio State lowed the sport closely throughout 
the entire country as a well known FirSt game of the Big Six sea
writer for national magazines. In son this year on the KMBC 
the prediction field, he has a five- ! schedule is Missouri. vs. Ohio State, 
year average of 81.5 on commercial- 1 ~eptember 30, at ?olum?us. Follow
ly sponsored forecasts covering as mg games are Missoun vs. Kansas 
many as 100 games a week, State, October 7 at Manhattan; K. 

U. vs. Iowa State, October 14, at 

Texas Rangers Add 
Three Key Cities 

- i Ames; K. U. vs. Nebraska, Octo
ber 21 at Lawrence; Missouri vs. 
Nebraska, October 28 at Lincoln, 
and Missouri vs. Michigan State, 
November 4 at Columbia. 

Philadelphia, New Orleans and 
Buffalo are three key cities recent
ly added to the long list of metro
politan markets profitably using 
"The Texas Rangers" library for 
all types of promotion, national, re
gfonal and local. 

Starting September 4, KYW, 
Philadelphia, \VWL, New Orleans, 
and WEEN, Buffalo, will carry the 
Rangers music for Grove Labora
tories, Inc., placed by Russell M. 

Armistice Day offers a choice of 
two historic contests, Missouri vs. 
Oklahoma at Norman, or K. U. vs. 
Kansas State at Manhattan. The 
following week, November 18, 
brings the K. U.-0. U. runoff, 
played at Lawrence, while Novem
ber 23 sees the climax of the sea
son, the Thanksgiving day game 
of Missouri vs. Kansas, held this 
year in Kansas City. 

Seerh, of Chicago. Grove made ex- ,, Ozzie and Harriet" to 
tensive use of the Rangers library , 

during the 19,rn_44 winter season KMB( for International 
for Grove cold tablets, and it is 
expected that the scope will be 
greatly broadened this year, with 
the numbe1· of stations perhaps 
doubled. 

B. B. D. & 0., hanrlling national 
accounts almost exclusively, and 
notecl for its success with them, has 
added four new stations to those 
using the Rang-ers for \Vildroot 
Tonic. They nre \VKBO, Harris
burg, Pa., vVIBX, Utica, N. Y., 
\VSBT, South Bend, Ind., and 
WMBD, Peoria, Ill. i 

KGNO of Dodge City, Kan., and 
vVHBU, Anderson, Ind., are new 
station-sponsors of the Rangers, 
as of August, George E. Halley, 
manager of Syndicated Features, 
Arthur B. Chlll'ch Productions, an
nounces. 

"Heartbeats" regrets that Pur
ity Bakeries, using the Rangers 
over KGBX, Springfield, Mo., 
should have been incorrectly listed 
last month as "Printz" Bakeries. 
The Purity account is placed by 
Campbell-Mithun. 

Ozzie Nelson and Harriet Hil
liard begin a ne\v show of their 
own over KMBC October 8th under 
the program title of "Ozzie and 
Harriet." Sponsor is International 
Silver. 

INDEX 
Listed below are items of par

ticular interest to grocers and 
druggists in this month's issue 
of Heartbeats. 
DRUGGISTS: 

Lux-Page I, Col. 1 
News of Drug Advertising-Page 2, 

Col. 5 
Vick Chemical-Page 3, Col. l 
Camel Cigarettes-Page 3, Col. 1 
Cresta Blanca Wine-Page 3. Col. 2 
Alpen Brau Beer-Page 3, Col. 4 
Philip Morris Cigarettes-Page 3, 

Col. •1 
Trade Paper Digest-Page 3, Col. 5 

GROCERS: 
Lux-Page 1. Col. l 
General :fo'oods-Page I, Cols. 2 and 3 
News of Grocer Advertising-Page 2, 

Col. 5 
Campbell Soup-Page 3. Col. 1 
)Yonder Bread-Page 3, Col. 2 
Old Dutch Cleanser-Page 3, Col. 2 
Grennan Cakes-Page 3, Col. 3 
Cream Of Wheat-Page 4. Col. 1 
Borax & Boraxo-Page 4, Col. 1 
Trade Paper Digest-Page 4, Col. 3 
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Come To Our Party 
(Excerpts from a radio industry presentation made at the War Confer

ence of the National Association of Broadcasters, August 30, 1944.) 

"According to legend-and history seems to support this 
bit of folklore-the first advertiser purchased ten minutes 
over WEAF for one hundred dollars in 1923. It is estimated 
that 750 words of commercial copy were delivered during that 
broadcast. Our conception of commercial broadcasting has 
changed considerably since that time .... Last year, the use 
of b1·oadcast advertising reached a new all-time high at 
$307,000,000. 

* 
"Here in the United States, 32,500,000 radio-equipped 

homes count on more than 900 radio stations to bring them 
information, education, inspiration and entertainment. In 
fact, the ownership of radios is so widespread that we need 
to relate these millions of sets to other items of popular ap
peal to appreciate their true significance. For example, it is 
hard to visualize a home without a gas or electric range-yet 
there are fifty per cent more radio homes than there are 
homes equipped with modern cooking devices . . . . radio 
homes outnumber telephone homes by more than two to 
one . . . there are three radio-equipped homes for every two 
with bathtubs or showers. 

* 
"There's one thing-one basic thing-that makes radio 

different from any other way of talking to the public. You 
could call that thing the indispensable idea of radio. Every 
sponsored program that is on the air profits by it and depends 
on it. It's the relationship that says that the sponsor is host, 
inviting the listener to a party as a guest. The sponsor on 
the air says: Pepsodent brings you Bob Hope, or Vimms 
brings you Frank Sinatra, or Ipana and Sal Hepatica bring 
you Eddie Cantor-but what the listener feels is this: 

Thanks to Pepsodent, I get Bob Hope. 
Thanks to Vimms, I get Sinatra. 
Thanks to Ipana and Sal Hepatica, I get Eddie Can

tor. 

* 
"The sponsor is the host-the listener is the guest. The 

party is free. The entertainment, by and large, is a rich 
spread of laughs, music, education or instruction, or even 
inspiration. Most people are awfully decent-they like being 
invited; they like having a good time; they're cheerfully glad 
to remember to thank their host. 

* 
"Over and beyond the party each sponsor is putting on 

the air, the station is also the host. As host, every station 
and network feels a natural obligation to all its guests not to 
broadcast things that are pretty sure to off end a lot of the 
guests. Sour notes spoil a party. 

* 
"There are more than 32 million families depending on 

radio for news of their boys in camp and at the front all over 
the world. Radio is keeping the news-tough as it is-clean. 
Radio and wise sponsors are giving magnificently of expen
sive time and talent to help those boys-and to back up the 
war that is going to decide the future of our country, if not 
our actual lives. 

* 
"Radio welcomes the instant and strong protest of the 

public against sour notes on the air because radio doesn't pro
pose to see this superb 'host-guest' relationship, firmly set 
up between business and the American people, destroyed." 

HEARTBEATS 

E. P. J. SHUR/CK . . . 
KMBC's Director of Sales Promotion 
and Publicity. 

As it must to all men at KMBC, 
"Introducing" comes to our promo
tion chief himself this month. 

Little more than a year ago 
Arthur B. Church, president of 
KMBC, took from out of the west 
one E. P. J. Shurick to head his 
already well established sales pro
motion and publicity department. 
Today, national advertisers and 
agency men comment enthusiasti
cally on the outstanding effective
ness of this station's promotion 
department which has seemingly 
doubled under his guidance and ef
forts. 

It can be said that E. P. J. 
Shurick cut his teeth on a radio 
tube since he was born to a radio 
family. His father was prominent 
in radio circles around the Twin 
Cities as pioneer station manager 
and consultant of well known Twin 
City radio stations, while his 
mother was an early woman news 
commentator. 

A firm believer that experience 
is the best teacher, E. P. J. may 
have followed the profession of 
his parents but he certainly blazed 
a trail of his own. His entire 
background is a complete follow
through on the idea that in order 
to write intelligently of broadcast
ing you must know your subject 
thoroug·hly. Even his early ex
perience was directed to obtaining 
a well rounded understanding in 
the field of broadcasting. 

At the mike Ed started out in 
sports announcing, which career 
was climaxed by appearing over 
110 Mutual stations in a play-by
play account of Minnesota foot
ball games. At the same time he 
was radio director for one of 
Minneapolis' prominent advertis
ing agencies, Addison Lewis & 
Associates, where most of his 
time was devoted to sales work. 
He also prepared reams of radio 
copy-everything from spots to 
early soap opries! 

Come west, young man, beckoned 
so he accepted the position as 
salesman of radio station KLO in 
Ogden, Utah. Four years later he 
was appointed general sales man
ager, not only of KLO, but of 
Mutual's Intermountain Network, 
consisting of five stations. 

While associated with the Gla8-
mann interests, operators of KLO 
and Utah's prominent newspaper, 
the daily Standard-Examiner, Ed 
was assigned for two years to the 
display desk of the newspaper. A8 
retail space salesman, he sold, pre
pared layout and copy for literally 
hundreds of different advs of every 
description and size. 

That he applies the same aggres
sive approach to his sales work as 
to promotion can best be illustrated 
by: his formation of retail merchant 
associations. With local stores, 
druggists and grocers, not able to 
compete in an advertising way as 
individuals with chain outlets, he 
created trade groups, named him
self executive secretary-thereby 
pooling their resources for adver-

tising purposes according to his 
recommendations. This organiza
tional ability has been evidenced 
time and again clown through the 
years. 

More or less a trouble shooter 
with the Glasmann organization, 
Ed was returned in charge of sales 
at the radio station and network 
from his post then as the Standard
Examiner's national advertising 
manager. As to versatility, Ed was 
well qualified enough that, al
though the two organizations were 
set up on a highly competitive 
basis, he represented both in na
tional sales trips among prospec
tive advertisers. 

Ed's writing experience dates 
back to high school days when he 
was sports editor, cub reporter on 
the night side of the daily St. Paul 
Pioneer Press, and sports editor of 
the University Minnesota Daily. At 
the same time he syndicated a 
weekly column on sports to thirteen 
northwest newspapers. 

His work for two years as sales 
promotion manager for Minne
apolis-Honeywell Regulator Com
pany gave Ed close insight into the 
needs and interests of the adver
tiser himself. 

Ed is firm in the belief that one 
should never stop going to school
figuratively or literally. And it 
has been his practice to include 
some training course, correspond
ing to his work, in his daily sched
ule through the years. 

In order to have· a speaking un
derstanding of art problems he 
took commercial art in Minneapolis 
nights. His creation of KMBC 
heart character family was recent
ly given the award by The Bill
board as radio's finest trademark 
idea. In Ogden he attended col
lege for courses on window display 
to give him better balance in ad
vertising layout. From a practical 
standpoint he even worked Satur
days during one summer in a 
grocery store assisting the buyer in 
order to learn better his problems 
since food advertising constituted 
the major sp~ce of that newspa
per's display.! At present he is 
further enhancing his university 
training specializing in business 
management and postwar econom
ics at the Uni~,ersity of Kansas 
City five nights iVeekly. 

His daily aqtivities are not 
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Herewith are listed new program 
contracts over KMBC taking effect 
between August 1, 1944, September 
1, 1944. 

Grennan Cakes-Sponsoring "The 
Texas Rangers" renewal, starting 
August 2, 1944, 7:45-8:00 a. m., 
CWT, Mondays thru Saturdays. 
Tootsie VM-Sponsoring KMBC 
News with Erle Smith, starting 
August 3, 1944, 3 :25-3 :30 p. m. 
C'iVT, Tuesdays, Thursdays and 
Saturdays. 
Old Dutch Cleanser-Sponsoring 
"Tena and Tim," starting August 
7, 1944, 2 :15-2 :30 p. m., CWT 
Mondays thru Fridays. 
Pratt & ·whitney Aircraft Corpora-
tion of Missouri-Sponsoring "Sa
lute to the Stars and Stripes" re
newal, starting August 9, 1944, 
8:00-8:15 a. m., CWT, Mondays 
thru Saturdays. 
Hercules Powder Company-Spon
soring "Music in Dance Time," 
starting August 21, 1944, 11 :20-
11 :35 p. m., CWT, Mondays thru 
Fridays. 
Ratz Drug Co.-Sponsoring Ray 
Bloch's Music, starting August 27, 
1944, 12:30-12:45 p. m., CWT, Sun
days. 
Hercules Powder Company-Spon
soring "The American Story,'1 
starting August 31, 1944, 7 :00-
7 :30 p. m., CWT, Thursdays, 

"We Who Dream" Nods 
to "Undercover Carrigan" 

Effective September 15 the Eng. 
lander company, manufacturers of 
mattresses, switches program 
theme from "We Who Dream" to 
"Undercover Carrigan." Time re
niains the same which over KMBC 
is 10:15 p.m. Fridays. 

limited to his work alone, impossi- And ... all this at age 31 ! 
ble as it may seem, for he is a So, without further ado, shake 
member of the Kansas City Adver- hands with the man whose name 
tising and Sales Executive Club, a we'll wager, will someday appeai'. 
Master Mason in the Country Club prominently as does his father's 
Lodge No. 656, ·and a member of now in Radio's "Who's "\Vho," E. P. 
St. Paul's Episcopal Church. ·what J. Shurick. 
sp~re time he m~nages to find . Next _month-meet Rod Cupp, 
th1oughout a week 1s usu~lly spent' who only recently left the Windy 
a~ golf. and contrac~ bridge, and ' City to return to his native state 
with his lovely wife and two and KMBC of Kansas City. Under 
daughters. Photography also de- his supervision now Ii 
~nands, no little time on and off the the intricacies of this sta~ 
Job, his work appearing regularly tion's program depart-
in KMBC promotion. ment. MlM 

This Passing Parade 

"THE SHADOW" RETURNS" . . . 
Bill Johnstone, well known radio ch t • · 
KMBC studios when he toak art on ;;ac,,er a_ctor, put m an appearance at 
ated to the Columbia Broadcadting S t e . s~;-vice ~ommand" broadcast, origin
announcer at KMBC is show b ys e; m. ugu_5l Y KMBC. Lee Stewart, chief 
past experiences whfch includ:J° t~:e rilea~;nf h:''~~h Mdr. ~?hnsdtone (l!ft) on his 
on the "March of Time,, a ow an promment parts 

· -Staff Photo. 
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ANNA KAREN .. 

One look at Anna Karen shows she is 

well cast on KMBC's "Dangerously 

Yours," romantic adventure series spon

sored by the Vick Chemical company and 

heard over KMBC Sundays at 1 :00 p.m. 

While noted for characterization parts, 

Anna has written over a hundred songs. 

LYNN GARDNER . 

This lovely hails from Bob Hawk's 

comedy-quiz "Thanks to the Yanks." 

Vocalist Lynn Gardner and Hawk returned 

recently from a tour of the country lor 

the Treasury Department's Filth War 

Bond Drive. The show is heard Mondays 

over KMBC at 6:30 p.m. under sponsor

ship of Camel Cigarettes. 

VICKI VOLA 

You hear her regularly on KMBC's 

Sunday "Radio Reader's Digest" at 8 p.m. 

Vicki Volo, though she looks like the 

original feeme fatale, portrays young 

girls, romantic leads, kind-hearted old 

ladies-and, ol course, femmes fatale

with equal ease and conviction. Sponsor 

is Campbell Soup. 

HEARTBEATS 

228,000 Lines of Advertising! 

CBS Promotion Campaign 
Scheduled by KMBC 
15 Daily Newspapers 

I 

1n 

First Decade I or 
Bachelor Dr. Bob 

It doesn't seem like ten years, 
but Dr. Bob helps cut a birthday 
cake on September 11th to mark 
the first decade of "Bachelor's Chil
dren" on CBS, and KMBC. 

Friends of Dr. Bob, Hugh Stude
baker in real life, remember him 
around KMBC on the "Happy Hol
low" show and as organ accompa
nist to Ted Malone, another KMBC 
alumnus. 

Today "Bachelor's Children," 
sponsored by Wonder Bread and 
Hostess Cakes, is recognized as one 
of the first ten daytime shows on 
the air. The program has never 
missed a performance on the net
work and has maintained intact the 
original cast of leading players 
who took part in its first broadcast 
on September 9, 1935. 

Along· with Hugh Studebaker, 
this original cast includes Marjorie 
Hannan who plays the role of Dr. 
Bob's wife, Patricia Dunlap who 
portrays Janet Ryder and Olan 
Soule who appears as Sam Ryder. 
Bess Flynn is authoress of the se
ries. "Bachelor's Children" is 
heard over KMBC Mondays through 
Fridays at 4:15 p.m. 

New Drama,: Series 
For Cresta Blanca 

Cresta Blanca Wjnes, which last 
year sponsored the highly success-
ful musical show, "Cresta Blanca 
Carnival," goes dramatic this year 
with "This Is My Best," to be pre
miered September 5 on KMBC and 
the CBS network. 

Opening program has Edward 
Arnold, the cinema badman, as 
guest emcee, while excerpts from 
three short stories by Paul Gallico 
Robert Na than and MacKinley 
Kantor, all topnotchers, are "pre
viewed," trailer fashion. 

Idea is said to have originated 
from Whit Burnett's anthology of 
last year, called "This Is My Best,>l 
and Burnett, best known as one
time co-editor, with Martha Foley, 
of "Story"' magazine, helped ob
tain the releases for the series. 

Material to be used will not be 
confined to literary work, how
ever, as operas and songs are also 
promised. Each author will select 
his own favorite piece of work for 
presentation. If the new series is ! 
as good as last year's carnival, it I 

can't help but ring the bell. 

''Tena & Tim'' Is 
Fun Riot on KMBC 

Tena, the Swedish maid who 
thinks a traffic summons is a bid 
to the policemen's hall, keeps cast 
as well as audience in stitches in 
"Tena and Tim,' the Scandinavian 
dialect strip now heard over KMBC 
at 2:15-2:30 p. m., CWT, Mondays 
through Fridays. 

Program is new to both KMBC 
and the CBS network, but has huilt 
up a huge following in the North
west, where it originated in 1932 
over 11/CCO of Minneapolis-St. 
Paul. Variety, which doesn't mince 
words, gave the network premiere 
a most favorable review. 

The year's most extensive 
radio promotional undertaking, 
that of the Columbia Broad
casting System, finds KMBC 
as basic affiliate in the Heart 
of America putting this cam
paign into maximum usage for 
its network advertisers by 
broadening the i n s e r t i o n 
schedule to include, not one, 
but 15 daily newspapers 
throughout its service area. 

The campaign which is to consist 
of Scotch full pages has been 
scheduled to get under way Sep
tember 17. A total o:f 228,000 lines 
of space will be used by KMBC 
during the limited period of the 
campaign. 

With the Heart of America di
vided almost equally between rural 
and urban populations the impor
tance of such a campaign in ac
credited daily newspapers through
out the area to supplement KMBC's 
continuing metropolitan promotion 
cannot be too greatly emphasized. 
Advertisers _ during the coming 
season will realize additional thou
sands of enthusiastic listeners not 
customarily reached through such 
promotion methods. 

Thomas D. Connolly, manager of 
station promotion and merchandis
ing for the Columbia Broadcasting 
System, holds forth even greater 
promise for this year's campaign 
which features caricature drawings 
of radio's finest stars by Al Hirsh
feld, dean of American theatrical 
artists. The theme of the cam
paign is "This month alone CBS 
network programs bring you more 
than $1,000,000 worth of all-star 
radio talent!" 

''Rangers'' Renewal 
For Grennan Cakes 

Grennan Cakes, one of the con
stantly expanding group of spon
sors profitably using Arthur B. 
Church Productions, this month re
news "The Texas Rangers" library 
on KMBC at 7:45-8:00 a. m., CWT, 
daily, Mondays through Saturdays. 
Promotion is for Grennan Cook
book cakes. 

AMERICA'S TEEN-AGE SWEETHEART 
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DOWN NINE FORTY-FIVE MELODY ROAD . . . 
Line ,!orn_is to the rig?t far t?ose who. wish _to ?o to "J-.f ine-Forty-Five Melody 
Road with Ellen White. This attractive Miss is KMBC s new vocalist on the 
A/pen ~rau Beer quarter-hour program 'heard over KMBC Mondays, Wednesdays 
and Frrdayr at _9:45. p.m. Gene Moore on the Rad ionic organ and Herbie 
Kratoska with h,s guitar complete the format for this pleasing program idea. 

Fil th Year Starts 
For ''Crime Doctor'' 

Solving more than 200 baffling 
crimes without a single criminal 
escaping the long arm of the law 
is no mean record for an amateur 
sleuth, but that's just what Dr. 
Benjamin Ordway has done in the 
past four years, at the rate of one 
per week. And what's more, from 
the looks of things, his perfect rec
ord of solutions will continue for 
a long time to come. 

Dr. Ordway is the principal figure 
of the Philip Morris "Crime Doc
tor," KMBC Sundays, 7:30-7:55 p. 
m., CWT, which began its fifth 
consecutive year on the air on 
Sunday, August 6th. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

"AMERICAN DRUGGIST" re
ports: ""\Vhat do the letters DDT 
mean? They are a contraction es
tablished by the government for 
dichlorodiphenyl - trichloroethane, 
the active ingredient or concen
trate. 

"It was first synthesized in 1874 
by Othma Zeidler, a young Ger
man chemistry student. However, 
Zeidler, like many scientists before 
him and after him, did not realize 
the potential insecticide value of 
his discovery .... 

"Post-war civilian possibilities of 
the product are enormous, both for 
home , and farm use. Laundering 
of clothing will not materially af
fect the insecticidal property of 
the product. 

"Moths, termites, dog flem;, 
roaches, potato beetles, cabbage 
worms, apple coddling moths, ,Jap
anese beetles, aphids, fruit wonm,, 
and even the heretofore insecticide
resh,tant corn borer, all fall before 
sinp:le applicationH of DDT. 

"Screens dusted with the product 
will repel and kill most iirnects, 
even those that used to crawl 
through the small holes. !<,lies fall 
before it, and walls remain death 
traps for flies for as long as three 
months after being sprayed prop
erly. 

"The action of DDT on flies is 
of particular importance to farm
ers, who will now be able to make 
their harm; fly-free with about 
four or five spraying-s each yl'ar. 

For that re:u;on, Lt.-Col. A. L. 

The show is sponsored by Cud
ahy Packing Company, for Old 
Dutch Cleanser. 

With the whole country a'sizzle over the weather, it's cool pool for Janet Waldo 
who plays the title role in "Corliss Archer" heard over KMBC Thursdays at 
8:30 p.m. under sponsorship of Anchor-Hocking Glass. 

Ahnfeldt, M. D., director, Sanita
tion and Hygiene Division, Office 
of the Surgeon General, n~marked 
recently, 'DDT will rank with the 
really great discoveries in medicine 
of the past century .. .' "-August, 
1944, page 43. 
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CHILDRENS RADIO PROGAMS: KEY TO TOMORROW'S WORLD 

By Nila Mack 
(Writer - Producer of "Let's Pretend" Sponsored by Cream of Wheat over f<MBC Saturdays 10 A M) 

Childrens' radio programs hold the key to tomorrow's 
world. For today's radio programs educate tomorrow's 
adults. And postwar radio programs will educate tomorrow's 
children in the ideals and purposes of the postwar world. 

I'd like to say right here at the begin
ning that I'm not a prophet, and if I had 
three guesses on the course children's radio 
programs will take in the future, I'd like to 
save two of those guesses for the next five 
years! But there are certain inevitable con
clusions about postwar radio that hold fasci
nating possibilities for tomorrow's children 
in America. 

Perhaps we'd better begin with the gen
eral course and progress of children's radio 
programs, to date. My own "Let's Pretend" 
program presents the simple truths of right, 
justice, equality, and humanity in the form 
of dramatizations of fairy tales. For thirteen Nila 1\'Ia,ck 
years over CBS and KMBC we've been doing a job of educat
ing, by charming, the youngsters. They are entranced by 
the fairy stories, listen to the show, and learn the lessons 
therein as a matter of course. 

Columbia's School of the Air, also heard over KMBC, 
follows the same general course of education through enter
tainment. The fact that grownups learn as much, and 
with as much enthusiasm as the youngsters, shows the cali
ber of the programs. Radio has come a long way in this 
educational technique of approaching the best in music, 
science, geography, literature, and current events through 
the dramatic form utilized by the School of the Air. 

Then, too, Junior, today, is keeping up with the advance 
of mechanized warfare, fell owing the march of troops through 
the news reports on the air, and marking them on his own 
personal map. That same interest in foreign countries is 
likely to manifest itself in a postwar demand for a radio 
program on travel, perhaps with a television camera's eye 
tracing the route pictorially. 

HEARTBEATS 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

CHAIN STORE AGE reports: 
"Six bars of assorted candies are 
put in a bag and offered to custom
ers at 25 cents at the Boy's Mar
ket, Pasadena. Bars of sweet 
chocolate are rationed to custom
ers, who can get some of these 
bars along with other assortments 
put up in the bag."-August, 1944, 
page 62. 

. CHAIN STORE AGE reports: "A 
bargain table has cut spoilage loss 
for the produce department of the 
Ki-oger store in Dowagiac, Mich. 
The table is used for displays of 
items which must be sold quickly 
if at all. Prices of bargain table 
items are reduced.''-August, 1944, 
page 97. 

SUPERMARKET MERCHAN-
DISING reports: "Open, 1·efrigera
ted cheese cases sell more cheese 
in a day than was formerly sold 
in a week-and this in spite of the 
handicap of cheese rationing," says 
Richard Martin, manager of the 
Klein Super Market, St. Paul. A 
new open-top cheese case, of suffic
ient height to permit customers to 
see the entire contents and to reach 
in easily, was installed. It was 
placed near the other refrigerated 
unit, so that customers who picked 
up milk and butter could not fail 
to see the cheese. The feature of 

When peace is finally won, all nations will unite in com
batting prejudice, hatred, and intolerance. With this move, 
the blood and thunder spy story of today may find itself on the section is the variety shown." 
the way out. Howeve1·, fantasy shows depicting the mechan- -August' 1944, page 36, 
ical inventions of a hundred years to come will probably still SUPERMARKET MERCHAN
be popular, no matter what the decade. DISING reports: "'Display bottles 

Education will take new and broader concepts, and these and bottles will be bought; but 
will be mirrored in educational radio programs ; for radio show the same beverage in cases, 
should always be adapted to education, and not vice versa. and you'll sell cases.' This is the 

If an international policing of the world takes place, theory, proved by results, of L. A. 
some of our young men will be away from home on that job. ·wnson, manager of National Tea 
Radio will reach them and reach the liberated peoples who Company Super Market, Universi
have so long been in bondage, with the same sort of programs ty and Lexington, St. Paul. 'Al-
our young folks at home will find available. moSt all our beverage customers,' 

. . said Mr. Wilson, 'are repeat buyers. 
All musical programs, but particularly those for our w h d th th t .f th 

young people, will mirror not only our own customs and folk I et a t eory a 1 febse re
l ore, but those same elements from our neighbor countries. pea cus omers saw cases O ever
Tomorrow's children will be as familiar with the music of ages in a prominent place, they 
China and Arabia as with the "Star Spangled Banner." would buy cases. So, as an experi-

ment we placed a large display at 
People are a part of the environment from which they the front of the store. Immediately 

come, so our educational programs, under television, will it proved so successful that we 
study geography, literature, and history, not only pictorially, have continued such displays ever 
but as a related unit, to explain to youngsters the complex since. One display of Pepsi-Cola 
daily living problems of the postwar world. recently sold 80 cases in just two 

New Twist Given 
lo ''Death Valley'' 

McCann-Erickson's "Death Val
ley" series for Borax and Boraxo, 
a well-handled dramatic program 
with a fourteen-year record behind 
it, gets a new angle this season, 
which should undoubtedly make 
for an even bigger selling job on 
the products plugged. 

The Old Ranger of the strip is 
being replaced with a new and 
younger hero, Mark Chase, Sheriff 
of Furnace Creek. 

COUSIN CASSIE . . . 

weeks'.''-August, 1944, page 62. 

CHAIN STORE AGE reports: 
"Glassware for cooking purposes 
is being featured along with the 
regular line of food products at the 
Boy's Market, 33 North Lake Ave
nue, Pasadena. To display the glass
ware, large size peach baskets are 
placed on a lower shelf in one sec
tion of the store. The baskets are 
tipped just enough to show the con
tents from a distance. Each basket 
is lined and covered on the outside 
with crepe paper in gay contrast
ing colors."-August, 1944, page 
97. 

Pet Milk To Aid Drive 
For Paper Bag Salvage 

KMBC Originates 
''Service Time" To 
Columbia Network 

Lauding Uncle Sam's fighting 
men and women, the ninth network 
broadcast of the new Monday 
through Friday feature, "Service 
Time," originated from the KMBC 
studios with servicemen from 
Camp Crowder, Missouri, partici
pating in the program. 

Special guest on the show was 
Major General C. H. Danielson. 
Commanding General of the Sev- i 

enth Service Command, who spoke ! 
on the subject "Teamwork Between 
the Homefront and the Army." Ex-
amples of this "teamwork" were 

September 1, 1944 

brought out in an interview with GETS PURPLE HEART . . . 

Mrs. Mollie Smarr, an employee of Awarded the Purple Heart, Vic Willis, 
Aircraft Accessories, Kansas City 
defense industry, and Sgt. A. S. 
Illingworth, wounded veteran of 
the Italian campaign. 

The 32-piece Camp Crowder 
band was led bf Captain Joe Scor
nicka. Gene ~ennis, KMBC's Di
rector of War /Activities, directed 
the program *roduced by Major 
Howard· 0. Peterson. 

I 

Former member of the KMBC "Oklahoma 
Wranglers," covered plenty of French 
terrain, as one of Uncle Sam's partici
pants in the D-Day event. Vic is now 
recovering from a shrapnel wound of the 
right hip. -Staff Photo. 

Two KMBC Shows 
For Powder Plant 

In one of the most critical man
power crises of the war, with more 
than 5000 new employes needed, 
Hercules Pmvder's Sunflower Ord-

Smooth Sailing On 
''Smit ly' s'' Wal ch 

____ nance Plant at DeSoto, Kan., has 
James H. "Smitty" Smith, is now turned to radio to ease the situa

flight dispatcher for Pan-Ameri- tion. 
can Airways as well as the Navy, Plant has a No. 1 priority on both 
these organizations having recent- men and material for its manufac
ly combined operations in the Pa- ture of rocket propellant powder, 
cific area. To date, the union has now being flown to the actual bat
incurred anything but "double tle fields. Cases are also on record 
trouble" for Smitty states that his of powder from the Sunflower 
outfit has-yet to lose a plane "reg- plant being used at the front with-
ulary assigned to this route." in two weeks of manufacture. 

Curry Awaits Equipment 
For New Broadcast Studio 

Lt. Myron Curry is now waiting 
for the arrival of equipment (al
ready shipped) which wiH complete 
his hospital broadcasting studio at 
Lowry Field, Denver, Colorado. 

The former KMBC announcer 
hopes that the shipment will not be 
delayed too long. He's evidently 
heard about the gentleman who, 
after waiting for material for some 
little time, sent a wire asking- for 
immediate cancellation of order. A 

Two KMBC originals, "The 
American Story," a half-hour live
talent show with a cast of five and 
a mixed chorus of eight, and "Mus
ic in Dance Time," a quarter-hour 
of orchestra transcriptions are 
being used by Hercules, all com
mercial portions devoted to pro
curement of workers. 

"The American Story," ,vhose 
theme is particularly suited to the 
war effort, is heard at 7 :00-7 ::30 p. 
m., CWT, Thursdays. "Music in 
Dance Time" uses the 11 :20-11 :85 
p. m. quarter-hour, Mondays, 
through Fridays, in line with the 
trnnd toward late-hour eomme1·cial 

return wire from the factory went programming of this type. 
something like this: "Factory can-

not show preference. Will have to "Help Wanted" Not 
wait your turn for cancellation as 

Comedy has been added, Olyn 
Landick, well-known female im
personator, playing the part of 
Cousin Cassie, housekeeper for the 
sheriff. Cousin Cassie's pensive 
expression as "she" thinks up more 
mischief can be seen at right, and 
will give an idea! 

In direct aid to the acute paper there is a long list of similar re- Alone On Home Front 
bag shortage among grocers, Pet quests before yours." __ _ 

Though the stories are built 
around fictional characters, the 
plots are all based on fact ... the 
absorbing true tales in old g·host 
towns of Death Valley, and modern 
industrial towns of the war-time 
era. 

"Death Valley" is heard on 
KMBC Thursdays at 7:30-8:00 
p.m., GWT, sponsored by the 
Pacific Coast Borax Company. 

''Trimz'' Wallpaper 
Joins ''Happy Home" 

Trimz Ready Pasted Wallpaper 
Borders, a natural for Caroline 
Ellis' "The Happy Home," will 
sponsor the Monday, Wednesday 
and Friday broadcasts, as of Sep
tember 4th, heard at 8 :30 a.m. 

Milk's radio food expert, Mary Lee Personnel problems are not lim-
Taylor, will devote portions of Pratt & Whitney Renews ited to homefronters according to 
three Saturday morning broadcasts Sergeant Sherwood Durkin who's 
to urging food-market shoppers to KMBC "Stars & Stripes" having a difficult time locating ex-
bring their own shopping bags or ___ perienced radiomen in the fo,;·-off 
baskets. "Salute to the Stars and Stripes" Aleutians. Sherwood, an announ-

Last three programs in Septem- proved so effective over a three- cer at KMBC before he left for 
her, those of the 16th, 23rd and month startoff period that Pratt & the service, now operates his own 
30th, will be in support of this ·Whitney Corporation of Mhrnouri I station. Durkin recently celotexed 
campaign. KMBC carries the fea- has now renewed this KMBC-pro- his Aleutian studio which resulted 
t t 11 30 CWT S t d d . k . . 1 "S I t " · ure a : a.m., , on a ur- uce six-a-wee or1grna. au e m a 75r7t, improvement in the 
days. is heard at 8:00-8:15 a.m., CWT. quality bf broadcasting. 

I 

; 
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Ei;h,h Bs;~son for Brush Creek Follies Opens 1944-45 Season 
KMB( 'Brush Creek' JO Record House In St. Joseph 
Opens With Smash 

Top show of its kind any
where in the heart of America, 
the KMBC "Brush Creek Fol
lies" opened its eighth con
secutive season October 7 in 
Ivanhoe Temple, after a smash
hit prevue a week earlier to an 
audience of 3500, filling every 
seat and jamming the aisles in 
the Municipal Auditorium in 
St. Joseph, where the show 
broke all house records. 

All portions of the show open to 
commercial sponsorship were sold 
to national and local advertisers 
well in advance of the opening-, 
with Grove Laboratories, Beaumont 
Laboratories and Smith Brothers 
Cough Drops sewing up the first 
three periods. Final quarter is be
ing sponsored by Adams Dairies of 
K:ms:u; City. 

McConnell Is Manager 
Fortunate in its unbroken conti

nuity on the same Saturday night 
spot over a period of seven years, 
"Brush Creek" is also fortunate in 
having had the same manager, Jim 
McConnell, and the same producer, 
Fran Heyser, since its inception. 

Two artists heard again this 
year also have a practically un
broken record, Herb Kratosk~, who 
has been in the show since J anu
ary, 1938, with time out at inter
vals for film appearances in Holly
wood with Gene Autry, Judy Ca
nova and John Mack Brown; and 
Colorado Pete, the Midwest's favo
rite cowboy singer. 

Smoky & Penny, Prairie Sweet
hearts, return this season after an 
absence of two and a half years, 
during which Smoky served as a 
flight instructor of basic naval 
cadets at Boulder, Colorado. 

Two new members of the cast 
are Ted Ross, KMBC's popular 
young tenor, heard on the "Dinner 
Bell Roundup" and "Early Bird 

INDEX 
Listed below are items of par

ticular interest to grocers and 
druggists in this month's issue 
of Heartbeats .. 
DRUGGISTS: 

Smith Brothers Cough DroJ)s-Page 1, 
Cols. 1 & 2. 

Four-Way Cold Tablets-Page 1, Col. 2. 
Defender Vitamins-Page 1, Cnl. 2. 
Alpen llrau Beer-Page 1, Col. 2. 
Grove's Cold Tablets-Page 1. Col. 2. 
Rem-Page 2, Col. 4. 
Anacin-Page 3, Col. 1. 
Eversharp Pens and Pencils-Page 3, 

Col. 1. 
Old Gold Cigarettes-Page 3, Col. 2. 
Vimms-Pnge 3, Col. 2, Page 4, Col. 1. 
Wrigley's Spearmint-Page 3, Col. 2, 
Bourjois Perfumes-Pag-e :;, Col. 2. 
Cresta Blanca Wines-Page 3, Col. 2. 
Camel Cigarettes-Page 3, Cols. 4 & 5. 
Vick's Vatronol-Page 4, Col. 3. 
Trade Paper Digest-Page 3. 

GROCERS! 
Adams Dnir~·-Page 1, Col. 1. 
nuz-Pnge 3, Col. l. 

I BRUSH CREEK FOLLIES PROVES OUT-OF-TOWN SOCKEROO ... 
Crowd of 3500 packed St. Joseph's Municipal Auditorium for orevue of KMBC 
"Brush Cr7ek Follie~." !op, left, officers of Lions Clubs of city, which spon
sored Foll,es, talk with Jim McConnell, manager, at right of group. Top, right, 
Colorado Pete, who stopped the show at several points. Below, left, Smoky 
Parker & Penny, who return to cast after an absence of two and a half years. 

Jamboree," and Ellen White, whose 
program "Nine Forty-five Melody 
Road" is heard three times a week 
for Alpen Brau Beer. 

CBS '' American School of Air'' Begins 
15th Season Over KMBC on October 9 

The Mirlland Minstrels, whose 
newly recorded library will shortly 
be offered for sale nationally, and 
the Rhythm Riders, a popular radio 
act in the Middle \Vest, present 
music in interesting- contrast to 
their regular KMBC programs 
through the week. 

With a budget in excess of $125,000, the larg-est for any educational 
progrnm on the air, CBS' "American School of the Air" began its fif
teenth season over KMBC on October 9. 

Jed & Jack Heard Again 

Cast of thirty includes vocalists 

Regular schedule of the series, 
which will be heard on KMBC at 
2 :30-3 :00 p.m., Mondays through 
Fridays, follows: Science Frontiers 
and Careers in Science, on Monday; 
Gateways to Music, Tuesday; New 
Horizons, a study of world geogra
phy, Wednesday; Tales from Near 

Sally Carson and Linda Weaver, and Far, a ch-amatization of litera
Gertrude, Millie & Sue, Tiny Till- ture, Thursday; and This Living 
man and Earl Clark, all established World, a survey of current events 
favorites with KMBC's vast urban and postwar problems, Friday. 
and rural audience. Following "School of the Air" 

KMBC's popular comedian, Jed immediately over KMBC on Mon
Starkey, is back with his quiet, day, Wednesday and Friday, at 
homespun brand of humor, and 3 :00-3 :15, is the K.MBC "Scho()l
,J ack Dunigan, genial Dinner Bell house of the Air," under the direc
host, emcees again. In simple fact, tion of R. Edwin Browne, director 
::;how's got everything but Frank of Education of the station. 
Sinatra! On Monday, ''Inside the News" 

Individual products being pro- : will be heard with Erle Smith, head 
moted through the Follies are cer-1 of the KMBC news department m; 

I 

ti:fiecl milk and cottage cheese for ·1 narrator. \Vedncsday, Mr. Browne 
Adams, one o:f Kan,ms City's finest will present '1Fun 'With Facts," a 
dairies, packaging· 18,000 units classroom quiz, and the Friday pro
daily; Defender Vitamins, for gram, "The Magic Book," will be in 

Sam Molen to St. Louis 
For W or Id Series 

Sam Molen, KMBC's nation
ally known sportscaster, ·was 
assigned to St. Louis for on-the-
spot sportscasts of the \Vorhl 
Series by remote wire to KMBC. 

Along with hfr; first-hand cov
erag·e of the games, Sam Molen 
told details and sidelights of 
play, and introdueed as his 
guests w<1ll-known per!ionalities 
in baseball. Manag•ers, nation
ally-known sports writers, and 
officials o_f the games were in
terviewed on his programs at 
B:10 and !):40 o'clock each eve
ning-. 

Old Gol<l Cigarettes-Page 3, Col. 2. 
Campbell's Soups-Page 3, Col. 2. 
Wrigley's Spearmint-Page 3, Col. 2. 
Maxwell House Coffee-Page a, Col. 2. 
Grape Nuts, LaFrance, Satina, Pos-

tum, Post's Raisin Bran-Page 3, 
Cols, 2 & 5, 

Nul\Iade Mayonnaise-Page 3, Col. 5. 
Armour',i Treet-Page 3, Col. 4. 
Camel Cigarettes-Page 3. Cols. 4 & 5. 
Sno Sheen Cake Flour-Page 4, Col. 1. 
Trade Paper Digest-Page 4. 

, Grove Laboratories, I•'our-Way Cold charge of Caroline Ellis, KMBC's 
i 'rablets, for Beaumont Laborato- noh>d woman commentator. The 
ries, and the nationally known three programs ai·e designed for 
Smith cough drops, for Smith high school, upper elementary, and 

Molen canH• to KMBC in May 
of this year from the West Vir
ginia network. Many of the men 
heard on hi~. broadcast::; at the 
Series made return appearances 
before Molen and his micro
phone, having been interviewed 
hrnt spring when he made a two
\veek tom· of the big training 
camps. 

Brothers. primary pupils, respectively. 
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KMBC Now Placing 
Huge Ad Campaign 
On National Shows 

Built on the themes, "A million 
dollars worth of radio stars" and 
"Biggest show in town tonight," 
KMBC, in cooperation with the 

I
, Columbia Broadcasting System, on 
September 16 launched the biggest 

'. newspaper advertising campaign 
ever to be used in this area by any 
radio station. 

Campaign, which is being placed 
regionally by KMBC, in behalf of 
KMBC's dozens of network adver
tisers, will use a total of 228,000 
lines of newspaper space in less 
than four ,veeks, with fifteen 
dailies and two weeklies included 
in the schedule, which blankets the 
entire KMBC service area. 

Complete list of papers to be 
used includes leading metropolitan 
and smaller city dailies, penetrat
ing as far as Sedalia and Nevada 
in Missouri, and embracing the 
larger towns of Kansas. 

Big Sunday Schedule 
Four S1.m<la:1 parel's are !:n the 

schedule, the Kansas City Kansan, 
St. Joseph News Press, Leaven
worth Times and Sedalia Capital
Democrat. Four Sunday insertions, 

• and from eight to ten weekday ad
vertisements will be used in this 
group. 

In addition to this list, weekday 
and Saturday insertions are sched
uled for eleven other dailies, the 
Atchison Globe, Emporia Gazette, 
Fort Scott Tribune-Monitor, Law
rence Journal-\V orld, Ottawa Her
ald and Iola Register, all in Kan
sas; and the Independence Exam
iner, Chillicothe Constitution Trib
une, Lexington Advertiser News, 
Nevada Mail, and \V arrensburg 
Star Journal in Missouri. \Veekly 
editions of the two latter papers 
will also be used. 
Supplements Regular Promotion 
Total space scheduled for each 

paper runs from slightly under 
10,000 lines for the smaller dailies 
to nearly 17,000 lines in the metro
politan papers. 

KMBC's regular metropolitan 
promotion in the Kansas City Star 
and six other leading dailies will 
be continued throughout the cam
paign, giving the advertiser the 
benefit of two entirely separate but 
thoroughly integrated advertising 
programs. 

Minstrels Offering 
Prize for New Name 

In quest of a title with both the 
promotional value and the national 
appeal of its "Texas Rangers" 

. musical unit and librarv, Arthur 
' . 
' B. Church Productions is offering 
$1,000 in war bonds, in a contest 
closing October :n, and limited to 
those connected with advertising, 
radio, or musical entertainment. 
First prize is a $500 bond, with 
twenty additional prizes of $25 for 
runners-up. 

Title is to be used for another 
Arthur B. Church unit, the "Mid
land Minstrels." ... 
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·~ KMBC Works With 
INTROIDUCING CBS In Laying Oul 

VOL. 2 NO. 7 KA,';SAS CITY'S RADIO MERCHANDISER OCTOBER 15, 1944 

Published with the editorial purpose of furthering the reputation, the distribution and 
sales of KMBC advertisers as well as to offer a means of informative news con
cerning the activities of KMBC and of the radio industry, our free system of 
broadcasting dedicated to serving the home and the nation in war and in peace. 
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Hackneyed as the statement may be-'_'Ret~il~,rs get out 
of national advertising just what they put into 1t ! By that 
is not meant the contributing dollar, but rather commonsense 
follow-through within the retail store to take advantage of 
advertising money spent in their behalf by the manufacturer. 

* As reminded last month in this column, a host-guest re-
lationship exists between radio and its listeners. What the 
listener feels is "thanks to Swan Soap, I get Burns and Allen 
-thanks to Quaker Oats, I get Joey Brewster." And as 
previously mentioned, most people are decent e:iough to tha;11k 
that host for providing them with such topflight en.terta1n
ment costing manufacturers thousands of dollars but llsteners 
absolutely nothing. 

* Let us suppose that this is a Monday mor~in~ at a typical 
Kansas City retail grocer. Tho1:1sands of rad10 hst~~ers, and 
remember they number potentially more than 90 % of the 
population in this area, turn off their radios at the end o~ a 
great broadcasting day on Sunday wit~ deep-rooted apprecia
tion for such sponsors as Post Toasties who brought them 
Fannie Brice, Super Suds for Blondie,. Campbell S?UP for 
Reader's Digest and Jello for Kate Smith. These listeners 
go to bed with warm recognition to the trademark pr~ducts 
that furnished them with such a pleasant Sunday evening of 
laughs and entertainment. 

* The next day dawns on the start of another busy week. 
Mrs. Housewife goes to work on the family wash. Johnny's 
lunch may intervene. Then there's the house to clean up. 
And so on until grocery shopping time. What have you done 
in the meantime as the retail grocer to wrap up that sale 
which began yesterday with a Sunday radio program? 

* Have you ever thought of setting aside a display counter 
of radio advertised products of the previous day? Monday 
morning for example-a prominent display of Post Toasties, 
Super Suds, Campbell Soup and Jello, with a card explaining, 
"These are the Advertised Products That Brought You Yes
terday's Fine Radio Programs." Too much bother? Well, 
maybe, but this is the follow-through s~ important in the 
highly competitive post-war world that hes ahead. 

* Well then how about a full window display of radio ad-
vertised items? Manufacturers, or the radio stations them
selves, will be only too glad to furnish you with necessary 
photographs of the radio stars heard on these programs. By 
working these together into a display of the products them
selves, the retail grocer is assured a real traffic-stopper of a 
window display. 

* Even if your follow-through is limited merely to posting· 
in prominent spots throughout the store display material 
supplied by manufacturers using radio in your behalf, this 
is certainly better than missing the boat entirely. Point-of
sale promotion tied up to the efforts of the manufacturer on 
the consumer front is selling at its best. 

ROD CUPP ... 
KMBC's Program Director. 

With KMBC's recent expansion 
which included 8,000 additional 
square feet of office space and the 
separation of the executive and 
business departments from the pro
duction and program departments 
-"Program Director'' now appears 
on the door of the knotty pine pan-
elled office up front. The man be
hind the desk behind that door, Rod 
Cupp, is a newcomer to KMBC 
having recently come from Chicago 
where he was production manager 
of WLS. He was associated with 
WLS for seven years. 

On pumping Roel for the perti
nent data, past experience, etc., 
that led to his recently leaving the 
windy city for the heart 0£ 
America, his detailed account was 
told so cleverly that an offer was 
seriously considered to switch this 
biographical column, this month 
only, to autobiographical. 

That ability at story telling is 
explained by the fact that Rod 
started out to become a writer, at
tending the school of Journalism 
at the University of Missouri. 
However, after five years at M. U. 
came the depression, came gradua
tion and no newspaper job. 

The youthful broadcasting indus
try was a fascinating field and, 
while it was a far cry from news
paper reporting, Rod decided to 
try his hand at it " 'til conditions 
were better." Needless to say, 
radio soon shoved newspaper in the 
background as far as Rod Cupp 
was concerned and another great 
production man was in the making. 

The nearby Kansas City station, 
KMBC, was his goal and he set out 
to obtain the necessary experience 
that would eventually lead him 
there. He joined KFRU in Colum
bia, gaining there a foothold in an
nouncing, staff orchestrating, mu
sical arranging, newscasting and 
time selling as well as handling his 
main duties of continuity editor. 

The production field of radio 
then opened . to Rod with an offer 
from KTUL, Tulsa. In three years 
he had definitely found his niche 
and before long was a member of 
WLS's production department-a 
job that later led to production 
manager. 

Election Coverage · 
With Missouri occupying a prom

inent role in the national election 
this year, KMBC plans a coverage 
for November 7 which will dovetail 
Kansas and Missouri state returns, 
along with Jackson County results, 
into the elaborate network cover
age of CBS. 

KMBC has four news wires, and 
string correspondents in 200 Kan
sas and Missouri towns, and Erle 
Smith, head of the news depart
ment, plans a continuous break
through with returns of especial 
interest to this area. 

From 7 p.m., Kansas City time, 
on, the entire CBS schedule will be 
recast, to give fullest scope to the 
network's handling of returns from 
all 48 states. 

Elmo Roper, noted analyst for 
Fortune Magazine, joins the regu
lar staff of Columbia, to analyze 
returns throughout the night, while 
such ace CBS newsmen as Bob 
Trout, Bill Henry, Joseph C. 
Harsch, Quincy Howe and John 
Daly will announce results as they 
are tabulated. 

At 5 :30 p.m., Kansas City time, 
CBS will broadcast a program de
signed to take listeners behind the 
scenes and explain the complexity 
of covering and broadcasting a 
Presidential election. 

Texas Rangers To 
lone Ranger Home 

Home of the "Lone Ranger," the 
man-of-all-time for millions of 
youngsters everywhere, Station 
WXYZ of Detroit this month joins 
the list of almost 100 North Amer
ican stations currently using the 
KMBC "Texas Rangers" library. 

Nine stations have recently been 
added to the group over which Rus
sel M. Seeds of Chicago has placed 
the "Rangers,", for Grove's cold 
tablets, George E. Halley, manager 
of Syndicated Features, Arthur B. 
Church Productions, announces. 

These nine stations are: WHAM, 
Rochester, New York; KTRH, 
Houston, Texas, WOAI, San An
tonio, and KWFT, Wichita Falls; 
KWKH, Shreveport, Louisiana, 
KVOO Tulsa, WPTF, Raleigh, N. 
C.; KIRO, Seattle, and WIRE, 
Indianapolis. 

Station sponsors new this month 
are WXYZ, as noted, and \VBDO, 
of Orlando, Florida; while \VIZE 
of Springfield, Ohio, is carrying 
the "Rangers," as of September 30, 
£or the Fulmer Market of Spring
field, advertising the market and 
its privately branded coffee. 

Herewith are listed new program 
contracts over KMBC taking effect 
between September 1, 1944, and 
October 7, 1944. 

Lux-Sponsoring the "Lux Radio . 
Theater" renewal, starting Sep-
tember 4, 1944, 8:00-9:00 p.m., 
CWT, Mondays. 

General Foods (for Posturn)
Sponsoring "The Aldrich Family," 
starting September 15, 1944, 7 :00-
7 :30 p.m., CWT, Fridays. 

General Foods (for Post Toasties) 
-Sponsoring "Adventures of the 
Thin Man," starting September 15, 
1944, 7:30-8:00 p.m., CWT, Fridays. 

General Foods (for Post Toasties) 
-Sponsoring Fanny Brice with 
"Baby Snooks" starting September 
17, 1944, 5 :30-6 :00 p.m., CWT, Sun
days. 

General Foods (for Jello & Jello 
Puddings)-Sponsoring "The Kate 
Smith Hour," starting September 
17, 1944, 10:30-11:30 p.m., CWT, 
Sundays. 

,, 
Celanese Fabrics-Sponsoring "The 
Happy Home" with Caroline Ellis, 
starting September 16, 1944, 8 :30-
8 :45 a.m., CWT, Saturdays. 

Electric Companies - Sponsoring 
"The Electric Hour" with Nelson 
Eddy, starting September 20, 1944, 
10 :30-11 :00 p.m., CWT, vVednes
days. 

Rem-Sponsoring News with Bob 
Trout, starting September 23, 1944, 
6:25-6:30 p.m., CWT, Saturdays. 
Nu-Made Mayonnaise-Sponso1:ing 
"Tonight at Hoagy's," starting 
September 28, 1944, 10 :30-11 :00 
p.m., CWT, Thursdays. 
Quaker Oats (for Ful-0-Pep 
Feeds)-Sponsoring "The Man on 
the Farm," starting September 30, 
1944, 12 :25-12 :55 p.m., CWT, Sat
urdays. 
Pet Milk-Sponsoring "Saturday 
Night Serenade" renewal, starting 
September 30, 1944, 8:45-9:15 p.m., 
CWT, Saturdays. 
Chase Candy Co.-Sponsoring "Eye 
Witness News," starting October 1, 
1944, 9 :45-10 :00 p.m., CWT, Sun
days. 
Flex O Glass-Sponsoring "Early 
Bird Jamboree," starting October 
2, 1944, 6:30-6:45 a.m., CWT, Mon
days, \Vednesdays and Fridays. 
Aladdin Kerosene Mantle Lamps
Sponsoring "Early Bird Jamboree," 
starting October 2, 1944, 6:30-6:45 
a.m., Tuesdays, Thursdays and Sat
urdays. 
Feeders Supply & Mfg. Co.-Spon
soring Livestock Market News, 
starting October 2, 1944, 9 :50-9:55, 
CWT, Mondays thru Fridays. 
Beaumont Laboratories (for Four-Rem Saturday Newscast 

Has Bob Trout, CBS Ace 
Bob Trout, veteran CBS news

man, who handled both national 
political conventions for CBS in 
Chicago last summer, is now heard 
in a special newscast over KMBC 
at 6 :25 p.m., CvVT, Saturday:-;, 
sponsored hy Rem. 

1Vay Cold Tablets)-Sponsoring 
"Pleasure Parade," starting Octo
ber 2, 1944, 4:45-5:00 p.m., CWT, 
Mondays, Wednesdays and Fridays. 
Midland Radio & Television Schools 
-Sponsoring "The War's \Vords," 
starting October 7, 1944, 7 :45-7 :56 
p.m., CWT, Saturdays. 
Beaumont Laboratories (for l<'our
\Vay Cold Tablets )-Sponsoring 

. - "Brush Creek Follies," starting 
Wakely said, "I've listened to this October 7, 1944, 9 :15-9 :30 p.m., 
show for many years and always CWT, Saturdays. 
wanted to he on it-but I had to Grove Laboratories (for Defender 
go to Hollywood, a heck of a long Vitamins) - Sponsoring "Brush 
way around, to get he1·c !" So it is C1·eek Follies," starting October 7, 
with Rod Cupp who came to KMBC 1944, 9:45-10:00 p.m., CWT, Satur-
of Kansas City, via Chicago! days, * Sure, your volume of sales is great today! But there is 

talk of reconversion periods ahead when supply will far 
exceed demand. What are you doing as a reta1l merchant to 
put into motion the forces needed then to take up this 

In that capacity Rod directed 
numerous radio shows 0£ every 
conceivable type in seven years, 
and met up with something new in 
his career-a radio barn dance. Six 
years of producing the WLS Barn 
Dance gave him an insight on 
reaching the majority of real radio 
listeners, outside the big city bound
aries. What could be a better 
background for one who was to 
soon lend advice in the production 
of the nationally famous KMBC 
"Brush Creek Follies"? 

The story Rod tells of Jimmy 
Wakely, Columbia Pictures singing 
cowboy star, has a marked similar
ity to the position in which KMBC's 
program director finds himself to
day. When recently appearing on 
the WLS National Barn Dance, 

So without further ado, shake Smith Brothers Cough Drops
hands with Rod Cupp, KMBC's Sponsoring "Brush Creek Follies," 
new and capable program director. starting October 7, 1944, 10:00-

Next month meet Fran Heyser, 10:15 p.m., CWT, Saturdays. 
production manager, whose Adams Dairies-Sponsoring "Brush 
prime obligation is direct- MfM Creek Follies," starting October 7, 

slack? Aggressive steps taken today to utilize pro- ~ 
n1otion to its fullest may protect you against locking efs 
the barn after the business is lost in a buyer's market. ing the nationally famous 1944, 10:15-10:30 p.m., CWT, Sat-

KMB C Brush Creek Follies. urdays. 
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KAY PENTON ... 

It took Kay Penton two days to get her 

first singing job in New York, probably 

because she stayed in all day the first day. 

Or maybe she tele.ohoned. Now she's heard 

on KMBC Fridays at 6:30 p.m., in "Friday 

on Broadway," for Anacin. 

ELAINE VITO 

Brown-eyed, blonde, and pretty no end 

is Elaine Vito, who plays the harp on 

Sundays and turns dow~ movie offers the 

rest of the week. She's the $64 defovely 

on Phil Baker's "Take It or Leave It" on 

KMBC Sundays at 9 p.m., sponsored by 

Eversharp. 

CHARLOTTE KEANE 

Packaged for the part, and with every

thing it takes, Charlotte Keane plays the 

brilliantly success:ul Blues chanteuse, Dora, 

in "The Gofdbergs," popular-daytime serial 

heard at 3:45 p.m. on KMBC, Mondays 

through Fridays for Proctor & Gamble's 

Duz. 

1 KMBC Winier Log 
Shows Return of 
All Big Programs 

Winter network log on KMBC is 
back to normal now, with summer 
replacements fading in most cases 
and bigtime programs again on 
regular schedule. 

HEARTBEATS Page 3 

Certain number of time, program 
and product changes have already 
been planned. Allan Jones show 
for Old Gold Cigarettes, now han
dled by Lennen & Mitchell, swaps 
spots with Jack Carson show for 
Campbell Soups, effective October 
25. Jones show goes on at 8:3'.l-
9:00, CWT, Wednesdays, with Car-
son heard at 7 :00-7 :30. CHUCK ACREE . . . NELSON EDDY HOAGY CARMICHAEL 

Sinatra Show Mondays 
Frank Sinatra show shifts on 

November 2 0 from Wednesday to 
Monday at 7:30-7:55 p.m., CWT, 
with a new forty-five week con
tract just signed for Vimms. 

Time changes on two of the three 
network shows for Wrigley on 
KMBC, effective now, bring "Serv
ice to the Front" to the air at 9 

p.m., CWT, on Tuesdays, and 
"America in the Air," at 6 :30 p.m., 
CWT, Saturdays. The third pro
gram, "The First Line," remains at 
9 p.m.,_ CWT, Thursdays. New 
Wrigley lineup is thus 9 p.m., Tues
days and Thursdays, and 6 :30 Sat
urdays. 

"Thin Man" Changes Products 
Only program alteration of re

cent weeks is change from "Here's 
to Romance," sponsored by Bour
jois, to "Ray Bloch's Orchestra," 
with Larry Douglas and guest 
stars. Format remains virtually 
the same, since the orchestra was 
reg·ularly heard on the show, Fri
days at 10:30. 

"Adventures of the Thin Man," 
Friday at 7:30, CWT, changes 
products, under same sponsor. 
Show will be used by General 
Foods for Maxwell House Coffee in 
the KMBC area, with Grape Nuts 
and Grape Nuts Flakes taking the 
commercials in other territories. 

On daytime side, network has 
moved "Joyce Jordan, M.D.," for 
Grape Nuts and Grape Nuts 
Wheatmeal, back a quarter hour to 
1 :00 p.m., CWT, on KMBC, with 
"Two on a Clue," new General 
Foods show, taking over the 1 :15 
p.m., spot. 

Rave Press Given 
''This Is My Best'' 

Rave press, from New York to 
Hollywood, greeted network pre
miere, September 5, of "This Is My 
Best," B.B.D. & O.'s new show for 
Cresta Blanca wines of California. 

Title is strictly from the book, 
since Whit Burnett, as editor, has 
already lined up everybody but 
William Faulkner for the series. 
Sinclah Lewis, Theodore Dreiser, 
Willa Cather, Carl Sandburg, 
Thornton Wilder, Katherine Anne 
Porter, John Steinbeck and James 
Cain are promised, with Dorothy 
Parker and Ludwig Bemelmans for 
chasers. There may even be a 
chance that Burnett will do his own 
"The Literary Life and the Hell 
With It." 

Each author fa to make his own 
selections for the show, which may 
account for getting such genuine 
but little-known masterpiecefl as 
"The Willow Walk" of Sinclair 
Lewis. Carl Sandburg has alrea<ly 
chosen, 'JThe People, Yes," and 
John Steinbeck, "Leader of the 
People." 

Nothing but the best is appar
ently to be the motto for casting 
as well, with stars thus far an
nounced picked exclusively from 
Hollywood. Ingrid Bergman, Ros
alind Russell, Ida Lupino, Paulette 
Goddard, Ann Sothern and Patsy 
Kelly; Walter Brennan, Walter 
Pidgeon, Jimmy Durante and N el
son Eddy are all scheduled. 

Fun and Prizes With Nelson_ Eddy Back Hoagy Carmichael 
''Man on the Farm" With His Own Show Emcees New Show 

"Man On the Farm," which be
gan September 30 on KMBC, adds 
one more farm-fun program to the 
list for which KMBC is famous 
throughout the Heart of America. 

Show is a slapstick quiz pro
gram, which also features contests 
with cash prizes. Chuck Acree, a 
product of the Southwest, has con
ducted the broadcast from \VLS, 
Chicago, for six years, and is him
self a practical farmer, as well as 
a member-in-good-standing of the 
American Society of Magicians. 

"Man on the Farm" goes on at 
12 :25-12 :55 CWT, Saturdays, spon
sored by Quaker Oats for Ful-0-
Pep Feeds. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. • 

DRUG TOPICS reports: "W. E. 
Hooser of Hooser's Pharmacy, 
Nash ville, locates his magazine de
partment at the back of the store, 
so that customers must pass by all 
departments in order to buy a 
magazine. In this way Mr. Hooser 
believes he makes many additional 
sales of all merchandise. In order 
to let the public know of this de
partment an entire window is de
voted to a full-time magazine dis
play. A list of issue dates for all 
periodicals enables Mr. Hooser to 
answer promptly any requests for 
this information."-September 4, 

1944, page 55. 

CHAIN STORE AGE, FOUN
TAIN-RESTAURANT SECTION, 
reports: "Doughnuts were so ef
fectively promoted in both window 

and fountain showing·s that sales of 
this item at the fountain of the 
Kresge store, Nicollet Avenue, 
Minneapolis, showed an ummal in

crease. At the fountain combina
tion doughnuts and drink or ice 

cream and doughnuts Wel'e sug
gested in backbar :signs and on 
menu clips ... "-September, H>44, 
page 18. 

DRUG TOPICS reports: "A 
glass showcase placed in a corner, 

Nelson Eddy, whose fans sent in 
more requests , for him and Jean
ette MacDonald on a recent radio 
theater program than anyone else 
had ever received, returned to 
KMBC with h,is own show, "The 
Electric Hour" on September 20. 
Robert Armbruster's orchestra as
sists, and the show is heard 
Wednesdays at 10:30 p.m., GWT, 
sponsored by ~ g-roup of 170 Light 
and Power companies. 

Hedda Hopper Show 
Back On KMBC- CBS 

"Hedda Hopper's Hollywood," 
with the colossally candid Hedda 
as emcee, scripter and star, re
turned to KMBC and the CBS net
work October 2, as an evening pro
gram for Armour & Co. 

Late evening commercial pro
g-ranuning gets another AAAA fea
ture in "Tonight at Hoagy's," pre
miered Thursday, September 28, on 
KMBC, at 10:30-11:00 p.m., CWT. 

"Hoagy," co-host, with Holly
wood Columnist Harry Evans, of 
the show, is the Hoagy Carmichael 
of Tin Pan Alley in general, "Star 
Dust" in particular, and Hollywood 
in a pinch. 

All-star lineup, as promised, led 
off with Joe Venuti. Format of 
the program is an informal party 
at Hoagy's Hollywood home. Spon
sor is Nu-Made Mayonnaise. 

New Daytime Strip 
Is ''Two on a Clue'' 

Living up to its advance billing 
as "a honey of a mystery pro
gram," "Two on a Clue," for Gen
eral Foods' La France, Satina, and 
Postum, weighed in October 2, as 
a daytime serial about two sophis
ticates, Jeff and Deborah Spencer, 
who turn amateur dectectives. 

It's the fir.,t time Hedda has 
rated an after-supper spot, but 
she's favorably known all over Hol
lywood, and on quite a number of 
city desks throughout the country 
-not only for her syndicated col
umn in 82 metropolitan papers, and 
he1· Lilly D~che hats, but for 2,1_ 
karat, solid gold, straight news 
beats. Jeff's a lawyer, Deborah's his 

KMBC will air the program at wife, and all the crimes are solved 
lo 15 lo 30 CTVT l\1r cl conversationally, without benefit : - :, p.111. ,· , frlon ays. 
It's to be Hedda's usual chatter of courtroom. 
show, on a more elaborate scale. First broadcast was Installment 
News about the film colony's I of "The Case of the Silent ·wit
events and people will be featured, ness," running into blackmail and 
with a "personality of the week" • double murder. Each case will last 
and a "Hats Off Salute" included for several weeks. 
in each quarter-hour broadcast. KMBC carries "Two on a Clue" 
Premiere, with "Hats Off to Jimmy at 1:15-1:30, CWT, Mondays 
Stewart," was a swell job. through.Fridays. 
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which would otherwise be waste SCHNOZZOLA & JUNIOR MAKE WITH THE SMALL TALK ... 
space, sells high cost, profitable 
gift items for Leonard Ducker, 
:3725 Watson Road, St. Louis. One 
of the most successful displays has ' 
been a combination of compacts, 
musical powder boxes and men's 
billfolds." - September 4, 1944, 
page 70. 

Frank Sinatra may be "The Voice," but no one can muscle in on Jimmy Durante's 
claim to "The Nose" as a moniker. It's a nose to end all noses. .Caricatured 
by Al Hirshfeld, dean of theatrical artists, Durante and Junior (Garry Moore) 
are seen above in one of the illustrations being used ·by KMBC in its current 
advertising campaign for CBS national shows. Jimmy, with a weekly program 
every bit as good as his world-shaking encyclical on the Inside Insecticide Fumi
gation Foundation of the itty-bitty city of East Asaleada, New Jersey, appears 
each Friday night at 9:00-9:30 CWT, IN PERSON -(to quote Jimmy himself}, 
over KMBC and the Columbia network for Camel Cigarettes. Durante can also 
be heard, transcribed, on KMBC's program notes at 3:15 p.m., CWT .. 
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ALL THIS AND FRANK SINATRA, TOO ... - A nice piece of cheesecake is Eileen Barton, who should have as good a right as 
anyone to answer to "The Shape." If this is what she wears on the Frank 
Sinatra show, Wednesdays at 8:00-8:30 p.m., CWT (until November 20, when it 
moves to Monday), haste the day of television! Eileen is sponsored by Vimms. 

Nearly a Grand a Week 

PIiisbury MIiis Running War Bond 
Contest I or Sno Sheen Cake Flour 

E:~tremely liberal box-top contest \vhich Pillsbury is currently run
ning for Sno Sheen Cake Flour on "Grand Central Station" should prove 
a hypo to sales all over the country, whether one is needed or not. With 
a $500 war bond as first prize, and ten others of $25 bonds, eleven prizes 
are given each week for naming play just heard on program. 

Pillsbury suggests simple names, One box top from the cake flour 
with no bonus for anything flossy. is the only requirement, aside from 
"The Doctor Takes a Hand" and a title for the play. Titles and 
"Detour to Happiness" are given 
as examples of what to send in. 
Each contest closes at midnight 
Friday preceding the Saturday 
broadcast, with winners notified 
three weeks later. 

MRS. OZZIE NELSON, TO YOU! ... 

tops go to Pillsbury's Sno Sheen 
Cake Flour, Box 1185, Chicago. 
"Grand Central Station" is given at 
1 :00 p.m., CWT, every Saturday 
over KMBC. 

Replacing the Sunday afternoon Silver Theater, International Silver presents Ozzie 
Nelson, dance band maestro, and Harriet Hilliard, his vocalist, in a new dramatic 
series, "Adventures of Ozzie and Harriet," starting October 8. Nelsons are good at it, 
but there's to be strictly no warbling, unless, says Ozzie, the situation walks into it 
unaided. New show will be heard at the same time as Silver Theater on KMBC, 
Sundays, at 5:00-5:30, CWT. 

HEARTBEATS 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

FOOD FIELD REPORTER re
"A new world's record in 

frozen food production will be set 
, this year with the output of a 
1 

more than half-billion pound pack, 
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KMBC Progra·m To 

exceeding the 1943 mark by about 
15 per cent, according to a state
ment made recently by Edwin T. 
Gibson, director of the National 
Association of Frozen Food Pack
ers, and a vice president of General 
Foods Corp. Civilians will receive 
85 per cent of the pack, as com
pared to the 60 per cent they re-

ceived last year.· This includes Interpret G I 8'111 
about seventy-five varieties of fro- I 1 1 

zen foods-meats, poultry, fruits f M'dl d R d' 
vegetables .and sea foods."-Sep- or I an a 10 
tember 4, 1944, page 1. 

CHAIN STORE AGE, GRO-
CERY MANAGERS EDITION, re
ports: "Continuation of the na
tional school lunch program for the 
1944-45 school year has been as
sured with the appropriation by 
Congress of $50,000,000 for its op
eration. During the 1943-44 school 
year, more than 4,000,000 children 
in 31,000 schools throughout the 
nation participated in the federal
local program. The 1944-45 pro
gram will be similar to last vear's . ' 
WF A officials said."-September, 
1944, page 35. 

NEW ENGLAND GROCERY & 
MARKET reports: "Your pre
pared meat department should be 
adequate and attractive enough to 
turn many weekend sales. Mix col
ors and sizes-prepackage them in 
cellophane. Display them .in con
venient units. Be sure your case 
is scrupulously clean and the dis
play of prices easily seen."-Sep
tember, 1944, page 19. 

City National Bank 
Sponsors Football 

Sponsorship of the "Big Six" 
football season on KMBC by City 
National Bank, one of Kansas 
City's most prominent financial 
houses,. began on October 14 with 
the Kansas-Iowa State game at 
Ames. Sam Molen, KMBC director 
of sports, was at the microphone. 

It's the bank's first use of radio, 
and the series will be used to pro
mote its regular services. Schedule 
is being kept flexible, to take ad
vantage of possible upsets, and to 
give listeners the best game in the 
conference on each of the Saturday 
broadcasts. 

Tentative list, however, includes 
the following games: Kansas at 
Nebraska, October 21; Missouri at 
Nebraska, October 28; Michigan 
State at Missouri, November 4; 
Missouri at Oklahoma, November 
11; Oklahoma at Kansas, Novem
ber 18; and, of course, the Mis
souri-Kansas Thanksgiving classic 
in Kansas City on November 2It 

Vick's Offers Druggists 
New Display Material 

Special display material for 
Vick's VapoRub, Va-tro-nol, cough 
drops and inhale1·s is offered by the 
manufacturer to all druggists, sup
plementing the Vick Sunday after-
noon program, 
Yours," heard on 
o'clock each week. 

"Dangerously 
KMBC at 1 

Show, which is romance in the 
grand manner, has proved of tre
mendous interest to women, and 
Vick's urges displays of the prod
ucts. Penny postal card to Vick'!, 
will bring the material pronto. 

Educational prov1s10ns of the G. 
l. Bill of Rights are interpreted in 
a new KMBC-produced program, 
"The War's Words," for Midland 
Radio & Television Schools, a sub
sidiary of the Midland Broadcast
ing Company. 

With Lee Stewart of KMBC as 
commentator, the program high
Hghts the pronunciation, meaning 
and military sig·nificance of four 
new words in each week's war 
news. Script is by Gene Dennis, 
coordinator of war activities of 
KMBC. Feature is heard at 7 :45-
7 :55 p.m., CWT, Saturdays. 

Two Ex-KMBC Men 
Write From Abroad 

Three ex-KMBCers, two of 
whom are now ~tationed in foreign 
countries, have' written friends at 
the station during the last month. 

Kenny Cook, a former KMBC 
studio operator, is stationed in 
Paris, where he expects to stay for 
the duration. 

Capt. Doris .J. Leeds, a former 
member of the promotion staff 
now in the Personnel Affairs 
Branch of the Army and stationed 
at Ft. Douglas, Utah, has written 
that she and other Kansas Citians 
in the Army have a bouquet for 
KMBC's News Editor Erle Smith. 
She stated that they have been 

· receiving his news letters and "en
joying them thoroughly." 

Lieut. John W. ("Bill") Carlson, 
former KMBG announcer, has 
written from Italy, reporting he is 
quartered in an "old, but quite liv
able relic of a building in an an~ 
cient Italian city," where all the 
men "work, eat, · sleep, shower, 
and get haircuts under one roof." 

BACK TO HOME BASE . . • 

PVT. ED KROENCKE . . . 

Pvt. Ed Kroencke, former studio opera
tor at KMBC, visited the station recently, 
coming here from the Camp Murphy Sig
nal Corps Radar School at Miami Beach. 

-Staff Photo. 

EDDIE EDWARDS 

"HEARTBEATS is a world traveler," 
commented Eddie Edwards, of the U. S. 
Maritime Service, on a recent visit at 
KMBC. As a former producer at KMBC 
he receives the KMBC paper in St. Louis'. 
After reading it through, he forwards his 
copy ~o a brother-in-law in Italy, who 
sends ,t on to the Southwest Pacific. 

-Staff Photo. 

Paul Fonda, former KMBC radio operator, discusses old times with two KMBCers 
on a recent visi! to the. station. Left to, ~i~ht are Ken Krah/, studio supervisor: 
an1 (!ene p_e,!ms, coordmator ?I war a~tmt1es. Paul is now a major in the pilot 
training d1Y1s1on of the Army ,n Washu'lgton. -Staff Photo. 
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THE WINNER! 

Tune Chasers Wins 
Midland Minstrel 
Contest I or Name 

Recipient of a $500 war bond, 
Bayliss Corbett, news department 
of WNAX, Yankton, for his sug
gestion, "The Tune Chasers and 
Bonnie King," won first prize in 
the $1000 contest staged by Arthur 
B. Church Productions to enlist the 
aid of the advertising profession in 
naming a new transcribed library 
which is soon to be offered for com
mercial sponsorship. 

With a surprising return, both in 
quantity and quality of suggestions, 
it was necessary to stage a poll 
among a select list of more than 
a hundred advertising expm·ts to 
assist in determining final winners. 

l\Iany Near-Winners 
Judges making the concluding 

decisions included B. L. Hupp, 
· chairman of the board of Loose

"\Viles Biscuit Company, W. J. 
Krebs, president of Potts-Turnbull 
Advertising Company, and Murrel 
Crump, president of the Kansas 
City Advertising and Sales Club. 

Entries which ran the winning 
title a close race included "Merry 
Music Makers,'' suggested by Pfc. 
Maurice Glickman of San Diego, 
and Harriet M. BeLille of Compton 
Advertising Co., New York; "Nov
elty Minstrels," sent in by Donald 
B. Harter of Lever Brothers Co., 
Cambridge; "Music Venders," sub
mitted by Louis H. Roth of the 
National Contest Bulletin, New 
York; and "Rondoleers," suggested 
by both Rae Ellbroch of Franklin 
Bruch Advertising Agency, New 
York, and "\V. F. Ludgate of Radio 
Station K\VK, St. Louis. 

$25 Bond Winners 
Other $25 war bond winners in

clude: Joe Leonard, WNOX, Knox
ville, Tenn.; Gus K. Bowman, Byer 
& Bowman Advertising Agency, 
Columbus, Ohio; Helen M. Caul
field, Dancer - Fitzgerald - Sample, 
New York City; Eleanor Butler, 
Columbia Broadcasting System, 
New York City. 

Also Herbert C. Rice, National 
Broadcasting Company, New York 
City; Roy Murray Schwartz, Wat
erbury, Conn.; Saul Reiss, Brook
lyn, N. Y.; E. J. ·woodworth, United 
Broadcasting Company, Cleveland; 
Philip C. Kolb, Levy Brothers & 
Adler Rochester, Rochester, N. Y.; 
R. Bruce, ·waltham "\Vatch Co., 
Waltham, Mass. 

For Sale in January 
Also Willimn A. Arter, Jaeger 

Machine Com1nmy, Columbw, Ohio· > I I 

J. B. Milgram, John F. Toomer, 
Inc., Brooklyn, N. Y.; MiRs M. E. 
Lucas, Citrus Products Co., Chi
cago; H. S. Ke1liker, Cleveland; H. 
R. Fisher, the Piso Company, War
ren, Pa., and G. M. McCulloch, 
Caples Company, Omaha. 

Arthur B. Church Pl'oductions is 
widely known for the Texas Ran
gers library, currently heard on 
close to one hundred radio stations 
throughout the United States, Ha
waii and Canada. While the new 
library is neither western nor hill
billy in character, it is similar to 
the Rangers in flexibility and qual
ity of selections rendered. 
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FOR K. C. SOUTHERN 

K. C. Philharmonic 
On Air Over KMBC 
In 20-Week Season 

Twenty-week season over KMBC 
for Kansas City's 85-piece Philhar
monic Orchestra, under the baton 
of Efrem Kurtz, marks the en
trance of the Kansas City Southern . 
Lines, with home offices in Kansas 
City, into radio this year. 

Contract is a repeat perf ormanco 
for KMBC, however, since station 
last year sold the first commercial 
broadcasts of the Philharmonic a 

' series of four concerts during the 
last month of the 194:3-44 season. 

Strip was sponsored then by a 
leading Midwest furniture house 

- ' 
and cash garnered proved a life 
raft to the orchestra, listing heav
ily in a five-figure deficit. Orches
tra's budget is $160,000, and Mr. 
Kurtz and Dale M. Thompson, pres
ident of the Kansas City Philhar
monic Association, are counting on 
this year's broadcasts to keep the 
figures in the black. 

Sfouth~rn l!n Institution 
Interest in the Kansas City 

Southern is almost as great here 
in the Heart of America as con
cern over the Philharmonic. Con
trol of the railroad was brought 
back to Kansas City from the East 
last May, after a major stockhold
ers' fight had been averted, largely 

: through the efforts of Grant Stauf-
-fer, W. N. Deramus, president of 
the road, and R. Crosby Kemper of 
the City National Bank & Trust of 
Kansas City. 

~rr.rttugn 
From newly remodeled offices in the Pickwick Hotel KMBC of Kansas City extends to all its many friends 
the Se_ason's Best. In token of continued friendship with those in its listening area, KMBC on Christmas 
Eve will present Handel's "The Messiah" by the Messiah Choir of Independence, composed of singers 
from the several congregations al the Reorganized Church al Jesus Christ of Latter Day Saints. Broad
cast time will be 6: 15 p.m. 

INDUSTRY LEADERS 

·with Karl Koerper, vice pres
ident and managing director of 
KMBC, serving as chairman of 
the news committee, and Sam 
I-I. Bennett, vice president and 
director of sales, reappointed to 
the Sales Managers' Executive 
Committee, KMBC is contribut
ing ,mbstantially 1.o the impor
tant work of NAB. the National 
Association of Br1,adcasters. 

Mr. Bennett, whose committee 
is especially concerned with the 
:3-way relationship of agency, 
client and station, attended the 
Chicago meeting of the group, 
December 12-13, when problems 
of retail broadcasting came up 
for study. 

KMBC Debuts New 
John Taylor Show 

Backed by more than a decade 
of suecesful radio merchandising 
over KMBC exclusively, the John 
Taylor Dry Goods Company of 
Kansas City this month launches a 
second program, "Starlight Rhap
sody," a half-hour evening: presen
tation supplementing ",Joanne Tay
lor's Fashion Flashes," the store's 
morning Monday-through-Saturday 
quarter-hour. 

New show, aired "\Vednesdays, 
8:00-8::30 p.m., GWT, is a musical, 
written .and produced by KMBC, 
with the Starlight Choristers and 
Quartet, and P. Hans Flath at the 
organ. 

Cultural life of Kansas City in 

the rococco 'eighties was the theme 
of the opening show. This is the 
perio<l of the far-famed Coates 
House and of the Priests of Pallas 
annual ball, an affair holding a 
place in Kansas City's affections 
comparable to Philadelphia's As
sembly, Charleston's St. Cecilia 
Ball, and thti St. Louis Veiled 
P1·ophet festivities, and attl'acting 
some of the country's most distin
guished guests. (In 1887, President 
Grover Cleveland and his young 
wife, the former Frances Folson, 
attended.) 

History of the John Taylor store, , 
an institution in Kansas City, is 
closely interwoven with the social 
life of the city, which makes this 
type 0£ progrnrn of especial inter
est to a Kansas - Missouri audience. 

Music on the show sustains the 
reminiscent mood of the script. 

At that time, Mr. Stauffer, pres
ident of the Sinclair Coal Company,. 
said, ""\Ve are going to make a rail
road that people in this area will 
be p1·oud of." 

Aired on Thursday 
Broadcast concerts, aired each 

Thursday at 7 p.m., GWT., have 
been a nice combination of popular 
and symphonic music, making full 
use of the really remarkable string 
section which Mr. Kurtz hm; built. 

INDEX 
Listed below are items of par

ticular interest to grocers and 
druggists in this month's issue 
of Heartbeats. 
GROCERS: 

Purity Bakeries-Page 2. Col. 5. 
Griffin Shoe Polish-Page 2, Col. 5. 
Alpen Brau Beer-Page 2, Col. 5, 
l\lan·ene SoapJ.,ss Cleaner-Page 2. 

Col. 5. 
Ivory Soap, Oxydol-Page 3, Col. l. 
Chesterfield Cigarettes-Page 3 Col 

1. Page -i, Col. 1. • • 
Swan Soap-Page 3, Col. 2. 
Lux Soap, Lux Flakes-Page 4, Cols. 

1 & 2. 
Oid Gold Ci~arettes-Page 4, Col. 3. 
Lava Soap-Page ,t, Col. 3. 
Sweetheart Soap-Page 4, Col. 3. 
Wonder Bread-Page 4, Col. 3. 
Hostess Cakes-Pasre 4, Col, 3. 
Nu~'.\Iade l\layonnaise-Page 4, Col. 4. 

DRUGGISTS: 
Griffin Shoe Polish-Page 2, Col. 5. 
Webster Cigars-Page 2, Col. 5, Page 

3, Col. 2. 
Kaywoodie Pipes-Page 2, Col. 5, 

Page 3, Col. 2. 
lvory Soap, Oxydol-Page 3, Col. l. 
Chesterfield CigaretteB-Page 3, Col. 

1. Page 4, Col. 1. 
Swan Soap-Page 3', Col. 2. 
Four-Way Cold Tablet1r-Page 3, 

Col. 2. 
Lux Soap, Lux Flakes-Page 4, Cols. 

l & 2. 
Old Gold Cigarettes-Page 4, Col. 3. 
Lava Soap-Page 4, Col. 3. 
Sweetheart Soap-Page 4, Col. 3, 
Eversharp-Pa~e 4, Col. 3. 
Vick's Vatronol-Page 4. Col. 4. 
Gillette Company-Page 4, Col. 4. 
Bourfois, "Evening in Pnris"-Page 

-1, Col. 4. 
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HEARTBEATS 

~ Truman lnteniew 
I N T R mDJ U C I N G Proves High Spot 

FRAN HEYSER . . . 
KMBC's Production Manager 

Fran Heyser came to 

On Election Night 
Local angle of the national elec

tion with Gene Dennis of KMBC 
' interviewing Vice President Tru-

man for the coast-to-coast CBS 
hookup, proved one of the high 
spots of the entire network cover
age on November 7. 

Dennis' seven-minute interview 
came at 8 :25, preceding the first 
CBS regional roundup of returns, 
and was handled from the election 
night headquarters of the then
senator in the penthouse of Kan
sas City's Muehlebach Hotel. 

News Staff on Hand 
Entire KMBC news staff was on 

hand in the station news room, with 
Er1e Smith, head of the depart
ment, appearing on the half hour 
throughout the evening, to give 
local and state returns for both 
Kansas and Missouri. He was also 

KMBC on the air with his regular, spon

December 15, 1944 
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Herewith are listed new program 
contracts over KMBC taking effect 
between October 8, 1944, and De
cember 5, 1944. 

International Silver - Sponsoring 
"The Adventures of Ozzie and Har
riett," starting October 8, 1944. 
5:00-5:30 p.m., GWT, Sundays. 

City National Bank & Trust Co;- -
Sponsoring Big Six Football with 
Sam Molen, starting October 14, 
1944, 2:20-5:15, CWT, Saturdays. 
Hercules Powder Company-Spon
soring "The American Story," 
starting October 17, 1944, 8 :30-9 :O~ 
p.m., CWT, Tuesdays. CHICAGO (1) 

180 N. Michigan 
Franklin 6373 

HOLLYWOOD {28) 
6331 Hollywood Blvd. 

Hollywood 2151 

Plaza 5-4130 

ATLANTA (3) 
322 Palmer Bldg. 

Main 5667 

Sutter 4353 from Broadway, and in a sense it 
was a homecoming, :for he had 
lived in Kansas City most of his 
life, had gone to school here, train
ed here for the concert stage, and 

sored newscasts at 9 :30 and 11 
o'clock. 

Sizable number of KMBC listen
ers had the advantage of the elab
orate KMBC-CBS election score 
card, making it possible to tally 
votes, percentages, and electoral 
totals, state by state for both major 
parties. 

Kansas City Southern Lines-Spon
soring the Kansas City Philhar
monic Orchestra, starting October 
19, 1944, 7 :00-7 :30 p.m., CWT, 
Thursdays. 

his home and family were here. It 

ABC of Radio 
The broadcasting industry for years has labored to de

velop improved methods for measuring what w~ shall call 
"listenership." It's a known fact by govern1:1ent f_1gures that 
over 90 % of the homes in America are rad10-equ1pped. But 
this means nothing more than radio sets in a home. Whether 
or not they are turned on is another thing. 

* 
Radio's progressive attitude can again be illustrat~d by 

its "listenership" research. It did not try to cloud the issue, 
but went right to the heart of the p~oblem. How many peop!e 
listen at a certain time to a certain program over a_ certain 
station was something that competitive media evaded 1n favor 
of "circulation" figures of those who might be potential pros
pects for advertising. 

was a nice place to come home to. 
On Broadway he had sung in 

Sigmund Romberg's "New Moon," 
selected for his role by Romberg 
himself; he had been signed for 
the Rodgers and Hart "Heads Up," 
with Ray Bolger, Jack Whiting 
and Victor Moore; and had played 
in the revival of "A Connecticut 
Yankee." 

* 

He had been the juvenile in the 
immortal Maxwell Anderson
Laurence Stallings, "What Price 
Glory" on tour; had played the 
Swede in Mary Boland's great 
comedy, "The Cradle Snatchers," 
dying his hair a beautiful simon
pure Scandinavian yellow with 
grease paint and gilt radiator
finish. He had been the majordomo 

· in "Grumpy," one of the greatest 

h successes of the English actor, SI.nee the dawn of radio various ways and means ave 
' Cyril Maude; and the movie direc-b Undertaken to measure the elllsl·ve factor of "listener-

een . . tor in "The Whole Town's Talking." 
ship." The costly method of personal interviews was tested And if it had been "Oklahoma" 
by ringing door bells-house to house. Ran~om use of the by Rodgers and Hart opening on 
mails has been popular to some extent. ~nd in r~cent years Armistice Night, 1929, instead of 
there hav~ been developm~nts of mech~nical dev~c~s on the "Heads Up" by the same team, 
radio set itself for measuring the tune-in pecularities of the KMBC might now be short one 
listener under study. good production manager. 

* But even with the glittering 

The telephone has become the most widely accepted in the 
field of "listenership" research. Practically everyone at one 
time or another has been questioned over the phone as to 
whether or not his or her radio set is turned on-and if so, 
to what station and program the radio set is tuned. By the 
acceptance ·of such methods, it can be said that progress has 
definitelv been made in learning listener likes and dislikes as 
to individual periods and programs. 

* 
Radio, seeking ever the ultimate in overall operation, 

feels now that it is ready to embark upon another phase of 
research to supplement further the complete stor_Y _of wh_at 
the advertiser gets for his money when he spends 1t 1n rad10. 
Plans have been crystallized for setting up a radio yardstick 
-a "circulation" method similar to that of the Audit Bureau 
of Circulations for newspapers. 

* 
This plan will place before those interested an analys~s 

by ample sampling of the "circulating" coverage for all rad10 
stations. From this report you will not know how many 
people are listening at a certain time to. ~ certain rad!o 
station. You will not know how many f am1hes are tuned 1n 
to your particular program. This is not the intention of the 
radio vardstick, no more than it is the intention of the ABC 
to tell~ how many families read a certain page or advertise
ment of a newspaper. What you will have before you is a 
reliable report on "circulation" as an industry study under 
auspices of the National Association of Broadcasters. 

* 
In no other media will the advertiser have a clearer 

picture as to what he is buying. He will have his government 
figures as to the number of radio sets in all parts of the 
country. He will have "circulation" figures through the 
Broadcast Measurement Bureau. And then, he will have his 
monthly reports of "listenership." Radio again is 
making a forward step in establishing it more firmly 
than ever-the top advertising medium in the Ameri
can System of Free Enterprise. 

cast assembled for the show, even 
with the Rodgers-Hart score, 
there was a little thing called a 
depression with which to cope. Not 
even Rodgers and Hart could buck 
Black Friday and the market crash. 

The theater quietly folded, and a 
new trend began. Eddie Cantor 
went to Hollywood to make "Kid 
Boots"; Kate Smith was in radio, 
singing "When the Moon Comes 
Over the Mountain," after proving 
a smash hit in "Hit the Deck" and 
"Flying High." 

Fran Heyser was in radio, too. 
\Vith lyceum, concert, musical 
comedy, theater and stock ex
perience, he was, of course, splen
didly equipped for this new medium. 
But he had got into it purely by 
accident. 

Home in Kansas City for a fly
ing Christmas ti·ip, he ran into 
Hugh Studebaker of KMBC. They 
had been together in lyceum work, 
when Fran waR singing in a group 
billed as the Scotch-Irish quartet 
and Hugh, managing the unit. 

Now Hugh was in radio at 
KMBC, along with Ted Malone, 
Jane and Goodman Ace, and a posi
tive nursery of network stars. One 
thing led to another, and by curtain 
time the next night, Fran was play
ing to a microphone in Studio A. 

His first big· radio success was 
as Grandpa Beasley in the KMBC
originatcd "Happy Hollow" on the 
CBS network. In 1984 he was made 
production manager, and since then 
has directed KMBC's far-famed 
"Brush Creek Follies." 

Russell Crouse, another Kansas 
Citian, p r o d u c e cl "Life With 

The card, which was offered on 
all KMBC newscasts for the last 
three days before Election Day, 
brought written requests from 
nearly 8,500 listeners, some as far 
away as LaJunta, Colorado. 

CBS remained on the air until 4 
a.m., signing off three quarters of 
an hour after Governor Dewey con
ceded the election at 3 :15. 

Koerper Heads 
Red Cross- Drive 

I 
Karl Koerpef, vice president and 

managing dil'eftor of KMBC, has 
just been named general chairman 
of Kansas City's $2,000,000 Red 
Cross drive, to be launched in 
March. 

In announcing Mr. Koerper's ac
ceptanc(:), Byron T. Shutz, chairman 
of the committee which selected 
him, and a pron1inent figure in civic 
affairs in Kansas City, said, "We 
feel that Mr. Koerper's experience 
and widespread familiarity with 
the business life of the city will 
help assure the success of the cam
paign." 

Mr. Koerper has long taken a 
leading part in civic and charity 
work in Kansas City, having served 
as head of the Chamber of Com
merce membership drive commit
tee, and in previous Red Cross and 
war chest drives. 

He is also a member of the board 
of directorn of the Citizens War 
Manpower Committee, the \Var 
Chest Funcl, the Philharmonic Or
chestra Association, the Boy Scout 
Council, the ,Juvenile Improvement 
Association, and serves in other 
worthwhile organizations in Kan
sas City and Jackson County. 

Father," which has run five years 
on Broadway. But "Brush Creek," 
directed by Fran Heyser, is already 
in its eighth season here in Kansas 
City, playing at first run theater 
prices, and turning them away near
ly every Saturday night. 

And when the Follies goes on 
tour . . . well, "Brush - Creek" 
played to a record house of more 
than 4000 in St. Joseph, at itf; out
of-town opening this year. 

So without further ado, shake 
hands with Fran Heyser, KMBC's 
brilliant and polished production 
manager, who sees that "Brush 
Creek" runs on greased wheels. 
Next month meet Sid Walker, who 
only a few months ago became 
treasurer of the Midland Broadcast
ing Company. 

Jenkins Music Company-Sponsor
ing News with Henry Goodman 
renewal, sta1·ting October 23, 1944, 
9:45-9:50 a.m., CWT, Mondays, 
vVednesdays and Fridays. 
Duff & Repp Furniture Company
Sponsoring News with Erle Smith, 
starting October 26, 1944, 3 :25-3 :30 
p.m., CWT, Mondays through Sat- . 
urdays. 
Pratt & ,vhitney Aircraft Corpora
tion of Missouri-Sponsoring "Sa
lute to the Stars and Stripes" re
newal, starting October 30, 1944, 
8:00-8:15 a.m., CWT, Mondays 
through Saturdays. 
Purity Bakeries - Sponsoring the 
"Texas Rangers," starting Novem
ber 6, 1944, 5:00-5:15 p.m., G\iVT, 
Mondays through Fridays. 
Griffin Manufacturing Co.-Spon
soring the "Midland Minstrels," 
starting November 10, 1944, 7 :30- · 
7:45 a.m., CWT, Mondays, Wednes
days and Fridays. 
Alpen Brau Beer-Sponsoring· "945 
Melody Road" renewal, starting 
November 10, 1944, 9:45-10:00 p.m., 
CWT, Mondays, Wednesdays and 
Fridays. 
Spear Mills-Sponsoring the "Tex
as Rangers," starting November 
11, 1944, 7:00-7:15 a.m., CWT, 
Mondays through Saturdays. 
Duff & Repp Furniture Company
Sponsoring "The Salon Group," 
starting November 12, 1944 12:10-
12 :25 p.m., CWT, Sundays. 
Marvene Soapless Cleaner-Spon
soring the KMBC "Happy Kitchen" 
with Nancy Goode, starting N ovem
ber 18, 1944, 9:30-9:45 a.m., GWT, 
Tuesdays and Thursdays. 
Hercules Powder Company-Spon
soring "Music in Dance Time," 
Rtarting November 20, 1944, 11 :20-
11 :35 p.m., CWT, Mondays through 
Fridays. 
John Taylor Dry Goods Company
Sponsoring "Starlight Rhapsody," 
starting November 23, 1944, 8:00-
8:30 p.m., C'WT, Wednesdays. 
Motor Radio Company-Sponsoring 
"Sunday Morning Sports Huddle" 
vdth Sam Molen, starting December 
a, 1944, 9:30-9:45 a.m., CWT, Sun
days. 

,v ebster Cigars, Kaywoodie Pipes 
-Sponsoring Sunday Sports with 
Sam Molen, starting December 3, 
1944, 6:10-6:15 p.m., and 9:40-9:45 
p.m., CWT, Sundays. 
Hollander Furs and Hollanderizing 
-Sponsoring "The Happy Home" 
with Caroline Ellis, starting De
cember 4, 1944, 8:30-8:45 a.m., 
CWT, Mondays, Wednesdays and 
Fridays. 
Trimz - Sponsoring the KMBC 
"Happy Kitchen," starting Decem
ber 4, 1944, 9:30-9:45 a.m., CWT, 
MondayR, Wednesdays and Fridays. 
Hercu!es Powder Company-Spon~ 
soring "The American Story" re
newal, starting December 5, 1944, 
8:30-9:00 p.m., CWT, Tuesdays. 



December 151 1944 HEARTBEATS 

KMBC Produdlon Stall Comes Up With 
Three New Ones, Two Already Sold 

Three new KMBC shows, two of 
them tailored to individual spon
sors, are on the air now, bringing 
to nearly 50 the number of KMBC
produced programs heard regularly 
over this station, according to Sam 
H. Bennett, vice president in charge 
of sales. 

"Sunday Morning Sports Hud
dle," with Sam Molen, KMBC's di

'Winged Vidory' 
Chorus Over KMBC 

Entire chorus from Moss Hart's 

Army Air Force Show, "Winged 

rector of sports, is a localized show, Victory," gave a 25-minute concert 
in which Kansas City sports are over KMBC during the Kansas City 
covered and Kansas City sports engagement of the production. 
personalities brought to the micro- Group, directed by Sgt. Manny Ros. 
phone. Sponsored by the Motor . . 
Radio Company of Kansas City, for enberg, assistant choral director 
Motorola, it went on the air Decem- "for Lyn Murray in civilian life, 

• her 3, in the 9 :30 a.m, spot. used music from the show, includ-

ing the famous "Whiffenpoof" and 

Army Air Corps songs "Winged 

One of the most elaborate KMBC 
weekday shows is the new "Star
light Rhapsody," a story of Kansas 
City's Quality Hill days, produced Victory" was a sellout during its 

CATHY LEWIS ... 

Well, whatcha know, the perfect secre
tary, that Fata Morgana of the swivel
chair schwarzkorps, turns up on Ivory 
Soap and Oxydol's "I Love a Mystery!" 
Cathy Lewis, who plays the part, is the 
glamor girl due north, and getting 
conked with a crankshaft is run-of-mine 
in what happens to HER! She's heard 
on KMBC Mondays through Fridays at 
10 p.m., CWT. 

by Gene Dennis for the John Tay
lor Dry Goods Company. The half
hour musical, with a narrative 
background, is heard Wednesday 
evenings at 8:00-8:30, CWT, and is 
the second program for John Tay
lor now being broadcast over 
KMBC. 

"Rhymaline Time," a breakfast 
program, at 7 :45-8 :00 a.m., Mon
days through Saturdays, is a non
commercial presentation. A musi
cal show with Ted Ross, KMBC's 
popular young tenor, and P. Hans 
Flath at the organ, it also has 
an audience-participation feature: 
Cash awards of $1 each ~or the best 
requests-in rhyme-for individual 
numbers. Five requests are used 
each day, and entries have been 
running well above 150 a week. 
Show is produced by Dan Rogers, 
who also emcees. 

-Grid Classic Gave 
KMBC Wide Margin 

KMBC lead its closest runner-up 
almost 2 to 1 in broadcasting the 
Thanksgiving KU-MU annual grid 
classic, according to Robert' S. Con-

one-week stay in Kansas City, on 

its transcontinental tour. 

lan and Associates, Radio Audience CESAR ROMERO ... 

MONICA LEWIS . .. 

sm·veyors. 
Supporting this statement with 

exact figures-of the 1,449 people 
who answered the telephone survey 
of those who were listening 44.3 % 
answered KMBC and 25.2'/o said 
they were listening to the other 
stations also broadcasting the 

"Johnny Two by Four" gave Monica game. 
Lewis her first role on Broadway, but 
with a face like the one she's wearing 
she could have sung "Johnny One
Note" with the same results! Now 
she's. a featured vocalist on Chester
field's "Music That Satisfies," heard 
on KMBC Tuesdays, Wednesdays and 
Thursdays at 10:15 p.m., CWT. 

$20,000 lor Naming 
Swan Soap's Swan 

Winner's choice of $20,000 in a 
lump sum or $100 a month for life 
is the hypo in the Lever Brothers 
"Name the Swan" contest, which 
closed December 15, after a two
month run on the Burns & Allen 
evening show and the daytime strip, 
"Bright Horizon," both heard over 
KMBC and the CBS network. 

Total of 507 cash prizes is of
fered, adding· up to $30,000. Idea 
is to find a first name for "Mama 
Swan " the Donald Duck-ish trade-

' mark which has set the pace for 
Swan advertising since the soap 
was introduced some years ago. 

'Pleasure Parade' Heard 
~ For 4-Way Cold Tablets 

PATRICE MUNSEL .•• 

Prudential's "Princess Pat," singing for 
the insurance company on its Sunday 
afternoon "Family Hour," 4:-4:45, CWT, 
over KMBC, is probably the youngest 
and certainly the prettiest coloratura 
to give with the Bell Song from Lakme 
since Leo Delibes laid down his pen! 
And there hasn't been such a furor over 
an ooeratic debut since Cinderella went 
to the ball. Miss Munsel recently sang 
in concert in Kansas City. 

Second show ove1· KMBC for 
Beaumont Laboratories Four ,Vay 
Cold Tablets (in addition to "Brush 
Creek Follies") is "Pleasure Pa
rade," transcribed, with Jimmy 
Wallington as master of ceremo
nies. "Parade," featuring all-time 
favorites among popular songs, and 
using well-known dance orchestras, 
goes on at 4:45-5:00 p.m., CWT, 
Mondays, Wednesdays and Fridays. 

Heard Tuesdays and Thursdays 
at the same period is "Song Star 
Revue." 

Cesar Romero (right), lately of the 
cinema and currently Chief Boatswain's 
Mate 2/C, United States Coast Guard, 
appears on "The American Story" over 
KMBC, playing the leading role in a 
dramatization of the Saipan campaign. 
The part was somewhat familiar to the 
film star, as he had last summer played 
a strictly non-theatrical engagement 
with the enemy at both Saipan and 
Tinian. In Kansas City for "Tars and 
Spars," touring stage production of the 
Women's Coast Guard Auxiliary, Romero 
is seen here with Gene Dennis, pro
ducer of "The American Story," and 
coordinator of war activitles of KMBC. 
At the end of "American Story," Romero 
also made a plea for a continuing a/l
out effort on the supply lines. 
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This Passing Parade 

GENERAL ARNOLD ... 

Genera/ H. H. ("Hap") Arnold, com
mander of the Army Air Forces, ( above) 
speaks over KMBC on his first visit to 
Kansas City, to address the annual con
ference of officers and department 
heads of the Veterans of Foreign Wars. 
His half-hour talk to the conference 
was broadcast from the President Hotel. 
Earlier in the day, General Arnold was 
the guest at a reception given by Mayor 
Gage of Kansas City, at the Hotel 
Muehlebach. Lieut.-Col. Charles W. 
Davis (right), awarded the Congres
sional Medal of Honor for outstanding 
heroism and leadership during the 
"Battle of the Gallop:ng Horse" in the 
Guadalcanal campaign, is heard on 
Hercules Powder's "American Story," 
urging the heme front to stay on the 
job and keep supplies rolling. Colonel 
Davis is an instructor in the Command 
School at Fort Leavenworth. 

-Staff Photo. 

CLAUDE WICKARD ..• 

The Secretary of Agriculture comes to 
the KMBC microphone in a special 
broadcast on the future of agriculture 
in America. Mr. Wickard, who has 
spoken over KMBC several times pre
viously, as the guest of Phil Evans, 
KMBC's director of farm ·service, dur• 
ing his noon hour Farm Chats, was in 
Kansas City for the national convention 
of the Future Farmers of America, to 
deliver the principal address of the 
convention of young farmers. His ap
pearance over Kh1BC was in line with 
this station's policy of giving outstand
ing service to the 231,580 rural radio 
homes in the KMBC primary coverage 
area. More than seventeen hours of 
farm programming is broadcast each 
week over the station. 
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FOR OUR CHIPS SHE'S THE JACKPOT ... 
Leave it to us and Doris Singleton, who's a supporting player on the Lux Radio 
Theater, would support herself right into featured parts with program credits. 
The Lux Theater is heard over CBS and KMBC Mondays in a full-hour pro
gram, 8 to 9 P.M., CWT, for Lux Toilet Soap and Lux Flakes. 

Elgin To Present Two-Hour 
Christmas Show On KMBC 

Two-hour Christmas show for 
Elgin Watches, now in production 
at J. \Valter Thompson, is lining up 
a list of names that easily could 
double for the payroll at Para
mount. 

Jack Benny, Bob Hope and Don 
Ameche are already ~n the dotted 
line, with other film stars coming 
up in such profusion as to bring 
them to the microphone practically 
in squads. 

Length of the show alone-two 
hours, in an industry geared almost 
100 per cent to the half-hour for
mat-offers tremendous possibili
ties, and Thompson agency is not 
the one to muff the opportunity. 

Show will play the entire CBS 

HEARTBEATS 

Four New Network 
Shows Make Debut 
On KMBC In Month 

Three new network shows, for 
Old Gold, Procter & Gamble, and 
Sweetheart Soap are on the air 
over KMBC, with a fourth, "Let 
Yourself Go," with Milton Berle, 
for Eversharp, scheduled to make 
its CBS debut on Wednesday, Jan
uary 3. 

"Which Is Which" for Old Gold 
Cigarettes, Wednesdays at 8 :30 on 
KMBC, brings Ken Murray as 
master of ceremonies, with a show 
which is unquestionably something 
new in audience-participation pro
grams. 

Four to five comedy routines are 
presented on each sbow, the trick 
being to tell whether the voice giv
ing out with the funny talk is the 
strict McCoy or a trotn7Je l'oreille 
facsimile. Studio customers get 
cash on the line when they hit it 
on the nose. 

New P. & G. Evening Show 
Personalities-or imitators-al

ready presented have included 
Charles Boyer, Lana Turner, Billie 
Burke, Hugh Herbert, and an im
personation of Al Jolson, the mam
my singer, by Jack Oakie. 

"The FBI in Peace and War," for 
Procter & Gamble's Lava Soap, a 
Saturday evening show, and the 
fifth which P. & G. is sponsoring 
over KMBC, had its premiere No
vember 25, on the 7:30-7:55 arc. 

Scripts, definitely on the 
"Stranger than Fiction" side, are 
by Max Marcin, author of the 
"Crime Doctor" series, and Fred
erick L. Collins, author, correspond
ent, and criminologist of note, and 
are based on Mr. Collins' book of 
the same name, "The FBI in Peace 
and War," a best seller of recent 
seasons. 

New Sweetheart Soap Strip 
Sweetheart Soap, which also 

sponsors John Cameron Swayze's 
12 noon newscast on KMBC Mon
days, Wednesdays and Fridays, 
comes in with a new five-a-week 
daytime strip, "The Strange Ro
mance of Evelyn Winters," the 
story of Gary Bennett, a play,
wright and Evelyn ·winters, his 
ward, the daughter of his com
manding officer, killed in action in 
the war. It's heard on KMBC at 
4:15 p.m., GWT, with "Bachelor's 
Children," the Continental Baking 
serial for "\Vonder Bread and Host
ess Cakes, shifting to 3 :30. 

"Let Yourself Go," the new Ever
sharp program starring Milton 
Berle, Broadway, night-club and 
screen comedian, moves to CBS on 
January 3, and will be heard 
over KMBC at 10 :30 p.m., CWT, 
Wednesdays, the spot vacated when 
the Nelson Eddy show changes over 
to Sunday. 

network, going on the air over ALEC TEMPLETON ... 
KMBC from 3 to 5 p.m., CWT, Nelson Eddy Show 

Bach To Boogie Put Moves To Sunday Christmas afternoon. 

Alec Where He Is! Chesterfield Show Offers 
Own Tabloid Hit Parade 

Downbeat for a new type of hit 
parade was Tuesday, October 17, 
when Chesterfield's three-a-week 
quarter-hour, "Music That Satis
fies," went on the air over KMBC 
and the CBS network. 

'With Paul Baron's orchestra and 
two featured vocalists, ,Johnnie 
Johnston and Monica Lewii.:;, each 
program introduces one new musi
cal number. A jury selects the best 
of the three for the current week, 
and the No. 1 tune gets top billing 
on the following Tuesday. 

Martin Block, known to a good 
many listeners as conductor of the 
"Make Believe Ballroom," is emcee 
for the show, which is heard over 
KMBC at 10:15 p.m., CWT, Tues
days, Wednesdays and Thursdays. 

From Beethoven to boogie woogie 
might look to the long-haired boys 
like a seven-league drop in the 
wrong direction, but it has landed 
Alee Templeton in the well-known 
groove. 

Recognized as radio's leading 
novelty pianist, he appears this 
year as co-star, with ,James Melton, 
of Texaco's platinum-mounted Star 
Theater, high-lighting such emer
ald-cut solitaires as Mary Martin, 
Celeste Holm, Grace Moore, Rise 
Stevens . . . and Beatrice Lillie 
maybe. 

In spite of the glittering compe
tition, Alec has proved not merely 
a pianist of parts, but a comedian 
of calibre, wriggling himself into 
one of the fattest parts in radio. 

Texaco Theater, marking Tex
aco's eighth consecutive season on 
CBS, is heard on KMBC at 8:30 
p.m., CWT, Sundays, with Al Good
man's orchestra. 

With program of December 17, 
Nelson Eddy show moves to Sun
day afternoon at 3:30-4:00 p.m., 
GWT, taking over the Coca-Cola 
"Pause That Refreshes" spot. 

Spon8or8, 160 Electric Light & 
Power Companies, through N. \V. 
Ayer & Son, have the Sunday spot 
sewed up for 4,1 weeks, or until 
middle of next October, when the 
show will complete a 52-week 
schedule. 

Half-hour J)rogrnm, which has 
been heard on \Vednesday night, 
presents Nelson Eddy and a guest 
soprano in ballads and art songs, 
with duets from some of Nelson's 
most famous films. 

Format also includes a spot of 
comedy, and so far the star has 
kept Robert Armbruster, his con
ductor, and the supporting east well 
in hand by threatening to sing 
"Shortenin' Bread" when the situa
tion gets out of control. To date 
it's proved 100 per cent on the cagy 
side. 

Army-Navy Game 
Exclusive On CBS 

Army-Navy kickoff on December 
2 at Annapolis, broadcast over 
KMBC and the entire CBS network 
by the Gillette Company, was also 
heard by G.I. Joe along the Rhine, 
in Rome, in the Philippines, and in 
every U.S. theater of war. 

Gillette, which will also sponsor 
the Orange Bowl game between 
Georgia Tech and Tulsa at Miami 
on New Year's Day, bought the 
full Columbia network, both domes
tic and in Hawaii, putting th~ ac
cent in behalf of retailers on the 
sale of war bonds. The Armed 
Forces Radio Service took over the 
shortwave broadcast. 

Game was exclusive with CBS, 
which did a 4A job on it, clearing a 
15-minute period the night before 
for a last-minute prevue of activi
ties_ in Baltimore, and presenting 
the songs of both service acade
mies. 

Ted Husing, CBS's ace sports 
announcer, whq handled the game, 
has seen every Army-Navy clash 
since 1924 and has broadcast 18 of 
them. He was also at the micro
phone for the Gillette broadcast of 
the Kentucky Derby, over KMBC 
and the network, last May. 

Title Changes For 
Three On Network 

Title changes for three CBS pro
grams over KMBC chalk up the 
"Matinee Theater" for Vicks, star
ring Victory Jory and replacing 
"Dangerously Yours," as the show 
was known last summer. Jory is 

December 15, 1944 

CAPT. BOB CRAWFORD ... 

Capt. Bob Crawlord 
Pays Visit To KMBC 

Captain Bob of the KMBC 
"Texas Rangers"-who is now Pvt. 
Bob Crawford of the U.S. Army
recently visited the station and his 
old friends at the Brush Creek Fol
lies. 

His fans were pleasantly sur
prised as he came out on stage 
singing the most popular of all his 
well-known original compositions
"I Traded My Penthouse for a Pup
tent." He is stationed at Camp 
Chaffee, Ark. 

Bob reports that he is still close 
to radio, though not an entertainer 
in the Army. He is studying com
munications and is learning a little 
about the technical end of Infantry 

currently on Broadway in "The sets, but he has no ambition to go 
Perfect Marriage" with Miriam , technical in radio as a civilian. 
Hopkins. ' "I'd rather entertain," he com-

Change allows a good deal more mented, to the delight of the radio 
scope in selection of material, since audience in the Heart of America. 
programs, which began with dram-
atizations of Noyes' · "The High-
wayman" and the story of Robert 
the Bruce, are now using adapta
tions of Hollywood scripts, in
cluding both comedy and drama. 

"The Scarlet Pimpernell," "Jane 
Eyre," "Mr. and Mrs. Smith" and 
"Hold Back the Dawn" have been 
heard recently, with Jory request
ing listeners to send in their choice 
for futul'e 1n·ograms. Matinee The
ater is heard over KMBC at 1 p.m., 

Philadelphia Orchestra 
Again Heard Over KMBC 

Symphony lovers now may hear 
three great symphony orchestras in 
weekly concerts over Kl\IBC, ,vith 
the sd1Pduling of the Philadelphia 
orchestra on December 2. 

CWT, on Sundays. New York Philhannonic is heard 
Second show to scratch the tith~ on Sunday aftPrnoon, 2 :OO-g :!3 l 

is "Tonig·ht at Hoagy's," for Nu- CWT, the Kansas City Philhar
Made Mayonnaise, distribu te<l by monie, Thursday (!Ven in gs at 7 :00-
Safeway Stores. Program is now 7 :ao, GWT, and the Philadelphia 
billed as the "Hoagy Carmichael Symphony Saturday afternoons at 
Show," polishing off the composer, 4:00-5:00, C\VT. 
pianist, film-stinter and radio em- Philadelphia orehestra, under 
cee's whole identification. Show is Eugene Ormandy, is broadcai:;t 
heard on KMBC Thursdays at 10:!{0 from the Academy of Music in 
p.m., CWT. Philadelphia. Guest conductors will 

Third change brings "Here's to also be presented, Pierre l\fonteux 
Romance" back to the log for Bour- of the San Francisco Symphony 
jois, after a seasonal changeover to taking the podium January 6 and 
"Ray Bloch's Orchestra" for the 1:3. Guest soloists duplicate many 
same program during the latter of those scheduled for the New 
part of the summer. "Romance" York Philharmonic, _giving the lis
goes on the air over KMBC at tener a chance to hear them in two 
10:30 p.m., GWT, Fridays. appearances. 
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KMBC Announces 
Dr. C. F. Church As 
Education Head 

Coincident with the resignation 
of R. Edwin Browne, who for four 
years has been KMBC's director of 
education, Dr. Charles F. Church, 
Jr., has been named his successor. 

In accepting the resignation of 
Mr. Browne, who early in 1945 be
came director of public relations 
for the University of Kansas, and 
in announcing the appointment of 
Dr. Church, Arthur B. Church, 
president of KMBC, issued the fol
lowing statement: 

Dr. Charles F. Chur,;h 

Ring in the New! 

KMBC Ends Record Year 
Of Radio Developments 

Crowded with achievement, and 
bringing the promise of even great
er things to come, 1944 stands out 
as one of the most inspiring, most 
successful years in the history of 
KMBC and the Midland Broadcast
ing Company. 

The year saw the station filing 
application with the Federal Com
munications Commission for 50 kw 
transmission and a change of wave 
length from 980 to 540. 

Frequency Modulation broadcast
ing of all KMBC programs from 12 
noon to signoff daily, and from 7 
a.m. on Sunday, was inaugurated 
on June 24, at a ceremony presided 
over by Arthur B. Church, presi
dent of KMBC, and attended by 
distinguished figures of the radio 
industry throughout this area. The 
F-M schedule is operated as an 
additional service to advertisers, at 
no extra cost to them. 

Brought Burns & Allen 

♦----------------
the Pickwick Hotel. Program, traf-
fic and talent are now grouped in 
the eleventh floor penthouse, to
gether with engineering and con
trol. 

Installation of· air conditioning 
and redecoration of offices continued 
throughout most of the summer. 
New tenth-floor reception room 
with striking modern decor and 
fluorescent lighting was completed 
early in the fall .. 

New Executives 
Among executives, Sam H. Ben

nett, whose outstanding work as 
head of sales for KMBC since 1940 
has given him added national prom
inence, was named vice president of 
the Midland Broadcasting Company 
in June. Sidney Walker, long a fig
ure in banking and industrial circles 
in Kansas City, became treasurer. 

"It is with gen
uine regret that 
we accept the 
resignation of 
Edwin Browne, 
who has been 
offered an im
portant post at 
the University 
of Kansas. Mr. 
Browne has con
tributed much in 
extending t h e 
usefulness o f An outstanding contribution of 
KMBC's educational and religious the station to the U.S. Treasury 

Three new department heads 
joined the station in May, Rod 
Cupp as program director, Dr. 
Charles- F. Church, Jr., to head a 
new department of educational re
search, and Sam Molen as sports 
director. 

programs. 
"His contributions in building 

the 'KMBC Schoolhouse' series of 
broadcasts· and in conducting the 
'Little Office Behind the Church 
Organ,' a practical half-hour relig
ious discussion broadcast weekly 
over KMBC, have been major con
tributions to the station's public 
service programs. 

Doctor Church Well Known 
"We are happy, however, to see 

him return to his alma mater as 
the new K. U. director of public 
relations, where he will continue to 
have contact with the KMBC edu
cational department. 

"Although we feel we are suf
fering a loss in Mr. Browne's deci
sion to return to the University of 
Kansas, we are extremely fortu
nate in having available an imme
diate successor in Dr. Charles 
Church, who has, during the past 
year, made a nation-wide survey on 
radio and education, and · whose 
long preparation in the educational 
field fits him admirably as director 
of education at KMBC. 

"Dr. Church received his bach
elor's degree from the University 
of Iowa in 1924; his master's de
gree from the University of Iowa 
in 1925, and was awarded the de
gree of doctor of philosophy by 
Ohio State University in 1942. In 
addition to his new duties, he will 
continue to serve as acting director 
of research. 

Survey Made Last Summer 
"Dr. Church's enthusiasm in the 

potentialities of radio as an educa
tional medium are due in a large 
part to the splendid hospitality and 
invaluable information extended 
him by broadcasters and educators 
the nation over during his Hl44 
study. My brother and I hope that 
a 1:mmmary of the information and 
facts he has obtained in this survey 
may be placed in the hands of the 
industry this year." 

KMBC is a pioneer in educa
tional radio programs, giving them 
a place of major importance. 

Department's fourth war loan, in 
June, was the bringing of Dinah 
Shore and Burns and Allen, with 
their supporting cast, to Kansas 
City, so that the regular comedy 
program might originate from the 
Municipal Auditorium here, as the 
opening event of the drive in Kan
sas City. The program sold $11,-
000,000 in bonds, with an audience 
of 12,000 individual purchasers 
gaining admittance to the broad-
cast. 

Mr. Cupp had been production 
manager of WLS in Chicago; Dr. 
Church, a brother of Arthur B. 
Church, was a member of the fac
fulty of Bowling Green University, 
Bowling Green, Ohio. Dr. Church 
was this month announced as the 
new educational director of KMBC. 
Mr. Molen came to Kansas City 
from the West Virginia Network 
at Charlestown. 

Death of Mark Smith 
Expansion of station activities 

during the year made necessary 
the lease of 8000 square feet of 

The death in July of Mark Smith, 
director of research and merchan
dising, and a pioneer in these fields 

additional office space, with execu- in radio, saddened the entire staff 
tive and administration depart- of KMBC, for Mr. Smith had been 
ments, sales and sales promotion, associated with Arthur B. Church 
and allied offices taking up the and the station for thirteen years. 
entire tenth floor of the studios in ( Continued on Page 2, Col. 4) 

-·! 
i r 

"And fix the radio so my wife can't get Frank Sinatra while she's driYing. 
That's what caused the accident!" 

NAB COMES TOK. C. 
Important wartime sessions 

for the NAB 10th district are 
being held in Kansas City Feb
ruary 7 and 8. With vital indus
try developments up for discus
sion it is expected that most of 
the radio stations in Missouri, 
Iowa and Nebraska will be rep
resented. NAB officials coming 
to Kansas City from Washing
ton include J. Harold Ryan, 
president; Lewis H. Avery, 
NAB director of broadcast ad
vertising, and Hugh Feltis, pres
ident of the newly formed 
Broadcast Measurement Bureau. 
Of particular importance is the 
call for support of the BMB by 
Mr. Feltis. Kansas City's Cham
ber of Commerce will hear Mr. 
Ryan in a discussion on "A 
Quarter Century of Broadcast
ing in America," while Mr. 
Avery is appearing before the 
Rotary Club on the subject of 
broadcast advertising. 

KMBC Talent Stars 
Wrapped Up lor '45 

Sponsor renewals and new con
tracts on KMBC programs and 
KMBC personalities are rolling up, 
Sam H. Bennett, vice president and 
director of sales, announces, with 
Caroline Ellis, Phil Evans, Erle 
Smith, Henry Goodman, John Cam
zron Swayze, and Sam Molen all 
wrapped up for the new year. 

Celanese Corporation of America 
renews the KMBC "Happy Home" 
with Caroline Ellis, for Celanese 
Fabrics, on Saturday morning at 
8 :30, while Mrs. Ellis' other spon
sors, Mentholatum and Hollander
izin' Corporation, continue. 

Phil Evans for Cinder Blox 
On the KMBC "Happy Kitchen" 

Trirnz, the ready-pasted, ready-to
apply wallpaper borders made by 
United \Vallpaper Factories, Inc., 
for wartime "do-it-yourself" redec
orating-, has the Monday, "\Vednes
day and Friday programs at 9 :80 
a.m., CWT. Tuesday and Thursday 
periods are sponsored by the CZ 
Chemical Company, of Beloit, 'Wis
consin, for Marvene Soapless Suds, 
an all-purpose, concentrated cleaner 
in powder forrn, for dish washing, 
family and personal laundry, house
hold cleaning and even drain pipes. 

Phil Evans' Grain and Produce 
Markets, at 1.2 :30, Monday through 
Friday, will be broadcast, on a six 
months' baRis, for Cinder Blox, 
made by the Cinder Concrete Prod
ucts Company of Kansas City. 

KMBC News Sponsors 
Renewals of Erle Smith and the 

News at 11 p.m., by Muehlebach 
Pih:;ener for 52 weeks, and John 
Cameron Swayze and the News at 
12 :55 p.m., also for 52 weeks, by 
the National Biscuit Company for 
Premium Crackers, Nabisco and 
Home Maid Grahams, are in, and 
the Curtiss Candy Company takes 
over the 9 :45 a.m. newscast by 
Henry Goodman on Tuesdays, 
Thursdays and Saturdays. 

Sinclair Refining Company re
news its 9:40 Tuesday, Thursday 
and Saturday sportscasts with Sam 
Molen, leaving but few choice avail
abilities on the KMBC talent 
schedule. 

FEBRUARY 1, 1945 

KMBC Will Salute 
Entire Industry In 
National Campaign 

A pioneer in its own right, 
KMBC of Kansas City in recogni
tion of broadcasting's 25th anniver
sary has been pledged by Arthur B. 
Church, founder and president, to 
devoting its trade paper space, 
color pages, in salute to those radio 
stations that are responsible for 
pioneering attainments in the de
velopment of broadcasting. 

During the past year the theme 
of KMBC's. advertising space also 
has been strictly institutional, "ded
icated in behalf of American Broad
casting to the home and the com
munity." An elaborate 20-page bro
chure entitled, "Setting the Stage
for Broadcasting's 25th Anniver
sary," will soon be distributed 
throughout the industry. It will 
explain the significance of KMBC's 
past campaign and set the stage 
for the new one. 

Typical "Heart of Americans" 
from all walks of life were inter
viewed by KMBC last year to tell 
how radio serves their needs in war 
as in peace. This material consti
tuted the theme back of KMBC ad
vertising. 

This year's campaign is unique 
from that of 1944 in that individual 
stations, instead of the industry as 
a whole, will be singled out for 
salute by KMBC. Starting with 
full pages on both \V"\V J of Detroit 
and KDKA of Pittsburgh, as pio
neer broadcasting stations, future 
advertisements will note such other 
pioneering developments as the sta
tions with the first commercial 
broadcasts, first radio news depart
ment, first chain broadcasting, etc. 

KMBC sent out to all American 
radio stations personal letters of 
invitation to participate in the cam
paign. 
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The Story of Broad,asting 
In recognition of Broadcasting's 25th anniversary this editorial space will be given 

over from month to mon,h to the story of broadcasting and it_s remarka~le growt~. 
Highlights from the attainmentR of other pioneet· broadcasters will also be mcluded m 
future editions of Heartbeats. 

Radio has gone a long way since the days of the crystal 
receivers and the carbon microphones. Today on the eve of 
its 25th anniversary broadcasting has ~eve_loped i_nt? ~an
kind's greatest means of mass communication. A c1v1hzed 
world has come under its influence propagating better ways 
for better living in every station of life. 

Possibly in no other industry have the discoveries and 
attainments of so few meant so much to so many. The story 
of broadcasting's modern day advancements could best be 
thought of as a mural from the lives of such pioneers as 
Edwin H. Armstrong, Dr. Lee de Forest, Dr. Frank Conrad 
and Professor Edouard Branly. To these history making 
scientists could be added the names of "wireless" amateurs 
throughout the land whose vigils kept ·an infant industry alive. 

Typical of how broadcasting came of age is the story 
of Arthur B. Church and his development of a great broad
casting institution in the Heart of America called KMBC of 
Kansas City. Many a radio station today can trace back its 
early growth to the enthusiasms and visions of youth. From 
an adolescent hobby of wires strung hither and yon the seeds 
of more than mere curiosity blossomed forth into maturity. 

Among the founders of the small farming community of 
Lamoni, Iowa, a young couple named Ch~rch endure~ the 
rigors all successful pioneers endure, and finally established 
a home on the edge of the town that, judged by standards 
there marked the family as a prosperous one. There Arthur 
had, :Uight we say, cluttered up a great deal of the pre:11-ises, 
inside the house and out, with wires and apparatus 1n the 
pursuit of his hobby, wireless. From a window in his father's 
office which was shared to provide laboratory space he could 
look out on the farmyard where from a forty-foot pole on t~e 
barn to a hundred foot pool in the pasture was stretched his 
aerial. 

Here was a typical scene of radio's early beginnings. 
In the practical sense, Arthur Church was a young man of 
vision. He had the faculty to look beyond the childhood 
momentarv thrill of tinkering with a hobby to distant hori
zons wher~ radio would become a vital and compelling force 
in our way of life. Possibly it was the comparative solitude 
of the small farm that instilled in young Arthur an apprecia
tion of what radio could ultimately mean to American home
life. For here at his fingertips was a world on wings of sound 
bringing within the four walls of his little room in Lamoni 
a swift panorama of happenings from far distant places. 

It was the patience of his parents that kept the spark 
alive. They had faith that their son would "make something" 
of this new fangled thing called "wieless." Not only did they 
encourage him to new heights in the pursuit of his hobby, but 
finally they, like thousands of other parents back in _the dawn 
of the twenties found themselves lending an attentive ear to 
those strange musical tones in dots and dashes, but cupping 
hands over ears when the rotary spark gap crashed its mes
sages into the ether. Such was the parental interest 
that has been credited for the sudden upsurge of 
pqblic consciousness on radio's return to civilian use 
after the first world war. (To be continued.) 

HEARTBEATS 

CAROLINE ELLIS . . . 

There are women born to become 
great personalities, to burn like 
magnificent blue stars throughout 
their lifetiine, as others are born to 
more prosaic destinies. 

Such a woman is Caroline Ellis, 
KMBC's nationally known woman 
commentatof. Two generations 
earlier, she might have been a 
Lucretia Mott, a Susan B. Anthony, 
an Elizabeth Cady Stanton; might 
even have gone - smartly furred 
and hatted-to jail with Emmeline 
Pankhurst. 

But in the days since Mrs. Pank
hurst fought for women's rights, 
women themselves have found a 
more cogent weapon. If the pen is 
mightier than the sword, so, too, 
is the silver voice of radio more 
persuasive than the hatchet Carry 
Nation used. 

Caroline Ellis has been in radio 
nearly fifteen years, and her record 
has been spectacular. But as is true 
of many brilliant successes, the 
foundation of hers was driven deep 
in the solid rock of creative living·. 

Today when people ask Caroline 
what she talks about on the air, 
she replies, "Oh, anything that in
terests me." That usually throws 
them for the next ten lines of the 
script. What they don't know is 
that what interests Caroline is 
something for the book! 

One day she may tell her audi
ence how to take mustard stains 
out of the Sunday tablecloth, or 
how to frighten "silver fish" away 
from the cedar chest. Or she may 
comment with homely and telling 
philosophy on the negro spiritual 
which asks, "Have mercy on our 
souls, 0 Lord, if you please." 

Sometimes she tells a story. It 
may be a folk tale from Roark 
Bradford. Or it may be that match
less classic of Anatole France, too 
little known, "The Procurator of 
Judea," in which Pontius Pilate, 
long since retired, and unawal'e of 
the only claim he will have to his
tory, discusses with a visitor a case 
which he had tried long ago . . . 
only to find that he cannot recall 
either the name or the sentence he 
had passed on a Carpenter from 
Nazareth. 

Before she entered radio, Caro
line had had outstanding careers in 
three other fields: farming, jour
nalism and retailing. And when 
Caroline says farming, she means 
farming - cooking for thrashers, 
breeding hogs to ship by the car
load. Only when she was widowed 
did she seek a eareer outside her 
home. 

The story begins with Burrii-; 
Jenkins, when that nationally 
known clergyman-publisher was 
making history on the old Kansas 
City Post. Most women, even those 
who later scale the heights, start 
out modeRtly in journalism. Caro
line Ellis began by writing edito
rials and a Rigned column for Dr. 
Jenkins, whose latter-day experi
ment in the Charles M. Sheldon 
type of journalism had focused the 
eyes of the entire country upon his 
newspaper. 

The 'twenties arrived. Retailing 

burst like a rocket on the con
sciousness of career-minded women 
throughout this bright land. Mid
way of the decade, it occurred to 
Caroline that maybe she'd like re
tailing. And since with Caroline, 
thinking she might like something 
one day is actually to be doing it 
by noon the next day at the latest, 
she forthwith got a job in sales 
with Hudson's in Detroit. 

That was the beginning. The end 
was somewhat different. Before 
she finished with retailing, she had 
been office manager, educational 
director - and buyer for one of 
Kansas City's largest department 
stores. 

There was a shining new bauble 
called radio. Few people took it 
seriously. (This was the generation 
that remembered crystal sets and 
earphones) . 

But Caroline, who is both an 
iconoclast and a dramatist at heart, 
believed that radio could be used to 
sell. Thus, when an advertising 
agency called her for consultation 
in 1932, Caroline casually produced 
a plan which was to revolutionize 
department store advertising. The 
program she originated then, with 
phenomenal results, is still on the 
air, unchanged as to format, con
tent, or even time of day. 

One of the largest mail order 
houses in the country wanted Caro
line. She became Mary Ward, 
speaking regularly on the air. One 
of her talks sold 1617 pairs of hose; 
another, 9297 yards of percale; a 
third, 7242 towels. 

She took a foods account for 
General Mills. After a 13-week 
tryout, the show, written by Caro
line and produced by Fran Heyser 
of KMBC, was placed on the full 
Red network from Chicago. 

Caroline's next move placed her 
among that company, small and 
most select, of independent com
mentators, of whom, among women, 
perhaps only Caroline Ellis can be 
compared with Dorothy Thompson. 
And when Caroline Ellis' epitaph is 
written, it well might take the im
mortal form of Edna Millay's son
net for Inez Milholland: 

"Upon this marble bust that is not I, 
Lay the round, formal wreath that 

not fame ... " 
is 

So without further ado shake 
hands with Mrs. Ellis. Next month, 
meet Sidney Walker, who last sum
mer became treasurer of the Mid-
land Broadcasting Company. 

KMBC Ends Year Of 
Achievement In 
Radio _Industry 

\ Continued from Page l, Col. 3) 

KMBC made history, too, in its 
commercial programming during 
the year. A real milestone in radio 
in this area was the signing of the 
Kansas City Philharmonic Orches
tra for a completely sponsored sea
son of 20 weeks on Thursday eve
nings, running from October to 
March. 

Series is being broadcast for the 
Kansas City Southern Lines, with 
home offices in Kansas City. Rail
road, running from Kansas City to 
the Gulf, has 10,000 employes and 
serves six states. 

Sports plum which fell to KMBC 
during the season was the broad
casting of the full Big Six gridiron 
schedule, with Sam Molen at the 
microphone, for the City National 
Bank & Trust Company of Kansas 
City. 

"Brush Creek" a Sellout 
"Brush Creek Follies," KMBC's 

nationally famous barn dance, was 
80!d on all periods available for 
sponsorship long before the Reason 
began. Show had au out-of-town 
opening in St. Joseph, under the 
aegis of the Lions Clubs of the city, 
which broke house records for the 
St. Joseph Municipal Auditorium, 
with an audience of more than 
4000. 

Among the many programs of cul
tural interest originated by the sta
tion during the year is "The Amer
ican Story,'1 created to help ameli
orate a manpower crisis in Kansas 
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Herewith are listed new program 

contracts over KMBC taking effect 
between October 16, 1944, and 
January 1, 1945. 

Omega Oil-Sponsoring News with 
Henry Goodman, starting October 
16, 1944, 6:00-6:10 a.m., CWT, 
Mondays through Fridays. 
Chesterfield Cigarettes-Sponsor
ing "Music That Satisfies,'' start
ing October 17, 1944, 10 :15-10 :30 
p.m., CWT, Tuesdays, Wednesdays 
and Thursdays. 
SweetHeart Soap - Sponsoring 
"The Strange Romance of Evelyn 
Winters," starting November 20, 
1944, 4:00-4:15 p.m., CWT, Mon
days through Friqays. 
Lava Soap-Sponsoring "The F.B.I. 
in Peace and War," starting No
vember 25, 1944, 7:30-7:55 p.m., 
CWT, Saturdays. 
NuMade Mayonnaise - Spons01·ing 
the "Hoagy Carmichael Show" re
newal, starting December 28, 1944, 
8:00-8:30 p.m., CWT, Tuesdays. 
International Silver - Sponsoring 
"The Adventures of Ozzie and Har
riet" renewal, starting December 
31, 1944, 5:00-5:30 p.m., CWT, Sun
days. 
Premium Crackers, Nabisco, Home 
Maid Grahams-Sponsoring KMBC 
News with John Cameron Swayze 
renewal, starting January 1; 1945, 
12:55-1:00 p:m., CWT, Mondays 
through Saturdays. 
Cinder Blox-Sponsoring Grain and 
Produce Markets with Phil Evans, 
starting January 1, 1945, 12 :30-
12 :35 p.m., CWT, Mondays through 
Fridays. 

City, and_ sponsored first by Pratt 
& Whitney Aircraft of Missouri, 
makers of the engine powering the 
Hellcat, Corsair, and Thunderbolt 
combat planes. 

New Show for John Taylor 
"Starlight Rhapsody," a half

hour evening show for the John 
Taylor Dry Goods Company, went 
on the air in November, giving the 
store two programs over KMBC, 
its successful merchandising quar
ter hour at 9 a.m., "Joanne Taylor's 
Fashion Flashes," and the new en
tertainment feature. 

An educational program which 
has attracted attention throughout 
the country as something new and 
worthwhile is the "KMBC School
house of the Air," broadcast three 
times a week, with student partici
pation, and presented immediately 
preceding the CBS "American 
School of the Air." 

In June the station observed, 
with Arthur B. Church as an
nouncer for the occasion, the eight
eenth anniversary of its "Classic 
flour," believed to be the oldest 
continuous program in radio; and 
at Christmas time the annual broad
cast of Handel's "Messiah" from 
the Stone Church of Independence, 
Missouri, went out from KMBC. 

Promotion Keeps Pace 
In keeping with the growth of 

the station, KMBC in September 
launched the largest advertising 
campaign ever to appear in this 
area in behalf of radio. More than 
228,000 lines were used in a group 
of fifteen daily and weekly papers, 
blanketing the entire primary cov
erage area of KMBC. 

And as was not unexpected, in 
view of the foregoing, a compre
hensive survey on audience accept
ance made in Greater Kansas City 
during the summer, showed KMBC 
maintaining its accustomed leader
ship, with more than 46 per cent of 
all "firsts" on daytime strips, Mon
day through Friday, and 50 per 
cent more firsts than its nearest 
competitor on all evening shows. 
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KMBC Sthoolhouse 
Brings High-Prited 
Talent To Mike 

"KMBC Schoolhouse," a classroom 
series which brings KMBC's high
est-priced talent to the microphone, 
may be something of a departure in 
educational programs, but it is en
tirely in line with the policy of 
Arthur B. Church, president of the 
Midland Broadcasting Company. 

"KMBC was the first station to 
broadcast actual programs for 
home and classroom educational 
purposes in this area, and we are 
glad to be extending our services 
through the KMBC Schoolhouse 
programs," Mr. Church said, in an
nouncing the series. 

Heard Monday, Wednesday and 
Friday at 2 :15 p. m., the KMBC 
Schoolhouse has KMBC's ace news-

HEARTBEATS 

"Ozzie & Harriet" 
Good for a Year 

"Adventures of Ozzie and 
Harriet," a Sunday afternoon 
family comedy show with zizz, 
and plenty of it, built up such 
a gallery in its first three 
months on the air for Interna
tional Silver that the sponsor 
has just made with the signa
ture for another 52 weeks of Mr. 
and Mrs. Nelson. Program is 
heard at 5 :00-5.30 p.m., CWT, 
immediately p r e c e di n g the 
Fanny Brice show · for Post 
Toasties. 

Sweetheart Soap 
Has Network Strip 

LOUISE FITCH . . . 

1 man, Erle Smith, editing and ex
plaining the news for high-school 
and college journalists on Monday, 
under the program title of "Inside 
the News," and CaToline Ellis, 
KMBC's network commentator, 
opening "The Magic Book" to tell 
fairy tales for 5-year-olds on Fri
day. 

Newcomer to KMBC's seventeen 
CBS daytime serials is "The 
Strange Romance of Evelyn Win
ters," now heard at 4 p.m., CWT, 
for SweetHeart Soap, distributed 
through grocers in. this area. 

Fact that John Cameron Swayze 
of KMBC's news staff is also on 
the air three times a week for 
SweetHeart should give the product 
considerable of an edge in the 
Heart of America. . 

Miss Fitch, the witch, is as neat a treat 
as they ever turn out! In "Two On a 
Clue," the 1: 15 General Foods mystery, 
Monday through Friday over KMBC, for 
Satina, she plays Debby Spencer, 
General Foods' daytime Nora Charles. 
And as a schemer-upper of hotspots for 
crackpots, Debby is a dilly! Crime pays 
through the nose, with her around! 

KATHERINE ANDERSON 
If Katherine Anderson is the villain of 

Wednesday, Tom Eels, assistant 
in education, takes a :figurative 
pointer and emcees "Fun With 
Facts" for seventh-graders. 

A second KMBC presentation of 
educational interest is the "Big 
Brother Club," a five-a-week west
ern built around Smokey Parker of 
KMBC's talent staff, as the singing 
cowboy. Show, heard at 5 :30 p.m., 
CWT, Monday through Friday, was 
built by KMBC earlier in the year, 
in cooperation with youth agencies 
of Kansas City and this vicinity. 

Citations are made each Friday 
for "distinguished service," based 
upon recommendations made by 
Kansas City youth leaders, the win
ners receiving framed certificates 
of award. 

.. Heartbeats" reads the grocer trade 
papers .and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

For the Sophisticates 
The strip, somewhat on the so

phisticated side, is built around the 
20-year-old Evelyn Winters, 

It adds an Eastern post-debu
tante to a circle of quarter-hour 
script heroines on CBS which now 
includes a woman senator ("The 
Story of Mary Marlin"), a woman 
doctor ("Joyce Jordan, M.D."), a 
Hollywood couturiere ("Romance 
of Helen Trent"), an American
born Eng·lish peeress ("Our Gal 
Sunday"), a Swedish girl-of-all 
work ("Tena and Tim"), a Jewish 
mama ("The Goldbergs"), an old
fashioned grandmother ("Aunt 
Jenny's Real Life Stories"), and 
assorted housewives and career 
girls, ranging from the simple and 
unaffected Amanda of "Amanda's 
Story" to Deborah Spencer, the 
slick chick of "Two on a Clue." 

Good Cosmetic Show 
"Evelyn Winters" looks a good 

bet for a cosmetic product of the 
SweetHeart type. Hero of the plot 
is Gary Bennett, a Broadway pro
ducer, and show has everything 
that goes with the setup-success
ful author, temperamental star, 
armor-plated secretary. 

the piece, our platform calls for deeper PROGRESSIVE GROCER reports: 
and darker plots, but soon! Working 

Part of Evelyn is played by Toni 
Darney, currently in the New York 
musical comedy, "Sadie Thomp
son," from the Somerset Maugham 
short story dramatized as 'Rain," 
and played by Jeanne Eagels and 
Talullah Bankhead on the stage 
and Gloria Swanson and Joan 

from the billing, she's the menace in 
11 Amanda's Story" . . . and working 
from the dial, this is our manifesto for 
menace on a mass-production scale. 
Strip is heard on KMBC at 70 a. m., 
CWT, Mondays through Fridays, for 
Phillips Milk of Magnesia tablets and 
toothphaste. 

"For the first time, we are mer-
chandising oranges in mesh bags 
this season. The use of mesh bags 
has enabled us to display oranges 
better and at the same time put 
them in the "impulse purchase" 
classification. Crawford on the screen. 

"Mesh-bagged oranges are not 
only easier to show, but the bag 
makes them easier for customers to 
buy. As a consequence, our unit 
orange sale has increased, due to 
having more oranges in a bag than 
people ordinarily purchase in bulk. 

Molen Solid 
On Picking the 
Gridiron Winners 

We put eight pounds in a bag, Picking the winners consistently, 
which amounts to approximately 18 Sam Molen KMBC sports director 
to 20 Of the 216 size orano-es and ! . ' ,-, ' whose predictions of football scores 
24 to 26 of the 288 size."-Article t were a feature of his regular 
by Jerry Fahringer, January, 1944• sportscasts throughout the se;tson, 
page 65. brought his six-year average up 
SUCCESSFUL GROCER reports: two decimals to 82.3. Average on 
"We advocate more wine drinking correct scores for the 1944 season 
and we are doing our best to popu- was even better: 83.7. And on the 
larize this civilized custom. For final weekend of the grid, Molen 
years we have advised retail gro- really went to town, calling every 
cers to become interested in the game but one, for a score of 90. 
wine business, since it is naturally ________ _ ____________ _ 
associated with food. Without go- two-day sale which was planned 
ing out of our domain, which is the very carefully. A basket of grocer
grocery industry, we have sup- ies, containing well known food 
ported the efforts of the Institute items and valued at $10 was offered 
of the Wine Industry to induce res- to the highest bidder to stimulate 
taurants to off er wine in an attrac- interest. Headlining the two-day 
tive manner to their patrons."- sale was the slogan: 'Remember, 

,\.iARY PATTON 
Schoof was never like this when pop January, 1945, page 23. folks, you are not buying groceries, 
drew the spots on his miscroscope Jens. SUPER MARKET MERCHANDIS- you are buying war bonds and help
But neither was teacher, take it from ING reports: "Over $800,000 of war ing Uncle Sam to bring our boys 
pop! This Lana Turner al the air lanes b · 1 
;5 Mary Patton, the sweater girl of radio. bonds, believed to be a record for back home-getting a su stantia 
Every Monday alternoon she pulls the grocery units, was sold by Milgram income in your investment, plus 
nifties on "Sci~nce Frontiers," and you unit at Thirty-second and Troost, free groceries." - January, 1945, 
could hear a spitball drop! Hear her on l. K C't Missouri in a i·ecent page 42. 
KMBC Mondays at 2:3()-3:00 p.m., CWT. ansas 1 Y, • 
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This Passing Parade 

KMBC BEAMS INAUGURAL OF GOVERNOR DONNELLY ... 

Opening with a 19-gun salute, the inaugural ceremonies for the Hon. Phil S. 
Donnelly as governor of Missouri at high noon on January 8, were recorded by 
KMBC at Jefferson City, the state capital, and broadcast at 2:30 that afternoon, 
with a rebroadcast of the highlights at 10:30 the same evening. The rebroadcast, 
at 10:30, enabled the ceremonies to be heard by business men ol the area, an 
important service by KMBC, since Governor Donnelly outlined plans for his entire 
administration in his address. Presidential inaugural ceremonies on January 20 
were also broadcast over KMBC. 

"REPORT TO NATION" EPISODE GOES OUT FROM STUDIO A ... 

"Report to the Nation" for Continental Can originated in part from KMBC, 
when the story of Mrs. R. A. Hundley of 2931 Victor Street, Kansas City, was 
dramatized as one of the episodes of the program. Mrs. Hundley's letters to 
men at the front, in memory of her son, Wyatt Hundley, killed in action, have 
attracted wide attention. Gene Dennis, coordinator of war activities of KMBC, 
interviews Mrs. Hundley for the network, as seen above. -Staff Photo. 

DENNY SLOFOOT, WHO BRINGS DOWN THE HOUSE ... AROUND HIS EARS! 

If radio is here to stay, as lots of people seem to think, "What's a comedian, 
pop?" may go down in history along with "What's a Republican?" According to 
Denny 5/ofoot, who has an angle, a comedian is a guy who never gets anywhere 
but pushed around. Could be. But s.oeaking as just one onlooker at "Brush 
Creek Follies" in Ivanhoe Temple on Saturday nights, leave us hove more of 
these pushings around. 
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Parade to the Post 

Danny Kaye Heads 
New CBS Program 

Hh Harry James 
Three new evening shows go 

down the straightaway, as 1945 
network radio on KMBC leaves the 
post. Odds-on favorite is probably 
the Danny Kaye show at 10 :30 
p.m., Saturday night for Pabst's 
Blue Ribbon Beer. 

Show is built by the comedian's 
wife, Sylvia Fine, but Danny, 
whm;e first big hit was in the spec
tacularly mounted Moss Hart musi
cal, "Lady in the Dark" for Ger
trude Lawrence, is taking no 
chances on an unknown medium. 

Not only has he signed Harry 
James' orchestra, but his guest-star 
list looks like a raid on all the 
other networks. Eddie Cantor led 
off. Lionel Stander of Hollywood 
is the funny man, with Ken 
Niles announcing. Commercials are 
unique, introducing· an entirely 
mythical "Mr. Pabst," who could 
easily turn out to be star material 
himself. 

Show is Warwick & Legler's 
baby, and replaces the Kenny Baker 
program for Pabst. 

"Let Yourself Go," with Milton 
Berle, for Eversharp, which also 
sponsors "Take It or Leave It" 

See What You Get 
On the G-E Show! 

With electric irons, alarm 
clocks and toasters promised as 
prizes for the audience-partici
pation features, "G.E. House
party," one of the few sunlight 
shows to originate from Holly
wood, had its network premiere 
January 15, over KMBC and the 
CBS chain at 3 p.m., CWT. 

It's a 25-minute strip, Monday 
through Friday, has more parts 
than a B29, and may well create 
a similar sensation in daytime 
radio, once news of the awards 
gets around! 

Billed as "master-of-informal
ities," Art Linkletter is emcee, 
and the general tenor of the 
show seems to be, anything can 
happen, so be on your mark! 

Assorted celebrity-guests, a 
listeners' mail box, a culinary 
quiz, a children's section, recipes 
from G .E. chefs, a "people's 
poll"-everything to and includ
ing amateur theatricals is on the 
callboard. Real nut, however, is 
helpful information on house
keeping and homemaking. 

Show, beamed from KNX, 
Columbia's Hollywood station, 
but due to tour later on, is bank
rolled by the appliance and mer
chandise division of General 
Electric, with headquarters m 
Bridgeport, Connecticut. 

DANNY KAYE Broadway Comedian now heard on KMBC 

over KMBC on Sunday night, got 
under way January 3. Opening 
show was stolen by Fred Allen, in 
one of his few radio appearances 
this season. Script was so hilarious, 
in fact, that neither Berle no1· Allen 
could keep his face straight, and 
both blew lines right and left. 

Oscar Levant, practically on tour 
as a guest star since he left "In
formation Please," appeared on the 
second program. 

"\Vith an old familiar theme to 
KMBC listeners, that of the noon
time "Dinner Bell Roundup," the 
Jack Kirkwood Show, a variety 
quarter-hour, is now heard for 
Ivory Soap and Oxydol at 10 p.m., 
C"\VT, Monday through Friday. 
Strip replaces "I Love a Mystery," 
fo1· the same sponsor. 

Wm. L. Shirer on 
52-Week Contract 

"\Villi am L. Shirer and the News," 
one of the most eminent of news-

Texas Rangers Go 
South For Winter 

Three new Florida stations, one 
in Washington, D.C., one in Omaha, 
one in Memphis and one in Las 
Vegas, Nevada, bring to seven the 
list of additional sponsors fo1· the 
KMBC "Texas Rangers" library 
announced last week by George E. 
Halley, manager of syndicated fea
tures, Arthur B. Church Produc
tions. 

Individual sponsors are Station 
\VMBR of .Jacksonville, WDAE of 
Tampa, \VDBO of Orlando, WOL 
of \Vashington, KOIL of Omaha, 
WMC of Memphis, and KENO of 
Las Vegas. 

Group of clients and stations now 
using the "Rangers" nears the hunM 
dred mark, Mr. Halley reports. 
Library is heard not only in Con
tinental U.S., but also in the Hawa
iian Islands, where station KGU of 
Honolulu is completing its third 

analysts on the air, continues over year with the Rangers. 
KMBC and the CBS network, on a "Rangers" are also heard twice 
52-week contract for J.B. \Villiams daily on KMBC, at 7 a.m., CWT, 
Shave Cream. Shirer, author of for Spear Mills, and at 6 p.111., Mon
the famous "Berlin Diary" and days through Fridays, for Grennan 
Berlin correspondent for the Colum- Cookbook Cakes. Grennan has re
bia Broadcasting System during the newed its contract, as of February 
Polish campaign and the Battle of 5. Agency for Grennan, a division 
France, is heard on KMBC Sundays of Purity Bakeries, is Cmnpbell-
at 4 :45 p.m., CWT. I Mithun of Chicago. 

HEARTBEATS 

1945 Time Table 

Burns & Allen Now 
Heard on Monday 
In Earlier Show 

Burns & Allen's move to Monday 
evening at 7:30, CWT, with Frank 
Sinatra being heard at 10 :30 
Thursday, and "Tonight at 
Hoagy's" shifting to an earlier spot 
on Tuesday evening, 8:00-8:30, 
CWT, are the major changes on 
KMBC's 1945 night-time schedule. 

Sinatra, who went off the Lucky 
Strike Hit Parade, is doing his own 
show for Max Factor, the Holly
wood cosmetic house. Product using 
the promotion is Max Factor's Pan
cake Makeup, and show remains 
virtually as it was before the change 
in sponsorship, Bill Goodwin, transM 
£erring from the Burns & Allen pro
gram, which he announced, has a 
comedy role. 

Other sponsor changes for the 
new year are "Inner Sanctum," the 
Monday night killer-diller, which 
goes to Lever Brothers for Lipton's 
Tea and Continental Soup Mix, 
through Young & Rubicam, and 
"Report to the Nation," previously 
sustaining, which shifts from Sun
day to Saturday at 2 :00-2 :30, spon
sored by Continental Can. 

The Mary Lee Taylor program 
for Pet Milk trans£ ers from SaturM 
day morning to Saturday after
noon, and is now heard at 1 :30M2 :00 
p.m., CWT. 

"Tena & Tim," the Cudahy Pack
ing Company's daytime comedy 
strip for Old Dutch Cleanser, moves 
back half an hour, to 1 :45-2 :00 
p.m., CWT, allowing the KMBC 
educational pro gr am, "KMBC 
Schoolhouse," to be heard at 2:15 
p.m., preceding the CBS "School of 
the Air." "Bernardine Flynn," the 
Procter & Gamble Crisco show, is 
also moved back a quarter hour, 
now being carried at 1 :30-1 :45 p.m., 
CWT, on KMBC. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

AMERICAN DRUGGIST reports: 
" 'One of the biggest opportunities 
for the rural druggist today is in 
the sale of animal vaccines,' says 
W.W. Gibson, owner of W.W. Gib
son & Son, druggists of Wakeeney, 
Kansas. 'The druggist in any com
munity, and most certainly in the 
smaller community, is highly re
garded as a professional man. He 
is the one to whom the people bring 
their doctor's prescriptions for ac
curate filling. Why then, shouldn't 
he be the one to sell animal vac
cines?' Mr. Gibson should know 
because since he has increased his 
emphasi~ on this business, he has 
marked up an increase of 25 per 
cent every month, month after 
month."-.January, 1945, page 118. 

CHAIN STORE AGE, DRUGGIST 
EDITION, reports: "A plentiful 
supply of nylon-brii:;tle<l tooth
brushes is responsible for wide
spread chain drug store promotions, 
which are scheduled to take place 
during· the coming months. In one 
large chain, the educational factor 
will be stressed in a series of win
dow displays which will tie up the 
'need for brushing teeth' with the 
development of tooth decay. Full-
8ize, colorful illustrations depicting 
the structure of the teeth and the 
mouth cavity will be used. 'Keep 
teeth clean the easy way with two 
toothbrushes' will be the keynote in 
a drive to sell more toothbrushes in 
February." - January, 1945, page 
39. 

LAWRENCE TIBBETT . 

Tibbett lops 1945 
Hit Parade Roster 

Lawrence Tibbett, the Metropoli
tan Opera baritone, now on the 
Lucky Strike Hit Parade with No. 
1 billing, looks like the biggest 
radio find of 1945. What it takes, 
he's obviously got, not only the 
voice, but the oom-pah-pah, and in 
a fashion strictly unaccustomed. 

When Tibbett sang the top song 
on his first appearance on J anu
ary 6, Cole Porter's "Don't Fence 
Me In," the audience nearly tore 
down Carnegie Hall. 

February I, 1945 

Ellery Queen Goes 
To CBS In Newest 
Network Transfer 

"Adventures of Ellery Queen," 
joining· the Columbia netwOl'k on 
January 24 for Anacin, gives CBS 
and KMBC a flying wedge of "who
dunits" that would be hard to top, 
or even equal. 

Sunday through Saturday, down 
the line, "Crime Doctor" for Phillip 
Morris; "Inner Sanctum" for Lip
ton's; "Big Town" for Ironized 
Yeast; "Mr. Keen, Tracer of Lost 
Persons" for Kolynos Dental 
Cream; "The Thin Man" for Gen
eral Foods' Post Toasties; "The 
FBI in Peace and War" for Procter 
& Gamble's Lava Soap; and now 
"Ellery Queen," provide a range of 
mystery-theater outstanding in its 
excellence. 

Excepting "Inner Sanctum," the 
programs are all early evening 
shows, broadcast between 6::30 and 
7:30. "Ellery Queen" will be heard 
at 6 :30, on V.l ednesdays, replacing 
Ace and Jane Goodman's classic 
comedy, "Easy Aces," which has 
been heard over CBS for 14 years. 

Angle of "Ellery," the new sleuth 
strip, is the introduction of guest 
celebrities to dig the denouement. 
Making with the deductions are 
people like Ilka Chase and "Mr. 
District Attorney," both of whom 
rate campaign ribbons for firing 
smack across the bow. Most of the 
guests get the Purple Heart! 

Here·s 
CENTERVILLE 

where the 
ALDRICH 
FAMILY 

lives 

THIS IS THE TOWN THAT HENRY BUILT ... 
Tremendous audience interest in Kansas City in the KMBC-CBS Friday night 

Henry Aldrich program is shown in the use here of this window display ol 

Centerville, the imaginary town laid out by Author Clilford Goldsmith for script 

purposes. Model was displayed by Peck's of Kansas City, where the photograph 

was made. Besides being prool of Peck's interest in the bobby-sax and shirt-tail 

generation, it is also a nice example of cooperation among sponsors. "Henry 

Aldrich" is sponsored by General Foods, for Postum, while Peck's is a department 

and men's store, with nothing closer to a grocery section than its tea room. Store, 
however, sponsors a show of its own on KMBC, "Calling All Girls" at 9:50 on 

Saturday mornings. 



Summer Session Goes in the Book 

KMBC Radio Institute for Teachers 
Closes Amid Plaudits of Educators 

With leading educators throughout the country giving praise to 
another Arthur B. Church accomplishment, KMBC's first Radio In

stitute for Teachers, under the direction of Dr. 
Charles F. Church, head of educati011 of the station, 
presented a list of topflight names • in radio which 
ranged from world-famous war correspondents to 
scientists working wholly behind the scenes; from 
nationally famed educational leaders to men who 
have built the industry into a business now recog
nized as a formidable challenge to all other existing 
media of merchandise promotion. 

Dr. Lyman Bryson of CBS, an award winner, with 
the "four bomb" citation of the Writers' vVar Board, 
for "People's Platform" and "Problems of the Peace," 

ARTHUR B. CHURCH gave one of the outstanding talks of the Institute in 
his 30-minute dinner address to members of the In

stitute and a group of distinguished guests at the Hotel Muehlebach on 
June 22, winding up the second week of the Institute. 

"You can't do things through this+----------,--------♦ 
gadget here as you would when you 
sit down and put black on white to 
create the written symbols of the 
printed word. Radio is something 
new, and it makes new forms of 
art," Dr. Bryson said, in pointing 
out the fundamental differences be
tween this selling tool of the radio 
broadcast and other sales auxiliar
ies. 

Famed Correspondent Here 
Bill Downs, CBS war correspond

ent only recently returned from 
Europe, spoke on "News in Radio" 
and "Radio in Wartime" on June 
21. Mr. Downs, a former Kansas 
City newspaper man, had less than 
a week earlier received the National 
Headliners' Club award for the out
standing exclusive foreign broad
cast of 1944-45. 

A third outstanding national fig
ure from the editorial side of radio 
who took part in the Institute was 
Mortimer Frankel, associate script 
editor of CBS. Mr. Frankel taught 
two classes in script writing. 

C. E. Hooper, president of C. E. 
Hooper, Inc., the research organ
ization whose field tests for audi
ence-acceptance of commercial pro
grams are highly rated in the in
dustry, was here the opening week 
of the Institute to discuss "Re
search and Evaluation." John 
Karol, head of sales of CBS and a 
nationally known figure in market
ing circles, spoke during the final 
week on "The Business of Radio." 

Staff Members Take Part 
Capt. 1Nilliam C. Eddy, USN, re

tired, commanding officer of the 
Radio Material School in Chicago, 
and in charge of the Navy's ultra
high frequency radio school there, 
closed the Institute on June 29, with 
an address on "Radio's Advancing 
Horizons." Earlier in the sessions, 
Robin D. Compton, KMBC's tech
nical director, had been heard on 
television, facsimile and FM broad
casting, with Dean Douglass of Chi
cago, regional director of education 
for RCA, giving a demonstration 
leetnre on radio equipment for 
schools. 

Among KMBC staff members 
who took part in the Institute were 
Karl Koerper, managing director; 
Kenneth Krahl, studio supervisor; 
Caroline Ellis, Phil Evans, Betty 
Parker and Bob Riley; Erle Smith, 
head of news, and Sam Molen, di
rector of sports; Rod Cupp, P. Hans 

Eisenhower Parade 
To CBS Network 

The only station in the Heart 
of America to go on a coast-to
coast hookup during the Eisen
hower parade and celebration in 
Kansas City on June 21, KMBC's 
coverage of the event to the CBS 
netv.rork is one more instance of 
the national prestige of Arthur 
J. Church's Kansas City station. 

KMBC put General Eisen
', ower's 30-minute address from 
Liberty Memorial on the air to 
the full network of the Columbia 
Broadcasting System at 3 :25-4 
p.m., Kansas City time, with 
Hemy Goodman of the KMBC 
news staff at the microphone. 

KMBC also covered Eisen
hower's Abilene homecoming th 
following day, with Sam Molen 
KMBC's director of sports, on 
the CBS network at 12:15 p.m., 
CWT, to announce the g·eneral' 
appearance. 

Flath, Gene Dennis, Fran Heyser, 
L(.'e Stewart, Bethd Davis and 
Thomas Eells, of the program de
partment; Sam Bennett, head of 
sales, and E. P. J. Shurick, promo
tion director; Bob Liggett, head of 
continuity; and Ray Moler, chief 
,11gmeer. 

KMBC's RADIO tNSTfTUTE GOES DOWN IN HISTORY . . . 

A complete success, the first Radio Institute for Teachers held in the Heart of 

America, closed on lune 29. Top photograph, Dr. Charles F. Church, director 

of education of KMBC, introduces the faculty at the opening session. Con• 

versing together just back of Dr. Church are Arthur B. Church, president of 

KMBC, right, and Karl Koer!)er, vice president and managing director. Center, 

the Institute dinner, held in the ballroom of the Hotel Muehlebach; sixth from 

right at the speakers' table is Dr. Lyman Bryson of CBS, who addressed the 
audience. Above, Mortimer Frankel, associate script editor of CBS, conducts 
a class in advanced scri,t writina. 

JULY 15, 1945 

Broadcasts Given 
al Radio Institute 
Cover Wide Field 

Two major originations to the 
full CBS network ·went out from 
KMBC during the KMBC Radio In
stitute for Teachers, which closed 
on June 29, while coverage of the 
Eisenhower celebration to the net
work on June 19 and 20, and, at 
President Truman's request, purely 
local coverage of the chief execu
tive's Kansas City and Independ
ence appearances on his return 
from the San Francisco Conference, 
made the three weeks of the In
stitute one of the most notable 
periods in the history of KMBC, 

Truman Story Broadcast 
Interest in Europe in President 

Truman's Missouri background and 
in his home town of Independence, 
10 miles east of Kansas City, 
brought the regular CBS "Trans
atlantic Call," New York-to-London 
Sunday morning broadcast of CBS 
and BBC, to Kansas City on June 
17 with a show written and pro
duced by KMBC. 

"The People's Platform," second 
network origination, brought three 
Kansas Citians, Major John B. 
Gage, Frank A. Theis, president of 
the Chamber of Commerce, and 
Jerome ·walsh, former attorney for 

• the Office of Price Administration, 
to the microphone in a panel dh,
cussion of the proposed Missouri 
Valley Authority, on June 2L 

"Magic Book" Opened 
Caroline Ellis' delightful fairy

tale "Magic Book" program for 
pre-school and primary children 
\Vas reenacted for the 300 teachers 
of the Institute, using the story of 
"The Little Rabbit That ·wanted 
Red "\Vings." 

One installment of the KMBC 
"Big Brother Club,'' written by 
Tom Eels, with Tim \Vest as the 
trail scout, was also produced for 
the Institute and transcribed for 
later broadcast to the 15,000 mem
bers of the club. 

A i:;pecial script, "Horizong Un
limited" was produced as a !30-
minute broadcast at the opening 
session of the Institute, arnl a tran
::-;cription of the Norman Convin VE 
Day show, "On a Note of Triumph," 
was presented by Mortimer Fran
kel, associate CBS script Nlitor, in 
his lecture to the Institutl' nn dneu
mentary writing on ,Jmw 27. 

INDEX 
Listed helow arc items of par

ticular interest to groeers and 
druggh;ts in this month's issue 
of Heartbeats. 

DHUGGIS'I'8: 
Bayer A~pirin, Page 3, Col. l. 
Peter Paul }founds, Page 3, Col. 2. 
B.C. Headache Powders. Pa!l"e 4. Col.1. 
Lucky Strike Cigarettes, Page 4, 

Cols. 4 and 5. 

GUOCEUS: 
Pdu Paul Mounds, Page :l, Col. :!. 
Jello Puddings, Sanka Coffee, Page 

3, Col. S. 
Calumet Baking Powder, Swnnsdown 

Cake Flour, Page 3, Col. 5. 
Lucky Strike Cigarettes, Page ,t, 

Cols. 4 and 5. 
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The Story of Broadcasting 
The following comp le' es the story of broadcasting as illustrated by the lifetime 

experience of Arthur B. Church, a radio pioneer in the founding of KMBC of Kansas 
City. This is in recognition of b1·oadcasting's 25th anniversary. 

That KMBC is situated right in the heart of America's 
farm lands multiplies its responsibilities to the area served. 
Maintaining a staff of farm experts has been taken for gran
ted. To that in recent years could be added a pioneering step 
in the broadening of radio's service by conducting three times 
daily farmcasts directly from KMBC's own "service Farms". 
Here the findings and teachings of its farm department are 
put into practical demonstration on farms that are typicial of 
those which are found in the Heart of America. 

* 
Broadcasting is show business, so naturally you'll find 

Kansas City radio right in the middle of it through the KMBC 
"Brush Creek Follies", ready for its ninth successful season of 
Saturday night stands as one of this country's top barn dance 
shows. Under the name of Arthur B. Church ,Productions, 
the fame of KMBC's "The Texas Rangers", has spread 
throughout half the world and their favorite western songs 
are heard on scores of radio stations large and small. 

* 
KMBC's alumni list further attests the station's success 

as a proving ground for radio personalities-Ted Malone, 
"Easy Aces", Hugh Studebaker, The Masseys and many 
others. 

* , I 

The story of KMBC is not the exception, but rather the 
general rule in broadcasting. Through such aggressiveness 
and awareness of its inherent possibilities a great new force 
has, in so short a time as only twenty-five years permeated 
the very lives of those with whom it comes in contact. 

* 
Looking back over broadcasting' s first quarter-century 

as it pertains to KMBC, Arthur B. Church remarks, "Al
though our financial problems in starting this new industry 
will perhaps always remain among our strongest memories, 
I shall never for get one outstanding incident of disappoint
ment. I had been asked to address the annual convention of 
the Kansas State Teachers Association on the future of radio 
broadcasting. The talk began something like this : 

The homes of tlzc nation arc equipped ·witlt radio receivers. 

At tlzc firesides of these homes entire families listen ·witlz rapt at
tention. Tlzey arc /tearing the President of the United States. 

* 
It was a r;ood falli!-I tlwur;hf. I ·was scllin11 radio-I thought. 

( I needed to sell a lot of receivers). lv ot too long a talk either, just 
1·iyht-I thouyht. Feeble applau.1·11 ! Flardly an)'OJll' came to the 
platform to rompli111cnt men. I returned to J.:ansas City utterly 

crushed. 

* 
Today one has only to look about himself. The role 

American broadcasting plays in our daily way of life is vital 
-fundamental. People hunger for the things radio gives 
then1. So deep in its influence that it has been proved 
time and again that the average public would 1·ather R 
give up any of its modern day advancements first, ells 
before giving up its radio. 

HEARTBEATS 

ERLE SMITH ... 
KMBC's ace news man, head of the 
KMBC news department. 

In "The Front Page" and "Gen
tlemen of the Press," Hecht & Mac
Arthur and Ward Morehouse, three 
newspaper men themselves, wrote 
the newspaper man into the Ameri
can theater for all time. 

than anyone else, is the actual 
creator of the newspaper, story by 
story, assignment by assignment. 

Erle Smith would probably have 
reached this rung of the ladder 
with as much ease and dispatch 
as he had taken the steps below. 
But less than two years out of 
college, Erle ran into a war, too. 
It had been going on since 1914, 
and in the spring of 1917, we got 
into it. 

Erle enlisted as a flier. Kitty
hawk itself was little more than a 
decade behind, and barnstorming 
was the only kind of flying either 
the army or navy knew. As might 
have been expected, Erle proved a 
magnificent barnstormer. He flew 
for Uncle Sam until the Armistice. 

When he returned to Kansas City 
to pick up his interrupted news
paper career, the Journal made him 
city editor. Nine months later he 
was managing editor . . • nice 
going for a man not yet 29, in one 
of the great newspaper towns of 
the United States. 

When the Kansas City Journal 
merged with the Kansas City Post, 
Erle became assistant managing 
editor of the new paper, in charge 
of all features. 

But flying was in his blood! The 
newspaper game he knew. The sky 
was a vast new ocean, uncharted, 
unharnessed, mysterious as the new 
world must have looked to Christo-

They made him a romantic figure. pher Columbus. Erle wanted a 
But if Erle Smith, head of KMBC's stake in this new world. 
far-famed news department, and 
the man who organized and put it 
into operation, had been built to 
order, he couldn't fit the specifica
tions more completely. 

Journalism is a fever the victim 
never quite shakes off, and Erle is 
today as badly infected as when he 
started out, a cub reporter on the 
old Kansas City Journal. 

He was always the Young-Man
Going-Somewhere, even from the 
day he left his college campus, 
sheepskin in hand, determined to be 
a newspaper man. To the ~ub, cov
ering the hospital and hotel runs, 
the police beat is a bigger thing to 
hope for than the London office 
would be to a man stationed in 
Washington. 

At the Journal, Erle's advance 
to city hall was practically record 
breaking, but even at that, it did 
not happen until he had suffered 
violent and recurTing attacks of 
the wastebasket jitters. It's a 
phase through which all cub re
porters go. When they get over it, 
they are no longer cubs. 

Headquarters for Erle was fol
lowed swiftly by promotion to the 
Rewrite Desk. This is a step in a 
newspaper man's career which 
comes only when he has prnved 
valuable enough to be trusted with 
evaluation, "slanting," and inter
pretation of the news. It leads 
almost inevitably to the City Desk, 
where a newspaper man is either 
made or broken. For, with his 
finger on the pulse of the entire 
community, the city editor, more 

~ 

He helped organize the American 
Eagle Aircraft Corp., of Kansas 
City, becoming a stockholder and 
serving as vice-president. It was 
ten years too early. The com
mercial airliner was scarcely be
yond the industrial designer's draft
board. The government flew the 
U. S. mails. There was more scope 
for the circus and stunt flyer than 
for an aircraft manufacturer or a 
commercial airline in those first 
years after vV orld vVar I. 

Erle returned to writing. He 
had a family t.i support. Ile had 
always wanted ti;> try the short 
story, and it sefmJ(l as good a time 
as any. Turn~ng- \the tremendous 
energy that had c~aracterized him 
as a newspape11 ma~ and as a flier 
into literary 9hanriels, Erle pro
duced fiction atja rate to leave even 
the "pulps" ga$ping. 

Ten years ago he came to KMBC. 
The station's ~eJs equipment then 
consisted of a microphone and desk 
space for Erle. Today, KMBC has 
a battery of five teletypes, bringing 
the services of the Associated Press 
and the United Press, both inter
national and regional, Transradio 
Press Service, Inc. and a news staff 
of three full-time men, including a 
desk man stationed at City Hall to 
cover local nev,1s. 

The station ptits 10 separate news 
broadcasts on the air from the 
KMBC news room, between 6 a.m. 
and 11 p.m., with two daily sports
casts and a 40-minute play-by-play 
account of majo~·-league baseball at 
11:05. 

"Now arch the chest-like this-and I do mean; you!" 

July 15. 1945 

Herewith are listed new program 
contracts over KMBC taking effect 
between April 9, 1945, and April 29, 
19-lZ>. 

Phillips Petroleum Company, for 
Phillips "66"-Sponsoring KMBC 
News with Erle Smith renewal, 
starting April 9, 1945, 9:30-9:40 

p.m., CWT, Mondays through Sat
urdays. 
Prince Matchabelli-Sponsoring the 
"Stradivari Orchestra," starting 
April 15, 1945, 1 :00-1 :30 p.m., CWT, 
Sundays. 

Edwards Coffee-S p on s o r i n g 
"Night Editor," starting April 20, 
1945, 10:15-10:30 p.m., Fridays. 
Pratt & )Vhitney Aircraft Corpora
tion-Sponsoring "Salute to the 
Stars and Stripes," starting April 
21, 1945, 9 :45-10 p.m., CWT, Satur
days. 
SweetHeart Soap-S p o n s o r i n g 
KMBC News with John Cameron 
Swayze renewal, starting April 23, 
1945, 12:00-12:10 p.m., CWT, Mon
days, vV ednesdays and Fridays. 
Peter Paul 1'founds - Sponsoring· 
KMBC N ew8 with John Cameron 
Swayze renewal, starting April 24, 
1945, 12:00-12:10 p.m., CWT, Tues
days, Thursdays and Saturdays. 
Remington Arms, for Lake City 
Ordnance Plant - S p o n s o r i n g 
"David Rose Musical Revue" re
newal, starting April 24, 1945, 8:30-
9:00 p.m., CWT, Tuesdays. 
Hercules Powder Company .-Spon
soring "Victory Serenade," start
ing April 26, 1945, 7 :00-7 :30 p.m., 
c~.VT, Thursdays. 
Bond Clothing Store-Sponsoring 
KMBC News with Erle Smith re
newal, starting April 27, 6:00-6:10 
p.m., CWT, Mondays, 1Vednesdays 
and Fridays. 
Standard Oil of Indiana-Sponsor
ing KMBC Sports News with Sam 
Molen, starting April 29, 1945, 6:10-
6:15 p.m. and 9:40-9:45 p.m., CvVT, 
Sundays. 

It is not too much to say that 
Erle has revolutionized the tech
nique of the news broadcast here in 
the Heart of America. Like radio's 
top name-commentators, he spends 
an entire working day-a news
paper man's working day-on his 
four broadcasts, each of which is 
especially written and edited for 
the Heart of America. 

Arriving around 10 :30 in the 
morning, Erle does not leave his 
office until after his final broadcast 
at 11 at night. The morning is 
spent reviewing the clay's news and 
planning the 3 :25 broadcast. Three 
others follow at 6, 9 :30 and 11 p.m. 

As a personality, Erle Smith is 
even more fabulous than his fab
ulous career, and his vacation decor 
would cause a sensation at a Texas 
cattlemen's convention. The Stet
son sombrero, the ten-sheet plaids 
of his summer shirts, the hand
tooled leather belts with jeweled 
buckles ( Erle collects them; they're 
his hobby) with which he brightens 
the corridors of KMBC are a good 
deal more than slightly terrific, and 
plenty of people around the station 
make wholly unnecessary trips to 
the news department just to see 
what he is showing in the way of a 
shirt this morning. It's the open 
season on Erle. 

Comes winter, and he is as care
fully and conservatively tailored as 
any Wall Street ma~. Even his 
ties are above reproach. But around 
KMBC they like him best in sum
mer. He,.s what they call a char
acter. 

So without further ado shake 
hands with Erle Smith. Next 
month, meet P. Hans Flath the 

' station's noted director of music. 
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JOANNE TAYLOR ... 

With Lauren Bacall known as "The 
Look," and Faye Emerson answering to 
"The Character," the glamor gal above 
might very well be called "The Brain." 
Not only does she a:,pear as Miss 
Taylor on "Joanne Taylor's Fashion 
Flashes," heard over KMBC at 9 a.m., 
Monday through Saturday, she also 
writes the show, right down to the last 
fade-in and sound effect. 

JANE PICKENS • • . 

It may look like the Primrose Path now, 
but Jane Pickens learned to sing the 
hard way-Curtis Institute in Phila
delphia, under Marcella Sembrich; 
Juilliard in New York, then Paris. After 
that a girl deserves to wind U!J in the 
Cotillion Room at Pierre's. YOU can 
hear Jane on KMBC, Tuesday night at 
6:30 on the American Melody Hour, for 

Bayer Aspirin. 

KAY LORRAINE ••. 

Moving to a night-time spot, Sunday 
evening at 9:45-10, CWT, "Songs. of 
Good Cheer," for Sewell Paint & Var
nish, brings this pretty girl to the 
microphone as featured vocalist. Show 
is one of the pleasantest musical events 
of the week, presenting the best-loved 
melodies of America's composers. 

The guns of Europe are silenced 
and stacked, but with VJ Day an 
undetermined point in the future, 
there can be no halt for those on 
the home munitions-front. 

Realizing this, Sunflower Ord
nance of DeSoto, Kansas, which 
produces the major part of rocket 
powder for the Allied armies, has 
just put "Victory Serenade," a 
half-hour program at 7:00-7:30 p. 
m., CWT, on Thursday, on the air 
over KMBC to maintain personnel 
levels. 

Show, built by KMBC's program 
department, presents P. Hans Flath, 
KMBC's director of music; Ellen 
,vhite and Ted Ross, soloists, and 
the KMBC Rhythm Riders, with 
Frank Crosby as narrator and Bill 
Manning announcing. 

"Hero of the \Veek" Presented 
Script is framed around service 

men from the Heart of America, 
presenting a "hero of the week" 
on each broadcast. One of these 
was Lt. Calvin L. ("Blood & Thun
der") Jones, of 3519 Woodland 
Avenue, Kansas City, then a tech
nical sergeant in Company B, 424th 
Infantry Regiment of the Thirtieth 
Division, whose platoon withstood 
a murderous German attack for 
seven days during the Von Run
stedt breakthrough on the western 
front in December. 

For this, Lieutenant Jones won 
his battlefield commission, one of 
the highest honors the army gives. 
Using rocket baz<;\okas, he had 
earlier almost single-handed block
ed an enemy tank attack. 

Other stories told on "Victory 
Serenade" have been those of 
T /Sgt. William H. Pfeifer of 300 
West Armour Boulevard, Kansas 
City, and Pfc. Hugh D. Young, 
Paola, Kansas. 

Many Thrillihg Stories Told 
Sergeant Pfei!er, who has the air 

medal with eight oakleaf clusters, 
was an engineer-gunner on a 
Marauder with the 323rd bombard
ment group of the Ninth Air Force. 
·without a parachute, and with 
2000 feet of altitude below him, 
Pfeifer crawled headfirst into the 
bomb bay of his plane to dislodge 
a 500-pound bomb that had failed 
to drop, and to repair a flak-rup
tured line, either of which would 
have meant certain death to the 
crew in an emergency landing. 

With his machine-gun jammed, 
Private Young, who has the silver 
star, killed four Japs in hand-to
hand combat at San Manuel in the 
Philippines, in the battle for Luzon. 

Peter Paul Mounds Signs 
KMBC News With Swayze 

Peter Paul Mounds, which has 
recently renewed KMBC News with 
John Cameron Swayze for 1945-46, 
sponsoring the 12 noon broadcast 
on Tuesdays, Thursdays and Sat
urdays, has just completed its 
twenty-fifth year in business with 
a silver anniversary celebration. 

Firm, headed by Calvin K. 
Kazanjian, one of the six founders, 
has plants in Naugatuck, Con
necticut, Philadelphia and Oakland, 
with coconut factories in Tampa 
and Puerto Rico, and employes 1200 
people, wtih 137 men and women 
serving in the armed forces. 

Company's labor policy in the 
Central American island, definitely 
a contribution to the U. S. Govern
ment's good neighbor efforts, has 
been praised by Puerto Rico's de
partment of labor in no uncertain 
terms. "This is the first time in 
the history of Puerto Rico labor 
relations that workers have been 
treated like human beings, with af
fection and Tespect," said a repre
sentative of the department, at the 
Peter Paul anniversary dinner in 
Arecibo. 
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Meet KMBC •We Now Return "\:"' 011' Boys! 

Along Radio Row, the general theory seems to be that announcers should be 

HEARD, and never mind the follow through. Maybe KMBC is just plain lucky 

. . . or could be that what you see above is just an extra KMBC service, along 

with frequency modulation, and television after the war. But this is KMBC's 
I 

announcing staff, the men who handle all KMBC origin~tions, both commercial 

and sustaining, local and network. Reading left to right,, from the top row: 

Lee Stewart, chief announcer and assistant production manager, who also con

ducts the auditions for announcers; Terry McGrath, heard, on the KMBC "Happy 

Kitchen"; Frank Crosby, who recently announced the KMBC origination of 

"Transatlantic Call," broadcast from President Truman's home town, Inde

pendence, Mo.; Bill Manning of the KMBC "Victory Serenade," who covered 

President Truman's appearances in Kansas City for KMBC; David Andrews, who 

emcees the riotous "Rhymaline Time"; Paul Reid, heard on the "Early Bird 

Jamboree" and the KMBC "Food Scout"; and Joe Marshall, who announced the 

"People's Platform" to CBS and the network, when it originated from KMBC 

during the KMBC Radio Institute for Teachers. 

Stock Exchange 
Backs Treasury! 

When the U. S. Treasury and 
the New York Stock Exchange 
get together, that IS news! But 
that's what's happened. The Ex
change is putting "It Happened 
in 1955" on the air over KMBC 
for a 13-week period, in behalf 
of the Seventh War Loan Drive. 
Series is heard at 5:15-5:30 p.m., 
GWT, on Thursdays. New York 
office of Gardner Advertising, 
the St. Louis agency, is handling 
the accou»t, with H. S. Gardner, 
chairman of the board, in charge. 

Katz Stores Sponsor 
Jerry Sears Orchestra 

Katz Drug Company of Kansas 
City, a local chain of 20 retail 
stores, has shifted its Sunday morn. 
ing KMBC program to midafter
noon on Saturday and is now pre
senting Jerry Sears' Orchestra, a 
World Library series, at 3 :15-3 :30. 

Continental Oil Company 
Now Using KMBC Spots 

Continental Oil's N e w - D a y 
Conoco Bronz-z-z, a post-war high
octane gasoline, now has a series 
of seven weekly 30-word announce
ments on KMBC. 

Radio's Golden Girl, Kale Smith 
Marks Her 1 t,fh Year on the Air 

If ever radio had a golden girl, Pan Alley would probably rather 
the lady is Kate Smith. Kate, who have her plug a song than Bing 
celebrated her fourteenth anniver- Crosby. 
sary on the air this spring, has This year, ,vith an almoi:;t un
been one of the few women in the limited budget for her General 
industry with an hour-long pro- Foods show for Jello and Sanka 
gram, of which she is the emcee, on Sunday night, she has presented 
the star, and the sole arbite1·. a list of headliners that has in-

And she is probably the only eluded Pat O'Brien, Robert Taylor, 
woman ever to be entrusted with Sonny Tufts, Margaret O'Brien, 
building a proi~ram to buck one of Myrna Loy, Linda Darnell and 
the screen's biggest comedians on Diana Lynn of Hollywood; Talullah 
radio's bigg·est clay of the week- i Bankhead, Brian Aherne, Franchot 
and to make a sizable dent in his I Tone, Fredric March and Cornelia 
Hooperating during her first sea- , Skinner of both stage and screen; 
son. I Milton Berle and Harry Savoy, ace 

But if anybody ever delivered the I comedians, and Orson \Velles, who 
goods in radio, it's Kate Smith would probably demand a clai-sifi~ 
again, and if anybody in the busi- cation of his own, as being sui 
ness could be considered Public gencris at the very least. 
Benefactor No. 1, that's Kate, too. Service Men's Feature 

Kate has solcl $200,000,000 in war The cast of "It Pays to Be lgnor-
bonds since Pearl Harbor, and ant" has appeared on her show a 
raised $4,000,000 in Red Cross con- number of times this year, always 
tributions, besides giving her Sun- with spectacular success, and the 
day night shows at training camps comedy of Shirley Booth, almost a 
throughout the country. regular on the program, has proved 

Gives New Talent Its Chance a bonanza. 
Kate also has a record for dis- Ted Collins, who has been with 

covering new talent and giving Miss Smith since her earliest radio 
young performers their chance . . . days, produces both the Kate Smith 
and considering what she did for Hour and "Kate Smith Speaks," 
"When the Moon Comes Over the her 11 a.m. Monday-through-Friday 
Mountain" an d "God Bless strip for Calumet and Swansdown, 
America," to name only two, Tin i two other General Foods products. 
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TO 15-YEAR CLIENT 

Texas Rangers Go 
on Job for Fa med 
B. C. Remedy Co. 

The B. C. Remedy Company of 
Durham, N. C., which has used 
KMBC continuously since 1930, and 
which gained its original distribu

tion in this area through use of 
the KMBC "Happy Hollow" pro
gram, took over sponsorship of the 
KMBC "Texas Rangers" library on 
July 9, for B.C. Headache Powders. 

The Rangers, developed by 

HEARTBEATS 
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KMBC as a live unit before the PRESIDENT TRUMAN COMES BACK TO KANSAS CITY 
lib1·ary was formed, have been 
heard nationally for the R. J. 

Reynolds Tobacco Company, as part 
of the Camel Caravan; with Bob 
Crosby's orchestra, for Old Gold 
cig•arettes; and for the Kellogg 
Company. They were also featured 
on Gene Atitry's radio program, 
"Melody Ranch," for the Wrigley 
Company, and have appeared in 
several of the Autry films. 

The quartet has a repertoire of 
nearly 450 numbers, and sings 
almost every type of popular music 
except jive and boogie-woogie. 
Among the 150 westerns, traditional 
and modern, the 18 hillbilly tunes, 
the 55 old-time favorites of Ameri- ' 
can folk-music, and the 39 hymns 
can be found nearly every song that 
has ever reached the heart of an 
American. 

KMBC carries the homecoming of the President to Jackson County and Inde
pendence, on his return from San Francisco Conference. University of Kansas 

City awarded him the honorary degree of Doctor of Laws. 

The library also includes 36 num
bers recorded by the four instru
mentalists of the unit, with violin, 
accordian, guitar, banjo, double 
bass, and the jug which Pappy 
plays. 

KMBC JOINS WITH NAB COUNCIL ON RADIO JOURNALISM 

The four voices of the group, 
Dave, "Irish," Captain Bob, who 
makes the arrangements, and "Tuc
son," are thoroughly trained musi
cians, who have sung together as 
a group since their church-choir 
days in Independence, when Captain 
Bob, a boy soprano, had already 
gained considerably more than 
local fame. 

All of the men are in service 
now, with "Irish," who has been in 
a hospital in France with frozen 
feet, due to be released any day, 
says George E. Halley, manager 
of syndicated features, Arthur B. 
Church productions. 

KMBC Now Carries 
'Ma Perkins' Sf rip 

Proof of the excellent job that 
KMBC and CBS are doing for 
Proctor & Gamble, which now pre
sents a half dozen P. & G. products 
on the network, is the placing of 
the Cincinnati firm's top-ten day
time serial, "Ma Perkins," on CBS 
for Oxydol. Show is now heard, 
Monday through Friday, over two 
major radio chains, KMBC time 
being 1 :15-1 :30 p.m. 

"Ma," which has rarely dropped 
below third place in daytime radio 
surveys, uses more than $1,000,000 
in air time each year, and has an 
annual talent bankroll in excess of 
a quarter of a million dollars. Show 
is now in its twelfth year for 
Oxydol, which puts it in a class 
with KMBC's "Joanne Taylor's 
Fashion Flashes," also in its 
twelfth year over KMBC. 

Part of "Ma" has been played by 
Virginia Payne since the strip's 
debut in December, 1933, and the 
hold she has over her audience is 
one of those things a sponsor 
dreams about. KMBC now has two 
shows for Oxydol, with the ,Jack 
Kirkwood strip heard at 10 to 10 :15 
p.m., GWT, Monday through Fri
day, throughout the winter. 

Pulling a sheet of telegraph copy from the A.P. teletype in the KMBC news 
room, Erle Smith, head of the KMBC news department, greets Elmer F. Beth, 
acting chairman of the department of journalism, University of Kansas, as the 
program of teacher-internships for radio news men, sponsored by the NAB and 
the American Association of Journalism Schools goes into operation at KMBC. 

PRESIDENT'S TEACHER TALKS OF TRUMAN AS A BOY . . . 
Miss Caroline Stoll, 84, President Truman's grade-school principal in Independ
ence, is interviewed by KMBC's special events de_oartment for the KMBC 
origination of CBS' "Transatlantic Call," telling the story of the President's 
home town. Against her doctor's advice, Miss Stoll, who had suffered an 
accident at her sister's funeral only two days before, appeared on the broad
cast on June 21, reading her lines like a trouper. 

SCOUTS WIN EISENHOWER MEDAL IN PAPER DRIVE . . . 
Caroline Ellis broadcasts the awarding of the s_oecial General Eisenhower-Boy 
Scout waste paper campaign medal to two Kansas City scouts on her KMBC 
Happy Home, sponsored by the National Periodical Publishers Association, which 
backed the drive. Jerry Klein collected 5000 pounds of paper, with Donald 
Crockett turning in 1600 pounds. Charles Epp, re!,resenting the War Produc
tion Board, pins the medal to Donald's scout jacket. 

July 15, 1945 

1 Replacements for Summer 
Usher in Topflight Shows 

Only a handful of shows go off the air for the summer on KMBC 
and the CBS network, and in most .cases replacements are so outstand
ing that listeners who keep their diah=f at 980 will never know it's sum
mer at all. Latest topflight acquisition announced by CBS was Ann 
Sothern, the M.G.M. star, in her "Maisie" series, which the Biow agency 
put on the air July 5 for Eversharp, Inc. "Silver Theater," with Conrad 
Nagel as emcee, replaces "The♦ 
Adventures of Ozzie and Harriet" three new shows spotted as re
for International Silver during the placements. At 7:30, Brian Aherne, 

Nelsons' eight-week vacation, and 
"Report to the Nation," for Con
tinental Can, moves up from Sat
urday, to fill the Fanny Brice slot 
at 5 :30 on Sunday, while the Post 
Toasties show observes a 13-week 
rest. 

the immortal Robert Browning to 
Katharine Cornell's Elizabeth Bar
rett in "The Barretts of Wimpole 
Street," is heard as "The Saint." 

Second big Wednesday night 
event is "Ray Noble-by Request," 
for Max Factor at 8:00-8:30, re-

Bendix Aviation in Air Show placing Frank Sinatra's program 
First half of the Kate Smith sum- for five weeks. It's the first time 

mer hiatus at 10 :30 on Sunday 
night has already been snapped up 
by a new show "Men of Vision" for 
Bendix A via ti on, a series based on 
the achievements of pioneers in 
aviation in this country. 

On Tuesday, CBS is bringing in 
Norman Corwin, its ace author and 
producer, and radio's fair-haired 
boy, for an eight-week series, "Co
lumbia Presents Corwin," debuting 
July 3. 

"The Doctor Fights," one of the 
most popular shows on the . CBS 
network last summer, when Ray
mond Massey was heard in the 
series, will replace the Schenley 
Cresta Blanca show, "This Is My 
Best," on Tuesday at 10 :30 on 
KMBC. Product for the replace
ment is Schenley Laboratories' pen
icillin. 

Third Tuesday night show is the 
new comedy, "That's My Pop," 
based on the Milt Gross comic strip, 
with Hugh Herbert, the Hollywood 
comedian, in the part. 

One of the best summer lineups 
comes on Wednesday night, with 

And Not a Cigarette in Sight! 
i \ 

the London orchestra leader has 
had his own spot, though he is 
heard regularly through the winter 
with the Charlie McCarthy show. 

Old Gold's "\Vhich Is Which?" 
the Ken Murray show, also on 
Wednesday, gets "Detect and Col
lect," a quiz prog-ram, at 8:30-9, 
and "Invitation to Music" replaces 
Milton Berle's "Let Yourself Go" 
on KMBC at 10:30. 

Mary Astor Has Show 
Burns and Allen left the net

work on June 25, but a. new comedy
drama series with Mary Astor, "The 
Merry Life of Mary Christmas," 
takes over the Monday spot at 7 :30-
7: 55, until the Joan Davis show 
comes on for Swan late in August. 

Lux Radio Theater comes back 
on the air August 20, with two 
half-hour shows heard on the 
Monday evening hour since July 2. 
"Beulah," for Tums, is heard from 
8:00-8:30, and "The Sea Has a 
Story," a new CBS dramatic series 
with Pat O'Brien, at 8 :30-9. Start
ing September 1, "Beulah" will 
move to 7:00-7:30 on Saturday. 

Hit Parade 5olid in the Groove for 
i • 

Lucky Strike, as 11th Year Sf arts 
Opinion may/ vary as to whether the real ten-strike of the Lucky 

Strike "Hit Pai·ade," over KMBC - CBS on Saturday night, is the ten 
top songs of th~ week or the abracadabra of the two tobacco auctioneers 
on the commeri!:ials. But either way, Lucky's got it in spades. 

Show had its 10th anniversary over CBS in May for American 
Tobacco, and its record is incontestable proof that commercial radio 
can buck the Great American Sat-♦·---------------
ur<lay Night with complete success, 
with any show · that has the stuff. 

Program has seen a lot of in
novations since it went on the air 
in 1935, and has tried out prac
tically everything but Charlie Mc
Carthy. There have been guest 
soloists, ranging from Lotte Leh
man, the great Wagnerian soprano, 
to Kate Smith, singing "God Bless 

in New York in 1943 put Frank 
Sinatra in the groove, and before 
his engagement there was over, 
Lucky Strike had sewed him up 
for the Hit Parade, where he stayed 
until Larry Tibbett, the Metropoli
tan baritone, took over. 

But the backbone of the show has 
always been the cream of the cur-
rent tune crop, and the formula is 
solid. Competing with every Sun

America"; "name bands of the . day show on the air, "Your Hit 
week"; a featured organist; a tap Parade," on Saturday, remains 
dancer, and even a magician from , among the top 20 with both men 
the Rainbow Room. I and women audiences, and among 

Eleven weeks at the Paramount [ the top 15 with the kids. 
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K. C. Philharmonic 
Sent by Shortwave 
lo G. l.s Overseas 

Elgin's Gift To Fans 
A Big Variety Show 

Radio Station KMBC has com
pleted arrangements to bring to the 
American armed forces in Europe 
and in the Pacific and Asia the 
weekly half-hour broadcasts of the 
Kansas City Philharmonic orches
tra, the only program originating in 
Kansas City to receive such a dis
tinction. 

What Santa Claus leaves in 
the stocking for radio fans this 
year will be more of the same 
stellar entertainment listeners 
had with their Thanksgiving 
turkey. The role of Santa will 
be played, as in three previous 
years, by Elgin Watch Company, 
who will present "Two Hours of 
Stars" from three to five on 
Christmas afternoon. 

Don Ameche, as master of 
ceremonies, the Charioteers and 
Matty l\falneck's orchestra, all of 
whom were heard on Elgin's 
Thanksgiving show, will be back 
on the Christmas schedule. Jack 
Benny, Bob Hope, Rochester, 
Falstaff Openshaw and Vera 
Vague will bring plenty of top
notch clowning to the show, 
while musical interludes will be 
provided by such varying- artists 
as Ginny Simms and Arthur 
Rubenstein. 

Beginning with the N overnber 22 
program and continuing throughout 
the duration of the current 20-week 
series, the Philharmonic broadcasts 
will be recorded and copies of the 
transcriptions air-expressed to the 
facilities of the armed forces radio 
service to be 1·elayed to United 
States service men and women serv
ing in foreign fields. 

Arrangements were made by 
Gene \V. Dennis, KMBC director 
of special events, and P. Hans 

PHILHARMONIC GOES ON THE AIR . . . 

The first concert in the Kansas City Philharmonic series being broadcast this 
year over KMBC. Randolph Walker, president of the Aireon company, sponsor 
of the orchestra's radio programs, is shown to the right of the microphone in the 
background. 

Flath, the station's director of 
music, with Lieut. S. C. Fuller, chief 
of the Anned Forces Radio Service 
p-rogram section, :for the overseas 
transmissions. 

The orchestral programs are es
pecially built for radio by Efrem 
Kurtz, conductor of the orchestra, 
in cooperation with Mr. Flath. 

Last year the initiation of a full 
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series of broadcasts of the 85-piece 
Kansas City orchestra made Kansas 
City one of only six cities in the 
United States having symphony 
groups with a fully sponsored radio 
season. The Aireon Manufacturing 
Company holds the commercial 
rights for the 1945-46 series of 
broadcasts by the Kansas City Phil
harmonic, now widening its audi
ence by additional tens of thou
sands of listeners through the 
medium of the overseas transmis
sions. 

The broadcasts are heard 
KMBC at 7 a.m. Thursdays. 

''Fun al the Forum'' 
A Sunday Nile Show 

New on the Sunday evening 
schedule at KMBC is a program of 
soft music presented by the Forum 
Cafeterias of Kansas City at 9 :45 
to 10 o'clock. 

"Uncle Dan the Forum Cafeteria 
Man," is master of ceremonies, with 
Elvira, a southern songstress, as 
featured vocalist on the program, 
"Fun at the Forum." 

KMBC to Originate 
The Messiah Chorus 
Over CBS Network 

For the eighth year, Columbia 
Broadcasting System will offer as 
a feature of its Christmas season 

, programming a broadcast of Han
del's oratorio, "The Messiah," sung 
by the Independence, Missouri, Mes
siah Choir and originating from 
radio station KMBC. Time of the 
program will be 10:15 p.m. to 11:15 
p.m. CST on Sunday, December 23. 

The annual Christmas rendition 
of "The Messiah" has been a tra
dition in Independence since 1916, 
when a chorus of 160 · voices from 
the congi·egation of the Reorgan
ized Church of Jesus Christ of THE INDEPENDENCE MESSIAH CHORUS 
Latter Day Saints gave a perform
ance which proved so successful 
that the Messiah Chorus now has 

The Messiah Chorus from President Truman's home town will sing its eighth per
formance of Handel's oratorio over KMBC and CBS December 23 at 11 :15 p.m. 

grown to 253 members of all de- tor for the Stone Church and found- ♦ 
nominations and since 1937 has er of the Independence Little Sym
been heard coast to coast over CBS phony, which will accompany the 
stations through KMBC. Many of Chorus in this year's performance 
the charter members of the Inde- of the oratorio. 

June Martin Takes 
Over Directorship 
Of Food Prcgr~ms 

pendence Messiah Chorus still are "The Messiah" will be presented 
the group; others have sent their this year for the last time in the 
children to take their places. Stone Church, .l!.;van Fry, radio 

The Messiah will be broadcast director of the church, said. To 
from the Stone Church in Independ- accommodate audiences, which in
ence, Mo., the home town of Presi- crease yearly, as well as to permit 
dent Harry S. Truman. Station the choir to expand to 350 mem
KMBC also carries a regular Sun- hers, the oratorio will be held in 
day morning program at 11 a.m. ·the future in the new assembly 
featuring the Stone Church choir room of the Auditorium which is 
and speakers. the world headquarters for the Re-

The Messiah Chorus is directed organized Church of Jesus Christ of 
by Franklyn Weddle, musical direc- Latter Day Saints. 

Miss June Martin of Chicago took 
over the post of KMBC's director of 
home economics on December 1. 
She will handle the Food Scout 
program from the Kansas City Pro
duce Terminal at 8 :15 a.m. Monday 
through Saturday, and the Happy 
Kitchen program at 9 :30 on Mon
day through Friday and 9 :15 on 
Saturday. 

A graduate of the University of 
Minnesota, where she majored in 
home economics and public speak
ing, Miss Martin is a nationally 
known food expert, having con
ducted cooking schools from Cali
fornia to Ohio as a representative 
of the National Livestock and Meat 
Board. 

Following her appearances with 
the cooking schools, Miss Martin 
became affiliated with the Con
solidated Edison Company in the 
home economics department. 

Miss Martin holds a distinction in 
radio, having been selected last 
May by a Chicago station as an 
entry in the American Television 
Society's contest to find the out
standing television personality of 
1945. The nomination was made on 
the basis of her presentation of a 
televised homemaker's show which 
she created and produced. 

The Food Scout program will 
continue under the sponsorship of 
Taystee Bread. California Fruit 
Growers hold the commercial rights 
to the Tuesday and Thursday Hap
py Kitchen programs. 

Ronson lo be Sponsor Of 
Christmas Variety Show 

A star-studded half-hour of en
tertainment will be presented by 
the Ronson Art Metal ·works, Inc~, 
from 2 :30 to 3 o'clock on Christmas 
afternoon. Burgess Meredith will 
be master of ceremonies, with Ray
mond Paige's thirty-Piece orchestra 
and chorus providing the music. 
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Ring iri the New! 
vVe come to the end of 1945, and to the end of an event

ful epoch. To look back over broadcasting's first quarter
century, one cannot help but be forcibly impressed with the 
uniqueness of radio's parallel progress to that of world affairs. 

:* 
Out of the first World War was born an infant industry. 

Prior to the start of hostilities, radio had been relegated to 
the nursery of the laboratory and in the hands of amateur 
operators. Though on the verge of taking that tottering first 
step of widespread acceptance, radio went to war and con
tributed much in communications to ultimate victory. Radio 
in turn profited by stepped-up processes resulting from the 
urgency of necessity. 

* At the conclusion of the war, after taking one deep 
breath, radio communication graduated into what is common
ly known today as broadcasting. The effect upon a listening 
public, as limited in numbers as potential. audiences were, 
proved astonishing even to the most imaginative of broad
casting's pioneers. The novelty of wireless sound transmis
sion itself was enough for a time to keep the customers com
ing back from more. 

* That man with a voice personality had his heyday. 
Listeners hung on his every word, and mobbed his every 
appearance. In the meantime, commercialism came into being, 
and the doors swung open to horizons unlimited. The where
withal promised for ·broadcasting a place of importance in the 
American way of things. 

* Step by step broadcasting advanced along cultural lines. 
As society in general made adjustments, such was the case of 
broadcasting. The potentialities of entertainment were thor
oughly explored. As social complexities developed, broadcast
ing in turn broadened its fields of activity until such influence 
was felt in myriads of ways. 

* The second World War broke, and there again was broad-
casting in the middle of things. History repeated itself in the 
fleet-footed technical development. To its contributions in 
radio communications was added the important function of 
propaganda-both in war theatres and on the home front. 
A brilliant record for cooperation with every worthy effort 
was engraved for posterity in all parts of the land. 

* When the coming of V-Day and the end of a social way 
of life, American broadcasting, too, marked the con1pletion of 
an epoch-its first quarter-century of service to rich and poor 
alike. Again, during war months, electronic advancements 
have set new technical standards. From out of reconversion, 
resulting from these changes, will come a new and even 
greater broadcasting industry. As important as its service 
has been during the past twenty-five years, the future holds 
the promise of an industry which in comparison will dwarf 
into insignificance the past. 

* So-let us RING IN THE NEW with a willingness to pre-
serve jealously the processes which made it possible for an 
industrv with a humble beginning to become a great force for 
right, freedon1 and never-ending entertainment. A 
force which can mold the minds of man, of all races eH~s 
and tongues, with a common cause for justice and tt 
peace! 

HEARTBEATS 

When the army was through with 

I N 
~TdR~'ai~ u C 

I 
N G him Bob was still thirsty :for knowl-edg~. He got a job tea_ch-

ing in the Emporia, Kansas, high 
school and worked on the side :for a ' . 

BOB RILEY ... 
KMBC Marketcaster 

degree of bachelor of science m 
education at Kansas State Teach
ers' College. 

But even two degrees didn't satis
fy . Bob. Next he went after a 
master's degree at the University 
of Kansas. - The course at K. U. 
had many interesting developments. 

Bob taught clinical psychology at 
the University while studying. The 
Haskell , Indian Institute at Law
rence was having trouble with 
classification of its students and 
asked for a K. U. psychology in
structor to make a survey and iron 
out the difficulty. Bob was elected. 
He was assigned two student assis
tants, one of them a girl named 
Lavern V{edd, an honor graduate of 
Baker University who was attend
ing K. U. on a philosophy fellow
ship. 

The two principal results of Bob's 
research on the Redskins were his 
marriage to his assistant, Lavern 

Twenty-four years ago, when ·wedd, and his discovery that in pro. 
even the earphone variety of radio portion as the Indians' amount of 
set was a rarity, and radio stations : white blood increased, the more 
were in their infancy, the operator mischievous they became. 
of a spasmodic station in Emporia, Bob instructed for a while in the 
Kansas, was broadcasting a Sunday Kansas City, Kansas, junior college, 
afternoon vesper service from a tlien served as dean of the Kansas 
garage equipped only with a piano City Horner Conservatory of Music 
and some crude transmitting ap- and later of the Omaha, Nebraska, 
paratus. The soloist on the pro- conservatory. 
gram was Robert Milton Riley. The American Institute of Child 

The occasion was prophetic, for Psychology then summoned Bob to 
although Bob Riley's career subse- rep1·esent them as a writer and 
quently veered far afield from radio lectui-er. In this capacity, Bob pre
work into educational, musical and pared a series of dramatic sketches 
athletic work, that early fascination on child training and interested the 
for radio eventually took a firm KMBC staff to the extent of trans
hold, and today Bob Riley is a cribing them. Some time later, 
full-fledged, full-time radio per- KMBC needed a part time annonnc
sonality, the KMBC marketcaster er, and remembering Bob Riley's 
and official voice of the livestock voice from the transcriptions, of
interests of the Heart of America. fered him the job. 

Even earlier than the vesper serv- Bob had always like to talk. He 
ice, Bob Riley was tinkering around says he earned his first dollar by 
with radios. \Vith a group of high reciting James Whitcomb Riley's 
school friends, he operated a little "When the Fn\st is on the Pump
electric shop and experimented (not kin" when he was in the third grade 
too successfully, he recalls) with a a11d has been talking ever since. At 
wireless set. It was his early am- any rate, he worked into a full-time 
bition to become an electrical en- talking position at KMBC, and 
gineer. But like most childhood am- eventually wa& the station's chief 
bitions, that was succeeded by many announcer and director of farm pro
other enthusiasms. As a debater on grams. 
the high school team, Bob got the The Kansas City livestock inter
notion he might make a good ests latched onto Bob in the third 
lawyer. But the nearest he came yea1· of his radio career. He moved 
to that goal was playing a walk- Jown to the livestock . exchange 
on barrister part on KMBC's nat- building, where he has been broad
ional "Happy Hollow" program casting his three daily programs of 
many years later. livestock market news ever since. 

As it turned out, the field he Holding exclusive rights to broad-
finally went into was.education. ast direct from the stockyards, Bob 

Bob waited tables and performed makes the most of his atmosphere. 
other jobs to get himself through In the summer, he throws open the 
Rice Institute at Houston, Texas. windows of his ninth floor studio
'l'hen, armed with his B.A. deg-ree, office and listeners can hear the 
he went into a world at war. Uncle bawling of the cattle from the huge 
Sam put him to work drilling rook- stockyards below. From farmers 
ies at Camp Funston, Kansas. and stockmen who wander in during 
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the day, Bob gets specific prices 
brought by their cattle, and broad
casts these sales, a personal touch 
appreciated by the farmer's folk 
back on the farm, and one which 
gives them a clear idea of exactly 
the type of stock bringing a certain 
price. 

Bob's day begins at five in the 
morning. Without breakfasting, he 
dashes to the studio to prepare his 
6:25 broadcast. When that's over, 
he eats, then goes out to the cattle 
pens to talk to buyers, salesmen and 
farmers and look over the stock. 
All this makes up material for his 
9,:50 broadcast. His last broadcast 
is during the noon hour. 

In the afternoons, he does his re
search and writing. Bob is corres
pondent for a number of livestock 
journals and other publications. 

When the day's work is done, 
Bob goes home to a family as ener
getic as he is. Mrs. Riley, besides 
running the household,· has found 
time to run a grocery store on the 
side and to devote enough time to 
perfection of her golfing technique 
to win (with Bob) the husband and 
wife golf championship of Wyan
dotte Country Club. Bob has an 
accumulation of cups for various 
city championships in golf. 

Besides his wife, there's his 
fourteen-year-old daughter, Phyllis 
Ann, who is an accomplished pian
ist, and his son, Bob, Jr., a radio 
officer in the Merchant Marine. 
Young Bob, at twenty-one, already 
has an announcing career behind 
him, having been out of high school 
only two days when he got a regu
lar announcing job in Kansas City, 
Kansas. 

Bob Riley is active in half a 
dozen Masonic groups, a lay 
minister in the Episcopalian 
Church, and a member of several 
stockmen's clubs, in addition to 
having· the responsibility of being 
spokesman for the Kansas City live
stock interests, which requires him 
to deliver speeches about once a 
week at civic and out-of-town 
gatherings. 

So, without further ado, shake 
hands with Bob Riley, KMBC's busy 
marketcaster. Next month, meet 
Gene Dennis, who is always on hand 
when something special is happen
ing in the Heart of America. 

Herewith are listed new program 
contracts over KMBC taking effect 
between August 12, 1945 and September 
10, 1945. 

Vick Chemical Company for Va-tro
nol-Vaporub Inhaler sponsoring 
KMBC Tune Chasters starting· Sep
tember 11, 7:30-7:45 p.m., CST, 
Tuesday, Thursday, Saturday. 

P. Lorillard Company for Old Golds 
sponsoring The Frank Sinatra 
Show starting September 12, 8:00-
8 ::30 p.m., CST, Wednesday. 

General Foods for Postum sponsor
ing "Kate Smith Sings," starting 
September 14, 7:30-8:00 p.m. CST, 
Friday. 

United Rexall Drug sponsoring 
Durante and Moore starting Sep
tember 14, 9 :00-9 :30 p.m. CT, Fri
day. 

General Foods for Post Toasties 
sponsoring "Adventures of the Thin 
Man," starting September 16, 10 :30-
11 :00 p.111. CST, Sunday. 
General Foods for Sanka Coffee 
sponsoring The Baby Snooks Show 
starting September 16 5:30-6:00 p. 
m. CST Sunday. 
E!ectric Light and Power Com• 

I panies sponsoring The Nelson Eddy 

I
, Show starting September 16, 3 :30-
4 :00 CST Sunday. 

"That Borden Chee!e Advertising is very realistic" 
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LINA ROMAY 

Ezra Slone Returns 
To Role of-Henry 
On Aldrich Family 

With paramount interest of fami
lies all over the United States 
centered on the 
return of their 
servicemen sons, 
one of Ameri
ca's best-known 
families - the 

are right in the 
swing of the 
times, wel~om
ing back from 
war their son, 
the original 
Henry Aldrich, 

EZRA STONE 

(or Ezra Stone) to the Grapenuts 
program. 

The teen-age Henry Aldrich of 
the serial has carried on through 
the war the antics and anxi~ties 
of adolescence; has never been 
hounded by the draft board. But 
in real life, Henry Aldrich has 
been to war three times. 

Ezra Stone, the first and best
Even better than the turkey dinner on known Henry Aldrich, went into 
Thanksgiving were the songs of Lina the army more than four years 

Romay on Elgin's "Two Hours of Stars." \ ago. He was succeeded_ by Ray To
Formerly with Xavier Cugat's band, Lina kar, who also was fair game for 
· · h t · I t · 'th Uncle Sam's recruiters; and then smgs w,t a roo1ca emoo, m e1 er 

- - Dick Jones took over the role. Last 
English or Soanish. · d I 1 th 

- June, Jones was m udec, anc e 

JO ST AFFORD . . . 

The most popular songstress of the day 

(according to Martin Block's WNEW 

poll) returned on November 27 to co

star with Larry Brooks on the Ford Show 

on KMBC from 9 to 9:30 Tuesday 

nights, alter a vacation in California. 

Mary Martin~ Eileen Farrell and Connie 

Boswell were pinch-hitters in her ab-

sence. 

.ANNAMARY DICKEY . . , 

Something new- and something pretty 

terrific - has been added to this year's 

Texaco Star Theater, heard at 8:30 

Sunday nights on KMBC. It's Annamary 

Dickey, beautiful Metropolitan Opera 

soprano, who has joined James Melton 

and the Lyn Murray singers as a regular 

in the musical part of the show. She's 

appeared as guest star in past years. 

Aldrich Family went into the 1945 
I season with Raymond Ives as its 
blundering son. 

Ezra Stone returns to the same 
family and pal he left behind. 
House J arneson still is playing the 
role of Sam Aldrich, and Kather
ine Raht is Alice .Aldrich. Henry's 
raspy-voiced buddyi Homer, is the 
same Jackie Kelk. ! 

True-to-life anecdotes of 
family next door lcontinue to be 

I 
provided by the esc~pades of author 
Clifford Goldsmitll's three teen
age boys. 

The Aldrich Family heard at 7 
o'clock Fridays, is one of four big 
night time shows put on by Gen
eral Foods. "Kate Smith Sings," 
aired for Postum, immediately fol
lows "The Aldrich Family" on 
Friday night. Fanny Brice's "Baby 
Snooks," for Sanka Coffee, is heard 
at 5:30 p.m. Sundays, and "Ad
ventures of the Thin Man" at 
10 :30 p.m., Sundays, advertising 
Grapenuts and Grapenuts Flakes. 
A morning program, "Kate Smith 
Speaks" plugging Post's Raisin 
Bran and Bran Flakes, is a daily 
General Foods show. 

l. W. Hayes Company 
Backs Marketcasls 
For Farm Limestone 

Contract for commercial rights 
to Bob Riley's 6 :25 marketcast di
rect from Kansas City's livestock 
exchange building in the stockyards 
was signed recently by the L. W. 
Hayes Construction company o:f 
Kansas City. 

The product to be plugged on the 
6 :25 rnarketcast, one of KMBC's 
most vital programs to its huge 
rural audience, is farm limestone. 

A New "Valiant Lady" on 
With New Plot and Casi 

"Valiant Lady," the Cheerioats 
serial, has been streamlined to a 
post-war theme, with a brand-new 
cast of characters. 

Listeners to KMBC at 8:45 week
day mornings have for eight years 
worried along with Joan Scott, 
whose problems recently culminated 
in a solution. Now a new "Valiant 
Lady," Christine Jeffreys, has taken 
the stage in the drama of a war 
widow in the post-war world. 
Louise Fitch plays the leading role. 

HEARTBEATS 

"Road of Life11 

On for Duz 

Proctor and Gamble Company 
have made a shift in their Mon
day through Friday daytime 
shows, bringing to the 3: 45-
4: 00 p.m. slot a serial new to 
KMBC, "Road of Life," adver-
tising· Duz, and moving their 
"Young Dr. Malone" program to 
the 1: 30-1: 45 perfod. "Young 
Dr. Malone" advertises Crisco. 

Proctor and Gamble's other 
shows remain the same, with 
Jack Smith and Jack Kirkwood 
occupying the 10:00-10:15 p.m. 
and 10: 15-10 :30 p.m. spots re
spectively; "Ma Perkins", for 
Oxydol, at 1 :15 p.m.; "Rose-
rary," in behalf of Spic and 
Span, at 4: 15; "Life Can Be 
Beautiful," for Ivory, at 4:30, 
and "The FBI in Peace and 
War,'' advertising Lava Soap 
Thursday nig·hts at 7 :30-7 :55. 

William S. Keighley 
Joins Lux Theater 
As Show~ s Producer 

The Lux Radio Theater, which 
for ten years has been winning top 
honors as the greatest dramatic 
program on the ail•, acquired an im

WILLIAM KEIGHLEY 

portant new as
set when Wil
liam S. Keigh
ley, veteran Hol
lywood producer 
-director and 
for many years 
a leading New 
York Stage star, 
joined t,he show 
as its perma
nent producer. 

The Lux The-
ater, the first 

program to bring before the radio 
audience big-time Hollywood dra
matic stars in expertly produced 
air adaptations of outstanding mo
tion pictures, adds another to a list 
of distinguished producers in Wil
liam Keighley. Cecil B. DeMille, 
one of the country's best-known 
motion picture producers, for sev
eral years directed the radio the
ater. Last year Otto Kruger guest
directed the dramas, and John 
Cromwell opened this year's series 
with a brilliantly produced con
densation of "Practically Yours." 

Keighley comes to the Lux Radio 
Theater from several years in the 
army. As an air force colonel, he 
was credited with designing and 
building the amazing topographical 
maps of Japan which were so valu
able to B-29 bomber crews. 

The Radio Theater is heard over 
KMBC at 8 :00 p.m. to 9 :00 p.m. 
CST on Monday evenings, follow
ing Lever Brothers' other big Mon
day night show, advertising Swan 
Soap, and starring Joan Davis, 
America's top comedienne. 

Dr. Lyons Tooth Powder 
Sales Grow in Contest 

Stanley I. Clark, vice-president 
of R. L. Watkins division of Ster
ling Drugs, has announced that 
the recent contest publicized on 

Sterling·'s CBS serial "Second 
Husband," heard at 10: 15 a.m. 
CST Monday through Friday on 

KMBC, substantially increased 

sales of Dr. Lyon's Tooth Powder. 
Prizes for the Dr. Lyons contest 

were 100 Bendix automatic home 
washing machines. The first con
test the Watkins division had 

stag·ed in five years, it invited 
housewives to complete the sen
tence: "I like Dr. Lyon's Tooth 

Powder because . . " 

Molen Brings Fans 
The Bia Events In 
Midwestern Sports 

Ardent sports fans who don't 
miss a play in any middlewestern 
sports event have learned in the 
last couple of years that the spot 
for their radio dial is 980, with Sam 
Molen at the mike. 

Sam Molen has been covering the 
sports for KMBC for a little less 
than two years. In that short 
period, he has gained the reputation 
of being· one of the busiest sports 
men in the middle west, and one of 
radio's top play-by-play announc
ers. 

Just completing a season of Sat
urday afternoon football broadcasts, 
Sam has traveled 4,000 1~iles to 
bring his radio grid fans to the 
50-yard line on all the important 
mid-west games. 

Next on his schedule will be a 
Monday night series of blow-by
blow descriptions of boxing tourna
ments from Kansas City's Munici-
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New KMBC Quartet 
Are 11Harvest Hands" 

That hard-hitting new musical 
foursome giving out with music 
as fast as a P-38 on the Early
Bird Jamboree, the Dinner Bell 
Roundup and the Brush Creek 
Follies has been christened "The 
Harvest Hands," after a contest 
which drew in several hundred 
suggestions from listeners to 
KMBC's farm programs. 

"The Harvest Hands," com
posed of Curly, Buck, ·woody, 
and Vick, have packed the house 
at several out-of-town personal 
appearances since joining, the 
KMBC staff. 

All of the boys sing, with 
Curlv beating out the bass fiddle 
part: Buck at the guitar, ·woody 
playing the violin and Vick op
erating the accordion. 

Curly and Woody, besides 
their appearances with the team 
on the Roundup, the Jamboree 
and the Follies, perform with 
Colorado Pete from 6:30 to 6:45 
a.m. 

SAM MOLEN broadcasts a boxing tournament. 

pal auditorium, at 11 :05 p.m. ball, direct broadcasts from the 
Other sports highlights of the training camp of the Kansas City 

year covered by Sam Molen were Blues and the Big Six indoor track 
the national college athletic associa- and field meet. 
tion western basketball playoff last In addition to covering special 
March, the national inter-collegiate sports events, Sam brings two daily 
invitational basketball tournament sportscasts, at 6:10 and 9:40. Spon
(of which Sam's account of the sorship of the 9:40 sportscast on 
championship game was short- Tuesdays, Thursdays and Saturdays 
waved over seas by the Armed has recently been taken over on a 
Forces Radio), nightly play-by-play year's contract by the Kansas City 
condensations of big league base- Title Insurance Company. 

BATAAN HERO AT KMBC MIKE ... 

General Jonathan M. Wainwright, the defender of Corregidor, was h~ard ov~r 
KMBC on November 6 in an address at the bond rally at the Kansas City Muni• 
cipal auditorium at the beginning of the Victory Loan drire. The address was 
directed to the "Wainwright men," newly initiated members of the American 
Legion. A description of the parade honoring General Wainwright and opening 
the bond drive in Kansas City also was carried by KMBC. 
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Lionel Barrymore 
Stars on Noxzema's 
Mayor of the Town 

"Mayor of the Town," the Sat
urday night family show which has 
been the successful good will am
bassador for N oxzema skin cream 
and shaving cream during the dif
ficult period of wartime shortages, 
soon will go into its third year over 
CBS, spearheading the 1946 sales 
drive which will follow the anti
cipated post-war free flow of mer
chandise. 

"Mayor of the Town," on a plat
form of fun for the whole family, 
should be a powerful sales builder. 
Its cast includes some of America's 
finest dramatic stars. 

Lionel Barrymore, film and stage 
star, plays the gruffly good
humored mayor, who each week 
irons, out a problem for one of the 
citizens of Springdale, the small 
town which" is the setting for the 
show. 

The role of the Mayor's house
keeper, Marilly, is played by Agnes 
Moorehead, who has starred in a 
dozen of the biggest CBS shows, as 
well as appearing in such movies as 
"The Magnificent Ambersons" and 
"Citizen Kane." 

Even "Butch," the fourteen-year
old Conrad Binyon, is a veteran 
motion picture and radio player. He 
has appeared in regular shows and 
as guest star on the air, and in a 
long list of well-known movies. 

With that distinguished cast, plus 
the human interest and comedy of 
the dilemmas of the citizens of 
$pringdale, it's a show that has 
appeal for every member of the 
family. 

Griff In Shoe Polish 
Signs Tune Chasers 

The KMBC Tune Chasers' early 
morning program of wake-up music 
and time signals has been taken 
over the coming yeat on renewal 
contract by the Griffin Manufac
turing Company to advertise Grif
fin's Shoe Polish. 

Heard at 7:30 to 7:45 a.m., the 
Tune Chasers feature Charley Pryor 
and his drums and musical wash
board, Ted Painter on the banjo and 
electric guitar, Ruel Joyce and his 
double bass and Vaughn Busey's 
saxophone and clarinet. 

Delrich Margarine Airs 
700 Spot Announcements 

The Cudahy Packing Company 
has already completed more than 
700 spot announcements for Delrich 
margarine and has signed for an
other year at the rate of fourteen 
announcements a week. 

Their consistent day-in-and-day
out advertising over KMBC f ea
turing the PLUS of sweet whole 
milk in Delrich should build a firm 
foundation for steadily increasing 
postwar profits for dealers stocking 
Delrich margarine. 
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All Kansas City Hears About the BIGGEST Show • ID Town! 
Everyone shared in KMBC's extensive audience promotion campaign of recent benefited through increased consumer interest in products advertised. The station's 

weeks which was undertaken ta acquaint listeners with "the BIGGEST shaw in town". teaser campaign over the air, in newspapers, direct mail and in spectacular "stunts" 
kept the word going around the Heart of America, "What is the BIGGEST show in 

Local, regional and network advertisers participated in their share of a greater town?". It was estimated that over 140 million potential impression~ 1119,e made 

tune-in to KMBC's sparkling array of Fall programs. Kansas City retailers in turn during the campaign. 

Five of Kansas City's top traffic points were selected for special window displays. 
The John Taylor Dry Goods company prepared a complete window with members of 
their radio cast (Joanne Taylor's "Fashion Flashes" - 9 a.m. Mondays thr11 Satur
days) acting as live models. It was computed that the traffic count approximated 
1, 491,019 Kansas Citians. 

It was laughingly said that a sticker was plastered on everything that stood still-and 
if it moved, a tag was hung on it. Station employees during the Fall campaign wore 

lapel tags which read "the BIGGEST show in town". Additional tags were passed out 
on "Big Brother Club" day at the Shrine Circus, and at civic clubs such as the Junior 
Chamber al Commerce. 

Over The Radio . I 0 In Newspapers . . . 

A wealth ol favorable comment bounced around town when the hillbilly character on, 
the Brush Creek Follies cab covers balanced a ball on the end of his toe which read, 
"the BIGGEST show in town". Gummed labels were also distributed to auto owners 
as window stickers. Smaller labels were used an correspondence going forth from 

various KMBC departments. 

lllf. 
l\\6Gi~l 
SHOW 

IMTOWM 

One device used extensively was the teaser potentialities of placing "the BIGGEST 
shaw in town" posters at all prominent events in Kansas City. Giant signs were car
ried by shaw horses in the grand entry al the Shrine Circus. The campaign came to 
a successful conclusion with the announcement that the biggest show of all is KMBC's 
fall schedule of programs. 

In Printed Material . 1 In Special Exploitation . . . 

One of KMBC's year - around As is customary throughout the Judicious use is made of direct Finagle and brow sweat went 
forms of audience promotion is year, extensive use was made of mail to further the story of KMBC's into KMBC's efforts to make every-
constant use of its own facilities to 
further the programs of advertising 
clients. By stimulating interest in 
these programs, the retailer bene
fits through educated customers 
who enter his store better qualified 
to do the day's buying. 

All available open time on 
KMBC's announcement schedule is 
given over to telling about pro
grams which are worthy of listener 
tune-in. This is determined month
ly by careful analysis of available 
survey information. 

During "the BIGGEST show in 

both metropolitan and small town 

dailies to spread further the gospel 

about KMBC's great Fall schedule 
of programs. 

All three promotion channels in 
the Kansas City Star were utilized. 
Display space was given over in 
promotion of Weekly Big 6 foot
ball broadcasts as "the BIGGEST 
sports show in town." Front page 
foot-of-column readers during the 
campaign carried the slogan. 

KMBC's popular editorial type 
column, titled "Listen," used as its 

topflight array of fine programs. one "the BIGGEST show in town" 
"Heartbeats" itself is one form of conscious. It wasn't long before 
this activity-with the editorialpur- Kansas Citians everywhere were 
pose "of furthering the reputation, asking, "What is the BIGGEST 
the distribution and sales of adver- show in town?" Such mouth-to
tisers as well as. to offer a means mouth comment gave the campaign 
of informative news concerning the an undeterminable amount of free 
activities of KMBC and of radio in. publicity. 
general." 

In addition to "Heartbeats" two 
other house organs are published 
monthly. Educators throughout the 
school year receive "Listening Post" 
which acquaints them with the mul-

slug lines, "the BIGGEST show in tiplicity of ways in which American town" campaign, listeners would 
town." The goss1'p colu111n appea1·s radio serves the home and comhave found it difficult to tune into 
weekly in one dozen small town munity along cultural lines. KM:BC KMBC, night or day, ,vithout hear-

In short - the campaign slogan 
became synonymous with every
thing of importance going on. Dur
ing Pla-Mor's "Holiday on Ice" 
extravaganza, thousands of Kan
sas Citians were greeted as they 
entered the arena with spotlights 
on a sign which read, "the BIG
GEST show in town." 

dailies in addition to the Star under also publishes tin internal house ing some mention of the campaign. 
Generous use was made of CBS the nom de plume of Jim Carson. 

employees. 
organ for the interest of its own 

"Evelyn Winters" Begins 
2nd Year for SweetHeart 

Guest Critic recordings and Star As for display space of advertise-
recordings prepared by the agency ments supplied by CBS, a complete Special direct mail efforts during 
and the Columbia Broadcasting Sys- showing was made of the 70 line the campaign included lapel tags 
tem. copy. The campaign consisted of for employees to ,vear - and for 

Between-the-round cards at the 
Billy Conn fight exhibition in the 
Kansas City Auditorium also con
tained the teaser slogan. KlVIBC's 
football banner at highlight Big 6 
games gave claim to being "the 
BIGGEST show in town". Show 
horses carried giant signs in the 
grand entry of the Shrine Circus 
to confuse matters further. Like~ 
wfae this was true of the Tower 
Theatre vaudeville shows and the 
radio-stage Brush Creek Follies 
out at Ivanhoe Temple. 

To back up these efforts special 92 insertions in twelve prominent general distribution in outside con-

sw·eetHeart Soap 1 II · · and a· n- dailies. tracts. Many hundreds were given The serial, oca y wntten scripts _ 
"The Strange Romance of Evelyn nouncemcnts were prepared by With the Heart of America "half- away during the Shrine Circus and 

W . t " f" · h d 't f 1 Kl\'IBC' · ff S 1 " I d" f at Civic Club nwetings. m ers, 1ms e 1 s success ·u I , s own promot10n sta . ta- rura , ea mg arm papers were 
first year in the 3 ::30-B :45 p.m. ticm stand-bys reminded listeners, also used to supplement the cover- Gummed labels were printetl for 
Monday through Friday spot over "for the BIGGEST show in town, age of the dailies. This form of use on auto windows and for post
KMBC. The anniversary of the keep tuned to KMBC." newspaper promotion included the ers about town. Another novel use 
serial also marks the beginning of It was estimated that the total Weekly Kansas City Star, Capper's of the labels was as stickers on cor
the second year in radio of Toni 
Darnay, who plays the title role. 

The male lead of Gary Bennett, 
the playwright, discharged veteran 
and guardian of Evelyn Winters, is 
played this year by Martin Blaine. 

impression count during the cam- Weekly and the Drover's Telegram respondence emanating from var

paign period approximated 218,- with a combined circulation count ious station departments. 

861,492. And this was PLUS pro- 0£ over 700,000. The total potential Total impression count £or direct 
motion to regular efforts which impression count was recorded at mail efforts during the campaign 
went on as customary! 

1 
14,325,940. was estimated at 6,187,794. 

After everyone was thoroughly 
at loss as to what was the BIG
GEST of "the BIGGEST shows 
in town" - announcement was 
made over the radio and through 
the newspapers that the BIGGEST 
show of all is KJIBC's programs 
for fctll. 
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Station KMBC-FM 
Begins Operating 
On Two Wave Bands 

announced. One of the first stations 
authorized to use 20 kilowatts 
power rated antenna output, KMBC
FM has on order a 3-kilowatt trans
mitter section which probably will 
be installed in April, and a 10-
kilowatt section of transmitter 
scheduled to be put in late in the 
summer. At the same time, a 6-
bay, 3-element turnstile will be 
added to the top of the KMBC 

A Western Series, Nilht Time on the Trail, 
Starring KMBC Ta lent, Goes on Columbia Net 

Complying with a Federal Com
munications Commission request, 
station KMBC went on a new FM 
wave length of 97.9 megacycles at 
the end of December, maintaining 
at the same time its original FM 
frequency of 46.5 megacycles. 

The simultaneous operation, 
Arthur B. Church, president of 
KMBC and KMBC-FM, said, will 
make possible a comparison of the 
efficacy of transmitting on the two 
bands. 

As this is written, the operating 
schedule on the high frequency is 
from 5:30 p.m. until 7 p.m. Monday 
through Friday and on the low band 
week days from 12 noon until 2 :30 
p.m. and from 5:30 p.rn. until 9 

p.m.; on Saturdays from 12 noon 
until 6 p.m. and from 9 p.m. until 
midnight; and on Sundays from 
8:30 a.m. until 11 :30 a.m. and from 
9 p.m. until midnight. 

It is probable that KMBC will 
continue operating on the two fre-
.t-n1a-,,,1,io.C" -.,,"'-1-~1 "t-vt.r,-n .. ,~.,,.,+,..,.p.,.,,,.~.... ;., .. ,,.._) '-1.,_-.,_..,.__..,.._.._, .,.... .. _,_..,.._.., ..._ .... _ .. ..._.._.._..._ .. ~..._-.,._._.&. .,_,,._a,_J lA..L.l..., 

producing FM sets to receive the 
high frequencies. At the present 
time, only special communications 
sets are equipped for the high fre
quency bands, although several 
manufacturers of home receivers 
have announced dealers will begin 
to get shipments in February or 
March. 

The KMBC 46.5 megacycle FM 
transmitter, formerly located on 
the thirty-first floor of the Light 
and Power Building in Kansas City, 
recently was moved to the thirtieth 
floor laboratories from which the 
high frequency transmitters are 
being operated. 

KMBC-FM probably will be op
erating from the 540-foot tower at 
50th and Belinder Road late in 
March or early in April, Mr. Church 

Long known for its outstanding 
western and hillbilly musical talent, 

tower, increasing the 10-kilowatt around which have been built such 
i 

transmitter signal to a minimum of shows as "The Texas Rangers" and ; 
20 kilowatts. the Brush Creek Follies of national' 

For several years pioneering as fame, and the Dinner Bell Round
an FM developmental station with up and Early Bird Jamboree for 
the call letters W9XER, KMBC-FM 

local audiences, KMBC now is 
officially went on the air on June 
24, 1944. 

Start Unique New 
Trademark Slogan 
In KMBC Promotion 

The latest addition to KMBC's 
promotional activities is the trade
mark slogan PERPETUAL pro
MOTION. Originated by E. P. J. 
Shurick, director of promotion and 
press relations, wh? also created 
the et&tic:r:'c he2.rt '?-'~_?r~~t~r tr~_de
mark family, receiving the palm in 
1~44 as radio's top trademark idea, 
PERPETUAL proMOTION is being 
introduced in trade papers during 
January. 

KMBC's unique "salute" series of 
advertisements in recognition of 
pioneering accomplishments by 
radio stations during broadcasting's 
for quarter-century draws to a close 
with recognition given over to a 
fellow Kansas City broadcaster, 
WDAF for its Nighthawks late 
hour broadcasts. 

After a summary ,Jf new pioneer
ing data contributed to the cam
paign by over 300 stations is re
leased to the industry for accept
ance, editorial work on preparing a 
permanent record of radio's early 
beginnings will be completed. 

originating a new western musical 

show for CBS. The show began 
on January 14 and is heard each 
Monday night from 11 :05 to 11 :30 

p.m. on the network and rebroad
cast over KMBC for local audi
ences at 10 :30 Tuesday night. 

Designed as a relief from the 
usual dance band type of show 
heard on networks in the late 
evening, the new show, titled 
"Night Time on the Trail," features 
outstanding KMBC stars and musi
cal units. 

Fran Heyser, KMBC production 
manager, is wnter and ctirecto1'· of 

the show, which is set on a western 
ranch. Harry Douglas of the KMBC 
announcing staff takes the part of 
the genial ranch boss, introducing 
numbers through conversation with 
the cast. 

Setting On Ranch 

At the head of Night Time Trail 
is Harry Douglas' ranch house, 
which serves as headquarters and 
gathering place for neighbors as 
well as occasional strangers who 
ride over the trail. Always there is 
Harry's housekeeper, Louisiana 
Lou, who is acquainted with and 
sings all the songs of the West, 
and Herbie Kratoska, outstanding 
guitarist and banjo player, who 
wanderecl in one day and never left. 
So Harry had to keep him as his 
handy man. 

Each Monday night the Rhythm 
Riders, a four-man western instru
mental unit, ride up Nighttime 
Trail from their ranch, bringing 
with them Don Sullivan, solo cow
boy singer who constantly talks 
of going some other place, but 
never quite gets there. 

He likes the gals, and even more 
likes to sing. He finds that he and 
Miss Lou can do double yodels and 
parks his saddle bags, temporarily, 
anyway. 

Guest Artist on Show 

CAST OF NIGHT TIME ON THE TRAIL: 

Top: The Rhythm Riders: felt to right, 

Andy Anderson, Ray Hudgens, Yahl 

Tatham and Howard Smith. 

Center: Louisiana Lou and Don Sullivan. 

Bottom row: Herbie Kratoska and Harry 

Douglas, master of ceremonies. 

The original Rhythm Riders, Ray 
Hudgens, Howard Smith, Vahl 
'fatham and Andy Anderson, just 
have reorganized their unit, always 
one of the most popular in the 
Heart of America, after the return 
of three of its members from the 
armed se1·vices. 

KMBC's Perpetual Promotion Machine . Pat Applied for 

This is the thin continuity thread 
that ties together the serenade of 
western songs. Occasionally there 
are other people who stop in as 
they ride along Nighttime Trail. 
Molly and Polly, KMBC's singing 
sister team, happened in on the 
first night of the series, and sub
sequent visitors will be Colorado 
Pete, cowboy singer; Ted Ross, 
tenor; the Tune Chasers, instru
mental quartet composed of Charlie 
Pryor, Vaughn Busey, Ruel Joyce 
and Ted Painter; and the Camp 
Meeting Quartet, vocal unit pre
senting harmonized western favor
ites by Don Sullivan, Ted Ross, Rod 
May and Bob Stevens. 

Harry Douslas, M. C. on the 
show, also recently returned to 
KlVIBC's staff after several years 
in the army. 

INDEX 
L:8ted hdnw llrt' it,•ms of particular 

inten•st to grocen;' anrl drumdst,; in this 
rnon! h'~ h,.:-,ue of llPartheats; 

DRUGGISTS: 
Lucky Strike, Page 3, Col. 1. 
Anacin, Page 3, Cols. 1 and .f. 
Listerine Tooth Paste, Page 3, Col. 1 

and Page 4, Col. 3. 
Camel Cigarettes, Page 3, Col. 2. 
llall Brothers Greeting Cards, 

Page 3. Col. 3. 
St. Joseph Aspirin, Page 3, Col. 4. 
Gillette Ra2ors, Page 3, Col. 4. 
Chase Candy, Page 3, Col. 5. 
Warren's Chewing Gum, Page 3, Col, 5. 
Luden's Cough Drops, Page 3, Col. 5. 
Peter Paul Mounds, Page 4, Col. 1. 
Air Wick Odor Neutralizer, Page 4. 

Col. 1. 
Curtiss Candy Company, Page 4, Col. I. 
Griffin's Shoe Polfah, Page 4, Cols. 

4 & 5. 

GROCERS: 
Lux, Page 3, Col. 1. 
Butter-Nut Coffee, Page 4, Col. 1. 
LaFrance and Salina, Page ,1, Col. 2. 
Ivory Snow, Page 4, Col. 2. 
Maxwell House Coffee, Page 4, Col. 2. 
Peanut Crunch, Page 4, Cols. 4 & 5. 
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Radio - An Instrument 
Of International Good-Will ... 

Statement by COL. WM. S. PALEY, Chairtnan of the Boctrd, 
The Columbia Broadcasting System, 

Everyone who saw at first hand how radio was used in 
Europe during the war must necessarily have it influence his 
thinking about the future of radio in this country. What 
most of us think of as primarily a medium of entertainment 
and enlightenment I saw used, by our enemies, as a very ef
fective instrument of evil. 

* Our use of the same instrument was also very effective. 
But, since we were fighting to restore civilization in la1·ge 
areas of the world and to reinstate freedom among millions 
of enslaved people, we believed we used it as an instrument 
for good. The fact is that we, and the enemy, had a powerful 
weapon in our hands-the dangerous weapon of controlled 
radio. 

* The subtle, devious, persistent techniques of controlled 
radio, by which masses of people can be led to do and believe 
what a few other people want them to do and believe, have 
never been used in this country. For that reason alone, it is 
difficult for American listeners-and broadcasters-to con
ceive that they might ever be used on our stations. 

* Our system of broadcasting carries with it automatic 
safeguards against any broadcaster who would direct his 
operations for selfish ends or in an unfair and autocratic man
ner. There is the free competition among stations and net
works constantly striving for the ear of the listener and there 
is the right of the listener to register his likes and dislikes 
by "tuning in" or tuning out." Then again there is the great 
good sense of the American pople who realize that any form 
of controlled information is a firm but definite step away 
from our democratic form of life. But these safeguards are 
not enough if the broadcasting industry is to become com
placent or neglect the high degree of responsibility it must 
bear constantly. 

* In my opinion, the American system of broadcasting has 
a creditable and commendable record of public service. Many 
glowing pages were added to the record during the war. It 
took the war however, to reveal how big radio really it; how 
important it~ role can be in the years that are just ahead. 
If we are to admit the value of our past, we cannot deny the 
increased responsibility of our future. 

* I believe that American 1·adio has more to offer than it 
has yet contributed, not only to our own people, b1;1t to the 
people of the world. More than any other group or industry, 
we have opportunities to foster unity, tolerance and under
standing-nationally and internationally. '\,V~ have 01~portu:1-
ities to keep the best informed and entertained aurhence n1 
the world even better informed and entertained. We have 
opportunities to make strides and show advances in these 
fields because of the very strength of our system of broad
casting. It will be strong as long as it is free. 

HEARTBEATS 

GENE DENNIS . . . 
KMBC's director ol special events. 

authorities to study on his own and 
appear at school only at examina
tion time. 

Moving on, Gene stopped next at 
Cody, Wyoming, where he served 
as a dishwasher and lived in the 
town jail. Not for any infraction of 
the law. It was just that Cody's 
combination mayor and tailor, who 
agTeed to give the young runaway 
a room, lived in quarters adjoining 
the hoosegow and the "room" was 
a jail cell. 

A highly successful dishwasher, 
Gene advanced from the Pastime · 
Parlors to the more elite Elkhorn 
Cafe. But after a couple of years 
away from home, having bad his 
fling and being very hungry, Gene 
reappeared in Sioux Falls. 

By this time he'd decided that not 
writing, but public speaking was 
the courne he should pursue. As 
Gene's high school days came to a 
close, he had garnered the title of 
"most likely to succeed," first place 
in the state in extemporaneous 
speech, and second place in national 
competition. He also had a job. 
Station KSOO, a bitter rival of 
Gene's father's newspaper, had 

When the Shnaidt kidnapping and hired Gene as an announcer at $5 
murder case occurred back in 1938, a week. 
it was one of the biggest things The resultant friction arising in 
that had ever happened in Sioux a family of red-headed Irishmen put 
Falls, South Dakota. Thickly in- Gene out on his own again. He 
volved in the excitement was a mo-red to the "Y" and concentrated 
young red-headed radio news an- on getting the news ahead of the 
nouncer and amateur sleuth named newspaper. He did that by be
Gene Dennis. Gene, hanging out coming a part of the news. As in 
with the police on the case so he the Schnaidt murder, he was out 
could provide the details to the sleuthing with the detectives. And 
radio station, got so enthusiastic if it was a midget auto race he had 
about the crime's solution that he to broadcast, like as not, he'd be 
stole the only evidence. Eventually, down among the participants, driv
he ran down the criminal by micro- ing one of the racing cars himself 
phone. His description, heard over part of the time. 
a network by a bartender in Arkan- A stop was put to Gene's midget 
sas, led to the murder's apprehen- auto racing in 1938, when he mar
sion. ried. He also began to settle down. 

By 1939, when two convicts es- KSOO consolidated with station 
caped from a nearby prison and KELO, and Gene became program 
kidnapped a taxi driver, Gene director. Theu one day he came 
Dennis was well experienced at to Kansas City to visit friends. 
hunting criminals by radio and Meanwhile, he took auditions at 
telephone. Over the air he organ- three stations, ·was offered three 
ized a posse to comb by radio jobs, and ever since then has been 
direction the tenitory around which at KMBC. Starting out as eady 
the convicts had left the taxi, and morning anno1.mcer, he is director 
guided the searchers to the capture. of special events at 27 years of age. 

That was not the first or the I During the -War years, he also 
last time that Gene Dennis found served as KMBC's coordinator of 
himself in the midst of momentous 
goings-on. As special events direc
tor of KMBC today, big happenings 
are a daily routine with him. If 
there's a four-alarm fire, if Presi
dent Truman is in town, if some 
Nazis are being hanged, Gene is 
usually on the scene. Even when he 
was a schoolboy, if something out 
of the ordinary was in progress, 
there was Gene Dennis looking over 
the situation. 

Gene's father was advertising 
manager of the home-town paper 
back in Sioux Falls, and before him, 
there was a long line of newspaper 
people. So, on such occasions as 
the time Lawrence Tibbett hit Siou:x'. 

war activities. 
In the latter capacity, he was the 

recipient of one of twelve awards 
given by Variety for distinctive 
contribution to wartime activities. 
Others of the twelve awards went 
to such radio personalities as Bob 
Hope and Walter Winchell. 

He also developed a time alloca
tion system to allot the station's 
war activity time between the 
branches • of the service. The sys
tem later was picked up by the 
Office of Facts and Figures and 
made applicable to all radio sta
tions. 

Many of Gene's shows have won 
national distinction. For the ""White 

Falls, or when Bill Tilden passed Safety Car" 88-week series, KMBC 
through, Gene, a high school sopho- won a national award for the pro
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Herewith are listed new program 
eontracts over KMBC taking effect 
between August 12. 1945 and September 
10, 1945. . 

Campbell Soup Company sponsor
ing The Jack Carson Show, start
ing September 19, 7:00-7:30 p.m. 
CST Wednesday. 

Colgate -Palmolive -Peet Company 
for Super Suds sponsoring "Blon
die," starting September 22, 6 :30-
7 :00 p.m. CST Saturday. 
Jenkins Music Company sponsoring 
KMBC newscast with Henry Good
man, starting September 22, 9 :45-
9 :52 a.m. CST Monday, ·wednesday, 
Friday. 
Cream of ,vheat Company sponsor
ing "Let's Pretend," starting Sep
tember 25, 10:00-10:15 a.m. CST 
Saturday. 
Johns - Manville sponsoring Bill 
Henry and the News starting Sep
tember 27, 7:55-8:00 p.m. CST 
Monday through Friday. 
The Borden Company sponsoring 
The Ginny Simms Show, starting 
September 28, 6 :30-7 :00 p.m. CST 
Friday. 
Quaker Oats Company sponsoring 
"Man on the Farm" renewal start
ing September 29, 12:25-12:55 p.m. 
CST Saturday. 
Flex-0-Glass Company sponsoring' 
the KMBC Early Birds, starting 
October 1, 6 :30-6 :45 a.m. CST Mon
day, Wednesday and Friday. 
John Tayior Dry Goods Company 
sponsoring Joanne Taylor renewal, 
starting October 1, 9:00-9:15 a.m. 
Monday through Saturday. 
Ford Motor Company sponsoring 
The Ford Show starting October 2, 
9 :00-9 :30 p.m. CST Tuesday. 
Nash - Kelvinator sponsoring The 
Andrew Sisters, starting October 3, 
10:30-11:00 p.m. CST ·wednesday. 

Beaumont Laboratories for 4-way 
Cold Tablets sponsoring the KMBC 
Brush Creek Follies, starting Oc
tober 6, 9:15-9:30 p.m. CST Sat
urday. 
Campbell Soup Company sponsor
ing "Request Performance," start
ing October 7, 8 :00-8 :30 p.m. CST 
Sunday. 
Bourjois, Inc., sponsoring "The 
Powder Box Theater," starting Oc
tober 11, 10 :30-11 :00 p.m. CST 
Thursday. 
Electric Auto-Lite Company spon
soring The Dick Haymes Show 
starting October 13, 7:00-7:30 p.m. 
CST Saturday. 

more, got wind of the celebrities' motion of traffic safety. The Red Aireon Manufacturing Company, 
arrival. He met them with pad Cross show, "What Would You sponsoring the Kansas City Phil
and pencil, and his high school Do?" won the NAB 1942 award for harmonic Orchestra, starting Oc
paper sometimes s~ooped the town. the promotion of civilian defense. tober 25, 7 :00-7 :30 CST p.m. Thurs-

In South Dakota, just ·as out- He has been the producer of pro- day. 
standing athletic prowess in high grams of national and international Duff and Repp Furniture Company 
school was recognized in the selec- interest. His i'Transatlantic Call" sponsoring KMBC newscast with 
tion of all-star teams for the sea- broadcast from President Truman's Erle Smith (renewal) starting Oc
son, so excellence in journalism was home, was hcmrd over CBS and 

I 
tober 25, 3 :25-3 :30 p.m. CST Mon

rewarded in the nomination of a BBC. ·when he witnessed the hang- day through Saturday. 
group of all-state writers. That ing of Nazi war criminals at 
honor was accorded to Gene Dennis Leavenworth, his script was used writer and director of "The People, 
at the age of fourteen. He there- verbatim by a member of the Swiss 
upon cleci<led he had "arrived" and Legation reporting on the treat
it was time he was earning his own ment of war pl'isoners in the United 
living. He hit the road. Papa States, and was used by seveml 
Dennis didn't make much effort to ministers as tne topic of sermons. 
impede his son'::, progress. He had One of the mo:;;t mmstrnl news 
held the philm;ophical attitude that broadcasts evet· heard on radio was 
boys will be boys ever since, at Gene's running: eye-witness account 
twBlve, Gene had lnmle<l a job peel- of a 4-alarm lumber yard fire. And 
dling papers on a train running a great human interest broadcast 
from Chicago to Toronto. which Gene engineered was the 

Al'riving in Denver via freight story of the! flight of Laddie, the 
train and sympathetic motorist, clog who waE mourning for his 
Gene, who had always had the ad- master overseas. 
vantage of looking old for his age, At the }H't!Sent time, besides 
became a reporter on the Protestant handling all special events broad
Leader. Meanwhile, he made ar- casts, Gene is producer of the 
rangements with the Denver school I Kansas City Philharmonic program, 

Inc.", "Hear the Heart of America," 
and he has just finised a series of 
interview type shows from the 
Kansas City Union Station. 

Out of hours, he is working on 
a novel, following up his hobby of 
criminal investigation and law en
forcement by teaching classes and 
:;;peaking at high,vay control and 
peace officers' schools, and enjoying 
his family, which consists of Pat
rick, 6 years old, and Kevin Michael, 
who wa,; born just a month ago. 

So, without further ado shake 
hands with Gene Dennis, Kl\'IBC's 
versatile director of special events. 
Next month, meet Charles Eatough, 
KMBC's director of retail sales. 
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JOAN EDWARDS . • • 

HEARTBEATS 

Four CBS Variety Shows 
Added lo KMBC Schedule 

From the bucolic ballyhoo of a rural carnival to the 
sophistication of a city night spot is the atmosphere range of 
four new CBS variety shows just added to KMBC's program 
schedule. 

Mental gymnastics are in order Monday nights at 6 :30 
when Bob Hawk's new comedy-quiz program is on the air. 
It's a quiz with a new twist. Bob gives each contestant a 
chance, as long as he comes up with the correct answer, at 
five questions. If the contestant is right five times, he's con
fronted with a really tough five-part question. 

Replaces "Thanks to Yanks" 
The show, a successor to Bob's 

"Thanks to the Yanks," in which 
he gave away thousands of Camel 
Cigarettes to servicemen, still is 
sponsored by Camels, and Camels 
and cash will be the prizes. Peter 
Van Steeden and the Camel Quartet 
will furnish music, and of course, 
Bob Hawk will act as comedian, as 

well as quizmaster. 

Borden's "County Fair," heard 
over KMBC at 1 :30 on Saturday 

Hall Brothers Are 
Sponsors of Radio 
Reader's Digest 

I 
afternoons, is just what the name 

A bigger hit than America's top ten implies-a carnival complete with 

A Kansas City firm, Hall Bro
thers, America's outstanding greet
ing card manufacturer, has taken 

over sponsorship of the CBS show 
"Reader's Digest-Radio Edition," 
on KMBC at 1 o'clock Sunday after
noon. 

tunes is Joan Edwards, the gal who J calliope, popcorn venders, merry

sings them on Lucky $trike's Hit Parade go_ round, strength - testing ma

over KMBC Saturday nights at 8 o'clock. chines. Big stunt of the show is the, 
She likes to compose songs and cook weekly lifting by Alan LeFaver of 

lamb stew. She also collects perfume I Phoebe, the calf, on the theory that 

bottfes, and once appeared on "Hobby he will be able to continue to make 

Lobby" to tell about it. She's been a the growing bovine tread the_ air 
until it attains its maximum we1ght. 

Hit Parader since 1941. 

ANNE STERR/TT . . . 

She's not only an actress, but the part 

she plays on Anacin's "Our Gal Sunday" 

is that of an actress-Emily DeLaine. 

Anne Sterritt was in the theatre at the 

age of thirteen. Not on the stage, but 

as an usher. Her radio career started 

when she was called to substitute for 

a network star who was ill. 

LOUISE ARTHUR . . • 

Television will be like this, for Louise 

Arthur is one of the glamorous actresses 

performing in the pioneer television 

shows. She's also no stranger to CBS 

and KMBC audiences. You've heard her 

on Lux Radio Theatre, Screen Guild, the 

Billie Burke Show and many others. 

Studio Audience in Show 

Advertising Borden's Instant 
Coffee, "County Fair" involves the 
studio audience in all the activities 
of a bona-fide fair. They partici
pate in milking contests, strength 
tests, pie-throwing,/ with running 
commentaries by Peter Donald, 
master of ceremonies, who is a 
veteran of a score of network radio 
shows. 

On a more urbane note, "Celeb
rity Club," Continental Can Com
pany's show, heard at 10 :30 Sat
urday nights over KMBC, brings 
John Daly as radio host to promi
nent people from all fields. George 
Couloris, stage and screen actor, 
and Margaret Whiting, were guests 
on the first show of the series. Sir 
Cedric Hardwicke visited "Celebrity 
Club" on one occasion, and another 
interesting guest has been Dr. 
James Egan, director of England's 
school for brides, which provides 
orientation about life inAmerica to 
British wives of American service-
men. 

Jackie Kelk as Comedian 

On "Celebrity Club," Jackie Kelk, 
long enjoyed by CBS audiences as 
Homer on the Aldrich Family, steps 
out on his own as a full-fledged 
comedian. A regular on the show, 
he brings listeners tidings of his 
latest romances and adventures, 
and exchanges some hilarious re
partee with the guest of the eve
ning. 

Strictly on the nrnsical side is the 
fourth variety show added to 
KMBC's schedule ihis month, the 
Bob Crosby Show. 

Just out of the marines, where 
he spent fourteen 111onths organiz
ing and presenting musical shows 
for servicemen stationed in the 
South Pacific area, Bob Crosby, 
brother of Bing, hus started a new 
show for Ford, l\frrcury and Lin
coln dealers. It 1 eplaces the Jo 
Stafford-Lawrence Brooks show. 

Bob and his band, the Bobcats, 
form the nucleus for a musical va
riety show featming the Town 
Criers Quartet, with eomedy be
tween numbers, a111l an outstanding 
Hollywood musical star appearing 
as guest each week. Dinah Shore, 
star of radio and the screen, was 
the first guest on the series, heard 
over KMBC from 9 to !) :30 p.m. 
Tuesdays. 

JOHN T. McLEAN . . . 
Advertising Manager, Hall Bros. 

The new show is entirely dif
ferent from the former Reader's 
Digest show. It features every Sun
day a famous star of the stage, 
screen or radio in a specially writ
ten radio adaptation of a story from 
the current issue of Reader's Digest. 

Martha Scott starred in the first 
dramatization, on January 13, "The 
True Story That Haunted Me," de
scribed as one of the most sensa
tional ever published in the Reader's 
Digest. In succeeding programs, 
such outstanding stars of stage, 
screen and opera as Frederick 
March, Florence Eldridge, Geral
dine FitzGerald and Lawrence 
Tibbett will be presented. 

Carl Bixby, writer of "Life Can 
Be Beautiful," will edit the show. 
Special music will be composed and 
conducted by William Stoess. 
Arnold Moss is narrator. 

Karl Shullinger, radio director of 
the New York office of Foote, 
Cone & Belding, is producer, and 
Robert H. Nolan, veteran radio 
executive, is director of this show. 

Philadelphia Symphony 
On Saturday Afternoon 

The Philadelphia Symphony or
chestra, with Eugene Ormandy con
ducting, retumetl to KMBC's vro
gram schedule on January 12, and 
will continue to be broadcast each 
Saturday afternoon from 4 o'clock 
until 5. 

This season the orchestra is pre
senting a number of works by con
temporary composers, as well as 
the better - known items of the 
standard repertory. 

A .. B. Church Honored 
For Medical Series 

Arthur m Church, founder 
and president of Radio Station 
KMBC, was honored this month 
by the Jackson County Medical 
Society, which presented him 
with an award for his presenta
tion of four years of the pro
gram "Of Health and Happi
ness," in cooperation with the 
society. Heard at 6:15 on Sun
day nights, the program stresses 
health education through a dra
matic medium. The initial broad
cast in May, 1941, was a depar
ture from the conventional 
method of distributing medical 
information, and since then, 
KMBC's "Of Health and Happi
ness" has been the model for 
similar health programs estab
lished by medical societies in 
other cities. 

Celanese Corporation's 
Great Moments in Music 
Completes Fourth Year 

The Celanese Corporation of 
America's half - hour Wednesday 
night program, Great Moments in 
Music, is going into its fifth year 
over the Columbia Broadcasting 
system. 

In the past year Great Moments 
in Music has presented such dis
tinguished artists as Jan Peerce, 
Rosemarie Brancato, Annamary 
Dickey, Richard Bonelli, Earl 
\Vrightson, Paymond Paige and 
Leopold Stokowski in a broad va
riety of fine music of the great 
composers. 

The Celanese Corporation of 
America presented special broad
casts of original programs for the 
American Red Cross, in celebration 
of V-E and V-J Days, and in behalf 
of the Seventh War Loan and the 
Victory Loun Drive in 1945. 

St. Joseph Aspirin Spots 
Featuring New Container 

St. Joseph Aspirin currently is 
using its spot announcement time 
on KMBC to accent the reappear
ance of its original pre-war "snap
open" tin with cellophane wrapper. 
The advantages of the easy-to-open 
box stressed in the KMBC adver-
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Brush Creek Show 
Has a New Emcee 
And New Sponsors 

The KMBC Brush Creek Follies 
swings into mid-season with the 
added momentum brought by a new 
master-of-ceremonies, Lou Kemper, 
just back from Guadalcanal, Saipan 
and Tinian. 

Kemper, who was a member of 
the KMBC announcing staff before 
the war, emceed the KVOO Saddle 
Mountain Roundup and di<l pro
duction work on other radio and 
stage shows before coming to 
KMBC. 

LOU KEMPER ... 

Simultaneously with the return 
of Lou Kemper to the KMBC 
Brush Creek Follies, two new 
names have been added to the list 
of Follies sponsors. Chase Candy 
Company has taken over the 9 :45 
to 10 o'clock period to promote 
sales of Brunch Candy Bars, and 
Bowman Gum, Inc., has signed for 
the 10 to 10:15 quarter-hour to ad
vertise Warren's Chewing Gum. 
Beaumont Laboratories sponsor the 
show from 9:15 to 9:30 for 4-\Vay 
Cold Tablets. 

Brush Creek Follies talent, be
sides bringing enthusiastic crowds 
to Ivanhoe Temple every Saturday 
night, continues to increase listen
ing audiences on such KMBC day
time shows as the Early Bird 
Jamboree and the Dinner Bell 
Roundup, which also have added 
new sponsors during the past 
month. The Smith Mother Nature 

tising are the elimination of broken Brooder Company has signed for 
fingernails, ruined manicures and the 6:30-6:45 a.m. Jamboree time 
spiiled tablets. on Tuesdays, Thursdays and Fri

Orange Bowl Grid Game 
Sponsored By Gillette 

The annual Orange Bowl invita
tion football game was broadcast 
over KMBC and CBS from Miami 
on New Yea:'s Day. Ted Husing 
and his assistant, Jimmy Dolan, 
gave a complete play-by-play ac
count of the game between the 
University of Miami and Holy 
C1·oss. The broadcast was spon
sored by the Gillette Safety Razor 
Company, The Orange Bowl game 
has been a CBS exclusive since 
1935. 

Ellery Queen Carries On 
As Anacin Renews Series 

Ellery Que,~n, the ace gentleman 
sleuth, with Anacin's renewal of the 
program this month, still is bring
ing his mm·dercrs and criminals to 
CBS and Kl\IBC each Wednesday 
l1vening at G:30 p.m. CST. Though 
he'R the same Ellery Queen who has 
been famous for more than a decade 
in book anfr short story, the pub
lished fiction is never revived for 
thfi air, but each broadcast is an 
original script. 

Novel slant to the program is the 
g·uest armdwir detective, who is the 
listener's agent in the broudcnst in 
attempting to guess the solution be
fore it is revealed by the master 
mind. 

days. Cinder Concrete Products 
Company has taken over the Phil 
Evans Grain and Produce Markets 
period on the Dinner Bell Round
up to advertise Cinder Blox. 

Two new programs have been 
built around Brush Creek personal
ities. The Harvest Hands, KMBC's 
newest musical unit, present their 
own program from 7 to 7:15 Sat
urday mornings, with Louisiana 
Lou, the Sweetheart of the Vet
erans of Foreign \Vars, as featured 
vocalist. 

Herb Kratoska, versatile guitar 
and banjo pluyer and comedian, 
Joins forces with Harry Jenki-;, 
KMBC's new organist, in a musical 
joins forces ,vith Harry Jenks, 
program heard from 5:15 to 5::rn on 
Tuesday and Thursday afternoons. 

luden' s Cough Drop Ads 
Part of a Big Campaign 

KMBC spot announcements are 
playing a large part in the re
cently-lmnwhed Lrnlen Coug-h Drop 
adverth,ing campaign, the largest 
being placed behind any cough drop 
at the }ll'Csent time. Spot announce
ments stres,; three varieties of 
Luden's cough drops: menthol, 
honey-licorice and eocillana. Lu
den's has long been one of the 
most successful users of spot radio 
in the country, having· built its 
product to the position of largest 
selling 5c eough drop in the 
United States. 
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John Farmer Back 
On KMBC Newscasts 
Noons and Sundays 

Erle Smith, head of the KMBC 
news staff, which has long been 
recognized as the Midwest's finest, 
announces the return from the 
armed services of John Farmer, 
who will be remembered by KMBC 
audiences as a favorite Kansas City 
newscaster. 

Farmer, who handled the KMBC 
early morning news since 1939, 
went into the army in November, 
1943. A dyed-in-the-wool newsman, 
he literally cut his teeth on a 
Linotype machine, since his father 
owned and published the Cameron, 
Missouri, Sun, which is still owned 
by the family. 

Formerly chief of the press 
bureaus of Transradio in Hartford, 
Connecticut, Des Moines, and Kan
sas City, Farmer rose to his posi
tion of chief of the bureau here 
in less than a year. He held that 
position just before joining KMBC's 
news staff. 

Farmer gained recognition with 
Transradio when he beat all other 
news services in Kansas City by 
several minutes with the story of 
the Pendergast guilty plea and sen
tence. 

He will take over the noon and 
12 :55 p. m. newscasts Monday 
through Saturday, and the com
plete KMBC Sunday news schedule. 

Old Dirt Dobber 
Still Swinging On 
The Garden Gate 

The Ferry-Morse Seed Com
pany, the World's largest grow
er and distributor of vegetable 
and flower seeds, has taken over 
sponsorship of the CBS "Garden 
Gate." Tom Williams, The Old 
Dirt Dobber, broadcasts an in
formal 15 minutes of tips to 
gardeners from his home in 
Nashville, Tennesseee. Special 
features of the program are 
questions from l i s t e n er s, 
answered by the Old Dirt Dob
ber, and announcement of listen
ers admitted to the program's 
"Orde1· of the Green Thumb," 
membership in which ranges 
from the wife of General George 
C. Marshall to a soldier who 
raised vegetables on a Pacific 
island. 

Small Town Steno 
And A Second Wile 
New Serial Heroines 

"The Second Mrs. Burton," a 
brand-new daytime serial, has been 
placed by General Foods on CBS 
and KMBC at 1 o'clock p.m. CST, 
replacing "Two on a Clue." At the 
same time "Rosemary," a favorite 
serial of KMBC listeners which has 
been off the air for several months, 
has returned to the i :30 p.m. spot. 

"The Second Mrs. Burton," a 
timely story starring Claire Niesen, 
began with the return of Captain 
Stanley Burton from overseas, and 
his attempt at a reconciliation with 
his ex-wife, Marion Burton. 

HEARTBEATS 

Hollywood Slartime 
Brings Film Stories 
And Stars to Radio 

Now that it has resumed manu
facture of civilian goods, Frigidaire 
division of General Motors is in
augurating their distribution to the 
public with a big new dramatic Sun
day afternoon show on CBS and 
KMBC. 

Titled "Hollywood Startime," the 
series began early in January with 
Tyrone Power in "Seventh Heaven," 
and will continue with such big 
stars as John Hodiak, Ida Lupino, 
Joan Bennett, Dana Andrews, Linda 
Darnell, Vincent Price, Gene Tier
ney, Henry Fonda, Betty Grable, 
Monty "\Vooley and Anne Baxter; 
and with such top Hollywood stories 
as "Leave Her to Heaven," "Life
boat," "Song of Bernadette," "State 
Fair," "The Eve of St. Mark," 
"Keys of the Kingdom," "Laura," 
Dragonwyck," "Junior Miss," and 
a score of others. 

Special music is composed and 
conducted by Alfred Newman. 
Robert L. Redel is producer of the 
dramatic sketches. Standard, de
luxe and Cold-Wall refrigerators, 
electric ranges, water heaters will 
be advertised, as well as the post
war additions to Frigidaire's line, 
such as home freezers and kitchen 
cabinet equipment. 

Dramatic Sketches In 
Public Service Shows 

John Farmer's Sunday news 
schedule is under the sponsorship 
of Butter-Nut Coffee. Upon resum
ing his duties fol' Butte1·-Nut,Farm
er made a tour of the Butter-Nut 
plant in Omaha, Nebraska. "Now I 
know why Butter-Nut is the Million 
Dollar Coffee,'' he commented. "I 
got the whole Butter-Nut story
from the mountain-grown coffee as 
it cu,ue::; frum Lutin America iu Lhe 
bean to smooth, delicious Butter
Nut in the cup. It's a mighty in
teresting tale-but best of all, when 
I finished going through their plant, 
I knew for sure that the Butter
Nut people certainly know their 
coffee." 

Two dramatic public service pro
grams began on KMBC this month. 
Assignment Home, of especial in

Miss Niesen, as Terry Robertson, terest to veterans, is heard at 2 
enters Burton's life at this point, o'clock Saturday afternoons. It 
and advance notices on the show presents dramatizations of the 
give u~ to undcrst~Yid that before 

"They search the world for the 
finest coffees money can buy, and 
then add endless details to bring 
them together in the perfect blend." 

Meanwhile, other KMBC news 
personalities have been signed up 
on new commercial contracts. 

Erle Smith's 6 p.m. newscast has 
been renewed by Peter Paul 
Mounds, and a brand-new product, 
the Air "\Vick Odor neutralizer, 
produced by Seeman brothers, has 
signed for Erle Smith's 11 p.rn. 
newscast Monday through Friday, 
as part of a big· national campaign. 
,Also renewing its contract for 
time on KMBC's popular news 

long she will become the seecond 
Mrs. Burton, and that the first 
Mrs. Burton will thereupon begin 
to make trouble. 

The show advertises LaFrance 
and Satina on Mondays, Tuesdays 
and Fridays and Maxwell House 
Coffee on Wednesday and Thurs
day. 

"Rosemary" plugging Proctor & 
Gamble's Ivory Snow, and starring 
Betty Winkler, is a more unsophis
ticated show of a down-to-earth, 
small-town American family. Rose-
mary, the oldest daughter of the 
family, supports hei· mother and 
her young sister, Patti, as a steno
grapher. 

schedule is Curtiss Candy Company, 
which has renewed its commercial 
rights on Bill Griffith's 9:45 news 
to advertise 
Bars. 

Butterfinger Candy 

"I NEVER KNEW there was so much to coffee," says KMBC newscaster John Farmer. 

Here John, right, is shown with Edward A. Creighton, Jr., Butter-Nut sales and 

advertising manager, who is explaining the superiority of Butter-Nut Coffee's 

"MILLION DOLLAR" blend. John returns to KMBC for Butter-Nut after two 

years with the Marines. 

actual experiences of veterans in 
their reintroduction into the stream 
of American life. 

The other series, titled "Lest "\Ve 
Forget These Great Americans," is 
on KMBC on Sunday mornings 
from 9 :30 to 9 :45 for a thirteen
week period. Top dramatic stars 
portray leading roles in the lives 
of such outstanding Americans as 
Franklin Roosevelt, Woodrow "\Vil
son, Jane Addams and Joseph 
Pulitzer. The series is under the 
direction of the Institute for Demo-
cratic Education. 

Sumner Welles Comments 
On Rothschild's Program 

Sumner 1N elles, former under
secretary of state, whose wealth of 
experience and insight into public 
and international affairs has made 
him one of the country's most 
authoritative commentators on cur
rent events, has prepared a series 
of broadcasts on present-day world 
affairs. 

The programs, fifteen minutes in 
length, are being- sponsored by 
Rothchild's Clothing Company of 
Kansas City and are heard on 
KMBC from 9 :45 to 10 o'clock on 
Friday nights. 

New Listerine Package 
Plugged on Burke Show 

The Billie Burke Show, a half. 
hour of comedy centering around 
the scatterbrained movie actress, 
Billie Burke, currently is featuring 
Listerine Tooth Powder's new post
war container. The Lambert Phar
macal Company, sponsors of the 
Billie Burke Show, on KMBC Sat
urdays at 10 :30 a.m., are offering 
to druggists an exchange, ,vith
out cost, of the wartime-packaged 
product to the new metal cans 0£ 
Listerine Tooth Powder. 

February. 1946 

This Passing Parade 

THE TUNE CHASERS 

These are the boys who make you want to wake up and buy Griffin's Shoe Polish. 

Signed up last month on a renewal contract, by Griffin's, this unique novelty 

unit consists (left to right), of Charlie Pryor and his musical washboard; Ted 

Painter, who plays electric guitar and banjo,· Vaughn Busey, clarinet, and Ruef 

Joyce at the double bass. 

IT'S RHY MALINE TIME • . . 

This is what goes on during KMBC's slap-happy breakfast program in which 

the listening audience gets cash awards of $1 for the best requests in rhyme for 

individual numbers. The show, sponsored by Katz Drug Company, was ex

panded this month from a quarter-hour to a half-hour. It's on the air 

Monday through Friday from 7:45 to 8:15. The young man with the horn and 

the maraca is David Andrews, Rhymaline's master of ceremonies. The guy with 

the eyes and the tri_o/e keyboard is Harry Jenks. Ted Ross, tenor, at the 

telephone, seems a little befuddled by the whole thing. 

AS IF SHE DIDN'T KNOW 

George Bischoff, safes manager for Ho/sum Products in this area, explains to 

June Martin, KMBC home economist, the merits of Ho/sum's Peanut Crunch, the 

improved Peanut Butter. Ho/sum Products recently took over sponsorship ol 

June Martin's KMBC Ha.opy Kitchen, on Monday, Wednesday and Friday at 

9:30 a.m. 



_____ JJUnn t1te Huvit 0pd 
VOL. 4, NO. 2 ()-_ KANSAS CITY'S RADIO MERCHANDISER MARCH, 1946 

Arthur B. Church 
Announces Opening 
Of New York Of I ice 

KMBC Covers Truman
Churchill Visit 

Dr. Franc L. McCluer, presi
dent of Westminster college 
gained the plum of the lecture 
season when two of the most 
prominent figures of our day, 
President Truman and Winston 
Churchill, agreed to appear beN 
fore the students of his school. 

"The Texas Rangers" Back In The Saddle 
After Four Years Service With Uncle Sam 

Arthur B. Church, president of 
Midland Broadcasting Company 
.announced the opening of offices 
at 475 Fifth Avenue, New York 17, 
New Yark, for the handling of the 
Arthur B. Church Productions in 
the east. 

KMBC presented a complete 
coverage of the event. Caroline 
Ellis conducted her regular 8: 30 
a.m. "Happy Home" program 
from a room on the third floor 
of the Palace Hotel. 

Gene Dennis, head of KMBC's 
special events department con
ducted a special color broadcast 
at 10 :30 a.m. from the porch on 
the second floor of the hotel and 
at 1 :00 p.m., from the roof, pre
sented a birclseye view of the 
parade. 

At approximately 3 :30 p.m., 
President Truman introduced the 

Out of the "empty saddle" list 
went eight heavily decorated west
erns with the return of "The Texas 
Rangers" from serving Uncle 
Sam's war effort in the four cor
ners of the earth. "America's finest 
western musical unit," so termed 
before their country's call, will 
originate its first New Yark show 
to network radio over CBS on 
March 11 at 11 :00 p.m CST. This 
will be presented as a part of the 
KMBC series "Nighttirne on the 
Trail." 

Arthur B. Church, organizer of 
"The Texas Rangers" and presi
dent of KMBC, the radio station 
that started them on their way to 
fame over the network and in mo
tion pictures, announced that "the 

former Prime Minister of Eng- gentlemen in the white hats" would 

land who delivered his lecture depart for New York early in "CAPTAIN BOB" ... 
entitled, "Sinews of Peace," to March for a series of appearances JIMMY McCONNELL . . . 

the students and g·uests of West- under the management of Jimmy 
minster college. McConnell. 

Changes In 1(MBC
CBS Progra111ming 

McConnell, head of KMBC's Ar
tist Bureau and manager of the 
Saturday night "KMBC Brush 
Creek Follies," is well known in 
show business. In the past nine
teen years he has been closely 
associated with such topline acts of 
radio, stage, and screen as, Fats 
Waller, the Mills Brothers, Ra-

"Captain Bob" leader of the "Rangers" who has also gained farme as a prolific 
composer of western songs, several of which are national top favorites, and 
Jimmy McConnell, head of KMBC's Artist Bureau who will accompany "The 
Texas Rangers" on their persona/ appearance tour in New York in the capacity 
of manager. 

ARTHUR POPPENBERG . . 

Eastern Sales Manager, 
Church Productions. 

Arthur B. Go Info Ell ec:I 
Important changes in KMBC- mona, Bradley Kincade, Asher 

Arthur Poppenberg, formerly in CBS programing are scheduled to Sizemore, and many others. 
spot sales for the National Broad- take place early this month. In Network Radio 
casting Company, has been named The Friday "Durante-Moore With the return of "The Texas 

"Chip of the Flying U" with John 
Mack Brown, "Scatterbrain" with 
Judy Canova, "Law of the Range' 
and "Rawhide Rangers" both with 
John Mack Brown. They have been 
featured in numerous Hollywood 
shorts such as "Bullets and Bal
lads" a musical short with Vir-
ginia Vale and Armida. 

On Transcriptions as eastern sales manager. In this Show," sponsored by United Rexal Rangers" to radio, a spot is being 
capacity he will handle all Tested Drug Company, moves f r O m filled in the entertainment field 
Features of the Arthur B. Church 9 :00 to 8: 30 p.m. CST effective long vacant. The boys' first ven
Productions in the eastern time March 8. tured into network radio in 1939 war effort, "The Texas Rangers" 
zone. Mr. Poppenberg's background "The Schnozz" and "The Hair" over the Columbia Broadcasting continued to be heard on scores of 
qualifies him as a capable and valu- as Jimmy Durante and Garry System in "Under Western Skies" radio stations in three countries 
able addition to the KMBC staff. Moore are affectionally known, starring with John Mack Brown through the medium of electrical 

Now that "The Texas Rangers" present a laughter-packed half- and Ruth Holloway. 

After suspending live appear
ances for service in the country's 

have returned to civilian life and hour show each Friday night. In During the early part of 1940, 
are together in the KMBC corral, addition to Durante and Moore, Gene Autry, America's number 
Mr. Poppenberg offers eastern ra- the Rexall Show features the music one cowboy, featured "The Texas 
dio advertisers one of the best of Ray Bargy's orchestra, Howard Rangers" on his "Melody Ranch." 
transcribed libraries of western Petrie as announcer and Phil Co- , When the network that summer 
melodies in radio today. ban in the role of producer. i saluted Texas on its "Forecast" 

·while in New York City, "The The second important time series, "Of Stars and States," The 

transcriptions. "The Texas Rang
ers" transcribed library is entirely 
musical, consisting of more than 
four hundred favorite melodies of 
the west. It ranges from hymns to 
novelty hillbilly tunes, from wes
tern ballads to near symphonic 

choir renditions. 
While in New York part of the 

busy schedule set for the "Ran
gers" will be the making of ex
tensive additions to their living 
library, under the supervision of 
Fran Heyser, KMBC production 
manager, who will accompariy the111. 

Members of the nationally fa-
mous "Texas Rangers" who mark 
their early beginnings back to 
friendly singfests in the vicinity 
of Harry S. Trumans Independ
ence home in Missouri are: on the 
instrumental quartette; "Tender
foot" playing fiddle, "Arizona" 
playing guitar, "Monty" playing 
accordion, and "Idaho" playing bass 
fiddle. In the vocal quartette; 
"Captain Bob" singing baritone, 
"Little Dave" singing first tenor, 
"Tucson" singing bass, and "Irish" 
singing tenor. 

Texas Rangers" are making exten- change will be "The Bob Crosby Texas Rangers were spotlighted 
sive additions to the,ir transcribed Show." After making its final along with John Boles, Governor 
library of western tunes. Now, even 9 :00 p.m. Tuesday broadcast Feb- Lee O'Daniel and Mary Martin. 
more so than in the past, it is a ruary 26, this show will move into In a special broadcast on the 
"living" library of such flexibility the former "Maisie" time of 8:30 coast-to-coast network of the Co
as to provide almost limitless pro- p.m. on Wednesdays. Change to lumbia Broadcasting System, Gov. 

''On The Scene'' New KMBC Feature 
Packs Plenty Of Adion 

gram selection combinations. take effect starting March 6, 1946. James V. Allred of Texas on Janu- In cooperation with the Kansas 

INDEX 

interviewing the driver of the car 

and all eye witnesses to the crash. 
Following a "pro\vl" car of the 

Kansas City Police Department, 

Sponsored by the Ford, Lincoln ary 14, 1939 granted commissions City Police Department and Safety 
and Mercury Dealern of America, as "Honorary Texas Rangers" to Council, KMBC's mobile equipment, 
"The Bob Crosby Show" presents KMBC's musical Texas Rangers. with Gene Dennis, director of spe

Listed below are items of particular a half-hour musical variety show It is believed to be the first time cial events at the wheel, goes into 
interest to grocer;;' and druggists in this "On the Scene," next reported the 

following on the heels of another in the histo1·y of Texas such salu- action every Thursday evening at month's issue of Heartbeats: 

DRUGGISTS: 
Eversharp, Page 1, Col. 2. 
Air Wick, Page 2, Col. 5. 
Bromo Seltzer, Page 2, Col. 5. 
Camels, Page 2, Col. 5. 
Hallmark Cards, Page 2, Col. 5. 
Anacin, Page 2, Col. 5. 
Philip Morris, Page 2, Col. 5. 

Page 3, Col. 2. 
Trade Paper Digest, Page 3, Col. 2. 
Old Golds, Page 3, Col. 3. 
Vaseline, Page 4, Col. 3. 

GROCERS: 
Borden's Coffee, Page 2, Col. 5. 
Pillsbury Flour, Page 2, Col. 5. 
Peter Paul Mounds, Page 2, Col. 5. 
Butterfingers, Page 2, Col. 5. 
Warren's Chewing Gum, Page 2, Col. 5. 
Grennan Cakes, Page 4, Col. 2. 
Pet Milk, Page 3, Col. 1. 
Sweethacrt Soap, Page 3, Col. 1. 
Swan Soap, Page 3, Col. 1. 
Wonder Bread, Page 3, Col. 3. 
Grape Nuts and Grape Nuts Wheat 

Meal, Page 3, Col. 4. Page 4. Col. 4. 
Trade Paper Digest, Page 4, Col. 3. 
Borden Hemo, Page 4, Col, 4. ,__ ______________ _. 

action connected with traffic vio' favorite half-hour of younger tary recognition was awarded to a g :45 to present a dramatic event 
I f c· , later::; and their apprehension. In-. America, "The Frank Sinatra musical organization. in the life o Kansas 1ty. 

· terviews were conducted with the Show" sponsored by Old Gold, 1 Their own show under the pro- Drunkometer on Air 
b d offenders as police officers wrote With Bo an· his streamlined gram title "Circle G Ranch" was First aired February 7, "On the 

B b the ticket or issued a warning. group of o cats serving music- originated on the west coast net- Scene" told the story of the 
magic; the Town Criers Quartet, work and sponsored by a nationally "Drunkometer, a scientific device Promotes Traffic Safety 
and an outstanding Hollywood mu- known cigarette manufacturer. m;ed to measure the alcoholic con- Presentations during l\farch will 
sical star appearing each week as Within four weeks of the first preN tent of the human body. he in conjunction with the Kansas 
guest, this new shew, first ap- sentation "Circle G Ranch" had On its second appearance, Feb- City Police Departments drive on 
pearing on the ainvays January reached the top ranks in popularity., ruary 14, escorted hy a white safety traffic safety. 
1 this year, has been on the steady Hollywood Stars car and Kansas City police offi- \Vith sirens screaming to clear 
upturn in Hooperatings. In addition to being 1·adio starn, cers, KMBC's mobile unit spe<l to the way, Gene Dennis, in Kl\IBC's 

The "Maisie" show, sponsored by "The Texas Rangers" are also stars the scene of an accident at 37th mobile unit, will he "On the Scene" 
Eversharp, after it:; final Wedncs- of Hollywood, having worked for and Main, in Kansas City, where, every Thursday night at 9 :45 over 
day appearance at 8 :!30 p.m., Feb- Universal and Republic studios in an auto had crashed into the safety I KMBC, with thrilling tragic and 
ruary 27, will be he1.ird over KMBC irnch pictures as; "Colorado Sun~ lane. Gene pn:sented an "On the close-to-home accounts of stirring I • 

I 
Fndays at 10 :30 p.rn. CST effec- set" with Gene Autrey, "Oklahoma Scene" account as vividly as a mo- action in Kansas City, as they hap-
tive :March 8. Frontier" with John Mack Brown, tion picture of the accident itself, pen, 
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KMBC "Intern" Speaks • • • 
Statement by ELMER F. BETH, Acting Chairman, William Allen White, School of 

Journalism, University of Kansas. 

lVIy summer internship in KMBC, Kansas City, under the 
direction of that ace newscaster, Erle Smith, was a rich ex
perience for me as a newsman, as a teacher, and as a college 
administrator. I am sure that the other "pioneer" radio in
terns of 1945 join me in praising the National Association of 
Broadcasters, the Council on Radio Journalism, and the in
dividual cooperating stations for their enterprise and vision 
in setting up the novel teacher-training arrangement. Cer
tainly, students in radio journalism are going to benefit from 
the practical, sensible plan. 

From the first day, "Professor" Erle Smith was ready and 
willing to show me how every task was done in his well-organ
ized four-man news department. My first eye opener was the 
dibcovery that every word of his £our daily news shows is 
originally composed; not a line is broadcast from teletype 
copy. Every broadcast is painstakingly organized, carefully 
balanced, and accurately timed. My first few weeks work was 
continuing exercise in terse, explicit, lucid writing, of news for 
the ear of the unseen listener. 

Especially gratifying to me was the feeling th'at my "pro
fessor" was giving me credit for my previous experience in 
news work and was treating me as if I had been a member 
of the KMBC staff for years. Erle Smith is an old-line, fast
thinking managing editor who injects into his daily radio 
work all of the enterprise, resourcefulness, intelligence, and 
common sense that it takes to manage a good daily news
paper in a strongly competitive area. Working with him, I 
got a kick out of covering important local news as well as 
handling the copy that streamed out of five printers. It was 
a revelation to see how the pay dirt under the daily news over
burden was panned out and then refined so it sparkled in the 
next broadcast. 

The summer of 1945 was a period of fast-breaking, big 
news-the Potsdam Conference, Russia's entry into the war, 
the atomic bombs, Japan's surrender, the problems of recon
version. It was thrilling to have a part in the writing, editing, 
and broadcasting of such historic new:c;, and I kept copy and 
notes on the best days for use in my classes. Such live, specific 
subject matter beats textbooks-especially when the teacher 
"vas dere, Charlie." We studied all the angles of momentous 
news, sifted mounds of background and informative material, 
boiled and distilled the dispatches. We avoided commenting 
on or slanting the news, according to best radio practice, con
scientiously striving to present all of the significant news in 
its proper setting and with its necessary background. Through 
it all, the "interne" and the "professor" were working together 
to produce a straight-news show that nobody else could beat. 
It was work, but it was fun. 

I found the KMBC department alive with ideas and already 
doing several unusual thing·s, such as the special news broad~ 
casts to schools, the lunch-hour news shows for civic clubs, 
and the "home-town headlines" from communities in the area. 
I was shown how to use different formats in the writing and 
editing of news scripts, and I learned how to achieve pace, 
smoothness, and emphasis before the microphone. 

\Vhen I studied other departments-advertising, research, 
program, engineering, control, promotion, etc.-every KMBC 
executive seen1ed more than willing to explain exactly how 
the work was done, what principles were followed, what re
sults obtained. Always, I was impressed by the alertness, 
foresight and initative which seem to characterize a top-notch 
radio station staff. 

Radio people are planning with confidence and with deter
mination to keep in step ,vith the times. Schools of journa1isn1 
have a new job ahead-to give young people practical train
ing for radio. The intelligent and wholehearted cooperation of 
the broadcasters, made manifest in the internship program, is 
going to help get that new job done right. 

HEARTBEATS 

CHARLES EATOUGH . . . 
KMBCs Director of Regional Sales 

The ability to turn detail into 
profit and pleasure was born in 
Charles Eatough. As KMBC's di
rector of regional sales, "Chuck," 
as every one calls him, turns this 
ability to the advantage of KMBC 
advertisers. 

Back in the fall of '31 Charles 
Eatough entered Regis College of 
Denver, Colorado. This school like 
many others has its traditional cus
toms, one of which is the present
ing of a play, by the new freshman 
class for the enjoyment of the up
perclasses. An outstanding person
ality of this new freshman class, 
"Chuck" was chosen to direct and 
produce the play. It was such a suc
cess that he was 'invited' (as sen
iors invite freshmen) to produce 
weekly shows until he reached the 
exalted rank of sophomore. Chuck 
immediately set about turning, 
what might have been a task into a 
profitable pleasure. Using a bit of 
ingenuity and supersalesrnanship, 
he contacted local merchants and 
offered them spots on his weekly 
presentations (for a nominal fee, 
of course). For a full year the 
"Eatough Productions" were never 
without a sponsor and Charles 
Eatough, Producer and Director 
was making a tiddy bit of cash on 
the side. 

Soon after "Chuck's" birth in 
Lincoln, Nebraska, the Eatough 
family moved to Denver, Colorado, 
where the mention of his name will 
bring memories to any native who 
has an interest in sports. At Regis 
High, "Chuck" was a three letter 
man and in 1931 the roster of the 
All State football team carried the 
name of Charles Eatough in the 
guard position. But his fame was 
not limited to the field of sports. 
He was considered one of the best 
public Rpeakers in the State of 
Colorado, being awarded the .John 
Dower Medal for Elocution in 1929 
and winner of the State Debating 
Award in 1931. 

After graduation from high 
school Chuck attended Regis Col
lege of Denver. His :first year 
found him majoring in Latin, 
(Why? ... he doesn't know!) 
presenting his weekly plays with 
the local merchants acting as an
g·els, and coaching the Regis High 
football team, the team with which 
he made Hchool history. His second 
year as coach saw Regis take the 
city championship. With all these 
activities Chuck Eatough found 
little time to engage in anv ath
letics himself, and no wonde1:. 

Dul'ing· Hummer vacations at col
lege, "Chuck" 'hit the 1·oad' as a 
magazine imle:mrnn, traveling the 
United States from Maine to Cali
fomia. The first year he was just 
a member of a crew; the second 
year a crew manag-er and the third 
year a supe1·visor and manager of 
four crews. Chances are the next 
year "Chuck" would have risen to 
greater heights but ... 

In 1934 the Broyls Advertising 
Agency of Denver offered this up
and-coming young man a position 
as writer and salesman. \Vith the 
feeling that practical experience 
would be more value than his 
Latin major, "Chuck" dropped his 
college career and accepted the of
f er. After a year with the adver
tising agency he moved over to 
the Rocky Mountain News as space 
salesman. During his four years 
with the News he wrote a number 
of articles for leading trade jour
nals which aroused much favorable 
comment. 

About this time the field of radio 
became a major factor in the life 
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Herewith are listd new program con
tracts over KMBC taking effect be
tween November 9, 1945 and February 
1, 1946. 

of Charles Eatough, £or two rea- Griffin Manufacturing Company, 
sons. One; he was appointed local for Griffin's Shoe Polish sponsor
sales representative for station ing "The Tune Chasers," (renewal) 
KLZ of Denver. Two; a very lovely starting November 9, 7:30-7:45 a. 
young lady, Sharon Lea, was sing- m. CST Monday, Wednesday, Fri
ing over KOA, another local sta- day. 
tion. "Chuck" wooed, won and wed Kansas City Title Insurance Com
her in 1939. Their beautiful little pany, sponsoring KMBC sportscast 
red headed daughter will soon be with Sam Molen, starting Novem
five. ber 13, 9 :40-9 :45 p.m. CST Monday, 

After one year with KLZ Thursday, Friday. 
"Chuck" accepted a _position with Borden Company, for Borden's In
The Western Farm Life of Denver, 1 stant Coffee sponsoring "County 
a farm paper serving the eight Fair," starting December 8, 1 :30-
mountain states, where he handled 2:00 p.m. CST Saturday. 
the national advertising of that 
publication for a year and a half. 
Then came Kansas City. As a rep
resentative of The Katz Agency, 
Inc., Chuck spent four years hand
ling the interests of twenty eight 
newspapers, thirty radio stations 
and four farm papers which were 
represented nationally by th e 
agency. During his four years with 
the Katz Agency "Chuck" was fre
quently asked to recommend a ra
dio station in Kansas City, since 
Katz did not have any K. C. prop
erties. After careful investigation 
Chuck decided that the best station 
in this area was KMBC and his 
decision proved a valuable assist
ance to many i·adio advertisers. 

Pillsbury Flour Mills Company, 
sponsoring "Grand Central Sta~ 
tion," starting December 8, 1:00-
1 :30 p.m. CST Saturday. 

Seeman Brothers, for Air Wick 
Odor Neutralizer sponsoring KMBC 
newscast with Erle Smith starting 
December 12, 11 :00-11 :05 p.m. CST 
Monday through Saturday. 

Forum Cafeterias of America, 
sponsoring "Fun At The Forum," 
starting December 16, 9 :45-10 :00 
p.m. CST Sunday. 

Emerson Drug Company, for Bromo 
Seltzer sponsoring "Vox Pop," 
starting December 17, 7 :00-7 :30 p. 
m. CST Monday. 

California Fruit Growers Associa-
·when an qpportunity came to tion, sponsoring "Happy Kitchen," 

associate himself with the station starting December 18, 9 :30-9 :45 a. 
h e h a J 1, ~ e n 1·ecmumending m. CST Tuesday and Thursday. 
"Chuck" 'snapped it up' and be- Peter Paul Inc., for Peter Paul 
came associated with radio, his Mounds sponsoring KMBC news
choice of all fields of advertising. cast with Erle Smith starting De-

Occasionally on Saturday after-• cember 24, 6:00-6:10 p.m. CST 
noons or Sunday, "Chuck" likes to Monday, w ednesday, Friday. 
grab his "sticks" and run out to 
Old Mission for a few holes of Cinder Concrete Products Company, 
golf ... the game that gave him for Cinder Blox sponsoring Grain 

his first dollar as a caddy in Den-
ver. 

And there you are folks, Charles 
"Chuck" Eatough, KMBC's direc
tor of regional sales and one gTand 
guy! Next month meet \Vayn;- Earl 
Danford, KMBC's representative of 
retail sales, formerly kno\vn 
throughout the Heart of America 
as "Dan, the Pet Milk man." 

1. 

ANSWERS 4t. BOB HAWK~ 

I-IAWl<Wll: ~ 
If you had your choice of fresh
ly made soap and five year old 
soap, which would be the best 
buy? (both same brand, same 
price.) 

2. Do mo1·e Americans prefer their 
tea with lemon or with milk or 
cream? 

:J. You 're in a telephone booth in 
a drugstore and overheat· three 
girl:, ask for the followino" 
Rachel powder, strawberry li;~ 
stick, and 1wroxide and ammonia. 
How clo you know which is 
blonde, which bmnctte and 
which redhead? 

4. Tlwl'e have been thirty-two 
Presidcmts of the United States. 
Have more been teachers, Iaw
yen;, or business men? 

5. Who .1.rives the signal for a train 
to leave the station? 

Bob Hawk Answers HA '\VIOVIZ 

and Produce Markets with Phil 
Evans, starting December 31, 
12:30-12:35 p.m. CST Monday, 
Thursday, Friday. 

Curtis Candy Company, for Butter
fingers sponsot'ing KMBC news
cast with Bill Griffith (renewal) 
starting January 1, 9:45-9:50 a.m. 
CST Tuesday, Thursday, Saturday. 

Ford Motor Company, sponsoring 
"The Bob Crosby Show," starting 
January 1, 9:00-9:30 p.m. CST 
Tuesday. 

Rothschild's, sponsoring Sumner 
Wells, starting J anuarv 4, 9 :45-
10 :00 p. m. CST Friday: 

Bowman Gum, Inc., for \Varrens 
Chewing Gum sponsoring the KMBC 
Brush Creek Follies, starting Jan
nary 5, 10 :00-10: 15 p.m. CST Sat
urday. 

General Motors Corp., for Frigid
aire sponsoring "Hollywood Star
time," starting January 6, 1:30-
2 :00 p.m. CST Sunday. 

It J. Reynolds Tobacco Company, 
for Camel Cigarettes sponsoring 
"The Bob Hawk Show, starting 
,January 6, 6::30-7:00 p.m. CST 
Monday. 

Ferry-Morse Seed Company, spon
soring "Garden Gate," starting 
January 19, 8:45-8:00 a.111. CST 
Saturrlay. 

Hall Brothers, for Hallmark Greet
ing· Cards sponsoring "Reader's Di
gest - Radio Edition," starting 
,January 1:3, 1:00 p.m. CST Sunday. 
Whitehall Pharmacal Company, for 

·.rnpnpuoo 
0 6t JO +170 c,?,-S.Iv,\A\U'J 

·1nmqpa.r 
,10J ::pnstI!f ,l.T.,JqA\.U.q,; 'J+'.J-i"lU 
-n.rq ,IOJ .1;cip,\\Ocl {ol{.JUU: 'apUOfq 
.10J U!UOUilUU pm: clPJXO.ldJ 

•g Anacin sponsoring "The Adven
'f, tmes of Ellery Queen," (renewal) 

starting January 24, 6:30-G:45 p.m. 
CST Wednesday. 

'U{U;).t:) ,10 ~UJi\I 
•pro .{Uc),\'. clAf.if 

Phillip Morris Company Ltd., Inc., 
'8 sponso1·ing "Holiday and Company" 
·6 starting February 1, 8:00-8:30 p. 
"I m. CST Friday. 
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HOLLACE SHAW . . . 

Her artistic execution in the higher 

register is a masterpiece of song; her 

ultra-artistic beauty a masterpiece of 

nature. Hof/ace replaces Jessica Drago

nette as the new. "Serenade" star, heard 

over KMBC Saturday nights at 8:45 

CST for the Pet Milk Company. 

MARY MASON ... 

One look and we started singing, "Let 

Me Call You Sweetheart" and she's on 

the "Sweetheart Show," playing Jinny 

Roberts, the heroine's best friend and 

confidate in "The Strange Romance of 

Evelyn Wintrs" at 3:30 p.m. CST Mon

day through Friday over KMBC. The 

sponsor ... Manhattan Soap Company. 

It's product ... Sweetheart Soap! 

JOAN ALEXANDER . . . 

Any board of educators would award 

this young lady a LBF degree without 

a moment's hesitation. (LBF meaning, 

Lucious Bit of Femininity). loan plays 

Carol West in "A Woman's LHe11 at 

10:30 a.m. CST over KMBC. Lever 

Brothers' Swan Soap is the product. 

Philip Morris 
Presents New 
Comedy Show 

lVIaking its debut on the first of 
February at 8:00 p.m. over KMBC
CBS network, "Holiday and Com
opany," sponsored by Philip Morris. 
Company Ltd, Inc., brought to the 
airways a new show. 

Ray Mayer and Edith Evans 
(Mr. and Mrs. Mayer) who por
tray Tim and Shirley Holiday are 
stars of Broadway and Hollywood. 
The have appeared in 42 movies 
under RKO Pictures and on Broad
way they have taken part in such 
shows as "Very Warm for May," 
"Weak Link," "Mr. Big," and 
Louisiana Purchase." During the 
war they spent six months overseas 
with the USO. 

The story centers around the 
lives of the Holiday family, Tim, 
Shirley and their daughter Nora 
Bayes, who have fallen heir to a 
gas station in a very small town 
of the midwest. The scripting is 
done by Abe Burrows who is said 
to be one of the best comedy writ
ers in radio. 

''Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

CHAIN STORE ,AGE, FOUN
TAIN-RESTAURANT EDITION 
reports: "Peanut butter by the 
brick and in many f~avors is one of 
the new possibilitiJs for fountain 
use suggested by the tests con
ducted at the Georgia Experimental 
Station of the Department of Agri
culture. It was found at this Sta
tion that peanut butter can be made 
to hold its shape, slice easily, and 
pack in a wrapper like butter. Pea
nut butter has been flavored with 
orange, with chocolate and vanilla, 
and with malted milk and vanilla. 
Mixtures were also made of peanut 
butter with sweet pickle flavor, 
v:ith chili flavor and with raisins." 
February, 1946, page. 4. 

CHAIN STORE AGE, DRUG 
EDITION reports: "Small island 
displays placed on tables located in 
key store positions are being used 
effectively for the quick turnover 
of certain slow-moving merchan
dise. The little islands make im
pulse items out of the merchandise 
displayed. Usually, one item is of
fered at a time on the small islam\, 
but in some stores other items such 
as toy wagons are placed on the 
shelf located directly under the top 
of the island. The islands require 
little time for arranging 01· replac
ing merchandise." February, 1946, 
page 30. 

AMERICAN DRUGGIST re
ports: American scientists, working 
at various universities and research 
institutes, under the Office of Scien
tific Research and Development, 
tried out over 14,000 chemicals in 
search of malaria preventives and 
remedies. They found that atabrine, 
when administered properly, is bet
ter than quinine itsc•lf for the sup
pression and treatment of malaria. 
But better than atahrine and quin
ine are chemicals of "4-amino-quin
oline series" of chemical compounch,. 
Among these one stands out as 
most important: SN-7618, which is 
chemically speaking: 7-chloro-4-
( 4 - diethylamino - 1-methylbutyla
mino) quinoline. Given just once a 
week it prevents attacks of ma
laria. It causes makrial attacks to 
stop and unlike atabrine, it does 
not discolor the skin." February, 
1946, by Gobind Behari Lal, page 
106. 

HEARTBEATS 

Studebaker Fan 
Missing After 
Fifteen Years 

Hugh Studebaker, former KMBC 
announcer, doesn't quite know 
what to think. You wouldn't either 
if you were in his shoes. He hasn't 
heard from Ida lately; not for sev
eral months and for all Studebaker 
knows she may be where she said 
she would ho-suspended between 
heaven and earth waiting for her 
fifth reincarnation. 

Ida is a middle-ag;ed housewife 
who has been writing to Studebaker 
for 15 years. He's seen her only 
twice and never has spoken to her 
but, boy, how she's kept in touch 
with him! 

It started out when Studebaker 
was announcing for KMBC, back 
in 1929. He had to make an ap
pearance at a church meeting and 
Ida was there. She saw him and 
the deluge was on. In the next 15 
years, she wrote him four-thousand 
letters-very out-of-the-ordinary 
letters. 

First, she became convinced that 
every time Studebaker gave out 
with the KMBC call letters, he was 
trying to send her a code message. 
Then one day, an embarrassed lit
tle man, leading a six-year-old boy, 
handed Studebaker a message in 
the studio. It was from Ida. It said: 
"Meet me without fail at 10th and 
Grand at 11 o'clock tonight." 
Studebaker asked the little man: 
"Do you know what that says?" 
"Yes," the little man admitted . . . 
he was her husband. Then it was 
Studebaker's turn to be embarrased. 
"You mean," he said, "You don't 
care if-that your wife-that she 

11Rhymaline Time" To 
Be Aired Six Days 

Per Week 

"Rhymaline Time" that slap
happy breakfast program which 
offers the listening audience one 
dollar cash for each individual 
number best requested in rhyme, 
will be extended to six days a 
week. 

Sponsored by the Katz Drug 
Company "Rhymaline" started 
as a quarter-hour program, five 
days a week. It was greeted with 
such popularity that its spon
sors expanded the show to a 
half-hour. And now another ex
tension, starting March 11, 
"Rhymaline Time" will be aired 
over KMBC, six days a week, 
Monday through Saturday from 
7:45 to 8:15. 

David Andrews, master of 
ceremonies, Harry Jenks, tick
ling the ivories and Ted Ross, 
tenor, blend together to make 
"Rhymaline Time" a show with 
a following - not only through
out the Heart of America, but by 
actual mail count, in practically 
all of the 48 states. 

THE OKLAHOMA WRANGLERS . . . 
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Wranglers Return 
Applauded By 
Brush Creek Fans 

The "Willis Boys" and their pal, 
Chuck Wright are back! KMBC's 
popular "Oklahoma ,vranglers" 
have returned after winding up an 
extended booking with Uncle Sam: 

Their first appearance at the 
"KMBC Brush Creek Follies," in 
Kansas City's Ivanhoe Temple 
proved they had lost none of their 
talent as top-flight entertainers 
while serving their country in war. 
Since that memorable night some 
four weeks ago they have been 
gaining in popularity until they 
have already bounded back 'to their 
pre-war standing as favorites with 
Heart of America Brush Creek 
fans. 

Four Corners of Earth 
During the war the "\Vranglers" 

were scattered throughout the 
world. "Guy" served with a Tank 
Battalion in the China, Burma, In
dia Theatre. "Vic" saw action in 
the European Theatre, receiving 
the Bronze Star and Purple Heart 

Here are those roof-raising "Wranglers," heard over KMBC's "Early Bird Jam
boree" Monday through Saturday at 5:30 and 6:30 a.m. and appearing on the 
KMBC "Brush Creek Foflies," big Saturday night show which goes on the air at 
9: 7 5. Reading ram left to right: "Guy", "Skeeter", "Chuck" and "Vic". 

K. C. Philharmonic 
1 

Heard In Germany 
A Kansas City sergeant stationed 

in Munich, Germany, received a 
pleasant surprise as he listened to 

HUGH STUDEBAKER · • · the Kansas City Philharmonic Or-
-" All Studebaker could do was chestra over a German radio sta
sputter. The little man looked tired. [ tion. 
He sighed: "I figure if it wasn't Sgt. Lawrence F. Grubb wrote 
this, it'd be some other thing." his father, S. F. Grubb, 1919 Olathe 

Later Studebaker moved to Chi- Boulevard, the following: "Yes-
' cago where Ida's letters trailed him terday (Saturday, January 19) 

with messages like: "You are slated afternoon from 4 to 5 on AFN, 
for helping me bring the new Munich, we heard the Kansas City 
heaven on earth." She continued Philharmonic Orchestra, sponsored 
to be convinced that radio station by Aireon }Ianufacturing Corp. 
call letters were secret messages. They sounded quite good and I was 
When the war broke out and radio very proud." 
tubes got scarce, Ida became scared. 
She got a job in a factory which 
made radio tubes so she could see, 
personally, that there were enough 
of them. 

General Foods Off er 
Valuable Premium 

• Medals. "Skeeter" spent the war 
years in the States doing his part 
in radio work. "Chuck" saw action 
in both the CBI and European The
atres, being in the middle of things 
in the Battle of the Bulge, and 
later in the Pacific. 

The inspiration for the organiza
tion of the "'Vranglers" dates back 
to the days when Gene Autry was 
a depot agent in Schulter, Okla
honm. "Skeeter" likes to tell how 
the boys sat around for hours 
listening to Autry sing and play 
the songs that made him famous 
as a movie star in later years. 

"Skeeter" and the boys were on 
hand ,vhen Autry and ,Johnny Long 
were writing "Silver Haired Daddy" 
and predicted its success long be
fore its publication. 

"Father .. ,vmis ,Yields Influence 
But perhaps the inspiration dates 

back even further than the early 
days when Autry was their idol. 
Mr. '\Yillis was eonsidt,red quite a 
fiddle player out Oklahoma way 
and as each of the five Willis boys 
grew old enough tht•y were given 
;-;0111<.> musical in::;tnmwnt to play. 

Now suddenly-the letters have 
stopped. vVhe1•e's Ida? Studebaker, 
heard as Dr. Bob Graham on 
"Bachelor's Children," fo1· Wonder 
Bread over KMBC at 4 p.m., Mon
day throug·h Friday, would like to 

"Kate Smith Speaks," sponsored 
by General Foods Corporation in 
the internst of Grnpenuts and 

l\Iany an evening concPrt came from 
Grnpenuts Wheat Meal, announced 

the \Villis living room in those 
l;ffective February 4, l!Mti until 

da:v8, with friends ancl neid1hors 
further notice, the following 11re-' • . · ·. · . 

· I as the amhence and Father \Vrlh:-; know. The peace and quiet is .u:et
mium. ting on his nerves. 

Frank Sinatra's Name 
Is Added To Honor Roll 

Frank Sinatra, heard over KM 
BC Wednesdays at 8 :00 p.m. fol' 
the P. Lorillard Company, makers 
of Old Gold Cigarettes, had his 
name added to the 1!)45 Honor Roll 
of Race Relations during a broad
cast of CBS-KMBC, "'Wings over 
Jordan" program from Tuskegee 
Institute Chapel, February 10. 

Two Silw•rpl:ttP tPaspoons for 25e arnl 
011P box tflJ) from thfl h11•g(_• ;;o HUl1(1:ji 

siZI' of Gr:tpt•nuts Whmt l\lt>al 1mckagt! 
or . . . Two Silv,•rplat .. t1.•asJHl!HIS for 
:.!fie nrnl two hox tops fr.,m th,• >-mall 
Jf) ounc,• ~ize nf r:rap,,nub \Vllt'nt Meal 
paekag-o,. 

Money and box tops shouhl be 
sent to Gl'apenuti,; \Vhent ]\foal, 
\Vallingford, Connecticut. 

The "Kate Smith Speaks" pro
gram i8 henrd over KMBC, Mon
day through Friday at 11 :00 a.m. 
General Foods also present "Kate 
Smith Sings" with Postum the ad
vertised product on Friday eve
nings at 7 :00 over KlVIBC. 

I 
eondueting. 

l \Vith Guy playing g:uitar, Vie on 
the aceonlion, Skeeter doing the 
fiddling and "Pal" Chuck :,;lapping-

. the bass, a distinctive styh: of 
western melodics is presented by 
"Oklahoma '\Vranglers." Oeem-;ion
ally they nll join in a vocal rendi
tion of an old favorite. 

The "\Vranglers" are heard over 
KMBC, Monday through Saturday 
at 5:30 and G:30 a.m. and make a 
personal appearance at the Kl\IBC 
Brush Creek Follies each Saturday 
night. 
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Free Instructions 
Offered By 
''Rosemary'' 

The popular daytime serial 
"Rosemary" sponsored by Proctor 
and Gamble Company for Ivory 
Snow, over KMBC Monday through 
Friday at 1 :30 p.m., offers listeners 
a free leaflet of tested knitting 
instructions for the Rosemary 

sweater. This exclusive, youthful 

design, will be recognized by [ 

"Rm;emary" fans, as the sweater 
Mrs. Dawson is knitting for her 

daughter as a wedding present. 

The show will celebrate its first 

anniversary this month. It is the 
story of a young American girl, 

Rosemary Dawson, stenographer, 
and with its opening installment a 

Purity Bakeries Renew 
Sponsorship of 11Texas 

Rangers11 

Sponsorship of "The Texas 
Rang·ers" heard over KMBC Mon
day through Friday, 5:00 to 5:15 
p.m. has been renewed by the 
Purity Bakeries Corp. in the 
interest of Grennan Cakes. 

"The Texas Rangers," termed 
"America's finest western musi
cal unit," will soon start a per
sonal appearance "invasion" of 
New York City. 

While in New York, the boys 
are making a large number of 
additions t o th e i r "living 
library" of western t u n e s 
through the vVorld Broadcasting 
System. 

KMBC Sportscaster 
Sam Molen, Has 
New Claim To Fame 

Now that Sam Molen has ap-

peared with the famous comic book 

character, "Captain Marvel," (Feb

ruary \5th issue, "Captain Marvel 
4 

Adventures," page 53) our wonder-

ment as to his source of seemingly 

unlimited energy has ceased. 

Chances are Sam just borrows the 

magic cape and is off to his next 

assignment with the speed of light. 

Molen did a bang-up job of 

covering the exciting Golden 

Gloves Tournament recently from 

HEARTBEATS 

1946 Dr. Christian 
Award Announced 

For the fifth straight year the 
$2000 Dr. Christian Award for ra
dio writing is offered by the 
Chesebrough Manufacturing Com
pany, Cons'd sponsors of the "Dr. 
Christian" program, heard over 
KMBC Wednesday evenings at 7 :30 
in the interest o:E Vaseline Brand 
Products. 

This is the only big literary prize 
in radio. In addition to the big 
prize, other scripts selected for use 
on the prog-ram will be purchased 
for not less than $150 nor more 
than $350, making it possible and 
profitable for the listeners to write 
the scripts. 

The character of Dr. Christian is 
the prototype of the American 
small town doctor. Judy Price plays 
the perfect nurse and secretary. 
There are people like them in every 
American town. And because the 
audience writes the scripts, the 
program has become a true Ameri
can saga. Dr. Christian as a family 
physician and community leader, 
cures his patients by medicine, plus 
understanding and makes Rivers 
End, his radio town, a sort of lab
oratory for his theories of human 
kindness. 

It is recommended that the new 
writers wishing to try for the 
A ward write about things and peo
ple that they know. Natural, easy 
dialogue, clearcut characters, true
to-life situations, with an element 
of suspense are the type of stories 
desired. 

Anyone is welcome to enter a 
script in this competition. Merit 

Kansas City's Municipal auditorium and merit alone will count in the 
Betty Winkler, who plays the title role which were aired over KMBC at 

in "Rosemary" models the "Rosemary ll:05 nightly. His recent blow-by-
sweater" for which free knitting instruc- blow c g f t f 1·ne bo overa e o wo e 1 xers, 
tions are offered by P. & G. 

decision of the judges. A letter ad
dressed to; Dr. Christian Award 
for 1946, 50 Rockefeller Plaza, New 
York 20, New York, will bring a 

gloves and all, before a Rotary book of rules and the release which 

year ago gave radio its first white- club gathering, typifies the versa- must accompany each entry. The 
tility cf KlVIBC's ace ~portscastcr. collar heroine. The title role of 

"Rosemary" is played by Betty Any sports event of interest will 

Winkler, who also starred in "Joyce find Sam Molen in the front row, 

Jordan, M.D.," and played leading bringing KMBC listeners a first 

roles in "Inner Sanctum" and "The hand report. With the·baseball just 

Adventures of the Thin Man." around the corner, Molen is mak

Author of the series is Elaine Car- ing arrangements to give KMBC 

rington, one of the foremost writ- listeners complete coverage thru
ers in the field of daytime serials. out the season. 

In addition to the coverage of all 
Listeners who desire the free 

leaflet of tested knitting instruc
special and seasonal sports events, 

tions for the exclusive and attrac-
Sam is heard daily at 6 :10 and 9 :40 tive "Rosemary" sweater are re

quested to send a stamped, self 
addressed envelope to "Rosemary," 
Box 849, New York 17, New York. 
The free instructions leaflet will 
be sent by return mail. 

DONNA ATWOOD, "Heartbeat On Ice" 

p.m. His sponsors include, Stand
ard Oil of Indiana, Kansas City 
Title Insurance Company and Pla
Mor, Kansas City's popular amuse-
ment center. 

Pia-Mor, nationally known amusement center and prominent KMBC advertiser, 

sponsoring Sam Molen and his sportscasts three times weekly at 9:40 p.m., will 

be the scene of the "lce-Capades of 1946" 09ening April 4th. Donna, beautiful, 

talented and Mmmmmmmm, will reign as queen. By climbing from obscurity to 

the very pinnacle of fame in a few short years she has dispelled the old adage ol 

closing date of the contest is mid
night April 7, 1946. Winners will 
be announced on June 19, 1946. 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

PROGRESSIVE GROCER: re
ports: "By packaging grapes in 
cellophane-covered tills in small 
weight sizes, Klein's Supermarket, 
Saint Paul, Minn., sold approxi
mately five times as many lugs of 
the fruit in a given time. This 
packaging decreased waste as it 
stopped handling of the grapes by 
customers." -Article by Ethel C. 
Pitkin, February, 1946, page 261. 

CHAIN STORE AGE reports: 
"As a means of saving labor in 
carrying bulky items to customers 
cars, stores of a national grocery 
~hain in Utah are using front stands 
for quantity displays. Located be
side the parking lot doors, these 
platforms are used for showing 
hags of potatoes, boxes of apples 
and other bulky articles. Size of 
the unit eliminates pilferage haz
ards." February, 19413, page 82. 
NRW ENGLAND GROCERY and 
MARKET MAGAZINE reports: 
"Something new under way for 
that summer thirst among food 
store customers-juice bricks. The 
Florida Agricultural Experiment 
Station has developed a process 
whereby grapefruit and orange 
juice is concentrated to four times 
its original strength, then frozen 
into soft bricks for storage at zero. 
The customer adds three parts 
water for a cold, vibrant beverage 
that tastes like the juice of the 

"Beauty and Brains." Molen, KMBC sports editor, has put in his dibs for a freshly reamed fruit." February, 
personal interview over the air in KMBC stu_dios. 1946, page 39. 

March, 1946 

CASTS IN CHARACTER 

"COUNTY FAIR" 

The new audience participation show "County Fair," sponsored by Borden Com

pany, takes on its carnival atmosphere every Saturday alternoon at 1 :30 over 
KMBC. Seated, left to right, are Lannie Harper, production assistant, emcee 
Peter Donald, and 17-year-old Allen LeFever, who'll lift Phoebe, the calf at his 
right, every week until it's a full grown cow. Standing are writer Ray Harvey, 
director John Hines, and Clown Sir Tino. 

"THE JOAN DAVIS SHOW" . . • 

In the center of all this regal splendor sits Joan Davis who's been voted "Queen 
of Comedy" for the third straight year in the annual Motion Picture Daily-Fame 

Magazine poll. At her sides are singer Andy Russell and comedienne Verna 
Felton, at the lower right comedienne Shirley Mitchell. The "Joan Davis Show", 
sponsored by Lever Brother Company in the interest of Swan Soap is heard over 
KMBC Mondays at 7:00 11.m. CST. 

"THE ALDRICH FAMILY" 

America's favorite radio family, The Aldriches, sponsored by General Foods with 

Grapenuts the advertised product, visit the radio audience every Friday night at 
7:00 over KMBC. Ezra Stone (center) who ploys the part of Henry Aldrich, re

turned recently from four years of Army life. Standing is House Jameson who 
takes the part of Henry's father, Sam Aldrich. Sitting is Katharine Raht (Mrs. 

Aldrich); and down below is Mary Rolfe who plays Henry's sister, Mary Aldrich. 
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Proudly We Hang This One 
Up Beside That of Variety! 

uEvelyn Winters" 
Changes Time 

Effective the 3rd o:f June 
"'rhe Strange Romance of Eve
lyn Winters," which serves as 
the advertising vehicle for Man
hattan Soap Company's new 
home laundry product, Blu
White, will be heard over KMB C 
at 3 :45 p.m. CST Monday 
through Friday. 

KMBC Advertisers 
Time Throughout 

Retain 
Summer 

THE CITY COLLEGE OF NEW YORK 

It's still "the biggest show in town" this sumn1er over 
KMBC. With the war ended and all efforts turned to sup
plying this country's needs which have accumulated during 
the war, advertisers realize that there is a selling job to be 
done for buying months ahead. Consequently, there are even 
fewer advertisers exercising "va- '--------t\war6 of Merit KMBC Presents Preview 

Of Atom Bomb Tests 

cation" options than expected, and fiendish imag·ination Pr o v o k e s 
"Daddy," into an occasional "spare those who are indulging in this 

m STATION KMBC summer practice have scheduled but the rod and spoil the child" atti
brief periods away from the air. tude, will play hooky from the air-KAh'SAS CITY, MISSOURI 

FOR THE MOST EFFECTIVE PROMOTION 
BY A REGIONAL STATION 

History-making happenings half 
a world away are the objective of a 
special events crew representing 
KMBC which headed out from San 
Francisco via Naval Air Transport 
Service for Hawaii, Kwajalein and 
finally to Bikini Atoll. Austin Fen
ger, chief of the crew, gave his 
first eye-witness report from the 
scene of the mid-Pacific atom bomb 
tests over KMBC Monday, May 27, 
at 5:30 p.m. The series will con
tinue for three weeks, Monday 
through Friday at 5 :30 p.m. CST 
over KMBC. 

Network shows for the most pa,·t ways for an estimated 12 weeks. 
remain as they were throughout The final broadcast of this cunent 
the year with but few changes, and series which is sponsored by Gen
in these instances sponsors have eral Foods in the interest of Sanka 
called on top-flight talent and en- Coffee over KMBC each Sunday at 
tertainment which has actually 4 :4o p.m., 1.,vill be June 9. 

FOR 'IliE YEAR 1945 

ALL-OVER RADIO STATION PROMOTION 
BY TUE COMMITTEE ON NATlONA.L RADIO AWARDS UF 

THE ANNUAL CONFERENCE ON JIA.D10 AND uusun:ss 
THE SC:l!OOL OJ:? BUSINESS AND CIV1C ADMINISTRATION 

OF THE ClTY COLLEGE OF NEW YORK. 
APRIL TlllRTlETII AND MAY FIRST, 1946 

kept "the biggest show in town" "The vVayne King Show" is re
going on right through the sum- turning to the airways for United 
mer. l{exall Drugs in the 7 :30 gpot on 

"Silver Theatre" Returns 
"Silver Theatre," starring Con

rad Nagle will return for Interna
tional Silver Company in the 4:00 
p.m. spot on Sundays starting June 
23 when Ozzie and Harriet take a 

Typical broadcasts will include an short vacation. "Silver Theatre" Another National Award to KMBC of Kansas City! This 
time 1·t·s for "THE MOST EF.1'.'Er'.TT1-YTH' ·AT .T ·-vr,tTER srr A_ .... '"' v .u .....,....., v _Lu inte1·view with Chief J ,tdah of the return£ for j-'·':< n}ntb ~rP~l'" over 

Fridays. The music of the "waltz 
king" has been a favorite of lif;ten
ers for many years. His style is as 
popular today as it was in 1930 
when he wrote "The Waltz You 
Saved For Me." "The Durante
Moore Show" currently heard for 
Rexall will return the first week in 
September. Bracketed by "lt i'ays TION PROMOTION BY A REGIONAL RADIO STATION," Bikini tribesmen who were trans

awarded to KMBC by the College of the City of New York in ferred from their home at Bikini to 
competition with radio stations throuo-hout the nation. Fol-' their n~w home at To~gerik Atoll, 

0 a practice B-29 bombmg run, ac-

KMBC-CBS dvring which time it 
has presented practically every big 
screen star as guest artist, with a 
similar parade of favorites sched
uled to be heard in the new series. 

To Be Ignorant" for Phillip Monis 
at 7 :00 and "Tommy Riggs and 
Betty Lou" for the Borden Com
pany at 8:00 Friday evening will 
offer the best in listening pleasure. 

lowing on the heels of the recent Variety A ward, presented to counts from a submerged sub-
KMBC for knowing best "HOW TO RUN A RADIO STA- marine, pilotless B-17 or "mother" 
TION," it attests to the prestige held by this Heart of plane, interview with key Army and P. & G. Songsters to Vacation 
America station. Navy scientific personnel, etc. 

"The Baby Snooks Show" which 
features Fanny Brice in the roll of 
"Snooks," the little girl whose Two P. & G. shows that have 

been offering listening pleasure to 
Heart of America throughout the 
week from 9 to 9 :30 p.m. ,vill hait-

E. P. J. Shurick, KMBC's D:rector 
of Promotion and Press Relations, 
received the Award for KMBC at 
the Second Annual Radio and Busi
ness Conference of the New York 
College School of Business on May 
1, at the Hotel McAlpin in New 
York City. 

To KMBC advertisers and the 
promotion department this Award 
is particularly gratifying. Through
out each day of the year KMBC 
makes a "Perpetual Promotion" ef
fort to provide Heart of America 
listeners and the radio industry 
with adequate information as to 
programming, sponsorship, pro
ducts advertised and any event of 
unusual interest, not only by radio 
where KMBC promotion efforts 
continue from morning until night 
every day of the year, but by all 
advertising media. 

Newspapers in the primary 
KMBC coverage area are utilized 
to the fullest extent by front page, 
foot of column readers, display 
space and gossip type column (tit
led "Listen") appearing on Sun

days in thirteen different Heart of 
America papers. 

Direct mail, such as KMBC's 
three monthly house organs, 

"HEARTBEATS," "LISTENING 
POST," and "SPOT NEWS" are 
edited to further not only KMBC 
as a station, the advertiser and his 
products but radio as an industry 
itself. 

In addition, cab posters and print
ed program schedules are utilized 
to present KMBC personalities and 
CBS programs to the public. 

Radical Time Changes Now In Elf eel 1 us, but only briefly. "The Lannv 
Ross Sho,v," heard at 9 :00 fo1.' 

MONDAY THROUGH FRIDAY 
LIFE CAN BE BEAUTIFUL 11 :00 A. l\'I. 

Sponsored by Proctor & Garnble Com
pany for Ivory Soap. 

MA PERKINS 11 :15 A. M. 
Spon'8ored by Procto'r & Gamble Com
pwny for Oxydol. 

YOUNG DR. MALONE 11 :30 A. M. 
Sponsored by Proctor & Ganible Cmn
pany for Crisco. 

ROAD OF LIFE 11 :45 
Sponsored b1i Proctor & Ga1nble Com
pa,ny for Duz. 

AUNT JENNY'S REAL LIFE STORIES 
1 :15 P. M. 

Spo·nsored by Levm· B1·othe1·s Compan11 
f 01· Spr-y. 

SUNDAY 
READERS DIGEST-RADIO EDITION 

8:30 P. M. 
S1)onsored by Hall Brother.c; for Hall
rncirk Greeting Cards. 

BLONDIE 9:00 P. M. 
Sponsm·ed b JJ Colgate-Pal-nwlive-Peet 
Co,npany for Super Suds. 

~iONDAY 
THE BOB HAWK SHOW 8:30 P. M. 

Sponsored by R. J. Reynolds Tobacco 
Company for Ca.rnels. 

TUESDAY 
FUN AT THE FORUM 4:30 P. M. (Also 

Thursday.) 
Sponsored by Forurn Cafeterias of 
America. 

INNER SANCTU:M 10 :30 P. M. 
Sponsored by Thomas J. Lipton, Inc., 
for Lipton Tea and Continental Soup 
Mix. 

WEDNESDA, Y Ivory Soap and "The Jack Smith 
HOLIDAY FOR MUSIC 8 :30 P. M. Show," for Oxydol at 9 :15 Mon-

Sponsored by Nash-Kelvinator Corp., day through Friday will leave June 
for Nash Cars and Refri.qeratorH. 28 but will return August 16. 

ADVENTURES OF ELLERY QUEEN On June 16th Ann Jamison, so-
10 :00 P. M. prano; Bob Shanley, baritone; The 

Sponsored by Whitehall Pharmacal Corn- Sportsmans Quartet and Robert 
pany for Anac·in. Armbruster's Orchestra will be 

THURSDAY heard at 2 :30 p.m. on Sundays for 
MR. KEEN, TRACER OF LOST PER- the Electric Companies of America. 

SONS 10:00 P. M. N:lson Eddy is scheduled to return 
Sponsored b-y Kolynos Compa·n.11 for ! aftei· a brief vacation. 
Kolynos Tooth Powcler ancl Tooth- Effective the firSt of June "The 

t Dick Haymes Show," sponsored by 
])US e. El . A 

THE F. B. I. IN PEACE AND WAR 10 :30 ectric uto-Lite Company will be 
p heard at 7: 00 p.m. on Thursdays, 

Spo~~;·ed by Procto-,· & Ga1nble Cmn- followed at 7 :3o by "Hobby Lob-
pany for Lava Soap. by" for Anchor Hocking and "Is-

FRID A Y land Venture" at 8: 00 for Wrigley's. 

TOMMY RIGGS & BETTY LOU 8:00 P.M. 
Sponsored b,y Borden Company for All 
Products. 

ANN SOTHERN IN MAISIE 8:30 P. M. 
Sponsored by Ever.c;hurp, Inc., for Ever
sha.rp Peens, Pencils a·ncl Reel Top Leads. 

SATURDAY 
GRAND CENTRAL STATION 11 :00 A. M. 

Spm,z.sorecl by Pillsbury Mills, Inc., for 
All Products. 

COUNTY FAIR 11:30 A. M. 
Spmuwrecl by The Borden Co1npany for 
Borden hrnta.nt Coffee. 

THE BILLIE BURKE SHOW 1 :30 P. M. 
Spmisored by Lumbe't1t Pharmacal Com
pariy for Listerine Tooth Pcu-;te. 

CELEBRITY CLUB 8: 15 P. M. 
Sponsored by Continental Can Cornpany 
for Institutional Packagin,g, Plastic 
Prod1..wtB. 

ACADEMY AW ARD THEATRE 8 :45 P.:M. 
Sponsored by E. R. Sqttibb & Sons for 
All Products. 

INDEX 
Listed below are items of particular 

inten>st to grocers' and druggists in this 
month's issue of H1:artheats: 

DRUGGISTS: 

Squibb and Sons, Page 2, Col. 5 
Tums, Page 2, Col, 5, 
Bromo-Selt;i;er, Page 4, Col, 1. 
Philip Morris, Page 4, Co. 3. 
4 Way Cold Tablets, Page 3, Col. 4. 
Hi Crest Chocolates, Page 3, Col. 4. 
'Yarrens Chewing Gum, Page 3, Col. 4. 
(,eneral Electric, Page 4, Col. 1 
Camels, Page 4, Col. I. · 
Listerine Tooth Paste, Page 4, Col. 2 
Trade Paper Digest, Page 4, Col. 3. 

GROCERS: 

Chef B!ly-Ar-Dee, Page 2. Col. 5. 
Ivory Soap, Page 2, Col. 5; Page 3 

Col. l, ' 
Sifers Chocolate, Page 2, Col. 5. 
Betti· Crocker Soup, Page 3, Col 1 
Spic & Span, Page 3, Col. 1. • • 
Trade Paper Digesl. Page 3, Col. 2. 
Ferry ,Morse Seed, Page 3, Col. 3. 
Pet MIik, Page 3, Col. 3. 
Post Raisin Bran and Post Bran 
Flakes, Page 3, Col. 3; Page 4 Col ,t 
Blu-White, Page 3, Col. 4. ' .• 
Borde!1 & Borden Instant Coffee, Page 

4, Col. 2; Col. 4. 
Postum, Page 4, Col. 4. 
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Published with the editorial purpose of furthering the reputation, the distribution and 
sales ol KMBC advertisers as weff as to offer a means of informative news con
cerning the activities of KMBC and of the radio industry, our free system of 
broadcasting dedicated to serving the home and the nation in peace as in war. 

KMBC and KMBC-FM 
of Kansas City 

MIDLAND BROADCASTING COMPANY 
Arthur B. Church, President and General Manager 

Karl Koerper, Vice President and Managing Director 
Sam H. Bennett, Vice President and Director of Sales 

Published by the KMBC Sales Promotion Department 

E. P. J. Shurick, Director ol Promotion, Press Relations and Merchandising 
W. K. Rodat, Editor 

CHICAGO (1) 
180 N. Michigan 

Franklin 6373 

DETROIT (26) 
645 Griswold Street 

Cadillac l 880 

Nationally Represented By 
FREE & PETERS, INC. 

NEW YORK (22) SAN FRANCISCO (4) 
444 Madison Ave. 

Plaza 5-4130 

HOLLYWOOD (28) 
6331 Hollywood Blvd. 

Hollywood 2151 

58 Sutter 
Sutter 4353 

ATLANTA (3) 
322 Palmer Bldg. 

Main 5667 

How Broad Are Your Radio 
Horizons! 

The radio tuner-in is apt to limit his appreciation of 
broadcasting's services to the couple or three stations that 
come within the listener's immediate scope. We sometimes 
forget the fact that the stations we have come to know as our 
own should be multiplied hundreds-fold in drawing up a true 
picture of broadcasting's service to the American way of life. 

* Would the radio critic who never wandered out of the 
wheat fields of Kansas ever think of a radio station with 
riightly prograrns to entertain the fisherman ~Hvay at sea
and tell him of his family and community news? Well, that's 
what our middlewestern friend would find if he visited Gulf
port, Mississippi and tuned into radio station WGCM. 

* And in turn would our Gulfport fisherman realize the 
importance of the North Central Broadcasting System's or 
the Wisconsin Network's daily weather reports to the travel
ing salesman and school children of the north part of the 
country with its heavy snows and blizzards? 

* Imagine if you will the cowboy of Wyoming having an 
understanding of the importance of WEEI in Boston to the 
cranberry growers of New England. Hundreds of thousands 
of barrels of cranberries have been saved through the sta
tion's twice daily weather reports-giving the growers the 
opportunity to flood the cranberry bogs in case of frost. 

* Chances are our cowboy wouldn't comprehend the full 
significance of WKAR's spring weather reports up in East 
Lansing, Michigan when farmers are advised that the weather 
will be warm enough in the next few days to start the sap 
flow, the time when the sap carries the highest sugar con
tent. 

* But our cowboy would realize how important is KXEL's 
service of hiring a full-time practicing livestock veterinarian 
for giving the Waterloo station's listeners the benefit of his 
experience in the care of their livestock. And he would look 
with understanding upon the "KMBC Service Farms" project 
,vhere modern livestock raising methods are put to test with 
findings passed on to listeners in three remote broadcasts 
direct from the site of the farm. 

* Yes-radio's service in the public interest is a great 
patch work quilt of doing little things, day in and day out, in· 
hundreds of important ways. Ho\v narro,v is the outlook of 
the critic, well meaning as he or she may be, when saying 
"broadcasting never does anything without expecting some
thing of a monetary way in return." Too many are they who 
think of radio in terms of a distasteful singing commercial
or possibly a drippy-dramatic daytime serial-yes, and that 
off-color comedian. Isn't it about time that we start 
thinking constructively of broadcasting - instead of ell~s 
dwelling upon the exception? tt 

HEARTBEATS 

DR. CHARLES F. CHURCH, JR . ... 
KMBC's Director of Education and Re
search. 

The accomplishments of KMBC's 
capable director of education and 
research, Dr. Charles F. Church, 
Jr., would fill volumes, therefore we 
can but touch on the highlights 
which will present a sketch of the 
man KMBC has acquired to carry 
on a program of service to the com
munity-that of radio in education. 

Born in Lamoni, Iowa in 1904, 
Dr. Church attended the local grade 
and High schools of that city, grad
uating in 1920. His eagerness for 
higher education prompted him to 
enroll in Graceland College, also 
located in Lamoni, which he atten
ded for 4 years, from 1920 to 1924. 
In 1923 he received his first of 
many degrees at Graceland, an A. 
A. Degree. 

Leaving Lamoni in 1924 Dr. 
Church spent the next two years at 
the State University of Iowa, re
ceiving his B. A. degree in 1925, 
with a major in mm:ic. A year lat
er, in 1926, he was presented with 
his M.A. degree, in Music Educa
tion from Iowa State University. 
Even his summers were spent in 
acquiring further knowledge in his 
chosen field as in 1925 when he at
tended the summer session of the 
Sherwood Music School in Chicago. 

Having quelled his thirst for 
knowledge for the time being Char
les F. Church entered the field of 
education as a teacher. For one 
year from 1926 to 1927 he served as 
Supervisor of Music at the Maple
ton Public Schools in Mapleton, 
Iowa, where he taught all High 
School music, choral and instru
mental, and supervised music teach
ing in the elementary grades, 

In the summer of 1928 Dr. 

Church found himself in the capa
city of demonstration teacher and 
faculty assistant, at the Teachers 
'..:!ollege of Columbia University, 
where he taught "music apprecia
tion" in two classes of the Horace 
Mann School and served as assist
'l.nt to Dr. Jacob Kwalwasser of 
the Teachers College music faculty. 

From 1927 to 1943 Dr. Church 
found his "niche" in the field of 
education, as Assistant Professor 
of Music, and Director of Instru
mental Music at Bowling Green 
State University, Bowling Green, 
Ohio. However the desire to ac
quire a Doctor's degree prompted 
him to request leave of absence 
from Bowling Green. It was grant
ed and Charles spent the years 
1940 and 1942 at Ohio State Uni
versity in Columbus, Ohio, in grad
uate study, majoring in History 
'.)f Education and having minors in 
Radio Education and History of 
Music. In August of 1942 he was 
conferred his Ph. D. Degree. While 
at Ohio State he was elected to 
Phi Delta Kappa, Honorary Na
tional Fraternity in Education. 

During his Assistant Professor
ship of Music at Bowling Green, 
Dr. Church directed all instrumen
tal music, concert and marching 
bands, concert orchestra, ensembles 
and instrumental classes as well as 
the teaching of classes in conduct
ing, orchestration, history of music, 
musical form and theory. He also 
organized the annual Band and Or
chestra Festivals, held at Bowling 
Green as a service to the High 
Schools of Northwestern Ohio. Dur
ing the summers of 1937 to 1940 
Dr. Church organized and directed 
the University's Summer B an d 
School, a three - weeks intensive 
school which provided instrumental 
music activities for music teachers 
in the field, college music students, 
and qualified high school players. 
He was also active in the Ohio In
tercollegiate Band and Orchestra 
Associations, assisting in the found
ing of both 01•.~,,nizations :md twi~e 
serving as president of the former. 

In 1941 Dr. Church served as 
Visiting Instructor of Music, at 
Ohio State University, at the sum
mer session where he taught wood
wind instruments, woodwind ensem
bles, orchestrations as applied to 
the band, and assisted with the 
Summer Band. His teaching was 
not all theory for as a student at 
the University of Iowa he played 
clarinet in the school's Symphony 
Orchestra and the Concert and 
Marching bands. At present Dr. 
Church plays the clarinet in the In
dependence Symphony Orchestra. 

As a youngster Dr. Church as
pired to become an architect or a 
commercial artist. The architectual 
desire was prompted by his father's 

"Young Dr. Malone's office • • . say a-a-a-h!" 

June. 1946 

Herewith are listed new program eon
tracts over KMBC taking effect be
tween March 23 and April 21, 1946. 

Chef Boy-Ar-Dee Quality Foods, 
Inc., sponsoring "Give and Take," 
in the interest of Chef Boy-Ar-Dee 
Spaghetti Dinner, starting March 
23, 2:30-3:00 p.m. CST Saturday. 

E. R. Squibbs and Sons, sponsoring 
"Academy Award Theatre," start
ing March 30, 8:45-9:15 p.m. CST 
Saturday. 

Proctor and Gamble Company, for 
Ivory Soap, sponsoring "The Lanny 
Ross Show," starting April 1, 9 :00-
9 :15 p.m. CST Friday. 

N ash-Kelvinator Corporation, spon
soring "Holiday for Music," start
ing April 3, 8 :30-9 :00 p.m. CST 
vVednesday. 

Sifers Chocolate Syrup Companv, 
Inc., in the interest of their Choco
late Flavored Syrup, starting April 
20, 9 :30-9 :45 a.m. CST Saturday. 
Lewis Howe Company, for Tums, 
sponsoring "The Amazing Mrs. 
Danbury," starting April 21, 6:00-
6 :30 p.m. CST Sunday. 

association with the lumber busi
ness and "Chuck's" (as he was then 
called) tracings of house plans 
brought home by his father. The 
desire was furthered by his employ
ment at the architectural offices of 
H. C. Smith, but the love of music 
and the call of higher education 
prompted him to leave the business 
world and continue his schooling. 
However today in Dr. Church's back 
yard there is an egress for this early 
ambition-a small antique shop con
ducted by Mrs. Church, where he 
spends his leisure hours, repairing 
and refinishing items he and his 
wife have collected. Many of the 
beautiful furnishings that adorn the 
Church household have entered by 
way of the little antique shop. 

The desire to become a commer
cial artist started at the time Dr. 
Church was appointed Art Editor 
of the Graceland Aeacia, the school 
aimual, but the press of school work 
turned the desire into a hobby. 
"\Vorking in oils and pastel he has 
done landscapes, portraits, and still 
life, some of which are hanging in 
his home in Independence, "only to 
please the family," he modestly re
marks. Dr. and Mrs. Church have a 
very charming family of three sons 
and two daughters. 

Dr. Church was instrumental in 
increasing the KMBC Schoolhouse 
programs from three to five weekly 
presentations, and arranging for the 
broadcast of School of the Air pro
grams during school hours. His di
rection of Music Time and the Sun
day Morning Round Table Discus
sions has received much favorable 
comment. KMBC's first Radio In
stitute for Teachers, held in Kansas 
City Junior College, June 11-29 last 
year, which opened new vistas on 
the classroom utilization of radio 
for the 300 teachers who attended, 
was under his able direction. 

With radio's responsibility to 
America's cultural needs taking on 
added significance in the post-war 
world, KMBC of Kansas City is 
proud to have the services of this 
man to conduct its program and de
tm·rnine the full potentalities of ra
dio in education. So, without fur
ther ado, shake hands with KMBC's 
capable director of education and 
research, Dr. Charles F. Church, Jr. 
Next month-meet Lee Stewart, 
KMBC's supervisor of announcers 
whose voice can "soothe the savage 
beast," or present a commercial for 
two-way stretch apparel without a 
tremor. 
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You Can't· Keep a 
Good Man Down! 

Sports fans throughout the 
Heart of America who have 
missed the personable voice of 
Sam Molen on the KMBC night
ly sportscast can be assured that 
his return to the airways is but 
a matter of days. Sam underwent 
an appendectomy recently and 
had a brief stay at St. Joseph's 
Hospital but the 200 pound, 200 
proof "voice of . authority in 
sports" is up and around regain
ing that vim and vigor which 
made him a 12 letter man in 
High School and College. The 
KMBC sportscast with Sam is 
heard daily at 5: 55 and 9 :40 p. 
m. CST under the sponsorship 
of the Standard Oil Company 
and Pla-Mor. 

KMBC's 25th Anniversary Celebration 
Receives National Network Recognition 

JUDY BLAKE ... 

After due consideration we have de

cided the "look" is only an invitation 

to listen to "Light of the World," heard 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

Word of KMBC's 25th Anniver
sary reached the ears of listeners 
throughout the nation last month. 
Kate Smith and Ted Collins on the 
"Kate Smith Speaks" program, 
heard over KMBC Monday through 
Friday at 10 :00 a.m. CST, for Post's 
Raisin Bran & Bran Flakes; Art 
Linkletter, "House Party's" master 
of ad lib, sponsored by General 
Electric and heard over KMBC 

over KMBC Monday through Friday at CHAIN STORE AGE, GROCERY 
9:15 a. m. CST far General Mills' Betty MANAGERS EDITION, reports: 

Monday through Friday at 2 p.m. 
CST; and William S. Keighley, pro
ducer-director of "Lux Radio Thea
tre," heard over KMBC Mondays at 
7:00 p.m. CST, extolled to the world 
at large their recognition of KMBC 
as a radio station and the accompl
lishments of Arthur B. Church, its 
president and founder. 

Crocker Soups. Judy plays the part of "Bins placed in gTocery stores in 
St. Louis are serving as convenient 

"Tamara" in these daily dramatizations 

of Bible stories that are known the 

world over for their age-old beauty. 

BLANCHE GLADSTONE ... 

How "Perry Mason," master detective, 

heard over KMBC Monday through Fri

day at 4:15 p.m. CST for P. & G.'s 

Spic and Span, can solve the many and 

varied crimes that are presented to 

him with such ease is no longer a 

source of wonderment. Blanche, with 

that provocative look in her eye, just 

lures the criminal into the super-sleuth's 

den and that's all brother-that's all! 

EVELYN KNIGHT ... 

This talented and beautiful vocalist is 

featured as Lanny Ross' singing partner 

on "The Lanny Ross Show," heard over 

KMBC at 9:00 p.m. CST Monday 

through Friday for P. & G.'s Ivory Soap. 

We can now see how Lanny, just re

turned after 27 months overseas, can 

put such feeling into his love songs. 

depositories for the collection of 
all kinds of canned foods for the 
people of war-ravaged countries. 
In the nationwide program, food 
chains are being asked by UNRRA 
to set up similar collection depots. 
Free lithographed signs tying in 
with the Victory Collection of Can
ned Foods can be obtained at 100 
Maiden Lane, New York 7, UNRRA 
pays all shipping charges from the 
community where the food is coT
lected and clears the shipments 
through 22 regional warehouses for 
the trip overseas." April, 1946, Page 
46. 

SUPER MARKET MERCHANDIS
ING: "Recent estimates by Govern
ment officials have forecast an out
put of Cuban sugar of 250,000 tons 
more than was generally expected. 
Favorable weather conditions are 
largely responsible for the predic
tion that present crop production 
will exceed 5 million tons. The lat
est estimates, however, fixed the 
expected quantity of 4,750,000 tons, 
compared with the 3,950,000 tons 
of a year ago." April 1946, Page 19. 

PROGRESSIVE GROCER, reports: 
"Aggressive national advertising 
and sales promotion programs be
hind Pillsbury's new family flour, 
'Pillsbury's Wheat-Emergency En
riched Flour,' are pl'Omised grocery 
buyers from coast-to-coast by Phil
ip W. Pillsbury, president of 
Pillsbury Mills, Inc., Minneapolis, 
lVIinn. The company announces that 
during the emergency it has discon
tinued manufacture of its 74-year
old brand, 'Pillsbury's Best,' and 
will mill the new 'Pillsbu;ry's 
Wheat-Emergency Enriched Flour' 
for American homemakers. 'Nmn
erous test runs with the new flour 
have been completed,' Mr. Pills
bury states. 'Grade and quality have 
been established with assured uni
formity'." April, 1946, Page 223. 

FOOD FIELD REPORTER, re-

As was brought out, the contribu
tions in the establishment of radio 
by Mr. Church can be placed in 
their importance aiongside the sci
entists in the laboratory and the 
early radio stations themselves. 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the following advertisers 
result in greater sales for you as a 
retailer. 

Ferry Morse Seed Co.-sponsors of 
"Garden Gate," heard over KMBC, 
Saturdays at 8 :45 a.m., are solicit
ing letters from listeners regarding 
garden problems. A free ""Wild 
Flower Catalogue" is offered. Ad
dress letters to: Garden Gate, 
Nash ville 3, Tenn. 
Pet Milk Sales Co.-sponsors of 
the "Mary Lee Taylor," program, 
heard over KMBC each Saturday at 
10 :30 a.m. offer listeners two :free 
booklets, "Making Good Meals Bet
ter for 2, 4, 6" and "Your Baby.n 
Send your request to: Mary Lee 
Taylor c/ o KMBC, Kansas City. 
General Foods Corp.-sponsors of 
"Kate Smith Speaks," heard over 
KMBC Monday through Friday at 
10:00 a.m. offers two International 
Silver Co. silver plated teaspoons 
for 25c and two box tops, one from 
Post Raisin Bran, one from Post 
Bran Flakes. Address requests to: 
Kate Smith, vVallingford, Connecti
cut. 

ports: "Washington-Some like it N ash-Kelvinator Corp.-sponsors of 
hot, and some like it cold, but ob- "Holiday for Music," heard over 
viously some people like their oat- KMBC each Wednesday at 8:30 p, 
meal in cans. A new canned oat- m. are conducting a weekly con
meal porridge, precooked and pack- test. The three best letters ( 50 
ed in tin cans, is the latest break- words or less) suggesting your fav
fast food, according to the Can orite song to be played by David 
Manufacturers Institute, here. The Rose and Orchestra, stating reasons 
canned oatmeal has only to be heat- fqr the selection will be awarded a 
eel and stirred before taking its special autogTaphed album of rec
place on a complete canned break- ords by the David Rose Orchestra 
fast menu of juice, bacon, eggs and und a radio-Phonograph automatic 
milk, for those who have time only record changer. Address letters to: 
to turn a can opener." April 15, Nash-Kelvinator, Box 303, Detroit, 
1946, Page 19. Michigan. 

IN CELEBRATION 

Above, Kansas City's Chamber of Com
merce meets to hear the story of ra
dio's early beginnings, presented by 
KMBC staff artists. Left, Big Brother 
Club party held in Kansas City's Muni
cipal Auditorium arena in celebration 
of KMBC's 25th Anniversary. 

Here in the Heart of America♦---------------

the Kansas City Chamber of Com- ,·,me Change Also 
merce sat in on the production of 

an actual half-hour broadcast tell- Affects New Shows 
ing of radio's early beginnings and 
its influence on the American way 
of life. The dramatic script was 
written by Gene Dennis, KlVIBC's 
director of special features and the 
musical background was supplied 
by KMBC's nationally known "Tex
as Rangers." Material for the pre
sensation has been gathered by 
300 broadcasters, and is being com
plied into a book "The First Quarter 
Century of American Broadcasting" 
to come off the press later this 
year under the auspices of the sta
tion. 

In Kansas City's Municipal Audi
torium Arena on April 20th, Tim 
"\Vest and all regular Brush Creek 
Follies talent presented an enter
taining and well-received show to 
members of the KMBC Big Brother 
Club in celebration of KMBC's 25th 
Anniversary. 

SweelHeart Show 
Features Blu-While 

The Sweetheart soap program, 
"The Strange Romance of Evelyn 
Winters,"heard overKMBC at 3 :45 
p.m. Monday through Friday will be 
turned over to advertise the Man
hattan Soap Company's new home 
laundry product, Blu-White it was 
announced by Mr. Archie Tarr, Ad
vertising Manager of the company, 
as part of a national campaign to 
promote the new product. 

THEY'VE DONE IT AGAIN! ... 

Recent additions to KMBC pro
gram schedule that have been af
fected by the time change are: Give 
and Take sponsored by Chef Boy
Ar-Dee is now heard at 2 :30 each 
Saturday afternoon. American Mel
ody Hour is now heard at 7 :00 p.m. 
on Tuesdays with the advertised 
product Bayer Aspirin. Meet Cor
liss Archer, sponsored by the Camp
bell Soup Company is presented at 
7 :00 p.m. Sundays and The Tony 
Martin Show sponsored by Bour
jois, Inc., for Evening in Paris per
fumes and cosmetics is now heard 
at 8 :00 p.m. on Tuesdays. 

Top Newscasters On 
KMBC's Schedule 

In this present day panorama of 
world events, the phrase "Keep 
Tuned To KMBC To Keep In Touch 
·with The Times", bears compre
hensive fruit. In addition to the 
daily newscasts presented by 
KMBC's competent staff, which is 
headed by Erle Smith, such national 
personalities as Ted Collins, Lyman 
Bryson, Bill Henry, Ned Calmer, 
and "William L. Shirer, enrich its 
schedule. 

Charles Collingwood, heard at 
4 :45 p.m. CST Saturday and Sun
day, is the most recent addition in 
keeping with the KMBC phrase. 

Winding up its ninth successful season, the KMBC Brush Creek Follies, cast, 
shown above, played to SRO audiences most of the year. Held in Kansas City's 
Ivanhoe Temple, this two-hour radio and stage show ol the barn dance ranks 
as one of tl,e top three presentations of this type in the nation. Sponsorship 
this season included Beaumont Laboratories for 4 Way Cold Tablets; The 
Chase Candy Company for Hi Crest Chocolates and Bowman Gum, Inc., for 
Warrens Chewing Gum. 
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Bromo-Seltzer' s 
''Forever Ernest'' 
Stars ''The Kid'' 

"Forever Ernest," the Emerson 
Drug Company's new vehicle for 
Bronw-Seltzer, which made its in
nitial appearance over KMBC April 

29th, b r i n g s 
back "the kid," 
Jackie Coogan. 

Many will re
member his im
mortal movie 
characterization 
of a little wist
ful waif with a 
ragged cap 

JACKIE COOGAN perched s i d e -
ways over his 

Dutch clip. He returns in "Forever 
Ernest," heard over KMBC each 
Monday evening at 6:00 CST, as 
"Ernest Botch," a mild mannered 
young man, more or less gainfully 
employed as a dispenser of soda 
and Bron10-S-eltzer by Druggiist 
Lane. 

Lurene Tuttle, a redhead who 
from the age of two wanted to be
come an actress, plays the part of 
"Candy Lane" the druggists's 
daughter and provides the love in
terest for "Ernest." 

Arthur Q. Bryan, plays the part 
of "Duke," an outsize smoothie who 
manages to get "Ernest," into awk
ward situations and out again. 

Coogan, recently discharged from 
the Army where he served as a 

member of a Glider unit, is making 
his first appearance in a radio show 
of his own, after having appeared 
as a star of both stage and motion 
pictures. 

The new series is said to have 
all the comedy, suspense and plain 
human appeal that used to make 
smash-hits of every Coogan picture. 

IU'&AIIR,r_ •-·. I'" ■•• 

l\l'IDl i rarm ca11or 
Gives Cupid A Hand 

This is the time of year when a 
young man's fancy turns to things 
the girl has been thinking about all 
year. Phil Evans' KMBC's Farm 
Editor, whose 3 daily reports are 
heard at 6:15 a.m.; 12:20 and 12:3() 
p.m. unwittingly went into compe
tition with Dan Cupid the other day. 

An ambitious young veteran 
\\Tote in and requested the oppor
tunity to work on the KMBC Ser
vice Farms. Phil wrote that by his 
record he seemed a likely candidate, 
but he had to be married to get the 
job. 

·what did the young man do? 
You've guessed it! He took Phil's 
letter to his best girl friend, and 
happily writes back that the "deal 
is closed!" So Phil has himself a 
new helper! 

THE YOUNGSTERS TAKE THE AIR ... 

Billie Burke Show Now 
Features Listerine 

Tooth Paste 

The Lambert Pharrnacal Com
pany recently announced a 
change in the :product sponsor
ship of the "Billie Burke Show", 
from Listerine Tooth Powder to 
Listerine Tooth Paste. 

Heard over KMBC each Sat
urday afternoon at 1 :30 the 
"Billie Burke Show" features 
Billie in the role of a hithery
dithery female of uncertain age, 
the type of characterization for 
which she is famous on the 
stage, screen and now radio. 
Billie's entanglements with a 
deadend kid, a fracas with her 
hat maker, or a whimsically 
tangled adventure with the cor
ner cop provide merry mixups 
on this half-hour comedy show. 

''Tommy Riggs and 
Belly Lou'' Head 
New Borden Show 

Ventriloquist, Tommy Riggs, re
cently discharged from the Navy, 
and his little girl friend, Betty Lou, 
have taken over the former Ginny 
Simms spot at 8 :00 p.m. on Fridays 
over KMBC. Sponsored by Borden 
Company, Riggs and his imaginary 
foil, Betty Lou, return to the air 
after four years of entertaining 
"our boys" in the South Pacific. 

Peggy Lee, well known on the 
West Coast as the "Why-Don't
You-Do-Right" girl because she 
popularized a song by that name, 
takes over the singing and emcee 
assignment on the program. 

Riggs created "Betty Lou" while 
in vaudeville. His hoofing partner 
failed to appear one night and Tom
my had to go it alone. To replace 
the 1nissing- partnc'!· :1~d get an-
other voice in the act he imitated 
a little girl, named her Betty Lou 
and signed her up for life. 

Food Collections 
Begin lor UNRRA 

The Emergency Food Collection 
on behalf of UNRRA began May 
12. In requesting support by all, 
the committee in charge reminds: 
"The collection is an opportunity 
for each of us to make a personal 
contribution toward the relief of 
starving people overseas." 

Food in tin cans or money with 
which to buy foods are requested, 
and should be presented to the local 
committee. Checks or money ord
ers may be mailed to: National 
Headquarters, E. F. C., 100 Maiden 
Lane, New York 7, N. Y. 

A daily highlight of "House Party" heard over KMBC at 2:00 p.m. Monday 
through Friday under the sponsorship of General Electric for their Household 
Appliance Division, is the appearance of five school boys and girls who chat 
informally with Art Link letter, ( above) on matters of vital importance to 
youngsters ranging from 5 to 15 years of age. Questions are asked on matters 
that are usually left to the discretion of adults and bring many interesting 
answers. A weekly search is conducted among the older guests of the program 
with the winner being awarded such prizes as an electric washing machine, 
range or something of comparable value. 

HEARTBEATS 

''If Pays To Be 
Ignorant'' Returns 
For Phillip Morris 
Sponsored by Philip Morris & Com
pany for Philip Morris cigarettes, 
"It Pays To Be Ignorant," heard 
over KMBC Friday evenings at 7 :00 
offers listeners a comedy half-hour 
with a "Helzapoppin" attitude. 

Featuring Tom Howard as quiz
master, with George Shelton, Lulu 
McConnell and Harry lVIcN aughton 
as the competent board of experts, 
"It Pays To Be Ig·norant," promises 
plenty of fun, laughs and relaxa
tion for all. Tom Howard poses 
the questions for George, Lulu, and 
Harry and if they come back with 
a sensible answer you're just hear
ing things. 

Somewhere along the line a hap
less victim appears on the stage 
from the studio audience to take 
part in the questions-however they 
seem to be battered down with non
sense until they walk off the stage 
richer in money and in the ways 
of zany activities. 

"J!eartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

AMERICAN DRUGGIST, reports: 
"Soap on your counters, when you 
can get it, soon becomes messy, 
scratched, and dirty and sales after 
the first few days, take a nose dive. 
It's simple psychology-who wants 
to buy something that looks dirty 
wi Lh which to clean themselves or 
their belongings? Suggestions for 
your toilet goods clerks: take a rag 
dampened in alcohol and wipe gent
ly over the soap. All trace of grime 
and dirt will disappear. Then, to 
give the soap shine and lustre rub 
the palm of your hand over the soap 
a few times. It's simple and effec
tive. April, 1946, Page 6. 

DRUG TRADE NE\VS, reports: 
"Labeling of calcium preparations 
intended for parental use should 
bear conspicuous warnings that 
they are not to be injected intra
muscularly in infants and young 
children, the Food and Drug Admin
istration has decided (TC 7-A). 
FDA said articles which have re
cently appeared in medical litera
ture, together with information ob
tained from pediatricians, indicate 
that such use may cause undesir
able reactions in infants. April 22, 
1946, Page 29. 
CHAIN STORE AGE, DRUG 
STORE MANAGERS EDITION, re
ports: "Pilfering losses on open-dis
played wine have been minimized 
at the Mid-City Drug store, Glen
dale, California, by wiring the bot
tle necks together. Strands of thin 
wire are looped around each g1•oup 
of four bottles, making an attempt 
to pilferage so difficult that it 
would be detected instantly. The 
management reports few theft at
tempts made since this method was 
adopted. April, 1946, Page 158. 
CHAIN STORE AGE, FOUNTAIN 
-RESTAURANT, reports: "Con
tests in which employes are given 
half days off for outstanding per
formance in selling specified items 
have increased profits and reduced 
turnover at an Eastern variety 
store's fountain. For the sake of 
variety, contest periods are changed 
periodically. Some run only one 
day, others a full week. One item 
is specified for concentration-a 
long profit dish or one that is plen
tiful. A record of sales is kept and 
the high girl is awarded a half day 
off. The second highest employee 
receives a box of candy. April, 1946 
Page 38. 
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This Passing Paratle 

"LITTLE BROWN JUG HOW I LOVE THEE" 

John Farmer, (left) KMBC newsman whose 12:01 p.m .. Newsca~t is now spon~ored 
by Hi-lex Company on Monday, Wednesday and Fnd_ay, strikes a _pose w,_th a 
"little brown jug" of Hi-lex for Bob and Chuck Schwind/er, (standing at r,ght) 
focal brokers for the Hi-lex account, ( seated) Ralph Hobbs of Mela"!ed-Hobbs, 
Inc., Advertising Agency and Jack Reed, District Manager of the H1-lex Com
pany. 

KMBC COVERS INAUGURAL ... 

Coverage oi the inaugurai ceremonies of Mayor Wiiiiam E. Kemp (shown abovei 
and other Kansas City officials were broadcast by KMBC from the Council 
Chambers of the City Hall on April 10th. 

TIME OUT FOR TEA ..• 

Pictured above, left to right; Miss Maryellen Henderson, chairman of the recent 
annual field day of the Kansas City Home Economics and Business Group; 
KMBC's June Martin, who assisted the chairman and was mistress of ceremonies; 
and Miss Virginia McGurk who is chairman of the organization, take time out 
for tea at the Pickwick Hotel in Kansas City. 

FIFTEEN YEARS AGO .•• 

Kate Smith, one of the most cited and photographed women in the world, who 
recently celebrated her 15th anniversary as o CBS star, is shown during her 
first broadcast Moy 1, 1931. Kate is heard over KMBC Monday through Friday 
at 10:00 o.m. and every Friday evening at 6:30 for General Foods Corporation. 
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KMBC's Third National 
Award To "Magic Book" 

KMBC's third National award in as many months was 
announced recently by the Sixteenth Institute for Education 
by Radio at Ohio State University. This time it is a First 
Award presented to "The Magic Book," best loved children's 
stories which are created and narrated by Caroline Ellis, 
KIVIBC's noted woman commentator as the Tuesday presenta

t i on of t h e I programs and is planned and pro
KMB C School- duced in cooperation with the 
house s er i e s . schools of this area. It is a quarter
"Blackie Takes hour presentation with the cast 
a Trip," a story • selected from the :;taff of KlVIBC 
of a little black and is produced by Fran Heyser. 

RADIO 

John Battison Returns 
From CBS Study 

John Battis on has returned to 
KMBC from his studies in the 
engineering department of the 
Columbia Broadcasting System. 

He is engaged at KMBC in the 
capacity of Developmental Eng
ineer and as such will devote 
his time and talents to the future 
technical planning, including 
television, facsimile, and the en
largement of KMBC's present 
AM and FM facilities, 

William S. Ewing 
Joins N. Y. Off ice 
Of ABC Productions 

Arthur B. Church, president of 
Midland Broadcasting Co:inpany 
has announced that William S. 
Ewing has joined the New York of
fices of the Arthur B. Church Pro
ductions as eastern sales represen
tative. 

Mr. Ewing has a well rounded 
background in the field of radio 
and sales. While attending George 
·washington University he was em
ployed by the National Broadcast-
ing Company in Washington, D. 
C., in the various departments
program, news, and sales. 

He has been associated with 
Biow Agency of New York City as 
Time Buyer, traveling through 
Eastern and Middle W este1·n terri
tory buying radio time and coordi
nating merchandising efforts be
tween distributors and stations. 

As Commercial Manager of a 
C.B.S. affiliate, New York radio 
station he increased the station's 
billing 50% and worked in the pro- 1 

cat who ventur
ed into the 
world of china 
cats, was sub-

Judges Summarize duction and programming of shows. 

CAROLI NE ELLIS 
Keeper of the Magic mitted as a typ-

Book ical entry of the 
series. It was judged the best in 
the land for primary grades. 

Three In a Row 
The "Magic Book" award follows 

the Variety Show Management 
Award presented to KMBC for 
knowing best "How to Run a Radio 
Station," and the College of the 
City of New York Award for "The 
Most Effective All-Over Station. 
promotion by a Regional Radio I 
Station." Three National Awards 1 

in three vital departments 
Management - Promotion - Pro
gramming. 

The citation accompanying the 
":Magic Book" Award stated: "For 
the preparation of a delightful 
story hour which entertains and 
stimulates the imagin3.tion of kin
dergarten and primary grade chil
dren. The program helps its )'nung 
listeners to acquire a better vocaou
lary and an appreciation of gooLl 
reading.ir 

From every Side throughout the 
Heart of America, listeners have 
had nothing but praise for "The 
:Magic Book,'' but when one con
siders the stiff competition in this 
most important of education radio 
clinics, the award takes on added 
significance. "The Magic Book" 
is designed for the primary grades 
as part of the KMBC Schoolhouse 

In a summary of the awards it He also worked as Time Salesman 
was stated by the judges: "This for Spot Sales, New York City. 
opportunity for careful listening He comes to Arthur B. Church 
has been :a unique experience, one · Productions from United Press, 
that has enriched us immeasure- New York City where he was em
ably. We were re·.varded with a ployed as Special Features Sales
new conception of foe level of edu- man upon his discharge from the 
cational broadcasti11g as reflected U. S. Army last year. 
by this large number of program Ewing will handle all Tested Fea
entries. The level ,s high, and in tures of the Arthur B. Church 
some cases vividly exciting and Productions in the eastern time 
brilliant." zone, including the transcribed li-
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Campbell Soup, Pag<• 2, Col. 5. 
'l'ay:,tee Bread, Page 2, Col. 5. 
Borden Coffee, Page 2, Col 5; Page 

3, Col. I. 
Hi-Lex Bleach. Page 2, Col 5. 
lvorv Snow, Page 3. Col. 2. 
G. Washington Coffee, Page 3, Col. 

2: Col. 5. 
Betty Crocker Soup Uix, Page 3, Col. 

2. 
Pet Milk, Page 3, Col. 2. 
Rinso, Page 3, Col 2: Page 4: Col. 2. 
Chef Boy-Ar-Dee S,rnghetti Dinner, 

Page 4, Col. 1. 

DRUGGISTS: 
E. R. Squibb & Son,, Pai.e 1, Col. 3. 
Philip Morris, Page 1, Col 5; !'age 

2, Col. 5. 
Evening In Paris, Page 2. Col. 5. 
Bromo-Seltzer, Page 2, Col. 5; Page 

3, Col. 1. 
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Rexall Drug, Page 2, Col 5; Page 

4, Col. 1. 
Parker Pen, Page 2, Col. 5; Page 4, 

Col. I. 
Camels, Page 3, Col. 1. 
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brary of "The Texas Rangers," 
one of radio's top transcribed "liv
ing" libraries of western melodies, 
to which extern,ive additions are 
being made. 

KMBC welcomes 'William S. 
Ewing· as a capable and competent 
addition to its staff. New York of
fices of Arthur B. Church Produc
tions are located at 475 Fifth Ave
nue, New York 17, New York. 

Academy Award Theatre 
Moves To Wednesday Spot 

"Academy Award Theatre," 
sponsored by E. R. Squibb and Sons 
is now heard over KMBC each 
Wednesday evenings at 8:00. 

The program, in an unprecedent
ed arrangement with the Academy 
of Motion Picture Arts and Science, 
presents only stars, stories, and 
motion picture achievements which 
have won or been nominated for 
the Academy Awards. 

Carson's Return 
To Tower Theatre 
Hits All~Time High 

.Jack Carso~, CBS-KMBC star of 
"The Jack Carson Show" returned 
to the scene of his early vaude
ville days ( Kansas City's Tower 
Theatre) the first week of this 
month and in six days broke all 
existing weekly attendance records 
of the theatt7e. 

Guesting on "Hear The Heart 
of America" over KMBC in a per
sonal interview with Gene Dennis, 
KMBC's director of special fea
tures, Carson explained his return 

A "BUSMAN'S" HOLIDAY . . . 
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Something New 
Has Been Added 

Sam Molen, KMBC's sports
caster whose twice daily sports
casts are heard over KMBC at 
5:55 and 9:40 p.m., has added 
something new to his Friday, 
9 :40 broadcast. 

Sam now gives, in addition to 
his regular sports information, 
inside tips to fishing fans as to 
how they will be biting over the 
week end and the most likely 
spots to catch the big ones. 

So far Molen has a 100% 
'biting' average but no wonder 
-his information, he says, . . . 
"comes straight from the fish's 
mouth!" 

Now on a summer vacation from network airways, Jack Carson, (right) CBS
KMBC star of "The Jack Carson Show," takes a "busman's holiday" in the 
KMBC Studios as he is interviewed by Gene Dennis, KMBC's director of special 
features on "Hear The Heart of America." 

to Kansas City and the Tower 
Theatre, as motivated by the de
sire to return a favor to Barney 
Joffe, Tower Manager. Some ten 
years ago when Jack Carson was 
featured as emcee at the Tower, 
J offee was instrumental in fulfill
ing Carson's desire to get into mo
tion pictures. 

Now a Hollywood sta1·, as well 
as having his own network radio 
show, Carson returned to Kansas 
City where he proved that he is a 
favorite of the Heart of America. 

Jack Carson Show" which is nmv 
in its usual summer hiatus, is 
scheduled to return to the Kl\IBC 
airways the first week in October. 

The Reason For 
All The Laughter 

You may have wondered what 
accounts for the gales of laughter 
which sweep out of your loud-

Simple Start :,;peaktffs as "It Pays To Be lgnor-
·while a student at Carleton, .Jack ant" goes on the air at 7:00 p.m., 

Carson met a fellow named Dave over KMBC on Frirluys. Here's the 
Willoek of the Univen;ity of Min- way it happens: 
nesota, who said, "Say, we'd make Exactly 45 seconds before the 
a funny team. Let':; go on the prog-ram begins, a man walks rap
stage." And it was, as Jack tel!R idly down the studio ai:-,le, climbs 
it, a:; simple a:,; that. l to the stage :md whispers some-

In 19:38 ,Jack entered radio, thru thing- into Tom Howard's ear. 
th(• efforts of Ken Carpenter of the "All the way back," Tom i-ihouts, 
Bing Crosby Show, and from there "and then to the left." The strang
he m.oved to his own CBS program er departs amich;t roars of laugh
which was built around hh; humor- ter from the studio audience and 
ous personality. In addition, Arthur speeds up the aisle again. Jm,t as 
Teacher's hauteur, the risible an- the sweep-second hancl on the 
tics of Tugwell ( played by Jack's studio dock touches four seconds 
partner of vaudeville days, Dave before air time, Tom bellows after 
Willock), Norma Jean Nilsson, the retreating stooge; "Mention my 
Randy Stuart and Freckly Martin's name and you'll get a good seat." 
orchestra, made "The Jack Carson The audience shrieks, and that is 
Show," top-notch entertainment as why you hear the great merriment 
shown by top Hooperatings. just as the familiar Philip Morris 

Under the sponsorship of the theme and comedy show go on the 
Campbell Soup Company "The air. 
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Something New! 
We've been hearing a lot lately about a lack of new pro

gram ideas in radio. Everyone seems to think radio needs 
something new-something different. We wonder. In look
ing back over broadcasting's first quarter-century one can-
not help but think of the small boy in a candy shop, given the 
run of the place for a day. He dashes around sampling a little 
of this and a little of that, until he puts so much under his 
belt, it all tastes the same. But as he grows older, he finds 
that he likes some candy more than others, and in time he 
becomes quite critical, even of his favorites. 

* Radio is a great deal like that. The imaginative in the 
early days had all the wor]d to ehose from in programmjng. 
At one time, of course, everything tried out w~s new. In 
special events, broadcasters had to sample originations from 
trains, blimps, airplanes and dirigibles. The field of sports of
fered a fertile field for the sensational. Football had to be 
sampled, as was true for baseball, golf, basketball, and the 
rest. The political scene was jumped on from the Ivery start. 
Stations tried to outdo each other in stringing lii\ies all over 
the country to pick up the national party conventions. 

* As for the studio! The stations dragged just about 
everyone and everything they could find before the micro
phone. At first it was unheard of to pay for talent. But again, 
as soon as the novelty wore off, and what was play became 
work, there had to be remuneration for such efforts. Then it 
was a problem to stay in line with a teen age budget. Trends 
began to appear in programming. Someone thought of an 
amateur hour. Here was an economical program with an end
less flow of talent-as raw as most it was. So, this idea 
caught on, and there suddenly sprung up all over the industry 
the Major Bowes, the Feen-a-Mint Amateur Hours-of one 
description or another. 

* Programming in the daytime has always been a problem. 
Then someone came up with a daytime serial. Here was a 
ne,v world of material, at little cost. So, suddenly the airways 
were crowded with John's Other Wives and Big land Little 
Sisters. Everyone was trying to get into the act, and put a 
different twist on a new idea. In time, the listener found 
herself becoming more selective-and it wasn't l<;mg before 
the soap opera families got divorces, and only a few of the 
oldtimers survive. · 

* Easy tax money during the war gave rad:io another 
trend-every show a Billy Rose special. But now that the 
honevmoon is over, the new idea boys are dashing around 
agai~ for something new and son1ething cliff erent. · The audi
ence participation gimmick affords a temporary .oasis. But 
down deep, sooner or later, radio will keep adding to its ever 
growing list of the tried and true-the Lux Radio Theatres; 
the Fred Warings; the New York Philharmonics; the Fibber 
McGees; yes, the Gillette Fights-until suddenly on~ day we'll 
find ouselves out of the sideshow into the main tent. 

* 
\Ve cannot help but remember a radio character by the 

name of Seth Parker. There 1vas a good idea which through 
no fault of the idea itself went by the boards. Radio has a 
place for such progran1ming, not as a momentary idea, but as 
a regular, week-in and week-out. It isn't something new and 
different that's needed. Broadcasting has a hundred years of 
programming material behind itself. It just has to; be 
taken out of the moth balls, dry-cleaned and tailored efs 
to fit the times. If 

HEARTBEATS 

at the Golden Crust Bakery; and 
working in the Laverne post office 
for his uncle, the Postmaster. 

All of which leads up to the year 
1933 when Lee entered the enter
tainment field professionally. As 
piano player with the Stanly Broth
ers Tent Show he traveled through
out Western Oklahoma, occasion
ally offering one of his baritone 
solos. 

In January of 1934 Lee Stewart 
and radio became acquainted. The 
tent show wintered in Elk City and 
Lee took a job as hotel clerk at the 
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Casa Grande Hotel. As fate had Herewith are listed new program con
destined the owner of the hotel also tracts over KMBC taking effect be-

' tween April 25 and July I. 1946. 

LEE STEW ART ... 
KMBC's Supervisor of Announcers. 

It takes a cool, calm and collect
ed personality to handle the so
called "glamour" job of radio an
nouncing and Lee Stewart, KMBC's 
supervisor of announcers has that 
personality. 

owned the local radio station, 
KASA. Because of his pleasing 
speaking voice, the voice that had 
made Lee a stalwart member of his 
college debate team and carried 
them to many a victory, he was 
given an opportunity to appear on 
the air. He was so well liked that 
when the tent show "hit the road" 
in May of 1934, he remained at 
KA SA as chief announcer. 

Lee stayed at KASA until 1935 
when he went to KCRC in Enid, 
Oklahoma as announcer and pro
gram director. In 1941, he left 
KCRC to take over announcing du
ties at WKY of Oklahoma City 
where he worked until 1942 when 
he came to Kansas City and KMBC. 

Most of the major radio net
works have car1:ied the voice of Lee 

Bourjois, Inc., sponsoring "The 
Tony Martin Show," in the interest 
of Evening in Paris perfumes and 
cosmetics, starting April 25, 8 :00-
8 :30 p.m. CST Tuesday. 
Campbell Soup Company, sponsor
ing "Meet Corliss Archer," start
ing April 28, 7:00-7:30 p.m. CST 
Sunday. 
Staley Milling Company, sponsor
ing Farm Counselor Talks with 
Phil Evans (renewal) starting 
April 29, 6:15-6:25 a.m. CST Mon
day through Friday. 
Purity Bakeries Corporation, for 
Taystee Bread, sponsoring "The 
Food Scout with June Martin," 
starting April 29, 8:15-8:25 a.m. 
CST Monday through Saturday. Re-
newal. Take the time at Enid, Okla

homa, when Lee was scheduled to 
announce over the Mutual Net
work, a broadcast of a Mirimba 
orchestra from the Enid Auditor
ium. Most of the morning has been 
spent setting up the equipment 
for the broadcast and it was fast 
approaching air time. Lee took his 
position in the announcer's booth 
and glanced across the auditorium 
to the engineer's booth . . . only 
to find it empty. The engineer, the 
operator who gives the signal to 
start the program, inform the an
nouncer that the lines are open and 
sees that the program is going 
over the air, was missing. A hur
ried glance at his wrist watch ( a 
none too accurate timepiece) show
ed Lee, 30 seconds to go. Having 
no idea if the circuit was open and 
the program would go over the 
air, Lee, with his usual collected
ness, started the show, wondering 
all the while if he was talking into 
a dead mike, if he had started 
ahead or behind schedule, and 
thinking a good many uncompli
mentry thoughts about the missing 
operator. Five minutes later a har
assed looking engineer slipped into 
the operations booth. Cornered 
after the broadcast, the engineer, 
who had been denied admittance 
because he did not have a ticket to 
the broadcast, informed Lee that 
he had luckily opened the circuit 
before leaving. A check at the 
studio revealed the collected calm 

Stewart, including Mutual, ("A 
Christmas Carol") NBC., ("South- Emerson Drug Company, sponsor-
ern Rivers") and C.B.S. ("Brush ing "Foreve1: Ernes:," for Bromo
Creek Follies," "Church of the Air," Seltzer startmg April 29, 6:00-6:30 
"The Doctor Fights," etc.) , p.m. CST Monday. 

I;ee was married in 1936 in Enid, Forum Cafeterias, sponsoring "Fun 
Oklahoma and has two charming At The Forum," staring April 30, 
daughters, Pat and Peg. On each 3 :15-3 :30 p.m. CST Tuesday and 
childs birthday the Stewart house- Thursday, 
hold takes on the aspect of a Holly- Philip Morris Company, Ltd., Inc., 
wood movie lot. Armed with his sponsoring "It Pays To Be Ignor-
8mm movie camera, Lee "shoots" ant," starting May 3, 7 :00-7 :30 p.m. 
a sequence of the day's events CST Friday. 

of Lee Stewart, (with the aid of a 
second hand watch) had put the 
program on the air "right on the 
nose!" 

Lee was born in Chester, Okla-
homa, February 24, 1912. His 

which are later woven into a life 
story of the children. It is reported 
that some of his picture taking is 
of Hollywood calibre, adding to his 
already long list of accomplish
ments. 

In addition to announcing, Lee's 
duties at KMBC include: supervis
ion of the staff of seven KMBC 
announcers, making up schedules, 
correcting any! errors that might 
creep into the ::icripts, and conduct
ing interviews with aspiring an
nouncers. His i's the final decision 
on the pronunciation of the var
ious names and places that tend to 
twist the tongue. 

Ro without further ado, shake 
hands with Lee Stewart, KMBC's 
golden voiced supervisor of an
nouncers. Next month meet Bob 
Liggett, KMBC's continuity direc
tor who has the rnountanious job 
of editing and approving all radio 
copy. 

BOB HAWK@ 
. ANSWERS ~· 

HAWKWiZ 

schooling covered many poetically 1. 
named Oklahoma towns ... Long
dale, Fairview, Ringwood, Laverne, 
Alva. His father's position, a tea
cher of rural schools in these 
towns, necessitated Lee's regular 2. 
appearance as a member of the 
Honor Roll. 

When eookil}g your vegetables, 
should you keep uncovering and 
stirring the!ll every few min
utes or leave them covered as 
much as possible? 

If a wife promises her husband 
before maniage not to work 
after they are married, can he 
sue for annulment if she breaks 
her promise? 

For a time Lee intended follow
ing in his father's footsteps. Major
ing in education at Northwestern 
State College in Alva, Lee received 3· 
a life certificate to teach school in 
the State of Oklahoma, but be
tween graduation and the next 
school term, fate, in the guise of a 4. 
radio job intervened. 

There is a quartette composed 
I 

of a violinist, harpist, cellist, 
and pianist. ! Which would most 
likely be plJyed by a woman? 

Did the poinsettia get its name 
from a town in Mexico, an In
dian Chief, 1 or a resident of 
Charleston, ~outh Carolina? 

Always an ambitious lad, Lee 
worked while attending- school. 
Summers would be ::;pent working 
on his grandfather's farm. The 
jobs were many and varied. He re
members well his first dollar which 
was earned distributing hand bills 
. . . barefooted. There were the 
jobs associated with the farm, pick
ing blackberries, cotton, and the 
like; the agency for the Daily Okla
homan & Times in Alva; the 18 
hours a day spent wrapping bread 

Bob Hawk A1iswers HA \VK\VIZ 
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Borden Company, sponsoring "Tom
my Riggs and Betty Lou," starting 
May 10, 8 :00-8 :30 p.m. CST Fri
day. 
Hi-lex Company, for Hi-lex Bleach 
sponsoring KMBC newscast with 
John Farmer, starting May 20, 
12:01-12:11 p.m. CST Monday, 
Wednesday and Friday. 
,vhitehall Pharamical Company, 
sponsoring "Give and Take," start
ing June 1, 2:30-3:00 p.m. CST 
Monday, V{ ednesday and Friday. 

United Farm Agency, sponsoring 
"KMBC Early Bird Jamboree," 
starting June 3, 6:30-6:45 a.m. CST 
Monday, Wednesday and Friday. 

Schenley Laboratories, Inc., for 
Penicillin, sponsoring "Encore The
atre," starting June 4, 7 :30-8 :0'.) 
p.m. CST Tuesday. 

R. B. Semler, Inc., for Kreml Hair 
Tonic, sponsoring KMBC sports
cast with Sam Molen, starting June 
4, 9 :40-9 :45 p.m. CST Tuesday, 
Thursday and Saturday. 

P. Lorillard Company, for Old Gold 
Cigarettes, sponsoring "Sad Sack," 
starting June 12, 7:00-7:30 p.m. 
CST '\Vednesday. 
United Rexall Drug Company, spon
soring "The \Vayne King Show," 
starting June 14, 7:30-8:00 p.m. 
CST Friday. 
Parker Pen Company, sponsoring 
Ned Calmer and the News, starting 
June 22, 6:55-7:00 p.m. CST Satur
day and Sunday. 
International Silver Company, 
sponsoring "Silver Theatre," start
ing ,June 23, 4:00-4:30 p.m., CST 
Sunday. 
Household Finance Corporation, 
sponsoring "Phone Again Finne
g·an," starting June 27, 8:30-9:0'.) 
p.m. CST Thursday. 
Studebaker Corporation, sponsor
ing KMBC newscast with Erle 
Smith, starting June 30, (renewal) 
5:45 - 5:55 p. m. CST Tuesday, 
Thursday and Saturday. 
Garst and Thomas, for HiBrid Seed 
Corn, sponsoring KMBC livestock 
market reports with Bob Riley, 
starting July 1, 12:25-12:30 p.m. 
CST Monday through Saturday. 
Cook Chemical Company, for D. D. 
T. sponsoring KMBC grain and pro
duce markets with Phil Evans 
starting July 1, 12 :30-12 :35 p.m. 
CST Monday through Friday. 
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LURENE TUTTLE . . . 

Sweet as sugar "Candy"! That's lovely 

Lurene, who plays the part of Candy 

Lane, Jackie _Coogan's love interest, in 

"Forever Ernest," heard over KMBC 

Mondays at 6:00 p.m.for Bromo Seltzer. 

We too would be "forever earnest" 

Lurene were our love interest. 

LANIE HARPER 

This "Fair" lass the gal who tries out 

a// those hilarious audience participa

tion stunts before they' re sprung on the 

audience of "County Fair," heard over 

KMBC each Saturday morning at 11 :30 

for Borden Instant Coffee. A mighty 

nice subject for experimentation, don't 

you agree? 

GERALDINE BEITZEL . . . 

"Five foot two-eyes of blue-and oh 

what those two eyes can do!" Gerry is 

the "Ji//" in the "3 Jacks and a Jill'' 

quartet and also does the vocalizing on 

"The Bob Hawk Show," heard over 

KMBC Monday nights at 8:30 for Camel 

Cigarettes. /ncidently she's also a nat

ural blond! Voom! Voom! 

"Rosemary11 l Shifts To 
New Broadcast Time 

"Rosemary", popular daytime 
drama sponsored by Procter & 
Gamble for Ivory i Snow, is now 
presented over KMBC at 1:15 
p.m. CST, Monday through Fri-
day. ' 

Continuing in the title role, 
Betty ·winkler pqrtrays an at
tractive small t◊wn secretary 
who finds romance for the first 
time in her life. in the local 
newspaper office, 

''Encore Theatre'' 
Airs Medical Drama 

HEARTBEATS 

''Sad Sack'' Brings 
Antics To Radio 
For Old Gold Cig. 

Making its initial appearance on 
the 12th of June, the P. Lorillard 
Company, makers of Old Gold Cig
arettes presented a new comedy 
show "Sad Sack." Heard over 
KMBC Wednesdays at 7 :00 p.m., 
the new show f ea tu res Herb Vig
ran in the title rob of "Sad Sack". 

George Baker's beloved cartoon 
character "Sad Sack" who fought 
a good fight in "Yank" during the 
War has been recently honorably 
discharged and returns to civilian 
life and the field of radio to amuse 
and entertain an everlarging pub-

"Feature Story" Nar
rator : Hears Voice 

Frain The Past 
' 

Gene Dennis, KMBC's direct
or of special features who fre
quently acts as narrator from 
the Heart of America on the 
CBS "Feature Story" pro"'ram . b I 

heard over KMBC Monday thru 
Friday at :? :00 p.m., could hard
ly believe his ears as he listern~d 
to the narrator following him on 
a recent broadcast. 
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Walkie-Talkie Cars 
Gather Guests For 
''Surprise Party'' 

"Surprise Party" a new spark
ling audience-participation show, 
sponsored by American Home 
Foods, Inc., for G. Washington In
stant Coffee, has introduced an 
original format of tieing in the 
listening audience, the studio guests 
and walkie-talkie radio cars. 

In the interests of medical lie who have heard about and have 
science, as well as of superlative grown to love him. 
entertainment, Schenley Laborator
ies, in behalf of tµe new wonder
drug penicillin, p1·esent "Encore 
Theatre" over KMBC each Tues
cay evening at 7 :30 p.m. 

It was the voice of Sid Mich
elson, News Editor of WCCO. 
Seems that Sid was born and 
raised next door to Gene in 
Sious Falls, South Dakota and 
they have not seen each other 
since both left to make their 
mark in the radio world, some 
ten years ago. 

Heard over KMBC Tuesdays and 
Thursdays at 2 :30 p.m., the radio 
cars tour the nearby highways and 
byways to find likely candidates 
for the show, interviewing them on 
the spot and then transporting 
them to the studio where they com
pete for a grand prize. The entire 
vocal play-by-play is heard by the 
listening audience and develop
ments produce an interesting and 
entertaining half hour. 

"Encore Theatre" presents in 
dramatic fashion, a series of plays 
which tell what the medical fra
ternity has done through the ages 
to improve man's condition in this 
conditional world. Starring in each 
of the well known' plays are fam
ous actors of stage and screen. 
The first drama, "The Magnificent 
Obsession," starred Cornel Wilde. 

Het·ewith are listed current offers 
and contests on KMBC. Such "s im
ulators" of the following advertisers 
result in greater sales for you as a 
retailer .. 

N ash-Kelvinator Corp. - sponsors 
of "Holiday for Music," heard over 
KMBC each Wednesday at 8 :30 
p.m. are conducting a weekly con
test. The three best letters ( 50 
words or less) suggesting your fav
orite song to be played by David 
Rose and Orchestra, stating rea
sons for the selection will be 
awarded a special autographed al
bum of records by the David Rose 
Orchestra and a radio-phonograph 
automatic record changer. Address 
letters to: N ash-Kelvinator, Box 
303, Detroit, Michigan. 
American Home Products-spons
ors of "Give and Take," heard over 
KMBC Monday, Wednesday, and 
Friday at 2:30 p.m. offer a Vana
dian Steel kitchen knife for one 
label from G. Washington's new 
instant coffee together with 25c 
in coin {no stamps). Mail requests 
to: G. v\Tashington, Box 41, New 
York 8, New York. 
Anchor Hocking Glass Co.-spon
sors of "Hobby Lobby," heard over 
KMBC Thursdays at 7 :30 p.m. are 
soliciting letters re most unusual 
hobbies. Winners will receive a trip 
to New York City with all ex
penses paid and appear on the pro
gram. Address letters to: Hobby 
Lobby, % CBS, New York, New 
York. 
General Mills, Inc.-sponsors of 
"Light of the World," heard over 
KMBC Monday through Friday at 
9:15 a.m. offer free recipes. Ad
dress letters to: Betty Crocker, 
General Mills, Minneapolis 15, 
Minnesota. 
Lever Brothers-sponsors of "Aunt 
Jenny's Real Life Stories," heard 
over KMBC at 10:15 a.m. offer 
three cake recipes. Address letters 
to: Aunt Jenny, Box 179, New York 
9, New York. 
Pet Milk Sales Co.-sponsors of 
the "Mary Lee Taylor," program, 
heard over KMBC each Saturday 
at 10 :30 a.m. offer listeners two 
free booklets, "Easy Dishes for 
Summer" and "Yonr Baby." Send 
your request to: Mary Lee Taylor, 
Pet Milk Sales Corp., Arcade Bldg., 
St. Louis 1, Missouri. 

"SAD SACK" MEETS "THE VOICE" . . . 

Herb Vigran, ex-private who plays the title role of "Sad Sack" gets a little 
inside information from Frank Sinatra on the rigors of being a civilian. 

"Sad Sack" won the plaudits of whose days are just a series of 
the men in the service with his build ups and let downs will be 
madcap antics and is eagerly look- recognized as Joe Public himself 
ed to as a civilian, for his humor and will he universally understood 
during the war was without a loved and give postwar pleasure 
doubt humor by overstatement to many. 
brought to its higher estate. 

The ever hopeful little soldier 

''Kreml'' Sponsors 
KMBC Sportscasts 

R. B. Semler, Inc., in the inter
est of their product, Krernl Hair 
Tonic, have signed for sponsor
ship of the 9 :40 p.m. KMBC sports
cast with Sam Molen on Tuesday, 
Thursday and Saturday. 

The KMBC sportscast is 11resent
ed over KMBC twice daily, at 5:55 
and 9:40 p.m. with the Standard 
Oil Company sponsoring the 5:55 
sportscast Monday throug·h Sun
dav and the 9 :40 sportscast on Sun
day. Pla-Mor, Kansas City's huge 
amusement center sponsors Molen 
on the 9:40 p.m. Monday, \Vednes
day antl Friday sportscasts. 

"Summer Electric Hour" 
Offers Melodic Music 

"'Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
intet·est and assistance to today's busy 
retail druggists. 

Chain Store Age, Drug Store Man
agers Edition, reports: "Cellophane 
covers for displayed books increase 
sales and protect the merchandise 
from handling damage at Sontag 
Drug Store, Los Angeles. Experi
ments by the store have shown that 
books covered with cellophane sell 
almost twice as rapidly as those 
that are not covered. The covers 
are made by folding sheets of cello
phane over the books and fastening 
these inside the front and back 
covers with cellophane tape." June, 
1946; Page 205. 

American Druggist, reports: "First 
quality plastic bowl covers are read
ily available and make a perfect 
hot weather item. They are good 
all the year round but summer 
time is their real season. Merely 
put in a window display of pack
aged bowl covers, with a few spread 
out fan shape to show the assort
ment of sizes, and in the display 
put a picture of a bowl with a cov
er on and a sign that reads-'N o 
flies on me'!." June, 1946; Page 
148. 

Sponsored by the Electric Com
panies of America, "The Summer 
Electric Hour," heard over KMBC 
at 2 :30 p.m. on Sundays offers a 
'ight and melodic musical show, 
"eaturing Anne Jamison, sopra
no; Bob Shanley, Baritone; The 
Sportsmen Quartet, and Robert 
Armbruster's Orchestra. 

LATINS ARE LOVELY . · .. SINGERS ... 

Here is the young lady the Navy students at a mid-western college voted as 
the girl they would "most like to get into a refrigerator with." Elsa Miranda the 
original "Chiquita Banana" girl is now heard over KMBC on the "Viva America" 
Program at 4:30 each Sunday afternoon. 
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SHE SINGS WITH KING 

Nancy Evans is the femme vocalist with Wayne King's orchestra, heard aver 
KMBC Fridays at 7:30 p.m. on the "Wayne King Shaw;' sponsored by United 
Rexa/1 Drug. Nancy has an unusual facility of being able to sing classical as 
well as popular selections with equal ease . . . besides looking very, very, 
pretty! 

Whit eh all Signs 
''Give and Take'' 
For Three A. Week 

The Whitehall Pharmacal Com
pany has signed for sponsorship of 
the new question and answer pro
gram "Give and Take" on Mon
days, vV ednesdays and Fridays. The 
prize program, with John Reed 
King as quiz-master of ceremonies, 
is heard over KMBC at 2 :30 p.m. 
CST. 

Contestants are chosen from the 
studio audience and brought to the 
"Give and Take" stage which con
tains many valuable prizes. There 
they pick the prize they would like 
to have and then must win it by 
answering the question attached. 

"Give and Take", is also heard 
over KMBC on Saturdays at 2 :30 
p.rn. under the sponsorship of Chef 
Boy-Ar-Dee Quality Food, Inc. 

Ned Calmer Renewed By 
Parker Pen For "Quink" 

The Parker Pen Company in the 
interest of "Quink" ink, have re
newed sponsorship of "Ned Calm
er and the News." The ace news 
analyst is heard over KMBC Satur
day and Sunday at 6:55 p.m. CST. 

"CROSS SECTION" ..•• 

"Ellery Queen,. Top 
Mystery 

"Ellery Queen," heard over 
KMBC Wednesdays at 10:00 p.m. 
for Anacin has been selected 
"Best Mystery On The Air For 
1945" by the Mystery Writers of 
America, organization of leading 
mystery and detective fiction 
writers. "Queen" received an 
award of an "Edgar' (copy of a 
special edition of the "Portable 
Poe"), named for Edgar Allen 
Poe, first detective story writer. 

A scroll for excellence in 
mystery program direction was 
awarded to the director of the 
program and the agency handl
ing the program was given a 
commendation. 

'' Aunt Jenny'' Now 
In A. M. For Rinso 

"Aunt Jenny's Real Life Stories" 
sponsored by Lever Brothers Com
pany, is now heard over KMBC at 
10 :15 a.m. Monday through Friday. 

Throughout July and August the 
program will feature Rinso as the 
advertised product with Spry sched
uled to take over again the 2nd of 
September. 

The June 22 airing of "Cross Section-A. F. of L." heard over KMBC Saturdays 
at 4:00 p.m., brought Dwight Cooke to Kansas City to interview Charles J. 
MacGowan, president of the International Brotherhood of Boilermakers, and 
employees of the Union Pacific Railroad in the Union Pacific roundhouse at 
Kansas City, Kansas. Shown above are: (left to right) F. C. Michalls, boiler
maker apprentice; A. J. Leaf, boilermaker for 35 years with the Union Pacific; 
Mr. MacGowan; A. A. Yates, carman for the Union Pacific for 21 years; H. T. 
Snyder, master mechanic and Dwight Cooke. 

HEARTBEATS 

I Stu Irwin Stars 
I 

I 
In New Comedy For 
Household Finance 

Starting June 27 in the 8:30-9:00 
p.m. spot on Thursdays over KMBC 
"Phone Again Finnegan," starring 
Stuart Irwin, ushered in a new 
comedy-drama series, sponsored by 
the Household Finance Corpora
tion. 

The dilemmas of an apartment 
house manager ( played by Finne
gan) of the Welcome Arms Apart
ments, provide the background for 
the series. 

Irwin broke into professional act
ing with somewhat of a versatile 
beginning in that he played five 
parts in the production of "The 
Open Gate" at the Morosco Theatre 
in Los Angeles. In one act he 
would wear a 'straight' face, march 
out and come back on stage wear
ing a beard, leave and enter as a 
German, leave and enter as an 
Irishman and then appear as a ne
gro. 

"Heartbeats" reads the grocer trarle 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

The Progressive Grocer, reports: 
"Upon arrival check watermelons 
for the degree of ripeness. Ripe
ness of a watermelon can be de
termined by tapping. If the melon 
sounds hollow it is usually ripe. 
Overripe melons are usually dull 
and life-less and are springy to 
pressure. The ripe melons should 
be pushed first. For a mouth-wat
ering, appealing display, cut sev
eral melons in half and immediate
ly cover with cellophane or waxed 
paper for cleanliness and to pre
vent drying out. Bed the cut mel
ons on a layer of sparkling cracked 
ice, in a display case or other 
special display fixture." June, 1946; 
Page 77. 
Super Market Merchandising, re
ports: "Feature ovenless meals: 
Start with fruit juice, cantaloupe 
or cold soup; follow with cold fish 
salad, tomatoes filled with cottage 
cheese, chicken or crab meat salad; 
balance the meal with a macaroni 
salad or cole slaw, sliced cucumb
ersi cold hard cooked eggs; end 
the meal with packaged pudding, 
ice cream, cakes or cookies, and 
iced tea. Post the menu in the gro-
cery department where most of 
these items are to be found." June 
1946; Page 144. 
Food Field Reporter, reports: "A 
campaign, explaining that pickles 
should he a nourishing part of 
every meal, as well as a tasty be
tween-meal 'snack', is now under 
way, the National Pickle Packers 
Association announces. The pro
gram, is designed to promote pickle 
sales by offering various ways in 
which they may be served. News on 
pickles will also be given to wom
en's magazine editors, food pages 
of newspape1·s, nutritionists and 
dietitians." June 10, Hl4(:l; Page 48. 
Chain Store Age, Grocery Manag
ers Edition, reports: "Salespeople 
in Aster Markets do not take meats 
from cases for customers with their 
hands. Customers see no fingers 
handling chops, fiHetl:;, roa8ts, 
poultry, and other cuts of meat in 
or on cases, however much these 
salesmen may work with these 
meats in reading them for display 
or for customers' use, at blocks, in 
the cooler or in cutting rooms. All 
items in cases are picked up with 
the aid of long, two-tined forks, 
except where ladles are used. Each 
fork has a long handle and sharp
pointed tines." Article by P. P. 
Lutz; June, 1946; Page 67. 

July 15, 1946 

This Passing Parade 

PRESIDENT ... 

Joanne Taylor, whose "Fashion Flashes,' sponsored over KMBC (9:00 a.m. 
Monday through Saturday) by the John Taylor Department Store in Kansas 
City, is one of the oldest continuous retail promotions on the air, was installed 
in an evening banquet at the Muehlebach Hotel June 19 as President of the 
Kansas City Woman's Chamber of Commerce. The program, unique for its 
dramatic serial format, fast month celebrated 13 uninterrupted years on KMBC 
as Monday through Saturday morning quarter-hours. 

PLENTY OF HELP . 

Bikini tribesmen ( above) who were transferred from their home at Bikini to 
their new home at Rangerik Atoll were greatly interested in 'gadgets' of the 
other world. Austin Fenger, (left) narrator al the recent "Operations Cross
road" series river KMBC, dealing with preparations for the atom bomb tests, 

always had plenty of assistants when he brought out his 'gadget' typewriter. 

, RECENT VISITOR . . . 

Rear Admiral Edward C. Ewen, Chief Naval Reserve Air Training Command, 
was a recent guest of "Hear the Heart of America," heard aver KMBC Tuesday, 
Wednesday and Thursday at 9:45 p.m. Pictured above are Admiral Ewen and 
Gene Dennis, KMBC's director of special features before the KMBC mike. 

POSITIVE PROOF • . . 

Recent guests of radio station KSTP, who are conducting a $567,190.00 fishing 
contest in cooperation with tl:e Minnesota State Conservation Department, 
William E. Kemp, (left) Kansas City's Mayor, hooks a big one as Karl Koerper, 
KMBC Vice President and Managing Director offers positive proof ol their 
fishing powers. 
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I. C. Philharmonic 
Enters 13-Week 
Season Over KMBC 

November 8 ushered in another 
brilliant season of half-hour con
certs by the Kansas City Philhar
monic orchestra over KMBC. Con
certs wili be presented for a 13-
week period at 7 :30 p.m., Fridays 
under the direction of Efrem Kurtz. 

Sponsorship of the season has 
been contracted by Robert Keith, 

KANSAS CITY PHILHARMONfC . . . 

KANSAS 

Return To Normal 

• 
. 
. 

The copy-slant 
of P il 1 s b u r y's 
commercials o n 
its daytime radio 
s h o w, "G r a n d 

Central Station," heard over 
KMBC Saturdays at 2:00 p. m. 
has undergone an abrupt change 
from the famine emergency cam
paign to aggressive selling copy 
with the return of Pillsbury's 
Best, Sno Sheen cake flour, and 
other standard Pillsbury pro
ducts to grocers' shelves. 

With Efrem Kurtz conducting, the Kansas City Philharmonic pre;;ents at 13-week 
series of Friday evening (7:30) concerts over KMBC sponsored by Robert Keith, 
Inc. 

Inc., one of Kansas City's leading 
home furnishing establishments. In 
sponsoring the radio broadcasts 
Robert Keith, Inc., places Kansas 
City in a class with New York, 

♦---------------

eral years with NBC, before com-
ing to Kansas City. 

Since joining the Kansas City or
chestra, he has greatly extended its 
activities, and by m,~ans of radio 
broadcasts over KMBC tens of 

Boston, Detroit, San Francisco and thousands throughout the area have 
Los Angeles, the only other cities enjoyed the distinguished music. 
having symphony groups with a 
sponsored radio season. 

Fourth Year 

The 74 piece orchestra, entering 
its fourteenth season, has become 
a nationally known institution. 
This seasons broadcasts mark the 
fourth year that KMBC has brought 
the Philharrnonic to the Heart of 
America radio audience. 

P. Hans Flath, KMBC's director 
of music, will act as liaison between 
the station and Efrem Kurtz in 
building the musical programs 
specifically for the radio audience, 

In addition to widening the or
chestra's audience, the broadcasts 
in past seasons have helped to in
sure the organization's perman
ence in the city by increasing its 
income. 

Noted Director 

"First Quarter-Century" 
Presented To Truman 

"The First Quarter-Century Of 
American Broadcasting," compiled 
from the contributions of more than 
300 radio stations and edited by E. 
P. J. Shurick, Director of Promo
tion at KMBC, playEd its part in 
National Radio \Veek when Arthur 
B. Church, President of KMBC, and 
the author, Mr. Shunck, presented 
a leather-bound, ffrst-edition to 
President Harry S. Truman at the 
White House in Washington. 

The book, formally introduced at 
the NAB Convention in Chicago, 
with presentation of leather-bound 
copies to Justin Miller, President of 
the NAB and Charl,,$ R. Denny, 
Jr., Acting Chairmar of the FCC, 
has received nation-wide acclaim as 

Efrem Kurtz, nationally known a sincere effort to pr2sent radio in 
its true light and provide an authendirector of the Kansas City organi-

zation, made his American debut 
thirteen years ago, as conductor of 
the Ballet Russe de Monte Carlo, 
brnu,a:ht to :New York by Sol Hurok 
in Hl3'.t 

He has since conducted the New 
York Philharmonic-Symphony, at 
Lewissohn Stadium, the Chicago 
Symphony at Ravinia, and the De
troit and Montreal symphonies, un
der the plan of summer guest con
ductors which most orchestras ob-

tic record of itf firs:, quarter-cen
tury. 

Contributors are re('.eiving special 
numbered copies of ;;he new book 
which contains :384 pages, inter
spersed with illustrations that have 
become collectors itens and listing 
more than 1000 authenticated mile
stones as a permarnmt record of 
broadcasting, and in commemora
tion of its 25th anniversary. Each 
of the 16 chapters haf' its own chro
nology of facts for reference pur-

serve; and was associated for sev- poses. 

RADIO MERCHANDISER 

Commission Grants 
KMBC Outlet Al 
Concordia, Kansas 

With the granting of a new 
broadcasting station at Concordia, 
Kansas, by the Federal Communi
cations Commission to KMBC, the 
long existing need for broadcast
ing service to rural areas is as
sured. Approval of the application 
for 550 Kilocycles, 5000 \Vatts, 
daytime only, is the first step in 
extending the important rural pro
gram service of KMBC to the whole 
of Kansas, instead of only the east
ern part now reached by KMBC. 

Very considerable additional ex
pense will be incurred to provide 
this wider rural program service 
until the FCC is in position to act 
on the high power application pre
sented by KMBC some years ago. 

Radio's Responsibility 
Mr. Arthur B. Church, president 

and founder of KMBC, has long ad
vocated radio's responsibility to 
rural areas. In the granting of the 

Objective Discussions 
Carried By KMBC 

November 17, marked the start 
of a 13-week series of objective 
radio discussions on the subject, 
"You and Alcohol" over KMBC. 

Sam Molen Named 
No. 1 Commentator 
In Middle West 

The program, originated by the Sam Molen, KMBC's sport di-
Columbia Broadcasting System, 

rector, long termed "The Voice of is presented each Sunday at 
Authority in Sports" throughout 

9:30-9:45 a. m. · h H f A · I 1----------------' I t e eart o menca, was namec 

new Concordia station, Mr. Church TO THE BEST JN THE MID-WEST ... 

tion to provide those areas not met
ropolitan with radio programming 
both entertaining and beneficial. 
Length of delays by protesting sta
tions makes it impossible to give 
an exact opening date, but delivery 
of a 5 kw R.C.A. transmitter and 
antenna tower is expected during 
the winter. 

Widely known throughout the 
broadcasting industry for his pio
neering developments, Mr. Church 
has for years directed KMBC's 
program interests into channels of 
service to rural audiences as well 
as those of metropolitan Kansas 
City. KMBC's talent facilities and 
fulltime farm experts have estab
lished for KMBC a reputation of 
fundamental service to the rural 
area. 

It is planned to furnish not only 
the present KMBC rural program 
service to the Concordia station, 
but also additional farm programs 
from the KMBC Service Farms, 
from the stockyards, and from the 
KMBC studios. 

An engraved watch was presented KMBC's sports director, Sam Molen, during 
halftime of the M.U.-K.U. Thanksgiving Day classic, by THE SPORTING NEWS 
which named him number one sports commentator in the Middle West. Above, 
left to right: Gene Dennis (with KMBC mike), Karl Koerper, KMBC vice pres
ident and managing director, Sam Molen, and Mr. Hugo Autz, editor of THE 
QUARTERBACK, who made the presentation. 

---------------♦ 

"Brush Creek Follies" 
Into Tenth Big Season 

It's still the "Big
gest Show In Town" 
each Saturday night 
when the K M B C 
"Brush Creek Fol

lies" present their favorite two
hour radio-stage show from Kan
sas City's Ivanhoe Temple. 

Now in its 10th straight season 
the "Follies" continue to provide 
entertainment at its finest with a 
cast of new and old favorties in-
eluding "The Texas Rangers," Col
oraclo Pete and Denny Slofoot. 

Beaumont Laboratories sponsor 
the show from 9: 15 to 9 :30 for 4-
W ay Cold Tablets. 

last week by THE SPORTING 
NEWS as number one sports com
mentator in the Middle West. 

In making the formal presenta
tion of the award, Mr. Hugo Autz, 
editor of THE QUARTERBACK 
stated: "Sure- the Midwest in
cludes Chicago, St. Louis, Detroit, 
Cleveland, Minneapolis, and what 
have you. But our research quickly 
led us to Kansas City and to sta
tion KMBC. Your fans think so 
much of you, your work has been 
so thorough and outstanding, that 
Mr. Spink of THE SPORTING 
NE\VS had only one candidate in 
the Midwest- Sam Molen. For 
your work in football, in broadcast
ing such top games as this one to
day, for your rebroadcasts of the 
leading baseball events, for your 
winter activities in basketball and 
all else that goes on in busy Kan
sas City, for your special nightly 
sports programs, just for every
thing you do in your area-we of 
THE SPORTING NE\VS are pleas
ed to have chosen you as the out
standing sports commentator in the 
Midwest for 1946." 
See })<tge hco of this issue "lntro

i cludng" for details of KiUBC's 
i "Voice of Authority In Sports." 

Hal Hough Appointed 
To KMBC Sales Slaff 

KMBC's Hales staff has been ex
panded ·with the addition of Hal 
Hough, in radio since 1940. 

Mr. Hough, a graduate of the 
University of Missouri, comes to 

THE TEXAS RANGERS . . . KMBC with a thorough grounding 
Gathered around the camp lire the KMBC Texas Rangers present a picture as· in mi<ldle-western radio. His ef
pleasing as their renditions of western favorites. Internationally known stars of forts will be concentrated in the 
motion picture, stage and network radio fame, The Texas Rangers play a leading local division, it was announced by 
role in the Saturday night presentation of the KMBC Brush Creek Follies and are Sam H. Bennett, Kl\:IBC's vice pres-
now featured on their own show at 10:30 p.m. Thursdays over KMBC. ident in charge of sales. 
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About Criticism in Print 
Excerpts from President Justin Miller's keynote address given before the 

NAB Convention in Chicago. 

* * * 
At the time I was preparing this portion of my address, I 

had before me a copy of the New York Times for October 8, 
1946. The total number of pages was 48, roughly equivalent 
to the 48 half-hour periods available during a day. Of these 
48 pages, 45 contained advertising. Another page carried no 
advertising except that of the Tinie::;' own radio station. 
Another page carried no advertising except the subscription 
rates of the Tfrnes. Only one page was entirely free of all 
r0mmerdaJ :m2-terial Six 0f the 413 :!:)~_ges wer~ devot'?d ex
clusively to advertising; 10 additional pages devoted at least 
half their space to advertising; 15 additional pages devoted 
at least one quarter of their space to advertising. 

* * * 
According to standards which have been suggested for 

broadcasting, this copy of an outstanding metropolitan daily 
was almost 100% commercial. Imagine the reaction which 
would come to a station which devoted three full consecutive 
hours to advertising; or to a station which devoted 2 ½ hours 
out of an additional five hours to advertising. 

* * * 
In the August 1946 number of a very conservative maga

zine, an article was published which was very critical of the 
capacity of broadcasting licensees properly to control their ad
vertising. The display ad on the inside of the back cover page 
of the same magazine was of an old grandfather drinking 
whiskey. The broadcasters have a standard of practice which 
forbids the carrying of such advertising and it is a standard 
which, so far as I know, has been pretty well lived up to. 

* * * 
"\Vholesale criticism of broadcast advertising is com

pletely unrealistic so far as a large number of people are con
cerned. Many people actually like such advertising; they be
lieve that it is in the public interest. 

* * * 
One thing which has most impressed me is that those who 

have been appearing most frequently in public print-trying 
to tell the people about radio broadcasting-are those who 
know least about American life and American broadca:;;ting. 

* * * 
The free lance cynics, the frustrated Don Quixotes, the 

horseflies of American life play a useful part in applying the 
gad to entrenched self-interest and complacent sycophancy, 
but the picture which they paint is a purposely distorted 
caricature. In order to preserve a decent balance, it is neces
sary that someone describe the true value of American broad
casting. 

HEARTBEATS 

~· '"'•'J-..-., 

1NTI«iuc1NG 

SAM MOLEN ... 
KMBC's Director of Sports 

After three years at Illinois Col
lege and two summers at Illinois 
State Normal University, Sam re
ceived his B. A. degree and took up 
residence in Springfield joining the 
staff of WCBS as sports and special 
events director. In 1938 he moved 
over to WT AX in Spring·field in a 
like capacity, at the same time be
coming Sports Editor of the Citi
zens Tribune of that city. 

1940 found Sam Molen under 
contract to Ruthrauff & Ryan, a 
national advertising agency, and 
broadcasting all sports grograms 
over both WCBS and WT AX, for a 
St. Louis account. 

May 1942 saw Sam move East to 
become sports director of vVCHS of 
Charleston, West Virginia, and the 
West Virginia network, handling 
all sports broadcasts including play
by-play accounts of all football 
games of West Virginia University. 
While at WCHS Sam originated 
and edited a sports publication titl
ed "Sport Page of The Air" which 
was mailed monthly to more than 
20,000 \Vest Virginians in the Arm
ed Forces all over the world. 

Throughout the Heart of America After two years in the East, Sam 
Sam Molen has been termed "The Molen returned to the midwest, to 
Voice of Authority in Sports." The become KMBC's director of sports. 
term fits KMBC's 200 pound 200 Heart of America sports fans im
proof dfrector of sports, like a mediately took him into their hearts 
glove. Every major sporting event and Hooperatings show him to have 
finds Sam with mike in hand giv- the highest rating of any sports 
ing his graphic play-by-play and programs in the Greater Kansas 
calling on his vast knowledge of City area, for both his two daily 
sports for added color. Sam Molen sportscasts at 6: 10 and 9 :40 p. m. 
is no fireside commentator. His and his play-by-play reports of the 
know-how is derived from a life Big Six Highlight Grid Game of 
time of active participation and the Week, sponsored this year by 
intimate study of the sporting the Dodge Dealers of Greater Kan-
events he reports. sas City. 

Sam was born in Nilwood, Illi- During the 1945 baseball season, 

December. 

Herewith are listed new program con
tracts over KMBC taking effect be
tween October 24 and August 5, 

Electric Companies of America. 
sponsoring "Hour of Charm," start
ing September 15, 3 :30-4:00 p.m. 
CST Sundays. 

Ford Motor Car Company, sponsor
ing "Dinah Shore," starting Sep
tember 18, 8:30-9:00 p.m. CST 
Wednesday. 

Dodge Dealers of Kansas City, 
sponsoring Big Six Football with 
Sam Molen, starting September 21, 
2 :00 p.m. Saturday. 

United Farm Agency, sponsoring 
"KMBC EARLY BIRD Jamboree,'• 
starting September 30, 6 :45-7 :00 
a.m. CST Monday through Satur
day. 

Forum Cafeterias, sponsoring "Va
riety Fair," starting October 1, 
8 :45-9 :00 a.m. CST Monday, Wed
nesday and Friday. 

Household Finance Corp., sponsor
ing "That's Finnegan," starting 
October 3, 8:30-9:00 p.m. CST 
Thursday. 

nois, just before the start of World Sam broadcast wire reports of the Anchor Hocking, sponsoring "Crime 
War I. He attended high school at St. Louis Cardinals and St. Louis Photographer," starting October 5, 
Girard, Illinois, where the name Browns games over KMBC. 10:30-11:00 p.m. CST Saturday. 
of Molen still brings back memories Throughout the winter, he presents 
to the local gentry who recall his his thrilling accounts of the major 
powers as an athlete. Sam was a college basketball games and tour-
12-letter man playing football in 

I 

naments from Municipal Auditor
both the half and quarter-back po- ium. Sam is also on hand to give 
sitions, (chosen all-state his Senior KMBC listeners an eye-witness ac
year), a srnlwan, member uf the count of bux:ug, wrestling, golf, 
basketball team and a track star bowling, track, tennis-everything 
who holds conference records yet to in sports. 
be broken in the 440 yard dash. His sports stories appear regularly 

Upon graduation from High in such magazines as "True", "All 
School, Sam entered Illinois College American Sports Weekly", "Base
where he realized an ambition which ball Digest", ~portfolio" and many 

U. S. Rubber Company, sponsoring 
"New York Philharmonic Sym
phony Concerts," starting October 
6, 2 :0::>-3 :30 p.m. CST Sunday. 

Purity B a k e r i e s 

• 

Corp., for Taystee 
Bread and Grennan 
C a k e s, sponsoring 
"The Texas Rang-

ers," starting August 5, 5 :00-5 :15 
p.m. CST Monday through Friday. 

dated back to the early 1930's when others. His ~ports scripts service General Foods, Inc., for Sanka Cof
he was cavorting on the gridiron is used by radio stations coast-to- fee, sponsoring "Adventures of the 
for Girard. That ambition, to be coast. Thin Man," starting August 9, 
a radio sports announcer, became Sam is married but with no score 10:30-11:00 p.m. CST Friday. 
a reality in 1937 when Sam opened as yet in the 'realm of future half-. 
his own studios on the campus at backs bearing the name of Molen. ! Continental Baking Company, spon
J acksonville, Illinois, and broadcast So without further ado shake soring "Grand Slam," starting Sep
programs by remote control through hands with Sam Molen KMBC's di- tember 30, 10:30-10:45 a.m. CST 
the facilities of WCBS (now rector of sports, autho1'., athlete and, Monday through Friday. 
WCVS), Springfield. In addition to "the voice of authority in sports"' Proctor & Gamble Company, for 
his radio work Sam served as busi- throughout the Heart of America. Oxydol, sponsoring "The Jack 
ness manager of all college publica- Next month me~t_ Hal . Hough, Smith Show," starting September 
tions throug·hout his Junior-Senior KMBC newest add1t10n to its sales 30, 10 :15-10 :30 p.m. CST Monday 
year. staff. through Friday. 

"I can't do a thing with it since hearing 'Mystery of the Week'!" 

Canada Dry, sponsoring "Sparkle 
Time with Meredith Wilson," start
ing October 12, 6:30-7:00 p.rn. CST 
Fridays. 

Interstate Bakeries Corp., for But
ternut Bread, sponsoring "All Star 
Western Theatre," starting October 
24, 7 :0J-7 :30 Jl.m. CST Thursday. 

Katz Drug Company. 
sponso1·ing "Rhyma
line Time," starting 
August 10, 7:45-8:15 
a.m. CST Monday 

through Saturday. 

Emerson Drug Company, for Bro
mo Seltzer, sponsoring "Inner Sanc
tum," starting August 19, 10::30-
11 :00 p.m. CST Monday. 

\Vildroot Company, for -Wildroot 
Hair Tonic, sponsoring "Adven
tures of Sam Spade," starting Sep
tember 29, 10::30-11:00 p.m. CST 
Sunday. 

Beaumont Company, for 4--Way 
Cold Tablets, sponsoring "\Vestern 
Echoes," starting September 30, 
5:!30 11.m. CST Monday, 
vV ednesday and Friday. 

Parker Pen Company, sponsoring 
"Information Please," starting Oc
tober 2, 6:30-7:00 p.rn. CST Thurs
day. 



December, 1946 

HILDEGARDE ... 

"Incomparable" is the appellation crit

ics have affixed to Hildegarde, heard 

over KMBC each Sunday evening at 8 

as star of the gay new musical, "The 

Campbell Room Starring Hildegarde." 

Might we add she is also unequaled, 

transcendent and peerless! 

MIRIAM WOLFE ... 

Miriam plays witches, dragons, fairy 

godmothers, cruel and kind stepmoth

ers and does fairy-tale animal dialects 

on "Let's Pretend," Cream o Wheat's 

program of dramatized fairy tales 

heard over KMBC Saturday mornings 

at 10. We could make a remark about 

playing wolf with Miss Wolfe-but we 

won't! 

JEAN CARLTON ... 

Jean is the charming soprano who ap

pears as feminine vocalist on the 

Stradivari Orchestra program each Sun

day over KMBC at 1 :30 p.m. II only 

Prince Matchebelli, who sponsors the 

program, could put this in bottles! 

11Sparkle Time11 

"Sparkle Time" with Meredith 
Willson, heard over KMBC each 
Friday at 6:30 p.m .. for Canada 
Dry Ginger Ale, offers the Will
son flair for comedy and master
of-ceremonies work combined 
with his scintillating musical ar
rangements. Each week a new 
professional, but unrecognized 
talent will visit the program as 
guest. 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

FOOD FIELD REPORTER re
ports: "After several years of scar
city, stocks of canded fruits, juices, 
vegetables and baby foods in the 
hands of canners and wholesalers 
have suddenly just about reached 
normal, due largely to this year's 
record-breaking pack, it is indi
cated by the Census Bureau's Re
port on Production and Wholesale 
Distribution as of September 1." 
Page 4; October 28, 1946. 

SUPER MARKET MERCHAN
DISING reports: "The State of 
Maine dreamed up an idea to sal
vage its huge potato crop and by 
early winter this newest canned 
item will appear on grocers' 
shelves. The canned potatoes come 
peeled, precooked and sliced, diced 
or cut in strips, ready to use. Only 
the finest potatoes are used yet the 
cans are priced within everyone's 
budget and save housewife time and 
work. " Pag-e 15; October 1946. 

HEARTBEATS 

Mary Lee Taylor 
Presents Drama On 
New Saturday Show 

• 
' . 

Mary Lee Taylor, 
one of radio's most 
beloved personali
ties, has added some
thing new to her 

popular Saturday morning pro
gram, heard over KMBC at 11 :30 
a.m. for Pet Milk. 

Long established as a radio food 
expert, Mary Lee Taylor now 
"comes out of the kitchen" to pre
sent a new series of dramatized hu
man interest stories, along with 
her famous recipes. 

Each week, the new program will 
feature a complete new story dram
atized by Mary Lee Taylor and her 
own cast of radio players. 

Since her introduction to 1·adio 
audiences thirteen years ago, the 
Mary Lee Taylor program has been 
filled with drama. That drama 
came from the millions of letters 
that poured into Miss Taylor. Let
ters came to her from mothers 
about their children; from brides 
about their husbands; and, during 
the war years, letters came from 
service men about their wives or 
about the girls they planned to 
marry. From this tremendous ex
perience with the problems of real 
people, Mary Lee Taylor will pre
sent her "Story of the Week." 

Along with the Story of the 
Week, Miss Taylor will also broad
cast the Recipe of the Week and 
will continue to give to radio audi
ences the meal-planning sugges
tions and helpful cooking tips for 
which she has become so well
known throughout America. 

Carnation Sponsors 
''Lone Journey'' 

Carnation Com-

DJC/s "4P/p . . . . . !7:m::a!:':ti".:~;:; 
'/"9b .,. .l:'OJl/f Journey," heard 
~~ Monday through Friday at 1,30 

' 
~~~r,; fh:~, 0

::~~1!:~cpr:~::ta::
0

~:::~ 

~L days, Wednesdays, and Fridays will 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today"s busy 
retail druggists. 

AMERICAN DRUGGIST re
ports: "The day after Thanksgiving 
get out your early Christmas dis
plays. Select a part of your Christ
mas stocks for this early display; 
do not put them all out at once-
keep some merchandise back, so it 
will be fresh and new for changing 
displays. But get a good repre
sentation out early-don't let other 
stores get ahead of you." Page 
126; October 1946. 

CHAIN STORE AGE, Fountain
Restaurant reports: ''Orange Flip 
is the name of an unusual and pop
ular fountain specialty. It is made 
on the malted milk mixer, con
sists of two No. 2 scoops of orange 
sherbet, one tablespoon of simple 
syrup and a two ounce dipper of 
milk. The same type drink is some
times made with pineapple sherbet 
and pineapple syrup." Page 50; 
October 1946. 

be Carnation Milk, and on Mondays 
and Thursdays "Lone Journey" will 
promote Friskies Dog Food. Groc-
ers are urged to build displays of 
these products which will be at the 
top of many shopping lists. 

"FOUR CHICKS AND CHUCK" . . . 

i 

Quiz Show Presents 
Gue~t Stars 

Guest stars are appearing 
every other Sunday on Phil Bak
er's "Take It Or Leave It" quiz 
show, heard over KMBC at 9 :00 
p.m. for Eversharp. The first 
of these was Humphrey Bogart 
who worked his entire spot, as 
did Baker, from memory. Other 
guests to be heard in the next 
five weeks include Bob Hope, 
Red Skelton and Jack Benny. 

VOX POP ... 

Page 3 

Kansas City Plays 
Host To KMBC-CBS 
''Vox Pop'' Program 

• 
. 

' 

The coast-to-coast 
broadcast of "Vox 
Pop," t h at pioneer 
audience - participa
tion interview pro

gram, heard over KMBC Tuesday 
nights at 8, from the Arena of Kan-

The conclusion of the Kansas City origination of "Yox Pop" showed a stage piled 
with gifts and smiling partic:ipants left to right: Miss Raye Virginia McCreary, 
Parks Johnson, Charles Napier, E. D. Frazier and Warren Hull. 

-------··· ----------♦Ci t y ' s Municipal Auditorium, 

Late Hour Spot For 
''Thriller'' Shows 

Throughout the week KMBC 
brings a very imposing selection of 
"thriller" programs to Heart of 
America mystery fans. 

proved its theory that "the average 
man has a far more interesting 
story to tell than any celebrity." 

With masters of ceremonies, 
Parks Johnson and Warren Hull 
shooting the questions, giving away 
hard-to-get items, and Lipton 
products (sponsors of the pro
gram) before the 11,000 FF A 
members gathered for their na-

Monday trm,ugh Fdday at 10 :GO tional convention, it could easily 
p.m. its "Mystery of the Week" for be seen why this program is the 
P & G's Ivory Soap. Thursdays at oldest and yet most popular of its 
7 :3CJ p.m. P & G present "F.B.I. In kind. 
Peace and War" in the interest of Mule Authority 
Lava Soap. In the 10:30 p.m. spot, Miss Raye Virginia McCreary, 
"The Thin Man" that super-sleuth 

17 year-old senior at the Temple, 
of motion picture fame, is heard 

Texas high school and a Future 
on Fridays for Sanka Coffee and Homemaker was the first partici
on Saturdays Anchor - Hocking 

pant. She received an evening 
brings that demon lensman "Crime 

gown, a set of musical horns and 
Photographer" to the KMBC air- attachments for her car. Mr. E. D. 
ways Sundays its "The Adven- F • f D I l\I" · d · ,, . ' raz1er o rexe , 1 ·· 1ssour1, prove 
tures of Sam Spade for Wildroot an authoritv on mules. 'When asked 
and on Monday nights its Emerson 1 "And how do vou judge a mule?" 
Drug C?mpany's "Inner S~nctum,", by Parks John;on, he replied, "Just 
that c.h1ller of the squeakm_g door, · like a woman. You look at her legs 
roundmg out a week of thnlls and and her general conformation. You 
chills over KMBC. look for beauty." Mr. Frazier was 

presented a Virginia saddle and 
bridle and three silver serving 
spoons for his wife. 

"Vox Pop" will celebrate its fif
teenth year on the air this month, 
with close to 7,000 persons having 
been intervie-1,ved. Guest inter
viewees have received approxi
mately $200,000 in cash and mer
chandise as gifts. Parks ,Johnson 
and ·warren Hull have traveled 
260,088 miles for 225 ,vartime pro
grams since .July 4, 1940. 

''Hollywood Jackpot'' 
Stars Kenny Delmar 

Kenny Delmar, fa
mous a s Senator 
Claghorn (It's A 
Joke Son) is now 
starred in a new and CHAIN STORE AGE, Drug Ex

ecutives Edition reports: "A dis
play of small pre-packaged ban
dages on the cigar counter is pro
ducing extra business for G. 0. 
Guy Drug- store in Seattle. The 
display not only suggests the item 
to customers but reminds tobacco 
salespeople to recommend it. Some 
customers buy two or three pack
ages of the bandages, one for home 
use one to carry in their cars and 

' one for the children to take to 
school." Page 131; October 1946. 

Here's a view! The "Four Chicks and Chuck" are heard over KMBC each Sun
day at 5:30 p.m. on the "Kate Smith Sings" program. The legs, from left to right 
belong to: Diane Carol, Clair Frim, Virginia McCurdy and Fran Barber. 

different radio production-"Hol
Iywood ,Jackpot," heard over IC\lBC 
Monday, Wednesday and Friday at 
a ::JO p.m. with advertised productR 
Anacin, Kolynos, Bisodol and Hill\; 
Cold Tablets. The new show is a 
combination of mui-ir, excihm1ent, 
fun and fabulmrn prizes with Ken
ny's inimitable wit thrown in for 
good measure. As the climax of 
each program, every contestant gets 
a chance at the richly-rewarded 
"J aekpot" question. 
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Complete Coverage 
Of American Royal 
Presented By KMBC 

The "American Royal" present
ing one of the most interesting at
tractions in Kansas City with its 
revival after the war years, found 
KMBC on hand to give Heart of 
America radio audiences a full re
port of all activities. 

Gene Dennis, KMBC's director of 
special features presented an eye 
witness account of the downtown 
parade and offered a word picture 
of the pomp and pagentary of the 

ORIGINATING FROM THE ROYAL ... 

11 Information Please" 
Challenges Listeners 

"Information 
Please," heard 
over KMBC each 
Thursday e v e -
ning at 6:30 

challenges radio listeners to 
stump the experts and receive a 
cash award and a set of the 
Encyclopadia Britannica. T h e 
half-hour program, sponsored by 
the Parker Pen Company, fea
tures regular experts Franklin 
P. Adams, John Kieran and 
Master o:£ Ceremonies Clifton 
Fadiman. Guest experts are pre
sented each week. 

Daily fifteen-minute broadcasts originated by KMBC from the American Royal 
gave listeners the inside story on activities. Above, left to rigl1t, Gene Dennis 
interviews Phil Evans, KMBC's director of farm service and John McDermott, 
secretary of the publicity committee ol the Royal, from the KMBC booth. 

Grand Ball and Coronation, direct 
from the Municipal Arena which 
started the full week's activity. 

Distinguished Guests 

on Tuesdays, was conducted from 
the small auditorium at the "Roy
al". 

Throughout the week KMBC pre
sented "Dinner Bell Roundup," 
"The KMBC Big Brother Club" and 
"Western Echoes" from the small 

Phil Evans, KMBC's director of 
farm service originated a portion of 
the auditorium with overflow crowds CBS "Country Journal" pro-
gram featuring an interview with 
Secretary of Agriculture, Clinton 
P. Anderson and Harry Darby, 
president of the "Royal." The night 
of the auction found Phil giving 
listeners a first hand report of the 
thrilling show direct from the auc
tioneer's box. 

The KlVIBC "County Neighbors" 
program, now heard at 9 :00 p.m. 

TWO HOURS OF STARS • , • 

attending each pc:l::fo:;,.--n1ancc. 
Daily at 2 :30 Gene Dennis, in a 

fifteen-minute broadcast, covered 
the highlights and color either from 
the Governor's box or the KMBC 
display booth, decorated to tell of 
the many farm activities of the 
station. 

"Vox Pop" the show that travels 
America, was brought to Kansas 
City by KMBC. 

Armed with a flexible script and plenty of ad libs, Bob Hope, Ginny Simms, 
Cass Daley, Edgar Bergan and Charlie McCarthy, (shown above) together with 
a host of additional stars will help to make it a merrier Christmas when 
they present Elgin's "Two Hours of Stars" over KMBC from 3 to 5 p. m. 
Christmas Day. 

HEARTBEATS 

Audience Response 
Inundates Of lice 
of ''Grand Slam'' 

• 
. 
. 

With the rollicking 
strains of "Good 
News" ushering in 
the premiere broad
cast of "Grand Slam" 

for the bakers of Wonder Bread 
and Hostess Cake, a new twist in 
audience participation shows em
barked on the air ways. Heard over 
KMBC Monday through Friday at 
10 :30 a.m., "Grand Slam" invites 
listeners to play a musical quiz 
game against a studio contestant 
for hard-to-get prizes. 

With Irene Beasley as mistress 
of ceremonies "Grand Slam" fea
tures five musical questions sent 
in by listeners. Each time the per
son in the studio answers one of 
the questions correctly she wins 
a prize. When she misses, the list
ener collects the gift. If either one 
wins all five prizes she makes 
"Grand Slam" and receives as a 
bonus a $100 Saving Bond. 

When Irene thought up this idea, 
she felt that listener response would 
be good, especially when people at 
home realized they, too, could win 
some of the valuable prizes. How
ever, she wasn't quite prepared for 
the avalanche of mail that began 
with the very first show. As a 
result of the first week of broad
casting alone, she received the tre
mendous total of 22,800 letters. 
And thousands more streaming in! 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the following advertisers 
result in greater sales for you as a 
retailer. 

Hi-Lex Co., Inc.,-Sponsors of the 
KMBC newscast with John Farmer, 
Monday, Wednesday and Friday, 
12 :01 p.m. offer a free Hi-lex Gift 
Catalogue containing valuable gifts 
presented under their profit sharing 
coupon plan. Send requests to Hi
lex Premium Dept., 119 W. 19th 
St., New York, N. Y. 

J. B. WHliarns-Sponsors of "vVil
liam L. Shirer, heard over KMBC 
Sundays at 4:45 p.m. offer a free 
month's supply of Electric Shave. 
Mail requests to Williams, % 
KMBC, Kansas City 6, Mo. 

Procter & Gamble Co.-Sponsors of 
"Young Dr. Malone" heard over 
KMBC Monday through Friday at 
4:30 p.m., offer a Crisco Cookbook 
for 10c in coin. Mail request to 
Crisco, Box 837, Cincinnati, Ohio. 

Bayer Co.-Sponsors of the "Amer
ican Melody Hour" heard over 

KMBC Tuesday at 6 :BO p.m. offer a 
gold plated horseshoe pin with rine
stones for 25c plus one cardboard 
top from Dr. Lyons Toothpov,der. 
Mail request to Box 15, New York. 

Pet Milk Sales Co.-Sponsors of 
the "Mary Lee Taylor" program, 
heard over KMBC each Saturday 
at 11 :30 a.m. offer two free book
lets, "Meals Men Like" and "Your 
Baby." Send requests to: Mary Lee 
Taylor, Pet Milk Sales Corp., Ar
cade Bldg., St. Louis 1, Missouri. 

American Home Foods Inc.,-Spon
sors of "Surprise Party" heard over 
KMBC each Tuesday and Thurs
day at 3 :30 J>.m., offer a steel 
kitchen all-purpose knife for one 
label from G. Washing ton Coffee 
together with 25c in coin. Mail 
requests to: G. vVashington, Box 
23, New York, N. Y. 
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This Passing Parade 

(International News Photo), 

PRESENTING "THE FIRST QUARTER-CENTURY" . . . 

E. P. J. Shurick, (left) author of "The First Quarter-Century of American Broad
casting," and Arthur B. Church, (right) president and founder of KMBC, are
shown with President Truman at the White House in Washington during the
presentation ol the first copy of the historical volume to the Chief Executive. 

TEACHERS CONVENTION DISPLAY ... 

KMBC's Education Department received much favorable comment at both the 
Kansas and Missouri State Teachers Conventicns on its attractive display booth 
pictured above. The general theme being a display of personalities and programs 
associated with Educational broadcasts over KMBC. 

GADGETS GALORE . . . 

Mr. W. J. "Pop" Haynes, wearing his "never fall asleep derby" explains another 
of his "inventions" to Tim West whose puzzled expression seems to doubt the 
practicability of the gadget, during a recent meeting of the Big Brother Club in 
the KMBC Studios. 

VISITOR ••• 

Phil Evans, KMBC's director of farm service (left) brought Secretary of Agricul
ture Clinton P. Anderson to the KMBC studios to present his views on Kansas 
City's American Royal for the CBS network "Country Journal" program. 
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Hailus End Sees 
Return Of Regulars 
To KMBC Schedule 

With vacation periods ending the , 
KMBC schedule lists the t·eturn of I 
the top-notch regulars which will i 
bring the best in radio fare 1 

throughout the fall-winter-spring '1 

to KMB C listeners. 
The return of "The FBI In ' 

Peace and War," now heard over 
KMBC on Fridays at 7 :30 p.m., 
is presented in the interest of 
Proctor & Gamble's Lava Soap. 

"Radio Theatre" which returned 
August 25, opened with Bette Davis 
and Glenn Ford portraying roles 
they created in the motion picture 
"A Stolen Life." "Radio Theatre" 
is heard over KMBC at 7 :00 p.m. 
for Lever Brothers Company in the 
interest of Lux Toilet Soap and 
Lux Flakes. 

Returning on the same night, 
August 25, came "The Jack Smith 
Show." Heard over KMBC at 9:15 
p.m., Monday through Fridays. 
''The ,Jack Smith Show" is sponsor-

KMBC To Attend 
Kansas State Fair 

Plans to present daily broad
casts of the KMBC Dinner Bell 
Roundup from the grounds of 
the Kansas State Fair in Hutch
inson, have been formulated. 

KMBC talent, including much 
the same group who attended 
the Missouri State Fair at Se
dalia, will be present to give 
Kansans a daily radio broad
cast of the KMBC Dinner Bell 
Roundup, Monday through Fri
day starting September 15. 

Heading the group of KMBC 
personalities and entertainers 
will be Phil Evans, KMBC's di
rector of farm service who will 
broadcast his daily reports direct 
from the fair grounds. 

Hall Bros. Renew 
Readers Digest On 
KMBC for 52-Weeks 

€d by Proctor & Gamble for Oxydol. Hall Brothers, A-
Ozzie and Harriet merica 's out-standing 

KMBC Originates Dinner Bell Roundup Before 
Capacity Crowds Al Missouri State Fair 

Thousands of Missourians saw 
and heard stars of the KMBC 
Brush Creek Follies in pe1·son when 
the KMBC Dinner Bell Roundup 
was broadcast from the Missouri 
State Fair at Sedalia, August 18 
through August 22. 

KMBC's participation at the Se
dalia fair featured many of its 
top personalities in daily 11/2-hour 
free shows, 55 minutes of which 
were broadcast during the noon 
hour. 

In a 50 by 80 foot tent on the 
fair's midway, the daily shows at
tracted overflow crowds, and loud 
speakers enabled spectators who 
could not find scats inside the tent 
to hear the show from the outside. 

Phil Evans, Director of the 
KMBC Service Farms, whose "Feed 
Lot Chats" at 12 :55 p.m., were 
part of the show-broadcast, headed 
up the KMBC delegation. Phil was 
kept busy shaking hands with Mis
souri farmers who listen to his 

HEADLINERS . • . 

H~.1~·~:t,'~~~:~t~:~~h~~u{~z~1:e:~:~ . ;:;;1:!.1~t~, \:~! n~::~: ~~~~:~:~·o:.~
1
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Phil Evans, left, KMBC's Director of Farm Service broadcast his daily portions 
of the KMBC Dinner Bell Roundu.o from the State Fair grounds at Sedalia 
and Hiram Higsby, right, emcee of the Dinner Bell Roundup led the cast 
in !)resenr1 ·~1 a ruii hour anci a haif of enterrainment rho, was weii received 
by those who attended the Missouri Fair. 

comedy series starring Ozzie Nelson quarters in Kansas 
and wife Harriet Hilliard, returned City, has renewed :,ponsorship of 
Sunday August 31 at 4p.m. "Ozzie "Readers Digest-Radio Edition" on 
and Harriet" is sponsored by the KMBC for the coming year. 
International Silver Company. Heard over KMBC each Thurs-

During the first weeks of Sep- day evening at 8, "Readers Digest
tember three old favorites are · Radio Edition" pres•~nts, from the 
scheduled to return to KMBC. On • pages of the most widely read 
September 7, "The Hour of Charm" magazine in America, the storie;:; 
returns for the Electric Light and and articles everyone enjoys, en
Power Companies. The program of acted by the greatest names of 
Phil Spitalny and the All-Girl Or- stage and screen. 
chestra and Chorus will be heard Richard Kollman, stage and 

Higsby Returns To 
M .. C. ''Dinner Bell'' 
And "Brush Creek'' 

at 2 :30 P.M., Sundays. General radio actor with a formidable record OVER WITH A BANG . . . 

Hiram Rigsby, widely known to 
Kansas and Missouri radio audi
ences, has returned to KMBC. He 
has taken over his duties as master
of-cerernonies of the KMBC Dinner 
Bell Roundup and will serve in a 
like capacity when the KMBC 
Brush Creek Follies two hour radio
stage show, goes into its 11th big 
season in October. 

Foods Corporation will present 
"The Baby Snooks Show" with 
Fanny Brice in the interest of 
Jello each Friday evening at 8: 30 
p.m., starting September 9. And 
on September 11, the Electric 
Auto-Lite Company will bring back 
"The Dick Haymes Show" which 
\vill be heard over KMBC each 
Thursday at 7 p.m. 

BACK IN HOLLYWOOD ... 

as a legitimate producer, directs 
and emcee's "Readers Digest." 
Kollman made his radio debut in 
1934 as the star of a daytime serial 
on CBS. 

Marx Loeb is the producer of 
the especially writtE n radio adap
tations and Tom Shirley the an
nouncer. The music'. is by Jack 
Miller and his orchestra. 

The Texas Rangers, KMBC stars of radio, stage .and scre•m are back in 
Hollywood, where they have just completed their first post war western for 
Columbia Studios. This one is titled "The Last Roundup" starring Gene 
Autry. The Texas Rangers are heard over KMBC twice daily, Monday through 
Friday at 7 a.m. for the B.C. Remedy Com_oany and again at 5 p.m. for 
Grennan Cakes. 

Above, left to right, Jed Starkey, KMBC's dry wit from Cinquapin Holler;; 
Don Sullivan, KMBC's romantic cowboy singer; and Colorado Pete, who has 
the flashingest smile this side of the Rockies, went over with a bang with 
the folks who attended the Missouri State Fair and heard the KMBC Broad
cast of the Dinner Bell Roundup direct from the fair grounds in Sedalia. 

Staley Milling Company. KMBC's cute sister team, for their 
It was old home week for Hiram favorite hillbilly numbers. 

Hig·sby, who returned to KMBC 
several weeks ago after an absence 
of several years. Hiram, who em
ceed the State Fair show-broad
casts, was remembered by many 

for his Dinner Bell Roundup alld 
KMBC Brush Creek Follies broad
casts of several years ago. 

Tops on Midway 

The KMBC broadcasts from Se
' 

·when the curtain rang down 0,1 

the last performance, everyone 
agreed . . J t was a swell show 
before a grand audience. 

KMBC S11orf s Head 
Has Book Publshed 

Rigsby returned to KMBC after 
a highly successful radio career 
in Oklahoma City where he de
veloped such outstanding programs 
as the Bluff Creek Follies, and the 
Oklahoma Roundup, which became 
a CBS coast-to-coast feature. 

Given his start as a performer 
by Sir Harry Lauder in Topeka, 
Kansas, Hiram Rigsby soon began 
his radio work at KMBC. In 1!)25 
he went to \VLS in Chicago, ,vhere 
he was starred as "Radio's Ori/.rinal 
Ruhe," and headlined a 14-state 
tour of the National Barn Darn.'l', 

: dalia were one of the most popular 
events on the midway, and afforded 
many fair g·oers their first oppor
tunity to see and hear in 1wrsnn 
the KMBC stars they've li<Jkned to 

A collection of sports stories and In rn;'rn, Hiram Higshy retunwd 

aiwcdotes, "They Make Me Laug·h,'' 
authored by Sam .Molen, KMBC';,; 
director of sp,,rt,.; will appear lll.':;l 

to KlIBC and with his quick-witted 
patter, his unusual harmonica 
playing-, and his songi<, became one 
of the Heart of Anwrica's most 

for Y. ears on the rnclio. month. Althou1 .. d1 not a joke bonk, 1,,·ii·>til.·ti· radio performers, 
The Rhythm Riders, KMBC's 4- mm,t of the talc!s related by Molen 

man group were particularly well in the 210 pai~e eollection are of a 
liked. And the crowds were wowed humorous vein. 
by the KMBC Tune Chasers, who "They Malm Me Laugh" is Mo
feature a washboard in addition to len's first bo·.ik, howeve1·, he ha'o 
the standard nnrnical instruments. authored numerous articles for na-

Coloraclo Peil>, who has bet>11 tionul puhlicadons. Named hy The 
featured on the KMBC Brush Sporting News as the number-one 
Creek Follies since its beginning sports comnu_,ntator of the mid
nearly 11 years ago, won his fo,t- west for ln4G Sam Molen presents 
emm, as mmal, with his flashy two daily spo·tscasts over KMBC. 
golden-tooth smile, his g-nitar and at (j: 10 p.m., for the Standard Oil 
cowboy songs. Resounding applause Company an<l at O :40 p.m., for the 
met ,Jed Starkey and his dry, wry Standard Oil Company on Sunday 
humor. Don Sullivan and his cow- and for Berl Berry-Century Motors 
boy songs went over with a bang on Monday, Wednesday and Fri
and everyone loved Millie and Sue, day. 

New Vocalist For 
''Rhymaline Time'' 

A new featured vocalist ,Jimmy 
Rich, has been added to Kl\IBC's 
popular "Rhymaline Time" pro
gram which is heard Monday 
through Saturday from 7:45 to 
8:15 a.m., for the Katz Drug Com
pany. 

Jimmy, who has been singing 
professionally for four years came 
to KMBC from \VSl\1, Nashville. 
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Tom's first job with the Okla
homan was reading exchanges for 
State Press columns and "All Over 
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It U C I N G ' Oklahoma," which dealt with freak
ish and human interest stories. 
After six months 0£ reading ex

@a:,et2< 0 •·•··.•··• 
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Trades Speak Up 
We ha1.:e reprinted below, an editorial which ran in the 

Jul1114, issue of Drug Trade Neu;s. It is most gratif11ing to 

TOM RUCKER ... 
KMBC Director of Promotion 

Thomas Alvin Rucker, KMBC's 
director of promotion, merchandis
ing and press relations, perhaps is 
the only man who ever started a 
newspaper career as a columnist 
and worked his way down. 

It all happened back in 1932 
when Tom, then 19, was consumed 
by a burning desire to become a 
newspaper reporter. Aided and 
abetted by his father, a reporter 
on The Daily Oklahoman, Tom 
wrote newspaper stories for 18 
months which were submitted un
der hjs fathers by-line. The first 
few stories 1·equired complete re
vision by the elder Rucker but at 
the end of the 18 month young Tom 

those of us in the radio industr11 to see one of the "voices'' was turning out stories almost as 

of those who pay a major portion of the cost of radio broad- well as his father. It was then that 
Tom's father decided it was time 

castin_q, by sponsorship of programs, present its views on a for his son to get the basic funda-

subject which would affect the life of ever11 freedom lovi1tg mentals of the newspaper business 

American. 

FREEDOM OF RADIO 
(Reprinted from July 14, 1947, Drug Trade News) 

The fact that Senator White's legislative move to slap 
curbs upon radio has met with opposition both from the 
Fede.ral Communications Commission and the broadcasting 
companies would seem sufficient to cast serious doubt upon 
its soundness and desirability. FCC Chairman Denny char-
acterizes it as "a serious limitation on free speech." And, 
to clinch the matter, he insists that, so far as the Commission 
is concerned, "there is no urgent need for the legislation 
proposed." 

* * * 
Niles Trammell, National Broadcasting Co:rripany presi

dent, says that if Senator White prevails, "an autocratic or 
dictatorial government could determine what the people 
shall see and what they shall hear when television becomes 
an established service." No agency of government, he quite 
properly insists, should be in position "to intimidate broad
casters as to the kind of program service they must render 

the public." 

* * * 
The fact that radio has become a vital factor in the 

formulation of public opinion is tantamount to saying that 
it is a vital factor in the preservation of American democracy. 
Obviously, it must be free and unhampered. 

* * * 
Freedom of speech is a basic Constitutional concept, and 

must be protected and def ended against any and all forms · 
of abridgement or emasculation, however well intended these 

may be . 

* * * 

and so he placed him with the 
Oklahoman-starting right at the 

, bottom. 
Torn was born in Oklahoma City 

• where he attended the Oklahoma 
City Public Schools and Oklahoma 
City University. He also attended 
Central State Teachers College, at 
Edmond, Oklahoma and spent sev
eral summers studying at the 
University of Colorado, in Boulder. 

At the tender age of 9, Tom got 
his first job (unbeknown to his 
folks) cleaning spittons in a drug 
store. The end of the job came 
rather abrutly when one day young 
Tom came home with a tummy 
ache and his mother discovered his 
unglamorous occupation. He had 
been taking his weekly stipend in 
sodas and that day he had just 
one too many. 

changes, Tom was made an Okla
homa City Times reporter, writing 
city briefs and obituaries. 

Then came the climb up the 
ladder with a session of police re
porting, covering the £ederal build
ing and the courthouse until he 
was placed on special assignments. 
A highlight of this type of report
ing took place when Tom boarded 
the U.S.S. Oklahoma City, a light 
cruiser, during the war as the 
Daily Oklahoman war conespond
ent with the navy. 

Working with J. I. Meyerson dur
ing War Bond Drives gave Tom 
his desire to enter the field of 
promotion. One Bond drive was 
conducted to sell $45,000,000 in 
War Bonds to meet the purchase 
price of the U.S.S. Oklahoma City, 
a gigantic feat which they accomp
lished in just one day. 

In 1944, Tom conducted pub
licity for a three week statewide 
tour for ·wKY, which covered 
twenty three cities to acquaint the 
public with the WKY 915 foot 
tower. To say that it was success
ful would be putting it mildly. The 
915 foot tower was the talk of the 
state for many months due pri
marly to the unusual and inter
esting advance publicity which 
Tom placed in the twenty three 
cities. 

In 1944 Tom was employed by 

Herewith are listed new frogram con
tracts over Kl\.IBC taking c feet between 
May JI, 1947 and August 17, 1947. 

Land-Goddard Chevrolet Company, 
sponsoring The Tune Chasers, 
starting May 31, 1947, 7:30-7:45 
a.m., CST, Tuesday, Thursday and 
Saturday. 

Garst & Thomas, for Hybird Seed 
Corn, sponsoring Grain and Produce 
Markets with Phil Evans, starting 
June 2, 1947, 12:30-12:35 p.m., 
CST, Monday through Friday. 

Don Gaines Super Poultry Market, 
sponsoring the KMBC Happy Kit
chen with June Martin, (renewal) 
9:30-9:45 a.rn., CST, Saturdays. 

The Studebaker Corp., sponsoring 
the KMBC News with Erle Smith, 
(renewal) 6:00-6:10 p.m., CST, 
Tuesday, Thursday and Saturday. 

Standard Oil Company, sponsoring 
KMBC Sportscast with Sam Molen, 
(renewal) 6-10-6:15 and 9:40-9:45 
p.m., CST, Sundays. KMBC Sports
casts. with Sam Molen, 6:10-6:15 
p.m., CST, Monday through Satur
day. (renewal) 

WKY as its one man promotion Gray & Soule Service Station, for 
department. In less than two years Goodrich Tires & Tubes and Ser
he built the department to five 
men and had been largely respon
sible for garnering for the station 
an impressive series of national 
awards which included: 2 Variety 
Awards; 2 National Safety Coun
cil Awards for Farm Safety; Bill
board Awards; The 1946 DuPont 
Award for the WKY VD Cam

vice, sponsoring the KMBC News 
with Jack Benton, starting July 28, 
1947, 11:00-11:05 p.m., CST, Mon
day, Wednesday and Friday. 

Forum Cafeterias, sponsoring "Va
riety Fair" (renewal) 4:30-4:45 
p.m., CST, Monday, ·wednesday and 
Friday. 

paign, and 2 Ohio State Honorable John Taylor's Dry Goods Company, 
lVIcntions. 1 sponsoring "Joanne Taylor's Fa-

A KMBC' d" t f shion Flashes," (renewal) 9 :00-9 :15 s s irec or o promo-
tion Tom is responsible for the a.m., CST, Monday through Satur-
many activities which keep the day. 
name of KMBC advertisers and 
their sponsored products before the 
public which results in increased 
sales. 

Torn and his very charming and 
attractive wife, a former school
teacher, have two children; Carol, 
who will soon be six and Tom Jr., 
who has been nicknamed "Titanic" 
by his father. 

Next month meet John McDer
mott, KMBC's director of special 
features, whose KMBC broadcasts 
cover all events of particular in
terest to those in the Heart of 
America. 

6 :30-6 :55 

C o 1 g a t e, Palmolive, 
Peet Co., for Shaving 
C r e am, sponsoring 
"Mr. & Mrs. North" 
starting July 1, 1947, 

p.m., CST, Tuesdays. 

BC Remedy Company, sponsoring 
"The Texas Rangers," 7 :00-7 :15 
a.m., CST, Monday through Friday. 
(renewal) 

Peter Paul, Inc., for Candy and 
Gum, sponsoring the KMBC News 
with John Farmer, starting July 
29, 1947, 12:01-12:10 p.m., CST, 
Tuesday, Thursday and Sat~rday. 

Peter Paul, Inc., for Peter Paul 
candy and gum, sponsoring the 
KMBC News with Erle Smith, 

, starting July 30, 1947, 6:00-6:10 
p.m., CST, Monday, Wednesdav and 
Friday. • 

Coca-Cola Company, sponsoring 
"The Pause That Refreshes On 
The Air," starting August 17, 1947, 
4 :30-5 :00 p.m., CST, Sundays. 

• 

Standard Milling ~om
pany, for Ar1stos 
Flour, sponsoring the 
KMBC Happy Kitch
en with June Martin, 

starting June 3, 1947, 9:15-9:30 
a.m., CST, Tuesday, Thursday and 
Saturday. 

Cudahy Packing Company, for 
Delrich Margarine, sponsoring the 
KMBC Happy Kitchen with June 
Martin starting June 4, 1947, adds 
Wednesday 9:15-9:30 a.m., CST, 
to present Monday and Friday 
sponsorship. 

General Foods Corp., for Posts 
RaiRin Bran & Bran Flakes spon-. , 
sormg "Wendy \Varren," starting 
June 23, 1947, 10:00-10:15 a.m., 
CST, Monday through Friday. 

~ampbell Soup Company, sponsor
mg "Club 15" starting June 30, 
1947, 5:,'30-5:45 p.m., CST, Monday 
through Friday. 

We have high respect for Senator White's record as a 

conscientious servant, but this time it looks like FCC and 
Mr. Trammell have the preponderaance of logic and reason 
on their side. "With a figure like that she doesn't have to be able to sing!" 

Campbell Soup Company, sponsor
ing "Robert Trout with News" 
starting June 30, 1947, 5:45-6:00 
p.m., CST, Monday through Friday. 
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PEGGY STANLEY . . 

This lovely young lass is a "regular" 

in the cast of "Perry Mason" weekday 

detective drama heard over KMBC 

Monday through Friday at 2:30 p.m., 

for P & G's Spic and Span. Lucky, 

Lucky, Perry Mason. 

PAULENA CARTER 

Paulena is the 17-year-old concert 

pianist heard on "The Ford Showroom" 

over KMBC Wednesday nights at 7:30. 

She was featured at the San Francisco 

and New York World's Fairs ... one 

reason why attendance records were 

broken we'll bet. 

DIANE COURTNEY 

Here is the lovely who took Irene 

Beasley's place when she vacationed 

from "Grand Slam," heard over KMBC 

at 9:30 a.m., Monday through Friday 

for the Continental Baking Company. 

Mighty fine substitute don't you agree. 

Two Daytime Serials 
Plug Blu-White Offer 

• 

Tieing in with 
:me of the biggest 
news events of the 
year, the marriage 
)f Princess Eliza-

beth, the Manhattan Soap Com
pany, makers of Blu-White are 
offering a "Royal Princess Bri
dal Wreath Pin" to listeners 
who send in 25c and a Blu-White 

HEARTBEATS 

Ginny Simms Stars 
In New Musical 
For Coca-Cola 

Ginny Simms has 
returned to KMBC
CBS to sing under 
the baton of maestro 
Percy Faith and his 

orchestra in a new half-hour of 

KMBC News And Sports 
Returns To 6: P.M. 

The early evening KMBC 
News with Erle Smith, KMBC's 
news editor,·. is now heard at 
6:00 p.m., followed by Sam 
Molen at 6 :10 with "Today's 
Sports Hi-Lites." 
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Gray And Soule 
Sponsor 11 : pm KMBC 
News With Benion 

KMBC's 11 P.M. News with Jack 
Benton is sponsored Mondays, 
·w ednesdays and Fridays by Gray 
and Soule, One Stop Service, 15th 
and McGee, Kansas City, Missouri. 

box top. captivating songs and colorful ar-

The 6:00 p.m., KMBC News 
broadcast is sponsored by Peter 
Paul on Mondays, Wednesdays, 
and Fridays; by Studebaker on 
Tuesdays, Thursdays, and Sat
urdays; and by Butternut Coffee 
on Sunday. Sam Molen and 
"Today's Sports Hi-Lites" is 
sponsored by Standard Oil, 
Monday through Sunday. 

Gray and Soule bought the pop
ular newscast to plug the B. F. 
Goodrich line of products, and their 
own complete motor car service 
features. 

The off er will be made on rangements titled "The Pause That 
two dramatic daytime serials, 
from Friday, September 5, 
through Friday September 19. 
The two serials which are heard 
over KMBC are "Evelyn Wint
us" 8 :30 a.m., Monday through 
Friday and "Rose Of My 
Dreams," 1 :45 p.m., Monday 
through Friday. Grocers are 
urged to have an ample stock 
of Blu-White Flakes on hand 
to meet the extra demand. 

Refreshes On The Air." 
The new musical, which began 

August 17, is heard over KMBC 
each Sunday at 4:30 p.m. and is 
sponsored by the Coca-Cola Com
pany. 

The combination of Mr. Faith, 
an outstanding radio conductor in 
the field of light concert and popu
lar music, and Ginny Simms' quiet 
and graceful interpretations of 
popular tunes, make "The Pause 
That Refreshes On The Air" repre-

Benton, youngest member of the 
KMBC news staff, came to the 
station after several years' ex-

D rgAo;;;; ;:~;,:;t;enews 
T\~~, ~c,s,-Po11W Sunday News Block 

"Heartbeats" reads the grocer trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail grocers. 

THE PROGRESSIVE GROCER, 
reports: "The desperate food situ
ation abroad will lend emphasis to 
conservation and home canning for 
some time to come. This means a 
continued demand for canning ac
cessories-jars and glasses, rub
bers and rings, etc. However, to 
get your sha1·e of this· business you 
have to do more than carry a stock 
cf canning accessories. Your cus
tomers will look to you for practi
cal sugge:stio11s." Jii~y", 1!;47, Page 
65. 

SUPER MARKET MERCHAN
DISING, reports: "Bad weather, 
disease and a large proportion of 
young sows among the breeders, 
are responsible for many little pigs 
being lost this spring. The Ameri
can Veterinary Medical Association 
reports that there probably will be 
less pork this fall and winter than 
consumers have had since the end 
of price control. Last summer, a 
lot of hog producers sold off old 
sows for a good price and used 
younger ones for breeding stock. 
As a result, there will likely be 
shorter supplies of pork for another 
year or more." July, 1947, Page 19. 

NATIONAL GROCERS BULLE
TIN, reports: "Want some canning 
sales help? For writing on your 
letterhead, The Bernardin Bottle 
Cap Company will send you a com
plete kit including price cards, 
mass display cards, display ban
ners, shelf strips, No. 63 bottle 
top cards, some 'Home Canning 
Tips' booklets, and a Good House
keeping ad easel display." July, 
1947, Page 81. 

NEW ENGLAND GROCERY & 
MARKET MAGAZINE, reports: 
"Here's a good sign! Tomato grow
ers in Texas are protesting the 
11-cent-a-pound price being offered 
by shippers' buyers as the price 
they will pay for the current crop. 
Growers claim that a more reason
able solution would be a steady sup
ply of good quality tomatoes at 
from five to seven cents a pound 
field run. If more growers believed 
in the same philosophy, food prices 
would automatically move to more 
reasonable levels." July, 1947, Page 
41. 

CHAIN STORE AGE, GRO
CERY EDITION, 1·eports: "Frozen 
fish fillets, packed in one IJiece 
so they can be sliced into any size 
portions, placed in an oven or 
skillet and be cooked without de
frosting, have been announced by 
a leading Eastern processor. The 
package is odorless, drip-free and 
shaped like a standard box of can
dy." July, 1947 Page 67. 

Nut Coffee's sponsor
ship of the KM B C 
Sunday news schedule 
was announced by HOW IT WORKS . . . 

Sam Bennett, KMBC vice president 
and director of sales. 

Edward J. Creighton Jr., sales 
and advertising manager, repre
sented Butter-Nut in the renewal 
negotiations. Butter-Nut, owned 
by Paxton-Gallagher, Omaha, has 
sponsored KMBC's complete Sun
day news schedule since 1943. 

Jack Benton, KMBC newsman, left, explains the workings of one of the four 
KMBC teletypes that bring the services of both the Associated and United 
Press into the KMBC newsroom to Chuck Soule, center and Mike Gray, right 
who now sponsor Benton's 11: p.m. newscast on Mondays, Wednesdays and 
Fridays. 

John Farmer, KMBC news de
partment staffer, handles the six 
Sunday Butter-Nut newscasts at 
7:15, 9:45 a.m.; no~m; 6:00, 9:30 
and 11 :00 p.m. 

Farmer, the son of a Missouri 
newspaper family, gained recogni
tion for his press service when he 
beat other services several minutes 
with the hot news of the Pender-

BUTTER-NUT NEWS . . . 

Alan Ladd To Visit 
Lux Radio Theatre 

One of Hol1swood's 1eadh1g ac:
tors, Alan Ladd will visit the Lux 
Radio Theatre Monday, September 
22, at 7 p.m. over KMBC, when 
"Radio Theatre" will present a 
radio adaptation of "Two Years 
Before the Mast." 

John Farmer, right, gets the news of Butter-Nut Coffee in the Butter-Nut 
plant at Omaha, Nebraska, from Edward 1. Creighton, Jr., left, Butter-Nut 
sales and advertising manager. Butter-Nut recently renewed its KMBC Sunday 
news schedule, which Farmer prepares and delivers. 

gast guilty plea and sentencing. He 
spent two war years in the marines. 

,,_ ______________ , 
News of Butter-Nut's renewal is 

welcomed particularly by Butter
Nut dealers, who now are assured 
of the continuing impact of more 
millions of Butter-Nut advertising 1. 
impressions on coffee buyers and 2. 
drinkers. 

Is ruyon moth resistant? 

In writing the President of the 
United States, would it be cor
rect to use as the salutation 
the single word "Sir?" 

perience as news editor for other 
Missouri radio stations. 

Benton's growing popularity re
ceived another shot in the arm 
during the vacation season when he 
filled in for Erle Smith, KMBC 
news chief, and for .John Fm·mPr, 
news department personality. 

Now, the 11 P.M. news is a case 
of a veteran working for veterans. 
Benton served in the armed forces 
as did the two sponsors, Mike Gray 
and Chuck Soule, who purchased 
their business a year ago. 

Two New Programs 
By Campbell Soup 

• 
. 
. 

Two new five-day
a-week programs -
"Club 15" emceed by 
Bob C r o s b y, an d 
"Double or Nothing," 

paymastered by Walter O'Keefe 
are now being presented on KMBC 
by the Campbell Soup Company. 

"Club 15," sponsored by Franco
American Spaghetti, is heard over 
KMBC Monday through Friday at 
1 :30 p.m. The program, with Bob 
Crosby as singing host and master
of-ceremonies, Margaret \Vhiting 
and Patti Clayton as the femme 
vocal stars, and the Modernaires, 
outstanding rhythm quintet, pre
sents fifteen gay minutes of mod
ern music and song five days a 
week. 

"Double or Nothing," sponsored 
jointly by Campbell's Soups and 
Franco-American Beef Gravy, is 
heard over KMBC Monday through 
Friday at 1 :00 p.m. Versatile fun
ster, Walter O'Kccfe serves as the 
big-hearted quizzatorial paymaster, 
weighted down with folding money 

i for the smart contestants. All con-
testants are selected from the 
Rtudio audience and all are eligible 
for two super-duper cash prizes
for correct answers to a grand 
slam question, worth $80, and a 
sweepstakes question ,vhirh carries 
a price tag of $160 and is pyra
mided if unanswered. 

In addition to the two new pro
grams, the Campbell Soup Com
pany sponsors "Robert Trout 'With 

These additional advertising im
pressions, added to the hundreds of 
millions made on coffee buyers by 
Butter-Nut since 1943, insure But
tter-Nut dealers a brisk continuing 
demand for Butter-Nut Coffee. 

Bob Hawk Answers HA \VK\VIZ The News Till Now," heard over 
KMBC Monday through Friday at 

·sa Ji.. ·i I 5 :45 and "Meet Corliss Archer," 
·(uo,\'.1u ll'R) sa,\. ·1 I heard on KMBC Sunday at 7 p.m. 
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Berl Berry-Century 
Motors Sponsor 9:40 
KMBC Sportscast 
Sam Molen, KMBC Sports Di

rector, is broadcasting his 9 :40 
p.m., "Parade of Sports" for 
Century Motors, 1901 McGee, on 
Mondays, "Wednesdays and Fridays. 

Purchase of the three broadcasts 
weekly was handled personally by 
Berl Berry, Century operator. Mr. 
Berry also operates a Ford agency 
at 1818 Independence, which is i 
plu_g-g-ed on some of the broadcasts. I 
Century is Kansas City's lVIe1·cury 
and Lincoln agency. 

Molen, chosen last year by The 

GEE! I WISH I HAD ONE! . . . 

11Crime Doctor" 
Marks Up No. 7 

Seven years on 
the same network, 
for the same spon
sor and handled by 
the same agency. 

That's the record which "Crime 
Doctor," heard over KMBC Sun
day nights at 9, chalked up with 
the broadcast of August 3. 

The program made its air 
debut on CBS in 1940. Philip 
Morris & Co., Inc., was the 
sponsor, and The Biow Co., Inc., 
the advertising agency, and the 
same network-sponsor-agency 
combination continues to pre
sent one of the top detection 
programs on the airways. 

Mr. Berl Berry, left, of Century Motors shows Sam Molen, right, KMBC's 
director of sports, the quality features of the new Lincoln, on display in the 
Century Motors showroom. We can hear Sam saying: "Gee, I wish I had 
one" ... our opinion exactly! 

Sporting News, as the micldlewest's 
outstanding · sports commentator, 
builds his 9 :40 p.m., "Parade of 
Spol'ts" around the latest sports 
news, both local and national. The 
sports strip 1s one or the most 
listened to programs in Kansas 
City. 

'' Arthur Godfrey's 
Talent Scouts'' Now 
Sponsored By Lipf on 

I 

HEARTBEATS 

New Comedy Series 
''My Friend Irma'' 
Promotes Swan Soap 

• 
. 
. 

On behalf of its 
product Swan Soap, i 
Lever Brothers Com
pany is now sponsor
ing "My Friend Irma," 

heard over KMBC each Monday at 
8 p.m. 

The new comedy series, which 
co-stars blonde, curvacious Marie 
\1/ilson in the title role and veteran
mikester Cathy Lewis as "Jane," 
met with immediate success on its 
first broadcast. 

Revolving around the loves and 
misadventures of two typical stenos 
who live in a typical New York 
apartment, the broadcasts prove 
that while Irma, master of the 
soft ( and dumb) answers that 
turneth away wrath and sharp
tongued Jane may not be the per
fect roommates, they are perfect 
team-mates when it comes to radio 
comedy. 

John Brown is heard as "Al," 
Irma's job-dodging boy friend. Lief 
Erickson plays Jane's boss-boy 
friend "Richard Rhinelander III," 
Hans Conried is the girls' eccentric 
neighbor "Professor Kropotkin," 
and Gloria Gordon is the under
standing landlady "Mrs. O'Reilly." 
With this top-notch cast "My 
Friend Irma" offers many a laugh 
a minute. 

"Heartbeats" reads the druggist trade 
~ 11 r,0't'q ';!r.d ~0!!(~'!!!":"2~ !!!t0 t!-!.is cc!'..!rr.:-:: 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

DRUG TRADE :--iEWS, repo1-ts: 
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At The State Fairs 

THE KMBC RHYTHM RIDERS . . . 

KMBC's popular radio, stage and recording stars, will provide musical enter
tainment for both the Missouri and the Kansas State Fairs. Left to rigJ:t, they 
are: Val Tatham; Ray Hudgens, leader; Howard Smith; and Joe M:mning. 
The Rhythm Riders are heard as featured artists over KMBC at 6:2) p.m., 
Monday through Friday in "Western Echces" in addition to appe::uing as 
stars of the KMBC Dinner Bell Roundup and the KMBC Brush Creek Follies. 

An unusual twist is given the 
sports program by Sam Molen 
giving his listeners an opportunity 
to test their sports I.Q. He opens 
each of his broadcasts by asking 
a sports query, and closes by sup
plying the correct answer. • 

On behalf of its 
products Lipton Tea 
and Lipton Soup, 
Thomas J. Lipton, 
Inc., has taken over 

"A booklet listing formularies fo:· '%, 

. 
. 

sponsorship of "Arthur Godfrey's 
Talent Scouts." 

toilet and household preparations 
has been published by the Inquiry 
Reference Service of the U.S. 
Department of Commerce. The 
report suggests many books on . 
cosmetic and drug formulas, and 

The "Talent Scouts" program I lists directories of suppliers of 

Wendy Warren And News 
Presents Unusual Formal 

which was launched a little over materials and consultants and con
a year ago, and met with immedi- sulting h;boratories. July 14, 1947, MILLIE AND SUE . . . 
ate success, is _heard over KMBC Page 47. 

each Monday mght at 6:30. CHAIN STORE AGE, FOUN-
1 Presented on the show are both TAIN-RESTAURANT, rep O rts: 

A unique format, professional and amateur enter- "Cold Luncheon Plate: Line a din
combining the day- tainers recommendc·d by liStener ner plate with crisp lettuce leaf. 
time serial and news scouts. Arrange three pickle slices in cen
broadcast, is featurecl Each act receives $100 in cash, ter of plate. Place a mound of 
on "\Vendy Warren scouts get $25 and the scout of chicken salad on one side of the 

And The News" heard over KlVIBC the winner is awarded $100. Also pickles, and three halved deviled 
l\fonday through Friday for Gen- the winner of each broadcast gets eggs on the other side." July, 1947, 
eral Foods Post Raisin Bran & three engagements on "The Arthur Page 46. 
Bran Flakes. Florence Freeman Godfrey Show" heanl over KMBC AMERICAN DRUGGIST. re
takes over on both the distaff news Monday through Friday at 3 :30 ports: "How can one suggest a 
and the title role in the story. P.M., for Chesterfield Ciga1·ettes. deodorant without embarrassing the ! 

customer? By showing her the · 
many new and attractive deodor
ants on the market today, intro
ducing them conversationally. Cus
tomers will be fascinaated by the 
new liquid deodorants, in their 
charmino• bottles which make })er-,... ' 
feet grooming so vel\\T simple these 
torrid clays when a deodnrnnt is 
definitely a 'must'.'' ,July, 1H47, 
Png·e 126. 

CHAIN STORE AGE, DRUG 
EDITION, reports: "A series of 
pnwE!1·ful Ile\V dnig·s which include 
n-pl'Opylthiouracil offer eompletc
eontrol of toxic goiter, according 
to papers read before the American 
Chcrnieal Society and the Federa
tion of American Societies for 
Ex1iel'imentnl Biology. The new 
compounds were compared ,vith 
thiouracil, which ,vas first intro
duced to medicine in 1944 and 

KMBC's attractive sister team will present their hillbilly duets, with guitar 
and mandolin accompaniment, to those attending the State Fairs. Millie and 
Sue, in addition to appearing on the Brush Creek Follies and the KMBC 
Dinner Bell Roundup are heard over KMBC Monday through Saturday in their 
own program at 5:;0 a.m. 

which sometime causes serious re- THE KMBC TUNE CHASERS . . . 
WHO WOULDN'T LOOK SURPRISED . . . 

Just to check the appeal ol "Jean Sablan" heard over KMBC each Sunday 
at 3:30 p.m. for Richard Hudnut Beauty Preparations we set up our candid 
camera and look what we got! Richard Hudnut Egg Creme Shampoo about to 
be applied and a bottle of Creme Rinse standing by. Those Frenchman really 
have a way with women ••• as you can see. 

actions. However, in the case of 
n-propylthiouracil, it was found 
thut u smaller amount of the new 
drug was required to produce the 
same beneficial effect obtained 
from thiouracil." July, Page 40. I 

KMBC's novelty-four-man act will entertain State Fair visitors with their 
sparkling personalities-in addition to a heap of solid music from the wash
board, whistles and horns. The Tune Chasers are featured over KMBC in a 
quarter-hour program, Monday through Saturday, at 7:30 a.m., sponsored 
by the Land-Goddard Chevrolet Company on Tuesdays, Thursdays and 
Saturdays. 



VOL. 6, NO. I 

KMBC-KFRM Team Broadcasts 
K. C. Philharmonic Symphony 

An eight-week series of programs by the Kansas City 
Philharmonic Symphony Orchestra, under the direction of 
Efrem Kurtz, is being presented by the KMBC-KFRM team 
to give the benefits of the fine music of the orchestra to the 
people of the entire Kansas City trade area, and to assist the 
orchestra in raising funds. 

CIT Y'S RADIO MERCHANDISER FEBRUARY1 1948 

G. L. Taylor To 
Vice-Presidency 

Arthur B. Church, president 
of Midland Broadcasting Com
pany and Midland Television, 
Inc., has announced the reelec
tion of G. L. Taylor as vice
president of KMBC in charge of 
television. 

Mr. Taylor, who served with 
Mr. Church in the same capacity 
from 1942 to 1944, is president 
of the Central Radio and Tele
vision Schools of Kansas City. 

KMBC Sunday News 
Signed For by ABC 
Arctic and Aines 

Sponsorship of the six Sunday 
KMBC news broadcasts with John 
Farmer has been assumed by the 
three "A's" of quality dairy prod
ucts: "Aines, "Mello-D Milk;" 
"Arctic Ice-Cream;" and "ABC But
ter." 

John Farmer, KMBC-KFRM 
newsman, like all other members of 
the 5.:.m.an departmeiri:;; is art ex-

KFRM On The -Air Al 550 kc 
Serving Kansas Farm Families 

vVith the advent of KFRM, on Decembe1· 7, 1947, rural 
families throughout Kansas and adjacent areas for the first 
time had the service of a radio station dedicated solelv to their 
interests and programmed direct from their trade ·capital
Kansas City. 

NEBRASKA 

KANSAS CITY PHILHARMONIC perienced editor and a journalism 
An eight-week series of programs by the Kansas City Philharmonic Symphony I graduate. He literally "cut his 
Orchestra, under the direction of Efrem Kurtz, is being presented by the KMBC- teeth" on a linotype machine, as his 
KFRM Team. father owned and published the 

MAIL PULL . . . \ 

TEXAS 

The programs heard each Sunday 
from 3:30 to 4:15 p.m. on both 
KMBC and KFRM are of the 
"pop" type. On Monday evenings 
from 7 :00 to 7 :30 the Kansas City 
Philharmonic presents programs 
of standard symphony music 
on KlVIBC only. This same pro
gram is broadcast by KFRM 
only, on Saturday afternoons from 
4:00 to 4:30. These programs do 
not include the highly technical 
mm,ic which cannot be understood 
or enjoyed by all listeners but are 
of the type to provide enjoy
ment and entertainment to all. 

Kurtz Directs 
Efrem Kurtz, nationally known 

director of the Kansas City Phil
harmonic Symphony has been in
strumental in greatly extending the 
activities of the orchestra since his 
arrival some years ago. Tens of 
thousands throughout this area 
have enjoyed the distinguished 

K C Promotion 
Tops By Billboard 

One of the nation's top promo
tion awards was presented to 
KlvIBC of Kansas City in the recent 
10th Annual Radio Promotion Com
petition conducted by The Bill
board. KMBC was named 1st 
among all Network Affiliates, 
Regional Channel, in Overall Pro
motion. 

In making the award Billboard 
stated; "KMBC's promotion is well
rounded, covering not only sales 
and audience building, but public 
service as well. Station lives up to 
its promotion theme 'Perpetual 
pro-Motion.' A strong entry, par
ticularly from the standpoint of 
public service promotion, and the 
consistency of the overall job." 

music by means of the KMBC radio 
broadcasts in past years and with 
the addition of KFRM the listening 
audience is increased to en
velope the entire Kansas City trade 
area. 

Mr. Kurtz made hi~ American 
debut over fourteen years ago, as 
conductor of the Ballet Russe de 
Monte Carlo. He has since con
ducted such orchestras as the New 
York Philharmonic Symphony, the 
Chicago Symphony, the Detroit 
Symphony and the Montreal Sym
phony. Before corning to Kansas 
City Mr. Kurtz was associated with 
the National Broadcasting Com
pany for several years. 

KMBC Brush Creek 
Follies In 11th 
Successlul Season 

Playing before packt,cl houses at 
Kansas City's Ivanhoe Temple 
every Saturday nig·ht, the KMBC 
"Brush Creek Follie;;," Kansas 
City's favorite radio-stage show, is 
again providing entertainment to 
thousands in this, its eleventh suc
cessful season. 

Old favorites such as Colorado 
Pete, ,Jed Starkey, Th£! Rhythm 
Riders are in top form this season. 
Hiram Rigsby, long-time favorite 
of Brush Creek fans iE: back as 
emcee and really keeps things 
popin' every Saturday night. 
Millie and Sue axe back as are The 
Tune Chasers and Don Sullivan. 

The Brush Creek Follies is heard 
over KMBC each Saturday evening 
from 8:00 to 8:30 ancl from 9:45 
to 10:30. Sponsorship includes: 
Quisenbeny Feeds, Beaumont 4-
·w ay Cold Tablets, Rutherford's, 
Hy-Power Chili and Vess Cola. 

Cameron, Missouri Sun. John came 
to KMBC after receiving recogni
tion with Transradio for beating· 
all news service in Kansas City by 
several minutes with the story of 
the Pendergast guilty plea and 
sentence. During the war he served 
on Saipan with the Army Air Force 
and was awarded the Bronze Stai· 
Medal for his meritorious se1·vice. 

The six Sunday news broadcasts 
ove1· KMBC are heard at 7:15 and 
9:45 a.m.; noon; 6:00, 9:30 and 
11:00 p.m. 

Because Sunday radio news can 
be heard by all segments of the 
listening audience, the impact of 
the sales messages of the three 
"A's" of quality dairy products 
reaches far and wide. Grocers and 
Druggists should feel the effect of 
this extensive advertising by in
creased demand ... increased sales 
... and increased profits. 

SIGNS FOR SUNDAY NEWS ... 

The above map portrays the response to the KMBC-KFRM "Get Acquainted" 
Contest. Ar.ea encl~ed by solid black line represents the primary coverage area 
of KFRM., All coun:~ies from which mail was received during the contest are 
designated by benday; dark, within the KFRM primary coverage area, light 
benday outside the KFRM primary. 

Nearly all of KFRlVI's regular 
scheduled broadcasts are made 
from KMBC of Kansas City, and 
feature the famed rural service de
veloped in over a quarteT-century 
of programming for farm families. 

Mr. Arthur B. Church, founder 
and president of KMBC who has 
had more than a quarter-century 
of experience in radio program
ming, mostly for eastern Kansas 
and western Missouri, realizes in 
part his life long ambition to serve 
the entire Kansas City Trade Area 
with programming from its capi
tal-Kansas City. 

Having a "voice" from Kansas 
City is of particular economic im-

portance to Kansas farmers since 
it is the Kansas City markets 
which set prices for Kansas grain, 
livestock and poultry production. 
Phil Evans, director of farm serv
ice, and Bob Riley, marketcaster, 
both recognized leaders in their re
spective fields, are featured in 
daily reports to the Kansas farmer. 

For entertainment KFRM will 
have the services of KMBC's famed 
tal1mt, shows and personalities such 
as the KMBC Dinner Bell Roundup, 
the Brush Creek Follies and 
the nationally famed Texas Rang-
gers. 

The big $5000.00 "get acquaint
ed" contest launched the opening 
day of KFRM and extending for 
two weeks, received thousands of 
letters from two hundred nml thir
ty one counties in nine states. 

Each entrant received an cffi
eient new-type kl!Y ring; a total 
of 141 cash prizes in addition to 
numerous gifts of radios, candy and 
livestock were awarded winning en
tries. 

The map pictured above givm; a 
graphic description of the extent of 
KPRM coverage. Although KFRM 
is authorize<! to operate on 5,000 
watts, at 550 kc--a highl)· <lir<•<·
tionalizcd antenna gives it an ef
fe('tive radiated power to the south~ 
west of approximately 12,500 
watts. 

Comments fr o m listeners 

Mr. Walter Labhardt, (right) vice president of Aines, Arctic, and ABC signs the 
contract which puts John Farmer, (center) and the six Sunday KMBC newscasts 
to work for the 3 "A" products while Sam H. Bennett (left) vice-president and 
director of sales for KMBC observes, 

throughout the entire area stated 
"reception clear as a bell," "fir::;t 
station without interference" "won
<forful reception and fine pro
grams" attesting to the value and 
long felt need of KFRM's S(ll'Vice 

to farm families. 
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CONCERNING KFRM 
E:\,ce1wts front an open letter to the people of Kansas and the sur

romzding states on the advent of J{FRJ\II by Arthu1· B. Church, founder 
mul president. 

One of my moments of greatest disappointment and chagrin was 
at Manhattan, Kansas in 1922. I had been asked to speak at the Kansas 
State Teachers Convention. The hall was quite well filled. My audi
ence appeared respectful and attentive. Remember the year was 1922 
and radio broadcasting was just a-horning. I began something like 
this-

"The rural Smith family is seated about the family fireside. All 
are quiet. Unconsciously they have turned their 
eyes toward the loudspeaker from which will 
shortly come the voice of the President of the 
United States. The President is to talk to the 
families uI America, re11urtlirg uu maUen; of 
grave concern to all." 

Then I tried to explain ;'is11y forecast of the 
development of broadcasting' aiid what it would 
bring to the homes of Amer,ca!in entertainment 
and information, especially/ ttj people in very 
small communities, on farms,! and in isolated 
places. I was a rather young nian-just twenty
six-and when I sat down atj the end of my 

ARTHUR B. CHURCH dramatic and brilliant talk (I ~bought) I eager-
Founder and President ly anticipated loud and pleasant applause. I 

of KMBC and KFRM 
didn't get it. There was a very weak clapping 
of hands. The meeting chairman courteously 

thanked me and immediately went on to the next part of the program. 
I was crushed. I left the hall in a daze and with a resentment that 
increased until I became mentally furious. My radio dreams had been 
insulted. It simply couldn't be true that school teachers of all people 
wouldn't understand and believe my prophecies. 

Now, twenty-five years later, you can imagine my feeling of sat
isfaction when I see radio broadcasting developed far beyond those 
dreams in many respects, and you can imagine m~I pride and that 
of my associates in seeing come to fruition the seeds we have sown, 
so that we might bring to the homes throughout this great Heart of 
America area formation and entertainment from its trade capital-\ 
Kansas City. · 

KMBC EXPANDS 
Now the broadcasting voice of the radio stati~n I and my associates 

began in 1921, known as KMBC of Kansas City, is expanded by the 
addition of KFRM-the Kansas Farm Station in the Heart of the 
Nation. Developments in the art of broadcasting enable our radio 
engineers, by locating the KFRM transmitting station with its three 
transmitter towers in the wheat fields of rich north central Kansas, 
to concentrate the strong KFRM signal toward the southwest. Thus 
the KMBC-KFRM team can carry our broadcasting voice to the millions 
of people who make up our great Kansas City trade area. 

KFRM is programmed from Kansas City. For the first time 
in broadcasting history the government has licensed a station located 
far from its principal studios. Most transmitters are located only a 
few miles from the studios. For example, the KMBC transmitter is 
within six miles of the KMBC studios and business headquarters. The 
KFRM transmitter is almost two hundred miles from the studios and 
business headquarters which will activate it. The KFRM site is two 
hundred and forty acres, nine miles south of our Kansas Governor's 
home town of Concordia, and ~,bout forty-five miles north of the im
portant historical Kansas city of Salina. Special telephone ch·cuits 
requiring many months to build and costing many tens of thousands 
of dollars carry the program~, from the main studio control switch
board at Kansas City to the KFRM transmitter. 

The KMBC~KFRJYI Team 
The KMBC-KFRM team broadcasts many program features 

simultaneously, such as the nationally known Dinner-Bell Hour of 
:farm service features and entertainment, also newscasts, home making 
programs, Radio School House and various types of musical programs. 
However, KFRM broadcasts many programs and features especi
ally planned to the interests and needs of those who live in the great 
rural area that KFRM serves, with a strong clear signal. 

HEARTBEATS 

IN~UCINC 

JOHN S. McDERMOTT . . . 
KMBC's Director of Special Features 

Throughout the week, at 9 :45 
p.m., on KMBC, these familiar 
words "We now bring you another 
in a series of programs of par
ticular interest to those who live 
here in the Heart of America," 
spoken by John McDermott, reach 
many attentive ears. This series of 
programs, featuring a wealth of 
interesting, informative, material 
of civic import, is presented as one 
of the many public service features 
by KMBC. 

John McDermott, KMBC's direc
tor of special features, who is re
sponsible for the preparation and 
presentation of these broadcasts 
was born in Omaha, Nebraska, the 
first son of a banking family. His 
school career was marked by an 
impressive record on the athletic 
field where he lettered in basket
ball, football, baseball and track. 
John completed his formal educa
tion in l!:141, when he graduated 
from the University of Nebraska 
with his B. S. degree. 

At college, John was president 
of the senior class, sports editor of 
the College Daily and Cornhusker 
Annual, the college yearbook. 

In 1938, John was selected as a 
member of the United States Olym
pic Baseball Team which toured 
Great Britain giving exhibitions. 

Enters Radio 
John's introduction to radio be

gan in his college days when 
he conducted sports broadcasts for 
the University of Nebraska over 
stations KFOR and KF AB. Start
ing in 1938, until graduation, he 
presented three weekly 15-minute 
sports programs concerning activi-

ties on the University campus and I 
the conference area. I 

In 1941 ,John came to Kansas 
City to work in the Publicity de
partment of Mid-Continent Air
lines. In July, 1042, he joined the 
Kansas City Chamber of Commerce 
as a staff member of the Publicity 
department, moving up to the posi
tion of Publicity Director in 1943. 
In this capacity, he served as editor 
9f the Chamber publication, the 
"Kansas Citian." In January, 1946, 
he was named executive assistant 
to the Chamber Manager, and in 
July, he assumed the Publicity Di
rectorship of the 1946 American 
Royal. 

FEBRUARY, 1948 

Herewith are listed new program 
contracts over KMBC. 

Chrysler Corp., for DeSoto cars, 
sponsoring "Christopher Wells", 
9 :00-9 :30 p.m., CST, Sunday. 

Index Employment Co., for employ
ment services, sponsoring "Index 
To Music," 1:30-1:45 p.m., CST, 
Sunday. 

,John is very active in all types 
of civic work. He is immediate past 
president of the Nebraska Alumni 
Association of Greater Kansas City 
and Vice President of the Junior 
Chamber of Commerce. He is Pub- Kansas City Title Insurance Co., 
lie Relations Chairman of the Mis- sponsoring "Memory Lane of 
souri State Junior Chamber of 
Commerce and Secretary-Treasurer 
of the Kansas City Sports, Press 
and Radio Association. 

During the war years, he par
ticipated actively in Bond Drives, 
Red Cross, War Chest, OPA, and 
other programs in support of the 
war effort. A citation from the U. 
S. Naval Reserve inscribed to John 
S. McDermott for services render-

Sports," 6 :45-6 :55 p.rn., CST, Sat-
urdays. 

Land-Goddard Chevrolet Co., for 
new cars and service, sponsoring 
"The Tune Chasers", 7:30-7:45 a. 
m., CST, Monday, Wednesday, and 
Friday. 

International Si l v e r Company, 
sponsoring "Adventures of Ozzie 
and Harriet", 8:30-9:00 p.m., CST, 
Fridays. ed, hangs on his office wall at 

KMBC. He is one of fourteen Kan- Robinson Shoe Company, for Men's 

sas Citians so honored. vVomen's and Children's Shoes, 
sponsoring "My Favorite Story" 

John came to KMBC in January featuring Ronald Colman, 9 :45-
of 1946, as director of special fea- o 5 CST s cl 1 :1 p.m., , un ays. 
tures. In this capacity he presents G. :N. Coughlan Co., for Chimney 
such KMBC features as "Hear the Sweep, sponsoring KMBC News
Heart of America," Tuesday, cast with John Farmer, 12 :01-
Thursclay, and Friday at 9:45 p.m.; 12:11 p.m., CST, Monday, Wednes
"Kansas City Report," Wednesday day, Friday. 
evenings at 9 :45, and the many 
other KMBC reports on features of Katz Drug Company, for Retail 

Drug Products, sponsoring "Rhyspecial interest that take place in 
and around Kansas City. He is maline Time" 7 :45-8: 15 a.m., CST, 
active in local origination of such Monday through Saturday. (Re
CBS network shows as "Word newal). 
F th C t ,, "C S Berl Berry, Inc., for Century Mo-rom e oun ry, ross ec-
t . u· s A" I "P I Pl t 1 tm·s; ::':.forcur;f & Linccln C.;,:r;;;"---rnn, . . . anc eop es a - . . 
form." In all major KMBC sports Rudy Fick: Ford C~rs, sponsormg 

coverage he is on hand to present 
a vivid description of the excite
ment and color connected with such 
events. 

John and his very charming and 
attractive wife Betty are the proud 
parents of a lovely 27-month old 
daughter, Susan, who is still a 
little amazed when she hears her 
daddy's voice coming from the 
radio. 

So without further ado, shake 
hands with John McDermott, 
KMBC's director of special fea
tures. Next: month meet G. L. Tay
lor, recently re-elected vice presi
dent in charge of television for 
KMBC. 

KlVIBC Sportscast with Sam Molen, 
9:40-9:45 p.m., CST, Monday, 
Wednesday, Friday. 
Standard Pipe & Plumbing Sup
ply Co., Inc., for Plumbing & Heat
ing Supplies; Home Appliances, 
sponsoring KMBC Sportscast with 
Sam Molen, 9:45-9:45 p.m., CST, 
Tuesday, Thursday, Saturday. 
Duff & Repp Furniture Co., for 
Furniture & Household Furnish
ings, sponsoring "Salon Group", 
12 :10-12 :25 p.m., CST, Sundays. 
Beaumont Co., for 4-\Vay Cold Tab
lets, sponsoring "\Vestern Echoes," 
5:30-5:45 p.m., CST, Monday, 
\Vednesday, and Friday. 
Vess Beverage Company, sponsor
ing "Brush Creek Follies", for Vess 
Cola, 10 :15-10 :30 p.rn., CST, Sat
urdays. 
Beaumont Company, for 4--Way 
Cold Tablets, sponsoring "Brush 
Creek Follies", 9:45-10:00 p.m., 
CST, Saturdays. 
Schulz Baking Co., sponsoring "All 
Star ·western Theatre," for Butter
nut Bread, 8:00-8:30 p.m., CST, 
Tuesdays. 
Rutherford Food Corp., for Hy
Power Chili, sponsoring "Brush 
Creek Follies", 10:00-10:15 p.m., 
CST, Saturdays. 
Armour & Company, for Chiffon 
Flakes and Armour Meats, spon
soring "Hint Hunt," 3 :00-3 :25 p.m., 
CST, Monday through Friday. 
Lever Brothers, for Lipton Tea, 
sponsoring- "Arthur Godfrey's Tal
ent Scouts," 7 :80-7 :55 p.m., CST, 
Mondays. 
Interstate Bakeries Corp., for But
h11·-Nut Bread, sponsoring "All 
Star \Vestern Theatre," 8:00-8:30 
p.m., CST, Tuesdays. 
Proctor & Gamble, for P & G Ivory, 
sponsoring Lowell Thomas, 5 :45-
fi :OO p.m., CST, Monday through 
Friday. 

'Off hand, coach - how does your hockey team look this year?" 

John F . .Jelke Company, for Good 
Luck Margarine and \Vhipped 
Dressing, sponsoring the KMBC 
News with Bill Griffith, 8:25-8:30 
a.m., CST, Monday through Satur
day. 

! 
i 
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TINA PRESCOTT . . . 

This lovely songstress is Jill of the 

"Three Jacks and a Jill" vocal quartet, 

heard over KMBC on Borden's "County 

Fair" each Saturday afternoon at 2:00. 

Lucky, lucky "Jacks"! 

CHARLOTTE LAWRENCE . • . 

Providing the feminine interest on 

"Christopher Wells" heard over KMBC 

each Sunday at 9:00 p.m., for DeSoto

Plymouth, Charlotte pfays the part of 

Stacy McGill, girl Friday to Wells. A 
wonderful girl Friday ... or any other 

day. 

JOAN BARTON . . . 

The girl behind this lovely smile ap-

Staley Sponsors 
Evans On KFRM 

The Staley Milling Company 
was one of the first to sponsor 
simutaneous broadcasts on the 
KMBC-KFRM team ,vith exten
sion of the "Feed Lot Chats" 
program by Phil Evans, heard 
on KMBC-KFRM at 12 :25 p.m. 
Monday through Friday, By the 
addition of KFRM the Staley 
message will reach throughout 
the entire Kansas City Trade 
Area. 

"Ht•artheats" rl'ads the grocer trade 
paperg and condenses into this column 
the information that it feels will be of 
intere~t and assfatance to today's busy 
retail grocers. 

FOOD FIELD REPORTER, re
ports: "Food will. be plentiful in 
1948, but prices will remain high, 
according to a statement by Paul 
S. Willis, president of the Grocery 
Manufacturers of America, Inc. 
He declared that it is going to be 
a real task for the industry to hold 
down prices in the face of in
creased costs. Page 2; January 5, 
1948. 

HEARTBEATS 

Index Employment 
Sponsors Songs 
By Russ Roland 

The Index Employment Company 
has increased its radio advertising 
to include sponsorship of "Index 
To Music" over KMBC each Sun
day afternoon from 1 :30 to 1 :45. 

"Index to Music" is built around 
two KMBC personalities, Harry 
Jenks, pianist, and Russe11 Roland, 
tenor. The quarter-hour features 
songs and music designed for Sun
day afternoon listening. Jenks is 
well known to KMBC listeners, 
having entered Kansas City radio 
at the age of 12 in a prograi:n of 
piano· and organ music. Russell Ro
land, a native Kansas Citian, is 
a recent addition to the KMBC 
staff but his pleasing personality 
and tenor voice have established 
themselves in popular favor. 

The Index Employmen~ Company 
which recently moved to 1121-23 
Grand Avenue in Kansas City to 
occupy the entire fourth floor have 
the finest and largest office of its 
kind in the United States. Over 40 
trained men and women are em
ployed on the counseling staff of 
this large and well equipped em
ployment organization. A well de
fined system of screening assures 
each firm requesting personnel a 
recommended applicant who is 
qualified for the job. 

INDEX TO MUSIC . . . 

KFRM Signed For 
Cinder Blox 

Cinder Concrete Products 
company, makers of "Cinder 
Blox", who sponsor "Grain, 
Poultry and Produce Markets 
with Phil Evans" on KMBC, 
Monday through Friday at 12 :35 
p.m. ,were one of the first spon
sors to extend their sales mes
sage to the entire Kansas City 
Trade Area by the addition of 
KFRM, KMBC's associate sta
tion, which carries this program 
at the same time, Monday 
through Friday. 
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Buller-nut Promotes 
Improved Bread and 
Wrapper On KMBC 

. 
. 

To acquaint gro
cers and consumers 
in the Kansas City • area with the new, 

improved Butter-nut Bread that 
stays fresh longer, the Interstate 
Bakeries' Corporation has renewed 
sponsorship of "All Star Western 
Theatre," heard over KMBC each 
Tuesday night at 8:00. 

THE NEW BUTTER-NUT ON DISPLAY . . . 
A display of the new Butter-nut White Bread in its attractive blue and white 
checked gingham wrapper is admired by Bill Wilson, (left) manager ol the 
Schulze Baking Company and Charles Eatough, in charge of regional sales for 
KMBC. The NEW improved Butter-nut in the blue gingham wrapper has met 
with unanimous approval by housewives and grocers alike. 

The new, improved Butter-nut, 
now identified by its clean, bright 
blue and white checked gingham 
wrapper, was brought to the at
tention of housewives of this area 
by an intensive series of spot an
nouncements over KMBC. 

"All Star ·western Theatre," 
brings the authentic atmosphere of 
the West into your home each Tues
day night at 8 :00 over KMBC 
Starring America's great cowboy 
singers, the "Riders of the Purple 
Sage," Foy Willing, Al Sloey, Scot
ty Harrell and Johnny Paul, a truly 
enjoyable half-hour of fun and good 
music is presented; as pleasing to 
the ear as the new improved But
ternut is to the taste. 

PROGRESSIVE GROCER, re
ports: "The battle of the cleaners, 
between soaps and synthetic de
tergents, is just beginning, accord
ing to observers. Detergent manu
facturers explain that, when con
sumers are educated on what de
terg·ents will do, and get over their 
prejudices, they will buy detergents 
in preference to soaps. Detergents 
are cheaper in the long run, they 
say, despite a higher initial cost. 
Soap manufacturers assert, on the 
other hand, that detergents can 
never compete with soap on a price 
basis, because soap is made from 
by-products, lard and tallow, which 
will be reduced as much as neces
sary to keep the soap market. The 
wise thing for merchants to do 
under such circumstances is to 
stock both soaps and detergents 
until consumers make clear, by 
their purchases, which they prefer. 
Page 202; November, 1947. 

Mr. Arthur C. Hays/er, (seated) Managing Director of the Index Employment 
Company, outlines plans for the "Index To Music" program heard over KMBC 
each Sunday at 1 :30 p.m., to James R. Reese, (left) of the Reese Advertising 
Company; Russell Roland, (second from right) KMBC tenor, and Harry Jenks, 
KMBC pianist, who are featured on the program. 

Rudy Fick On KMBC 
For Sales & Service 

Rudy Fick, downtown Kansas 
City Ford Dealer ,vho features 
"The House of Sincere Service" 
has assumed a portion of the 
9 :40 KMBC Sportcast with Sam 
Molen, :Monday, \Vednesday and 
Friday, in addition to a series of 
spot announcements featuring Ford 
Service. 

"Heartbeats" reads the druggist trade 
papers and condenses into this column 
the information that it feels will be of 
interest and assistance to today's busy 
retail druggists. 

DRUG TRADE NE\VS, reports: 
"Druggists throughout midwestern 
states are watching a new type of 
distribution by a firm which cir
cularizes all types of retail stores 
and delivers merchandise, includ
ing drug sundries, every 60 days 
in its own trucks. 

A 4-page brochure for this firm 
plugs drug sundries, although 
much of its merchandise is of the 
apparel type. 

The items listed inelude sham-
poos, deodorants, aspirin, shave 
cream, cough and cold remedies, 
etc." Page 18; December 29, 1947. 

The Index Employment Company 
has used radio to present its em
ployment services to the people of 
Kansas City for some years with 
marked success. Be sure to listen to 
Index to Music each Sunday after
noon at 1 :30 for 15 minutes of en
joyable entertainment. 

K. C. Title & Trust 
Airs ''Memory Lane'' 

"Memory Lane of Sports" a new 
and exciting sports feature, nar
rated by Sam Molen, KMBC-KFRM 
director of sports, is now being 
presented under the sponsorship of 
the Kansas City Title and Trust 
Company. 

In presenting "Memory Lane of 
Sports," Sam brings to the KMBC 
microphone, fascinating, un-told 
stories of the past - the same 
kind of stories that are contained 
in his book "They Make Me 
Laugh." 

All stories are designed to ap
CHAIN STORE AGE, reports: peal to the entire family and Sam 

"Cream King Whipper, a new prod- Molen, a past master at telling 
uct introduced by the Kidde Manu- sports stories, puts dramatic feel
facturing Company, is a machine ing and action into each story that 
for home use which is said to make carries one to the very scene of 

KMBC Newscasts 
Renewed By Phillips 

The 9 :30 p.m. KMBC Newscast, 
Monday through Saturday, with 
Erle Smith, have been renewed by 
the Phillips Petroleum Company 
in the interest of Phillips 66 gas 
and oils. 

In addition to the 9 :30 p.m. 
KMBC news broadcasts Erle Smith 
is heard at 3:25 and 6:00 p.m. over 
KMBC, Monday through Saturday. 

Molen, designated number one 
sports commentator in the middle
west by The Sporting News in 
1946, presents two nightly sports
casts over KMBC, at 6:10 and 9:40 
p. m. Sponsorship, in addition to 
Rudy Fick, includes Berl Berry
Century Motors; Standard Super 
Stores; and the Standard Oil Com
pany. 

a pint and a half of whipped cream the event. 
pears as a frequent guest on the Gen- from a half-pint bottle of either In addition to "Memory Lane of FILLING IT UP WITH PHILLIPS 66 . . . 
eral Electric "House Party," heard over 

KMBC Monday through Friday at 2:30 
light or heavy cream. A knob on Sports" each Saturday night at 
the side of the whipper is turned to 6:45 Sam Molen presents two daily 

p.m. A very nice guest for a house party, squeeze out the whipped cream for sports features over KlVIBC at 6:10 

don't you agree? topping." Page 90, N ov1:mber, 1947. I and 9 :40 p.m. 

Erle Smith, ( center) KMBC News Editor gets another tank full of Phillips 66 
from Charlie Kelly, (left) while Mr. Leo Barry, (right) District Manager for 
Phillips casts an approving eye. Erle Smith, whose 9:40 p.m., KMBC Newscast is 
sponsored by Phillips has been getting his gas and oil at this same station for 
the past 13 years. 
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Robinson Shoe Co. 
Sponsors Colman 
In ''Favorite Story'' 

The Robinson Shoe Company of 
Kansas City has assumed sponsor
ship of "Favorite Story," heard 
over KMBC each Sunday evening 
at 9 :45 in the interest of their 
"Winthrop" brand shoes. 

Ronald Colman, one of the out
standing personalities in the en
tertainment world, conducts the 
"Favorite Story" series as fea
tured host, narrator and star. 

Colman, admired in radio and I 
films for his vibrant, persuasive 
voice and his perfect diction, com
bines his own talent with that of 
an all-star cast in this new pro
gram. Thrilling and romantic ad-

FAVORITE STORY • . • 

Land-Goddard Renews 
"Tune Chasers11 

Land-Goddard Chevrolet Com
pany has renewed its sponsor
ship of "The Tune Chasers," 
three days weekly; Mondays, 
\Vednesdays, and Fridays, in the 
interest of new car sales and 
service. 

The Tune Chasers, heard over 
KMBC Monday through Satur
day at 7:30 a. m., feature four 
lads in a distinctive style of mu
sic which among other musical 
instruments includes a musical 
washboard, complete with horns, 
whistles and bells. It's novelty 
music at its best by "The Tune 
Chasers" who have been featur
ed with the Kansas City Phil
harmonic Symphony Orchestra, 
washboard and all. 

Mr. Robinson (left) and Mr. Cox of the Robinson Shoe Company are pictured 

above before a recent window display featuring their sponsorship of the "Favorite 

Story" program heard over KMBC each Sunday night at 9:45. 

ventures from famous books and 
lpo-Pnrl<:: thP <::PlPcted f11voritPs of --"-----=,------:, ---- -- - ' 

notable public figures of today, are 
presented on "Favorite Story" and 
make an unforgettable adventurn 
in radio entertainment . 

Program titles of forthcoming 
broadcasts include: "Lodging For 
the Night" by R. L. Stevenson and 
selected by Frank Sullivan; "Alice 
in Wonderland" by Lewis Carroll, 
selected by Irving Berlin; "Rappa
cinni's Daughter" by Nathaniel 
Hawthorne, selected by Sydney 
Greenstreet; "Moby Dick" by Her
man Melville, selected by Howard 
Lindsay; and "Great Expectations" 
by Charles Dickens, selected by 
Walter Hampden. 

Hint Hunt Promotes 
Armour Products 

. 
. 

: Armour & Com
pany are now spon
soring a full 25-min

:utes of "Hint Hunt" • a new audience-par
ticipation show, heard over KMBC 
Monday through Friday from 3:00 
to 3:25 p. m. 

The first portion of the program 
features Armour & Co. Meats and 
the second portion, Chiffon Flakes. 

The program provides home
makers with many worthwhile 
ideas. 

HEARTBEATS 

Mindlin's Sponsor 
Wayne King Show 
Tuesday on KMBC 

Each Tuesday evening at 7 :30 
over KMBC the melodious strains 
of "The Waltz You Saved For Me" 
ushers in another program of the 
"Wayne King Show" sponsored by 
Mindlin's of Kansas City. 

Featuring the incomparable mu
sic of the Wayne King orchestra, 
beautiful blending of 17 pieces in 
arrangements that emphasize the 
melody, the glorious young voice 
of Nancy Evans, whose legitimate 
3 octave range has won the ap
plause of music critics and public 
alike and the smooth voiced roman
tic interpretations of Larry Doug
las, the "\Vayne King Show pro
vides the best in listening pleasure. 
I Franklyn MacCormack acts as 
1 narrator to round out the array of 
talent heard each Tuesday at 7 :30 
p. m. on the "Wayne King Show." 

Century Motors 
Renew Sportscast 

Berl Berry-Century Motors have i 
I 

renewed Sam Molen and the 9 :40 
p. m. KMBC Sportscast Mondays, 
Wednesdays, and Fridays for Ford, 
Lincoln and Mercury cars and auto
motive service. 

The 9 :40 sportscast with Sam 
Molen is heard over KMBC daily, 
including Sundays featuring late 
spOTts news by the number one 
sports commentator in the middle
west, Sam Molen, so designated 
by The Sporting News. In addi
tion to Berl Berry-Century Motors 
sponsorship the 9 :40 p. m. sports 
program is presented in the inter
est of Standard Oil on Sundays and 
Standard Super Stores on Tuesday, 
Thursday and Saturday. 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the advertisers result in 
greater sales for you as a retailer. 

Johns-Manville Corp.-Sponsor of 
"Bm Henry, News," heard over 
KMBC Monday through Friday at 
7: 55 p. m., offers free booklet, 
"Home Insulation." Mail requests 
to: Johns-Manville, New York. 
Luden's, Inc.-Sponsor of "Strike 
It Rich," heard over KMBC Thurs
day at 8 :30 p. m., offers tickets to 
broadcasts for reasons for wanting 
to "Strike It Rich." Send letters 
to Strike It Rich, 485 Madison 
Ave., New York 22, N. Y. 

FEBRUARY, 1948 

ST ACKIN' EM UP . . . 

Mr. N. V. Jamssen (left) of Vess Cola puts Hiram Higsby (right) emcee of the 
KMBC Brush Creek Follies, to work stacking a few cases of Vess Cola while 
Hiram mumbles; "What's the use? It's so good and sells so last I'll just have 
to take it down again so the customer can have it!" Vess sponsors the 10: 15 to 
10:30 portion of the KMBC Brush Creek Follies each Saturday night. 

HY-POWER PEDRO ... 

Mr. Frank Whalen, (left) president of the Whalen Advertising Company and Mr. 
Clark Ewing, (right) of the Rutherford Food Corporation show "Hy-Power Pedro'' 
(KMBC's David Andrews) an announcement of their sponsorship of the 10:00 to 

10: 15 p.m., portion of the Saturday night KMBC Brush Creek Follies. 

I , 

Prudential Insurance Co.-Sponsor a 

1 
of "Family Hour," heard over 

HIRAM HIGSBY, PROPRIETOR 

HEAR AUDITION AT KMBC STUDIOS ... 

Department heads, personnel and invited guests of Mindlin'f, fashionable Kansas 

City women's clothing store, gathered at the KMBC studios to hear a private 
audition of the Wayne King show. The program, sponsored by Mindlin's, may 

be heard over KMBC on Tuesdays, 7:00 to 7:30 p.m. 

Erle Smith Writes 
Magazine Article 

His article, entitled "Don't For
get That Radio Is Journalism Too/' 
mentioned radio's success in bring
ing Americans to the actual news 
scene. 

· KMBC each Sunday at 5 :00 p. m., 
offers copy of talk "The Future Be-
longs to Those Who Prepare For 
It." Address letters to Prudential 
Insurance Co., Newa1·k, N. ,T. 
N. J. 
Toni Co. - Sponsor of "Give and 
Take," heard over KMBC each Sat
urday at 1 :00 p. m., offers Toni 
Home Permanent vVave to one twin 
(offer open to twin8 only). Send 
Rnapshot of twins to Give and Take, 
Box !3511, St. Paul, Minn. 
American Home Products - Spon
sor of "Romance of Helen Trent," 
heard over KMBC Monday through 
Friday at 11 :30 a. rn. offers per
sonalized silver plated teaspoon. 
Send carton of Kolynos toothpaste 
to Helen Trent, P. 0. Box 16, New 
York, N. Y. 
B. T. Babbit Co. - Sponsor of 
"David Hantm," heard over KMBC Erle Smith, director of KMBC

KFRM news- bureau, has written 
an article for Quill and Scroll, of
ficial magazine for the interna
tional honorary society of high 
school journalists. 

Smith's newscast may be heard' Monduy through Fl'iday at 4:30 
over KMBC at 3:25, 6:00 and 9:00 p. m. offer Aunt Polly's birthday 
p. m., Monday through Saturday. and anniversary book. Send 25c 
His 3 :25 newscast is: also heard and Bab-0 Label to David Harum, 
over KFRM. Box 85, New York, N. Y. 

Russell Hay, (left) and Ray Rust (right) of Quisenberry Feeds drop in on Hiram 
Higsby, (who insists he did not lay the eggs in the basket) at his Quisenberry 
Feed Store for a little chat before attending the 8:00 to 8:15 p.m. portion of the 
KMBC Brush Creek Follies, sponsored by Quisenberry. 

SITTIN' IN . • . 
Mr. Ben West, (left) advertising manager of Standard Super Stores who sponsor 
Sam Molen (right) and the KMBC sportscast at 9:40 p.m. on Tuesdays, Thurs
days and Saturdays, sits in on one of Sam's recent broadcast to get a first hand 
picture of how KMBC's ace sportscaster, prepares and presents his nightly 
sportscasts. 
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KMBC-KFRM Hit Shows Feature 
Nationally Famous Texas Rangers 

Hailed by Variety magazine as "America's fore:most sing
ers of western tunes," The Texas Rangers, nationally famous 
stars of radio, stage and screen, are featured regularly over 
both KMBC and KFRM. Their exciting new album of cow
boy hymns, recently released by Bibletone, brings added 
proof of their ever-increasing popularity. Noted for their 

TALE NT ED VOCAL AND INSTRUMENT AL GROUP . . . 
The Texas Rangers, widely acclaimed singers of western songs, are starred 
regularly over The KMBC-KFRM Team. The famous singing unit, now back in 
Hollywood, appeared recently in the hit movie, "The Last Round-up," starring 
Gene Autry and a new movie with the Hoosier Hotshots, to be released soon 
and tentatively entitled, "The Texas Sandman." 

rich harmonies and melodic in
terpretations of favorite tunes 
the talented aggregation contin
ually turns in stellar perform
ances, whether before the micro
phone, movie camera or stage 
spotlight. Their popular musical 
programs have, for years, spelled 
close harmony for both listener 
and sponsor. 

The morning broadcast of The 
Texas Rangers, heard over KMBC 
at 7 :00 a.m., is sponsored by 
B.C. Remedy company for E.G. 
headache powders. 

The evening program, heard at 
5 :00 p.m., is presented by Purity 
Bakeries for Grennan cakes. 

Recently, both of these spon
sors renewed their contracts for 
another year. 

Hollywood Symphony 
Presented On KMBC 

"Hollywood Bowl Symphony," 
the first regular transcontinental 
broadcasts of the celebrated 
symphonic orchestra, is featured 
over KMBC each Sunday after
noon at 2: 00 p.m. Programs orig
inate from Hollywood's famed 
outdoor amphitheater. 

This is the twenty-seventh con
secutive season of symphony con
certs given in the Hollywood 
Bowl. The distinguished music 
director, Eugene Ormandy, con
ducts the series. 

"Hollywood Bowl Symphony" 
is presented by KMBC every Sun
day at a time traditionally re
served for symphonic music, The 
time is currently occupied by the 
outstanding summer series of 
CBS concerts. 

Standard Oil Renews 
Sam Molen's Sportscast 

Throughout the week, the mid
dle west's No. 1 sports commen
tator, Sam Molen, conducts daily 
sportscasts over The KMBC
KFRM Team. Popularity and 
authenticity of these fast-moving, 
dynamic broadcasts stems fron:1 
Molen's vast knowledge of sports. 

No grandstand quarterback, 
Molen learned about sports from 

actual partici
pation on the 
ctthletic field. He 
holdb the amaz
ing distinction 
of being a 12-
letter man. 

... A former all
;fj,~'state halfback 

from Illinois, he 
SAM MOLEN was also a star 

trackman and 
basketball player. 

When he talks of sports, he 
speaks with the voice of authori
ty. His stories appear regularly 
in the nation's leading sports 
magazines. 

Radio fans throughout the Heart 
of America hail him as their fav
orite sports commentator. He is 
on hand to give them an eye wit
ness account of every sport event 
on the local scene. 

Standard Oil company, spon
sors of his KMBC "Sports High
lights" at 6:10 p.m. daily and 
"Parade of Sports" at 9 :40 p.m. 
on Sunday, recently renewed their 
account over KMBC for another 
year. Programs are heard in the 
interests of Standard gas and 
oils and Standard Service sta
tions. 

11Happy Kitchen" 
On Air At New Time 

Betty Parker's "Happy Kit
chen" has moved to a new 
time spot on the KMBC-KFRM 
schedule. The popular pro
g-ram is now heard from 9 : 00 
to 9 :15 a.m., Monday through 
Saturday, and from 9 :00 to 
9 :30 on Saturdays. 

Heard on both KMBC and 
KFRM, "Happy Kitchen" is a 
widely heard service feature, 
presented at an hour when 
many homemakers are prepar
ing their daily menu lists. The 
program is conducted by 
KMBC-KFRM's g·r ad ua te 
home economist, Betty Parker, 
who is known throughout the 
middle west for her delicious 
recipes and practical household 
aids. 

New Morning Music 
Show a KMBC Feature 

A s'cintillating quarter-hour of· 
r h y th m-packed entertainment 
highlights the week's radio fare 
when KMBC presents "Bake Rite 
~'['-1::iic::d A!bum," ~fondny throt~gh 
Friday at 9: 15 a.m. 

The sparkling musical program 
features all-time musical hits as 
interpreted by the :tiationally 
famous Johnny Duffy orchestra. 

JOHNNY DUFFY ... 

Under Duffy's skillful baton, the 
orchestra plays music as it ought 
to be played-sweet and smooth. 

The personable, young man is 
a talented orchestra leader who 
has appeared in several movies 
and on network radio shows. In 
addition to his baton work, he 
composes original melodies and 
is a master of the Hammond 
organ. 

Featured with the Johnny Duffy 
orchestra are the two talented 
vocalists, Marylin, and Tommy 
Port. The rich voice of Marylin 
lovely song stylist, marks her as 
America's leading singing dis
covery. Tommy Port, romantic 
baritone, stepped into the nation's 
musical spotlight as featured 
singer with prominent orchestras. 
A former Army pilot, he sang 
with the Glenn Miller orchestra 
overseas. 

"Musical Album" is presented 
over KMBC by Wilson & Co., 
makers of Bake-Rite, the all
purpose shortening. 

Skilled Staff Of Trained Men 
Announce KMBC-KFRM Broadcasts 

In radio circles, a widely accepted theory states that 
announcers are pleasant-voiced microphone personalities who 
perenially remain behind the scenes. KMBC-KFRl\1 punc
tures that theory by programming its shows with an expert 
staff of skilled announcers. 

The men who handle all KMBC-KFRM originations, 
both commerci~l and sustaining 

are_ an outstan1ing group ~f well- KMBC Invites Fans T 0 
tramed, experienced radio art-

ists. A few a1Jr former program '' H"t Th J k t" 
directors of sm~ll stations. Many I e ac po 
of them bring ito the microphone 
artistic techniques they have 
gained as sing9rs or actors. 

LEE STEWART 

Lee Stewart, 
supervisor of 
announcers, 
heads the cap
able 7-man 
staff. A veter-
an radio per-
former, he has 
b e e n announc
ing for fourteen 
years; since 
1942, he has been 
with KMBC. 

In addition to his managerial 
duties as supervisor of the 
KMBC-KFRM announcing staff, 
Stewart appears regularly on 
"Big Brother Club," and, dur
ing the school year, portrays the 
genial schoolmaster on KMBC
KFRM's famous "Radio School
house." 

Each day thrnughout the year, 
the hard-working, smooth-func
tioning staff of announcers opens 
and closes KMBC-KFRM's busy 
radio day. Dulcet-toned Jay But
ler begins the broadcast schedule 
with an early morning sign-on. 
He appears regularly as pro
gram announcer for a variety of 
shows. 

Versatile Joe Marshall doubles 
as announcer and dramatic artist 
on K F R M's popular serial, 
"Lucky Corners." He portrays 
the seedy character, Titus Pinch
dollar. 

Announcers frequently appear 
throughout p r o g r a m s ; Frank 
Williams, for example, capably 
assists Betty Parker in present
ing the KMBC-KFRM "Happy 
Kitchen." 

Or, again, announcers may of
fer their distinctive style in guid
ing· musical Jwograms from one 
number to another-as when Paul 
Taylor or Gonion Heywood an
nounce the musical selections of 
the famous radio stars, "The 
Texas Rangers." 

Every member of the announc
ing staff is thoroughly schooled 
in the art of proper diction. Many 
of them are accomplished singers, 
like Fulton King, announcer of 
KMBC's "A Song Serenacfo." 

Evening announcer, Ken vVil
son who is H talented pianist, 
closes the broadcast rlay. From 
sign-on to sign-off, these capable 
announcers employ their full 
measure of skill in ushering into 
the homes of KMBC-KFRM lis
teners programs of distinctive 
quality and outstanding service. 

Radio's latest brain-game, "Hit 
The Jackpot," offers KMBC lis-
teners a chance to win thousands 
of dollars worth of valuable 
prizes. The exciting program is 
heard over KMBC every Tuesday 
evening at 8 :30 p.m. 

With smooth-voiced Bill Cullen 
as emcee, "Hit The Jackpot" gets 
underway by inviting two studio 
contestants to enter the radio 
intelligence test. 

Home listeners get a chance to 

collection of prizes by waiting 
for a phone call from the emcee. 
The call invites home listeners 
to answer the program's "secret 
sentence." The sentence is an
nounced after studio contestants 
have successfully answered a ser
ies of four brain teasers. 

As a means of selecting home 
participants, "Hit The Jackpot" 
invites listeners to write a post
card giving their name, address 
and telephone number. 

The unique entertainment pat
tern of the show brough-t the pro
gram immediate, spontaneous 
success. "Hit The Jackpot" is 
sponsored by the Plymouth-De
Soto dealers from coast-to-coast. 

KMBC Applies for 
Conditional TV Grant 

According to an announcement 
by Arthur B. Church, president 

and founder of KMBC-KFRM, 
Midland Broadcasting Company 

has filed a pe
tition with the 
Federal C om
mun i cations 
Commission for 
a conditional 
grant of KMBC's 

: application for 
a television sta
tion. 

Should this 
conditional 

ARTHUR B. CHURCH grant be sanc-
tioned, KM BC 

would be able to provide televis
ion programs before the end of 
the summer. 

In announcing the filing of 
this application, Mr. Church in
dicated that he is willing to take 
his chances on the possibilities 
of a permanent grant after com
petetive hearings, which now ap
pear likely for Kansas City tele
vision applicants. 
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Since its establishment a few decades ago as an important 
industry, radio has faced the unremitting scrutiny of gov
ernmental inspection. As a means of communication travel
ing through "free air," radio automatically gains entry into 
the privacy and sanctity of the American home. As a result, 
it is imbued with certain inherent responsibilities. And ways 
to meet these responsibilities are carefully outlined by the 
Communications Act, are daily enforced by the Federal 
Communications Commission. Far from hampering radio, 
intelligent legislation has fostered its growth. 

Moreover, radio has voluntarily added to these laws by 
adhering strictly to a body of self-imposed regulations. 
Thus, through its own agency, the National Association of 
Broadcasters, the industry has codified its practices. 

As an active member of NAB, The KlVIBC-KFRlVI Team 
subscribes fully to the standards of practice as defined in 
The Broadcasters' Creed. As a matter of fact, KMBC-KFRM 
augments the creed with its own set of exacting standards. 
Crime stories that play-up the horror angle, for example, 
are not heard on either station. KMBC-KFRM, like all mem
bers of NAB, recognizes its responsibility to present only 
those programs which conform to the dictates i of decency. 

View of Broadcasters 
However, recently NAB once again raised its objections 

to the 7-year old Mayflower Decision which forbids stations 
to editoralize on controversial issues. Judge Justin Miller, 
president of NAB and outspoken opponent of the May
flower edict, has charged that the decision violates the free
speech amendment to the Constitution and the no-censorship 
provisions of the Communications Act. 

"Obviously," stated Miller, "Congress cannot do indirectly 
through an administrative agent [FCC] what it is forbidden 
to do directly." He maintained that " ... speech, broadcast, 
is speech within the meaning of the first amendment, that 
prohibition of broadcast editorializing by the Commission 
is abridgment of fl·eedom of speech." 

James Lawrence Fly, nationally famous radio attorney 
who headed the FCC when the decision was handed down, 
countered Miller's arguments with fiery opposition. He de
nounced one-sided presentation of facts which might develop 
as a result of the "power of exclusion" which broadcasters 
have. Fly labelled radio's force as "not dynamite, but 
atomic." 

Thought Provoking Questions 
Posing a challenging query, Miller replied, "Is there any

thing in the first amendment, or anywhere else in the Con
stitution, which says that because one medium of comm uni-, 
cation is more effective in its impact than another, it shall 
be restrained'? Is it suggested that because of its powerful 
influence, radio does not come, properly, within the meaning 
of the first amendment?" · 

While there have been no official answers to Miller's ques
tions, fact remains that the Mayflm.ver Decision is still in 
effect. However, eighty-eight per cent of U.S. :broadcasters, 
according to an actual survey, believe that thev should have 
the editorial right under the Communication Act and first 
amendment. And fifty-five per cent would inaugurate edi
torial activities if the Mayflower ban were re1noved. Those 
broadcasters who foresee the end of the edict are ready to 
admit that the Commission will never lift the ban without 
imposing a new set of restrictions. 

Perhaps restrictions, in themselves, are tacit admissions 
that standards for broadcasting can never be final. Broad
casting as a creative art is still developing; as such, it must 
continually strive for new ways to achieve greater advances. 

HEARTBEATS· 

IN~UCING 

KEITH B. SHAFFER . . . 

Looking back at their entry into 
radio, few men view the inter

esting route which, last May, 
brought Keith B. Shaffer to a 

time salesman's desk with the 
Midland Broadcasting company. 

Shaffer, who under the super
vision of Sam H. Bennett, vice 

president and sales director, man

ages KFRM sales, began his pro

fessional career as an auditor 
with Fox Midwest Theaters. 

After three years, he forsook 
the cinematic ledgers to become 
a special agent accountant with 
the Federal Bureau of Investi
gation. If ever radio seemed dis
tant to Mr. Shaffer, it was that 
day in 1941 when he took the 
oath for government service. 

Special Assignments 

After three months of training 
in Washington D.C. and Quan
tico, he was stationed with the 
FBI in New York. He handled 
assignments of a confidential na
ture. Cases on which he worked 
frequently appeared as front-page 
news, though he is reluctant to 
divulge any information. 

A quick glance at printed re
cords 1·eveals that he assisted in 
the widely publicized capture of 
the Nazi saboteurs who landed 
on Long Island in 1942. 

His first-hand, on-the-scene ex
periences ·with the bureau has 
convinced him that the FBI, in 
his own words, " ... is the most 
efficient organization in the 
world." 

After four and a half years, 
Mr. Shaffer terminated his ser
vice with the government to ac
cept a radio position. He joined 
Erwin, W asey & Co., nationally 
famous New York advertising 
agency, as time buyer. In that 
capacity, he bought radio time 

for a variety of well-known ac
counts. 

In May, 1948, Mr. Shaffer made 
the long stride across the desk 
from buying to selling radio time. 
Three months ago, he joined the 
sales staff of the Midland Broad
casting company where he han
dles KFRM sales. 

A college graduate, Mr. Shaffer 
studied Business Administration 
at Kansas University. He re
ceived his degree in 1938. 

During his school days, he was 
active in sports. He lettered in 
tennis when he attended high 
school in his native town of Madi
son, Kansas. To this day, tennis 
is his favorite sport, with swim
ming and hunting placing high 
on the list. 

However, he no longer has time 
for active participation in athlet
ics. He's fully occupied promot
ing some new sales idea or track
ing down a bit of research on 
KFRM, KMBC's daytime affili
ate station for rural farm cover
age. Capable, enthusiastic, Mr. 
Shaffer rapidly wins the confi
dence of his associates. 

He is married and lives in 
Kansas with his wife, Evelyn. 
They have a daughter, Karen 
Sue, who is 5 years old. 

In the next issue of Heartbeats, 
"Introducing" will present Jim 
Burke, Director of Special Fea
tures. 

Five G-E Dealers 
Present KMBC Show 

A 15-minute musical treat, fea
turing both "smooth" and "swing" 
musical favorites, is presented 
regularly over KMBC on "Songs 
of Our Times." The rhythmic 
song festiial is heard Monday 
through F:diday at 2 :15 p.m. 

With musical flashbacks to the 
roaring 20's, Bob Grant's popular 
orchestra interprets America's 
top tunes of two decade;, ago. 

Kay Penton, charming vocalist, 
lends her talents to the delightful 
program wpile the talented bari
tone, Art Gentry, at the other 
encl of Bob/ Grant's musical lad
der, completes the cast of singers. 

"Songs of Our Times" is heard 
over KMBC under the joint spon
sorship of five Kansas City Gen
eral Electtic dealers from both 
Kansas and Missouri. 

Kansas dealers are the James 
Murray company and the Glan
ville Furniture company. Missouri 
dealers include Belmont Appliance 
company, Smith Appliance com
pany and Todd Electric company. 
The group of dealers present the 
program in the interests of G-E 
electrical appliances. 

"Songs of Our Times" precedes 
KMBC's presentation of General 
Electric's popular network pro
gram, "Hoi;ise Party." 

"To each of our live losing contestants-a yea Is iupply of toothpaste." 
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Herewith are listed new program 
contracts over KMBC-KFRM, KMBC 
and KFRM. 

KMBC-KFRM 
Peter Paul, Inc.-for candy and 
gum, presents News with John 
Farmer, Tuesday, Thursday, Sat
urday at 12 :00 noon. 

Kellogg Co.-· for Kellogg's cereals 
presents varied schedule of spot 
announcements, Monday through 
Friday. 

KMBC 
"Wilson & Co. - for Bake-Rite 
shortening, presents "Bake Rite 
Musical Album," Monday through 
Friday, 9 :15 a.m. 

Phillips Petroleum Co.-for Phil
lips 66 gasoline, oils and Phillips 
service renews sponsorship of 
News with Erle Smith, 9 :30 p.m., 
lVIonday through Saturday. 

Byer Rolnick Co.-for Self-Con
forming hats, presents schedule 
of spot announcements 6:10 p.m., 
Tuesday through Saturday. 

Purity Bakeries Corp.-for Gren
nan Cakes renews sponsorship of 
The Texas Rangers, 5:00 p.m., 
Monday through Friday. 

John F. Jelke Co.-for Good Luck 
margarine presents News with 
Bill Griffith, 8 :25 a.m., Monday 
through Saturday. 

Kansas City Power & Light Co. 
for service presents schedule of 
spot announcements, 9 :45 a.m., 
Monday, vVednesday and Friday. 
Three Kansas City, Mo. dealers-

Belmont Appliance Co., Todd 
Electric Co. and Smith Appliance 
Co.-and two Kansas City, Kans., 
dealers-Glanville Furniture Co. 
and James Murray Co.-have con
tracted for joint sponsorship of 
"Songs of Our Times," 2:15 p.m., 
Monday through Friday. 

Criterion Cleaners & Launders -
for laundry service present sched
ule of spot announcements, 10 :30 
a.m., lVednesday. 

American Tobacco Co.-for Lucky 
Strikes, present varied schedule 
of spot announcements. 

Hall Ice Cream Co.-for ice cream 
presents "Happy Kitchen," 9:15 
a.m., Saturday. 

Mid Continent Petroleum Corp. 
for Diamond D-X renews sponsor
ship of News with Bill Griffith, 
7:15 a.m., Monday through Sat
urday. 

Peppard Seed Co.-presents News 
with John Farmer, 12 :55 p.m., 
Monday, vVednesday and Friday. 

Standard Oil Co.-for Standard 
gas, oils and Standard service re
news sponsorship of Sam 1\folen's 
"Sports Highlights," daily, Mon
day through Sunday, 6:10 p.m., 
and "Parade of Sports," Sunday, 
9:40 p.m. 

B C Remedy Co.-for B C Head
ache powders or tablets renews 
sponsorship of The Texas Rang
ers, 7:00 a.m., Monday through 
Friday. 

Gold Seal Co. - for Glass Wax 
presents News with Erle Smith, 
'• 2~ M •>: o p.m., I onday through Sahff-
day. 

,v ashington State Fruit Commis
sion-for apricots presents varied 
schedule of spot announcements, 
Monday through Saturday. 

KFRM 
Glasco Milling Co.-for poultry, 
hog and dairy feeds, presents 
"Your Farm and Ours," with Ken 
Parsons, 12:55 p.m., Monday, 
·wednesclay and Friday. 
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LAURENE TUTTLE ... 

Lovely Laurene Tuttle, cast as secre
tary to Sam Spade, lends both steno
graphic and dramatic ability to radio's 
dashing sleuth when Wildroot hair 
tonic presents "The Adventures of 
Sam S_oade," heard over KMBC each 
Wednesday evening at 10:30 p.m. 

GINNIE POWELL ... 

Glamorous Ginnie Powell, new radio 
singing star, adds a touch of melodic 
charm to the hilarious "Morey Am
sterdam Show," heard over KMBC 
each Saturday evening at 8:00 p.m. 

She's a lovely addition for Amster
dam's, or any one else's, show. 

LORETTE FILLBRANDT ••. 

Attractive radio actress, Lorette Fill
brandt, plays the sympathetic young 
nurse whose service to the residents 
of an underprivileged community pro• 
vides touching drama lor "The Guid
ing Light," presented over KMBC 
Monday through Friday, 4:15 p.m., 
by Proctor & Gamble for Duz. 

HEARTBEATS 

KMBC-KFRM Complete News 
Coverage Proves Popular 

Each day of the week, newscasts by The KMBC-KFRM 
Team present to vast listening audiences in the Heart of 
America the latest developments on the local, national and 
international scene. The smooth-functioning, up-to-date 
news bureau-staffed by seven widely experienced, com
petent newsmen under the direction of Erle Smith, manag
ing news editor-pffers a full schedule of 99 locally origi
nated newscasts each week. 

A battery of six teletypes 
brings the wire services of both 
the Associated Press and United 
Press to the humming newsroom. 
Local correspondents offer full 
coverage on hometown headline 
stories. All KMBC-KFRM news
casts are especially written and 
edited for midweste1•n listeners. 

Erle Smith, an accomplished 
journalist who has devoted his 
entire career to journalism, began 
newspaper work 
a s a delivery 
boy and con
tinued up every 
rung of the lad
der from cub re
porter to man
aging editor of 
a large, metro
politan daily. 

He entered ra-
dio newscasting fRLE SMITH 

in 1925, during its pioneering 
years. Since 1934 he has headed 
the KMBC news staff. 

His three daily broadcasts are 
a popular radio feature in the 
I-Ieart of America. Since 1939 his 
9:30 p.m. newscast over KMBC 
has been sponsored without inter
ruption by the Phillips Petroleum 
company who recently renewed 
their contract for another year. 

His 6 :00 p.m. edition of the 
news is sponsored over KMBC by 
Metropolitan Life In$urance com
pany, Monday, W e~nesday and 
Friday. 

· The mid-afternoon news, heard 
at 3 :25 p.m., is presented over 
KMBC by the Gold Seal company 
in the interests of Glass Wax. 

Noon news, featuring John 
Farmer, opens the popular, wide-

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the advertisers result in 
greater sales for you as a retailer. 

DeSoto-Plymouth - Sponsors of 
"Hit The Jackpot," heard over 
KMBC Tuesday evening at 8 :30 
p. m., offer chance to win thous
ands of dollars worth of valuable 
prizes as telephone contestant. 
Send postcard with name, address 
and telephone number to "Hit 
The Jackpot," 485 Madison Ave., 
New York, N. Y. 
Borden Co.-Sponsors of "County 
Fair," heard over KMBC Satur
day afternoon at 2 :00 p. m., of
fers $50 cash prize to wives for 
winning pictudes of husband per
forming some kind of stunt; pic
ture to be used by Parade Maga
zine. Send photos to Borden's 
County Fair, CBS, New York. 
Luden's, I 11 c. - Sponsors of 
"Strike It Rich," heard over 
KMBC every Sunday evening at 
8 :30 p. m., invite listeners to send 
request for tickets and to give 
reasons for wanting to "Strike It 
Rich.'' Write to Strike It Rich, 485 
Madison Ave., New York, N. Y. 
Phillip Morris-Spon;;ors of Ev
erybody Wins," heard over KMBC 
Friday evening at 9 :00 p. m., is 
offering cash awards for use of 
questions, on any subject, that 
are accepted for the program. 
Send five questions, written on 
back of Phillip Morris wrapper, 
to Phillip Morris, P.O. Box 732, 
New York 8, N. Y. 

ly-heard "Dinnerbell Roundup" on 
both KMBC and KFRM. 

John Farmer, like all KMBC-
KFRM newsmen, is an experi
enced editor and a graduate of 
college journal-
ism. His was 
raised, almost 
literally, on a 

diet of printer's 
ink; his father 
owned and pub
lished the Cam-
eron, Missouri, 
Sun. JOHN FARMER 

Monday, Wednesday and Fri
day his noon edition of the news is 
presented over KMBC-KFRM by 
Peter Paul candy. Later, at 12:55 
p.m., his news is heard under the 
sponsorship of the Peppard Seed 
company. 

Morning newscasts, always 
popular among mid-western audi
ences, are conducted by Bill Grif
fith. 

A former newspaper man, he 
has covered practically all beats 

that are usually 
assigned on 
large-circulation 
dailies. He had 
worked his way 
to acting c i t y 
editor before en
tering r a d i o 
newscasting. 

BILL GRIFFITH Hi s morning 
broadcast, presented at 7:15 a.m., 
has recently been renewed for an
other year by the Mid Continent 
Petroleum company in the inter
ests of Diamond D-X. 

Similarly, the John F. Jelke 
company, for Good Luck margar
ine, has renewed his 8 :25 a.m. 
newscast for another year. 

Phil Evans Reviews 
Latest Groin Markets 

Throughout thB week, the news 
that's important to K M B C
KFRM's widespread audience of 
rural listeners, the news about 
"Produce, Poultry and Grain 
Markets," is presented by expert 
farmcaster Phil Evans. 

A widely experienced radio 
commentator on agricultural top
ics, Phil directs the KMBC
KFRM farm service. His pene
trating analyses of market condi
tions are an outstanding public 
service feature of both stations. 

The most skillful farmcaster in 
mid-America, Phil entered radio 
in 1929. Before joining the staff 
of KMBC-KFRM, he was agri
cultural commentator on the net
works. 

As director of the Service 
Farms, situated near Stanley, 
Kansas, he conducts scientific ex
periments in farming, tests new 
farm products tmd follows-at 
first hand-the latest farm de
velopments and trends. 

His varied work brings him in
to daily contact with livestock 
producers, ag1·icultural market
ing experts, successful farmers, 
farm writers and editors, mem
bers of college faculties, 4-H 
Club leaders and Future Farm
ers of America. In point of ex
perience, he is one of the country's 
most skilled farmcasters. 

His "Produce, Poultry and 
Grain Markets" are presented 
over The KMBC-KFRM Team 
Monday through Friday, 12 :35 
p. m., by Garst, Thomas Hybrid 
Corn company in the interests of 
Pioneer Hybrid Seed Corn. 

"Heartbeats" reads the grocer 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

PROGRESSIVE GROCER re
ports: "A new dry ice product, 
made of saw dust and chemicals, 
will soon make its appearance on 
the market. Called Super-ice, the 
compound was first used for over
seas shipment of perishables for 
military consumption. 

"The initial sales campaign of 
the product will be directed at 
the larger users of refrigeration. 
This product might soon be used 

. ' 
by grocers since it can be adapted 
for use with produce displays to 
help keep mefohandise fresh and 
in peak condition." Page 154, July 
1948. 

FOOD FIELD REPORTER re
ports: "A tyP,e of coating which 
posesses th ~ "melt - in - your
mouth" consistency of chocolate, 
it is now available in fruit flav
ors and in any desired color. Ex
hibited at a recent New York ex
position, the I product is manu
factured by :¢xtrax company of 
Brooklyn. 

"Frutti-Kote" is used for fill
ing or coating cookies, doughnuts, 
wafers, ice-cream pops and vari
ous kinds of candies. Eleven dis
tinct fruit flavors are available; 
each flavor is tinted to the ap
propriate color." Page 40, July 5, 
1948. 

Jenks, Lowe Star 
On Musico:I Program 

I 
Every Sunday afternoon at 1 :30 

p.m., the melodious strains of 
"The Song Is You" introduces 
KMBC's musical half-hour, "A 
Song Serenade.' 

The popular show features the 
musical talents of Harry Jenks, 
organist, and Bob Lowe, tenor. 
Versatile Jenks frequently trans
fers his keyboard artistry from 
the organ to the piano for a 
melodic interpretation of a popu
lar favorite. 

Lowe stars as vocalist whose 
singing style brings freshness and 
enjoyment to the excellent musi
cal series. 

"A Song Serenade" is presented 
over KMBC by Index Employ
ment company whose offices now 
occupy the entire fourth floor at 
1121-23 Grand Ave., Kansas City, 
Missouri. 
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Ace Formcost Series 
Conducted by Parsons 

Informative farm talks by ex
pert agronomist Ken Parsons are 
featured exclusively over The 
KMBC-KFRM Team. His popu
lar morning program, "Better 

Farming," is 
presented s i x 

each week 
6:55 a. m., 

:lirect from the 
Ser

vice Farms in 
Kansas. 

As assistant 
· director of the 
KMBC-KFRM 

KEN PARSONS 
Service Farms, 

Pm·sons continuously conducts 
agricultural experiments for the 
benefit of both mid-western 
farmers and the manufacturers 
of farm equipment. From these 
tests, he culls valuable facts on 
proper use and effectiveness of 
insecticides and herbicides, ad
vanced farming techniques, and 
other pertinent information of 
distinct value to farmers. Mo1·e
over, he makes daily reports of 
his findings to KMBC-KFRM's 
widespread rural audience when 
he presents his highly rated 
morning program, "Better Farm
ing." 

On Tuesdays, Thursdays and 
Saturdays "Better Farming" is 
heard under the sponsorship of 
the Julius Hyman company, man
ufacturers of Chlordane - the 
new insecticide agent for the con
trol of grasshoppers, agricultural 
insects and livestock parasites. 
Chlordane, made by the Julius 
Hyman company, is formulated 
by the Cook Chemical company 
of Kansas City. 

On Mondays, Wednesdays and 
Fridays, the program is pre
sented over KMBC-KFRM by the 
Cook Chemical company, who re
cently extended their sponsor
ship. 

Vacations Are Over 
Back on the air after an 

eight week summer vacation, 
two popular radio programs 
have resumed their schedule 
over KMBC. 

"Club 15," featuring Bob 
Crosby as singing emcee, is 
heard at 6 :30 p.m. Barbara 
Whiting, talented songstress, 
shares the vocal spotlight on 
Monday, Wednesday and Fri
day; outstanding guest vocal
ists are heard on other nights. 

Each week day at 6 :45 p.m., 
Edward R. Murrow brings his 
comprehensive report of world 
news to the microphone. 

These programs are heard 
over KMBC under the spon
sorship of Campbell Soups. 

INTERVIEWS BASKETBALL NOT ABLES . . . 

Basketball in mid-summer is unusual for Kansas City, but when it occurred 
Som Molen, KMBC-KFRM director of sports, took full advantage of the rarit; 
in interviewing three nationally known cagemen. Shown here (left to right) 
are Adolph Rupp, University of Kentucky coach; Molen; Reaves Peters, sec
retary ol the Big Seven Conlerence; and Omar (Bud) Browning, coach ol the 
Phillips Oilers. The Kentucky and Phillips squads merged to represent the 
United States in the Olympic games. The gentlemen were photographed 
during an exclusiYe Molen interview over KMBC-KFRM. 
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Hal Harvey Joins 
T earn News Staff 

Hal Harvey has joined Henry 
Wheat to become the second 
newscaster assigned specifically 
to KMBC's 5,000 watt daytime 
associate, KFRM. News bureau of 
the affiliate station is headed by 
Erle Smith, managing news editor 
of The KMBC-KFRM Team. 

Harvey has developed an unu
sual technique for interpreting 

HAL HARVEY ... 

news the way that radio listeners 
like best to hear it. An astute 
newsman, he is a member of 
Sigma Delta Chi, national honor
m·y fraternity for journalists. He 
is a graduate of the University of 
Kansas, where he studied journal
ism. 

Harvey's versatile microphone 
technique combines the skills of 
both newscaster and radio tech
nician. A former studio engineer, 
he understands both "behind-the
scene" and "on-the-air" problems 
of broadcasting. He is heard Mon
day through Friday at 5 :00 p.m. 
aml on Sunday aL 8 :GO a.in., 1 ;00 
and 5 :00 p. m. 

Henry Wheat, KFRM's other 
special newscaster, may be heard 
Monday through Saturday at 8 :00 
and 11:00 a.m.; 1:00 and 1:55 p.m. 

KMBC-KFRM To Feature 
Entire Cast At Fairs 

KMBC-KFRM's stellar line-up 
of famous radio personalities will 
appear in person at coming fairs 
in both Missouri and Kansas. 
The complete cast of noted stars 
will be seen at both Sedalia, dur
ing the Missouri State Fair, Au
gust 22 through 27, and at the 
Hutchinson . Free Fair, Septem
ber 19 through 22. 

Again this year, as in the past, 
broadcasts originating from the 
fairs each day promise to be one 
of the most popular events on 
the midway. Fair goers will have 
the opportunity to see and hear 
the KMBC-KFRM stars they've 
enjoyed for years over the radio. 

Hiram Rigsby will serve as em
cee when KMBC originates its 
popular "Dinnerbell Roundup" 
from the Sedalia fair and when 
KFRlW conducts both "Dinnerbell 
Roundup" and "Western Round
up" from the Hutchinson fair. 

All-Star Cast 
Rhythm Riders, the famous 

four man vocal and instrumental 
group, will feature their melodic 
interpretations of western songs. 
Tune Chasers will entertain with 
their wide repertoire of popular 
tunes. 

Colorado Pete, cowboy singer 
whose golden-tooth smile literally 
sparkles, will present western 
songs. KMBC-KFRM's dl'y wit 
from Cinquapin Holler, Jed Star
key, will add a touch of humor 
to the star-studded festival. 

Other stellar performers who 
will be sharing the spotlight in
clude Sunny Daye, talented song
stress; Millie and Sue, attractive 
singing duet; Lazy River Boys, 
hillbilly trio of instrumentalists 
and singers; Don Sullivan, cele-

"Caravan11 Makes Trek 
To New Spot 

The popular musical pro
gram, "Camel Caravan," has 
moved to a new time spot on 
the KMBC schedule. The me
lodic half-hour, featuring the 
music of Vaughn Monroe, is 
now presented each Monday 
evening at 9 :00 p.m. 

Program features music by 
the Vaughn Monroe aggrega
tion, "the most talked-of band 
in the land," and vocal selec
tions by attractive songstress 
Betty Norton and the Moon 
Maids quintet. Each week, 
Monroe plays host to two 
guest entertainers. 

The sparkling program is 
sponsored by the R. J. Reyn
olds Tobacco company, makers 
of Camels cigarettes. 

"Rhymaline" Fans 
Enioy Program's Fun 

Hilarity runs wild when David 
Andrews and Harry Jenks pre
sent KMBC-KFRM's zany quar
ter-hour of comedy and music. 
The entertaining show is heard 
over KMBC Monday through Sat
urday at 8:00 a.m.; and over 
KFRM, Monday through Friday 
at 9:30 a. m. 

Radio listeners are invited to 
share the fun of the program by 
submitting original rhymes which 
contain song titles. The authors 
of ,-vinning rhymes receive a cash 
award and "diploma;" in addi
tion, their rhymes are read over 
the air. 

David Andrews, witty master 
of ceremonies, sets a merry pace 
for the mad-cap program while 
Harry Jenks, maestro of the 
org·an and piano, provides the 
music. 

George Morris Joins 
KMBC-KFRM Sales Staff 

According to an announcement 
by Sam H. Bennett, vice president 
and sales director, George Morris, 
sales representati~e, has been 
named to the sales department of 
The KMBC-KFRM Team. He 

GEORGE MORRIS . . '. 

handles retail sales. A former 
member of a Denver advertising 
agency, Mr. Morris has had ex
tensive experience in sales and 
promotion. 

During the recent war, he serv
ed as a pilot with both the Army 
and Navy. 

He is a graduate of the Uni
versity of Denver where he ma
jored in business administration. 

brated cowboy balladeer. 
Along with the cast of talented 

performers will be K M B C
KFRM's noted farm commenta
tor, Phil Evans, director of the 
Service Farms. He always makes 
it a point to be on hand when 
there is an opportunity to meet 
the people who listen to his popu
lar farm broadcasts. 

In more ways than one, it's 
"Fair Days" ahead for The 
KMBC-KFRM Team. 

HEARTBEATS 

Ace Comedy Team 
Recalls Debut on KMBC 

Radio's favorite exponents of 
sophisticated wit, "mr ace and 
JANE" present their hilarious 
show over KMBC every Friday 
evening at 7:00 p. m. Now a 
celebrated network program, the 
show had an impromptu origin 
eighteen years ago over KMBC. 

As Goodman Ace, writer, pro
ducer and co-star of the show, 
explains in the August issue of 
Radio Mirror, "Twelve years as 
newspaperman, and a commenta
tor over KMBC in Kansas City 
gave me my first radio work 
which, under the title of The 
Movie Man, consisted of doing 
a radio version of my own news
paper column, reading the fun
nies on the air (something that 
had never, at that time, been 
done before), reviewing plays and 
pictures." 

One evening, The Movie Man 
was called upon at the last min
ute to fill in for a program. His 
wife, Jane, had been waiting for 

RIOTOUS COMEDY TEAM 

Favorites for fourteen years, Goodman 
and Jane Ace are living up to their 
:-eputation DS radio's 11earliest and 
sharpest husband-wife team" on their 
new comedy series, "mr. are and 
JANE." 

him outside of KMBC's studios. 
She too was called, and for fif
teen hilarious minutes, the young 
couple played an imaginary 
bridge game over the air. 

Ace's dour resignation to his 
wife's lame-brained playing as 
well as her side-splitting mala
props proved to be a perfect 
laugh-formula. The pattern is 
as successful today as it was that 
rainy evening years ago when the 
Aces made their first air appear
ance. 

Since then their 1·ise to fame 
has made radio history. From 
KMBC, the program moved to 
Chicago and finally New York. 
At the height of its popularity, 
the Aces retired from profession
al life. But in January of this 
year, they resumed it. 

Once again, their riotious com
edy is heard over KMBC when " 
"mr ace and JANE" air their 
domestic troubles, Friday evening 
at 7:00 p. m. 

Pause That Refreshes 
Returns To The Air 

Rested after summer vacations, 
Percy Faith and Jane Froman, 
the stars of radio's celebrated 
show, "The Pause That Refresh
es," have returned to the micro
phone. They are heard each Sun
day, 5 :30 p.m. over KMBC. 

Maestro Faith and his aggre
gation share the program's spot
light with lovely vocalist, Jane 
Froman who has almost entirely 
recovered from the severe injuries 
which she sustained as the result 
of a wartime airplane crash. 

Roger Pryor has returned to 
the show in his established role 
as host. 

"The Pause That Refreshes" 
is presented by the Coca Cola Co., 
who recently renewed sponsor
ship for another year. 

"Heartbeats" reads the druggist 
trade papers and condenses into this 
column the information that it feels 
will be of interest and asBistance to 
today's busy retail druggi5ts, 

AMERICAN DRUGGIST re
ports the sales success of a skill
ed Iowa druggist. "Believing that 
the modern drug store can bore 
its customers with too many 
special sales, this druggist lim
its them to a few each year. But 
these few are on the spectacular 
side, employing spot radio an
nouncements, direct radio broad
casts from the store, large dis
play advertising. 

"During a four day 'le sale' 
more than $8,000 worth of mer
chandise was sold. One reason 
for the tremendous success of 
these sales is the excellent at
titude of employees who receive 
special commissions and cash 
prizes during sales. The druggist 
offers both his own staff and the 
public an attractive deal." Page 
132, July, 1948. 

CHAIN STORE AGE reports: 
"Beau Kit, a matching brush and 
comb in a plastic case, retailing 
at fifty-nine cents, is announced 
by the Empire Brush Works of 
Port Chester, N. Y. 

"The brush, six inches long 
with four rows of nylon bristles, 
and its matching comb, with 
coarse and fine teeth, are of clear 
plastic. The case is in red or 
blue plastic with a slide fastener 
closure and can accommodate oth
er make-up items. 

"It is packed with an individual 
display card for interior or win
dow display." Page 72 of Sec
tion One, Drug Executives Edi
tion. 

Millie and Sue 
Star On Hit Show 

Popular throughout the mid
west, Millie and Sue, talented 
singing duet, are featured over 
both KMBG and KFRM. 

The attractive vocal and in
strumental tluet star over their 
own show which is presented sim
ultaneously over both KMBC and 
KFRM everyday at 5:30 a.m. 

They appear regularly over 
both stations on "Dinnerbell 
Roundup" and over KFRM on 
"Western Rpundup." In addition, 
they are fe!tured in the nation-
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"Happy Kitchen" Has 
New Saturday Sponsor 

Betty Parker, skilled home eco
nomist, conducts KMBC-KFRM's 
popular home-service feature, 
"Happy Kitchen." Presented sim
ultaneously over both stations, 

BETTY PARKER ... 

the program is heard each week
day from 9:00 to 9:15 a.m.; on 
Saturdays, "Happy Kitchen" is 
extended to a full half-hour. 

Sponsorship of KMBC's second 
segment of the Saturday pro
gram has been assumed by an 
entirely new sponsor-Hall Ice 
Cream Company of Kansas City, 

Kansas. 
First 15-minute portion of the 

program continues to be presented 
by Standard Milling company in 
the interests of Aristos enriched 
flour. Aristos also sponsors Tues
day and Thursday broadcasts of 
"Happy Kitchen" over KMBC. 

Betty Parker, who features in
teresting and timely items for 
homemakers, is a graduate home 
economist. She received her de
gree from Oklahoma A & M. 

Widely recognized throughout 
the mid-west as a radio person
ality and food authority, she has 
edited ne;,v5paper rocipe {;Olun1n:.;, 
conducted cooking schools and 
classes, and originated countless 
delicious recipes. 

ally famous radio-stage hit, 
"Brush Creek Follies." 

The popular stars provide their 
own musical accompaniment with 
Millie playing mandolin and Sue, 
who is the youngest member of 
the KMBC-KFRM talent staff, 
playing the guitar. 

But the versatile girls don't 
stop there. Millie can play the 
fiddle, too, and Sue frequently 
performs on the accordian. The 
musically gifted girls have even 
taught themselves cackle-singing 
and yodeling. 

On personal appearance tours, 
Millie and Sue have been capti
vating audiences by their singing 
and brief comedy routines. 

KMBC-KFRM ~/TERALLY TAKES TO THE AIRWAYS ... 

To keep t,,id-western radio listeners posted on latest developments in air power, 
KMBC-KFRM staged a spectacular aerial broadcast from the Olathe Kansas 

' I f 

naval air1 station. Flying in a Navy plane, Jim Burke, KMBC-KFRM director 
of special features, described a mock dog-fight between sixty airplanes. He 
is shown ;(left, holding mike), as he interviewed Capt. Campbell Keene, com
manding 1officer of the naval air station. In the photograph are (left to 
righ~J _Burke,_ Capt .. Keene, Lt. _commanders Gordon and Witherspoon. Lt. 
Davis 1s P,artrafly hidden from view while (extreme left) father of one of the 
flyers obkrves the scene. A jet lighter appears in the background. 
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Television Thrills Excited 
Spectators At Missouri Fair 

For the first time in the history of the Missouri State 
Fair, television was exhibited last month before enthusiastic 
throngs of mid-western fair-goers. State Fair officials ar-

VIDEO MAKES HISTORY AT MISSOURI FAIR ... 
This year, for the first time in the history of the Missouri State Fair, television 
was exhibited. The spectacular exhibit, arranged by officials of the State 
Fair through the cooperation of KMBC, offered thousands of midwesterners 
their first glimpse of television. Clint Williams, video cameraman, is shown 
in the main grandstand as he prepared to televise an exciting motorcycle race. 
Nearby, fair goers watched the race from "box seats" in front of the eight 
television receivers which were displayed exclusively in the KMBC exhibition 
tent. 

ranged the spectacular display 
through the cooperation of KMBC 
of Kansas City. 

Eight television receivers were 
displayed in the KMBC tent 
where excited fans-sometimes in 
breathless awe - glimpsed their 
first view of the electronic art 
which has captured America's 
imagination. 

Four hours of daily telecasts, 
fed by direct wire to the TV re
ceivers, gave spectators full video 
coverage of the Fair's highlight 
events. KMBC's modern mobile 
unit roamed the Fair grounds to 
present remote video shows. 
Cameras in the grandstand tele
vised a full schedule of events, in
cluding the famous horse races. 

Comfortably seated TV view
ers, as though in magic box seats, 
watched the complete panorama 
of the State Fair unfold before 
their eyes as they scanned tele
vision receivers in the KMBC dis
play tent. 

Television will be exhibited 
again for fair-goers at the Kan
sas Free Fair in Hutchinson. 

FBI Dramas Resume 
Weekly Spot on KMBC 

·with its summer hiatus well 
in the past, "F.B.I. in Peace and 
\Var" has resumed its radio bat
tle against crime and criminals. 
The series is presented over 
KMBC every Thursday at 7 :00 
p.m. 

Each stirring program captures 
the drama, daring and excitement 
of the government's courageous 
war against racketeers. Each 
week's drama presents a differ
ent episode in the exciting work 

of Federal agents, suggested and 
inspired by Frederick L. Collins' 
book, "The F.B.I. in Peace and 
War." Collins has been an expert 
of F.B.I. affairs since 1935 when 
he learned Federal police methods 
by sitting in on training classes 
and studying documents covering 
hundreds of important cases. 

Field agent Sheppard appears 
on every broadcast and is con
vincingly portrayed by radio's 
talented actor Martin Blaine, with 
supporting casts chosen from 
broadcasting's best-known play
ers. 

"F .B.I. in Peace and War" is 
sponsored over KMBC by Proc
tor & Gamble in the interests of 
Lava soap. 

CBS Symphony Resumes 
Sunday Series On KMBC 

Once again, the harmonious 
strains of the celebrated CBS 
Symphony orchestra are heard 
over KMBC each Sunday after
noon at 2 :00 o'clock. 

Intermission Greenroom, a fea
ture of the afternoon musical 
presentations during the past 
summer, h a s been continued. 
James Fassett, producer of the 
broadcasts, serves as moderator. 

Resumed in September, the 
concert series has been scheduled 
for four weeks. Alfredo Anton
ini conducts the first three pro
grams and Bernard Herrman is 
conductor of the fourth broad
cast. 

Sunday, October 10, at 2 :00 
o'clock, the New York Philhar
monic-Symphony will begin its 
nineteenth season over the Col
umbia network when it resumes 
its afternoon broadcasts. 

Molen Sportscasts 
Reach Vast Audience 

Middle-west's No. 1 sports 
commentator, Sam Molen, pre
sents daily sportscasts over 
The KMBC-KFRM Team. His 
widespread audience of loyal 
followers have come to recog
nize him as mid-America's 
voice of authority in sports. 

His rapid-fire sportcasts, 
reviewing highlight events on 
the local and national scene, 
bear witness to his leading 
position as sports participent 
and commentator. To Molen 
belongs the amazing record 
of having won 12 letters in 
sports. 

His "Sports Highlights" at 
6 :10 daily and "Parade of 
Sports" at 9 :40 p.m. on Sun
day are presented over KMBC 
by the Standard Oil company. 
Programs are heard in the in
terest of Standard gas and 
oils and Standard service sta
tions. 

News Editor Named 
To Honorary Position 

Capable newsman Erle Smith, 
managing news director of The 
KMBC-KFRM Team, has been 
named chairman of the executive 
committee of the Missouri As-

ERLE SMITH 

sociation o f 
Associated 
Press Broad
casters. 

The honor 
was conferred 
upon the skill
ful 1•~dio jour~ 
nalist by the 
state associa
tion which has 
authorized his 

committee to make a continuing 
study of AP radio news reports. 

An accomplished newsman, 
Erle Smith has devoted his en
tire career to journalism. He be
gan his newspaper work as a de
livery boy and continued up every 
rung in the ladder from cub-re
porter to managing editor of a 
large, metropolitan daily. 

He entered radio newscasting 
in 1925 during its pioneering 
years. Since 1934 he has headed 
the KMBC news staff. 

Today, as managing news edi
tor of the KMBC-KFRM news 
bureau, Erle Smith directs a staff 
of seven full-time newscasters. 

In addition, he presents a daily 
schedule of three newscasts at 
3:25, 6:00 and 9:30 p.m. His late 
evening newscast, followed by 
Sam Molen's sportscasts, is a 

popular, long-established KMBC 
feature. 

Erle Smith newscasts are 8pon
sored at 3 :25 p.m., Monday 
through Saturday by the Gold 
Seal company, makers of Gold 
Seal glum; wax; at 6:00 p. rn., 
Monday, Wednesday and Friday, 
by the Metropalitan Life Insur
ance company and, Tuesday, 
Thursday and Saturday, by Stude
baker corporation; 9:30 p.m., 
Monday through Saturday by the 
Phillips Petroleum company. 

Second KFRM Contest Emphasizes 
Team'~ Effective Radio Coverage 

The valuable, far-reaching radio service furnished to 
listeners in the Heart of America by The KMBC-KFRM 
Team was, once again, forcefully illustrated by the wide
spread response to KFRM's second giant radio contest which 
was concluded in August. The contest attracted literally 
thousands of entrants, including those people living far 

DETERMINING WINNERS IN KFRM CONTEST . . . 
Photographed as they selected final winners in KFRM's second giant radio 
contest are a grotip of six expert judges. Seated are (left to right) W. G. 
Peters, president, Peters Serum company; John D. Hilburn, president, Kansas 
City Advertising and Sales Executives club; Russell May, president, Quisenberry 
Mills, Inc.; Herb 1. Borr, Herb 1. Barr & Sons Ranches, Leoti, Kansas. Stand.
ing are (left to right) Jim Groebe, vice president, Cook Chemical company 
and 1. 8. Woodbury, vice president, R. 1. Potts, Calkins & Holden. Absent 
when the photograph was taken were Harry Darby, president, American Royal 
association; C. 1. Maney, president, Live Stock Exchange and Ray E. Adams 
of Maple Hill, Kan:ms. 

beyond the area covered by the offers its fans a full diet of ra
station's proved half milli-volt dio fare that is intelligently 
signal. styled f 01· rural listeners. Farm-

• When final tally was taken, casts, direct from the 800-acre 
figures revealed that letters had KMBC-KFRM Service F arms 
been received from 253 counties 
in 11 states. The tally sheet, in 
itself, is convincing proof that 
The KMBC-KFRM Team provides 

near Stanley, Kansas, and mar
ketcasts direct from the Kansas 
City Livestock Exchange build-

unparalleled radio coverage of the ing, bring listeners vital informa
vast Kansas City trade area. tion that bears the stamp of on-

Selecting winners of the contest the-scene authenticity. 
imposed a difficult problem upon 
the board of judges-an impar
tial, well-qualified group of prom
inent civic and bm;iness leaders in 
the Kansas-Missouri area. 

After careful deliberation, the 
judges finally reached a decision 
in the presentation of prizes. Top 
three grand prizes in the contest 
wen1 a 1949 Ford 4-door sedan, a 
Gibson refrigerator and "Freezer 
Locker." 

The contest drew heavy re
sponse from the entire state of 
Kansas and cut impressively into 
portions of Oklahoma, Texas, 
Colorado and Nebraska. In ad
dition, scattered response came 
from six other states! 

Letters indicate that rural lis
teners have c,m1e to depend on 
KFRM for farm reports, market
casts, news and weather. They 
appreciate K FR M's excellent 
schedule of broadcasts, program
med by KMBC of Kansas City. 
This unusual programming tech
nique provides rural listeners 
with a complete schedule of fine 
quality radio entertainment. 

As KMBC's daytime associate 
for Kansas farm coverage, KFRM 

Outstanding Services. 
Daily up-to-the-minute news

casts, weather reports and sports 
broadcasts complete the schedule 
of regular service features pre
sented by the station. 

On the distaff side, the valu-
able services of Caroline Ellis, 
noted woman commentator of 
"The Happy Home," and Betty 
Parker skilled home economist 
who conducts "The Happy Kitch-
en," a<ld to the station's prescn~ 
tation of well-balenced programs. 

l\1usic, comedy and drama round 
out the KFRM day. 

Broadcasting daytime only at 
an assigned frequency of 550 kilo
cycles, KFRM is a 5,000 watt 
station; however, its antenna, di
rectionalized to the southwest, 
transmits a signal with an e:ffec
tive radiated power of 12,500 
watts. KFRM's transmitter i;; in 
Cloud County, Kansas. 

Teamed with Kl\IBC of Kansas 
City, the station provides com-
1>lete radio coverage of the entire 
Kansas City trade territory. 



Page 2 

Published with the editorial purpose of furthering the reputation, the distribution and 
sales of KMBC-KFRM advertisers as well as to offer a means of informative news 
concerning the activities of KMBC-KFRM and of the radio industry, our free system 
of broadcasting dedicated to serving the home and the nation in peace as in war. 

KMBC - - KFRM and KMBC - FM 
of Kansas City 

MIDLAND BROADCASTING COMPANY 
Arthur B. Church, President and General Manager 

Karl Koerper, Vice President and Managing Director 
Sam H. Bennett, Vice President and Director of Sales 

G. L. Taylor, Vice President-Television 

Published by the KMBC-KFRM Promotion Department 

John S. McDermott, Promotion Director 
Eugene Moss, Editor 

CHICAGO (1) 
180 N. Michigan 

Franklin 6373 

DETROIT (26) 

Nationally Represented By 

FREE & PETERS, INC. 
NEW YORK (22) 
444 Madison Ave. 

Plaza 5-4130 

HOLLYWOOD (28) ATLANTA (3) 
3463 Penobscot Bldg. 6331 Hollywood Blvd. 322 Palmer Bldg. 

Cadillac 4255-4256 Hollywood 2151 Main 5667 

SAN FRANCISCO (4) 
58 Sutter 

Sutter 4353 

FORT WORTH 
406 W. 7th Street 
Fort Worth 3-1234 

Crackdown On Giveaways 
Early in August, the Federal Communications Commis

sion unleashed a powerful blast intended to end radio's give
away craze by imposing rules which would put millions of 
dollars worth of programs off the air for violation of the 
lottery laws. 

Commission authorities indicated that virtually all of the 
network "big money" shows would be hit. However, several 
small programs, employing the giveaway technique but 
depending solely on studio audiences, would probably emerge 
unscathed. These programs, apparently, are not the main 
target. 

Each prograrn, FCC, has made clear, would be judged 
separately. The Commission has proposed four tests to de
termine whether a show is or is not in violation of the 
national lottery laws. 

Determining Factors 
Under the FCC's proposal, any giveaway program would 

be deen1ed to violate the lottery section if the v;inner's selec
tion "is dependent in any manner upon lot or chance," and 
if anyone of the following conditions prevails: 

If the winner or winners are required to be -listening to 
the program in question or watching it on television . . . 

If the winner or winners are required to answer a question 
whose answer-or aid in answering-is given on a program 
broadcast over the station . . . 

If the winner or winners are required to answer the phone 
or write a letter if the phone conversation or contents of 
the letter, or substance thereof, are broadcast by the station. 

FCC crackdown came at a time when the giveaway fever 
had reached its height. Each week, hundreds of thousands 
of dollars worth of radio prizes flooded the land; every 
six weeks, giveaway prizes hit the $1,000,000 mark. 

Networks made no immediate response to the Commis
sion's proposal, but indicated that they would comply with 
the code of the National Association of Broadcasters. 

Position of NAB 
Under the newly ratified code, NAB has gone on record 

as opposing any type of program intended to "buy" audi
ences and as frowning on contests in which chance, rather 
than ability and skill, is the determining factor in selecting 
the winner or winners. 

Scarcely had FCC announced its position when embar
rased Commission lawyers discovered that the 80th Con
gress, on June 25, had passed a law recodifying the Criminal 
Code of the Department of Justice and, in so doing, had 
removed Section 316 of the Communications Act, the Com
mission's anti-lottery authority. FCC had not been notified 
of the revision. 

While learned lawyers and "corridor . exp~rts" argued 
FCC's legal right to maintain its present stand, the Com
mission itself gave no indication that it was experiencing 
any upset in its administrative prerogative. Meanwhile, a 
clear-thinking spokesman for the Department of Justice 
indicated that legal morass should not becloud the issue. 
"Actually," he observed, "it's a matter for the FCC and 
broadcasters to resolve among themselves." 

Existing· FCC Authority 
Debating the Commission's right to outlaw giveaway pro

grams is, perhaps, a process of splitting legislative hairs. 
The FCC is authorized to consider the "Congressional man
date that no licensee should broadcast any program contain
ing any advertisement or information concerning any lot
tery, gift enterprise or similar scheme." 

Broadcasters are ready to meet any fair charge, includ
ing the accusation that giveaways are a poor substitute for 
bona-fide entertainment. Broadcasters, furthermore care
fully establish the complete legality of every program before 
allowing it to be put on the air. Actually, both FCC and 
broadcasters are met on common grounds; both are inter
ested in radio as a medium of public service. Attracting 
advertisers is the broadcaster's by-product for successfully 
accomplishing his primary function. 

The underlying common goal of both FCC and broad
casters places th.e A~erican pu~lic in the role of beneficiary. 
The current agitation over giveaways can result only in 
better programming for the nation's radio listeners. 

HEARTBEATS 

UCING 

JAMES E. BURKE, JR. . . . 

From interviewing shapely 
bathing beauties to flying a mock 
dog fight with crack naval air 
squadrons, it's "all in a day's 
work" for versatile Jim Burke, 
KMBC-KFRM director of Special 
Features. 

To inject the ring of authen
ticity into his broadcasts, Jim 
may scale a towering steeple or 
explore the dank darkness of 
underground caverns. No matter 
how tough the assignment, he 
knows how to saddle it and ride 
it smoothly across the airways. 

Talented Actor. 
His penchant for dramatics dates 

back to childhood when he made 
up his mind "to be an actor on 
the New York stage." 

To a large extent, he realized 
that ambition, ·having appeared 
on Broadway and having starred 
in several radio dramas emanat
ing from New York. But let's 
start "The Jim Burke Story" at 
its beginning. 

A native Kansas Citian, Jim 
attended local schools and was 
graduated from the University of 
Kansas City where he majored in 
English and Speech. While he 
earned his first dollar by selling 
magazine subscriptions, he has, 
for all practical purposes, never 
done any other type of work but 
radio. 

Ten years ago, when still a 
teen-ager, he broke into radio as 
an announcer on a local station. 
A year later, he moved to another 
station where he handled both 
announcing and special events. 

In 1941, Jim went to Denver 
as director of special events for 
KLZ. He served in that capacity 
until the following year when he 
entered the armed forces. 

Broadway Appearance. 
Jim's dramatic ability soon 

landed him a part in the Air 
Force's f am o u s production, 
"Winged Victory." In 1943 he 
appeared on Broadway with the 
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military cast of the show; the 
following year, he journeyed to 
Hollywood for the movie version 
of the play, 

After his discharge from the 
Air Force, he returned to Kan
sas City where he resumed his 
radio career. B11t the networks, 
like a powerful magnet, drew 
the young actor back to New 
York. 

During an eventful two years 
in the East, the spotlight of net
work radio was focused on him. 
B:e played the male lead in the 
popular CBS daytime serial, "Rose 
of My Dreams," and was cast in 
a prominent role in the perennial 
favorite, "Stella Dallas." 

Coast to coast programs be
came a matter of routine for 
Jim while he was in New York. 
During a guest appearance on 
"Studio One," he portrayed a 
neurotic ex-GI. "The role was 
heavily dramatic," he recalled, 
"but highly enjoyable." 

At another time, when he made 
a guest appearance with Frankie 
Frisch on "Bill Stern's Sport 
Show" over NBC, he was cast as 
a gangster. Curiously NBC cast
ing directors always put him in 
gangster roles; casting directors 
of other networks never did. 

The rich resonance and dulcet 
tone of his speaking_ voice earned 
him the coveted role of narrator 
for two Christmas broadcasts of 
the Nativity. His warm sincerity 
and convincing performance 
brought down garlands of praise 
from the traditionally caustic 
radio critic of the New York 
Times. 

While the spotlight of network 
radio can be glaringly brilliant, 
it never blinded Jim from his 
secret ambition - handling his 
own broadcasts and directing 
special features for a prominent 
mid-western station. "Most net
work actors," he noted, "dream 
of the day when they'll be hand
ling their own complete show." 

Reaches Goal 
Jims . dream came true when 

"Rose of my Dreams" was sud
denly discontinued. He stepped 
from dramatic roles to directing 
special features for KMBC in his 
hometown of Kansas City. 

Jim conducts "Heart of Ameri
ca," over KMBC Tuesday, Thurs
day and Friday at 9 :45 p.m. and 
over KFRM at 4:00 p.m. on the 
same days. On Wednesdays, he 
presents "Kansas City Report" 
over KMBC at 9:45 p.m. and over 
KFRM at 4:00 p.m. In addition, 
he does sports color work on 
special broack::i.sts presented in 
conjunction with Sam Molen, 
KMBC-KFRM Director of Sports. 
His favo1·ite sports are tennis, 
baseball and basketball, but he 
no longer has time for active par
ticipation. His free time is fully 
occupied by his wife and their 
two children. 

In the next issue of Heartbeats, 
"Introducing" will present George 
Morris, member of the KMBC
KFRM Sales Department. 
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"Our Washington correspondent has just handed me some exclusive news from 
the capitol." 
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Herewith are listed new program 
contracts over KMBC-KFRM, KMBC 
and KFRM. 

KMBC-KFRM 
Penick & Ford, Ltd.-for My T 
Fine Desserts, present "The Hap
py Kitchen," with Betty Parker, 
Wednesday, 9:00 to 9:15, a. m. 
Quisenberry Mills - for Farm 
Feeds, renews spons01·ship of 
15-minute segment of "Brush 
Creek Follies," heard over KMBC 
each Satm·day evening 9 :45 to 
10:30 p. m., and over KFRM 
each Sunday, afternoon, 2:00 to 
2:45 p. m. 
Seeck & Kade, Inc.-for Pertus
sin, present 1-minute spot an
nouncements, 7 :45 a. m., Monday, 
Wednesday and Friday. 

KMBC 
American Home Products Corp. 
-for Anacin, present varied 
schedule of spot announcements. 
Carter Pie Company-for Carter 
pies and pastries present spot 
announcements, Monday, 8:30 
a.m. 
Helzbergs - for diamonds and 
jewelry, present daily schedule of 
spot announcements. 
\Vildroot Company-for Wildroot 
hair tonic, renews sponsorship for 
fifty-two weeks of "Adventures 
of Sam Spade," heard over KMBC 
every Wednesday at 10:30 p. m. 
General Foods Corp.-for J ell-O 
presenb; "mr ace & JANE," heard 
over KMBC Friday evening, 7 :30 
p.m. 
Armour & Co.-for Chiffon flakes 
and Armour meats, renews spon
sorship for fifty-two weeks of 
"Hint Hunt," heard over KMBC 
Monday through Friday, 3 :00 
p.m. 
Lever Bros.-for Lux soap and 
flakes, renews sponsorship for 
fifty-two weeks of "Radio Thea
ter," heard over KMBC everv 
Monday at 8 :00 p. m. • 
Lever Bros.-for Pepsodent tooth
paste and powder, presents "My 
Friend Irma," heard over KMBC 
Monday, 9 :00 p. m. 

KFRl."1 
Fifth Army Hdqtrs.-for recruit
ing service, present spot an
nouncements, Monday, 8:00 a. m. 
Siebert & ,vmis, Inc.-for Servel 
refrigerators, Bendix products 
and Coleman products, presents 
spot announcements, M o n d a y 
through Saturday, 8:15 a. m. 

Renews Sponsorship 
Of Ace Mystery Drama 

"Adventures of Sam Spade," 
whose sponsorship has recently 
been renewed by the Wild1·oot 
company for another 52-week 
period, is heard ovel' KMBC evei·y 
Wednesday evening at 10:30. 

Voted the "best radio mystery 
of the year" by the Mystery Writ
ers of Anwrica, the program re
creates Dashiell Hammett's fam
ous private detective, Sam Spade. 
Cast in the title role is celebrated 
star of screen and radio, Howard 
Duff. 

Each week, the prize-winning 
program earns a new blue ribbon 
in its expert presentation of au
thentic, hard-hitting drama. 

Program's authenticity stems 
from the fact that its creator 
Dashiell Hammett, was himself 
an ace private detective in the 
same San Francisco that Sam 
Spade now Toams. 

The exciting-, satisfying 1·adio 
show is presented over ~ KMBC 
~ach \:ednesday at 10:30 p. rn., 
m the mterests of \Vildroot hair 
tonic. 
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JANETTE DAVIS . . . 
The sweet tunes ol pretty warbler 
Janette Davis add a sparkling touch 
to the "Arthur Godfrey Show," heard 
Monday through Friday over KMBC 
at 8:30 to 9:00 a.m. for Gold Seal 
Glass Wax (15-minutes) and the Nat
ional Buiscuit com_oany {15-minutes) 
and at 10:00 to 10:30 a.m. lor Liggett 
and Mvers Tobacco company in the 
interests of Chesterfield cigarettes. 

JULIE STEVENS . . . 
Talented actress Julie Stevens plays 
the title role in Columbia's oldest 
daytime serial, "The Romance ol 
Helen Trent." Now in its sixteenth 
year, the oopular serial is sponsored 
over KMBC Monday through Friday, 
11 :30 a.m. by American Home Prod
ucts corporation (Whitehall Phar
macal Co.) in behalf of Kolynos tooth
paste. 

ALVINA TEMPLE .•. 
Lovely young Hollywood actress, Al
vina Temple, is frequently cost in 
supporting roles in the prize winning 
dramas ol "Dr. Christian," presented 
aver KMBC each Wednesday evening 
at 7:30 p.m. by the Chesebrough 
Manufacturing company far Vaseline 
products. 

"Rhymoline" Expands 
To 45-Minute Program 

Hilarity takes the reins when 
KMBC-KFRM present the riot
ous show, "Rhymaline Time." The 
ace music-comedy show has been 
expanded over KMBC to a three
quarter hour program. The show 
is presented Monday through Sat
urday, 7 :30 to 8: 15 a. m.; the first 
half hour is heard simultaneously 
over The KMBC-KFRM Team. 

"Rhymaline Time" invites lis
teners to share the fun of the pro
gram by submitting original 
rhymes which contain song titles. 
The authors of winning rhymes 
recieve a cash awaed and a di
ploma. 

In addition, David Andrews, 
emcee of the program, reads the 
rhyme over the air as Harry 
Jenks, pianist, and The Tune 
Chasers, instrumental quartet, 
play the requested tunes. 

Spontaneity of the program 
sets a merry pace for the hum
orous, tuneful show. 

On Monday, Wednesday and 
Friday, the final quarter hour of 
"Rhymaline Time" is sponsored 
over KMBC by the Katz Drug 
company. On Tuesday, Thursday 
and Saturday, the same segment 
of the show is presented by the 
Land - Goddard Chevrolet com
pany. 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the advertisers result in 
greater sales for you as a retailer. 

Armour & Co.-Sp01;sors of "Hint 
Hunt," heard over KMBC Mon
day through Friday at 3 :00 p.m., 
offer miscellaneous merchandise 
prizes. Send favorite household 
hint with enclosed Chiffon box 
top to "Hint Hunt," Box 3505, 
Chicago 77, Ill. 

Borden Co.-Sponsors of "County 
Fair," heard over KMBC each 
Saturday at 1 :30 p.m., offer $50 
prize to wives for prize pic
tures of husband performing some 
kind of stunt; picture to be used 
by Parade mag·azine. Send photos 
to Borden's "County Fair," CBS, 
New York, N. Y. 

Continental Baking Co. - Spon
sors of "Grand Slan1," heard over 
KMBC Monday through Friday 
at 10 :30 a.m., offer miscellane
ous merchandise and chance of 
winning cash bonus. Send five 
questions based on music; write 
name of two products, Wonder 
Bread and Hostess Cakes, on top 
of entry. Mail to "Grand Slam," 
Box 105, New York 8, N. Y. 

Cream of ,vheat Corp.-Sponsors 
of "Let's Pretend," heard over 
KMBC each Saturday at 10 :00 
a.m., off er baby book. Send re
quest to Cream of Wheat, Minne
apolis 13, Minn. 

Lever Bros.-Sponsors of "Aunt 
Jenny," heard over KMBC Mon
day throug'h Friday at 11 :15 
a.m., offer circus replica in thir
ty-five pieces. Send two Spry 
wrappers and 25 cents to Lever 
Circus Headquarters, Box 969, 
New York, N. Y. 
Proctor & Gamble-Sponsors of 
"Big Sister," heard over KMBC 
Monday through Friday at 3 :30 
p.m. in behalf of Ivory soap, of
fers lucite bath brush. Send 75 
cents and three Ivory wrappen; 
to "Big Sister," Cincinnati 1, 
Ohio. 
Pet Milk Co.-Sponsors of "Mary 
Lee Taylor," heard over KMBC 
each Saturday afternoon at 2 :00, 
offer booklets on "Better Menus" 
and "Baby Care." Send request 
to Mary Lee Taylor,%, CBS, New 
Nork, N. Y. 

HEARTBEATS 

11Happy Home" 
Heard at New Hour 

K M B C,..K F R M's popular 
morning program, "The Hap
py Home," featuring noted 
women commentator Caroline 
Ellis, is now presented over 
both stations at 9 :30 a. m.1 

Monday through Friday. 
The engaging quarter hour 

of homespun philosophy has 
been, for years, "must" listen
ing for millions of mid-western 
radio fans. They have come to 
know and love Caroline whose 
warm personality is evident in 
every broadcast. 

"Happy Home," featuring 
appealing dialogue between 
Caroline Ellis and David 
Andrews, is sponsored over 
KMBC Monday, 'Wednesday 
and Friday by the Celanese 
Corporation of America. 

HOPEFULS WIN BREAK 
ON "TALENT SCOUTS" 

Radio's great salesman, Arthur 
Godfrey, launches entertainers on 
the road to fame every Monday 
evening when the Thomas J. Lip
ton company presents the popular 
show, "Talent Scouts." The pro
gram is heard over KMBC at 
7 :30 p. m. each Monday. 

The program's format, in it
self, is a natural for good radio 
entertainment. And with the un
predictable, irrepressible Godfrey 
in charge of proceedings, the 
show becomes great radio enter
tainment. 

Each week thousands of pro
fessional and amateur entertain
ers are recommended by listener 
"talent scouts." Those selected 
from the auditions are presented, 
with their scouts, on the program. 

Each act that appears gets 
$100; each scout, $25: The win
ner, selected by the studio audi
ence applause, gets auditions with 
stage, movie and radio producers 
and is given three engagements 
on Godfrey's morning program. 

Now in its third year on the 
air; "Talent Scouts" has received 
more than 200,000 requests for 
auditions. The program has an 
impressive list of successful 
alumni including singing stars 
Vic Damone, Gloria Benson and 
Wilton Clary. 

"Arthur Godfrey's Talent 
Scouts" is presented over KMBC 
by the Thomas J. Lipton com
pany for Lipton tea. 

"Spotlight" on Two 
Kansas City Youths 

Coca Cola's "Spotlight Revue," 
to be heard over KMBC Friday 
evening, September 24 at 10 :30 
p.m., will feature th1·ee Kansas 
Citians - two outstanding teen
agers and their chaperon. 

Kansas City is to be spotlighted 
on a national hookup of more 
than two hundred stations in the 
United States and Canada for its 
splendid program which provides 
organized activities for young
sters. 

Coca Cola Bottling company 
will awa1·d a thrilling a-day trip 
to New York to the two teen
agers who write the finest essays 
on appropriate youth-program 
topics. 

An exciting schedule of enter
tainment has been planned for 
the winners who will stay at the 
·waldorf, dine at the Stork Club, 
and Sardi's, meet famous stars 
of radio, stage and screen, enjoy 
Broadway playg and watch a ma
jor league baseball game from 
box seats. 

In addition, they will tell the 
entire nation how Kansas City 
teen-age centers operate when 
they appear with maestro Dick 
Jurgens on "Spotlight Revue." 
The program, to be broadcast 
September 24, will be heard over 
KMBC at 10:30 p.m. 

"Heartbeats" reads the grocer 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

CHAIN STORE AGE reports: 
"Big Bear markets of Michigan 
stressed courteous service, asked 
customers to select, by ballot, the 
most courteous, most helpful em
ployee. Courtesy contest, with 
secret balloting, ran four weeks. 

"Employees had been fully told 
about the contest and knew that 
each week valuable merchandise 
prizes would be awarded by ac
tual tally of customer votes. 

"Prizes were 9-piece gold 
plated and crystal cake server set, 
8-piece highball set, fluorescent 
desk lamp, 30-piece set of na
tional brand silverware." Gro
cery Executives edition, Aug., 
1948, page 60~ 

FOOD FIELD REPORTER re
ports: "A versatile liquid for 
flavoring and sweetening called 
Fler has come from the West 
Indies, where it originated, to go 
into retail grocery stores in this 
country. 

"Fler is composed of pure cane 
sugar syrup, dehydrated lime 
juice, citric acid and two '\Vest 
Indian flavors. 

"The label g·ives recipes for 
making iced tea, orangeade, milk 
shakes and other drinks. 

"Product can also be used in 
fruit salad, prune whip, sundaes 
and on waffles. 

"Manufactured by Fler Corp. 
of Irvington, N. J., product will 
sell for approximately 30 cents 
to consumers and will be distrib
uted through wholesale grocery 
outlets." Aug~1st 30, 1948, page 
11. 

Army Musical Show 
Presented Over KMBC 

With the guest appearance of 
comedian Bob Hope, "Skyway to 
the Stars," made its radio prem
iere over KMBC in mid-Septem
ber. A musical half-hour show, 
"Skyway to the Stars" is heard 
over KMBC each Sunday after
noon at 3 :30 p. m. 

The program features Tex Mc
Crary as Air Force reporter. 
Songstress Kay Armen handles 
the vocals. The entertaining show 
also presents the musical talents 
of Raymond Paige, his forty 
piece orchestra, and a chorus of 
sixteen voices. Each week a fa
mous guest star appears on the 
program. 

"Skyway to the Stars" is pre
sented by the U. S. Army and 
Air Force recmiting service in 
cooperation with CBS. 
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"Happy Kitchen" Hos 
Wednesday Sponsor 

"Happy Kitchen," presented 
simultaneously over both KMBC 
and KFRM, is conducted by skill
ed home economist, Betty Parker. 
Heard throughout the week, Wed-

nesday's p r o
gram is spon
sored over The 
KMBC-KFRM 
Team by Pen
ick & Ford, 
Ltd. in the in
terests of My 
T Fine des
serts. 

Heard as a 
BETTY PARKER quarter h O Ur 

show Monday 
through Friday at 9 :OD a.m., "The 
Happy Kitchen" expands to a 
full half hour every Saturday. 

Betty Parker, who features in
teresting and timely items for 
homemakers, is a graduate home 
economist who received her de
gree from Oklahoma A. & M. 

Widely recognized throughout 
the mid-west as a radio person
ality and food authority, she has 
edited newspaper recipe columns, 
conducted cooking schools and 
classes and originated countless 
delicious recipes. 

KMBC-KFRM To Cover 
American Royal Show 

Once again, KMBC is formu
lating plans to bring radio list
eners authentic, first-hand cov
erage of the nation's most cele
brated livestock and horse show, 
American Ro ya 1. This year, 
KFRM listeners will be able to 
follow the gala show which regu
larly focuses the nation's spot
light on Kansas City as Cowtown, 
U.S.A. 

This year's show marks the 
Golden Anniversary of the Royal. 
It represents fifty years of con
tinuous effort, planning and co
operation ,vhich has brought to 
Kansas City the reputation of 
being the market center, style 
center and cultural center of this 
great mid-west territory. 

Spearheading this anniversary 
Royal will be the largest Here
ford show ever held anywhere in 
the United States. This year's 
prize list is $175,000, an all-time 
record. More than thirty states 
will be represented. 

Elaborate plans are being made 
to do justice to the golden anni
versary show. The coronation ball 
is expected to be more beautifully 
staged than ever before; the 
street parade promises to be un
usually attractive. 

Accordingly, KMBC-KFRM cov
erage \vill be adequately com
plete, assuring mid-western ra
dio fans of full, accurate review 
of the colorful pageant. 

CELEBRATED PIANIST MAKES GUEST APPEARANCE ... 
Dorothy Cfarke Norman, New York concert pianist and popular favorite of 
London and the Continent, recently visited Kansas City where, as a child 
she received her early musical training. During her visit, the celebrated sta; 
presented a quarter-hour musical program over KMBC. She is shown during 
an informal interview with Paul Taylor, KMBC-KFRM stall announcer. 
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KMBC-KFRM Originate Noon Day 
Shows Before Capacity Audiences 

Before capacity audiences that filled the display tent to 
"standing room only," KMBC-KFRM originated its famous 
noon day programs, "Dinnerbell Roundup" and "Western 
Roundup," direct from the State Fair grounds at Sedalia, 
Mo. Eager fair-goers thronged the display to see, in person, 

CROWDS THRONG KMBC DISPLAY AT FAIR ... 
During the presentation of radio shows, KMBC tent at the Missouri State 
Fair consistently drew "SRO" crowds. This photograph, taken the last day of 
the Fair, shows part of the standing crowd that lined the outside of the 
tent when "Dinnerbell Roundup" was on the air. Television sign refers to a 
spectacular video display which created Fair history. (For story, see page 1.) 

the KMBC-KFRM stars they have 
enjoyed over the radio. 

Phil Evans, director of KMBC
KFRM Farm Service, was on 
hand to meet fair-goers and pre
sent his noon day farmcasts. 

"Dinnerbell Roundup" was fol
lowed immediately by "Western 
Roundup," over KFRM. Presenta
tion of both programs delighted 
audiences who enjoyed two hours 
of sparkling radio entertainment. 
For many, the shows were remin
iscent of the middle-west's big
gest radio-stage hit, "Brush 
Creek Follies." 

Appearing at the Missouri 
State Fair for the shows were 
Hiram Higsby, emcee, and a full 
line-up of KMBC-KFRM stars
including Colorado Pete, Don Sul
livan, Jed Starkey, Millie and Sue, 
Sunny Daye, Rhythm Riders, 
Tune Chasers and Lazy River 
Boys. The remote shows were 
produced by Eddie Edwards. 

Plans have been completed for 
similar shows to be presented at 
the Kansas State Fair at Hutch-
inson. 

"Suspense" Presents 
Exciting Radio Drama 

If radio success follows any 
formula, then "Suspense," heard 
over KMBC every Thursday eve
ning at 8 :00 o'clock, follows the 
formula expertly. 

Blending elements of mystery 
with suggestions of suspicion and 
spiked with dangerous adventure, 
"Suspense" hits a high point in 
tense drama whose action meas
ures up to its exciting title. 

Winner of the Peabody award 
in 1947, the program surpasses 
the daily run of mystery thrillers. 

Each broadcast presents a com
plete story whose smashing cli
max is dramatically withheld tm
til the last possible moment. 

Source material is drawn from 
classical literature, outstanding 
plays, notable short stories and 
from radio scripts written ex
pressly for the series. This meth
od of selecting stories assures the 
presentation of dramas whose au
thon; are specialists in thrilling 
and intriguing their audiences. 

Famous stars of radio, stage 
and screen appear for specific 
roles in "Suspense." 

The Electric Auto"'Lite com
pany has renewed sponsorship of 
the program in behalf of Auto~ 
Lite spark plugs, batteries and 
electrical equipment. 

"Heartbeats" reads the druggist 
h'a<le papers nn<l cr,ndl'nses into this 
column the information that it feels 
will be of inte1·est and assistance to 
today's busy retail druggists. 

AMERICAN DRUGGIST re
ports: "The small area devoted 
to greeting cards will return big 
profits if properly lighted, lo
cated and stockeµ. Cards sell 
themselves easily to women and 
to an expanding market of men 
who, unaccustomed to sending 
greeting cards before the war, 
developed the habit of remember
ing folks back home by means of 
cards and now account for the 
sale of one billion cards annually. 

"Today's druggist has his 
choice of fluorescent lighted, 
wooden cabinets that have eye
appeal or handsome, sturdy steel. 
His greeting card department can 
be a self-contained selling unit 
that chalks up one of the easiest 
and most generous percentage of 
profits of any department in the 
store." August, 1948, page 82. 

DRUG TRADE NEWS reports: 
"Richard Hudnut is introducing 
Taperette, a long~handled comb 
which encases a razor blade. De
signed to thin, shape and taper 
the hair, Taperette retails at $1. 
August 23, 1948, page 2. 

"Featuring of Toni cream 
shampoo and home permanent 
wave kits in window and interior 
displays now that school has re
sumed is recommended to dealers. 

"Display has heen suggested 
which features 'l'oni along with 
school supplies. Novel display 
idea is suggested by the Chicago 
office of the Toni company." 
August 23, 1948, page 8. 

Attractive Premium 
Offered on KMBC Show 

Once again, KMBC's popular 
afternoon serial, "The Strange 
Romance of Evelyn Winters," 
has offered its listeners a valu
able premium that is designed to 

HEARTBEATS 

Ace ·Comedy Show 
Switches To New Time 
Acclaimed as one of the 

· most entertaining shows on 
the air since its premiere last 
February, "mr ace and JANE" 
is now heard over KMBC every 
Friday evening at 7 :30. 

The hilarious comedy show 
co-stars Goodman and Jane 
Ace. When Ace isn't being 
hounded, heckled and harrass
ed by his malapropish wife, 
he's fighting losing battles 
with his perennially unem
ployed brother-in-law, Paul. 

Ace writes, produces, directs 
the series and serves as nar
rator-introducing the mis
adventure about to be drama
tized and then blending into 
his own role. 

Program is sponsored over 
KMBC by the General Foods 
corporation in behalf of Jell-0. 

Lux Radio Theater 
Opens Fifteenth Year 

. The theater which twenty-six 
million Americans attend each 
week, Lux Radio Theater, opened 
its fifteenth successful season in 
August. The outstanding dra
matic show is heard over KMBC 
every Monday at 8: 00 p. m. 

Hollywood director William 
Keighley, producer of the pro
gram, selects famous film actors 

WILLIAM KEIGHLEY . . . 
Hollywood's famous director, Wil
liam Keighly, produces radio's most 
celebrated dramatic program, Lux 
Radio Theater. The popular show, 
now beginning its fifteenth season 
on the air, is featured over KMBC 
Monday evening at 8:00 p.m. 

to star in radio adaptations of 
successful movie dramas. 

Superbly directed, brilliantly 
acted, the program is one of ra
dio's most honored shows. It has 
received more than sixty awards, 
starting with three in 1936 and 
continuing with major awards in 
every succeeding year. 

At one time or another, dur
ing its history, nearly every ma
jor star in Hollywood has ap
peared on Radio Theater. 

Program is sponsored over 
KMBC by Lever Brothers com
pany in behalf of Lux soap and 
flakes. 

delight both radio fans and the 
grocers and druggists who sell 
Sweetheart soap. 

Manhattan Soap company, 
makers of Sweetheart soap and 
sponsors of "The Strange Ro
mance of Evelyn Winters," are 
offering an attractive set of the 
famous Orchid Earrings to lis
teners of the program. 

The earrings match the prev
iously offered Orchid Pin which 
captured the fancy of American 
women. 

"'l'he Strange Romance of Eve
lyn Winters" is heard over 
KMBC Monday through Friday 
at 1 :45 p. m. 
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KMBC-KFRM TAKES LISTENERS TO THE SCENE . . . 
With characteristic efliciency, Jim Burke, Director of S.oecial Features, was 
on the scene to bring KMBC-KFRM listeners first hand radio coverage during 
the grand opening ol Standard Oil company's famous "cat-cracker" unit at 
Sugar Creek, Mo. He is shown interviewing the honorable William E. Kemp, 
mayor of Kansas City, who interpreted for radio fans the economic, industrial 
and civic import of the imposing, 16-sto,:y catalyst unit . 

"HOUSE PARTY" WELCOMES KANSAS CIT/AN 
KMBC's popular afternoon show, "GE Hause Party" recentfy played host to 
a Kansas .City housewife, Mrs. Althea MacDonald. Shawn as she played the 
personal pronoun game with "master of informalities" Ken Niles, Mrs. Mac
Donald lost only one of the ten dollars that she had been given at the outset 
of the game. Heard over KMBC Monday through Friday at 2:30, "House 
Party" is sponsored by General Electric, Appliance Division. 

; 

NEW LOOK FOR KMBC CAB COVERS 

Attractive cab posters which advertise two leading KMBC radio features have 
been desif/ned recently. Shown in these photographs, posters of "The Happy 

Home" (left) and "The Happy Kitchen" will be regularly displayed throughout 
Kansas City via Yellow Cab. 

Saturday Shows 
Switch To New Hour 

Shake-up in Saturday's schedule 
shifts two p1:ograms to new spots 
in the KMBC day. 

First change affects "Theater 
of Today," now heard over KMBC 
each Saturd~y at 11:00 a.m. Dur
ing its eight years on the air, the 
show has solidly established it
Relf as choiye Saturday listening;. 
The program opens with a brief 
news summ~ry, and then the cur
tain goes up on an original drama 
-a stirring story of contempor
ary life. 

"Theater of Today" is spon-

sored over KMBC by the Am1-
strong Cork company. 

Following the dramatic show 
is radio's popular "Grand Central 
Station," now featured over 
KMBC Saturday at 11 :30 a. m. 

The program made its radio 
debut in 19:38. Scripts, provided 
by free-lance writers, sparkle 
with variety and interest. One 
week may be comedy, the next 
drama, the third mystery. But 
every week presents polished per
formances by stars who are cur
rently featured in Broadway pro
ductions. The brilliant series is 
played against the colorful, ex
citing background of Grand Cen
tral station itself. 

The program is presented 
weekly over KMBC by Pillsbury 
Mills, Inc. 
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GE Radio Dealers Present Big 7 
Highlight Football on KMBC-KFRM 

Again this season, midwestern football fans are following the 
exciting· Big Seven conference with their favorite sportscaster, Sam 
Molen, at the KMBC-KFRM microphone bringing them thrilling, play
by-play accounts of the "Highlight Game of the Week." Sponsor
ship of the season's broadcasts over The KMBC-KFRM Team has 

BIG SEVEN HIGHLIGHT GAMES ON KMBC-KFRM . . . 

Each week, KMBC-KFRM brings midwestern sport fans radio coverage d the 
highlight Big Seven football classic. Sam Molen, right, director of sports, gives 
vivid accounts of the thrilling games. With him on the broadcasts, and just out 

of camera range at the right, is Jim Burke, who reports on the game's "color." 

been assumed by General Electric 
Radio Dealers. 

As in the past, KMBC-KFRM 
takes its listeners to the stadium 
whe1·e the week's most exciting 
Big Seven highlight game is be
ing played. And there, Sam Mo
len, the mid-west's No. 1 sports 
commentator, presents thrilling, 

. play-by-play accounts of the 
games. Each week, Jim Burke, 
Kl\.IBC-KFRM director of special 
features, is on hand to describe 
for sport fans the color and pag
eantry that accompanies each 
highlight game. 

Sam Molen, KMBC-KFRM di
rector of sports, is a nationally 
known authority in his field. A 
12-letter man in high school and 
college, Sam has devoted his life 
to the pigskin, the hoop and the 
cinder track. 

He is a writer of note, regular
ly making the leading sport mag
azines with his short stories. His 
book, "They Make Me Laugh," 
has delighted the nation's sport 
fons ::;ince it was published a 
year and a half ago. 

In the field of football, Molen 
rakd an 82.:3 average over a 
six year period on his weekly 
1n·edictions. His vivid accounts 
of the Big Seven's weekly gricl
iron classics clearly reveal his 
vast knowledge of the nation\, 
favorite winter sport. 

This season's climax of KMBC
KF'Rl\I's football broadcasts will 
come November 25 with the 
Thanksgiving day classic between 
the Univernity of Missouri and 
the University of Kmums, to be 
played this year at Columbia. 

The Saturday afternoon broad
casts over The KMBC-KFRM 
Team are presented in the inter
esb; of General Electric Radio 
Dealers. 

KMBC Resumes New York 
Philharmonic Symphony 

Each Sunday afternoon at 2 :00 

o'clock, KMBC presents America's 

oldest and greatest symphony or
chestra, the New York Philhar-

monic-Symphony. N ow in its 

107th year, the famous orchestra 

will be conducted this season by 

such famous musicians as Bruno 

Walter, D i mi t r i Mitropoulos, 

Charles Munch and Leopold Sto-

kowski. 

As a highlight of the program, 

this year's concert series includes 

a n e w intermission feature, 

"Weekend with Music." Each 

,veek three talented high school 

students from various parts 0£ 
the country are brought to New 

York to attend conc(~rt8, operas 

and other musical events. 

As the climax of their week-

end visit, they visit Carnegie Hall 

where they are interviewed by 
the noted author, composer and 
critic, Deems Taylor, during the 
intermission of the New York 
Philharmonic - Symphony broad-
casts. 

The young people participating 
in "vV eek-end with .Music" are 
chosen on basis of their special 
muHieal interest or ability by a 
distinguishe<l board of educators 
and critics. 

The New York Philharmonic
Symphony broadcasts, now jn 
their nineteenth consecutive year 
ove1· CBS, are a Sunday after
noon tradition on KMBC. 
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Dramatic Serial 
Moves To New Hour 

"Linda's First Love," long 
established favorite among 
daytime listeners, has moved 
to a new spot on the KMBC 
schedule. The dramatic serial 
is now heard at 4:30 p. m., 
Monday through Friday. 

Attractive Arline Blackburn, 
talented radio actress who is 
cast in the lead, has played 
the title role since the series 
began. Cast opposite her is 
Karl Swenson, in the role of 
Danny Grogan. In each stir
ring episode of the serial, the 
dramatic stars portray their 
parts convincingly. 

"Linda's First Love," is 
sponsored over KMBC by The 
Kroger· company in the inter
ests of "Hot-Dated" Spotlight 
coffee. 

Brush Creek Follies 
Enters 12th Big Year 

Amid the excitement and fan
fare that traditionally accom
panies the first night of KMBC
K F R M's star-studded "Brush 
Creek F'ollies," the mid-west's 
biggest radio-stage hit launched 
its twelfth successful season ear
ly in October at Kansas City's 
Ivanhoe Temple. 

The all-star show is broadcast 
over KMBC every Saturday from 
9 :00 to 9 :30 p. m. and returns for 
an encore at 9 :45 to 10 :30 p. m. 
It is heard over KFRM every 
Sunday from 2:00 to 3:15 p. m. 

Once again, the radio hit with 
its shining galaxy of KMBC
KFRM stars, is playing to S.R.O. 
audiences. Hiram Rigsby, radio's 
original Rube, is back as emcee to 
keep the show running at a 
rollicking, humorous pace. 

And with him is the full cast 
of talented performers. Colorado 
Pete, who has been in the show 
since the original performance, 
is back with his cowboy tunes. 
Don Sullivan, another western 
singer, has returned to "Brush 
Creek's" cast. 

There's Millie and Sue, the at
tractive feminine vocal and in
strumental duet; Rhythm Riders, 
popular musical quartet and vocal 
group; Tune Chasers with Herb 
Kratoska of Texas Rangers fame 
back with the talented instrumen
talists; Lazy River Boys, vocal 
and instrumental trio famous for 
sincere, down-to-earth interpreta
tions of western and hillbilly 
mmdc; and that dry wit from 
"Chinkapin Holler," ,Jed Starkey, 
a hmnorous, versatile musician. 

And there's George ·washing-
ton White, the delightful black
f ace comic whose hilarious rou
tines send "Brush Creek" fans 
rolling- into the aisle:.;. 

Again this season, the show is 
being managed by Jim McConnell, 
produced by Fran Heyser. 

Sponsors of "Brush Creek Fol
lies," who each present 15-minute 
segments of the broadcast, are 
Kent Products company for Rich
made margarine; Quisenberry 
Mills, Inc. for Quisenberry Quick
ies and Hogue Mercantile com
pany for Freshnut peanut butter. 
(For pictures, sec page 4). 

KMBC-KFRM Resume Broadcasts 
Of ''Radio Schoolhouse'' Series 

Continuing its public spirited and outstanding educational series, 
The KMBC-KFRM Team last month resumed its presentation of 
"Radio Schoolhouse." The programs, offered expressly as a service 
to midwestern educators and students, are under the supervision of 
Dr. Charles F. Church, KMBC-KFRM director of education. Through
out the school year, "Radio 
Schoolhouse" iR heard over KMBC 
at 1 :30 p. m. and over KFRM at 
2 :15 p. m., Monday through Fri
day. 

When the series was inaugu
rated in 1944, the broadcasts were 
presented thrne 

Dr. C. F. Church 
KMBC-KFRM Director 

of Ed:.:cctinr. 

times weekly. 
The programs 
were so en
th us i a stically 
received that 
the series was 
expanded the 
following sea
son to f iv c 
b 1' o a d c a s t s 
weekly. Since 
t h e n, "Radio 
Schoolhouse" 
has continued 
over K lVI BC 

week schedule. 
Last season, the broadcasts were 
extended to KMBC's affiliate sta
tion for rural Kansas, KFRM. 

"Radio Schoolhouse" has re
ceived the accolades of the na
tion's educators and radio critics. 
Twice the Ohio State University 
bestowed "First Awards" on pro
grams in the series. 

Midwestern educators have 
been liberal in bestowing gar
lands of prais(• upon the series, 
and students have written KMBC
KFRM to thank the station for 
presenting "Radio Schoolhouse." 

Program Schedule. 

"Radio Schoolhouse" presents 
educationul broadcasts designed 
as a supplement to classroom in
struction and presented for in
school listening. The week's 
schedule has b~en carefully pre
parerl to cover topics for both 
elementm·y and high school stu
dents. 

Monday - "Tomorrow's Farm
en,," for high school classes in 
agriculture, economics and social 
science. 

Tuesday - "Pun with Fact.st 
Lee Stewart, KMBC - KFRM's 
genial schoolmaster, conducting 
studio classroom discussion of 
topics that interest students in 
the upper elementary grades. 

W mlnesday-"The Magic Book," 
favorite children's storit•s, drama
tized and narrnted by Caroline 
Ellis, noted KMBC-KFRM woman 
commentator, for kindergarten 
and (1lementary grades. 

Thursday-"Music Time," Alice 
Gallup, supervisor of music edu
cation for Kansas City public 
schools, with studio class present
ing carefully planned music les
sons for elementary grades. 

Friday - "Youth Views the 
Newi:;," news of the week com
bined with the opinion and frank 
viewi,; of a high school discussion 
panel, conducted by KMBC
KFRM news editor, Erle Smith. 

"Blackie's" War With 
Crime Heard On KMBC 

"Boston Blackie," radio's fa
mous "friend to those who have 
no friend" and "enemy to those 
who make him enemy" now wages 
his war against crime over KMBC 
every Monday evening at 7 :00 
o'clock. 

In his fight for justice, the 
handsome detective frequently 
calls upon his charming girl 
friend, Mary \Vesley, to date dan
ger and adventure. Broadway ac
tor Richard Kollmar is cast as the 
devil-may-care, Casanova detec
tive, "Boston Blackie." Attrac
tive Lesley Woods portrays his 
girl friend, and Maurice Tarplin 
is cast in the role of Inspector 
F~rnd~~,r .. 

V{ eek after week, the talented 
cast present dramas whose plots 
run the gamut from deft, casual 
romance to deadly serious skir
mishes with murder. 

"Boston Blackie" is sponsored 
over KMBC by Long Hall Laun
dry & Dry Cleaning. 

GE Dealers Present 
Erle Smith Newscasts 

Erle Smith, veteran journalist 
and KMBC managing news edi
tor, presents his mid-afternoon 
edition of the news on behalf of 
a group of Kansas and Missouri 
General Electric dealers for GE 
appliances. The newscasts are 

ERLE SMITH 

heard over 
Kl\1BC, Mon
day, through 
Friday, at 2:55 
p.m. 

As head of 
the KM BC
K Ji' RM news 
bureau, E r l e 
Smith directs 
a staff of sev
en full - t i m e 
newscm;ters. A 

ski1Ied newsman, he has devoted 
his entfre career to journaliHm. 

He entered rivlio newseasting 
during its pi<ml',1ring days in 
1B25, Nine years later he became 
head of the KMBC news hureau. 

·widely acclaimed for his skill
ful 1irescntation of authoritative 
newi,;casts, Erle Smith is heard 
thl'ee times daily: 2:55, H:00 and 
H ::rn p. m. His evening broad
casts, followed hy Sam Molen 
sportscasts, are a long establish
ed KMBC feahu•p. 

The General Electric dealers 
who sponsor his 2 :55 p.m. broad
cast include ,fames Murray com
pany, !)!JS Central, Kansas City, 
Kansas; Todd Electric company, 
1407 Grand; Smith Appliance 
company, 5100 Independence AvP
nue and Emery-Bird-Thaytir. The 
three latter firms are located jn 
Kansas City, Missouri. 
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ENTERTAINING SHOW IS POPULAR FEATURE 
"Rhymafine Time," popular KMBC-KFRM morning show, coupfes spontaneous 
humor with enjoyable music. David Andrews, right, emcees the program; · 
Harry Jenks, left, adds his smooth, keyboard artistry and The Tune Chasers, 
not shown in this photograph, round out the show with their rhythmic interpre
tations of favorite melodies. 

land-Goddard Renews 
''Rhymoline"Sponsorship 

· Sponsorship of "Rhymaline 
Time," that delightful KMBC 
morning show which combines 
zany humor with tuneful melo
dies, has been renewed by the 
Land-Goddard Chevrolet company 
for Chevrolet automobiles and 
service. 

A top-notch, highly-popular 
program, "Rhymaline Time" fea
tures the talents of David An
drews, Harry Jenks and The Tune 
Chasers. 

'With a delightful disdain for 
staid dignity, David Andrews, 
witty emcee, keeps the program 
rolling at a merry pace. Harry 
Jenks, talented pianist-01·ganist, 
and the famous Tune Chasers 
provide the musical portions of 
the sparkling show. 

"Rhymaline Time" offers lis
teners an opportunity to "get into 
the act." Fans are invited to par
ticipate in the fun of the show 
by submitting song requests, 
written in rhyme form. Best 
rhymes are read over the radio. 
In addition, authors of winning 
rhymes receive both a "diploma" 
and a cash award. 

A lively, ¾-hour program of 
spontaneous humor and rhythmic 
music, "Rhymaline's" first thirty 
minutes are presented simultane
ously over both KMBC and 
KFRM. 

The final quarter hour is heard 
over only KMBC. It is sponsored 
on Monday, Wednesday and Fri
day by the Katz Drug company, 
and on Tuesday, Thursday and 
Saturday by the Land-Goddard 
Chevrolet company. 

KMBC Offers Blend 
Of Comedy and Music 

Radio's delightful half-hour of 
comedy and music, presented in 
separate 15-minute segments, has 
resumed its welcomed spot in the 
KMBC schedule with the reap
pearance of "Beulah" and "The 
Jack Smith Show." 

Hattie McDaniel, distinguished 
Negro film and radio actress and 
winner of the Academy A ward, 
stars in the title role of the five
a-week serial, "Beulah." 

A skilled comedienne, she dis
plays expert timing in delivering 
the humorous lines which inject a 
plc:asant undertone of mirth into 
th,~ serial. 

Humorous Note 
Comedy, in itself, is a refresh

ing addition to a radio serial. Its 
chuckling \Varmth adds delightful 
zest to the series which recounts 
the fortunes and misfortunes of 
radio's most lovable domestic. 

"Beulah" is sponsored over 
KMBC Monday through Friday 
at 10:00 p.m. by Proctor & Gam
ble in the interests of Dreft. 

The entertaining serial is fol
lowed by the "man with the smile 
in hfa voice," J "'ck Smith. The 
singing- star is heard over KMBC 
Monday through Friday at 10:15 
p.m. 

On Monday and Thursday, 
Martha Tilton is featured as 
guest vocalist. The lovely song
stress joined the show's cast a 
few weeks ago. 

"The Jack Smith Show" is 
sponsored over KMBC by Proctor 
& Gamble in behalf of Oxydol. 

HEARTBEATS 

IN~UCING 

GEORGE MORRIS . . . 

For a man who readily admits 
that his favorite hobby is "whis
tling off key," George Morris has 
an uncanny technique for con
sistently producing perfect har
mony when it comes to selling 
radio time. 

The paradox has a simple ex
planation; like all members of 
the KMBC-KFRM Sales Depart
ment, he is well qualified for his 
position. 

George prepared for his career 
by studying advertising and sell
ing at Providence College, Rhode 
Island. His undergraduate pre
parations, however, were not con
fined to speculative theory or dus
ty textbooks. He engaged in cam
pus activities which served to en
hance his· sales ability. George 
was advertising manager and as
sistant editor of the college news
paper, The Cowl. 

The enterprising· adve,·tising 
student turned his extra-curricu
lar activities into a paying busi
ness; he developed a one man ad
vertising service for local mer
chants, clipping mats and pre
paring radio and newspaper ad
vertising. 

His writing ability landed him 
the post of campus correspondent 
for the Providence Bulletin. Be
tween these two sideline careers, 
George managed to keep money 
jangling in his jeans. 

,var Service 

In 1941, after graduation, he 
entered the Navy as a flight in
structor in operational aircraft. 

After two years, his Na val ca
reer came to a sudden and unfor
tunate end when his back was 
injured. "A student," he humor
ously pointed out, "brought the 
plane in wrong side up." As a 

result of the injury, he was de
activated from the Navy. 

Undaunted, he volunteered for 
duty with the Army's air trans
port command and was as
signed to duty with a non-com
bat outfit. He was commissioned 
lo fly light bombers from Fair
fax Field, Kansas City, to scat
tered corners of the globe. On 
A TC assignments, he flew to 
South America, Alaska, India, 
Italy and China. 

For his service with the air 
force, he was awarded the dis
tinguished flying cross, air medal, 
and his outfit received the presi
dential citation. 

Resumes Career 
After the war, he returned to 

Kansas City where he joined the 
sales promotion department of 
Western Auto. Later, he became 
affiliated with a Denver adver
tising agency. 

These two positions gave Mor
ris the proper background and 
confidence for undertaking a 
business of his own. 

In 1947, he opened his own ad
vel'tising agency in Albuquerque, 
New Mexico. The agency repre
sented twelve accounts, handling 
local, regional and national ad
vertising. After careful delibera
tion, however, he decided to sell 
his agency in order to return to 
Kansas City, his wife's home. 

In June, 1948, he joined the 
KMBC-KFRM sales department 
as representative for retail sales. 
A capable salesman, he has won 
the respect of both his associates 
and his clients for his diverse 
practical knowledge of radio. His 
congenial personality and ready 
wit serve him well in winning 
new friends. 

He is married and has three 
children, Geoffrey , 3 ½ years, 
Grogory, 1 % and Diane who 
joined the Morris family just 
three weeks ago. 

George is a member of the 
Kansas Cjty Advertising and 
Sales Exeeutives club and the 
American Legion. 

Renews Sponsorship 
Of Top Oro motic Show 

Radio's most noted medical au
thority, "Dr. Christian," orders a 
weekly subscription of excitement, 
adventure and drama over KMBC 
each Wednesday evening at 7:30. 
The thrilling series, based on real 
life drama, has been renewed by 
the Chesebrough Manufacturing 
company for Vaseline products. 

Jean Hersholt, distinguished 
Danish actor, is cast in the title 
role with Rosemary DeCamp por
traying J ucJy Price, nurse and as
sistant in the office of the kindly 
River's End physician. The "Dr. 
Christian" series is no,v in its 
eleventh year as a top-ranking 
network program. 
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COMPLETES SUCCESSFUL STUDY SESSION WITH KMBC-KFRM . . . 

Erle Smith, right, KMBC-KFRM managing news editor, presents a complimen
tary certificate to Harofd E. Addington, journalism professor from K. u. 
upon the completion of his radio news internship. Addington was selected a: 
one of fourteen educators throughout the nation to study radio journalism at 
first hand. The comprehensire program, supported by The KMBC-KFRM Team 
was held by the Councif on Radio Journalism. ' 
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Herewith are listed new program 
contracts over KMBC-KFRM, KMBC 
and KFRM. 

KMBC-KFRM 
General Electric Radio Dealers
for General Electric radios, pre
sent full season of Big Seven 
football, "Highlight Game of the 
Week," each Saturday, 1 : 45 p. m. 

Hogue-Mercantile Co. - Freshnut 
peanut butter, present "Brush 
Creek Follies," each Saturday 
night over KMBC, 9:45 to 10:00, 
and over KFRM each Sunday, 
2:30 to 2:45 p. m. 

Quisenberry Mills, Inc.-for Quis
enberry Quickies, presents "Brush 
Creek Follies," each Saturday 
night over KMBC, 9:15 to 9:30, 
and each Sunday over KFRM, 
2:15 to 2:30 p.m. 
Kent Products Co.-for Richmade 
margarine, presents "Brush Creek 
Follies," Saturday night over 
KMBC, 9 :00 to 9 :15, and Sun
day, KFRM 2:00 to 2:15 p. m. 

KMBC 
Land-Goddard Chevrolet Co.- for 
Chevrolet cars and service, re
news sponsorship of "Rhymaline 
Time," heard over KMBC, Mon
day through Saturday, 7 :30 to 
8:15 a. m. 

General Electric Dealers-James 
Murray company, Todd Electric 
company, Smith Appliance com
pany and Emery-Bird-Thayer
for General Electric appliances, 
present "Erle Smith and the 
News," over KMBC, Monday 
through Friday, 2 :55 p. m. 
Long-Hall Laundry & Dry Clean
ing-for laundry and dry cleaning 
service, present "Boston Blackie," 
heard over KMBC each Monday 
evening from 7 :00 to 7 :30. 
Purity Bakeries Corp.-for Tays
tee bread, sponsors "The Food 
Scout," over KMBC Monday 
through Saturday at 8:15 a. m. 
Hall Ice Cream Co. -for ice 
cream, renews sponsorship of 
"The Happy Kitchen," with Betty 
Parker; shifts to Friday, 9 :00 to 
9:15 a. m. 

Lever Brothers-for Rinso pre-, 
sents "Amos 'n' Andy," KMBC 
each Sunday at 6 :30 p. m. 

Longines-,vittnauer ,v atch Co.
for watches presents "Festival of 
Song·," heard over KMBC each 
Sunday afternoon at 1 :00 o'clock. 
Miles Laboratories - for Alka
Seltzer, present "Hilltop House," 
heard o v er KMBC Monday 
through Friday at 2:15 p. m. 

R. J_ Reynolds Tobacco Co.-for 
Camel cigarettes, present "The 
Bob Hawk Show," KMBC each 
Tuesday evening at 8 :00. 
General Foods Corp.-for Sanka 
coffee, presents "The Jack Car
son Show," every Fdday evening 
at 7:00. 

Ford Motor Co.-for Ford cars 
and service, present "Friday 
Night Theater," heard over 
KMBC each Friday at 8 :00 p. m. 
General Motors -for Frigidaire, 
present "Lum 'n' Abner" heard 

' over KMBC every Sunday eve-
ning at 9 :00 o'clock. 

Colgate-Palmolive-Peet Co. -for 
Palmolive soap and Lustre Creme, 
present "Our Miss Brooks," 
heard over KMBC each Sunday, 
8::3Q p, Ill. 

Chesebrough Mfg. Co.-for Vase
line product1;; renews sponsorship 
of "Dr. Christian," heard over 
KMBC Wednesday, 7:30 p. m. 
Kansas City Power & Light Co.
participates in the sponsorship o:f 
"The Helen Hayes Show," heard 
over KMBC Sunday, 8:00 p. m. 
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PATSY CAMPBELL . . . 

Talented radio actress Patsy Campbell, 
cast in the dramatic serial "The 

Second Mrs. Burton," consistently 
turns in convincing portrayals. The 
popular program is heard aver KMBC 
Monday through Friday at 7 :00 p.m., 
under the sponsorship of Baker's Cho
colate and Minute Tapioca. 

JOAN MEER ... 

One of Hollywood's most talented -
and attractive-young actresses, Joan 
Meer, is heard in supporting roles on 
"Radio Theater," which each Monday 
evening, stars filmdom's top names 
in full-hour adaptations of hit movies. 
Sponsored by Lever Brothers for Lux 
soap and flakes, "Radio Theater" is 
heard aver KMBC Monday at 8:00 p.m. 

MARTHA TILTON . . . 

Lovely songstress Martha Tilton, 
"Ii/tin' lady of swing," is featured 

Mondays and Thursdays on "The Jack 
Smith Show." Presented by the Proc
tor & Gamble company for Oxydal, 

the program is heard over KMBC 
Monday through Friday at 10:15 p.m. 

"Lum 'N' Abner" Bring 
Homespun Wit To KMBC 

Those famous general store 
proprietors from Pine Ridge, 
Arkansas, "Lum 'n' Abner," have 
opened shop over KMBC. Al
though most stores are closed on 
Sundays, the "Jot 'em Down 
Store," fully stocked with laughs, 
chuckles and grins, is open every 
Sunday evening at 9 :00 o'clock on 
KMBC. 

The celebrated shopkeepers do 
business in everything from cali
co to common sense. But their 
chief stock in tl'ade is side-split
ting, homespun humor. 

The series follows closely the 
format pattern established al
most two decades ago. Chet Lauck 
and Norris Goff, originators and 
stars of the show, still operate a 
small town general store. Be
sides playing the title roles, they 
also portray most of the other 
parts. Clarence Hartzell, town 
com,table, is the only other regu
lar member of the cast. 

The hilarious situations of 
"Lum 'n' Abner' and their com
mon sense philosophy have made 
the storekeeping duo America's 
best loved rural comedians. 

The full half hour of cracker
barrel comedy is presented over 
KMBC by General Motors in the 
interests of Frigidaire. 

Musical Show Features 
Notion's Top Melodies 

Known traditionally as the 
"most talked about band in the 
land," the Vaughn Monroe aggre
gation is featured over KMBC 
each Saturday evening at 6:30. 

Each performance of "The 
Vaughn Monroe Show" presents 
the nation's five top tunes as de
termined by Variety, the show 
business magazine. 

Year after year, the band
leading singer continues heading 
the nation's Number One dance 
band. His unmatched popularity 
is attested by record-breaking 
crowds at his dance engagements 
and personal appearances. A suc
cessful recording band, the group 
also appears frequently in movie 
shorts and featured length films. 
His billing as "most talked about 
band in the land" is well founded. 

The popular radio show features 
the tuneful melodies of the Moon 
Maids, Monroe's sweet-singing 
vocal group. 

The sparkling half-hour musi
cal show is presented over KMBC 
by the R. J. Reynolds Tobacco 
company for Camel cigarettes. 

New Daytime Serial 
Presents Moving Story 

"Hilltop House," an appealing 
drama that has built a tremen
dous following of 1·egular daytime 
listeners, chronicles the daily 
story of an attractive young 
matron and her courageous battle 
for orphaned children. The heart
warming serial is heard over 
KMBC Monday through Friday 
at 2:15 p.m. 

Grace Matthews, cast as Julie 
· Ericksen, is convincing in her 
portrayal of the matron whose 
sympathy and understanding de
velops the confidence and respect 
of the children in an orphanage. 
Complicating her life at the 
orphanage is the head matron, a 
stern disciplinarian, w h o s e 
method of management is cliame
trically opposed to Julie's system 
of sympathetic understanding. 

"Hilltop House" is a skillful 
blend of humor, pathos and ro
mance, the necessary elements of 
a successful daytime serial. 

Sponsorship of the show has 
been assumed by Miles Labora
tories, Inc. for Alka Seltzer. 

HEARTBEATS 

Delightful Comedy 
Highlights 

"Jack Carson Show" 
For a happy half-hour of 

comedy in a carefree manner, 
it's the "Jack Carson Show," 
heard over KMBC Friday eve
ning at 7 :00 o'clock. 

Carson, star of the program 
and one of the funniest guys 
in radio, packs a carload of 
laughs into the hilarious show. 
He is supported by his impish 
sidekick, Dave Willock. Lovely 
songstress Marion Hutton 
graces the musical portion of 
the show. 

The Carson comedy tech
nique, perfected by vaude
ville, is as sharp over the radio 
as it is in the movies. His per
fect timing and skillful de
livery bring out the full meas
ure of humor in each gag-filled 
line. 

"The Jack Carson Show" is 
sponsored by the General 
Foods Corporation for Sanka 
coffee. 

"Heartbeats" reads the grocer 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

PROGRESSIVE GROCER re
ports: "Fleetwood - Airflow of 
Wilkes Barre, Pennsylvania, hails 
the new Zephyr refrigerated dis
play case as a boon to store sani
tation. 

"The condensing unit and coils 
come in a single, self-contained 
assembly which can easily be re-. 
placed for repairs. Refrigeration 
for the Zephyr is achieved by 
a slow moving mass of air, con
trolled to keep foods at the proper 
temperature and humidity. Both 
of these cooling elements can be 
regulated by the storekeeper. 

"Installation is also said to be 
simple, requiring only a single 
electrical connection." Page 229, 
October, 1948. 

FOOD FIELD REPORTER re
ports ''Contest time has arrived 
and with it notice of Lever Broth
ers $100,000 event which runs un
til November 19. 

"In addition to . the consumer 
contest, dealers will have a two 
way chance to pick up some ex
tra change. A special contest, 
closing December 6 and asking 
retailers to submit a merchandis
ing plan, will pay 582 dealers 
$10,000 in prizes. Also the re
tailer whose customer wins one of 
the Mercurys will get $100." 
Pag·e 11, September 27, 1948. 

"Miss Brooks" Scores 
Hit in Comedy Show 

America's favorite schoolmarm, 
"Our Miss Brooks," conducts her 
radio classrooms over KMBC ev
ery Sunday evening at 8:80. 

Miss Brooks is a love-struck 
high school English teacher whose 
romantic pursuits result in one 
hilarious situation after unothe1·. 
Her continuing campaign is for 
the affections of Mr. Boynton, 
the shy biology teacher, who thus 
far has eluded her sentimental 
clutchei:;. 

Eve Arden stars in the series 
as Miss Brooks. Besides Mr. 
Boynton, ably played by Jeff 
Chandler, she is supported by 
,Jane Morgan as her pixilated 
landlady, Joe Forte as the high 
school principal and Dick Crenna 
as a bewildered student who gets 
her into jams. 

"Our Miss Brooks" if, prm,ented 
by Colgate, Palmolive, Peet Com
pany in the interests of Palm
olive soap and Lm;tre Creme. 

"Food Scout'' on KMBC 
For T aystee Bread 

Sponsorship of "The Food 
Scout" over KMBC has been as
sumed by Purity Bakeries Cor
pOl"ation for Taystee bread. 

The authen
tic programs 
are presented 
direct from 
the Kans as 
City Food Ter
minal, where 
Betty Parker 
reports on the 
latest market 
conditions and 

BETTY PARKER observes the 
daily trend on 

the food exchange. She also cov
ers the day's best food buys. 

Highlig·hting the outstanding 
series are frequent accounts of 
interesting food legends. These 
tales, woven intelligently into the 
script, add a touch of pleasant 
entertainment to the main ser
vice feature of "The Food Scout." 

Amos 'N' Andy Bring 
Comic Routine to KMBC 

"Amos 'n' Andy," the unrival
ed blackface comedians who have 
delighted American audiences for 
more than twenty years, bring 
the humor and comedy of their 
Fresh Air Taxicab company to 
KMBC listeneTs every Sunday 
evening at 6 :30. 

The lovable, laughable charac
ters are as refreshing and stimu
lating today as they were years 
ago when the drawling comedians 
were a five-day a week radio 
feature. 

During th;,fr fii-:o:t decHdP, 

Charles Correll, Andy, and Free
man Gosden, Amos, played all the 
parts. It is estimated that they 
appeared in more than 160 dif
ferent parts. 

But the switch to a half-hour 
show before studio audiences has 
made it necessary for them to use 
other actors for the various roles. 
Today, the versatile actors play 
only eight parts. Outstanding 
Negro performers are cast in 
supporting roles. 

The program's formula for suc
cess is simple. Each episode must 
relate a plausible story with a 
novel twist at its conclusion. The 
show's first act must encl in such 
a manner that it fits nicely into 
the song of the evening. 

The comic half-hour is spon
sored by Lever Brothers company 
for Rinso. 
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"Heartbeats" reads the druggist 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail druggists. 

DRUG TRADE NE\VS reports: 
"Prizes totaling $67,000 are being 
offered by the Colgate Palmolive 
Peet company in a 'Palmolive 
Treasure Chest' contest for con
sumers. The company will award 
an automobile and cash and mer
chandise prizes to retail store 
employees in a second contest. 

"The consumer competition is 
for the best last line for a jingle. 
Grand prize for the contest is 
$100 a month for life, or $25,000 
in one lump sum. Other valuable 
prizes are offered. 

"Dealers whose customers win 
one of the first 36 prizes will 
receive awards ranging up to 
$200 if they have assisted their 
customers in writing the last line 
of the jingle. 

"The assistance may be ren
dered by giving customers Palm
olive sales points, by building dis
plays, using special material pro
vided and by promoting the con
test locally. 

"Retail store employees may 
compete in a second conte,;t based 
on the topic: 'How the Colgate 
Palmolive Peet company can sell 
more ,;oap products through re
tail stores.' 

"The letters of contestants 
must be accompanied by photo
graphs or samples of the mer
chandising idea discussed. Con
test closes November 20." Page 
21, October 4, 1948. 

Ace Dramatic Series 
Opens Season on KMBC 

Highlighting KMBC's Friday 
evening schedule is a full hour 
of distinguished radio drama, 
"Friday Night Theater." After an 
impressive debut early in Oc
tober, the show has continued its 
weekly presentation of outstand
ing hits. The program is heard 
each Friday at 8:00 p.m. 

Cast in the leading roles of the 
plays are the greatest stars of 
New York and Hollywood. Each 
week's show presents a new cast 
of talented players. 

And behind the microphone is 
one of the finest directors in ra
dio, Fletcher Markle, who pro
duce<l and directed the Columbia 
network's distinguished series, 
"Studio One." 

"Friday Night Theater" is 
sponsored over KMBC by the 
Ford Motor company for Ford 
dealers and service. 

NETWORK SHOW ORIGINATES ON KMBC 

Recently one of the leading commentary programs of CBS, "In My Opinion," 
originated from KMBC. Jim Burke, left, KMBC-KFRM director of special 
features, is shown as he moderated the timely discussion: "Democracy Beats 
Communism?" Guest speakers are Walter Cronkite, center, United Press 
correspondent, and Dowda[ DaYis, Kansas City Call general manager. 
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HIRAM HIGSBY TAKES TO THE AIR . . . 

"Radio's original Rube," Hiram Higsby, gets rmbelievably literal about "taking 
to the air" for Quisenberry Quickies. Ready to give "full throttle" to feed 
sales, the witty emcee is starred each week in the mid-west's biggest radio

stage hit, "Brush Creek Follies." Quisenberry Mills, Inc. sponsors a fifteen . 
minute segment of the hour and a quarter show over KMBC each Saturday 
evening from 9:15 to 9:30 and over KFRM each Sunday from 2:15 to 2:30 p.m. 

CLOWNING ANTICS DELIGHT FANS . . . 

"Freshie" is pleased with his attractive display of Freshnut peanut butter and 
salted peanuts. Portrayed by Charlie Pryor of "The Tunne Chasers," Freshie, the 
clown, delights Brush Crek fans every Saturday evening during the 9 :45 to 
10:00 portion of the famous KMBC show. He is featured on KFRM's repeat 
broadcast, Sunday. The quarter hour segments are sponsored over both stations 
by Hogue Mercantile company for Freshnut peanut butter. 

LIVING TRADEMARK SPOTS A WINNER . . . 

Pert and persuasive Marylou, the living trademark of Richmade margarine, 
performs coyly for Brush Creek Follies audiences each Saturday evening when 

the show is broadcast from Kansas City's Ivanhoe Tempie. Marytou, played by 
Harold Willis of "The Lazy River Boys," is featured during the 9:00 to 9:15 p.m. 
segment on KMBC, Saturday evening, and the 2:00 to 2:15 p.m. segment on 
KFRM, Sunday. The 15-minute portions are presented by Kent Products com
pany for Richmade margarine. 

Famous News Analyst 
Featured Over KMBC 

Monday through Friday at 6 :45 
p. 111., KMBC is proud to present 
the distinguished news analy8t, 
Edward R. Murrow. His astute 
obset·vations of happenings all 
over the world are supplemented 
by a capable staff of foreign cor
respondents stationed at every 
news hot-spot on the globe. 

A competent research staff and 

group of editors assist him in 
comJ)iling his fifteen minute news 
program. 

Murrow's outstanding· reportor
ial technique won for him the 
Hl47 Alfred I. duPont annual 
award for "aggressive, independ
ent and meritorious gathering, 
interpretation and presentation of 
news hy the medium of radio." 

He is presented over KMBC by 
Campbell Soup company for 
F'ranco American products. Camp
bell's recently completed a giant 
promotional campaign based on 
the theme, "lt's New Pack Time." 

HEARTBEATS 

Helen Hayes Show A 
Sunday Night Feature 

Sunday evening at 8:00 o'clock, 
KMBC lights its radio marquee 
with the lustrous name of Helen 
Hayes. The celebrated actress 
stars in radio's great dramatic 
series, "The Helen Hayes Show." 

Contractual commitments have 
detained Miss Hayes in London, 
where she is appearing in the 
successful Broadway play, "The 
Glass Menagerie." 

Until her return, an outstand
ing galaxy of stage and screen 
luminaries have been starring in 
guest appearances. 

When Helen Hayes assmnes the 
program's spotlight, she'll delight 
radio audiences with her superb 
dramatic talents. Her half hour 
dramas will range from light, ro
mantic comedies to spine-tingling 
mysteries. 

Sponsored by America's busi
ness managed Electric Light & 
Power companies, "The Helen 
Hayes Show" is heard over KMBC 
in the interest of the Kansas City 
Power and Light company. 

"Festival of Song" 
Features Favorite Tunes 

"Festival of Song," with its 
superb presentation of beloved 
American music, is a musical 
half-hour of favorite, treasured 
melodies. Heard at 1 :00 o'clock 
each Sunday afternoon over 
KMBC, the program features 
those songs that have come to 
be part of the culture of this 
nation. 

The songs, played and sung in 
simple, appealing arrangements, 
are presented by the nationally 
famous Symphonette and a 16-
voice male chorus. Both the dis
tinguished orchestra and choral 
group are under the direction of 
Mishel Piastro. A celebrated vio
linist and conductor, Piastro was 
formerly concertmaster of the 
New York Philharmonic-Sym
phony. He has conducted the Sym
phonette since 1941. 

Organized expressly for "Fes
tival of Song" the male chorus is 
unique in radio entertainment to
day. Their interpretations of pop
ular favorites pleases devotees of 
jazz music or of symphony con
certs. 

"Festival of Song" is sponsored 
by the Longines-Wittnauer "\Vatch 
company. 

KMBC Raises Curtain 
On "First Nighter" Hits 

Each Saturday evening, the 
"First Nighter" takes KMBC lis
teners up Broadway, across 42nd 
Street to the famous mythical 
"Little Theater" off Times Square. 
Since Thanksgiving day, 1930, 
the program has been raising the 
curtain on new and original ra
dio dramas of comedy, adventure 
and romance. 

Co-starred again this season in 
the "First Nighter" dramas are 
Barbara Luddy and Olan Soule 
who always turn in convincing 
performances. 

For ahnost eighteen years, the 
Campana Sales company has 
sponsored the popular network 
show. This year, Campana will 
again feature two products on 
"First Nighter" - Italian Balm 
and Magic Touch cream make-up. 
In addition, for the first time 
since before the war, the company 
will again offer lotion users the 
Italian Balm dispenser. 

"First Nighter" is heard over 
KMBC every Saturday evening at 
8:00 o'clock. 

NOVEMBER, 1948 

NATIVE MISSOURIANS DESCRIBE "SHOW ME" ST ATE 

For its excellent educational series, WLS of Chicago invites school children 
to describe their native state and translate statistical data into everyday 
terms. KMBC-KFRM's chief announcer, Lee Stewart, (left) who is schoolmaster 
far the "Radio Schoolhouse" series, was invited to supervise the broadcast on 
Missouri. He is shown discussing the "Show Me" state with two native children, 
Patricia Ann Painton and John Effertz. 

Add Touch of Comedy 
To Novel Quiz Show 

America's favorite comedy-quiz 

rollicks KMBC's audiences every 

Tuesday evening at 8:00 when 

Camel cigarettes present the 

humorous "Bob Hawk Show." 

A continuous hit for nearly 

three years, the program invites 

a contestant to answer five ques

tions. If he answers correctly, he 

becomes a "lemac" and wins a 

"Jackpot" Offers 
Bonanza at New Hour 

"Hit the Jackpot," the quiz 

show that offers valuable 

prizes to listeners who can 

solve the secret sentence, is 

now heard over KMBC from 

9 :00 to 9 :30 p. m. every Tues
day. 

The exciting radio quiz game 

offers its fabulous prizes to 

both studio contestants and 

listeners at home. Studio win

ners must answer correctly 

four questions, and then solve 

the secret sentence that un

locks the "golden door" lead

ing to a fortune in prizes. 

At home listeners win the 
jackpot if their telephones ring 

and they know the solution to 

the secret sentence. 

"Hit the Jackpot" is pre
sented over KMBC by the De

Soto-Plymouth cl e a 1 er s of 

America. 

crack at the evening's grand 
champion question. 

The questions are funny, yet 
tough. And sprinkled through the 
quiz are the clever qu!ps of Bob 
Hawk. 

Art Gentry and Charley Stark 
assist Hawk in conducting the 
show while Hank Sylvern's or
chestra provides the music. 

The lively half-hour of music, 
laughs and quiz-fun is sponsored 
by the R. J. Reynolds Tobacco 
company for Camel cigarettes. 

Noted Film Stars In 
New Dramatic Series 

A new dramatic series, literally 
built on stars, now graces 
KMBC's Sunday afternoon sched
ule with the weekly performan.:c, 

of the "Family Hour of Stars." 
The entertaining dramatic series 
is heard Sunday at 5 :00 p.m. 

Six of Hollywood's most fa
mous personalities, who appear 
regularly on the program, take 
turns in portraying the leading 
roles. 

The cinematic sextette who ap
pear alternately on this program 
are Humphrey Bogart, Bette 
Davis, Gregory Peck, Ginger 
Rogers, Barbara Stanwyck and 
Robert Taylor. They star in origi
nal plays written, for the most 
part, by radio's foremost dramat
ists. 

Music for the star-studded pro
gram is provided by Canncn 
Dragon and his orchestra. 

"Family Hour of Stars" is pre
sented over KMBC by the Pru
dential Insurance Company of 
America. 

.,, ... r '"'" \~ "'• 

AW B DELEGATES FROM DISTRICT 10 CONVENE . . 

Daytime programming held the attention of this session of the Association of 
Women Broadcasters, District 10, held in Kansas City. Betty Parker, extreme 
left, KMBC-KFRM home economist, served as secretary lor the District 10 
convention. Mary Jordan, who substituted in the Happy Home during the 
recent illness of Caroline Ellis, is shown third from the left. 
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KMBC-KFRM Team To Inaugurate ~flrrry QIQrtatmtts M Conlan Study Ranks 
Distinguished (ommentry Series ~ unll u I KMBC-KFRM On Top 

A new, distinguished series of commentary programs, ~ 111 N ' I di::::~~~i;,g c!::u:~!~ci:;n::b::; 

titled "What Do You Think?", will make its debut over I " ttppy J?Ut rttr ~ s. Conlan and Associates, Inc., 
], KMBC and KFRM attract more K1"1BC-KFR1VI next month according to an announcement by ,.. I 

I :..1 listeners than any other station Dr. Charles F. Church, director of education. Advancing 
in their respective areas. Statis-

KMBC-KFRM educational brqadcasts to new horizons, the I 'iin fflnu tttt~ fflnurl% ~ tics of the survey-the largest of 

W ~ U U ~ .zi its kind ever conducted-show 

~ ~ 
that The KMBC-KFRM Team 

PLAN NEW EDUCATIONAL SERIES 
KMBC-KFRM will soon inaugurate a brilliant new series of radio programs 
titled "What Do You Think?" The half-hour broadcasts will feature en

lightened commentary by both educators and business leaders. Shown as they 
discussed plans lor the forthcoming series are (left to right), seated, Rod 
Cupp, KMBC-KFRM program director; Dr. Clarence Decker, president of the 
University of Kansas City; Arthur B. Church, president of KMBC-KFRM; Karl 
Koerper, vice president and managing director of KMBC-KFRM; and Robert 
Mortvedt, vice president of the University of Kansas City. Standing are (left 
to right) Lee Marts, of the School of Law; Lawrence Kuhl, radio director of the 
University of Kansas City; and 1. Noland Franz, administrative assistant and 
comptroller of KMBC-KFRM. 

series will be moderated by Dr. 
Clarence R. Decker, president of 
the University of Kansas City. 

"'What Do You Think?", a 
weekly program, will discuss 
topics of general interest relating 
primarily to the Kansas' City 
trade area. The series will fea
ture the enlighted views of facul
ty members of the University of 
Kansas City, qualified business 
leaders and distinguished visitors 
to Kansas City. 

The broad
casts, to be 
presented un
der the imper
vision of Dr. 
Church, w i 11 
be planned by 
Lawrence 
Kuhl, radio di
rector of the 
U niverxity of 
Kansas City, 

Dr. C. F. Church He will be m,-
KMBC-KFRM Director 

of Education sisted by Lee 
Marts, School 

of Law of the Univerxity of Kan

sa!-: City. Programs will alter
nak between di1,cussions of cul
tural subjects and indm;trial 
topic;.;. 

The show's premiere broadcast 
will be featured over KMBC, 
Tuesday, January 11. "What Do 
You Think?" wiill be presented 
over KFRM each Sunday morning 
at 10 :30, beginning January 16. 

KMBC To Originate 
"Messiah" Over CBS 

For the eleventh year, Columbia 
Broadcasting System will offer as 
a feature of its Christmas season 
programming a broadcast of 
Handel's oratorio, "The Messiah," 
sung by the Independence, Mis
souri, Messiah Choir and originat
ing- from KMBC. Program will be 
presented Sunday, December 19, 
10 :30 p.m. to midnight. "The Mes

siah" will he rehr,rndcast on 
KFRM on Christmas Day from a 
until 4:30 p.m. 

A selected orchestra of 4:3 mem
bers from the personnel of the 
Kan:;as City Philharmonic Or
chestra, together with the cele
brated 280-voice Messiah Choir, 
sponsored by the Reorganized 
Church of Jesus Chri,;t of Latter 
Day Saintr;, will be foatme<l, Or
chestra and choir will be under 
the direction of Franklyn S. 
\Veddle. 

The stirring- Christmas program 
will feature the mm;ical talentr; 
of solo ix ts J osephirw Crinklaw 
Mader, soprano, of Kansar; City; 
Annajean Brown, alto, of New 
York; Garland Tickm,:cyer, tenor, 
of Los Angeles; and Hardin Van 
Deursen, bass, of Kansas City. 

ranks ffrst among all broadcast
ers in the Kansas City primary 

I The KMBC-KFRM Team I ~~E;~~i~~~Ef;lf~:~.~~ 
m. ~~~~~~~~~~~!'.I The survey, conducted early 
~~~~~~~~~~~~~ in October, excludes larger cities 

KFRM CELEBRATES Fl RST 
TRIUMPHANT YEAR ON THE AIR 

In celebrating its first birthday, KFRM looks back 
upo11 oue year of successful radio programmtng and sets the 
stage for greater service in the future. The new station, 
an affiliate of KMBC of Kansas City, ce]ebated its first 

KFRM MARKS FIRST ANNIVERSARY . . 
Arthur 8. Church, president and founder ol KMBC-KFRM, officiated at a 
special "family breakfast" which commemorated KFRM's first birthday. He is 
shown cutting the anniversary cake. Interested observers are, left to right, 
Mildred Whiting, executive secretary; P. Hans Flath, musical director; Caroline 
Ellis, woman commentator (partially hidden from view); and Hiram Higsby, 
comedian. 

anniversary by conducting its 
third area-wide radio contest. 

A farm station, serving Kansas 
and parts of border states, KFRM 
was conceived by Arthur B. 
Church who had long dreamed 
of provicling adequate coverage 
of Kansas City's var;t and far
flung trade territory. ·with the 
advent of The KMBC-KFRM 
Team, his dream achievl•d reality. 
And at lm1t, a single broadcaster 
offered complete covt>rage of the 
entire Kansas City area. 

Invaluable Aid 
Gov. Frank Curlson of Kansas 

was on hand for KFRM's official 
inuugural one year ago. He wel
comed the station with these 
worclx, "KFRM's daily reports on 
the Kansas City livestock, grain 
and poultry markets will be of 
invaluable economic benefit since 
Kansas City markets largely 

establish the price on Kansas pro
duction." 

Aware of its unique position 
for offering this invaluable aid to 
midwestern fat·mcrr;, KFRM ha:-; 
stead£ astly di,voted itself to 
efficient, inhilligent farm pro
graming-. Now, on its first an
niverr;ary, the station is proud 
of its contribution toward suc
cessful farming in the Heart of 
the Nation. 

The station's daily markct
cast:-;, hearfl widely throughout 
the entire KFRM area, are vital 
to both farmers and stockmen. 
They arc authentic, up-to-the
minute reports direct from the 
capital of the vast Kansas City 
trnde territory. 

Livestock markets, by Bob 
Riley, originatlc! from the Kansax 
City Livestock Exchange build

(Continued on page 4) 

in the KMBC-KFRM area. It 
covers a full week of listening 
from 8:00 a.m. to 6:30 p.m.; 
KFRM is on the air daytime only. 

Team Is Tops 

The study's factual data re
veals that KMBC is the most 
listened to station within an 
average radius of slightly over 
100 miles from Kansas City. 
Similarly, KFRM stands out as 
the most listened to station in 
Kan1,as - within KFRM's half
millivolt contour. 

The report's figures pay silent 
tribute to the popularity of The 
KMBC-KFRM Team. They are 
reason for pride among both the 
talent and behind-scenes person
nel of the only station which com
pletely-and effectively - covers 
the Kansas City trade territory. 

(See editorial, puue 2) 

Two Saturday Shows 
Resume Former Schedule 

After the final broadcast of 
Big Seven football last month, 
K:M:B C reverted hack to its regu
lar Saturday schedule. "County 
Fair" is once again presente~ at 
1 :30 p. m., followed by "Give 
and Take" at 2 :00 p. rn. 

The famous "County Fair" 
looks back on three years of 
spectacular radio history. It is 
popular not only for its wiM, 
amusing stunts but also for its 
unbounded charity. 

Although contestunts never 
know what they will he asked to 
do, they always IikEi tlw way 
emcee Win Elliot gets them to 
ck, it. 

The popular i;how is sponson1 1! 
over KMBC each Saturday after
noon by the Borden company. 

It is followed by radio's novel 
quiz game, 11Give and Take." John 
Reed King, emcee of the shO'\v 
invites guests to inspect a glit
tering array of prizes-each ,vith 
a question attached. 

If the contestants answer the 
questions correctly, they get to 
keep the prizes. 

"Give and Take" is prer;ented 
over KMBC each Satur<lay after
noon at 2:00 o'clock by the Toni 
company. 
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KMBC, KFRM First In Area Study 
After only one year of operation, Radio Station KFRM 

ranks first among all broadcasters in Kansas within KFRM's 
half-millivolt contour. The KFRM contour covers 73 of the 
104 counties in the State of Kansas. (KMBC covers 83 coun
ties.) This fact, based on an Area Survey Study just pub
lished by Conlan and Associates, ra€lio survey company, was 
revealed recently by Arthur B. Church, president and f oun
der of KFRM. 

In commenting on the first year of operation, Mr. 
Church said, "KFRM, teamed with KMBC, has achieved sig
nal success in its first year". 

KFRM, programmed from Kansas City, with transmit
ter in Cloud County, Kansas, 170 air miles northwest of 
Kansas City, celebrated its first birthday December 7, 1948. 

Serves Kansas City Trade Area 
The KMBC-KFRM Team was conceived by Mr. Church 

in his efforts to provide Kansas City with a broadcasting 
voice to effectively serve Kansas City's vast primary trade 
area. This area, defined by Dr. W. D. Bryant, now research 
director of the Tenth Federal Reserve District, includes 
western Missouri and all of Kansas, also small portions of 
northwest Arkansas and northern Oklahoma. KFRM's pri
mary coverage extends south and west, well beyond the area 
defined by Dr. Bryant, into Oklahoma, northwest Texas, 
northeast New Mexico, and eastern Colorado, as well as 
southwest Nebraska. 

The Conlan Area Survey made this fall is the largest 
coincidental survey of its kind ever conducted, Mr. Church 
said. The factual data is published in three books, of which 
the KMBC-KFRM Area Study is one. 

The KMBC Area Study proves KMBC is the most 
listened to station within its daytime half-millivolt contour. 
The counties surveyed are in an average radius of slightly 
over 100 miles from Kansas City. 

The KFRM Area Study proves KFRM is the most lis
tened to station in Kansas within KFRM's half-millivolt 
(primary service) contour. 

These Area studies which cover 8 a.m. to 6 :30 p.m. 
throughout one week ending in early October, exclude the 
larger cities: both Kansas Cities, St. Joseph Topeka Salina 
Hutchinson and Wichita are not included, 'but sur~eys fo; 
all of them have been made by Conlan. 

Audience promotion and KFRM programmino- have 
played an important part in the phenomenal success"" of the 
station, Mr. Church believes. 

Staff Is Acclaimed 
lviajor credit for the remarkable success story goes to 

the KMBC-KFRM program staff, which "ABC" insists is 
the greatest and best any U. S. broadcaster can boast. More 
than 130 experts are employed by KMBC-KFRM. 

. The 30 full-time members of the talent staff include the 
nat10nally famous. Texas Rangers, the Rhythm Riders, P. 
Hans Flath,. organist, Harry Jenks, piano and organ, Sunny 
Daye, vocalist, the Tune Chasers, emcee and entertainer 
Hiram Rigsby, Millie and Sue, vocalists, comedian David 
Andrews, home-spun philmwpher and comedian Jed Starkey, 
Colorado Pete and The Lazy River Boys. 

On the p~rsonality side of the program staff are Phil 
Evans, Bob Riley and Ken Panmns, KMBC-KFRM farm in
formation specialists; Caroline Ellis and the late Betty Par
ker: KMBC-KFRM hon1e service program experts: Erle 
Smith, John Farmer, Bill Griffith, Henry \Vheat, Hal Har
vey and_ Jack Benton, KlVIBC-KFRM newscasters; Sam Mo
l~m, na~10nally f~mous sport~caster; Tim \-Vest, Big Brother 
Club chrector; Jim Burke, chrector of special featureR Jim 
McConnell, artists bureau, the incomparable Kl\1BC-K

1

FRJ\1 
announcer staff and numerous others including such behind
the-scen~s program personalities as producers Fran Heyser 
•\I~d Eclche g~lw':rds;. Charles Avey, .continuity editor; John 
l~1l?ert, music l~b~anan; Dr. C. F. Church, director of edu
c~t10nal and rehg10us programs, and their staffs. Also be
hind th~ scenes but quiet and effective are Rod Cupp pro-
gram director, and Ken Krahl, Rtudio director. ' 

IN~UCING 

KEN PARSONS . . . 
Assistant Director, KMBC-KFRM Serv
ice Farms. 

A man who believes that not 
just farming, but better farming 
is every farmer's goal-that's 
Ken Parsons, assistant directo1· 
of KMBC - KFRM's Servi c e 
Farms, near Stanley, Kansas. 

And, to carry out his belief, 
Ken has developed a technique 
for combining agricultural re
search with successful farming
the real dirt variety-at the 
Station's farms. As background 
for his program, "Better Farm
ing," heard Mondays through Fri
days on KMBC at 6:55 a.m. and 
on KFRM at 7:55 a.m., as well 
as for his "Your Farm and Ours," 
scheduled at 12 :55 p.m. Monday 
through Friday on KFRM, Ken 
is ccnstantl:,"" cond1.1cting expcri-
ments, testing new farm products, 
and working with newly-develop
ed techniques in the field of 
agriculture. 

Zealous Worker 

Ken Parsons is a fellow as 
enthusiastic about his work as 
most people are about their hob
bies. Which is a fortunate cir
cumstance, for assisting Phil 
Evans in the direction of the 
Service Farms, appearing on his 
daily broadcasts, and supervising 
agricultural experiments is a full
time job demanding plenty of 
both enthusiasm and energy. His 
handling of it has earned him a 
widespread reputation as a cap
able agronomist. 

Finding new uses for DDT and 
2-4-D, figuring out the proper 
combination of grasses to pro
vide a better pasture for live-

___,.. 
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stock, or testing soil to determine 
plant nutrient deficiencies which 
can be remedied by proper use 
of fertilizers ... they all add up 
to more money in the farmer's 
pocket and less ache in his back. 
They're all in the day's work for 
Ken Parsons . . . an interesting 
day's work, too. 

Natural Career 
Having spent his childhood on 

a farm near Winfield, Kansas, 
it was only natural that, after 
finishing· hig·h school, Kenneth 
Frederick Parsons should study 
agriculture at Kansas State Col
lege, Manhattan. There, his major 
was agronomy, which Webster 
defines as the theory and study of 
field-crop production and soil 
management. In college, he did 
such a good job of studying agri
culture that he won a Union 
Pacific college scholarship. He 
was also elected to Phi Kappa 
Phi, honorary scholastic fraterni
ty, and to Alpha Zeta, and Gama 
Sigma Delta, two outstanding 
honorary agricultural fraterni
ties. Having been active in 4-H 
Club work before college, Ken con
tinued to be active in it by be
longing to the Collegiate 4-H 
Club. The Klod and Kernel Klub 
and the American Society of 
Agronomy also listed him among 
their members. 

War Record 

After being graduated from 
Kansas State, Ken served as a 
range examiner and as a person
nel director with the United 
States Department of Agricul
ture. During World War II, he 
served from November, 1943, to 
May, 1946, with the U.S. Naval 
Reserve, acting as administrative 
officer on the headquarters staff 
of aviation cadet regiments at 
Quonset Point, R. I., and Corpus 
Christi, Texas. 

As a boy, Ken Parsons' ambi
tion was to "make a million." 
Since jo:inirg; KMBC,KFRM in 
late 1947 in the capacity of as
sistant Service Farm Directol', 
he's come close to realizing that 
dream. . . . because through his 
broadcasts, he's "made a million" 
listeners in the Heart of America. 

Favorite Hobby 

Ken's most preferred after
work pursuit is photography. He 
also admits a liking for golfing, 
gardening, hunting, and fo,hing. 
Out at the KMBC-KFRM Service 
Farms, where he lives in an at
tractive bungalow, Ken works 
some around the house, but in his 
own words, "I can't say I like it." 

Ken, and his wife, Blanche, 
have three children, two girls, and 
one boy. Pamela, the eldest, is 
four and one-half; Kathleen 
O'Nan, is two and one-half; and 
Master ,Joe is a bouncing young 
man just past eight months. 

, .. 

"She's been acting that way ever since she heard 
Phil Evans and his farm program." 

Herewith are listed new program 
contracts over KMBC-KFRM, KMBC 
and KFRM. 

KFRM-KMUC 
-Jenkins 1VI usic Co.-for musical 
tquipment, furniture, radios, 
household furnishings, 1·enews 
sponsorship of News with Bill 
Griffith; Monday, Wednesday and 
Friday, 9:45 a. m. 

J. 0. Coombs & Sons Hatchery 
present "Better Farming," with 
Ken Parsons; Monday throug·h 
Saturday at 6 :55 a.m. over KMBC 
and 7 :55 a.m. over KFRlVI. 

Cinder Concrete Products Co. 
-for Cinder Blox resumes spon
sorship of "Grain and Produce 
Markets," with Phil Evans; Mon
day through Friday, 12 :35 p.m. 

KMBC 
Armour Troost Motors-for De

Soto and Plymouth, used cars and 
service, present "Parade of 
Sports," with Sam Molen; Tues
day, Thursday and Saturday, 9 :40 
p.m. 

Studebaker Corp.- for Stude
baker automobiles and service re
new sponsorship of News with 
Erle Smith; Tuesday, Thursday 
and Saturday, 6:00 p.m. 

Cheese l\'Iart - for rare food 
delicacies, presents "The David 
Rose Show;" Sunday 3: 30 p. m. 

Peppard Seed Co.-for Hybrid 
Seed Corn renews sponsorship of 
News with John Farmer; Monday, 
Wednesday and Friday at 12 :55 
p.m. 

Good Foods, Inc.- for Skippy 
peanut butter present "Hollywood 
Theater," Tuesdays, 7 :00 to 7 :30 
p.m. 

KFRM 
National Biscuit Co.-for Prem

ium crackers present "The Texas 
Rangers;" Monday, ·wednesday 
and Friday, 11 :45 a.m .. 

Armour Troost Motors 
Present Sports News 

Sam Molen, who last month 
concluded a successful season of 
broadcasting play-by-play ac
counts of highlight Big Seven 
football, is currently presenting 

SAM MOLEN 

at 9:40 p.m. 
t h r e e sport
casts weekly 
in the in
terests of Ar
mour Tl'oost 
Motors. 

The pl'O-
gram, "Parade 
of Sports," is 
heard through
out the week 

On Tuesdays, Thursdays and 
Saturdays, the show is sponsored 
by Annour Troost for DeSoto
Plymouth automobiles and ser
vice. 

Molen, hailed by the Sporting 
News m:; No. l sports commenta
tot· of the midwest, is f ea tu red in 
the dynamic, 5-minute sports
casts. Since earning the coveted 
title, he has steadfastly maintain
ed his position us finest sport
easter in the midwest. 

During football season he tra
vels thousands of miles to bring 
midwcstern gridiron fans on-the
scene coverage of the week's most 
exciting g-ame. Throughout the 
year he is on hand for radio 
coverage of leading sports events. 

Molen's zealous interest in 
sports, baekerl by former parti
cipation in college and high 
school, give his sportcasts real 
authority. 
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JANE FROMAN . . . 
Charming, talented Jane Froman who 
has recuperated from injuries incurred 
by a plane crash during the recent 
war, interprets popular and romantic 
tunes during the "Percy Faith's Or
chestra-lane Froman" show. Spon
sored by the Coca-Cola Company, this 
program is heard at 5:30 p.m. Sun
day, over KMBC. 

FRAN WARREN . . . 
Voted "most promising girl singer of 
1948" in a poll conducted by Bill
board, Fran Warren fulfills that 
promise as a featured network vo
calist, heard frequently on KMBC. 
The lovely songstress does a skillful 
job whether interpreting romantic bal
lads or rhythmic swing tunes. 

'lfVfAN SMOLEN . . . 

Cast as heroine of "Our Gal Sunday" 
Vivian Smolen portrays an orphaned 
girl from a western mining town, who 
has married one of England's weal
thiest, most handsome noblemen. The 
dramatic serial, presented by White
hall Pharmaca/ Company, is heard on 
KMBC at 11 :45 a.m., Monday through 
Friday. 

Peppard Continues 
To Sponsor Newscast 

Peppard Seed company, manu
facturers of Hybrid Seed Corn, 
have renewed sponsorship of the 
John Farmer newscasts which 
close the KMBC portion of "Din
nerbell Roundup" on Monday, 
Wednesday and Friday. 

Like all KMBC-KFRM news-
men, John Farmer is an experi
enced editor and a graduate of 
college journalism. He was raised, 
almost literally, on a diet of 
printers ink; his father owned 
and published a newspaper in 
Cameron, Mo. 

An observing reporter, he has 
developed an excellent technique 
for radio newscasting. Farmer's 
broadcasts reveal, unmistakably, 
the skill and ability that come 
only with journalistic experience. 

Novel KMBC Series 
Expands Regular Format 

"Animal World Court," novel 
radio series which features Pat 
O'Brien and Leo Carillo as nar-
rators of animal tales, has en
larged its format. 

Originally designed to appeal 
to animal lovers and to pro
mote the welfare of all types 
of household pets, the series 
now includes a weekly patri
otic talk, "The American v\Tay." 
The thought-provoking, 5-min
ute talk, featured over KMBC 
each Tuesday at 6 :25 p. m., is 
given by noted network com
mentator, Harry Wismer. 

The complete series is pre
sented over KMBC Monday 
through Friday at 6 :25 p.m. by 
the Chrysler cofporation for 
DeSoto and Plymouth cars. 

SELLS FOOD DELICACIES VIA MUSICAL SHOW 
Walker Riordan, left, co-owner of The Cheese Mart and sponsor of the "David 
Rose Show," heard over KMBC each Sunday afternoon at 3:30, has discovered 
that excellent music is ideal for selling excellent food. His enticing food shop, 
located at 5420 Johnson Drive, Mission, Kans., is stocked with more than 1,000 
rare delicacies. Mr. Riordan helps his advertising agent, Bob Townsend, right, 
select a tempting food basket. 

Phil Evans Presented 
By Cinder Concrete 

Cinder Concrete Products com
pany has resumed sponsorship 
of Phil Evans "Grain and Produce 
Markets" over the KMBC-KFRM 
Team. The show is featured Mon
day through Friday at 12 :35 p.m. 
dul'ing the highly-rated "Dinner
bell Roundup." 

A leading radio-farm authority, 
Phil Evans is director of the 
KMBC-KFRM Service Farms. In 
addition to managing the farms, 
Phil supervises the presentation 
of all KMBC-KFRM farmcasts. 
He was, formerly, agricultural 
commentator on the networks. 

He appears,frequently, as guest 
speaker for agricultural groups 
and grangemen. 

His accurate presentation of 
"Grain and Produce Markets" is 
a prominent feature in KMBC
KFRM's daily presentation of suc
cessful farm shows. It is pre
sented by the Cinder Concrete 
Products company in the interest 
cf Cinder Blox. 

Nabisco Sponsors 
T exos Rangers On KFRM 

National Biscuit Company has 
assumed sponsorship of the fam
ous Texas Rangers in the 11 :45 
a. m. spot KFRM each Monday, 
·wednesday, and Friday. 

This one-year contract for the 
smooth- listening mu::,ic of the 
western singing aggregation 
which Variety hm; tabbed 
"America's foremost sing-ers of 
western tunes" is presunted in the 
interests of Premimn Cracker8. 

Popular throughout the nation 
on stage and radio shows, and 
with national prominence as re
cording artists, The Texas Rang
ers are an outfit whose name 
assures spirited, harmoniom, 
melodies with the accent on the 
sagebrush and campfire side. 

'•Heartbeats" reads the grocer 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

PROGRESSIVE GROCER re
ports: "Some food merchants will 
waste as much as 50 per cent of 
their fuel bills this winter. Heat
ing engineers report that most 
groceries are improperly heated. 

"According to the American 
Petroleum Institute, food mer
chants waste p1·ecious fuel 
through leaks in their store heat
ing systems. 

"Heating authorities have boil
ed down fuel economy to nme 
simple precautions. 

"1-Don't overheat; 2-Make 
sure doors are shut promptly; 
:1-Locate your thermostat cor
rectly; 4-Reduce tem11ernture at 
clo:;ing- time; 5-Heat up fast to 
save money; G-Check your in
sulation; 7-Don't let too much 
heat go up your chimney; 8-
Stop leaks; H-Keep your heating 
system clean." 

The article explains these nine 
precautions and enlarges upon 
them in non technical terms. 
Page 80, November, lll48, 

CHAIN STORE AGE rq>orts: 
"C. V. Hill & Co. hm; introduced 
its latest open frG,;ted food ease, 
featuring an entirely automatic 
defrostini.r mcchaniHm. 

"The manufacturer 110ints to 
the model's wide service area, 
dual illumination, unobstrncted 
interior and the colored photo
grnphs of frosted foocls, illumi
nated by fluorescent lighting." 
Page 180, Grocery executives edi
tion, November, 1948. 

Lovely "Irma" Scores Successful KFRM Show 
H·t . Cl ( d Totals 1,000 Interviews 

I 1n ever ome Y KFRM's successful audience· 

Although she has been on the participation show, "The Man 
air for only little more than from the Stockyards," hit an im
one full season, that beautiful pressive landmark early last 
blonde with the low I. Q., "My month when Bob Riley conducted 
Friend Irma," has flirted with- his 1,000th interview on the pop
and won over-one of radio's ular morning series. 
largest audiences. The hilarious A regular KFRM feature, the 
show, heard over KMB C every program is virtually as old as 
Monday evening at 9 :00 o'clock, the station itself. The show went 
has malapropped its way to ra- on the air December 8, 1947-
dio's tC1p brackets. one day after KFRM was official-

Filmdom's Marie Wlilson is ly launched. 
cast as the lame-brained cutie During its first year, the pro
who is continuously rescued from gram, like the station, skyrocket
her self-created dire predica- ed to popularity among Kansas 
ments by her reliable companion, listeners. 
Jane. 

Now in its second triumphant 
season, "My Friend Irma" shares 
honors with some of radio's long 
established programs. 

The show is sponsored by Lever 
Brothers in behalf of Pepsodent 
toothpaste and tooth powder. 

KMBC Offers ½-Hour 
Of Comedy and Music 

Radio's delightful half-hour of 
comedy and music, presented in 
separate 15-minute segments, is 
a recurring, 5-a-week, bright spot 
in KMBCs scintillating evening 
schedule. "Beulah, followed by 
the "Jack Smith Show," is fea
tured over KMB C Monday 
through Friday, 10:00 to 10::30 
p.m. 

Hattie McDaniel, noted Negro 
film and radio actress, stars in 
the title role of the five-a-week 
serial, "Beulah." 

A skilled comedienne, she dis
plays expert timing in delivering 
the humorous lines which inject 
a pleasant undertone of mirth 
into the serial_ 

Comedy, in itself, is a refresh
ing addition to a radio serial. Its 
chuckling warmth adds delightful 
zest to the series which recounts 
the fortunes and misfortunes of 
radio's most lovable domestic. 

"Beulah" is sponsored over 
KMBC Monday through Friday 
at 10:00 p. m. by Proctor & Gam
ble in the interests o-f Dreft. 

The entertaining serial is fol
lowed by the "man with the smile 
in his voice," Jack Smith. The 
celebrated singing star is heard 
over KMBC Monday through Fri
day at 10:15 p.m. 

Smith's unique singing style 
brings a friendly cheerfulness in
to his tuneful interpretations of 
the nation's favorite songs. 

Martha Tilton, radio's "liltin' 
lady of swing." joins the "Jack 
Smith Show" :!Very Monday and 
Thursday. 

The prngram is sponsored over 
KMEC by Proctor & Gamble in 
behalf o:f Oxydol. 

As a result, when Kansas stock
men journey to Kansas City, they 
frequently call upon Bob Riley 
to see and to participate in the 
show which they have been hear
ing regularly over KFRM, Mon
day through Friday, at 11:30 u.m. 

The majority of the inter
viewees have been from Kansas; 
many have been from Nebraska, 
Oklahoma and Colorado while a 

few transient guests on the show 
have come from several, widely
scattered states. 

"The Man from the Stockyards" 
is an audience pm·ticipation show 
conducted by KMBC - KFRlVI's 
fulltime marketcaster, Bob Riley. 
The program features impromptu 
interviews with farmers, stock
men and cattlemen who have 
bought or sold livestock on the 
KanHas City exchange. 

"Man from the Stockyards" is 
sponsored over KFRM by the 
Kansas City Livestock Interests. 

(See JJictw·e on page 4) 

Studebaker Renews 
Erle Smith Newscast 

Studebaker corporatiC1n has re
newed sponsorship of Erle Smith's 
(3 :00 p. m. newscasts over KMBC, 
Tuesday, Thursday and Satur
day. Programs are presented in 
the interests of Studebaker auto
mobiles and trucks. On the re

ERLE SMITH 

maining days, 
his 6 :00 p. m. 
newscasts are 
presented by 
the l\Ietropoli
tan Life In
surance com-
pany. 

One of the 
nation's lead
ing radio-jour
nalists, Erle 

Smith was recently appointed 
chairman of the Awards Com
mittee of the National Associa
tion of Radio News Directors. 

A former newspaperman. he 
has been newscasting since EJ24. 
As news editor of The Kl\IBC
KFRl\1 Team, he directs the staff 
of six, full time newscasters. 

NETWORK STAR SINGS FOR "RHYMALINE" FANS . . . 
During a gucist appearance on KMBC-KFRM's "Rhymaline Time," Art Link~ 
letter, right, zany host of GE "House Party,'' teamed up with David Andrews, 
left, for a rc.us;ng duet. Organist Harry Jenks, background, enjoys the fun. 
"Rhymaline" is sponsored over KMBC on alternate days by Katz Drug com~ 
pony and Land-Sharp Chevrolet company. 
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NETWO.'?.K SHOW ORIGINATES FROM KMBC . . . 

Last month, GE "House Party," notionally famous radio program, was broad

cast oYer the Columbia network from KMBC. The show, which recently marked 

its 1,000th broadcast over CBS, was presented on the stage of the Ivanhoe 

Temple. "House Party's" witty host, Art Linkletter (right) is shown reading 

the card of Mrs. Lucille Evans (left) of Merriam, Kansas. According to the 

decision of the judges, Mrs. Davis told the finest story of the program. She 

was awarded a 3-way portable General Electric radio. 

KMBC BOOTH AT MISSOURI TEACHERS CONVENTION . 

KMBC was on hand last month to welcome Missouri teachers to Kansas City 

during the annual convention of the state's teachers. The station's prominent 

role in educational broadcasting was graphically presented at the attractiYe 

display booth. Frances Barker, education department, is shown attending the 

booth while a visiting teacher signs her name to the station's mailing list. 

Another teacher, right, views the display. The station's activities during the 

convention were supervised by Dr. Charles F. Church, KMBC-KFRM director 

of education. 

HJT SHOW CONTINUES SUCCESSUL PACE . 

KMBC-KFRM's celebrated show, "Brush Creek Follies," each Saturday evening 

at Ivanhoe Temple, is hailed as the midwest's biggest radio-stage hit. The show 

is now in its twelfth successful season. Shown at the microphone are come

dian::; David Andrews, left, and Hiram Higsby, right, who emcees the show; in 

the background is the complete cast ol the show. Participating in the spon

sorship of "Brush Creek Follies" are Quisenberry Mills, Inc., for Quisenberry 

Quickies; Hogue Mercantile company, lor Freshnut peanuts and peanut butter; 

and Kent Products company, for Richmade margarine. The show is presented 

over KMBC each Saturday evening lrom 9:00 to 9:30 and from 9:45 to 10:30; 

and over KFRM each Sunday afternoon from 2:00 to 3: 15 p.m. 

"Heartbeats" reads the druggi;,t 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail druggists. 

DRUG TRADE NE,VS reports: 
"A new line of Woodbury face 
Cl'eam, featuring· an entirely new 
formula containing Penaten, is 
now being introduced nationally. 
The new item includes cold cream, 
dry skin cream, vanishing facial 
cream, liquifying cream, powder 
base foundation cream and an 
all purpose cream. 

"The new creams are packaged 
in redesigned pink-topped jars 
bearing pink and gold labels. 

"The line will be backed by an 
intensive advertising campaign 
which will be geared to increase 
Christmas sales.,, Page 14, Nov
ember 15, 1948. 

CHAIN STORE AGE reports: 
"Colgate-Palmolive-Peet company 
has designed two gift boxes for 
Christmas. The Palmolive Gift 
Box is a light leather-brown set 
off by a deep brown, cameo-like 
panel which shows the sculptured 
head of a white horse." Page 92, 
Drug executives edition, N ovem
ber, 1948. 

Station Breaks 

When you hear the an
nouncement, "KMBC, KMBC
FM, and KFRM," you know 
KMBC is originating a pro
gram for all three stations. 
Incidentally, 1949 will bring 
another power boost for 
KMBC-FM which is already 
the most powerful frequency 
modulation station in Kansas 
City, with an effective antenna 
power of 40,000 watts. 

Will FM replace AM ? No 
one knows yet, but KMBC
KFRM president Arthur B. 
Church, a pioneer in both AM 
and FM broadcasting, is taking 
no chances. The station holds 
an FCC permit to increase FM 
power to 470,000 watts. 

KFRM Anniversary 
(Continued frmn page 1) 

ing. Grain quotations, by Phil 
Evans or Ken Parsons, are flashed 
over KFRM one minute after 
they are given in the Kansas City 
grain pit. 

Among the varied KFRM ser
vices has been the consistent pre
sentation of outstanding radio 
programs. By virtue of its affili
ation with KMBC of Kansas City, 
KFRM offers the finest line-up 
of talented performers of any 
farm station in the nation. Here 
is practical solution to the age
old radio problem of providing 
rural listeners with cosmopolitan 
programming which still retains 
the local flavor. 

News department, headed by 
Erle Smith, includes a fulltime 
staff of six skilled newscasters, 
two of them expressly assigned 
to KFRM. 

A battery of six teletypes 
brings the wfre services of both 
Associated Press and United 
Pn!ss to the KFRM newsroom. 

In addition, 200 corrsspondents 
in rural communities handle local 
coverage on "hometown" news. 

KFRM's well-rounded schedule 
includm; the presentation of 
women's features and educational 
brnadcasts. 

The station':a; daily radio fare is 
programmed by KMBC. Operat
ing daytime only on an assigned 
frequency of 550 kilocycles, 
KFRM transmits a signal direc
tionalized to the southwest and 
with an effective radiated power 
of 12,500 watts. 

Jenkins To Sponsor 
News For Another Year 

Sponsorship of Bill Griffith's 
mid-mo-rning n e w s c a s t over 
KMBC-KFRM has been renewed 
for another year by the Jenkins 
Music company of Kansas City. 
The 9 :45 a.m. newscasts are pre
sented Monday, Wednesday and 
Friday in the interests of musi
cal instruments, household fur
nishings, radios, furniture and 
gifts. 

An ex-newspaperman, Bill 
Griffith has covered practically 
all beats that are usually assign
ed on large circulation dailies. 
Before entering radio newscast
ing, he was acting city editor of 
a prominent midwestern news
pa per. The reportorial skill has 
stayed with him and is clearly 
evidenced in all his newscasts. 

Tentative Change 
In Monday's Programs 

Temporarily, both KM BC 
and KFRM are scheduling 
quarter hour musical programR 
on Monday afternoon during 
the time normally occupied by 
"Radio Schoolhouse" series. 

Dr. Charles F. Church, direc
tor of education, has announc
ed that the change does not 
affect any other program in 
the series. 

On Mondays, from 1 :30 to 
1 :45 p.m., KMBC f ea tu res the 
music of the famous Erno 
Ra pee concert orchestra. 
KFRM, meanwhile, presents 
"Todays Tunes," a 15-minute 
program of recordings. The 
show is heard on Monday, 2 :15 
to 2:30 p.m. 

DISTINGUISHED AUTHOR FEATURED ON KMBC-KFRM . . . 
Louis Bromfield, the celebrated novelist who abandoned the sophisticated 
international set for a farm in Ohio, describes the bounty of rural Jiving for 
KMBC-KFRM listeners during his appearance on the "Heart of America" 
series. Bromfield, incidentally, termed Kansas City's American Royal, as "the 
finest livestock and horse show that I've ever seen." He is shown with Jim 
Burke, left, KMBC-KFRM director of special features. 

CELEBRATES 1,000 INTERVTEWS ON KFRM SHOW . . . 
Willard Olander( left, chairman of the publicity committee of the Kansas City 
Livestock Interests presents a cash award to Chat Warren, right, of Jewell 
County, Kansas, for being the 1,000th man to be interviewed on KFRM's popu• 
far audience particioation show, "The Man from the Stockyards." Bob Riley, 
center, KMBC-KFRM fu/ltime marketcaster, conducts the successful program. 

EMINENT MAGICIAN ON "BIG BROTHER CLUB" . . . 

The world renowned magician, Harry Blackstone, described the art of legerde
main for KMBC-KFRM's iuvenile listeners when he appeared on the "Big 
Brother Club." Tim West, left, Chief Big Brother, glances skeptically at Black
stone, right. Lee Stewart, center, looks on. 
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KFRM CELEBRATES FIRST 
-TRIUMPHANT YEAR ON THE AIR 

KFRM, in celebrating its :first anniversary, looks back upon one 
year of successful radio J)rogramming. A farm station, serving Kan
sas and parts of border states, KFRM was launched December 7, 
1947; Gov. Frank Carlson, on hand for the occasion, welcomed the 
s t a.t i o n with these w o r d s, 
"KFRM:'s daily reports on the 
Kansas City livestock, grain and 
poultry markets will be of inval
uable economic benefit s i n c e 
Kansas City markets largely es
tablish the price on, Kansas pro
duction. 

A ware of its unique position 
for offering thi~ invaluable aid, 
to midwestern farmers, KFRM 
has steadfastly devoted itself to 
efficient, intelligent farm }Jl'O

gramming. Now, on its first· an-
11iversary, the station is proud of 
its contribution toward successful 
farming in the Heart of the Na
t ion~ Th~ Y'.'i<lespread acceptance 
of KFRM by the people in the 
area served, is a great tribute to 
the station and its entire staff. 

The station's daily market
casts, heard widely throughout 
the entfre KFRM area, are vital 
to both farmers and stockmen. 
'They are authentic, up-to-the
minute reports direct from the 
capital of the vast Kansas City 
trade territory. Livestock mar
kets originate from the Kansas 
City Livestock Exchange build
ing. Grain quotations are broad
cast over KFRM one minute 
after they are given in the Kan
sas City grain pit. 

In recent years, farmel's have 
increasingly turned to radio for 
daily ma1·ket repo1ts. Conse
quently Kansas listeners espe
cially appreciate KFRM's timely, 
accurate marketcasts and farm 
programs. 

Quality Programs 
However, foremost among 

KFRM services has been the 
consistent presentation of fine 
entertainment. 

Gov. Carlson 
Heard Over KFRM 

Each Sunday afternoon on 
KFRM, Gov. Frank Carlson 
personally reviews the legisla
tive week when he presents 
"Report to the People," heard 
at 1 :110 p.m., CST. 

KFRM is proud to partici
pate in this excellent sedes 
which is transcribed, each 
week, from the governor's 
office in Topeka. 

By virtue of its affiliation 
with KlVIBC of Kansas City, 
KFRM ofieFs" the· finest line-(!p 
of talented performers of any 
farm station in the nation. 

News department includes a 
staff of six experie1ice4· news
casters, two of thel)l eipressly 
assigned to KFRM. A battel'y 
of six teletypes brings the wire 
services of both Associated Press 
and United Press to the KFRM 
newsroom. In addition, 200 cor
respondents in ~-ural communities 
handle local coverage on "home
town headlines." 

KFRM's well-rounded schedule 
includes the presentation of wo
men's features and educational 
broadcasts. 

The educational series, "Radio 
Schoolhouse," is skillfully pre
sented under the direction of Dr. 
Charles F. Church. 

The station's daily radio fare 
is programmed by KMBC. Oper
ating daytime only on an as
signed frequency of 500 kilo
cycles, KFRIU transmits a sig11al 
directionalized to the southwest 
with an effective radiated power 
of 12,500 watts. 

OFFICIATE AT KFRM PREMIERE ... 
At KFRM's inaugural ceremony, December 1, 1947, Gov. Carlson of 
Kansas (left) assisted by Arthur B. Church, president of KMBc;-KF]!.M, 
throws the official switch that put KFRM on the air for the first t1me. 
The governor predicted that Kansans would. fin? KFRJ1 "bene~idal in 
many ways." Foremost among those benefits zs tl1e lHgh-quality p_ro
gramming derived from KFRM's affiliation with KMBC of Kansas Czty. 

December, 1948 

KFRM Celebrates First Year On The Air 
Anniversary Contest Offering More/ 

· f?..:A4,JlC-KFRM 

$15,000 In Valuable Prizes and Gifts li'""~,;;*~, 

Radio Station KFRM is conducting a giant audience 
participation contest during December, a_s part of the sta
tion's first birthday anniversary, accordmg to Arthur B. 
Church, president and founder. · 

FIRST PRIZE ... 
1949 Frazer Manhattan 

KFRM, which went on the air 
for the first time on December 7, 
1947, is an' independently owned 
l'adio station, dedicated to public 
service for those living in the 
smaller communities and rural 
a.reas. 

The big contest offers more 
than $15,000 in prizes• and gifts, 
and officially begins on Decem
.ber 7. The contest will conclude 
on December 19. 

There are 186 fine prizes in 
the big Anniversary contest, in 
addition to three gifts for en
hants in each of the 250 coun
ties served by the station. 

Fil-st prize in the contest is a 
brand new HJ<19 Frazer Manhat
tan automobile. It is a beautiful 
big car, with all of the latest 
and most modern safety and en
gineering devices. It truly is an 
outstanding automobile, one that 
you'd be proud to own. 

Second prize in the big contest 
is a gleaming white Kookall 
electric stove, the finest product 

SECOND PRIZE ..• 
Gibson Electric Stove 

made by the Gibson company. 
Third prize is a Gibson Elec

tric Refrigerator. It's 8%, cubic 
feet, with the very latest im
provements and design. 

A Gibson electric stove, the 
fine regular model, is the fourth 
prize. It's a real value, and a 

THIRD PRIZE .•• 
Gibson Electric Refrigerator 

pleasure to have in the kitchen. 
Fifth prize in the KFRi\I con

test is an 8 cubic foot Gibson 
Electric Refrigerator. It's a size 
smaller than prize number three, 
but has all of the latest Gibson 
features. 

Sixth prize in the contest is a 
Gibson Home Freezer unit. This 
unit is hig· and roomy, with loads 
of storage space for food aml 
vegetables of all kinds. 

P l'izes 7 through ;rn 1·e :rn 
beautiful table - model Gcm,ral 
Electric clock radios. These are 
the finest superheterodyne dock 
rudios made. '!'hey are mo,lern 
in design, with a beautiful one
piece cabinet of rieh rosewood 
11lastic. These are truly great 
mdios, made to exacting Gen
eral Electric standards. 

Prizes ;37 through 8t3 are the 
famous Bulova wrist watches. 
There'll he [ii) of these lrnndsonrn 
watches, 25 of them in the most 
popular la!lies style, and 25 :fine 
men's watches. Bulova is the 
finest name in watches, and 
these 50 wrist watches arc cer
tainly outstanding prizes. 

Prizes nun.1 her 87 through 186 

are Parker pen and pencil sets. 
These are real values, beautifully 
matched with the micro-smooth 

JO PRIZES ... 
General Electric Clock Radios 

14-karat point, and are perfect 
gifts. 'l'hey are one of the finest 
sets made by the Parker Pen 
Company. One hundred sets will 
be awarded, and they're truly 
great prizes. 

In addition to these wonderful 
prizes, KFRM is _9ff ering gifts 
to three winners from e a c h 

50 PRIZES ••• 
Buloi·a Wrist l-Vatdies 

county served by the station. 
These county gifts will be car
tons of Chase's Cherry :Mash 
candy. There are 24 bars in each 
carton. 

Each person w h o e n t 1: r s 
KFRM's giant First Birthday 
Anniversa:y contest will receive 

COUNTY GIFTS ••• 
J Cartons of Chase's Cherry Mash 

a n~ry useful gifL The gift is a 
combination letter - opeiwr and 
magnifying- gfa.:-;::;, made in clear 
plm;tic. 

From this list of priz1:,s and 
gifts, you can see wliy \Ve are 
enthusiastic about this giant An
niversary contest. 'I' he re are 
more than $ lG,000 in prizes and 
gifts, nnd at least one thousand 
lucky KFRM listeners will \Vin 
them. 

It's easy to enter ..• it's f'asy 
to wil1, So, tune to KFRM at 
550~first on your dial, and get 
complete details. 
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LATE 
HEARD 

DETERMINING WINNERS OF SECOND KFRM CONTEST . .. 
Photographed as they selected final winners in KFRM's second giant 
radio contest is this group of expert judges: seated (left to right) W. G. 
Peters, president, Peters Serttm company; John D. Hilburn, president, 
Kan~:as City Advertising & Sales Executive club; Russel May, presi
dent, Quisenberry Mills, Inc.; Herb J. Barr, Herb J. Barr & Sons 
Ranches, Leoti, Kansas. Standing are (left to right) Jim Groebe, vice 
president, Cook Chemical company and ]. B. Woodbury, vice-president, 
R. ]. Potts, Calkins & Holden. 

List of Winners 
In Kf RM 2nd Contest 

KFRM's second giant radio 
contest, conducted last July, was 
popularly received throughout 
the vast area served by the sta
tion. Heavy, enthusiastic re
sponse came from listeners in 
eleven midwestern :,tates. 

Judging the contest imposed 
a difficult task u11on the impar
tial group of civic and business 
leaders, from the Kansas-Mis
souri area, who were selected to 
1·eview the entries. After careful 
deliberation, they announced the 
following selections: 

Winners of the Vaculator Coffoe mak
ers include: From Kansas- M r :<. [Crank 
C. Bal,h-.-in. Cnm•nrdia: Mrs. Keith L. 
Baldin:J. 'Hw,: ;,i ,.,._ Ji. P. Ba<ls. Thrall; 
r,rr~. IL L. Ford. S1_··dp:\-.·iet·: l\'Irs. Le8tt1 r 
\Villiam,. '.\c;\:,on: :1ir,. ,;, H.. Har1w1·, 
H,_.,dy: :.-I~':-:. L:-:un~11ce Be·n:~. Peabod}t; 
Thtl'~. Clan,n;:e R. Bc•n\;:, Ow !.:rn1; Mes 
I!oherta )Iut:-.chler. :,!e<.u!e: :-,1, ;,,,. Ten!~-:1 
A,·noldy. 'riv••-: ;\h 0 •• hinws A. Crali
tret?-. An1old: Ji.rs. Ethel U.oust•. Os.
borne: !\ir. (_;cn:rj..!'E C . .fiiteh<1oek. Tt?~

eutt; .\Ir:,. Elkn ClinP. PhillipMbtu·!(; 
Mr.,. LC'oJJard Ikrnden. Hutehine.on; 
i't11·s. Alht•it St.~scrlian1n1ar. Courli:11>tl; 
;\Ir,. F. P. l~shhmwh. ?.buhattan; ,'.1r. 
John Lude~. S:•l(m,: III.-,. S. Earl Tr<'
kel!, Salin:,: [;,,,1neth \V. B;·ainal'fl, 
Sdd~n; m:•i I'mil (;. l::lrnol;~. Walieeuey. 

From Oklahoma- Lu<'ille Donovan, 
En-id; :i.1,..,. i::·,-en,tt De~,'In:;s, Laverne; 
and Ml',. Pat C1n·m,, Bartll'Hville. 

From Colorado-J. M. Leffel, Lycan; 
and Mrs, George H, Albers, Two Buttes, 

From Nebraska- Maty M. Greening, 
Bloomington; Mrs. Jack McKenzie, El
wonrl; and 1\frs; \Villiatn 1•·., Horn; Stam- -
ford. , 

Winners of the Stromberg - Carlson 
table model radiot include: From Kansas 
-1',lrs. Bert Brickell. Saffonlville; Mr. 
U:sl':11· .Johnson, Kanona: Mrs. Ralph V. 
Crowell, Severy; l\lr. ant! l\Irs. El'nie 
Hicks, Bucklin; i\Ir. Fred l\!cCarttir, 
Neode,;ha: l'ilrs .. r. Evim,tte ,Jones, Junc
tion City; Carol Veritine Mott, Attica; 
Mrs. Walter 1\larihugh, Esbon; Miss Ed
wina Demmilt, Memie; Mrs. Lester Ho
gan, Beloit; Mrs. M. E. Gentleman, 
Glt'n Eldl"r; 1\11-. C. M. Andrews, Route 
1. Delavan; D:u·yl 1\Ic-Cammon, O,sborne; 
Mr,;. Lawrence Ruthi, Bloomington: 
i\lrs. Loui~e H. Rathbun, Ttiscott; 1\Jrs, 
,/es,; lvlcl\Iindes, Kirwin; Mrs. Wesley M. 
Ehresman. Ilutt-hinson; Gernl<l Ra11le, 
Mt. Hope: anil :.\Irs. Fleta Platz, Paxico. 

from Oklahoma- l\Ir,;. L. L. Bishop, 
Pulnam; :;,;u~ene Ii". Shreck. Putnam; 
Mrs. Rohert .J. Heel;, Ponca City; 1\h-s. 
Ivan Drum. -:>-Iulhill; and Loren L. 
Smith. Dacoma. 

From N.,braska- Mrs. Ada C. Ek
strnm, Stratton. 

Top Three: 

First three grand prizes: Winner 
of the third prize, a 7-cubic foot 
refrigerator, was Mrs. Harry J. Ros
ser, Route 1, Council Grove, Kan
sas. The second prixe winner, Mrs. 
John R. Foster, Rural Route 2, Great 
B,md, Kansas, won a Gibson home 
freezer. The fir~t pri::;e, a new l 949 
4-Joor Ford sedan, went to Mrs. R. 
L. Rodgers, Box 4, Windom, Kansas. 
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WIDESPREAD COVERAGE OF KFRM ... 

Se_rvmg Kan:~as and the borqering states shown in this map, KFRM
w1th transmztter at Concordia, Kansas-effectively covers a vast, far
flung rural area in the Heart of the Nation. Heavy black line sho\Vs 
area reached within KFRM's directionalizecJ, half millivolt signal. The 
KMBC-KJt'RM Team is the middle west's only single broadcaster to 
cover Kansas City's wldespread trade area. 

C L 
Tentative 

( Mountain Time One Hour Earlier> 

All Times Central Standard 

Monday Through Friday 
AM PM 

7:30 Rhymaline Time N 0011 
-David Andrews, Harry12:10 
Jenks, Tune Chasers 12 :25 

News-John Farmer 
Dinnerbell Roundup 
Feed Lot Chat 
-Phil Evans 
Livestock Markets 

7:45 

7:55 

8:00 
8:10 
8:15 

8:20 
8:30 
8:45 
9:00 
9:15 
9:30 

9:45 
9:50 

9:55 

9:57 
10 :00 
10:15 
10:30 
10:45 
11:00 
11:05 
11:15 
11:30 

11:45 

Phil Evans 
---'Farm Counselor 
Better Farming 
-Ken Parsons 
News-Henry Wheat 
Vil eather Report 
Livestok Markets 
-Bob Riley 
Village Chapel 
Rhythm Riders 
Hiram Rigsby 
Happy Kitchen 
Concert Varieties 
Happy Home 
-Caroline Ellis • 
News-Bill Griffith 
Livestock Markets 
Bob Riley 
Grain Markets-Phil 
Evans or Ken Parsons 
Musical Interlude 
Man with the Band 
Harry Jenks, Organ 
Sagebrush Serenade 
Tune Chasers 
News-Henry Wheat 
Fiesta Grande 
Lucky Corners 
Man :from the Stock
yards-Bob Riley 
Texas Rangers 

12:30 

12:35 

12:40 
12:55 

1:00 
1:10 
1:2:-i 

1:30 

1:% 
1:55 

2:00 

2:15 
2:30 
2:55 
3:00 
3:15 
3:30 

4:00 

4:15 

4:30 
4:45 
4:i'iG 
5:00 

-Bob Riley 
Produce, Poultry and 
Grain Mkts, Phil Evans 
Dinnerbell Roundup 
Your Fann and Ours 
-Ken Parsons 
News-Henry Wheat 
Western Roundup 
Livestock Markets 
Bob Riley 
Produce, Poultry and 
Grain Mkts, Phil Evans 
Western Roundup 
News, vV eather 
-Henry Wheat 
Poetic Pages-Joe Mar
shall, P. Hans Flath 
Radio Schoolhouse 
Familiar Classics 
News-Erle Smith 
Polka Holiday 
Lazy River Boys 
Remember When__:Lee 
Stewart, P. Hans Flath 
Hear the Heart 
of America 
Sunny Daye Entertains 
-with Rhythm Riders 
Big Brother Club 
News-Hal Harvey 
Weather Report 
Sign Off 

Saturday 

7:30 

8:00 
8:10 
8:12 
8:30 
8:45 
9:00 
9:15 
9:30 
9:45 
9:50 

10:00 
10:15 
10:30 
10:45 
11:00 

11:05 
11:15 
11:30 

11:45 

AM 
Rhymaline Time-David 
An_drews, Harry Jenks, 
Tune Chasers 

News-Henry Wheat 
Weather Report 
Village Chapel": .;. 7 .• 

Rhythm Riders _ 
Concert Varieties 
Happy Kitchen 
Deep River Boys 
Tropicana 
News-Bill Griffith 
Vibraphonia 
Man with the Band 
Harry Jenks, Organ 
Sagebrush Serenade 
Tune Chasers 
News-Henry ·wheat 

Fiesta Grande 
Story Book Tales 

Music of Other Lands 

Texas Rangers 

Noon 
12:10 

12:15 

12:25 

12.:35 
12:55 

1:00 

1:10 
1:20 

1:30 

1:35 
1:55 
2:00 
2:30 
2:55 
3:00 
3 ::rn 
4:00 
4:30 
4:45 
4:55 
5:00 

PM 
News-Bill Griffith 
Produce, Poultry and 
Grain Mkts, Ken Parsons 
Livestock Market Review 
-Bob Riley 
Livestock Health 
-Phil Evans 
Dinnerbell Roundup 
Your Farm .and Ours 
-Ken Parsons 
News, Weather 
-Henry Wheat 
Western Roundup 
Livestock Market Review 
-Bob Riley 
Poultry and Grain 
Markets 
Western Roundup 
News-Henry Wheat 
County Neighbor 
Familiar Classics 
Erle Smith-News 
Jerry Sears Orchestra 
Jam Session 
Voices in Harmony 
Today's Tunes 
News-Henry Wheat 
Weather Report 
Sign Off 

Sunday 

7:30 
7:45 
8:00 
8:10 
8:12 
8:30 
9:00 
9:15 
9:30 
9:45 
9:55 

10:00 

10:30 

10:45 

11:00 

11:ao 
11:45 

AM 
Bandstand 
Rhythm Riders 
News-Hal Harvey 
Weather Report 
Village Chapel 
D'Artega's Orchestra 
Music for Children 
Kansas Farmer Speaks 
Gu~st Star 
News-John Farmer 
Program Notes 
Familiar Classics 

Music in Review 
Hany Jenks 

Stone Church Choir 

Bits from Waikiki 

KFRM Bandstand 

KFRM Show. Hailed 
As Public Service 

KT.'J?M's 1· 1 · ' x • en 1g 1temng· senes, 
"Hear the Heart of America," is 

presented expressly as a public 

service. The afternoon broad
f.:!asts, conducted by Jim nm·ke, 
director of special f eatm;es, are 
heard Tuesday, Thursday and 

Noon 

12:10 
12:12 
12:30 

1:00 

1:10 
1:30 
1 :4J:i 

2:00 
2:15 
2::30 
2:45 
3:00 
;:::15 

4:00 
4:30 
4 :,15 
4:ri5 
5:00 

PM 
News, Livestock Esti
mates, John Farmer 
Weather Report 
Todav's Tunes 
Texas Rangers 
-W estem Serenade 
News, vVeather 
-Hal Harvey 
South of the Border 
Report to the People 
Echoes of the Gay 
Nineties 
Brush Creek Follies 
Brush Creek · Follies 
Brush Creek Follies 
Brush Creek Follies 
Brush Cr~ek Follies 
Ray Bloch Entertains 
Ronald Colman Show 
Vesper Hom 
Music of Other Lands 
News-Hal Harvey 
Weather Report 
Sign Off 

Friday at 4:00 p.m., CST . 

\V ednesday's broadcast "Kan
sas City Report," is presented 

with the cooperatioon of the 

Kansas City Chamber of Com

merce. It reviews leading civic 

developments a n d community 

projects. The intelligent series, 

skillfully presented, t y p i f i e s 

KFRM's zeal for civic improve
ment. 

53 Timely Newsed ____ -.. _ 
Heard On KFRM Wee 

A full schedule of timely n: 
casts, -presented over KFR:ij:( 
ty-three times each week, ·, 
listeners posted on latest d.e,V 

· opmentsJ! 
local, natl 

,.;:;: a_ n d i.!it 
:q tional 
l fronts. 

~l!lllll st~f~ :t:~i 
·-:,:,(·skilled f 

' -

time journa 
HENRY WHEAT ists, headed Q 
news editor- Erle Smith, is 
hand to cover- the news. 

-battery of six. teletypes brin 
the wire services of the Aliso. 
ated Press and United Press 
the KFRM newsroom. Spit· 
coverage of hometown news s 
ies is handled by corresponde; 
in more than 200 

Newscasters ,,,w,,,;w,,,,,,,,,,,:c:-::::;:,:,:c:::,7 ':,= 
Henry ·wheat 
and Hal Har
vey - both 
members of 
the national 
honorary jour~ ( 
nalism frater- ii 
nity, Sigma 
Delta Chi, are 
expressly assigned to - KFRM. . 

Wheat, a jo~rnaHsm graduat 
of the University of Kansas, de . 
livers four daily newscasts, Ji.L 
former newspaper man, he be .. 
came interested in newse11.sting 
as a soldier in World War IL 

Another graduate of the Uni
versity of Kansas, Hal Har-vey. 0

·, 

presents KFRl\f's Sunday new$ -
and a daily newscast throughout?i 
the week. He has, in the pa;st, -.. 
been radio newsman for statiolti 
in Kansas and Michigan. 

KMBC-KFRM News Director 
Time of KFRM newscasts ur 

listed in this issue with the 
KFRM schedule on this page, 

KFRM WOMAN COMMENTATOR -
CONDUCTS "HAPPY HOMEn 

l\l o n d a y through Fr i d a Y,, _, 
KMBC-KFRM's famed woman 
commentator, Caroline E 11 is, 1 ' 

graces the morning broadcast 
schedule with her presentation 
of "'fhe "Hap
py Hom e.11 

The q uartei
hour program, 
heard at 9:30 
a. m., CST. 
features Cal'o
line's enlight
ening com-

menta1·y with Caroline Ella "'' > 
its heal't-wal'ming, down-to-,e 
philosophy. 

As owner of a Kansas f 
she finds it particularly natur.-
to speak to families of - 'f< 

communities. She is intimate:1 
acquainted with problems COI\-"l"c 
fronting- women in the home a.~? 
on the farm. 

A gifted speaker, Caroline has, 
developed a fine technique !-o~ 
creating living radio dialQDl:e/ 
Appearing with her in if 
Happy Home'1 is -David An· 
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:elebmted Educational Series 
tesumes Place On KFRM Schedule 

Continuing its public spirited and outstanding educa
ional series, KFRM, in October, resumed its presentation of 
Radio Schoolhouse." The programs, offered expressly as a 
ervice to midwestern educators and students, are under the 
Ltpervision of Dr. Charles F. Church, KMBC-KFRM direc
>r of education. Throughout 

le scho?l year, "Radio School- Noon Programs Combine 
ouse" 1s heard over KFRM 

[onday through Friday, 2:15 Service Entertainment 
.m., CST. w· h h' . f t 
The series has received the it t e presentation o wo 

ccolades of the . nation's edu- hours of continuous noonday 
cators and ra
dio critics. 
0 hi o State 

service and entertainment pro
grams, KFRM listeners in both 
Central and Mountain time zones 
have the pleasure and benefit of University has 

twice be- enjoyable entertainment com-
stowed "Ffrst bined with helpful information. 

Awards" on 
programs in· 
the series. 

R. C. F. CHURCH 
Director 

of Education 

"Radio 
Schoolhouse" 
presents edu

ttional broadcasts designed as a 
1p11lement to classroom instruc
on and presented for in-school 
,tening'. The week's schedule 
:i.s been carefully prepared to 
►Ver topics for both elementary 
1d high school students. 

Program Schedule -

Monday - "'l'omorrow's Farm
·s," for high school classes in 
{riculture, economics and social 
iience. 

Tuesday-"Fun With Facts," 
ee Stewart, schoolmaster, con-
1cting studio classroom discus
on of topics that interest stu
mts in the upper elementary 
:ades. 

Wednesday - "The M a g i c 
oak," favorite children's stor
s, dramatized by Caroline Ellis, 
ltionally famous KMBC-KFRM 
oman commentator, for kinder
uten and elementary g!·ades. 
Thursday - "Music Time," 
lice Gallup, supervisor of mu
c education for Kansas City 
1blic schools, with studio class 
.·esenting carefully planned mu
c lessons for elementary grades. 

Friday - "Youth Views th~ 
ews," news of the week com
netl with the frank opinion 

1d views of a high school dis
lSsion p a n e I, conducted by 

MBC-KFRM news editor, Erle 
11ith. 

"Dinnerbe11 Rounaup, .. one of 
KMBC's most popula1' programs, 
is· presented· over KFRM at 12 
noon, CST, Monday through Sat
urday. It is followed directly by 
another 1-hour show, "\Vestern 
Roundup." 

The second hour is scheduled 
expressly as a KFRM servfoe to 
listeners in the . Mountain time 
zone. 

The first "Roundup" program 
opens with a 10-minute newscast, 
fallowed by fifteen minutes of 
top - notch entertainment. The 
complete cast of KMBC-KFRM 
talented rndio stars appaer 1·egu
larly on "Dinnerbell Roundup." 

After their quarter hour of 
entertainment, Phil Evans, direc
tor of the Service Farms, opens 
the program's service features 
with his "Feed Lot Chats.1' Bob 
Riley reviews the latest "Live
stock Markets" with Phil return
ing for "Grain, Produce and 
Poultry Markets." 

Service features are followed 
by another quarter hour of en
tertainment. The hour closes 
with a 5-minute farmcast, "Your 
Farm and Ours," presEJnted by 
Ken Pa1·sons. 

"VI estern Roundup," similar 
in nature to the first hour, fol
lows closely the pattern of "Din
nerbell Roundup." Program 
9pens with news, presented by 
Henry Wheat. "Dinnerbell's" tal
ented performers return for the 
show's music a~d comedy, which 
is follo\ved by the service fea
tures and a second 15-minutes of 
entertainment. 

"Western Roundup" c 1 o s es 
with news and weather reports. 

lll~Stor Cost Featured With 
(FRM's "Brush Creek Follies'' 

Unnumbered hosts of KFRM listeners who like to hear 
>lk songs, western and hillbilly music, down-to-earth com
:ly and philosophy with a curbstone twang, have hailed the 
:turn of the midwest's biggest radio-stage hit, "Brush Creek 
ollies" to KFRM's Sunday afternoon broadcasts. The cele
,·ated hour and fifteen minute 
:oadcast is featured over KFRM 
tch Sunday at 2 :00 p.m., CST. 
The KFR:M show is a repeat 

rnadcast of the KMBC "Brush 
Creek Fol-
lies," now in 
its twelfth 
successful sea
son as one of 
Kansas City's 
outstanding 
Saturday eve
ning enter
ment features. 
~adio's orig

rrRAM HIGSBY in al Rube, 

:iram Higsby, known and loved 
'f thousands of midwesterners 
>r his nimble wit and harmonica 
>los, serves as master of cere
t011ies. ·with him is KFRM's 
1ining galaxy of talented stars. 
They are one of the finest tal-

1t staffs ever assembled by any 
lidwcstern broadcaster. In ad
ition to their many radio pro
rams on b o th KMBC and 
:FRM, the "g·ang" makes numer-

ous personal a p p ea 1· an c e s 
throughout the enth-e KMBC
KFRM area. 

Cast includes: Colorado Pete, 
cowboy singer; 
Millie and 
S u e, hillbilly 
duet; Sunny 
Daye, song
stress; George 
Washington 
White, come
dian in black
face; Don Sul-

livan, cowboy JED STARKEY 
balladser: 
Lazy River Boys, hillbilly trio; 
Jed Starkey, comedian-musician; 
Harry Jenks, pianist; David An
drews, comedian, and· those cele
brated vocal-instrumental quar
tets _ The Rhythm Riders and 
the Tune Chasers. 

The all-star "Brush Creek Fol

lies" is "the most listened to" 
program of its type in the mid~ 

west. 

POPULAR TRIO IS 
STARRED ON OWN SHOW 

Famous for their enj~yable in
terpretations of western and hill
billy music, the talented "Lazy 
River Boys11 are featured over 

LAZY RIVER BOYS ... 

KFRM Monday through Friday 
at 3 :15 p.m., CST. 

The popular trio furnishes its 
own musical accompaniment with 
Hoby Schelp, leader, playing the 
violin. Jimmy Fulkerson, tenor, 
plays bass while Harold Willis, 
baritone, strums the guitar. 

The rhythmic aggregation is 
featured regularly over KFRM 
on "Brush Creek Follies" and the 
two noonday "Roundup" shows. 

· T olented Rodio Stors 
Featured On KFRM Shows 

A talented singing duet and 
two popular vocalists, not . cur-

.. rently appear-

Millie & Stt« 

ing on their 
own shows, 
are f ea tu red 

· ·tegttlarly on 
leading KFRM 
programs -
"Brush Creek 
Follies,'' and 
the two 
"Round\1p" 
shows. 

Millie &. Sue, attractive vocal 
and instrumental duet, p1·ovide 
their own musical accompani-
ment to their 
tuneful rendi
tions of hill
billy music. 

Colorado 
Pete - that 
smiling, sing
ing cowboy 
who "flashes 
the largest. 
gold tooth 
"west of Crip

Colorado Pete 

ple Creek"-is another popular 
favorite among KFRM fans. Pete 
has appeaTed in "Brush Creek 

Don Sullivan 

Follies" since 
its original 
performance 
twelve years 
ago. 

Cowboy bal
ladeer Don 
Sullivan has 
appeared on 
radio stations 
from New 
York to Cali-

fomia, has appeared in the mov
ies, and has made recordings of 
western music. 

"Lucky Corners" Scores 
Hit As Humorous Serial 

"Lucky Corners" is the home
spun story of two proprietors
Hiram Higsby and Jed Starkey
who operate a small town gen
eral store. 

As friendly rivals, the lovahle, 
laughable Hiram and Jed pull 
each other out of one hilarious 
episode only to find themselves 
hopelessly involved in another. 

'l'he versatile actors, through 
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Practical Farm Shows Direct 
From KMBC-KFRM Service Farms 

Striking a progressive and realistic note in radio farm 
programming, The KMBC-KFRM Team actually operat.es, 
throughout the year, 1,000 acres of farm land. The Service 
Farms, under the direction of Phil Evans, typify KMBC
KFRM•s intelligent, practical approach to serving mid--

KMBC-KFRM SERVICE FARMS ... 
This sweeping photograph shows a panoramic view of the KMB_C-KFR7'! 
Service Farms situated just east of Stanley, Kansas. The mam barn u 
at the right; ;ome Angus cattle are picture1 in the foreground_. Authen
ticity of KMBC-KFRM farmcasts stems directly from operation of the 
developmental farms. 

America's rural listeners. 
Arthur B. Church, president 

and founder of KMBC-KFRM, 
has long recognized radiots in
herent responsibility to the farm 
population in the Hea1t of the · 
Nation. Accordingly, s e v e r al 
years ago he made a pioneering 
step in radio when he established 
a full time far1n department. 

Organization of the · Service 
Farms more than five years ago 
assured midwestern listeners of 
the finest, most practical farm 
programming. 

When KFRlVI was launched 
one year ago, the complete facil
ities of the Service Farms were 
immediately extended to the new 
station. 

Skilled farm caster and di rec
to~· of the Service Farms, Phil 
Evans, enlarged his operation to 
cover KFRM. A former network 
farm commentator, Phil is the 
midwest's leading radio-farm au
thority. He is assisted by expert 
agl'onomist Ken Parsons, gradu
ate of Kansas State college. 

Each day, their authoritative 
farm casts originate direct from 
the KMBC-KFRM Service Farms 
situated near Stanly, Kansas. In 
addition, Bob Riley's market re
ports are presented as pa1t of 
the regular schedule of KMBC
KFRM farm prog1·ams. 

The KMBC-KFRM Sa 1·v ice 
Farms are operated in such a 
manner as to be of maximum 
service to the station's listeners. 

Vital experiments have been 
successfully carried out with soil 
binding-, new products, insecti
cides, fertilizers and seeds. Doz
ens of demonstrations have been 
conducted fot· FFA, 4-H clnbs, 
veterans and farm groups. 

Results of these tests and of 
other research are given to 
KMBC-KFRM's '>Videsprcad :farm 
audience. Over five years of 

voice changes and clever char• 
acterizations, 1wrtray a variety 
of roles. 

A:iide from his duties as part 
owner of the town's general 
store, Hfrmn serves the people 
of Lucky Corners as their mayor. 
The comhination of duties keeps 
the busy store well stocked in 
laughs, chuckles and grins, 

Frequent callers on the propri
etors are Titus, a penny-pinch
ing, likeable character, and Slick, 
a typical l't!sident of the town. 

The entertaining serial is pre
sented o v er Kl<'RM, Monday 
through Fl'iday, 11:15 a.m., CST. 

service to midwestern farmers 

has made the KlVlBC-KFRM 

Service Farms an institution in 

itself. It has elevated K:M:BC-
KFRM farm service progTams to 
heights unparalleled in the Hea1-t 

of the Nation. 

~ARSONS FARMCASTS 
FEATURED OVER KFRM 

Ken Parsons, assistant direc
tor· of the KMBC-KFRM Serv-

ice Farms, is f ea tu red o v e r 
KFRM in the regular presenta
tion of interesting farmcasts. 

A graduate of Kansas State 

college, Ken knows how to com-

KEN PARSONS ... 
Assistant Director, K,tIBC
KFRM Service Farms. 

bine successful farming with ef• 

f ective broadcasting. 
He conducts his own morning 

show, "Better Far1ning," heard 
~Ionday through Friday at 7 :55 
a.m., CST, and an afternoon pro
gram, "Your Fann and Ours," 
presented Monday through Sat
urday at 12:55 p.m. 1 CST. 

Ken relates informative facts 
about how the KMBC-KFRM 
farm staff meets its p1·obfoms. 
It has been found that the basic 
farm problems confronting the 
Kl\IBC-KFRl\1 staff are similar, 
even identieal, to those posed for 
Kansas and other midwestern 
farmers. 

His broadcast$ review the find
ings of ag;ricultural research und 
scientific experiments conducted 
on the Service Farms. On hia 
and all KMBC-KFRM fanncasts, 
the benefit of this research is ex
tended to millions of rnral listen
ees in the Heart of America. 



Page 4 · 

FANS GETACQUAINTED ON 
INFO l KFRIA SHOW 

Each S at u r d a y afternoon, 
KFRlVI offers its listenel's the 
opportunity of getting to· know 
each other better on the popular 
show, "County Neighbor." 

The weekly program, heard 
Saturday · at 2 :00 p.m., feat mes 
interviews and discussions on 
farm topics of current interest. 
Phil Evans, director o f t h e 
KMBC-KFRM Service Farms, 
conducts the show. Appeal'ing 
with him are local farmers who 
present their frank opinions and 
view~. 

Although the discussions are 
informal, they are, nevertheless, 
informative a n d illuminating·. 
They offer KFRM listeners the 
opportunity of meeting their 
neighbor-farmers and s h a r i n g 
opinions about daily problems. 

LATEST MARKET REPORTS 
HEARD DAILY OVER KFRM 

One of the basic features of 
KFRM programming for rural 
Kansas is the daily, up-to-the
minute reports of the Kansas 
City livestock market by Bob 
Riley, KMBC-KFRM nationally 
known marketcaster. 

These reports co m e direct 
from the Kansas City Livestock 
Exchange building, M o n d a y 

r=,, i~t ;~::f ~~f; 
• •• ,•❖ '·'g "Dinnerbell 

:!~/: Roundup" and 
at 1:25 p.m.t 
·CST, as a fea
ture of "\Vest
ern Roundup." 
In the morn-

BOB RILEY ing, "L i v e · 
stock Markets" are presented at 
8:15 and 9 :50, Monday through 
Friday. 

Saturdays at 12:15 p.m., CST, 
and at 1:20 p.111., CST, Bob Riley 
reviews the week's market con
ditions. An expert analyst and 
authoritative marketcaster, Rob 
Riley contributes 1·egularly to 
the nation's leading livestock 
magazines. 

Audience Participation Show 
In addibon to his marketcasts, 

he presents a lively morning fea
ture, "Man from the Stockyards." 
The interview type program was 
originated December 8, 1947, one 
day after KFRM itself 1vas offi
cially launched. D u 1· in g the 
shov.r's first successful year, Riley 
has interviewed over 1,000 f~nn
ers and cattlemen who have 
bought or sold livestock on the 
Kansas City exchange. 

"l\Ian from the Stockyards" 
is heard oter KFRM Monday 
through Friday, 11 :30 a.m. 

... 

in A azer! 
Enter the 

TME 

KFRM 
A~l~]iVfi'S~~J 

Contest 
Learn the n.~ ~~s by 

listening to 

KfRMn=•.. kc 
first On Your Dial 

Expert Farmcosts By 
Phil Evans Over KFRM 

Important s e r v l c e programs 
heard over KFRM are high
lighted by the presentation of 
daily, authoritative farmcasts 
presented under the supervision 
of Phil Evans, director of the 
KlVIBC-KFRM Service Farms. 

In addition to supervising the 
:full schedule of farm programs 
and dfrecting the operation of 
the station's Service Farms, Phil 

appears daily- on his own bril
liant series of broadcasts. 

His broadcast day starts over 
KFRM with the presentation of 
"Farm Counselor," heard Mon.:. 
day through Friday at 7:45 a.m. 
At 9 :55 a.m., Monday through 
Friday, he reviews "Grain Mar
kets." 

Phil Evans is featured during 
KFRM's popular 2-hour noon 
programs. His "Feed Lot Chats" 
at 12 :25 11.m. and "Produce, 
Poultry, Grain Markets" at 12 :35 
and 1 :30 p.m., are an essential 
part of the successful noonday 
"Roundup" sho,vs. 

His weekly· program: "Live
stock Health," is heard Saturday 
at 12 :25 p.m., CST. He also con
ducts th e popular program, 
"County Neighbor," featured 
over KFRM at 2 :00 p.m. Satur~ 
day. 

A nationally famous :farm com
mentator, Phil was formerly a 
network farmcaster on NBC. 

CELEBRATES 1,000 INTERVIEWS ON KFRM SHOW ... 
Willard Olander, left, cl1airman of the publicity committee of the Kansas 
City Livestock Inter<.:sts, congratulates Chat Warren, right, of Jf!Well 
County, Kansas, for being the 1,000 man to be interviewed 011 KFRM's 
popular audience participation ,r;how, ''The Man From the Stor,kyards," 
Bob Riley, center, KMBC-RFRM fulltime markelcascer, looks on. 

KMBC-KFRM HEARTBEATS December, 1948 

,. Konsos t~inisters On 
KFR,,A ~'Yillage Chapel" 

An early morning- devotional 
program, "Village Chapel," typi~ 
fie:1 KFI(M's leading role in pro~ 
m o t i n g inter ~ denominational . 
unity thrnughout the Heart of 
America. 

Ministers of all faiths partici
pate in this excellent series. "Vil
lage Chapel" presents inspira~ 
tional messages from religious 
leaders in the Kansas area. Rich 
interpretations of favorite hymns 
are also featured on the pro
gram. 

A daily feature, "Village 
Chapel/' is heard over KFRM at 
8:20 a.m., CST, Monday through 
Friday, and at 8:10 a.111., CSTt on 
Saturday and Sunday. 

Sunday's program presents in
spiring renditions of well-known 
hymns and 1·eligious music by 
the famous Texas Range1·s. 

POPULAR QUARTET FEATURES Wfj;STERN MUSIC •. 
· · Hailed for their melodic interpretations of western mus1c ~nd cowboy 

tunes The Rhythm Riders are starred over KFRM each mornmg, Monday 
throu~h Saturday at 8:30 a.m., CST. The talented quartet are featured 
regularly on the station's highly rated "Dinnerliell Roundup," "Western 
Roundup" and "Brush Cr<'ek Follies." 

THE TEXAS RANGERS ..• 
Variety maga?i;,e has acclaimed The Texas Rangers as "America's fore
most singers of western tu[)es." .The brilliant si1!_gjng stars, famous for 
their interpretations of western music and favorite hY_.mns, recently re
corded an outstanding album of cowboy hymns. The album has been re
leased by Bibletone. The celebrated artists, featured on stage, screen and 
radio, are heard regularly over KFRM. 

Between radio broadcasts, the Texas Rangers appear in movie pro
ductions as featured players in western type films. They have appeared 
with Gene Autry Johnny Mack Brown an{l other Hollywood notables. 
Their latest scre:n triumph, "Arkansas Swing" will be released soon for 
showing throughout the nation. ·. 

BLEND MUStC WITH 
HUMOR IN HIT SHOW 

KFRM's delightful morning 
program allo-ws hilarity to run 
wild as it combines zany humor 
with tuneful 
melodies. The 
musical ha 1 f 
hour is heard 
over KFRM 
Monday 
through S a t
urd a y, 7:30 
a.m. 

With a de
lightful disdain 
David Andrews, witty emceet 
keeps the p r o gr am rolling 
at a merry pace. Harry Jenks, 
talented keyboard artist, and the 

popular . Tune ::· 
Chasers p x o -
vide the musi• 
cal portions of 
the sparkling 
show. 

"Rhymaline 
Time" off era 
listeners a.n 

Harry Jenks opportunity to 
enjoy the program's fun. 
Fans are invited to participate ill· 
the program by submitting song 
requests, written in rhyme form. 
Best rhymes are read over the . 
radio. In addition, authors of the 
winning rhymes receive both a 
"diploma" and a cash award. 

TALENTED VOCALIST 
STARS IN OWN SHOW 

Sunny Da.·e, vivacious KFRM 
songstress, stars in her own de
lightful afternoon p r o gr a m, 
"Sunny Daye Entertains." Her 

15-minute mu-
\ sical program 
' is heard over 
KFRl\1 Mon~ 
day th1·ough 
Friday, 4:15 
p.m., CST. 

TALENTED VOCAL AND INSTRUMENTAL GROUP • 

The Rhythm 
Riders, tal

~~---'; ented four• 
man musical 

SUNNY DAYE The Tune Chasers, famous for their rhythmic arrangements, are a versa
tile vocal and instrumental aggregation. The r,opular quartet is starred 
in a quarter hour musical program featured o,•er KFRM, Monday through 
Friday, at 10:45 a.m. The boys add their tale11ts to other shows, including 
"Di11nerhell Roundup," "Western Roundup," "Bmsh Creek Follies," and 
"Rhymaline Time." 

aggregation, 
I>rovide the accompaniment for· 
her ~ong~. She sings both west
ern tunes and popular ballads. 

.. Big Brother" Scores Big Hit 
Monday thi-ough Friday, at 

4:30 11.m., CST, KFRM's Chief 
Big Brother1 Tim \Vest, con
ducts a quarter hour program 
ospecially designed for young
sters in their :formative years 
-"The Big Brother Club." 

THE MIDLAND BROADCASTING CO. 

KMBC-KFRM Sec. 562, P. L. & R. 
U. S. POST AGE 

Featured guests (Jfi the pro
g· 1· a m describe entertaining 
hobbies, or explain the pur
pose and function of modern 
inventions. The show's whole
someness has natural appeal 
for school children. 

KANSAS CITY 6, MO. PAID 
Permit No. 473 
Kansas City, Mo. 

Rural Route 
Postoff ice or 
Star Route 
Boxholder 
local 



Anniversary Contest Proves 
KMBC-KFRM's Effective Coverage 

Overwhelming response to KFRM's Anniversary Contest, 
marking the station's first year on the air, offers convinc
ing proof that KMBC-KFRM's radio service to the entire 
Kansas City primary trade area is unmatched in the Heart 
of America. The. contest attracted literally thousands 
of entrants, including those people living far beyond the 

SELECTING WINNERS IN KFRM CONTEST . . . 

Photographed as they determined the final winners in KFRM's third radio 
contest are four expert judges. The gentlemen are (left to right) Jay B. Dilling
ham, president of the Kansas City Stockyards company; James R. Reese, James 
R. Reese Advertising Agency; Oscar Straube, president of Pay Way Feed Mills; 
and Herbert H. Wilson of Emery Bird Thayer and president of the Chamber of 
Commerce of Kansas City. Because of train delays during blizzard weather, 
Ed Creighton, of Butternut Coffee, Omaha, Nebraska, was absent when the 
photograph was taken. 

area covered by the station's 
proved half millivolt signal. 

When final tally was taken, 
figures revealed that letters had 
been received from 268 mid
western counties! 

Heavy Kansas Response 
·while response was scattered 

over a widespread area, it was 
particularly intensive throughout 
the state of Kansas. This fact, 
gratifying in itself, has under
lying significance. It shows that 
the area covered by The KMBC
KFRM Team closely parallels the 
region which Dr. vV. D. Bryant, 
research director of the Tenth 
Federal Reserve District, has 
defined as the Kansas City pri
mary trade area. 

Furthermore, it proves that 
rural listeners, throughout Kan
sas and in portions of bordering 
states, rely on Kansas City for 
radio programming. By virtue 
of its affiliation with KMBC of 
Kansas City, KFRM offers its 
listeners cosmopolitan radio pro
gramming which, at the same, 
retains its local, midwestern 
flavor. 

Selecting 'Winners 
Determining winners of the 

Anniversary Contest imposed a 
difficult problem upon the hoard 
of judges - an impartial, well
qualified group of prominent ciYic 
and business leaders in the Kan
sas-Missouri area. 

After careful deliberation, the 
judges finally 1·eachcd a decision 
in the presentation of prizes. Top 
prizes in the contest were a 
F1·azer Manhattan 1949 4-door 
sedan; deluxe a n d standard 

models of Gibson stoves, re
frigerators and home freezer unit. 
Other prizes were Bulova watches, 
Parker pen and pencil sets, 
General Electric clock radios and 
Chase's Cherry Mash Candy. 
Prizes awarded in the contest 
were valued at $15,000. 

Voice Preferences 

Letters indicate that rural lis
teners have come to depend on 
KFRlVI for farm reports, market
casts, news and weather. 

They appreciate KFRM's ex
cellent presentation of a well
rounded p r o g r a m schedule. 
KFRM, with transmitter at Cloud 
County, Kansas, is programmed 
by KMBC. This unusual pro
gramming technique provides 
rural listeners with a complete 
schedule of fine quality radio 
entertainment. 

Kellogg Renews Spot 
Schedule On KMBC-KFRM 

KMBC-KFRM spot announce
ments, Kellogg Company has dis
covered, are effective selling 
agents. The firm recently re
newed its contract for ten 1-min
ute spot announcements weekly 
over The KMBC-KFRM Team. 

Five of the announC"ements are 
presented during the highly pop
ular, widely heard "Dinnerbell 
Roundup;" the other five, during 
the well known morning feature, 
"Happy Kitchen." 

The entire schedule is present
ed simultaneously over KMBC
KFRM. 

.KMBC-KFRM 
Sets Record In 

Stock Food Advertising 

Stock food advertisers prove 
-perhaps more clearly than 
any other classification of 
farm accounts - how The 
KMBC-KFRlVI Team, beyond 
any other advertising medium, 
has won the confidence of ad
vertisers who desire to reach, 
economically and effectively, 
the farm homes of the great 
Kansas City primary trade 
area. 

KMBC-KFRM cu r r e n t 1 y 
broadcast thirty-seven pro
grams and service features 
weekly for stockf eeds alone! 

The six advertisers in this 
classification sponsor five dif
ferent types of informational 
and entertainment features: 
"Farm Counselor" and "Feed 
Lot Chats," with Phil Evans; 
"Livestock Markets," with Bob 
Riley; "Your Farm and Ours," 
with Ken Parsons and "Lazy 
River Boys," hillbi1ly act. 

The latter two shows are on 
KFRM only since their spon
sors, not having Missouri dis
tribution, specifically wanted 
Kansas coverage. 

KMBC Marks Twenty-One 
Years As CBS Affiliate 

When KMBC became the seven
teenth member of the Columbia 
Broadcasting System in Febru
ary, 1928, it was the furthest 
southwest CBS affiliate. 

Some years later, when the 
network was extended to the 
Pacific coast and south to the 
Gulf, KMBC-as southwestern 
basic affiliate - originated as 
many as thirty-nine programs 
weekly to the western and south
ern CBS supplementary stations. 

One of the programs KMBC 
originated for CBS was The Texas 
Rangers, first to the southwest, 
later to a coast-to-coast network. 

It was fitting therefore that 
The Texas Rangers should dedi
cate to their home station, KMBC, 
one of their new Saturday after
noon coast-to-coast CBS network 
programs. The dedicatory pro
gram was broadcast from the 
stage of Columbia's Vine St., 
theater in Hollywood. 

The theater also serves as the 
locale for The Texas Rangers' 
weekly television show on KTTV, 
the CBS Los Angeles Times 
station, and headquarters for 
their radio, television and screen 
personal appearance activitieR. 

Arthur B. Church, president of 
KMBC-KFRM and still "papa" of 
The Texas Rang·ers, and Mrs. 
Church were in Hollywood for the 
occasion. 

HALL RENEWS FOR 
KMBC "HAPPY KITCHEN" 

Hall Ice Cream company of 
Kansas City, Kansas, has renewed 
Friday sponsorship of KMBC's 
famous home service program, 
"Happy Kitchen.'' 

One of radio's oldest, continu
ously operated, successful home-

FEB RU ARY, 1949 

KMBC-KFRM Inaugurates Special 
News Service From Washington 

Walter Cronkite, Washington Correspondent, To 
Report Ca1>itol Hill News For KMBC-KFRM.Listeners 

KMBC-KFRM has appointed Walter Cronkite, former 
United Press foreign correspondent, as Washington corre
spondent, according to an announcement by Arthur B. 
Church, president and founder of the stations. 

Cronkite, skilled journalist and seasoned reporter, will be 

WALTER CRONKITE ... 
KMBC-KFRM Washington Correspon
dent. 

heard in the Kansas City primary 
trade area on KlVIBC-KFRM ex
clusively. His newscasts, care
fully edited for midwestern radio 
audiences, will interpret Wash
ington headlines in terms of local 
meaning. 

Cronkite will be heard over 
KMBC and Kli'RM each Sunday 
at 12: 10 p. m. in a farm-belt area 
report which will be of interest to 
all in the Kansas City trade area. 

On Sunday afternoon at 4:45, 
he will make a report of special 
interest to Kansas listeners of 
KFRM. And, Sunday evenings at 
9 :45, Cronkite will make a re
port of special interest to KMBC 
listeners. 

In addition, he will report by 
telephone late each afternoon 
Washington events of current in
terest to Kansas City primary 
trade area listeners for use in 
KMBC-KFRM evening newscasts. 

Overseas Experience 

Cronkite returned last Septem
ber from two years as Moscow 
Bureau nrnnage1· for the United 
Press. Prior to that, he was 
stationed in Europe as a foreign 
correspondent. He covered the air 
war over Germany, the Battle of 
the North Atlantic, the Normandy 
invasion and Nuremburg trials. 

Cronkite views his present 
KMBC - KFRM newscasting as
signment as an excellent oppor
tunity "for me to report more 
personally and directly to the 
people of this important Kansas 
City trade area.'' 

In commenting· on the addition 
of Cronkite to the staff, Arthur 
B. Church remarked, "\Ve of The 

makers' programs, "Happy Kitch
en" is now cc.-nducted by Sally 
Baker, newest member of the 
KMBC-KFRM program staff. 

KMBC-KFRM Team are delight
ed to have vValter Cronkite join 
our organization. 

"His outstanding reputation 
with the United Press the past 
ten years, and his wide knowledge 
of international affairs, make him 
a valuable asset to our stations. 

"In augmenting the six-man 
news staff of The KMBC-KFRM 
Team with the addition of this 
new feature," he continued, "we 
are continuing our programming 
policy of providing the radio audi
ence in the Kansas City trade 
area with the best in public ser
vice programs." 

Sunday New~ Sports 
Advanced To New Hour 

To accommodate national net
wo1·k programming of "The Jack 
Benny Show," KMBC, early in 
January, advanced its Sunday 
"News and Sports" to 7 :00 p. m. 

The popular quarter hour fea
ture presents a IO-minute news
cast, with John Farmer, followed 
immediately by a 5-minute sports
cast, with Sam Molen. 

For years, KMBC fans have 
enjoyed this program feature 
\Yhich, traditionally, is scheduled 
in sequence. On Sunday evening, 
they now hear it at a new hour. 

KMBC's Sunday newscasts are 
presented in the interests of 
Aines, Arctic and ABC dairy pro
ducts. The sportscasts are spon
sored by Standard Oil of Indi
ana and Standard dealers. 

"First Nighter" Is 
Dramatic Hit on KMBC 

Each Sunday evening at 9 :00 
o'clock, KMBC's curtain goes up 

on the "Little Theatre off Times 
Square," where Barbara Luddy 
and Olan Soule are co-starred in 
original radio dramas. 

The successful show, now in its 
eighteenth year, has been spon
sored, since its debut, by the 
Campana Sales company. 

Creating an atmosphere of at
tending the premiere of a Broad
way play, the program has giv
en millions of Americans the feel
ing of being a "I<'irst Nighter" 
amid the excitement of an op
ening night on the Great \Vhite 
"\Vay. 

The dramatic series is pre!ient
ed in the interests of Campana';-; 
Italian Balm, and Magic Touch 
make~up. This year, sponsors of 
the program have been able to 
resume their pre-war practice of 
offering Italian Balm dispensers 
to lotion-users. t CBS) 
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New Programs, Renewals, Time 
Shifts Affect KMBC Schedule 

Program renewals, new shows and time shifts have effected 
numerous revisions in the KMBC weekly schedule of CBS broadcasts. 

Three serials have been renewed over KMBC by Proctor & 
Gamble. They include "Guiding Light," Monday through Friday 
at 4: 15 p. m., for Duz; "Big Sis- ---- --- -------------
ter ," Monday through Friday at presented at 8:30 p. m. for Fatima 
3 :30 p. m. for Ivory; and "Young cigarettes. 
Dr. Malone," Monday through Final revision is the shift in the 
Friday at 4:00 p. m., for Crisco. scheduling of "You Are There," 

Tuesday 

Popular songstress Dinah Shore 
has joined the cast of the "Jack 
Smith Show" for the Tuesday, 
1-Veclnesday and Thursday perfor
mances. On Monday and Friday, 
}1artha Tilton is co-featured with 
him. The show, heard over KMBC 
at 10 :15 p. m., is sponsored by 
Proctor & Gamble for Oxydol. 

Former KMBC stars, "mr. ace 
and JANE," in their delightful 
half-hour of comedy, now enter
tain their lGyal KMBC fans Tues
day nights, 10 :30 to 11 :00. 

,vednesday 

Borden's "County Fair" is an
other show that has made a trek 
to a new spot in the KMBC sched
ule. It is now heard Wednesday 
evenings at 8:00 o'clock. 

Friday 
"My Favorite Husband," spon

sored by General Foods for San
ka, has moved to 7 :30 p. m. An
other revision in Friday's sched
ule is the switch, from Sunday, of 
"Life "With Luigi;" show is pre
sented at 10 :30 p. m. Although 
their stories are worlds apart, 
both of these half-hour coi-nedies 
are superbly acted, cleverly writ
ten. 

Saturday 
Saturday schedule revisions in

clude renewal of "Junior Miss" by 
Lever Bros. for Rinso. The show 
is heard at 10 :30 a. m. 

Another 52-week renewal was 
announced by Pillsbury Mills for 
the excellent dramatic show, 
"Grand Central Station," heard 
Saturday at 11 :80 a. m. 

The "Gene Autry Shov,:," for
merly heal'(l on Sunday, has mov
ed to Saturday evening·, 7 :00 p. 
m. It is sponsored by the William 
\Vrigley Jr. company for \Vrig
ley chewing gum. 

Two new programs have been 
added to the evening's schedule 
-"Gang Busters" and "The Baidl 
Rathbone Show." 

The first half-hour drama, 
"Gang Bu.c;ters," is heard at 8:00 
p. rn. in the interests of Grape
nuts. 

The second half-hour mystery, 
"The Basil Rathbone Show," is 

outstanding C B S educational 
drama which re-enacts famous 
scenes of history. It is heard over 
KMBC at 4:00 p. m. 

Sunday 
Longines-Wittnauer has added 

another half-hour musical festi
val to its distinguished series. 
"Festival of Music" is heard at 
1 :00 p. m.; "Festival of Song" 
at 4:00 p. m. 

Filmdom's celebrated actor and 
former Academy Award winner, 
Ray Milland, has joined the "Fam
ily Hour of Stars." The half
hour dramatic shows are spon
sored over KMBC each Sunday 
at 5 :00 p. m. by the Prudential 
Insurance company of America. 

"Spotlight Revue," featuring 
Spike Jones and the City Slickers 
has replaced the "Jane Froman
Percy Faith Show," Sunday eve
ning at 5 :30 for Coca Cola. 

NATION'S TOP COMEDIAN 
IS SUNDAY HIT ON KMBC 

"America's No. 1 Comedian," 
Jack Benny, is now pulling his 
punch lines over KMBC each Sun
day evening at 6: 00 o'clock. 

The hilarious show, which for 
years has been a national favo
rite, stars Jack Benny, Mary Liv
ingstone, Rocheste1·, Phil Harris, 
Dennis Day, The Sportsmen Quar
tet and Don 1-Vilson. 

"The Jack Benny Show" has 
shattered so many records and 
traditions on the air in the last 
I l.i years that few brother come
clians bother to challenge his 
title as "No. 1 Comedian." 

Twenty years ago, when Jack 
Benny was making- a personal ap
pearance tour in Kansas City, 
Goodman Ace, then a staff mem
b(1r of KMBC, invited him to ap
pear on the radio. 

That broadcast, featured over 
KMBC in 192D, is believed to be 
one of Benny's first radio ap
pcmrances. 

His network show is sponsored 
over KMBC by the American To
bacco company for Lucky Strike 
cigarettes. (CBS) 

HEARTBEATS 

Texas Rangers Starred In 
Weekly CBS Show and Television 

The Texas Rangers, hailed by Variety magazine as the 
nation's "foremost singers of western tunes," are starred 
over the Columbia network each Saturday afternoon in a 
half-hour musical program which features instrumental 
and vocal music of the old west. The talented group is 

FEATURED OVER CBS AND ON TELEVISION . . . 
The Texas Rangers, widely acclaimed singers of western songs, are starred in a 
weekly television show each Monday evening at 8:30 p.m., PST, over KTTV, 
CBS Los Angeles Times station. They are also starred each week over the 
Columbia network in their own Saturday afternoon show, presented from 3:00 
to 3:30 over KMBC. The Texas Rangers are heard daily over KMBC at 7:00 
a.m. and 5:00 p.m., and over KFRM at 11 :45 a.m. 

also starred in a weekly television 
program each Monday evening 
over KTTV in Los Angeles. 

For years, The Texas Hangers 
have been a prominent feature of 
KMBC's programming. They have 
been starred over KFRM since 
the station was launched in De
cember, 1947. 

CBS Show 
Setting for their network show, 

which is heard over KMBC each 
Saturday afternoon at 3 :00 
0'cloi:!h':, is Hn imaginary bunk
house, where the Rangers-led 
by "Captain Bob" Crawford -
gather after the day's work is 
done. 

The network show, originating 
from Hollywood, is written by 
Gomer Cool, a former member of 
The Texas Rangers. 

Nutrena Offers Weather 
Reports Over KMBC-KFRM 

Monday through Saturday at 
7 :25 a.m., Henry Wheat, news
caster, presents "Area Weather 
Report" over KMBC-KFRM. The 
5-minute service program is spon
sored by Nutrena in the interests 
of poultry, hog and cattle feeds. 

Wheat conducts the program 
as a supplement to his regular 
schedule of KFRM newscasts. 

On Sundays, another KFRM 
newscaster, Hal Harvey, conducts 
the program over The KMBC
KFRM Team. 

"RHYMALINE TIME" IS 
BIGGEST MAIL PULLER 

KMBC-KFRM's riotous musical 
comedy show, "Rhymaline Time," 
has recently pulled more than a 
half a thousand 1etters weekly 
from its loyal fans. 

Kyron presents a 15 minute 
segment of the famous morning 
program Monday through Friday 
OVP.r KMRC-KFRM_ 

"Rhymaline Time" successful
ly blends the talents of David An
drews, Harry Jenks and The Tune 
Chasers. The program attracts 
wide audiences throughout the 
midwest by virtue of it spontane
ous humor and rhythmic melo
dies. 

David Andrews, emcee, sets a 
merry pace for the madcap show 
while Harry Jenks, organist
pianist, and The Tune Chasers 
add the musical touches. 

A novel type audience parti
cipation show, "Rhymaline Time" 
invites listeners to send in song 
requests written in the form of 
rhymes. Best rhymes are read 
over the air; winners receive a 
diploma and a cash award. 

"Rhymaline Time" sponsors are 
currently: on KM BC- KFRM 

' Continental Pharmaceutical Corp. 
in the interests of Kyron; cm 
KMBC only, Katz Drug Co. and 
Land-Sharp Motors. 
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Herewith are listed new accounts 
and renewals of old accounts over 
KMBC-KFRM, KMBC and KFRM. 

KMBC-KFRM 
Metropolitan Life Insurance Co.
for life insurance, renews Erle 
Smith News, 6:00 p. m.; Monday, 
Wednesday and Friday. 
Proctor & Gamble - for Oxydol, 
presents John Farmer News, 
12:00 noon, Monday, Wednesday 
and Friday. 

Western Mercantile Co.-for re
tail hardware, farm implements 
and parts, presents "Livestock 
Markets" with Bob Riley, 12 :30 
p. m., Monday through Saturday. 

Pay ,v ay Feed Mills-for cattle, 
hog and poultry feed, presents 
"Livestock Markets" with Bob 
Riley, 9 :50 a. m., Monday through 
Friday. 

Nutrena -for poultry, hog and 
cattle feed, presents Weather Re
port with Henry Wheat, 7 :25 a. 
m., Monday through Saturday. 

Continental Pharmaceutical Corp. 
-for Kyron, diet supplement, pre
sents "Rhymaline Time," 7 :45 
a. m., Monday through Saturday. 

Kellogg Co.-for Kellogg cereals 
and Kellogg products, renews 
weekly schedule of spot announce
ments. 

KFRM 
Kansas Farmers' Union-presents 
"Lazy River Boys," 1 :30 p. m., 
Monday through Saturday. 

Kansas City Livestock Interests
for Kansas City markets, pre
sents "Man from the Stockyards," 
11 :30 a. m., Monday through Fri
day. 

Phillips Petroleum Co.-for Phil
lips gasoline, grease and motor 
oils, renews Henry Wheat news
casts, 8:00 a. m., Monday through 
Saturday. 

KMBC 
Allbritten M o t o r s, Inc. - for 
Chrysler-Plymouth sales and ser
vice, presents "\Vestern Echoes," 
5 :30 p. m., Tuesday and Thursday. 
Hall Ice Cream Co.-for ice cream 
renews "Happy Kitchen," 9:00 
a. m., Friday. 
Marshall Hatcheries - for baby 
chicks, presents "Happy Home" 
with Caroline Ellis, 9 :3') a. m. 
Tuesday. 
Celanese Corp. of America-for 
Celanese fabrics, renews "Happy 
Home" \vith Caroline Ellis, 9:30 
a. m., Monday, ·wednesday and 
Friday. 
Index Employment-for employ
ment service, renews "Song Sere
nade," 1 :30 p. m., Sunday. 
Berl Berry Motors-for Ford and 
Lincoln-Mercury sales and ser
vice, presents "The Guy Lom
bardo Show," 7:00 p. m., Monday. 
Good Food, Inc.-for Skippy pea
nut butter, present::; "Hollywood 
Theater," 7 :00 p. m., Tuesday. 
Duff & Repp Furniture Co.-for 
fumiture and household goods, 
presents "The W a y n e King 
Show," 3:30 p. m., Sunday. 
Muehlebach Brewing Co. - for 
Muehlebach pilsener beer, pre
RentR "Good Company Time," 
11 :05 p. m., Monday through Sat
urday. 
Peppard Seed Co. - for Hybrid 
seed corn, presents John Farmer 
News, 12:55 p. m., Monday, vVed
nesday ancl Friday. 
General Foods Corp.-for Grape
nuts Flakes, presents "Professor 
Quiz," 7 ::30 p. m., Saturday. 
Purity Bakeries - for Taystec 
bread, renews "Food Scout/' heard 
at 8:15 a. m., Monday through 
Saturday. 
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MARION HUTTON 
Attractive songstress Marion Hutton 
adds her vocal charm to the hilarious 
"Jack Carson Show." The lovely blonde 
singer also appears in comedy skits 
during the entertaining half-hour 
comedy featured over KMBC each 
Friday evening at 7:00 by General 
Foods for Sanko coffee. 

GRACE MacNAUGHTON . . . 
Radio actress is talented in more ways 
than one. The rising young star was 
recently picked a winner in a Cali
fornia beauty contest. She appears in 
featured roles on "Lum n" Abner" 
Sunday evening comedy featured ov~r 
KMBC at 9:00 o'clock for Frigidaire. 

EVE ARDEN ... 
When lovely Eve Arden is the teacher I 
staying alter school is no punishment. 
She's cast as a high school English 
teacher in the delightful comedy, "Our 
Miss Brooks," presented over KMBC 
each Sunday evening at 8:30 in the 
interests of Palmolive Lustre cream. At 
present, Miss Brooks is engrossed in 
Coigate Palmolive Peet' s spectacular 
"49 'er Gold Rush" contest. 

Riley Interviews 
1.158 Stockmen During 1948 

Kansas City Livestock In
terests, sponsors of KFRM's 
popular audience participation 
show, "The Man from the 
Stockyards," have renewed 
their contract for another year. 
The program is featured over 
KFRM Monday through Fri
day at 11 :30 a.m. 

Bob Riley, KMBC-KFRM 
fulltime marketcaster, con
ducts the program. During 
1948, he interviewed 1,158 live
stock men, farmers and cattle
men who bought or sold live
stock on the Kansas City Ex
change. More than 3,500 visit
ors of the show signed Riley's 
guest register. The program 
is presented under the auspices 
of the KMBC-KFRM Farm 
Department. 

Phil Evans Returns 
From Well-Earned Rest 

Phil Evans, KMBC-KFRM di
rector of farm service, has re
turned from a 6-·week vacation. 
When he left, December 12, it 
marked the first time that he had 
missed one of his regular farm
casts since October, 1939, when 
he joined KMBC. 

Before going on his vacation . ' Phil appeared on 8,480 successive 
broadcasts without a miss. 

In addition, he made countless 
personal appearances as guest 
speaker at farm meetings, Fairs 
and other public functions con
nected with agriculture. 

When KFRM, the KlVIBC affili
ate, took to the airwaves, Decem
ber 7, 1947, Phil inaugurated 
several daily farmcasts for that 
station-in addition to those al
ready scheduled on KMBC. Still, 
he maintained his record for con-

-tinnou!':- performanu•s. 
Rested after his well-earned 

vacation, Phil has returned to the 
KMBC-KFRM Service F arm s 

' near Stanley, Kansas, and has 
resumed his regular broadcast 
schedule. 

WINS NEW AUTOMOBILE 
IN NATIONAL CONTEST 

An Excelsior Springs woman, 
Mrs. Mildred Mannheim, scored 
successfully in the widely pub
licized "Treasure Chest" contest 
conducted by Colgate Palmolive 
Peet. 

Her jingle, adjudged in the 

WINS FORD IN CONTEST ... 

Smiling happily, Mrs. Mildred Mann
heim accepts the key ta her new 
1949 Ford from G. I. Holland, dis
trict sales manager for Colgate 
Palmolive Peet. 

winning class, was awarded a 
new 1949 4-door sedan. 

G. I. Holland, district saleR 
manager of Colgate Palmolive 
Peet, officiated for the company 
in the presentation of the award. 
Active radio advertisen;, the com
pany sponsors many leading pro
grams over KMBC. Radio was 
widely used in promoting the con
test. 

HEARTBEATS 

ACCURATE MARKETCASTS 
FEATURED ON KMBC-KFRM 

Two new sponsors have found 
that Bob Riley's marketcasts over 
The KMBC-KFRM Team do an 
ef:f ective selling job. Pay Way 

Feed Mills and 
W este1'.n Mer
cantile c o m
pany have as
s um e d spon
sorship of 
"L i v e s t o c k 
Markets" b y 
Bob Riley. 

Pay Way 
Feed Mi 11 s 

BOB RILEY present the 
featt1re over KMBC-KFRM, Mon
day through Friday at 9:50 a. 111. 

Program is presented in the in
terests of Pay Way cattle, hog 
and poultry feed. 

Riley's noon hour "Livestock 
Markets" are presented over 
KMBC-KFRM, Monday through 
Saturday at 12 :30 p.m., by the 
Western Mercantile company for 
retail hardware, farm implements 
and parts. 

Bob Riley, an astute observer 
of the Kansas City livestock 
markets, is a nationally recog
nized authority. His accurate 
marketcasts, popular throughout 
the midwest, report actual trans
actions on the exchange. As a 
result, his marketcasts are fac
tual, authentic. His broadcasts 
originate from special KMBC
KFRM studios located in the Kan
sas City Livestock Exchange 
building. 

DANCE MUSIC ON KMBC 
FOR MUEHLEBACH BEER 

Throughout the week, KMBC 
presents a lively quarter-hour of 
popular dance music featuring a 
wide selection of rhythmic melo
dies interpreted by the nation;s 
leading orchestras. 

The program is sponsored over 
KMBC, Monday through Satur
day from 11:05 to 11:20 p.m., by 
the Muehlebach Brewing com
pany for Muehlebach pilsener 
beer. 

The rhythmic strains of "Broad
way," hit tune of a bygone era, 
open the show. Each broadcast 
presents a catchy dixieland jazz 
number and a melodic interpreta
tion on the "gas-light" piano 
along with a varied selection of 
popular dance tunes. 

"Organ Concert," form e r 1 y 
heard over KMBC at 11 :05 p.m. 
has moved to a new hour. Now 
presented at 11 :20 to 11 :45 p.nL 
on weekdays, the program is con
ducted by KMBC-KFRM's direc
tor of music, P. Hans Flath. Its 
Sunday schedule has remained 
the same-11 :05 to 11 :30 p.m. 

"PROFESSOR" CONDUCTS 
SATURDAY KMBC QUIZ 

Radio's original quizmaster, 
"P f Q · " · . ro essor - UIZ 1s now asking 
his brain teasers over KMBC each 
Saturday evening at 7 :30. 

Although he has been a radin 
figure for more than 12 yems, 
few listeners know the professor 
by his real name, Craig Earl. 

Show's Origin 

He originafod the first "Pro
feRsOr Quiz" show while playing
a theater performance in ·wash
ington, D. C. The show soon de
veloped into a national craze. 

During his 12 years as radio's 
foremost quizmaster, the profes
sor has retained the same format 
and prizes-believing that $500 
is still enough to interest the 
normal person. And he has the 
right answer every Saturday at 
7:80 p. m. over KMBC. 

"Professor Quiz" is sponsored 
by General Foods Corporation for 
Grapenuts Flakes. 
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PROMINENT PERSONALITIES APPEAR ON DISTINGUISHED PROGRAM . . . 

KMBC-KFRM's distinguished series, "What Do You Think?" is winning wide
spread acclaim for its intelligent presentation of topics of current industrial 
and cultural interest. The program is heard over KMBC each Wednesday at 
9:00 p.m. ,~nd ~v~r KFRM each Sunday at 4:30 p.m. Photographed as they 
discussed Music in the Heart of America" are (seated, left to right) Robert 
Adams, prof~ssor_ of musicology at the University of Kansas City; Franklyn 
Weddle, music director of the Reorganized Church of Jesus Christ of Latter 
Day Saints and conductor of the Independence symphony orchestra; Dr. 
Clarence Decker, president of the University of Kansas City and moderator of 
the program, and Hans Schwieger, conductor of the Kansas City Philharmonic 
orchestra. Standing (felt to rjght) are Lawrence Kuhl, radio director of the 
University of Kansas City and Lee Marts, of the Schoof of Law. 

Two Sponsors Off er 
John Farmer Newscasts 

Two sponsors - Peppard Seed 
company for Hybrid Seed Corn 

Oxy
John 

and Proctor & Gamble for 
dol-have contracted for 
Farmer newscasts. 

At the stroke of noon, Monday 
through Saturday, skilled news
caster John Farmer opens KMBC
KFRM's fa m o u s "Dinnerbell 
Roundup" with a lively, 10-min
ute newscast. 

On Monday, vVednesday and 
Friday, his newscast is sponsored 
over KMBC ~nd KFRM by Pr0c
tor & Gamble in the interests of 
Oxydol. 

On the same days, his 5-minute 

Missourian Places 2nd 
In Giant Lipton Contest 

A Missourian, Mrs. John A. 
Jones of Marshall, Mo., has been 
named second prize winner of the 
national contest conducted by 
Lipton Tea company, sponsors of 
Arthur Godfrey's "Talent Scouts." 

Mrs. Jones, who has been using 
Lipton's tea for forty years and 
who says "there's no other tea 
like it," had never entered any 
contest before. As second prize 
winner in the Lipton contest, she 
won a $1,000 cash prize. 

An Arthur Godfrey fan, Mrs. 
Jones hears "Talent Scouts" each 
Monday evening over KlVIBC. The 
show is heard at 7:30 p.m., under 
the sponsorship of Thomas ,T. 
Lipton, Inc. 

newscasts which close "Dinnerbell 
Roundup" are presented over 
KMBC by the Peppard Seed com
pany for Hybrid Seed Corn. 

Like all KMBC-KFRM news
casters, John Farmer is an ex
perienced editor and a graduate 
of college journalism. He grew 
up on a diet of printer's ink; 
John's father owned and publish
ed the Cameron, Mo., Sun. 

A capable newsman, he won na
tional recognition several years 
ago when he scooped all news 
service in Kansas City with the 
story of the Pendergast guilty 
plea and sentence. -

His three other noon day news
casts are presented by Peter Paul 
candy. 

KMBC Features 
Ace Dramatic Series 

Tuesday evening at 7 :00 
o'clock, KMBC presentR an 
outstanding series of dramatic 
shows, "Hollywood Theater." 
The series is sponsored bv 
Good Food, Inc., in the h;
terests of Skippy peanut but
ter. 

Each •,veek, the performance 
features a noted actor or ac
tress in special radio adapta
tions of dramatic plays. Cele
brated stars of New York and 
Hollywood appear on the show. 

Host of the "Hollvwood 
Theater" is Les Mitchel, who 
produces and directs the serieR. 

The show is featured over 
KMBC each Tuesday evening 
from 7:00 to 7:ao. 

MISSOURIAN WINS PRIZE IN NATIONAL CONTEST . 

Placing second in Lipton's national $36,000 contest, Mrs. John A. Jones, left 
of Marshall, Mo. is shown as she received a $1,000 cash award A c F k / 
right, Central Division Manager of Thomas J. Lipton, Inc., ~ad~ the ::::d~ 



Page 4 

RENEW SPONSORSHIP 
OF "SONG SERENADE" 

Index Employment, Kansas 
City's leading employment agen
cy, has renewed sponsorship of 

"A Song Serenade," presented 
over KMBC each Sunday at 1 :30 
p. m. The contract has been re
newed for another year. 

The half-hour musical show 

features the talents of Harry 
Jenks, organist-pianist, and Bob 
Lowe, tenor. The program pre
sents song and music desig·ned 
for pleasant Sunday afternoon 
listening. Program is announced 
by Fulton King. 

Each week Carter Blair, in 
charge of employer relations and 
job research at Index, appears on 
the program to explain his com
pany's excellent employment ser
vice, including the operations of 
the entire daff. 

DISCUSS PROGRAM FORMAT OF "A SONG SERENADE" ... 
Sponsor and performers of KMBC' s Sunday afternoon hit show, "A Song 
Serenade," exchange ideas for the program's format. Shown as they discussed 
the show are (sitting) left to right, Arthur C. Hays/er, managing director of 
Index Employment company; Carter Blair, in charge of employer relations and 
job research; James R. Reese of the lames R. Reese Advertising Agency and 
director of publicity and advertising for Index. Standing are the radio per
formers of "A Song Serenade": pianist Harry Jenks, left, and singer Bob Lowe. 

STELLAR KMBC SHOW 
GAINS NEW SPONSOR 

Tuneful western ballads, as in
terpreted by The Rhythm Riders, 
are doing their sales work for 
Allbritten Motors, Inc., of Kan
sas City. The firm has contracted 
for Tuesday and Thursday spon
sorship of "\V estern Echoes" over 
KMBC. 

The quarter hour musical show, 

WINDOW DISPLAY TELLS STORY 

featured over KMBC Monday 
through Friday at 5 :30 p. m., pre
sents songs by The Rhythm Rid
ei·s. Tunes range from western 
and folk songs to swing and pop
ular dance numbers. The talent
ed, versatile Rhythm Riders are 
noted for their wide, varied re
pertofre. 

Allbritten Motors presents 
"\Vestern Echoes" on Tuesdays 
and Thursdays in the interests of 
Chrysler-Plymouth automobiles 
and service. 

Frank Allbritten Motors, Inc., 615 Southwest Blvd., uses window space effec
ively in promoting its KMBC radio show "Western Echoes," Photographed 
in front of the attractive window display are C. R. Godbey, secretary and 
advertising manager; C. E. Allbritten, vice president and sales manager; 
J. A. Raphel, business manager and Frank Allbritten, president and general 
manager. 

"Hint Hunt" Is 
Grocers' Sales Aid 

Offering prizes for hints 
has proved to be a successful 
sales formula for Armour & 
Co., sponsors of KMBC's pop

ular mid-afternoon show, Hint 
Hunt." 

Heard Monday through Fri
day of at 3 :00 p. m., the pro
gram is conducted by witty 
Chuck Acree. He awards IH'izes 
to women whose household 
hints are adjudged the best. 

Recently, "Hint Hunt" play
ed an active part in conducting 
a successful promotion cam
paign for Armour's Mayflower 
margarine. The first half of 
the show is presented in the 
interests of Armour meats; the 
last half, for Chiffon Flakes. 

Duff & Repp Presents 
Wayne King On KMBC 

The incomprable music of 
Wayne King is presented over 
KMBC each Sunday afternoon at 
3:00 p.m., on "The Wayne King 
Show." The entertaining half
hour is sponsored by Duff & 
Repp Furniture company. 

The show features two young 
singing stars, Nancy Evans and 
Larry Douglas. Discovered by 
Wayne King himself, Nancy 
Evans has won the plaudits of 
music critics and the public alike 
for her amazing 3-octavc range. 

Fast becoming a favorite for 
his smooth-voiced interpretations, 
Larry Douglas, baritone, is a 
"natural" for the 'Wayne King 
orchestra. 

HEARTBEATS 

"Heartbeats" reads the grocer 
trade papers and condenses into this 
column the information that it feels 
will be of interest and assistance to 
today's busy retail grocers. 

FOOD FIELD REPORTER re
ports: "Goodyear Tire and Rub
ber company is promoting a 
transparent package for oranges. 
The oranges of one citrus fruit 
company are now appearing in 
this type of package in Detroit, 
Chicago and other metropolitan 
areas in the midwest. 

"Manufacturers of the package 
are conducting a market analysis 
in these areas. Tests show that 
oranges in this package lose only 
1 to 4 per cent in weight over 
a 20-day shelf period-as com
pared with a 15 to 25 per cent 
loss on fruit not so protected. 
The package can also be re-used 
as a refrigerator food container." 
Page 16, Jan. 17, 1949. 

PROGRESSIVE GROCER re
ports: "Sanitary Scale company 
of Belvidere, Ill., has introduced 
a new meat tenderizing machine. 
Emphasis has been placed on 
safety, operating speed and ease 
in disassembling for cleaning and 
sharpening. New features in
clude a three-position feed, al
ternatingly sh a r p en e d cutter 
teeth, new direct worm drive 
motor. 

"The tenderizer, reports the 
manufacturer, is now available." 
Page 195, January, 1949. 

Metropolitan Life 
Renews Erle Smith News 

Metropolitan Life Insurance 
company has renewed its sponsor
ship of Erle Smith's 6:00 o'clock 
newscast over KMBC-KFRM on 
Monday, Wednesday and Friday. 

As managing news editor of 
The KMBC-KFRM Team, Erle 
Smith directs a staff of six full
time newsmen. In addition, he 
presents a regular schedule of 
daily newscasts. 

A skilled newsman, he has de
voted his entire career to journal
ism. In 1925, he forsook newspa
perdom to become a pioneer in 
the field of radio newscasting. 
For the last 15 years, he has 
headed the KMBC news depart
ment. 

His skill as a newscaster is rec
ognized by both the listening pub
lic and professional associates. 
Recently, he was appointed chair
man of the executive committee 
of the Missouri Association of 
Associated Press broadcasters. 

His newscasts are featured over 
KMBC-KFRM, Monday through 
Saturday, at 3 :25 and 6 :00 p. ~1. 

and over KMBC at 9 :30 p. m. 

Phillips Renews KFRM 
News With Henry Wheat 

Phillips Petroleum company has 
renewed its sponsorship of News 
with Henry Wheat, featured over 
KFRM monday through Saturday 
at 8:00 a. m. 

A graduate of the University 
of Kam,m,' journalism school, 
Wheat entered radio during World 
\Var II when he voluntarily wrote 
scripts during his non-flying 
hours in the Aleutians. 

When he returned to civilian 
life, he joined the college station 
at Lawrence, Kansas, where he 
was studying journalism. 

An outstanding j o u r n a Ii st, 
·wheat is a member of Delta 
Sigma Chi, national honorary 
journalism fraternity. 

Cowboy Singer Joins 
KMBC-KFRM Talent Staff 

Cowboy singer and guitarist 
Tiny Tillman, whose talents are 
matched only by his corpulence, 
has joined the staff of The 
KMBC-KFRM Team. 

The talented performer has 
been playing the guitar and sing-

TINY TILLMAN ... 

ing western ballads since he was 
nine years of age. 

He has appeared with the 
Valley Barn Dance of St. Louis 
and Grand Ole Opry of Nash ville. 

Tiny Tillman is starred in his 
own show over KMBC, Monday 
through Saturday at 6:15 a.m. 
In addition, he appears regularly 
on such outstanding KMBC
KFRM hit shows as "Dinnerbell 
Roundup," ""Western Roundup," 
and "Brush Creek Follies." 

GODFREY DOES SELLING 
JOB FOR FOUR SPONSORS 

Hailed as America's greatest 
salesman, Arthur Godfrey demon
strates his unusual selling tech
nique for four different sponsors 
over KMBC. 

Helping him do his tremendous 
sales job are colleagues Janette 
Davis and Bill Lawrence, singers; 
The Mariners and Archie Bley
er's orchestra. 

They are featured in his morn
ing programs, heard over KMBC 
Monday through Friday, from 
8:30 to 8:45 a. m. for the Gold 
Seal company in the interests of 
Glass Wax; 8:45 to 9:00 a. m. for 
the National Biscuit company in 
the interests of Nabisco baking 
products and 10 :00 to 10 :30 a. m. 
for Liggett & Myers Tobacco 
company in the interests of Ches
terfield cigarettes. 

Monday evenings at 7 :30, God
frey worb, his sales magic for 
Thomas J. Lipton, Inc., for Lip
ton tea and soup. He played an 
active part, recently, in the pro
motion of Lipton "Hot Tea 
Week." 

Berl Berry Sponsors 
Hit Show over KMBC 

A sparkling half-hour of the 
"sweetest music this side of 
heaven" highlights M o n cl a y 
evening's radio fare when 
KMBC prrn;ents "The Guy Lom
bardo Show." The program is 
heard each Monday from 7 :0 i 
to 7:ao p.m. 

The scintillating show, narrat
ed by David Ross, features the 
Lombardo Med1ey, Kenney Gard
ner, Don Rodney, the Twin Pianos 
and the famous Lombardo picture 
story. 

Perennially popular, Guy Lom
bardo and hh, Royal Candiam; 
have won, for lH successive years, 
the hig:hest rating among· bands 
in the field of "Favorite Orchestra 
-popular music." 

The show is sponsored over 
KMBC by Berl Berry Motol's and 
Berl Berry Ford dealers in the 
interests of Ford automobile8 and 
sei·vice. 

FEBRUARY, 1949 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the advertisers result in 
greater sales for you as a retailer. 

Armour & Co.-Sponsors of "Hint 
Hunt," heard over KMBC Mon
day through Friday at 3 :00 p.m.t 
offer miscellaneous merchandise 
prizes. Send favoritz household 
hint along with 1 Chiffon box 
top to Hint Hunt, Box 3505,. 
Chicago 77, Illinois. (CBS} 

Chrysler Corp.-Sponsors of "Hit 
the Jackpot," heard over KMBC 
Tuesday evening at 9 :00 o'clock, 
offer chance to "Hit the Jackpot'" 
via telephone. Send postcard with 
name, address and phone number 
to Hit the Jackpot, 485 Madison 
Ave., New York, N. Y. (CBS) 

Proctor & Gamble-Sponsors of 
"What Makes You Tick?" heard 
over KMBC Monday through 
Friday at 1 :45 p. m., offer 
two plastic storage bags. Send 
50 cents plus 2 Ivory Flakes box 
tops to Proctor & Gamble, Box, 
357, Cincinnati 1, Ohio. (CBS) 

Borden Co.-Sponsors of "County 
Fair," heard over KMBC W ednes
<lay evening at 8 :00 p. m., offer 
recipe booklet. Write County 
Fair, 485 Madison Ave., New 
York, N. Y. (CBS) 

Pillsbury Mills-S p o n s o r s o f 
"Grand Central Station," heard 
over KMBC Saturday, 11 :30 a.m., 
off er 3 piece Rogers silverplate 
starter set, "Lady Ann" pat
tern. Send value coupon from 
any Pillsbury product to Pills
bury, Dept. G., Minneapolis, Minn. 

((;R8) 

KMBC's "HAPPY HOME" 
ATTRACTS 2 SPONSORS 

KMBC-KFRM's "Happy Home" 
of Caroline Ellis is the meeting 
place of happy sponsors. 

Celanese Corporation of Amer-

CAROLINE ELLIS 

ica, sponsors 
of the sh ow 
over KM BC 
Monday, \Ved
n es day and 
Friday, has re
newed its con
tract for an
other year. 

And a sec
ond sponsor, 
the Marshall 

Hatcheries of r.Iarshall, Mo., has. 
assumed Rponsorship of the Tues
day morning p r o g r a m over 
KMBC. 

The program is heard Monday 
through Friday from 9 :30 to 9 :45 
a. m. 

"Happy Home" features the 
down - to - earth philosophy of 
KMBC-KFRM's beloved woman 
commentator, Caroline Ellis. Ap
pearing with her on the program 
is David Andrew:-. 

Purity Bakeries Renews 
"Food Scout" Over KMBC 

Purity Bakeries Corporation 
has renewed its sponsorship of 
KMBC's morning home service 
feature, "The Food Scout." 

Heard Monday through Satur
day at 8:15 a. m., the program 
is presented in the interests of 
Taystee bread. 

"Food Scout," originating frorn 
the Kansas City fruit and vege
table terminal, highlights the best 
food buys of the day. Its eom
mendable service function has 
made the program an early morn
ing favorite with midwestern 
homemakers. 
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Sally Baker Joins T earn 
Stoff as Home Economist 

Sally Baker, graduate home ec
onomist and experienced radio 
homemaker, has been named di
rector of the famous KMBC
KFRM "Happy Kitchen" pro
gram, one of radio's oldest and 
most successful women's informa
tional features. 

SALLY BAKER . 

She will also conduct, for the 
housewives of Kansas City and 
its environs, the useful, time
saving fresh fruits and vegetable 
news program, "The Food Scout," 
direct from the Kansas City Mar
ket every morning. 

Graduate Home Economist 

A graduate of Oklahoma A & 
lVI, where she majored in home 
economics, Sally Baker conducted 
an early morning homemaker pro
gram over a Stillwater station 
and, by remote facilities, over a 
·wichita Falls station. 

Last year, she joined WRFD 
of ,v orthington, 0 hio, as director 
of ,vomen's programR. In that 
capacity, she presented two air 
shov.-s daily, toured the state to 
appear in person at various 
county fairs. 

She is in constant demand as 
a public speaker at women's af
fairs and other events ,vith a 
distinct feminine appeal. 

Culinary Artist 
Actually a cooking· enthusiast, 

Sally Baker likes to experiment 
with foods, originate recipes, plan 
11ew menus. 

·while employed as assistant 
director of a research kitchen, 
she ermdurted 11umerous expc•ri
ments on froZ(c'll f oocls which will 
result in valuable information to 
KMBC-KFRl\1 listcmerR. 

Before Jmnmg The KMBC
KFRl\I Team, she made a bm;iness 
trip to New York and ·washington 
when•, with a group of 1·;ulio 
home economists, she studied TV 
prog·1·amming techniques. 

Thti "Happy Kitchen" is a co
sponsorship program broadcast 
over "The Team" Monday through 
Saturday at 9 :00 a.m. 

The "Food Scout" program is 
broadcast over KMBC only Mon~ 
day through Saturday at 8:15 
a.m., sponsored daily by Taystee 
Bread. 

Popular Shows 
Renewed By Sponsors 

Two CBS shows, featured 
over KMBC, have been re
newed by their sponsors for 
another year. 

General Foods Corporation, 
in the interests of Swans Down 
Tapioca and Satina, have re
newed i:;ponsorship of radio's 
popular quarter-hour serial, 
"The Second Mrs. Burton." The 
prog;ram is featured over 
KMBC Monday through Friday 
at 1 :00 p.rn. 

The Thomas J. Lipton com
pany, for Lipton tea and soup, 
has extended its sponsorship of 
"Talent Scouti:;" for another 
52-week period. Program stars 
"radio's greatest salesman," 
the inimitable Arthur Godfrey. 

The widely hear<l program is 
featured over KMBC every 
Monday at 7:30 p.m. 

Parsons Farmcasts 
Attract Two Sponsors 

Best proof of the effectiveness 
of Ken Parsons farmcast.s can 
be demostrated by his sponsors! 

One, Glasco Milling company, 
makers of Sunflower poultry, hog 
and dairy feeds, has doubled its 
radio advertising shedule on 
KFRM. Glasco now sponsors 
"Your Farm and Ours" with Ken 
Parsons Monday through Satur
day at 12 :55 p.m. 

New Sponsor 
Sponsors of Ken Parsons' "Bet

ter Farming" feature, Evans 
Orchard Supply Company, are 
promoting the sale of the finest 
agricultural chemicds and spray
ing equipment. The KlYIBC-KFRM 
Team carries "Better Farming" 
into farm homes throughout the 
Kansas City Primary Trade Area, 
from central Missouri to Colo
rado. 

Skilled agronomLst Ken Par
sons, associate to Phil Evans, 
KMBC-KFRM Farm Service Di
rector, continually conducts prac
tical agricultural experiments for 
the benefit of midwestern farm
ers. 

From these tests, he culls val
uable facts on proper use ancl 
effectivene::;s of insecticides, her
bicides; advanced farming techni
ques; and other pe•tinent infor
mation of distinct value to Heart 
of Amet·it'a farm families. More
over, he makes daily reports of 
his findings to KMBC-KFRM's 
widespread rural amlienees when 
he present:; his highly rated farm
e,rnb;. 

KMBC To Cover 
Racing' s Triplt~ Crown 

Once again, Kl\IBC will 
bring· sport fans b1)X seats for 
the "Triple Crown of Racing-" 
-the Kentucky D('.rby, Preak
ness and Belmont Stakes. Gil
lette Safety Razor company 
will sponi:;or the broadcasts 
over the entire CBS network. 

KlVIBC will be on hand for 
the Kentucky De1·by, May 7 
at 4:15 p. m.; for the Preak
ness, May 14 at 3:00 p. m.; 
for the Belmont Stakes, June 
11 at 2:30 p. m. 

Sunday Musical Show 
Delights KMBC Fons 

The rhythmic strains of music 

by Wayne King· delights KMBC 

fans every Sunday afternoon at 

3 :30 p.rn. 

The show features the incom

parable music of Wayne King, 

WAYNE KING ... 

with Nancy Evans and Larry 

Douglas stepping into the musical 

spotlight for the vocal numbers. 

Talented songsti'ess Nancy 

"Evans has thrilled music fans with 

her amazing 3-octave rang·e. 

Lal'ry Douglas, baritone, delights 

audiences with his smooth-voiced 

interpretations of popular tunes. 

Sponsored over KMBC by the 

Duff & Repp Furniture company, 

"The "\Vayne King Show" is an

nounced by Lee Stewart. 

C 
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THE KMBC-KFRM TEAM RANKS 
FIRST IN IMPORTANT SURVEY 
Small Town and Rural Listeners Prefer "The Team" 

For Service Programs 
Again The KMBC-KFRM Team has won top honors in a big, 

important survey; this time a personal interview survey of the 

"aided recall" type. Final report of the Conlan Study was issued 

in April. The survey was made at the Kansas State Fair and the 

American Royal Livestock and Horse Show last fall, and was lim-

ited to residents on the farm and 
in small towns of Jess than 2,500 
population. It included 1,223 in
terviews from 150 counties within 
The KMBC-KFRM Team's pri-

mary coverag·e area. 

Interview results from each 
county were weighted to give 
each county its true relative im
portance according to its number 

of radio families. 

Experienced interviewers a:sked 
six major questions: First, "What 
Radio Stations Do You Listen to 
Regularly?" Response showed the 
Team far out in front among all 
broadcasters in the huge Kansas 
City Primary Trade area. 

Second: "What Radio Farm 
Editors and Market Reporters do 
you listen to regularly?" The 
Team's Phil J<Jvans, Bob Riley and 
Ken Parsons were far in the lead! 
In fact two of them placed first 
and second in most number of 
mention:,;, while the third member 
of the trio was in the top five 
named. 

Third: "What Radio Stations Do 
You Listen to for News?" The 
KMBC-KFRM Team led all Kan
sas City broadcasters! 

Fourth: "What Radio Stations 
Do You Listen to for lVhu·ket Re
ports?" The KMBC-KFRM Team 
led in number of mentions to this 

question by 60 per cent over the 

second place station. 

Fifth: "vVhat Radio Stations 
Do You Listen to for Other Farm 
Programs?" The Team had four 
times more mentions than the sec
ond ranking station. 

Sixth: "What Radio Stations 
Do You Listen to for ,vomen's 
Home Making Programs?" The 
KMBC - KFRM Team received 
twice as many mentions as the 
second place station. 

The KMBC-KFRM Team not 
only has top listP.nf'r nreference 
in the area it serves, but pro
vides advertisers with the most 
economical circulation in the $4,-
739,317,000 Kansas City Pri
mary Trade territory. 

Only The Team provides "one 
broadcaster" coverage of this 
huge area which encompasses 
western Missouri, all of Kansas, 
and portions of adjacent states
:J,970,100 people! This wide cov
erage, also the remarkably wide
spread sampling in this survey, 
arc dramatically shovm in the 
map on this page. 

Interested parties are invited 
to study this and othet· KMBC
KFRl\'I surveys. Simply call any 
Free & Peters "Colonel" or 
KMBC-KFRM man. 

fiu-~ _.,___1_..,... .. u 
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CONLAN AREA SURVEY SHOWS WIDESPREAD KMBC-KFRM COVERAGE . 
Dramatic evidence of the wide spread sampling of the Con Ian Personal Interview Survey, just released this month, is shown 
by the shaded areas an this map. Replies were received from 150 counties, all within The KMBC-KFRM Team's Primary 
c_over.age ~r~a, sho~n by the heavy black contour Jines. The Kansas City Primary Trade area is shown in a lighter solid 
/me m this 1J/ustrat1on. 
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KFRM---A Study in Facts and figures 
KFRM, the Kansas farm station programmed by KMBC 

of Kansas City, occupies a unique position in the annals of 
American broadcasting. Understanding its influence 
throughout rural Kansas demands new concepts-both of 
radio broadcasting and of the area which KFRM serves. 

I~FRM has inaugurated a new technique in presenting 
top-flight programming for rural listeners. It is the na
tion's first broadcaster, authorized by FCC with main 
studios far removed from the transmitter. KFRM's studios 
are si~ua_ted in Kansas City; its transmitter, 175 air miles 
west, IS In north central Kansas, near Concordia-right in 
the heart of the nation's "bread basket"! 

New Programming Technique 
Programmed by direct wire from Kansas City, KFRM 

brings distinctive, fine-quality programming to all of Kan
sas. Its antenna is drectionalized, giving its signal an eff ec
tive radiated power of 12.500 watts to the southwest. As a 
result, KFRM carries the voice of Kansas Citv to the re
motest bounds of the city's rich, far flung trade territory. 
Furthermore, joined by KMBC, The KMBC-KFRM Team is 
the nation's only broadcaster offering complete radio cover
age of the entire Kansas City primary trade area. 

This area, as defined by Dr. W. Bryant, now research 
director of the Tenth Federal Reserve District, includes 
western Missouri, all of Kansas, small portions of north
west Arkansas and northern Oklahoma. KFRM's primary 
coverage area extends south and west well beyond the area 
defined by Dr. Bryant including almost all of Kansas, into 
Oklahoma, northwest Texas, northeast New J\!Iexico, eastern 
Colorado and Nebraska! 

Last year, Kansas produced 231 million bushels of wheat, 
or 18 per cent of the national total. It's one of America's 
leading states in the production of petroleum. And its vast 
livestock resources contribute vitally to Kansas City's posi
tion as one of the leading markets in the United States. 

In 1948, the area served by The KMBC-KFRM Team 
showed a 10 per cent increase in farm land prices. The 
farm mortgage debt is the lowest in 25 years, while farm 
land prices are at the highest in history. Kansas net farm 
income for 1 948 Wfl!3 $5,311-compared to U.S.A. average of 
$3,160. (Figures from Sales Management, Survey of Buy
ing Po-\ver, 1948.) 

Anticipates Continued Prosperity 
\Vhile son1e parts of the country are experiencing un

employment unprecedented since before the war Kansas is 
conservatively looking forward to another prosperous year 
-on the heel of six years of bumper crops and record 
harvests! 

The nrice of wheat and ]ivestock has declined from the 
dizzy postwar heights, but another top crop is anticipated 
and industry continues to hum. In fact, experts in the 
Kansas Department of Labor, who admit having been asked 
frequently in recent days to ~mot svmptoms of a business 
recession, s•;1y they have thumbed their statistics high and 
low but fail to find any danger signals thus far. 

Growing Industrial Activity 
Agriculturally, the importance of Kansas the wheat 

state. is unquestioned: ind1rntriallv, the .state i; rapidly ex
panding. Industries, like chemical manufacturers and bom
ber plants, have moved in next to wheat fields. The Uni
versity of Kansas' Bureau of Business Research founded in 
1~)43, gives articulate expression to the state's ~mazing in
dus~rial exp_ansion. Currently, the bureau i.s conducting a 
proJect to discover ne\V uses for Kansas' five billion tons of 
:::;alt reserves. Last year, the university undertook forty
five propects at cost of $430,000, financed by both business 
firms and governmental agencies. 

These signs of continued agricultural and industrial ac
tivity are significant to broadcai.;ters and sponsors alike. 
They indi~ate C?ntinued prosperity in the $4,739,317,000 
Kansas City Primary Trade area- that lucrative region 
completely covered, effectively and economically, by The 
KMBC-KFRM Team excluBi'vely. . 

HEARTBEATS 

INTR UCING 

SUNNY DAYE .. 

Pert, vivacious Sunny Daye, 
KMBC-KFRM's talented song
stress, has been singing since she 
was three years old. She has 
been performing before micro
phones since her graduation from 
high school. As a matter of fact, 
her entire life is tinged with 
music. 

Sunny, who does an excellent 
job before a microphone or on 
the stage, holds a degree in music 
from Oklahoma A & M. 

Her first professional radio ap
pearance was for a Dallas station 
-followed by another successful 
radio run in Oklahoma City. Then 
KMBC-KFRM lured her to the 
Heart of America. 

Network Appearances 

Sunny has appeared on two 
network shows. She was featured 
over CBS in "Oklahoma Round
up;" over NBC in "Southwestern 
Stars." Invariably, her perform
ances over KMBC-KFRM are of 
network quality. 

The v e r s at i l e songstress 
specializes in western ballads and 
folk tunes. A popular recording 
artist, her latest releases are 
"Plain Talkin' Gal from the \Vest" 
and "Black Sheep, Black Sheep." 

Composes Music 
Sunny and her musician hus

band like to spend their leisure 
hours composing tunes. Many of 
their tunes have been published; 
they composed "Who's Gonna 
Love Me?" and "Little Texas 
Sweetheart." 

During the war, her husband 
was stationed on the Lexington, 
aircraft carrier, when it was sunk 
in the Coral Sea Battle. He 
escaped unharmed, but lost his 
accordion. P.K. Wrigley read of 
the loss and undertook a cam
paign which ended in the pre-

. . - . .. ----,---.. --~ ~-!=-;.: .. -.:--~ :- .. -

sentation of an expensive Wur
litzer accordion. The presenta
tion was made over the CBS net
work on the show "The First 

Line." 
Stage Experience 

Trained by the inevitable high

school operettas, Sunny has de
veloped into a skillful stage per
former. She has appeared with 
the Cass County Boys, Dale Ev
ans, Jimmy Wakeley, Tex Ritter, 
Roy Acuff and Johnny Boml. 

She is a popular favorite with 
fans of "Brush Creek Follies." 
And she is featured over KMBC
KFRM on Dinnerbell Roundup. 
And she is starred over KFRM 
on her own show, "Sunny Daye 
Entertains," Monday through 
Friday, 6:30 p. m. 

Dramatic Series Is 
Popular KMBC Feature 

Radio's delightful show, "First 
Nighter," rah,es its KMBC cur
tain each Sunday evening at 9:00 
o'clock for a half-hour of enjoy
able drama. 

Each week, Barbara Luddy and 
Olan Soule co-star in original 
plays which are staged in the 
mythical, but well-attended, "Lit
tle Theater off Times Square." 

Creating the atmosphere of a 
Bl'Oadway premiere, the CBS 
show has given millions of Ameri
cans the feeling of being a "First 
Nighter" amid the excitement and 
glamour of opening night on the 
Great White Way. 

The dramatic series is pre
sented in the interests of Cam
pana's Italian Balm and Magic 
Touch make-up. This year, spon
sors of the progTam have resumed 
their pre-war practice of offering 
Italian Balm dispensers to lotion 
users. 

"Spike Jones Show" 
On KMBC At New Hour 

"The Spike Jones Show," star
ring Spike Jones and his inimit
able City Slickers, has moved to 
Saturday, 10 :30 p.m., over KlVIBC. 

Sponsored over CBS by the Co
ca Cola company, the humornus, 
musical half-hour features melo
dic antics by the orchestra whose 
comedy on stage, radio and re
cordings has made it one of the 
country's most popular bands. 

"The Spike Jones Show" also 
presents the bright young comed
ian, Professor Feetlebaum 
played by Doodles Weaver. 

Glamom· is added to each per
formance by the appearance of 
g·uest :,tars from the brightest 
names of radio, :;creen, stag·e and 
television. · 

- - - - -

STUD/ O I 
KMfc KFRM 

"Very faulty articulation,· don't you think, dear?" 

APRIL. 1949 

Herewith are listed new accounts 
nnd renewals of old accounts over 
KMBC-KFRM, KMBC and KFRM. 

KMBC-KFRM 
Peters Serum Co.-for serums, 

vaccines and veterinary prepar
ations, renews "Livestock Mar
kets," Bob Riley, Monday through 
Friday at 6 :25 a.m. 

Peppard Seed Co.-for Hybrid 
Seed Corn renews "Grain, Produce 
and Poultry Markets," Phil Evans, 
Monday through Friday at 12 :35 
p.m. 

Staley Miring Co.-for cattle, 
hog and poultry feeds renews 
"Feed Lot Chats," Phil Evans, 
Monday through Friday at 12 :10 
p.m. and "Farm Counselor," Phil 
Evans, Monday through Friday at 
6:45 a.m. 

Maurer-N euer Meat Packers
for Rodeo meat products presents 
"Brush Creek Follies," on KMBC 
Saturday 9 :45 to 10 :00 p.m.; on 
KFRM Sunday, 2:45 to 3:00 p.m. 

Evans Orchard Supply Co.-for 
agricultural chemicals and spray
ing equipment presents "Better 
Farming," Ken Parsons, Monday 
through Friday at 6:55 a.m. 

KMBC 
Katz Drug Co.-for retail drug 

products renews sponsorship of 
"Rhymaline Time," Monday 
through Saturday, 7:30 to 7:45 
a.m. 

Rothschild's - for men's and 
women's clothing presents "Local 
Report," with Walter Cronkite, 
Sunday at 9 :45 p.m. 

KFRM 
Kansas Farmers' Union - for 

oils, feeds, paints and other prod
ucts presents Lazy River Boys, 
Monday through Friday at 1 :30 
p.m. 

Glasco Milling Co. - for Sun
flower poultry, hog and dairy 
feeds, increases sponsorship to 
full week of "Your Farm and 
Ours," Ken Parsons, Monday 
through Saturday at 12 :55 p.m. 

Staley Renews Two 
Phil Evans Farmcasts 

Staley Milling company, in the 
interests of cattle, hog and poul
try feeds, has renewed sponsor
ship of two popular KMBC-KFRM: 
farm programs presented by Phil 
Evans~''Farm Counselor Talks" 
and "Feed Lot Chats." 

The prog-rams are a prominent 
featur(;:' of The KMBC-KFRM 
Team's farm service. "Farm 
C l " . ounse or rn presented over the 
Team Monday through Frlday at 
H:45 a.m.; "Feed Lot Chats," 
:VIonday th1·ough F1·i<lay at 12:10 
p.m. 

Phil Evan:,;, director of the 
KMBC-KFRM Service Fann:;, is 
the· midwest':,; leading radio farm 
authority. A widely - experienced 
fal'm commentator, Phil ha<; been 
in radio since Ul2H, when he beg-an 
1·eporting livestock markets in 
Chicago. He hus served as a mem
ber of the Livestock Commission 
in buth Chicago and Kam;as City. 

As directm of ilie KMBC 
KFRM Service Farms, he super
vises the vast agricultural activi
ties of the :;tation including- farm
ing·, livPstock breeding and. experi
menting: with new techniques and 
products. He directs the station's 
full schedule of farmcasts; in ad
dition, he presents his own series 
of popular farm programs. 
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TONI DARNAY . • . 

When the curtain rises on KMBC's 
"Theater of Today" each Saturday 
at 11 :00 a.m., young Toni Darnay 
frequently steps to the microphone to 
play featured roles. The engrossing 
CBS series is presented by Armstrong 
Cork company for Armstrong linoleu
ms ond Quaker rugs. 

JAN MINER ... 

Cast as a reporter who helps sleuth
ing cameraman Casey solve many a 
baffling mystery, lovely Jan Miner 
portrays the feminine lead · in the 
weekly adventures of "Crime Photo
grapher." The CBS thriller is spon
sored over KMBC each Thursday 
evening at 8:30 p.m., by the Toni 
company. 

EVELYN KNIGHT . . 

Lovely songstress Evelyn Knight has 
replaced Margaret Whiting on "Bob 
Crosby's "Club 15." She is featured 
during the Tuesday and Thursday club 
sessions; Andrews Sisters handle the 
vocal chores on the other nights. Spon
sored over CBS by the Campbell Soup 
company, "Club 15" is heard over 
KMBC, Monday through Friday, at 
6:30 p.m. 

Kotz Drug Renews 
"Rhymoline"on KMBC 

Sponsorship renewal of "Rhy
rnaline Time" by Katz Drug com
pany demonstrates that musici 
blended with comedy, is a power
ful force in moving products from 
dealers' ,;helves into the homes of 
KMBC-KFRM listeners. 

Once ::,_gain, the Kansas City 

firm has renewed its sponsorship 
of the popular morning show. 
Katz Drng company began spon
soring "Rhymaline Time" in Aug
ust, 1945, and has repeatedly 
renewed its contract. 

By far the greatest mail pulling 
show on KMBC-KFRM, it com
bines the talents of David An
drews, Harry Jenks and The Tune 
Chasers. 

A novel type audience partici
pation program, "Rhymaline" in-

HEARTBEATS 

Andy Devine 
Joins "Lum 'n' Abner" 

Jovial, frog-voiced Andy De
vine has joined the cast of the 
famous CBS comedy team, 
"Lum 'n' Abner," featured over 
KMBC each Sunday evening at 
7:30. 

Friends point out th at 
Andy's voice acquired its raspy 
sound during college days 
when, as a Santa Clara foot
ball player, he tried to make 
himself heard above the shouts 
of sideline hecklers. 

As a member of the "Lum 
'n' Abner" cast, he portrays 
Mose Moots, the laughing bar
ber. 

The half hour comedy, 
dramatizing the adventures of 
those two famous store pro
prietors from Pine Ridge, Ark
kansas, is sponsored over the 
network by General Motors 
Corporation for Frigidaire. 

HIT SHOW COMBINES COMEDY, MUSIC . . . 

The hilarity and madcap pace of KMBC-KFRM's popular morning program, 
"Rhymaline Time," is evidenced in this picture of the cast. Seated are (left) 
Harry Jenks, organist-pianist, and David Andrews, emcee; in the background 
are The Tune Chasers (left to right) Charley Pryor, Ruel Joyce, Herbie 
Kratoska and Vaughn Busey. The riotous show is featured over KMBC Mon
day through Saturday; 7:30 to 8:15 a.m.; over KFRM Monday through 
Saturday, 7:30 to 8:00 a.m. 

vites listeners to send in song 
request,; in the form of rhymes. 
Best rhymes are read over the 
air with the winnei·s receiving a 
diploma and cash award. 

Currently sponsoring the hit 
show are: on KlVIBC-KFRM, Con
tinental Pharmaceutical Corpora
tion in the interests of Kyron; on 
KlYIBC only, Katz Drug Co., and 
Land-Sharp Moto1·s. 

TEXAS RANGERS STARRED 
OVERKMBCFORGRENNAN 

"America's foremost singers of 
western tunes," The Texas Rang
ers, are featured over KMBC ev
ery Monday through Friday at 
5 :00 p. m., in the interests of 
Grennan cakes and cookies. 

The successful, highly - rated 
quarter hour musical show stars 
this famous octet whose interpret
ations of western ballads and 
hymns have been thrilling Ameri
can audiences for years. 

The talented stars are venmtile 
artists. They appear on a coast 
to coast show over CBS every 
week heard on KMBC each Sat-,. 
urday at ;3 :00 p. m. They star on 
a Hollywood television show ev
ery Monday evening over the Los 
Ang-eles Times station, KTTV. 
Their recordings of cowboy hymns 
were recently released by Bible
tone. And their latest movie, 
"Arkansas Swing" is being· shown 
currently throughout the nation. 
Obviously, the popular g-roup haH 
made an enviable mark on Amer
ica's entertainment ~;cene. 

Little wonder that their daily 
show over KMBC i~ doing an ef
fective selling job for Grennan 
cakes. 

''Ozzie and Harriet" 
Resume Show on KMBC 

Radio's most outstanding do
mestic comedy ,;erie:=;, "The Ad
ventures of Ozzie and Harriet," 
has returned to KMBC. The 
sparkling show, starring Ozzie 
Nelson and Harriet Hilliard, made 

HARRIET HILLIARD . . . 

its debut over CBS in HJ44 under 
the spommrship of the Inter
national Silver company. 

The true-to~life com1.~dy por
trays the hc!ctic, happy and hilari
om, home life of Ozzie and Har
riet und their two children. Its 
widespread appeal stems from the 
show's humorous, homespun ap
peal. 

"The Adventures of Ozzie and 
Harriet" is featured over KMBC, 
for International s i 1 v e r w a r e 

' every Sunday at 5 :30 p. m. 
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LOMBARDO SHOW ON KMBC FOR BERL BERRY . . . 

The sweet music of America's perennial/y popular dance band, Guy Lombardo, 
is featured over KMBC each Monday evening at 7:00 by Berl Berry Motors in 
the interests of Lincoln-Mercury sales and service. Berl Berry, president of Berl 
Berry Motors, is shown in front of the sales room with Rosemary Quigley, 
KMBC-KFRM staff, at the wheel of a 7949 Lincoln convertible. 

RODEO PRODUCTS 
NEW ON "FOLLIES" 

Rodeo, prominent Kansas City 
meat packers company, has as
sumed sponsorship of quarter
hour segment of the KMBC
KFRM Brush Cx·eek Follies each 
week. 

The midwest's greatest radio
stage show featuring the entire 
star-studded talent staff, is heard 
over KMBC each Saturday night 
from 9 o'clock until 9 :30, and 
again from 9 :45 to 10 :30. The 
variety show, now in its twelfth 
successful season, is also broad-

"Nora Drake" 
Joins KMBC Schedule 

The dramatic story of a 
beautiful young- nurse, "This Is 
Nora Drnke," has joined the 
afternoon presentation of radio 
dramas over KMBC. The true
to-Iife story, sponsored over 
CBS by the Toni company, is 
heard over KMBC Monday 
throug·h Friday at 2:45 p.m. 

Radio's talented .Joan Tomp
kins is cnst in the leading· role. 
She portrays the life story of 
an attractive nurse, Nora 
Drake, who is trying to strike 
a delicate balance between her 
caree1· and personal happines,;. 

NEW SPONSOR FOR BRUSH CREEK FOLLIES . . . 

Maurer-Neuer Meat Packers, in the interests of Rodeo meats, have joined 
forces with other successful firms in sponsoring a 15-mi~ute segment of the 
midwest' s biggest radio-stage hit, "Brush fo/Jies." Partners of the meat 
packing firm, who sponsor the program on The KMBC-KFRM Team, are 
photographed with the show's emcee-left to right Carl Neuer, Hiram Higsby 
and Arthur Maurer. 

cast over KFRlVI each Sunday 

afternoon from 2 o'clock until 

~1 :15. The Rodeo sp011Hored por

tion of the show is featured over 

KlVIBC Saturday, 9:45 to 10:00 

p.m., ancl over KFRM Sunday, 

2:45 to 3:00 p.lll. 

In pmchasing this wePkly por

tion nf the Brush Creek FolliPs 

for Rodeo Meats, the lVIaurer

N eue1· Corporation joins sueh 

Wt'll-satisfied local sponsors as 
the Ho,g·11e .Mereantile Company, 

for Ft·eshnut Peauut Butter; Kent 
Products Cornpuny, for Richmade 
margarine•; an<l Qui:;enberry Mills 
for Quisenberry feeds. 

Brush Creek Follies constent
ly packs in overflow audienceH at 
Ivanhoe Temple, and plays to 
thousands of radio fans through
out tht> extmrnive 5-state arPa 
covered by The KMBC-KFRl\I 
Team. The fun-loaded show fea
tures instrumental and vocal 
groups, song soloists, and com
edy crews in a session of mirth 
and melody unequalled in this en
tire area. 

Peppard Seed Presents 
Phil Evans On The Team 

Peppard Seed company has aR
sume<l sponsorship of Phil Evans' 

infnnnative noon-hour "Grain and 

Poultry Markets" on The KMBC

KFRM Team daily at 12 ::35 11.m. 

'l'u brim.:· t}w Kansas City Trade 

Area audiences up-to-tlw-mimite 

quotations arnl estimates, Phil 

Evans makt!S daily u:-:.e of the 

Team\; direc:t telephone service 

to the Board of Trade pits. ThiR 

exclusive line Prt:tbles Phil to 

flash the market activity to his 

vast listening public as fast as 

it occurs. 

Phil Evans, director of the 

Kl\IBC-KFRlVI Service Farms, and 

recognized farm authority for the 

middlewest, presents the latest 

"Grain and Poultry l\fal'kl.'ts" 

over KJVIBC-KFRl\I ut !) :55 a.m., 

as well as at 12 :35, and closing 

quotations at 1 :25 p.m., for 

KFRl\I listeners only. 
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Kansas Formers Union 
A New KFRM Sponsor 

The Lazy River Boys, lively hill 
billy trio, favorites of Brush 
Creek Follies and Dinnerbell 
Roundup, are starred in their 
own new program over KFRM 
at 1 :30 p.m., Monday through 
Friday, sponsored by the Kansas 
Farmers' Union. 

No hill billy act has ever at
tained quicker populai·ity on 
KlVIBC-KFRM than the Lazy 

LAZY RIVER BOYS 

River Boys. Their stage appear
ances are cues for enthusiastic 
applause from their numerous, 
avid fans. 

Popularity polls for airwaves 
favorites repeatedly place the 
Lazy River Boys among the very 
top contenders. 

The Kansas Farmers' Union 
presentation of The Lazy River 
Boys over KFRM now enables 
listeners in Kansas, Colorado, 
O~lahoma and Nebraska to en
joy a daily quarter-hour of saddle 
and sagebrush songs with real 
hill billy flavor. 

PETERS SERUM RENEWS 
BOB RILEY ON KMBC-KFRM 

Peters Serum company, manu
facturers of vaccines, serums and 
veterinary preparations, has a
gain renewed sponsorship of Bob 
Riley's 6 :25 morning marketcasts 
from the Kansas City Livestock 
Exchange buildin,g. 

KMBC-KFRM "Livestock Mar
kets" broadcasts attract vast 
audiencs th1·oughout the Kansas 
City Primary Trade Area. 

Bob Riley has become famous 
as the area's top marketcaster; 
his "Livestock Markets" present 
authentic, accurate reports which 
are vital to livestock raisers, 
and feeders. 

Currently, KMBC-KFRM pre
sents Bob Riley's marketcasts at 
G:25, 9:50 a.m., 12:30 p.m. Every 
Saturday at 12 :25 p.m., he pre
sents a weekly review of "Live
stock Markets." 

C/<W"'S: 

1lutrrena. 
HHPS MOIH CHICKS ll\fE! 

Tl lbi: · 
HENRY WHEAT . . 

Throughout the week, Henry Wheat, 
newscaster, presents "Weather News" 
over The KMBC-KFRM Team. The 5-
minute newscast, heard Monday through 
Saturday at 7 :25 a.m., is sponsored 
by Nutrena Mills in the interests of 
poultry, hog and cattle feeds. 

"Hour Of St. Francis" 
Continued On KMBC-KFRM 

KMBC - KFRM's inspiring 
Sunday morning feature, "The 
Hour of St. Francis," has been 
extended for another three 
months. 

The 9.muter-hour, non-sec
tarian program dramatizes re
ligious stories. Leading actors 
of radio and movies appear in 
the dramas. 

Each week's program effec
tively conveys an important 
moral lesson. The inspiring 
tales, wonderfully dramatized, 
have universal appeal. 

"The Hour of St. Francis" is 
heanl over The KMBC-KFRM 
Team each Sunday morning 
from 8:45 to 9:00 a.m. 

BOB RILEY ... 

The accurate, informative marketcasts 
of Bob Riley are sponsored over 
KMBC-KFRM at 9:50 a.m., Monday 
through Friday, by Pay Way Feed 
Mills. An astute observer of the Kan
sas City livestock market, Bob Riley 
is popular throughout the midwest. 
His broadcasts originate from special 
KMBC-KFRM studios in the Kansas 
City Livestock Exchange building. 

"WINNER TAKES ALL" 
SCORES HIT ON KMBC 

"Winner Takes All," radio's ex
citing contest that allows a con
testant to keep winning prizes as 
long as he has the right answer, 
is now featured over KMBC Mon
day through Friday at 4:30 p.m. 

"Bud" Collyer, popular radio 
and television announcer, is emcee 
of the exciting CBS series. 

The quarter-hour program is a 
contest between two studio con
testants. One is finished with a 
bell; the other, a buzzer -which 
they sound to indicate that they 
wish to answer Collyer's ques
tions. 

Each correct answer earns one 
point; th1·ee points wins the round. 
The winner of a round is awarded 
a valuable prize. There is no limit 
to the number of rounds a con
testant may win, or the number of 
programs on which be may ap
pear. Prizes keep coming as long 
as the answers a1·e Tight. 

"'Winner Take All" fo sponsored 
by the Pe1rnodent Division of 
L'.:.'ver Brothers for Rayve home 
permarwnt wave kits. 

KMBC-KFRM Entertainers 
Popular Throughout Area 

For the popular KMBC-KFRM 
enterta!ners, the job doesn't end 
when the brmulcast is over. As 
a matter of fact-another phase 
of it just begins. The talented 
performers are constantly active 
fulfilling unceasing demands for 
personal appearancm;. 

Under the management of Jim 
McConnell, K M B C - K F R M 
operates a full time Artists 
Bureau which arranges the sched
ule of personal appearances for 
the station's popular stars. 

The station's entire staff of 
entertainers-singers, musicians, 

HEARTBEATS 

CRONKITE FEATURED ON 
KMBC FOR ROTHSCHILD'S 

Each week over KMBC, Roths
child's clothiers-now operating 
five stores in the Greater Kansas 
City Area - presents Walter 
Cronkite's Capitol Hill news di
rect from Washington. 

The timely commentaries pre
sented over KMBC for Roths
child's each Sunday evening- at 
9 :45 p. m., are written and edited 
expressly for mid western listene1·s 
by KMBC-KFRM's Washington 
correspondent, Walter Cronkite. 

A veteran journalist, he for
merly managed the United Press 
Moscow Bureau. Now, as KMBC
KFRM "\1/ ashington correspon
dent, he is in charge of the 
capitol news service for both 
stations. He reports his analysis 
of the week's headline happenings 
and their significance to residents 
of the Kansas City trade area 
over KMBC-KFRM each Sunday 
at 12:10 p.m. At 4:45 p.m., he 

WALTER CRONKITE ... 
KMBC-KFRM Washington Correspon
dent. 

presents a newcast of distinct in
terest to Kansas iisteners over 
KFRM. His 9:45 p.m., broadcast, 
on KMBC, is specially edited for 
residents of the Kansas City and 
KMBC listening area. 

KMBC - KFRM operates its 
Washington news service as a 
supplement to its well-establish
ed, smooth - functioning lo c a l 
News Bureau, under the direction 
of Erle Smith. The services, com
plementing each other, rank 
KMBC-KFRM as the area's lead
ing news stations. 

comedians, emcees-are in con
stant demand for stage appear
ances. Throughout the KMBC
KFRM area, the stars arc called 
on to appear at leading events, 
to add their glamour to conven
tions, business meetings and vari
ous functions. Radio farn, are 
constantl~, demanding to see in 
}Jerson the stars they have en
joyed for so long on the radio. 

Last year, KMBC-KFRM artists 
made more than 800 personal ap
pearances. In addition, each Fall 
they appear in person at state 
fairs and the celebrated American 
Royal at Kansas City. 

Their busy itinerary is ar
ranged by the KMBC-KFRM 
Artists BtlrQau. ThQy are avail
able for personal appearances 
through ,Tim McConnell. 

Enthusiastic Reception 

Thir appearances are received 
enthusiastically throughout the 
Heart of America. A recent letter 
from Waterville, Kansas, typifit1s 

the warm reception which the 
entertainers always receive. 'rhe 
lotter read, "We want to thank 
the KMBC-KFRM Artists Bureau 
for the talent you sent. 

"\,Ve want to thank each mem
ber; ... they were all appreciated 
and much liked by the Chamber 
of Commerce and the farmers of 
our community. 

"\Ve liked the people, their 
show and the manner in which 
they c o n cl u c t e cl themselves. 
Thanks a lot." 
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NOTED CELEBRITIES FEATURED ON "HEART OF AMERICA" . . . 

Frequently, KMBC-KFRM's stellar series, "Heart of America," features cele
brated performers of radio, stage and screen. Jim Burke, KMBC-KFRM director 
of spedal features, is shown as he interviewed lor midwestern radio lans two 
noted stars, Ruth Warrick (left) and Margo, right. The famous actresses visited 
Kansas City recently for appearances in focal theatrical productions. 

.4.!R MENTION BRINGS SONG ROOK DELUGE 

Recently Hiram Higsby, popular KMBC-KFRM emcee and entertainer, received 
a request to sing an old folk song. He was acquainted with the melody, but he 
didn't know the lyrics. Casually, Hiram mentioned the fact en his morning show 
over KFRM. The next couple of days, he was swamped with old song books and 
sheet music, including the Civil War song book which he is shown handling. 
All the sheet music shown in the photograph was published more than 50 years 
ago. 

11FOOD SCOUT" DOES SHOW FROM SCENE OF ACTION 

Sally Baker, KMBC-KFRM home economist, conducts her popular morning show, 
"Food Scout" from the Kansas City Food Terminal. Her review of the day's best 
food and yegetable buys is based on actual findings at the terminal. Her widely 
heard program is sponsored over K MBC at 8: 15 a.m., Monday through Satur
day, by Purity Bakeries for Taystee bread. 

~trn;; 
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H!'r1•with are liste,1 currf'nt offer~ 
aml contesb on KMUC. Such "stirn
ulatorn"' of th:• advl'rtis"rn result in 
greakr sah•s for you as a retailer. 

General Foods Corp.--Spunsors 
of "Second Mrs. Burton," heard 
over KMBC Monday through Fri
day at 1 :00 p.m., offer two 8-inch 
aluminum layer cake tim1. Send 
one Swans Down Instant Cake 

Mix bux top plus 75 Cl'JJts to 

Swan:-; Down, Dep. ll-(;, Hatth· 
Creek, Miehigan. 

Sterling Products-sponsors of 

"RomaneP of Hell~ll Trent,'' ht~ard 
over KMBC ::.\fornlay through F'ri

dayday at 11 :!HJ a.m., offer six 
packet8 of seeds. Send front of 

Kolynm, toothpaste carton plus 
15 c(•nts to Ihilen Trent, Lo8 

Angeles n4, California. 

lVm. Wise & Co.~Sponsors of 
"Get l\Iore Out of Lifo," }ward 
over KMBC everv Saturdav at . . 
2:15 offer Home Decorating book. 
Send for 7-day trial, or send $4.95 
plus pm,tage to Decoration Rook, 
% Columbia Broadcasting System, 
485 Madison Ave.,New York, N.Y. 
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KMBC Named Top Radio 
Station In Greater Kansas City 

Proof that KMBC continues to 
be the most listened to radio gramming policy. Special news-
station in Greater Kansas City casts, women's programs, live
is furnished in the latest survey stock, grain and produce reports 
released by Conlan & Associates. are morning features that are 

This general coincidental tele- listener favorites, giving KMBC 
phone survey was conducted in a 34 per cent greater morning 
April and released the last of audience than any other Kansas 
May under the joint sponsorship City station. And KMBC is CBS 
of Kansas City radio stations, for Kansas City. Enough said! 
including KMBC. 

During the week of the survey, 
more than 70,000 basic calls were 
made between the hours of 7 :00 
a.m. and 11 : 00 p.m. 

Results of Survey 
KMBC rated first-mornings, 

afternoons and evenings! Most 
spectacular ratings were in the 
forenoons when KMBC topped its 
nearest competitor 34 per cent. 

In this survey, KMB C took top 
honors by an even greater margin 
than in a similar survey conduct
ed in November, 1948. 

The fact that KMBC continues 
to lead all Kansas City broadcast
e1·s is indeed a tribute to its pro-

"Organ Concert" 
Resumes Former Schedule 

KMBC's late evening pro
gram of organ music has re
sumed its former hour on the 
daily schedule. Once again, 
"Organ Concert" is presented 
from 11 :05 to 11 :30 p.m., Mon
day through Friday. 

Shc,w features the melodic 
interpretations of K M B C
KFRM's director of music, P. 
Hans Flath. 

The program is :followed by 
"CBS Dance Orchestra," a half 
hc-ur of popular music. 

''Follies'' Breaks All Attendence 
Records As T emprenture Soars 

Despite a grueling heat wave,on July 9 KMBC-KFRM's "Brush Creek 
Follies" topped all previous attendance records when 3,100 enthusiastic 
fans jammed to capacity the mammoth Memorial Hall of Kansas City, 
Kansas. The successful radio-stage hit is now concluding its twelfth 
big season. --- ----

Now staged in its summer home, 
Memorial Hall, the "Follies" 
moved to its new location June 11. 
The Kansas City, Kansas, pre
miere was marked by the personal 
appearance of The Texas Rangers, 
celebrated stars of radio, stage, 
sc1·een and television. 

AU-Star Cast 
"Brush Creek Follies" stars the 

complete line-up of KMBC-KFRM 
performers. Hiram Rigsby is 
featured as emcee-comedian. Star
ring with him are Colorado Pete 
{ only member of the cast who has 
appeared in the show since its in
ception) Rhythm Riders, Tune 
Chasen;, Lazy River Boys, Millie 

and Sue, Sunny Daye, Jed Star
key, Harry Jenks, David Andrews 
and George Washington White. 

"Brush Creek Follies" is spon
sored over The KMBC-KFRM 
Team, in 15-minute segments, by 
Kent Products Company for Rich
made margarine; Franklin Ice 
Cream company for Franklin 
Sealtest ice cream and Franklin 
dairy products; and by lVIaurer
N euer corporation for Rodeo meat 
products. The show is featured 
over KMBC each Saturday from 
9 :00 to 9 :30 p.m. and 9 :45 to 
10 :30 p.m.; over KFRM each Sun
day from 2:00 to 3:15 p.m. 

:::::::::~~!!!'~ ,_ HE{}jf~ 
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CONTINUES SUCCESSFUL RUN AT NEW LOCATION 
KMBC-KFRM's smash hit, "Brush Creek Follies," is continuing its successful 
run in a new location, Memorial Hall of Kansas City, Kansas. The "Follies" 
set a new, all-time attendance record July 9 when more than 3,100 fans bought 
tickets for the greatest barn dance radio show in the Heart of America. 
Show's emcee, Hiram Higsby, is photographed on stage at the KMBC-KFRM 
microphone; with him are various members of the a/I-star cast. 

Team Correspondent 
Marks D-Day Anniversary 

Walter Cronkite, KMBC-KFRM 
Washington correspondent, was 
one of a select group of American 
journalists invited, by the French 
government, to commemorate the 
anniversary of the Allied D-Day 
landing on the beaches of Nor
mandy. A former war correspond
ent, Cronkite covered the invasion 
five years ago. 

Cronkite flew to France with 44 
American correspondents. During 
the commemoration ceremonies, 

WALTER CRONKITE . . . 

he and the other correspondents 
were decorated by Vincent Auriol, 
President of France. 

Eventful Trip 
Cronkite visited Normandy and 

other former battle scenes along 
the scarred French coast. He in
terviewed American soldiers, 
talked with European laborers, 
farmers and business men. 

His itinerary included confer
ences with high government offi
cials in Paris, Luxembourg, 
Frankfurt, Berlin and London. As 
a result of his trip, Cronkite's 
dynamic radio series has gained 
added impact. 

Heard in the Kansas City trade 
area over KMBC and KFRM ex
clusively, Cronkite has returned 
to vVashington where he conducts 
his radio broadcasts. 

He is featured simultaneously 
over The KMBC-KFRM Team 
each Sunday at 12:10 p.m. with a 
trade area report; over KMBC, 
Sunday, at 9 :45 p.m. for Roths
child's clothiers with a program 
of interest for KMBC listeners, 
and over KFRM, Sunday, at 4:45 
p.m. with a report of activities in 
the National Capitol of special in
terest to Kamms listeners. 

Charmin On KMBC With 
"Minit Musical" Series 

"Minit Musicals," presented 
over KMBC by Charmin, repre
sent an innovation in the com
pany's advertising prngram. 

Reaching thousarnls of radio 
families with eight announce
ments weekly, the senes ha::; 
been designed to stimulate an 
increased demand for Charmin 
tissue products. Retailers may 
capitalize on this demand by fea
turing prominent displays in 
their stores. 

Conlan Survey Again Rates KFRM 
Most Popular Station In Kansas 

In an area wide radio survey, covering eighty-eight mid
western counties, KFRM was again named the most-listened 
to station in Kansas. Moreover, this latest survey-con
ducted in April by Robert S. Conlan and Ass9ciate~--shows 
that KFRM's audiences are continually growing, g1v1ng the 
station an even greater margin over competition than it 
enjoyed as last Fall's area leader. 

The coincidental survey, one of 
the largest of its kind ever con
ducted, made more than 62,000 
telephone calls. It covered 79 
Kansas counties, 5 Oklahoma 
counties and 4 Nebraska counties 
in a comprehensive survey of 
14,423 li,;tening homes within the 
KFRM area. 

KFRM Is Leader 

The results, carefully tabulated, 
show that KFRM leads all broad
casters in Kansas for both morn
ing and afternoon periods-first 
in listener preference throughout 
the day. KFRM is on the air day
time only. 

This popularity is convincing 
proof that KFRM is providing 
rural listeners with the tvpe of 
programming that they like-and 
need! 

KFRM broadcasts are specific
ally designed for rural audiences. 
Each day's schedule includes top
flight entertainment programs 
featuring members of the KMBC
KFRM talent staff; farmcasts 
direct from The Team Service 
Farms near Stanley, Kansas; up
to-the-minute livestock and grain 
market reports direct from Kan
sas City. 

In addition, KFRM programm
ing presents newscasts that are 
specially edited for farm listeners, 

Western Mercantile 
Renews Riley On T earn 

Ace marketcaster Bob Riley is 
doing an effective selling job for 
Wes tern Mercantile company~as 
witnessed by the firm's recent re

newal of"Live
stock Markets" 
on KM BC
KFRM Mon
day th rough 
Saturday at 
12:30 p.m. 

The noon,lay 
market.cast, 
featured dur
ing;" Dinncrbell 

BOB RILEY Roundup," is 
pn~sented in the interm,ts of farm 
implements and retail hardware. 

Boh Riley, an astute observt~r 
of the Kansas City livestock 
markets, is a nationally recog
nized authority. Hi8 accurate 
marketl'asts, popular throughout 
the entil'e Kanl'ias City primary 
trade area, report the latest con
c!itiorn, on the exchange. 

Riley',; markt:tcasts report only 
actual transactions; they do not 
predict or analyze. As a result, 
his broadcasts are f a c t u a I, 
authentic. They originate from 
special KMBC-I{l<'RM studios in 
the Kansas City Livestock Ex
change building. 

----------------
women's features, sports, special 
events and children's programs. 

Cosmopolitan Programming 

The Kansas farm station is 
programmed by KMBC of Kansas 
City. At times, KFRM shows are 

KFRM AREA SURVEYS 
SPRING-1949 AND 

FALL-1948 -12.8 Percentage of ----
l 1.4 - Total Audience I 1.1 

9.5 -K 7.5 
----r=;:-17 -----

F 6.7 6.5 I I 

R 
5.8 5.5 

M 

I st "2nd "3rd 4th ;;rh 

LEGEND .•. 

The larger figures and solid lines in
dicate the March, 1949 Survey, and 
the small figures and dotted lines 
denote the Fall, 1948 standing. The 
asterisks denote Wichita stations. 79 
Kansas counties, 5 Oklahoma counties 
and 4 Nebraska counties were includ
ed in the March, 1949 Survey. 73 
Kansas, 5 Oklahoma, and 4 Nebraska 
counties were included in the Fall, 
1948 Survey. A total of 62,368 basic 
calfs were made and 14,423 listening 
homes surveyed in this new study. 
All counties surveyed are within 
KFRM's 0.5 mv/m contour. 

broadcast simultaneously with 
KMBC-furnishing listeners high
quality, cosmopolitan program
ming. 

Operating together, The KMBC
KFRlVI Team provides advertiseri-; 
with the most complete, effective 
and economical coverage of Kan
sas City's vast, lucrative primary 
trade area. 

Sammy Kaye Show 
Scores Hit On KMBC 

"Sammy Kaye Showroom,'' the 
sparklinµ; 15-minutc mm,ical pnr
gram featured over KMBC Tue:,;
day, Thursday and Friday at !):45 
p.m. hy the Chrysler-Plymouth 
ck~ah11·s, is a rhythmic mixture of 
orchestral arrangem1.mts a n d 
vocal selt>ctioni,;. 

Kaye's music, which falls in the 
"sweet" category. uses saxophones 
to carry the melody while trum
pets supply hackground music. A 
believer in mass choral effects, he· 
hag a versatile troupe of singing 
talent. They include Laura Leslie, 
blues singer; Don Cornell, bari
tone; Tony Alamo, young tenor 
who specializes in romantic bal
lads; The Kayedets, a trio of male 
voices; and the Kaye Choir. 
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Early in June, the Federal Communications Commission 
sanctioned editorializing by radio stations. Thus, after more 
than a year of deliberation, the Commission repudiated its 
Mayflower decision of 1941. According to the new ruling, 
radio station operators may now express their views on con
troversial issues. 

FCC added that the "particular format best suited for 
the presentation of such programs, in a manner consistent 
with the public interest, must be determined by the licensee 
in the light of the facts of each situation." 

This broadly-phrased statement contrasted sharply with 
the defunct Mayflower ruling that the broadcaster "cannot 
be an advocate . . . cannot support principles he happens 
to regard most favorably." (Mayflower rule did not apply 
to news analysts or commentators.) 

Acclaimed by Broadcasters 
The new directive was hailed by the radio industry as a 

milestone in the history of American broadcasting. Justin 
Miller, president of the National Association of Broadcasters, 
termed the decree" ... the greatest single victory in behalf 
of freedom of expression in this nation since the Zenger case, 
confirming the editorial freedom of newspapers, over a cen
tury ago." 

Poised for the Commission's decree, CBS immediately 
artnc5unced that "from time to time" it will editorialize. Dur
ing the hearings, CBS submitted transcribed sample edi
torials and urged its right to broadcast them. "With the 
recognition by the FCC of this right of broadcasters," stated 
William S. Paley, CBS board chairman, "Columbia intends, 
from time to time, to broadcast radio editorials in its name." 

Arthur B. Church, president of the Midland Broadcast
ing Company, in a future issue of this paper will announce 
KTuIBC-KFRM's editorial policies. 

BAB-A New Force In Radio 
_,_, ___ .., 

, .:,_ 

~-

Broadcast Advertising Bureau-a fulltime sales promo
tion organization styled exactly as the NAB membership 
demanded at the Chicago convention-has leaped into the 
middle of the all-media battle for advertising dollars. 

Its main function is to operate an indust,ry-wide sales 
promotion, in the face of heavily financed projects of com
peting media. The bureau has replaced NAB's department 
of broadcast advertising. Its budget triples the appropriation 
set aside for the old department, but is still only a fraction 
of the promotion funds maintained by competing media. 

BAB's director, Maurice B. Mitchell, has been author
ized to expand personnel. Headquarters will be in New York 
with plans for Chicago and West coast representation. 

Programs Now Under ,vay 
Already, the bureau has undertaken studies of TV rate 

cards and contract practices. Another imminent project 
deals with the development of techniques to produce more 
revenues from newscasts and women's programs. 

Envisioned for BAB is complete autonomy, aside fron1 
NAB policy supervision. The following general statement of 
principles has been set down for BAB'8 guidance: 

1. To promote the superior advantage:,; of broadcm,ting as an 
advertising medium. 

2. To conduct a continuing educational campaign desig·11e<l to im
prove the h>chniques of selling broadeast advertil.;ing·. 

:.;. To expand the use of broadcasting; m; a medium for selling 
services and merchandise. 

,t To advance the profession of advertising genei·ally as an e:-1-
sential part of om· free enterprhw economy. 

BAB is expected to contribute notably to the continu
ing success of radio as an advertising medium-a medium 
whose potency is convincingly demonstrated day after day, 
year after year. 

HEARTBEATS 

INTR UCING 

HENRY WHEAT . . . 

Few men, looking back at their 
entry into radio, can view the 
circuitous route which, on De
cember 7, 1947, brought Henry 
Wheat to The KMBC-KFRM 
Team. The young, capable news
caster launched his radio career 
from the cockpit of a P-40; he 
entered radio during· the war 
when he was a fighter pilot in 
the United States air force. 

Flying and newscasting are 
probably as closely related as 
camels and butterflies, but war 
has a faculty for making strange 
bedfellows. And so it was in the 
career of KFRM's special news
caster, Henry Wheat. 

Dual Army Career 
An Army pilot who flew com

bat in the Kiska-Attu campaign, 
he won the Distinguished Fly
ing Cross and Air Medal. His per
sonal war record is, to be sure, 
outstanding. 

But somehow, the euerg;eli1.: pi
lot didn't consider it enough! He 
volunteered his free hours to 
write scripts for Armed Forces 
Radio Services in the Aleutians. 

He wrote a weekly variety 
show, starred in his own series 
of piano concerts and presented 
daily newscasts over WXLK, Am
chitka Island. 

"Newscasting in the Aleuti
ans," he commented, "entailed 
monitoring broadcasts from San 
Francisco, then editing· them for 
GI consumption." 

The task, apparently, fascinat
ed Wheat. At any rate, after his 
discharge from the Army, he for
sook his pre-war training in 
aeronautical engineering and em
barked on a newscasting career. 

Journalism Graduate 
He entered the University of 

Kansas where he received his 
Bachelor of Science degree in 
journalism. He was tapped into 

Sigma Delta Chi, national hon
orary fraternity for journalists. 

Wheat joined KFKU, the Law
rence station as announcer and 
script writer. He became editor 
of the Kansan, a daily newspaper 
with a circulation of 10,000. His 
writing skill brought him a spec
ial feature writing award. 

While in Lawrence, he headed 
the Press Club and contributed 
feature stories to several Kansas 
newspapers. 

After his graduation, he was 
named news director of KSEK, 
Pittsburg, Kansas. 

Farm Newscaster 
In December, 1947, when KMBC 

launched KFRM as an affiliate 
station to serve the rural listen
ers of the Kansas City primary 
trade area, Henry Wheat was ap
pointed special farm newscaster. 

A native of Kansas, 'Wheat's 
boyhood days in Parsons com-

. bined with his experience on Kan
sas newspapers and radio stations 
qualified him splendidly for the 
job. 

His newscasts, featured over 
KFRM and The Team throughout 
the week, are specially edited and 
written for Heart of America's 
rural audiences. The 8:00 a.m. 
KFRM newscast is presented by 
Phillips Petroleum company; the 
7:25 a.m. "·Weather News," over 
The KMBC-KFRM Team, is spon
sored by Nutrena Feeds. 

A talented pianist, Wheat has 
made a hobby of music. "The 
hobby," he remarked, "has paid 
off. In my early years of college, 
I bought my books and paid my 
tuition by working in local dance 
bands." 

Married, he lives in Johnson 
County with his attractive wife, 
Dale, and their 3½ year old son, 
R. L. III. 

"Music Time" Wins 
Ohio State First Award 

For the second consecutive year, 
KMBC-KFRM's outstanding edu
cational program, "Music Time" 
has won a F'irst Award from the 
Institute for Radio Education at 
Ohio State University. 

Planned and produced for Mis
souri and Kansas public schools, 
the program is presented under 
the supervision of Dr. Charles F. 
Church, Jr., director of education. 
It is conducted by Miss Alice 
Gallup, supervisor of music for 
the Kansas City public schools. 

Judges acclaimed the program 
as a "refreshing and convincing 
music series that is meaningful 
and provocative to teacher and 
student alike - an excellent pro
gram." 

The year before last, the show 
was awarded an Honorable Men
tion. "Music Time''' is featured 
over K:.WBC and KFRM as a regu
lar part of the "Radio School
house" series, which is presented 
over the air during the school 
year. 

--------
.. - -.. : i_:.-_ _. -. -
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"Have you read tomorrow's script? I break your leg!" 

AUGUST, 1949 

Herewith are listed new accounts 
and renewals of old accounts over 
KMBC-KFRM, KMBC and KFRM. 

KMBC-KFRM 
Franklin Ice Cream Co. - f o r 
Franklin XX Sealtest ice cream 
and Franklin dairy products, pre
sents "Brush Creek Follies" on 
KMBC Saturday 9 :15 to 9 :30 p.m. 
and over KFRM Sunday 2 :15 to 
2:30 p.m. 
Maurer-Neuer Corp_-for Rodeo 
meat products extends sponsor~ 
ship of "Brush Creek Follies" of 
their 15 minute segment heard 
over KMBC Satm·day 9 :45 to 
10: 00 p.m. and over KFRM Sun
day 2 :30 to 2 :45 p.m. 

Kent Products Co.-for Richmade 
margarine renews sponsorship of 
"Brush Creek Follies" on KMBC 
Saturday night 9: 00 to 9: 15 p.m. 
and over KFRM Sunday 2 :00 to 
2:15 p.m. 

Peppard Seed Co. - for Hybrid 
Seed Corn renews sponsorship of 
"Grain and Produce Markets" 
with Phil Evans, heard Monday 
through Friday at 12: 35 p.m.; 
also Saturday. 

\Vestern Mercantile Co.-for re
tail hardware, farm implements 
and parts, renews sponsorship of 
"Livestock Market Reports" with 
Bob Riley, heard Monday through 
Saturday at 12: 30 p.m. 

National Biscuit Co.-for Nabisco 
graham crackers and Nabisco 
baking products, presents News 
with John Farmer, Monday 
through Saturday at 12: 55 p.m. 

KFRM 
Glasco Milling Co.-for Glasco 
poultry, hog and dairy feeds pre
sents "Your Farm and Ours" at 
new hcmr, 1 :00 p.m., Monday 
through Saturday. 

KMBC 
Mid-Continent Petroleum Corp.
for DX motor fuel and DX motor 
oil, renews sponsorship of News 
with Bill Griffith, 7: 15 a.m., 
::VIonday through Saturday. 
Muehlebach Brewing Co. - for 
}luehlebach pilsener beer presents 
"Parade of Sports" with Sam 
Molen, 9 :40 p.m., Monday through 
Saturday. 

Ace Sportscas~er on 
KMBC for Muehlebach 

"Parade of Sports," the dyna
mic 9 :40 p.m., sports series con
ducted on KMBC by the middle 
west's No. 1 sports commentator, 
Sam Molen, is doing an effective 

SAM MOLEN 

piJ:.iener beer. 

selling job for 
the Muehlebach 
Brewing- com
pany. The firm 
:,ponsors th e 
9:40 p. m. 
sportscasts, 
Monday 
through Satur
day over 
KM BC, for 
Muehle h ach 

Popularity of these sportscasts 
stems from Molen's vast know
ledge and excellent presentation 
of new:,; in all fields of sports. 

A recognized sp01·ts authority, 
he contributes regularly to the 
na tic;n',; leading sportR magazines. 
Radio fans throughout the Heart 
of America hail him as their fav
orite sport commentator. He is on 
hand to give them an eye witness 
account of every leading sport 
event on the local scene. 
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ANN BASTOW ... 

Charming Ann Bastow looks too pretty 
to be a radio director. But the fact 
remains that the youthful director is 
the behind-the-scenes guiding force ol 
CBS' "Theater of Today." The dra
matic series is presented over KMBC 
each Saturday at 11 :00 a.m. by the 
Armstrong Cork company. 

GLORIA McMILLAN 

Small wonder that Gloria McMillan 
sounds so natural portraying Harriet, 
the high school principal' s daughter, 
on the CBS comedy, "Our Miss 
Brooks." Gloria, 16, is a junior at 
Westlake School, Los Angeles. The 
humorous dramas, starring Eve Arden, 
are sponsored over KMBC Sunday at 
8:30 p.m. in the interests of Palmolive 
Lustre Cream. 

.'AON/CA LEWIS . . . 

Glamorous chanteuse, Monica Lewis, 
shares the vocal spotlight with John 
Laurens on CBS' "Your Hit Parade on 
Parade." Sponsored by the American 
1 obacco company for Lucky Strike 
cigarettes, the program is the summer 
replacement for the "Jack Benny 
Show." It is heard over KMBC Sun
day at 6:00 p.m. 

HEARTBEATS 

Vocations, Program Shifts Bring 
Revisions to KMBC-KFRM Schedule 

In radio, the arrival of summer is always accompanied 
by vacations and countless shifts in the scheduling of pro
grams. KFRM's summer programs, which have remained 
fairly uniform, are presented under an expanded daily 
schedule. However, KMBC's summer schedule, revised to 
accomodate CBS changes, lists several program shifts. 

Monday through Friday 

Proctor & Gamble for Ivory 
Flakes presents "Brighter Day."' 
The new series is heard over 
KMBC at 1 :45 p.m. 

Until August 19, Lowell Thomas 
is heard only three times each 
week at his usual hour, 5 :45 p.m. 
On the other two evenings he is 
replaced by seasoned CBS cor
respondent, Charles Collingwood. 

During the summer hiatus of 
Campbell Soup's "Club 15" and 
Edward R. Murrow programs, 
CBS is presenting an informative 
series titled "You and ... ," heard 
at 6:30 p.m., followed by News 
with Larry Lesueur. The regular 
shows will retm·n to the air 
August 29. 

The "Beulah" and "Jack Smith 
Show,'' presented by Proctor and 
Gamble have been replaced by 
"The World Tonight," . heard at 
10 :00 p.m. and a 5-minute feature 
"N e,vs Analysis." The newscast 
is fallowed by "For Your Infor
mation," featuring Jim Burke, 
KMBC-KFRM director of special 
features. 

"This Is Nora Drake,'' stirring 
daytime serial sponsored by Toni 
home permanent, is heard at 1 :30 
p.m. 

Monday 

During- Arthur Godfrey's vaca
tion from Lipton's "Talent 
Scouts," CBS is p r e s en ti n g 
"Young Love"-a comedy series 
heard over KMBC at 7 :30 p.m. 

Lux "Radio Theater" has been 
replaced by two comedy shows. 
"Leave It to Joan," starring 
raclio'::i uuteJ comt:uienne Joan 
Davis, is heard at 8: 00 p.m. The 
second comedy program, "Break
fast with Burrows," is heard at 
8 :30 p.m. CBS explains the in
congruous hour with the glib 
phrase, "Burrows gets up late!" 

While Pepsodent's "Irma" is 
resting for the summer, the 
Columbia network is presenting a 
ha 1 f hour musical program, 
"Straw Hat Concert." 

Tuesday 

Camel's "Bob Ha,vk Show" is 
on vacation for the summer; its 
renlacement is unannounced. At 
8 :30 p,m. KMBC presents "It 
Pays To Be Ignorant." 

'Wednesday 
Borden's "County Fair," now 

heard on Saturdays has been re
nlaced bv "Lewisohn Stadium 
Concerts." 

Thun:day 

"First Nighter," for Italian 
Balm. moves into the 9 : 00 p.m., 
period vacated, for the summer, 
by Electric Auto Lite's "Sus
pense." 

Effective with the Augm;t 4 
broadcast, Phillip Morris assumes 
sponsorship of "Crime Photo
grapher." The shm,v is featured 
over KMBC at 8 :30 n.m. 

"FBI in Peace and \Var," the 
weekly series renewerl over CBS 
bv Proctor & Gamble for Lava 
soap, has been replaced for the 
::,.um111cr by "Broadway Is My 
Beat." The show is heard at 7:00 

p.rn. 
Friday 

General Foods' two comedy pro
r•rams have been renlaced by "St. 
Louis Municipal Opera." The 
hour program is ;wesentecl at 
8:00 n.m. 

"This Is Broad wry," the real 
life drama about show hm,iness 
and the probleni::; it imposes upon 
vounu: hopefuls, offers sixty 
~1inutes of fine entertainment 
every Friday at 9 :00 p.m. 

Saturday 
Saturday's shifts affect the en

tire day's schedul<!, beginning 

with the musical quarter hour, 
"Deep River Boys," heard at 9:15 

a.m. 

The talented "Three Suns" are 
featured at 5 :00 p.m., followed 
by a timely quarter hour, "Na val 
Air Reserve Show." 

Red Barber's "Sports Review" 
is heard at 5 :30 for United States 
air forces. 

At 7 :30 p.m. KMBC presents 
Columbia's "Adventures of Phillip 
Marlowe." A half hour of dance 
music is heard at 10 :30 p.m. 

Sunday 
Sunday's program shifts are 

var i e d. Longines - Wittnauer 
Watch company's two programs 
- "Choraliers" and "Sympho
nette" are heard at new hours. 
Eugene Lowell conducts "Chorali
ers" at 1 :00 p.m.; Mish el Piastro, 
"Symphonette" at 4:30 p.m. 

Prudential Insurance company 
has installed a summer stock 
theater flavor into its weekly 
dramas. The series, "Family 
Hour of Stars," is heard at 5 :00 
p.111. 

At 6:00 p.m. "Your Hit Parade 
on Parade" has replaced the "Jack 
Benny Show" for American To
bacco Company on behalf of Lucky 
Strike cigarettes. 

"Call the Police"-a mystery 
detective thriller dramatizing 
crime detection methods of a 
modern police force in an average 
American city - has replaced 
"Amos 'n' Andy" at 6 :30 p.m. 
The summer :c.eries is sponsored 
by Lever Brothers for Rinso. 

"Life with Luigi," the half 
hour story of an immigrant's life 
in the United States, is presented 
Sunday at 7:30 p.m. 

A new, unique quiz show on 
which the contestants must be 
school teachers, "Earn Your Va
cation," is the summer replace
ment for the Electric Light & 
Power companies' series, starring 
Helen Hayes. 

MID-CONTINENT RENEWS 
BILL GRIFFITH ON KMBC 

Mid-Continent Petroleum Cor
poration, sponsor of Bill Griffith's 
7 :15 a.m. newscast over KMBC, 
has renewed its contract for an

other year. Re
newals, un
doubtedly, are 
the most con
vincing proof 
thatKMBC 
newscasts 
bring l'esults. 

Newscaster 
Bill Griffith, a 

native Kansas 
BILL GRIFFITH Citian, is one 

of the 1110::it skilled journali::;ts
on radio or newspapers-in the 
area. 

A graduate of the University of 
Kantias, he entered journali:m1 as 
a reporter on a larg-e nwfropolitan 
daily. 

During- his sixteen years with 
the newspaper, he eovPrt>cl prae
tieally all npws lwatti, ,vorked his 
way up to acting city editor. Thm1, 

Bill transferred his journalistic 
skill to radio. 

He was, formerly, news Pditor 
of a Kam;as radio station. His 
7 :15 a.m. ne\vscust, heard Monday 
through Saturda;y over KMBC, is 
presented by Mid-Continent Pe
troleum Corp. in the interest of 
DX motor fuel, motor oil and DX 
products. 
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CELEBRATE OPENING OF NEW PHILLIPS PLANT ... 
Recently Phillips Petroleum company, refiners of Phillips 66 gasoline and 
Phillips motor oils, celebrated the opening of its new Kansas City, Kansas, 
plant with a gala "Open House" day. The event was highlighted by a personal 
inspection tour of K. S. (Boots) Adams, president of the company. He is shown, 
right, as he was interviewed by Jim Burke, KMBC-KFRM director of special 
features. Leo Barry, district manager, center, looks on. In presenting Erle 
Smith's 9:30 p.m. newscast over KMBC since 1939, Phillips has set a station 
record lor unbroken, continuous sponsorship of a single broadcast. The firm 
also sponsors Henry Wheat on KFRM, Monday through Saturday at 8:00 a.m. 

TEAM ON HAND TO COVER AMERICAN ROY AL EVENT ... 
Heart of America's leading civic station, The KMBC-KFRM Team was on 
hand to give midwestern listeners complete radio coverage of the American 
Royal Dairy Show and Rodeo. The broadcast booth, overlooking the main 
arena, may be seen at the left. Lights of the spacious arena appear as tiny 
white dots along the top of the photograph. During the gala event, KMBC
KFRM broadcasts direct from the American Royal building were conducted. 
by Phil Evans, Ken Parsons and Jim Burke. 

NEW SPONSOR FOR SPORTS DIRECTOR ... 
Sports Director Sam Molen, right, is shown looking over a display erected by 
his new sponsor, Muehlebach Brewing Company. From left to right are Pete 
O'Donnell, Parkview store manager; Felix Heim, of the store; and A. C. Busby, 
city sales manager for Muehlebach. Mo/en's 9:40 p.m. sportscast Monday 
through Saturday is under Mueh/ebach sponsorship. 

STAR CBS SALESMAN 
HAS FIVE SPONSORS 

Radio's greatt>st salesman, the 
irrepressible Arthur Godfrey, is 
now pulling- his punch lirws fm· 
a fifth network sponsor-Spray
A-\Vave. His new quarter hour 
show is featul'ed over Kl\IBC 
Monday through Ii,riday at :·l :00 
p.m. 

A prnduct of the Lee Pharmac
al company, Spray-A-\Vave is 1h•
scribed a!:'1 a "home wave ... 
without a permanent." 

The quarter hour show features 
the same cast that has won fame 
and popularity un Godfrey's other 

CBS shows -vocalbts ,Jmwtte 
Davis. Bill Lawrcnep and tlw 
M a r i n e r s quartet, annnunePr 
Tc11y Marvin and Arehit• Bleyer\; 
!H'Chl'stra. 

The uclderl 15 minute:-: hring-H 
Godfrey'!:; radio and h•levision 
schedule up to Heven and three 
quarter hours each wet!k. His 
Monday through Friday daytime 
show::; are presented over Kl\IBC 
at H ::rn a.m. fur Gold Seal Glass 
\Vax, at 8: 45 a.m. for :N' ational 
Biscuit company, at 10 :00 a.m. 
for Chci;terfield cigarette:- ancl at 
;', :00 p.m. for Spray-A-Wave. 

His l\Ionday evening "Talent 
Seouts" show, sponsored by 
Thomas ,J. Lipton, Inc., currently 
is on summer vacation. 
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John Former On T earn 
For Nabisco Products 

National Biscuit Company, in 
the interests of Nabisco graham 
crackers, have assumed sponsor
ship of John Farmer's 12:55 p.m. 
news over The KMBC-KFRM 
Team. 

The five minute newscast closes 
the highly-rated, widely-heard 
"Dinne1·bell Roundup," featured at 
noon over The Team Monday 
through Saturday. 

Like all KMBC-KFRM news
casters, John Farmer is an ex
perienced editor and graduate of 
college journalism. A thoroughly 
trained, top-notch journalist, he 
has been a member of the KMBC 
news staff for ten years. 

His former newspaper experi
ence, both as a reporter and ad
vertising salesman, qualifies him 
expertly for handling newscasting 
assignments of radio advertisers. 

Purity Bakeries 

Renew "Texas Rangers" 

In the interests of Grennan 
cakes and cookies, Purity 
Bakeries corporation has re
newed sponsorship of "Ameri
ca's foremost singers of west
ern tunes/' The Texas Rang·
ers, over KM BC Monday 
through Friday at 5:00 p.m. 

The gentleman in white hats 
have shown themselves to be 
effective salesmen as wit
nessed by their continuing sue.; 
cess for Grennan cakes. 

The celebrated octet is na
tionally famous for its inimi
table interpretations of west
ern ballads and cowboy hymns. 
Recently, the stars were seen 
in person in Kansas City and 
other midwestern cities when 
they conducted a successful 
personal appearance tour. 

The Texas Rangers are also 
sponsored over KMBC, Monday 
through Friday at 7 :00 a.m., 
by B C Remedy company for 
B C headache tablets. 

A FEW POINTERS FROM THE EXPERTS ... 
New member of Nabisco's sales force, John farmer (center) KMBC-KFRM 
newscaster, gets some expert coaching from Jim Neenan, district manager (left) 
while John Karn, local manager, looks on. In the background, a cut-out figure 
of Nabisco's most widely known salesman, the unpredictable Arthur Godfrey, 
grins approvingly. 

SPONSORS RENEW SEVEN 
SHOWS ON KMBC 

Sponsors of seven stellar CBS 
shows have renewed their con
tracts for 52 weeks over the 
network and KMBC. 

Colgate Palmolive Peet com
pany, spensors of "Mr. & Mrs. 
North, have renewed the mys
teryy-comedy series. Heard over 
KMBC Tuesday at 7 :30 p.m., 
the show stars Alice Frost and 
Joseph Curtin. 

Proctor & Gamble has re
newed sponsorship of two shows, 
"Perry Mason" and "FBI in 
Peace and War." The thrilling 
detective series, starring John 
La1·kin, is featured over KMBC 
Monday through Friday at 4 :45 
p.m. in the interests of Tide. 
The FBI weekly dramas, pre
sented on behalf of Lava soap, 
are heard each Thursday at 7 :00 
p.m. The show, currently, is on 

summer vacation. 
Border, company, in the m

terests of Borden dairy pro
ducts. have renewed sponsorship 
of "County Fair," heard over 
KMBC Saturday at 2:00 p.m. 

The Prudential Insurance com
pany has extended its sponso
ship of "Family Hour of Stars" 
for another year. The program 
casts celebrated Hollywood stars 
in original radio dramas. 

Presented in the interests of 
Bromo Seltzer, "Inner Sanctum" 
has been renewed over the net
\Vork:.. for another year. The half 
hour mystery dramas are f'eatm'l!d 
over K.MBC at 10 :80 p.m., every 
Monday. 

"l'vfr. Chameleon," starring Karl 
Swenson, will continue his sleuth
ing expeditions through another 
year for Bayer aspirin on CBS. 
The series is heard over KMBC 
each \Vednesday at 7 :00 p.m. 

"Ma Perkins" 

To KMBC-CBS-Exclusively 
The kindly sage of Rushville 

center, "Ma Perkins," now does 
her philosophizing over only 
one network, CBS. To local 
listeners that means one thing 
-in Kansas City the quarter 
hour serial is heard only on 
KMBC. 

For more than sixteen years, 
the grand program has been 
fascinating radio audiences. It 
has long carried one of radio''s 
highest daytime Hooper rat
ings. 

"Ma Perkins" is heard over 
KMBC Mondaythrough Friday, 
1:15 p.m. 

Peppard Renews Evans 
"Grain Markets" on KMBC 

Peppard Seed company, in the 
interests of Hybrid Seed Corn, 
has renewed sponsorship of Phil 
Evans Grain & Produce Markets. 

PHIL EVANS 

The popular 
f a r m service 
feature, w i t h 
KMBC-KFRlVI 
Farm Director 
Phil Evans, is 
presented over 
The KMBC
KFRM Team 
Monday 
through Fri
day at 12:50 

p.m. It's an essential portion of 
the "DinnerbPll Roundup." 

The KMBC-KFRM Team main
tains a direct wire to the Board of 
Trade grain pits. All market re
views are accurate, up-to-the 
minute reports. Because they sum
marize the situation of the impor
tant Kansas City market, they 
provide vital information to farm
ers of the KMBC-KFRM area. 

HEARTBEATS 

Herewith are listed current offers 
and contests on KMBC. Such "stim
ulators" of the advertisers result in 
greater sales for you as a retailer. 

Chrysler Corp.-Sponsors of CBS 
"Hit the Jackpot," heard over 
KMBC Tuesday evening at 9: 00 
o'clock, offers opportunity to 
"Hit the Jackpot" via telephone. 
Send name, address and phone 
number to Plymouth-DeSoto, Hit 
the Jackpot, 485 Madison Ave., 
New York, N.Y. 

Continental Baking Co. - Spon
sors of CBS "Grand Slam," heard 
overKMBC Monday through Fri
day at 10: 30 a.m., offer merchan-
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dise prizes awarded in competi- NAMED HONORARY COLONELS OF THE STATE OF OKLAHOMA ... 
tion with studio contestant. Send The Texas Rangers, America's foremost singers of western tunes, have won 
five questions on subject of music, another feather for their famous white hats! The celebrated group, Fictured 

add names of two products, to 
Grand Sl::i,m, Box 105, New York, 
N.Y. 

General Foods Corp.-Sponsors of 
CBS "The Second Mrs. Burton," 
heard over KMBC Monday 
through Friday at 1 :00 p.m., offer 
recipe folders. Send request to 
J ell-0, Dept. 16, Battle Creek, 
Michigan. 

Prudentiai Insurance Company 
of America-Sponsors of "Family 
Hour of Stars," heard over KMBC 
Sunday afternoon at 5 :00 p.rn., 
offers booklet, "It''s Fun To Be 
Healthy." Send request to Pru
dential, Box 1212, Newark, N. J. 

General Foods Corp.-Sponsors 
of CBS "Wendy Warren and the 
News," heard over KMBC Mon
day through Friday at 11 :00 a.m., 
offer four silver plated teaspoons 
in the Marianne pattern. Send 
one iabel of Instant lVlaxweil 
coffee plus 50 cents to Instant 
Maxwell House, Dept. R, Battle 
Creek, Mich. 

Educators Acclaim 
'' Radio Schoolhouse'' 

A recent survey of Kansas
Missouri schools revealed the ef
fectiveness of KlVIBC-KFRM's 
widely lauded educational series, 
"Radio Schoolhouse." The pro
grams, presented under the super
vision of Dr. Charles F. Church, 
perform an outstanding service 
for midwestern educators and 
students. 

The survey indicated that stud
ents attending KMBC-KFRM's 
"Schoolhouse" number upwards 
of 100,000. Furthermore, the 
series undoubtedly has a large 
number of listeners not reported 
in the survey. 

"Magic Book" Is Favorite 

During the academic year, 
"Radio Schoolhouse" iR presented 
over both KMBC and KFRM five 
days a week. Most popular pro
gram in the series, on basis of the 
report, continues to be "l\fagic 
Boc:;-k," narrated by Caroline Ellis. 

Of those schooh; reporting- on 
radio equipment, nearly 60 per 
cent have acltlcd equipment since 
the end of the war. And 127 out 
of 226 expect to increase their ra
dio facilities in the future. 

Teachers expressed apprecia
tion for the weekly outlines sent 
out by KMBC-KFRlVI's Education 
Department. Frequently, teachers 
returned the questionnaire:-; with 
hGth compliment:,, and suggestions 
for "Radio Schoolhouse." 

Typical comment came from a 
supervisor of a rural school. She 
wrote, "I think the series ii:; a 
,vonderful opportunity for our 
schoo-ls. The teachers in our 
county are high in its praise." 

here, recently completed a successful personal appearance tour of the midwest 
which included an engagement in Oklahoma City. While there, they were the 
guests of Governor Roy J. Turner whose distinguished career successfully blends 
politics with composing western music. The governor commissioned The Texas 
Rangers honorary colonels ol the state al Oklahoma. 

HOME ECONOMIST JS SUCCESSFUL SALESLADY 

KMBC-KFRM's graduate home economist, Sally Baker, participated in the 
recent national bond drive by selling bonds at a focal dress salon. She is 
shown, right, as she received a $1,500 check from Mrs. Pearl Harlan, Kansas 
City housewife who learned of the l:ond drive through listening to- KMBC
KFRM' s homemaking shews. KMBC "Food Scout" program is heard Mondav 
through Saturday at 8: 15 a.m. Taystee bread is the sponsor. "Happy Kitchen" 
is presented over KMBC-KFRM Monday through Saturday at 9:00 a.m. by Hall 
Ice Cream company. 

KMBC-Kr:RM STARS ENTERTAIN AT SCHOOL PICNIC ... 
The annual picnic of the sightless students of the Kansas State School for 
the Blind was a pronounced success that starred four KMBC-KFRM performers. 
A. segment_ of the studen~ ~ody of seventy-six is shown grouped around Tiny 
T,1/man, Tim West and Millie & Sue. The,r acts were enthusiastically received 
as evidence1 br braille Ian le_tters received ?Y The ~MBC-KFRM Team. Singers: 
the letters md,cated, were frne; but the biggest h,t of the afternoon was Tim 
yvest_ w~ose tricks of _magic, though unseen, had immense appeal to the 
1mag1nat1ons of the children. A few members of the American Legion post 
that sponsored the picnic are also shown in the photograph. 

LISTENERS DIAL TO 
KMBC FOR "DIAL" 

Armour cPmpany, sponsors of 
"Stars Over Hollywood" - heard 
over KMBC each Saturday at 
1 :00 p. m. -· is devoting seven 
broadcasts toward promoting the 
company's new soap product, 
Dial. 

These seven broadcasts, spaced 

out over the Summer through 
early Fall, are part of Armour's 
national campaign designed to 
promote :,;ales of the new soap. 

A scented hath and toilet soap. 
Dial contaim, a war-developed in
gredient which kills the skin bac
teria responsible for perspiration 
odor. · 

Hailed as Armour's post-war
discovery, Dial offers grocers and 
druggists a new field of profit~ 
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Erle Smith Sets New Record As He IsB:;~1~:~e~nr~::n,, GE Dealers Return To KMBC-KFRM 
Begins Second Decode For Phillips i~::~0:~;~:::!0

~:;,;-::;;; ForSecond"Big7"Footboll Season 
Erle Smith, managing news director, hit a new, all-time 

record at KMBC recently when he entered his second dec
ade of newscasting for Phillips Petroleum Company. His 
achievement sets the mark for continuous, uninterrupted 
sponsorship of a single KMBC feature by the same adver-

ERLE SMITH INSPECTS PHILLIPS PLANT . . . 
Erle Smith launched his second decade of newscasting for Phillips Petroleum by 
visiting the company's huge plant at Kansas City, Kansas. He is shown examin
ing some cans of Phillips motor oil as they roll off the assembly line. His tour 
was the subject of an attractive 12-page picture story in Phillips excellent pub
lication, Selling 66. The company has sponsored Erle Smith's late evening news
cast on KMBC since 1939; it also sponsors Henry Wheat's 8:00 a.m. newscast 
on KFRM. 

tiser. Phillips entered the second 
decade on KMBC a few weeks 
ago when, once again, they re
newed sponsorship of Smith's 
9 :30 p. m. news reviews. 

These contract renewals, in 
mute eloquence, shout the story 
of KMBC's effectiveness in cov
el'ing the Kansas City market, of 
Erle Smith's tremendous influ
ence not only as a fluent news
caster but also as a radio sales
man. 

Successful Record 

In 1939, Phillips began sponsor
ing his evening newscasts three 
times a week. Soon, they expand
ed the schedule to six a week. 
But never once have they deviated 
from the 9 :30 p. m. time spot
the hour when Kansas Citians, 
traditionally, dial to KMBC for 
the latest news. 

This well-established listening 
habit is directly traceable to Erle 
Smith's newscasting skill. His 
expert faculty for spotting top 
news stories and editing them for 
the air is evident in every news
cast, 

A former managing editor of a 
large metropolitan daily, he en
tered radio journalism in 1025-
durinl!: its pioneering days. Since 
l!J:14, he has headed KMBC's news 
staff. 

Under his direction, the station 
has organized what is reputed to 
be the area's finest facilities for 
newscasting. 

Smith's news programs are 
sponsored over KlVIBC by Phillips 
Petroleum Company, Metropoli
tan Life Insurance Company and 
Studebaker automobiles. 

Two Sponsors Renew 
Riley on KMBC-KFRM 

Two renewals of Bob Riley's 
marketcasts attest the popularity 
-and potency-of KMBC-KFRM's 
"Livestock Markets." 

Peters Serum Company has re
newed t h e 
morning mar
kets, Monday 
through Fri
day at l1 :25 
a.m.; \V es tern 
Mercantile, the 
12:::: 0 p. m. 
markets Mon
day through 
Saturday. 

BOB RILEY Riley's mar
ketcasts are of vital importance 
to mid-western farmers and cat
tlemen in the administration of 
their business affairs. Keenly 
aware r;f this fact, Bob Riley 
makes frequent, timely reports of 
the actual market conditions on 
the Kansas City exchange. 

His review of the market is 
presented over the air direct from 
the Kansas City Livestock Ex
change Building. 

The morning feature is spon
:;;ored simultaneously over KlVIBC 
and KFRM by Peters Serum Com
pany in the interests nf Peters 
serums, vaccines and veterinary 
preparations. Similarly, the noon 
hour rnarketcast, presented as an 
integral part of KMBC-KFRM's 
"Dinnerbell Roundup,"" is spon
sored simultaneously over both 
stations by ·western Mercantile 
Com1rnny in the interests of retail 
hardware, farm implements and 
parts. 

lar Saturday night barn dance 
stage-radio feature, drawing 
the greatest crowds in the 
show's history and sponsored, 
completely, on both KMBC and 
KFRM. 

Heretofore at this time of 
year, Fall promotion of the 
Follies was just getting under
way. But moving the show to 
air-conditioned Memorial Hall 
has transformed it into a suc
cessful year around hit. It is 
sponsored by Franklin Ice 
Cream, Rodeo meat products, 
Richmade margarine, Spear 
feeds and Butter-Nut coffee. 
( See page 3 for picture and 
story.) 

BC Renewal Is For 
KMBC-KFRM Team 

B C Remedy Company, unoffic
ially credited as being KMBC's 
oldest advertiser, became a Team 
advertiser when it recently re
np·wf'.d its spoTl!".Or!".hip o-f 'fhf' 

Texas Rangers' morning show. 
On the station since 1929, with 

only minor lapses, B C Headache 
Powders now sponsors the quar
ter hour show simultaneously over 
both KMBC and KFRM, Monday, 
Wednesday and Friday, 7 :00 a. m. 

Program features the inimit
able music of The Texas Rang
ers, celebrated stars of stage, 
screen, radio and television. 

The gentlemen in ,vhite hats 
have been hailed by Variety mag
azine as "America's foremost 
singers of western tunes.'' The 
talented quintet appeared in Kan
sas City in person on the"Follies." 

Their 5 :00 p. m. M o n d a y 
through Friday strip is sponsored 
over KMBC by Grennan cakes. 

"Team" Stars Appear 
In Person At Hutchinson 

Again this year, KMBC -
KFRM's stellar line-up of radio 
performers appeared in person 
at the Kansas Fair in Hutchinson, 
September 19 through 23. Special 
2-hour shows were staged so that 
Fair goers would have the oppor
tunity to enjoy, in person, the 
performers they listen to regular
ly over KMBC-KFRM. 

Along with the cast of talented 
performers was KMBC-KFRM's 
noted farm commentator, Phil 
Evans, director of the Service 
Farms. He always makes it a point 
to be on hand at every event where 
there will be an opportunity to 
meet, personally, rural listeners. 

KFRM's display tent was locat
ed conspicuously on the Fair's 
busy midway. Free shows were 
featured each day from 12 :00 to 
2 :00 p. m. 

The shows starred in person, 
Hiram I-Iigsby, Millie and Sue, 
Tiny Tillman and Jed Starkey. 
They were produced by Eddfo 
Edwards. 

During the Fair week, KMBC
KFRM originated its celebrated 
noon day program "Dinnerbell 
Roundup" direct from the Hut
chinson fair grounds. 

For the second successive season, the General Electric 
Radio dealers of Missouri and Kansas are sponsoring the 
full, exciting schedule of B.ig Seven football on The KMBC
KFRM Team. Once again the Midwest's No. 1 sportscaster, 

GENERAL ELECTRIC DEALERS LAUNCH SECOND SEASON ON KMBC-KFRM 
After a successful season of sponsoring Sam Mo/en's football broadcasts last 
year, the General Electric dealers of Missouri and Kansas have returned to 
The KMBC-KFRM Team for a second great year of Big Seven broadcasts. Just 
as he is pictured in the photograph, Molen is once again carrying the ball for 
GE. Shown in the photo are Chuck Eatough, KMBC-KFRM regio1!al safes; John 
Puckett, district manager, GE Supply Corporation, Kansas City; Wally Lyon, 
president of W. D. Lyon advertising agency, Cedar Rapids, la.; Molen; Tom 
Condon, appliance sales manager, GE Supply Corporation, Kansas City; and 
John Tietze, branch manager, GE Supply Corporation, Wichita. In the back
ground are KMBC-KFRM's famous Rhythm Riders-Ray, Joe, Val and Smitty. 

Sam Molen, is at the microphone. 
The Molen-G. E. combination is 

primed to repeat last year's per
formance - attracting, Saturday 
after Saturday, the area's largest 
audience for the Highlight Game 
of the "\V eek. 

Broadcasting the h i g h I i g h t 
game is a Molen specialty. Each 
week, he selects the game with 
the greatest interest for Heart of 
America gridiron fans. Each week, 
KMBC-KFRM travels to the sta
dimn where the highlight game is 
being played. And there, Molen 
presents his thrilling, play-by
play broadcast of Big Seven foot
ball. 

Jim Burke, director of special 
features, will be on hand to de
scribe the color anrl pageantry 
that accompanie8 each highlight 
game. 

1949 Schedule 
This year, the General Electric 

Radio dealers of Missouri and 
Kam,as are presenting a full 
seherlule of devPn Big Seven con
ference games. To bring mid
western fans topnotch football 
coverag·e, Molen travels thous
ands of miles each season. 

His skill as a football announ
cer won national recognition three 
years ago when The Sporting 
News crowned him "The Mid
west's No. 1 Sports Commenta
tor." Sine<~ that time he has suc
cessfully maintained the crown. 
His brand of football coverage 
sets the pace in the Heart of 
America. 

"IVIolen's othe1 sponsors are 
Standard Oil on "Sports High
lights" and Muehlebach Brewing 
Company on "Parade of Sports." 

General Foods Returns 
To Friday Hour On KMBC 

General Foods has resumed its 
Friday hour on CBS with two scin
tillating network shows, "The 
Goldbergs," heard on KMBC at 7 
o'clock, and "My Favorite Hus
band," featured at 7 :30 p. m. 

On September 2, "The Gold
bergs" returned to radio, the 
medium which, for 17 years, made 
them "America's favorite family." 
The show is independent of the 
video version. Both the radio and 
TV show are sponsored by General 
Foods for Sanka coffee. 

Gertrude Berg, author and star 
throughout the series long life, is 
cast again in the farniliar role of 
Molly Goldberg. Playing opposite 
her is the veteran Broadway 1wr
fo1·m~•r Philip Loeb, who portrays 
Jake. 

"The Gnldbergs" was first aired 
in HJ~D and soon establishPd itsPlf 
as one of the most s1wcessful 
comedy series of all time. 

The show is followed on KMBC 
by "My Favorite Husband." It is 
sponsored by General Foods for 
J ell-0 products. 

The gay, domestic comedy series 
stars Lucille Ball as Liz Cooper 
and Richard Detming:s as her hus
band, George. 

The series clepicts tht: hilarious 
crises of a young married couple. 
CBS aired the series for the first 
time in ,July, HH8, as a sneak, one
time broadcast. The following
January, it ·was chosen for spon
sorship by General Foods. 
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Commercials and the Public 
To the despair of advertisers, radio listeners, tradition

ally, ignore commercials. Should, then, radio advertising be 
limited to mere sponsor identification? 

Recently, Macfadden Publications, Inc., took this moot 
issue before the public in a family survey, conducted by 
Wage Earner Forum. They asked, pointedly, "Would you 
like radio commercials removed from radio?" The answers 
are significant. 

Public Likes Commercials 
A large majority of f amilies-72.8 per cent-said no! 

In their opinion, advertised products are "more dependable 
and, as a rule, of better quality ... " The effect of brand 
name advertising was also apparent in other questions. 

Nearly 100 per cent of the wives interviewed said they 
make it a point when shopping to buy produi:;ts they have 
seen or heard advertised. More than half of the families 
polled thought that advertising, in general, wasn't specific 
enough. 

On the other side of the ledger were these critic.isms: 
nearly 10 per cent of the housewives felt that too much ad
vertising was repetitious and almost a fifth of the respond
ents, husbands and wives, objected to singing commercials. 

Wage Earner Forum is conducted as a continuing study, 
based on a cross-sectional panel of 1,500 families. The stud
ies provide advertisers with meaningful ammunition. 

Radio Advertising 
With America's economic pendulum swinging steadily 

back to a buyers' market, advertisers are growing more crit
ical, more discriminating, in planning their media expendi
tures. 

And it stands to reason that if advertisers are making 
new appraisals, then certainly radio must make a clear-cut 
appraisal of its own capacities. One fact is clear - radio, 
consistently, underestimates its own strength. That's a bold 
statement; it's borne out by bold facts. 

In the latest report of the s.ize of America's radio audi
ences, Broadcast Measurement Bureau points to an in
crease of 1,658,230 radio families in 1949 over the total 
number of families listed for 1948. Today radio homes in 
the United States are numbered at 39,281,230. In other 
words, more than 94 per cent of America's homes are radio 
equipped! · 

Radio's coverage is so complete-with listening so uni
versal-that it is actually difficult for a broadcaster or an 
advertiser to evaluate the full potency and economy of 
radio as an advertising medium. 

Radio's Widespread Influence 
In terms of circulation, radio reaches more people than 

either newspapers or magazines. (National Opinion Re
search Center.) And, in terms of time, the balance is tipped 
even more spectacularly in favor of radio. The average fam
ily spends 3 hours and 35 minutes daily listening to the 
radio; 1 hour and 14 minutes reading newspapers; 21 min
utes read.ing magazines. 

Radio's strong advantages in circulation and attention 
redound directly to the individual advertiser as big-ger audi
ence at lower unit cost. This fact gains double-barreled 
impact for budget-minded advertisers with a message for 
the Heart of America. 

Loaded in barrel No. 1 is the powerful fact that Kansas 
and Missouri are above U.S.A. average in radio homes. 
B.l\1.B. reveals that Kansas homes are 95.1 per cent radio 
equipped; Missouri homes, 94.3 per cent. In barrel No. 2 is 
the proved fact that this vast, lucrative audience can be 
reached by one broadcaster-The KMBC-KFRM Team, the 
only broadcaster that covers, completely and econom.ically, 
Kansas City's entire primary trading area. 

HEARTBEATS 

~ ,,~ 
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JACK BENTON . . . 

For KMBC-KFRM newsman 
Jack Benton, no greater person 
ever lived than his buddy Bell
Alexander Graham, that is! 

Everyday, Benton blankets all 
the news sources in Kansas City 
via telephone. Making more than 
100 calls per evening is mere 
routine for the busy radio news
caster, reporter, leg-man and 
journalist. 

A well-trained and skillful 
newsman, Benton would probably 
prefer that his story be written 
in typical news fashion. So, lets 
take a fresh start and begin this 
story with the conventional five 
Ws of journalism-who, what, 
where, when and why. 

Benton Biography 
A native of Missouri, Jack Ben

ton was born in Neosho, raised 
in Kansas City. His elementary 
education was rather evenly dis
tributed among the public schools 
of Missouri, Kansas and Okla
homa. He explains the nomadic 
tutoring by referring to the fact 
that his Dad was a railroad man. 

However, "Show Me''' roots al
ways sink deep. When it was 
time for college, Benton enrolled 
in the journalism school of the 
University of Missouri. 

But it wasn't all work and no 
play for Jack. While on the 
campus, he met an attractive 
coed, wooed her and, finally, won 
her for his wife. 

After graduation, he embarked 
on a newscasting career by join
ing- the staff of KWOS in Jeffer
son City. He served as the sta
tion's news editor and announcer. 
He held a similar post for WMBH 
in Joplin. Then came the war. 

During his four years in the 
Air Force, Benton had little oc
casion to deal with news tickers 
or typewriters. He served as a 
captain in the Service Command 
of the 9th Air Force. He saw 
duty in England, France, Holland, 
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Belgium and Germany. 
He has a vivid recollection 

of one wartime New Year's Eve 
when he and a group of Yanks 
were staging a private celebra
tion. "Suddenly," as he phrased 
it "we were interrupted by some 

' hostile flyers who had completely 
lost the holiday spirit. They flew 
over to bomb usl But they hardly 
made a dent in the party," he 
observed. "Three bombs hit our 
strip, but they didn't get any 
of the men." He added jokingly, 
"That was the only time they ever 
used me as a target." 

Resumes Career 
After the war, Benton returned 

to Joplin for a short period. Then, 
he joined The KMBC-KFRM 
Team. His assignments range 
from field reporting to radio 
sportcasting. That's quite a pace. 
The versatile journalist takes it 
in easy stride. 

Whether substituting for Erle 
Smith, managing news editor, or 
for Sam Molen, sports director, 
Benton exhibits a fine, easy to 
listen-to radio technique. His own 
late-evening newscast on KMBC 
will return to the air soon. 

Everyday, B e n to n runs a 
journalistic finecomb over all of 
Greater Kansas City. His "pipe
lines"-as journalists like to call 
their news sources - are well 
scattered to assure Kansas Citians 
of thorough news coverage. 

For three years, he has con
ducted a continuing study of 
market prices and food costs. 
Figures on market conditions and 
price trends are broadcast to the 
public each week, befnre similar 
studies are released by the 
government. This continuing 
study is conducted by KMBC
KFRM as a public service. Its 
findings are presented on the air 
every Friday evening at 6 o'clock 
by Erle Smith. 

Benton and his wife, Evelyn, 
have one child - Karen, three 
years old. They live in Kansas 
City and, like busmen on a 
holiday, they live on Benton 
boulevard. 

Beulah Resumes Her 
Witty Serial On KMBC 

Radio's delightful quarter hour 
serial, "Beulah," has resumed its 
welcomed spot on the KMBC sched
ule with the reappearance of Proc
tor & Gamble's lovable domestic. 
Heard on KMBC Monday through 
Friday at 10:01 p.m., the comedy 
series is sponsored over CBS by 
P & G for Dreft. 

KMBC alumnus Hugh Stude
baker portrays Mr. Henderson, 
Beulah's employer. Hattie Mc
Daniel, distinguished Negro film 
actress, stars in the title role. 

A skilled comedienne, she dis
plays expert timing in delivering 
the humorous lines which inject a 
pleasant undertone of mirth into 
the five-a-week serial . 
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"How did you like the sound effects for the rain storm scene?" 
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Herewith are listed new a~counts 
and renewals of old accounts over 
KMBC-KFRM, KMBC and KFRM. 

KMBC-KFRM 
B C Remedy Co.-Makers of B C · 
Headache powders, present "The 
Texas Rangers," Monday, Wed
nesday and Friday at 7 :00 a. m. 
Peter Paul, Inc.-for candy and 
gum, renew sponsorship of John 
Farmer newscast, Tuesday, Thurs
day and Saturday at 12:00 noon. 
Peters Serum Co. - for Peters 
serums, vaccines and veterinary 
preparations, renew sponsorship 
of Bob Riley's "Livestock Mar
kets," Monday through Friday at 
6:25 a.m. 
\Vestern Mercantile Co.-for retail 
hardware, farm implements and 
parts, renew sponsorship of Bob 
Riley's "Livestock Markets," Mon
day through Friday at 12 :30 p.m.; 
Saturday at 12 :25 p.m. 
Cargill Inc. - for Nutrena feeds 
extends sponsorship of Henry 
"\,Vheat's "Area \Veather News," 
Monday through Saturday at 7 :25 
a.m. 
General Electric Dealers of Mis
souri and Kansas - present full 
schedule of Big Seven football 
with Sam Molen broadcasting the 
"Highlight Game of the '\Veek," 
Saturday afternoon. 
Spear Mills - for Spear poultry, 
hog and cattle feeds, present 
"Brush Creek Follies" over KMBC 
Saturday, 10:00 to 10:15 p.m., and 
over KFRM Sunday, 2:45 to 3:00 
p.m. 
Paxton & Gallagher - for Butter
Nut coffee presents "Brush Creek 
Follies" over KMBC Saturday, 
10:15 to 10:30 p.m., and over 
KFRM Sunday, 3:00 to 3:15 p.m. 
Drackett Co. - for Drano and 
\Vindex, sponsor "Happy Homes" 
with Caroline Ellis, Tuesday and 
Thursday, 9 :30 a. m. 

KMBC 
Borden Co. - for Borden dairy 
products presents "The Dick Hay
mes Show," Monday through Fri
day, 2:45 p. m. 
\Vilson & Co. - for Bake Rite 
shortening renews sponsorship of 
"Musical Album," heard Monday 
through Friday at 9:15 a.m. 
Phillips Petroleum Co.-for gaso
line, motor oils and greases, re
ne\vs sponsorship of Erle Smith 
newscast, Monday through Satur
day at 9 :30 p.m. 
Standard Oil Co. - for gasoline, 
oils and Standard service stations, 
renews sponsorship of Sam 
Molen's "Sports Highlights," Mon
day through Saturday at 6:10 p.m.; 
Sunday, 7:10 p.m. and "Parade of 
Sports," Sunday, 9:40 p.m. 
Purity Bakeries - for Taystee 
bread renews sponsorship of "The 
Food Scout/' Tuesday, Thursday 
and Satui·day at 8:15 a.m. 

DUFF & REPP SHOW IS 
IDEAL SUNDAY VEHICLE 

Duff & Repp's brilliant musical 
series, "The Wayne King Show" 
has shown itself to be the ideal 
program for reaching Kansas 
City's Sunday listeners! 

The rhythmic. star-studded 
show is featured over KMBC each 
Sunday afternoon at ;3 :30. 

The half-hour program high
lights the incomparable music· of 
Wayne King. Sharing the vocal 
spotlight are two taler1ted sing
ers, Nancy Evans and Larry 
Doug-las. 

"The ·w ayne King Show" is an
nounced by Lee Stewart, KMBC 
chief announcer. 
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FRAN LAFFERTY • . . 

Charming Fran Lafferty is cast as Nora 
Tragg in the five-a-week CBS daytime 
thriller, "Perry Mason." Sponsored by 
Proctor & Gamble for Tide, the excit
ing serial is featured on KMBC Mon
day through Friday at 4:45 p.m. 

LAURA LESLIE . . . 

Pert Laura LesUe, caught in a pro
vocative pose, matches her beauty with 
talent. The attractive torch singer is 
the featured femme vocalist on 
"Sammy Kaye Showroom," heard on 
KMBC Tuesday, Thursday and Friday 
at 9:45 p.m. The musical quarter hour 
is sponsored by the Chrysler Corpora
tion dealers. 

JOAN DAVIS •.. 

Witty Joan Davis stars in CBS' hilar
ious series, "Leave It To Joan." Pre
sented over KMBC Friday evening at 
8 o'clock, the show is sponsored by the 
American Tobacco Company for Roi 
Tan cigars. Sponsors bought the en
tertaining hall-hour comedy after only 
one broadcast on the network. 

KMBC To Help Lux Find 
America's Beauty Queen 

Lux "Radio Theater," this year, 
made its return to the networks 
with a spectacular contest to find 
"America's most beautiful 15-
year old girl." The gigantic pro
motion commemorates the 15th 
anniversary of the program. 

KMBC is cooperating fully with 
CBS and Lever Brothers in the 
national contest. The station is 
conducting a local beauty contest 
that wi11 select six finalists who 
will compete for the Kansas City 
crown. 

One 15-year old girl from 
among the six will be named Kan
sas City winner by a vote of the 
public. Voting will take place 
from October 17, the fifteenth 
birthday of Lux "Radio Theater," 
to November 14. Details of the 
contest will be made public 
through Kansas City grocers with 
the cooperation of KMBC. 

To each of the six finalists, 
Lever Brothers wi11 award an at
tractive gift package of Harriet 
Hubbard Ayer teen-age cosmetics. 
The local winner, who will be 
named over the air during the 
"Radio Theater" broadcast of 
Monday, November 21, will win a 
solid gold lady Elgin watch plus 
the opportunity to compete in the 
national contest. The grand win
ner will be named December 5. 
Among her many prizes will be a 
10-day, all expense trip to Holly
wood during the Ch1·istmas holi
days. 

The celebrated CBS program 
"Radio Theater" has been a con
tinuous network feature, under 
Lever Brothers sponsorship, since 
Ju1y, 1935. It is produced by film. 
dom's skilled director, William 
Keighley, and is featured over 
KMBC every Monday evening at 
8 o'clock. 

Camels Resume Tuesday 
Comedy-Quiz Over KMBC 

Back from his vacation, quiz 
master Bob Hawk, once again, is 
posing his sticklers over CBS for 
Camel cigarettes. The program is 
heard on KMBC Tuesday evening 
at 8 o'clock. 

"The Bob Hawk Show," now 
originating in Hollywood instead 
of New York, retains a format 
almost identical to that of last 
season. 

Studio contestants correctly 
answering five questions are given 
a chance at a special "Lemac" 
question which pays $250 cash. For 
the other questions they receive $5 
and cigarettes for every correct 
answer. 

Hawk originated the program in 
1946. He keeps the show moving 
at a lively pace with banter and 
quips directed at his contestants. 
The popular, Iowa-born quipmaster 
took his dramatic training in 
Kansas City. 

uPlayhouse" Curtain 
Rises Thursdays on KMB( 

Kansas City's noted manufac
tures of greeting cards, Hall 
Brothers, Inc., have returned to 
the CBS network with their 
stellar dramatic series, "Play
house." 

Show casts leading Hollywood 
stars in radio adaptations of great 
novels. It is featured over KMBC 
Thursday evening at 9 o'clock. 

The program has retained last 
season's format. Once again, the 
distinguished author, ,James Hil
ton, serves as host and narrator 
of the show. He st!lects the 
stories that are dramatized by 
the film stars. 

To £ind the right story for 
Hall Brothers' show, Hilton reads 
between ten and twenty books or 
stories a week. 

HEARTBEATS 

KMBC Series Dramatizes 
Community Chest Services 

It's Red Feather time again! 
To KMBC, Kansas City's civic 
minded station, that means an 
opportunity to support the 
Community Chest drive with an 
outstanding Sunday evening 
series, "Adventures of the Red 
Feather Man." 

The 6-week series, featured 
over KMBC Sunday evening at 
10 :15, dramatizes typical social 
problems being met through 
local Red Feather services. 

Celebrated personalities of 
stage, screen and radio are 
starred on the programs. 
Stories deal with child welfare, 
day nurseries, home placement 
and other needed services pro
vided through the Community 
Chest. 

Index Scores Hit With 
KMBC "Song Serenade" 

Kansas City's leading employ
ment service, Index, and Kansas 
City's leading radio station, 
KMBC, have pooled their facili
ties to provide listeners with a 
top-notch, weekly musical show, 
"A Song Serenade." 

The half-hour program is heard 
each Sunday at 1 :30 p.m. It stars 
the musical talents of Harry 
Jenks, organist-pianist, and Bob 
Lowe, tenor. Program's announcer 
is Fulton King. 

Each week Carter Blair, in 
charge of employer relations and 
job research at Index, appears on 
the program to explain his com
pany's excellent employment ser
vice, including the operations of 
the entire staff. 

BAKERITE RENEWS 
"ALBUM" OVER KMBC 

KMBC's scintillating quarter
hour of rhythm-packed entertain
ment, "Musical Album," has been 
renewed by Wilson & Co. for Bake
rite shortening. Heard Monday 
through Friday at 9 :15 a.m., the 
show stars Johnny Duffy and his 
nationally famous orchestra. Fea
tured with him are Tommy Port, 
baritone, and Marylin, talented 
songstress. 

The sparkling musical show fea
tures all-time hits played as they 
should be-sweet and slow. 

"Musical Album" precedes 
KMBC's celebrated women's fea
ture, "Happy Home" with Caro
line Ellis. Small wonder that 
Wilson & Co. renewed the show. 
It's the perfect hour to reach Kan
sas City homemakers with a mes
sage about Bakerite shortening. 

Nutrena Extends Weather 
News Over KMBC-KFRM 

Henry Wheat's morning show is 
doing an effective Relling job for 
Nutrena throughout the entire 
Kansas City Primary Trading area 

HENRY WHEAT 

-as evideneed 
by the com
pany's recent 
extension of 
sponsorship of 
"Area \Veather 
N ewR" on The 
KMBC-KFRM 
Team. 

The 5-minute 
service pro
gram is spon
s o r e d simul-

taneorn:;ly over the area's most 
listened-to radio i-;tatinm; Monday 
through Saturday at 7 :25 a. m. 

·wheat conducts the series as an 
important supplement to his regu
lar schedule of KFRM newscasts. 
"Area Weather News" is presen
ted by Nutrena in the interests of 
poultry, hog and cattle feeds. 

VACATION IS OVER ... 
Vacation is just a memory lor lovely 
Margaret Whiting, featured over CBS 
on "The Jack Smith - Dinah Shore -
Margaret Whiting Show." Sponsored 
by Proctor & Gamble for Oxydol, the 
musical trio is heard on KMBC Monday 
through Friday at 10:00 p.m. Lucky 
Jack Smith is teamed with Margaret 
Whiting on Monday and Friday; with 
Dinah Shore, Tuesday, Wednesday 
and Thursday. 
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Campbell Soup Stars 
Haymes In Club 15 Lead 

Campbel] Soup Company has 
returned for another triumphant 
season on CBS. This year, Dick 
Haymes, the popular singing star 
of screen and radio, swings the 
head man's gavel on "Club 15" 
while Edward R. Murrow, radio's 
most honored reporter, resumes 
his 5-a-week newscast series. 

The top notch half hour show 
is heard on KMBC Monday 
through Friday at 6:30 p.m. 

Starring with Dick Haymes are 
The Andrews Sisters, f ea tu red on 
"Club 15" Monday, ·wednesday 
and Friday. Lovely songstress 
Evelyn Knight is the co-star on 
Tuesday and Thursday night. 
Jerry Gray and his orchestra and 
The Modernaire are "Club 15" re
gulars. 

Show is followed by CBSt noted 
news analyst and reporter, Ed
ward R. Murrow, heard at 6:45 
p.m. 

The skilled newsman is the re
cipient of no less than 13 awards 
for his outstanding radio re
porting. 

Both shows are sponsored over 
the network and KMBC by Camp
bell Soup. 

Follies Sold ''Solid'' As Two More 
Sponsors Sign Area's Greatest Hit 
Spear Mills, Butter-Nut Join Franklin, Rodeo and Richmade 

On The KMBC-KFRM Team 

When it comes to sponsorship, the Midwest's most success
ful radio-stage hit, "Brush Creek Follies," finds no rival in 
the entire Heart of America. As a matter of fact, only radio's 
greatest salesman, Arthur Godfrey, can match its sparkling 
record-five sponsors! The spectacular show is a sellout, to 
advertisers and to the thousands who have been attending 
the Saturday night performances. 

NOW UNDER THE AEGIS OF FIVE SPONSORS . . . 
KMBC-KFRM's spectacular radio-stage success, "Brush Creek Foflies" is now 
presented under the sponsorship of five advertisers! Breaking records is routine 
for the show now concluding its twelfth year in Kansas City. The entire oil
star cast is shown on stage during the recent performance; photographed with 
them ore The Texas Rangers who were appearing as guest stars. 

KMBC-KFRM's all - star "Fol
lies" entered the exclusive class of 
quintet sponsorship a few weeks 
ago when two more advertisers -
Spear Mills and Butternut Coffee 
-snapped up the two remaining 
quarter hours of the hit radio 
show. 

Now coneluding its twelfth year 
on the air, "Brush Creek Follies'' 
is, by far, Mid,Yest's favorite radio
!-itage presentation. 

Sets New Record 

This past summer, despite soar
ing temrwratures, the show set 
new, all-time attendance records 
when, week after week, nverflov-r 
ct·owds jammed the :3,:rno seat cap
acity of Memorial Hall, Kansas 
City, Kansas. 

Appearing in the show is KMBC
KFRM's entire talentarray:Hiram 
Higsby, comedian-emcee; Colorado 
Pete, Tiny Tillman, Rhythm 
Riders, Tune Chasers, Lazy River 
Boys, Millie and Sue, Sunny Daye, 

Jed Starkey, Harry Jenks, George 
\Vashington White, Davirl An
drews and announcer Paul Taylor. 

In reeent weeks, noted iruests 
have appeared with the all - i:;tar 
east. Amcmg them have hePn The 
Texas Rangers, Tt>x O,vens, Ar
kansas Travelers, Ezra Hawkins 
and other talented pprformers. 

Impres:,;ive Sponsorship 
"Brush Creek Follies" is spon

sored over The KMBC - KPRM 
Team, in 15-minute segnwnts, by 
Franklin Ice Cream company, for 
Franklin Sealtest ice l'ream; by 
Kent Products company for Rich
made margarine; by Maurer -
N euer Corporation for Rodeo meat 
products; by Spear Mills. Inc. for 
Spear cattle, hog and poultry 
f PPds; and by Paxton & Gallagher 
for Butter Nut coffee. 

The shov; is featured over KMBC 
each Saturday from !) :00 to 9 :~3'.) 
p.m. and from 9:45 to 10:30 p.m., 
and over KFRM each Sunday from 
2 :00 to 3 :15 p.m. 
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Kotz Tokes New Portion 
Of "Rhymoline" On KMBC 

Katz Drug Company, spon
sors of "Rhymaline Time" 
since 1945, has switched to a 
new segment of the popular morn
ing program. The Kansas City 
drug firm now sponsors the 
quarter-hour segment featured 
over KMBC from 8:08 to 8:15 
a.m., Tuesday, Thursday and Sat
urday. 

Week after week, the riotous 
musical comedy show pulls 
more fan mail than any other 
feature on The KMBC-KFRM 
Team! 

A novel type audience partici
pation show, "Rhymaline" in
vites listeners to send in song 
requests written in rhyming ver
ses. Best verses are read over 
the air; winners receive a diploma 
and a cash award. 

Even newspaper editors have 
caught the spirit of the delightful 
show. As a service to their read
ers, they publish the names of 
"Rhymaline" winners throughout 
the entire KMBC-KFRM area. 

The famous morning show suc
cessfully blends the talents of 
David Andrews, witty emcee and 
singer; Harry Jenks, organist
pianist; and The Tune Chasers, 
vocal-instrumental quartet. 

By virtue of its spontaneous 
humor and rhythmic melodies, 
"Rhymaline Time" attracts wide
spread audiences throughout the 
midwest. 

First half-hour is broadcast 
simultaneously, Monday through 
Satunlay, over both KMBC and 
KFRM-with the 7:45 to 8:00 
a.m., segment presented under the 
sponsorship of Kyron. The final 
quarter hour is heard only on 
KMBC. 

Armstrong Renews 
11Thec::ter of Today" 

Armstrong Cork company, 
makers of Armstrong linoleum 
and Quaker rugs, have renewed 
sponsorship of the star-span
gled CBS series, "Theater of 
Today." The dramatic show is 
heard over KMBC each Satur
day morning at 11 :00 o'clock. 

This season, "Theater of To
day" embarks on its ninth year 
on the air. Consistently through 
its colorful career on the net
works, the program has gar
nered high ratings to match the 
high calibre of its productions. 

"Theater of Today" raises its 
weekly curtain with a brief 
news-capsule. Then follows an 
original drama starring a lead
ing Hollywood, Broadway or 
radio actor. 

HELEN FORREST ... 
Petite, blonde chanteuse Helen Forrest 
shares the vocal spotlight with crooner 
Haymes on KMBC's popular afternoon 
program, "The Dick Haymes Show." 
The singing stars rhyme June with 
moon to the accompaniment of the 
Carmen Dragon orchestra. They are 
heard over KMBC Monday through 
Friday at 2:45 p.m. The rhythmic 
quarter hour is sponsored by the 
Borden Company in the interests of 
Borden dairy products. 

Renew Molen 
For 4th Straight Year! 

For the fourth consecutive 
year, Standard Oil Company 
has renewed sponsorship of 
Sam Molen's "Sports High
lights." 

The oil firm has found the 
sportscasts ideal for covering 
the Kansas City market. Molen 
is on KMB C in the interests 
of Standard gasoline, oils and 
Standard service stations Mon
day through Saturday at 6: 10 
p.m., and on Sunday at 7: 10 

and 9 :40 p.m. 
Repeated renewals by Stan

dard attest his popularity in 
the Heart of America. 

"Crime Photographer" 
Clicks For New Sponsor 

Last month, Casey, star lensman 
of CBS, began clicking his shut
ters for Phillip Morris & Company. 
The cigarette firm assumed spon
sorship of "Crime Photographer," 
top rung mystery drama featured 
over KMBC Thursday at 8 :30 p.m. 

Staats Cotsworth stars as Casey, 
fearless news cameraman. He is 
the radio counterpart of "Flash 
Gun Casey," fictional character 
created by George Harmon Coxe. 

Jan Miner plays Ann Williams, 
feature writer - reporter of the 
Morning Express. 

Sunday's Star Studded 
Line-up Shines On KMBC 

Radiant? No! . . . Brilliant? 
No! Scintillating? No! 

None of the pat phrases are 
adequate to describe K M B C ' s 
star-studded Sunday evenings. 
This Fall's Sunday line-up on 
CBS is so great that it defies de
scription. 

Only listening-the week after 
week, Sunday after Sunday brand 
of listening-does it justice. 

The all-star evening tees-off 
with radio's king of comics, Jack 
Benny. Once again the fiddler 
from Waukegan is selling Lucky 
Strike cigarettes from behind 
CBS' famous sales counter. He 
is heard over KMBC at 6:00 p. m. 

Benny is followed by another 
half-hour c om e d y program, 
"Amos 'n' Andy." Two of radio's 
most beloved characters, t h e 
blackface comedians are sponsor
ed over the network by Lever 
Brothers for Rinso. They are 
heard on KMBC at 6:30 p.m. 

Another sparkling luminary in 
Sunday's galaxy is Edgar Bergen. 
He feeds the straight lines to 
Charlie McCarthy on behalf of 
Coca-Cola at 7 :00 p. m. 

Red Skelton, one of the most 
popular comedians in all radio 

' joins the all-star cast at 7 :30 
p.m. over KMBC. The radio-film 
comedian, who started his profes
sional career at the age of ten, is 
sponsored over the Columbia net
work by Proctor & Gamble. 

Dramatic Show 
Stars continue shining over 

KMBC when the First Lady of 
theater, Helen Hayes, is heard in 
a half-hour dramatic show. Now 
on vacation, "The Helen Hayes 
Sho\l.:" returns tu the KMBC 
schedule at 8 o'clock Sunday eve
ning- October 9, under the spon
Ro1·shi p of America's Power & 
Lig·ht companies. 

Then, appropriately, music fol
lows rlrama with the "Youth Op
portunity Program'' i;;tarring 
Horace Heidt. Show features 
young entertainers from all sec
tions of the country. Each week, 
they compete for the $750 cash 
mvard and a chance at the $5,000 
gt'and final prize. Sponsored by 
Philip Morris, the program is 
heard over KMBC each Sunday 
night at 8:30. 

Another music a 1 half-hour 
sparkles across the KMBC air
ways immediately afterwards 
when Carnation milk pre::;ents 
'
1Contented Hour." The show stars 
talented singer Buddy Clark. 

HEARTBEATS 

CBS Wednesday Array 
Glitters Over KMBC 

Three scintillating Wednesday 
shows, new on CBS, are tailor
made to keep Kansas City radio 
dials glued to KMBC. 

First in the all-star trio is 
"You Bet Your Life," starring 
Groucho Marx. The hilarious 
comedy makes its debut over CBS 
and KMBC Wednesday evening, 
October 5. It will be heard locally 
at 8 :00 p.m., under the sponsor
ship of Elgin watches. 

Groucho Marx dishes out cash 
and comedy for 30 side-splitting 
minutes on the fun-packed quiz 

show. 
He is followed by that cele

brated vocalist of the racetrack 
and baseball diamond, Bing Cros
by. His sprightly show, sponsored 
over the Columbia network by 
Chesterfield cigarettes, is heard 
on KMBC each Wednesday at 
8:30 p.m. 

The show is 30 minutes of great 
entertainment, fun and song with 
the incomparable Bing, Peggy 
Lee, John Scott Trotter and his 
orchestra and famous guest stars. 

Final hit in the all-star CBS 
trio is "The Burns and Allen 
Show," starring America's great
est laugh team - George Burns 
and Gracie Allen. 

Sponsored by Amm-i-dent, the 
comedy series makes its KMBC 
appearance each Wednesday at 
9:00 p.m. 

The return of Burns and Allen 
to CBS is in the nature of a 
homecoming. The act made its 
radio debut over the Columbia 
network in 1931 and continued 
until 1945. George and Gracie 
have been husband and wife since 
1925, but they did not appear on 
the air as a married couple until 
seven years ago. 

Lava's F. 8.1. Resumes 
Crime War Over KMBC 

Proctor & Gamble's "F. B. I." 
series has launched hs 1949-50 
CBS season of fighting crime. 
This season is the show's sixth 
year on the air. Presented on be
half of Lava soap, the weekly 
series is featured over KMBC 
Thursday evening at 7 o'clock. 

The radio dramas are based on 
the exploits and courageous bat
tles of this dangerous branch of 
the United States government. 

Each week, "F .B.I. In Peace 
And War" presents a complete 
story. The episodes are based on 
Frederick L. Collins' famous book 
which chronicles the feats of 
federal agents. 

Martin Blaine portrays Field 
Agent Sheppard; supporting casts 
are chosen from radio's best 
known players. 

PEPSODENT'S UIRMA" 
RETURNS FOR 3rd YEAR 

"My Friend Irma," the beautiful 
blonde with the low I.Q., has re
turned for her ~frd season on CBS. 
And she is just as dumb, just as 
lovable, as she waR last year. Once 
again, Lever Brothers are sponsor
ing· the half-hour comedy on behalf 
of Pepsoclent toothpaste. 

Celebrated as one of radio's 
most popular nighttime shows. 
"My Friend Irma" is featured over 
KMBC every Monday at 9 :00 p.m. 

Marie 'Wilson is cast as Irma, 
the ornamental female who forgot 
to be decorated with a brain. Her 
room mate, Jane, is played by tal
ented Cathy Lewis. vVeek aftl'r 
week, Irma gets hopelessly in
volved in mad merriment while 
level-headed Jane manageR to re
trieV!;! her. 

The film version of "My Friend 
Irma," also starring Marie Wilson, 
will be released by Paramount in 
October. 
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AIRLINES CELEBRATE TWENTIETH ANNIVERSARY ... 
A gala celebration, sponsored by the Kansas City Chamber of Commerce, markecf 
the twentieth anniversary of the first transcontinental air passenger flight. 
KMBC-KFRM heralded the feat with a special broadcast that highlighted Senator 
Edwin C. Johnson of Colorado, chairman of the Senate interstate and foreign 
commerce committee, and Ralph S. Damon, president of T.W.A. Shown in the 
photograph are (left to right) Karl Koerper, KMBC-KFRM vice president and 
managing director, Senator Johnson, Mr. Damon and Jim Burke, KMBC-KFRM 
director of special features. 

KMBC-KFRM WASHINGTON CORRESPONDENT ADDRESSES ROT ARIANS . . . 
During his Kansas City visit, Walter Cronkite, KMBC-KFRM Washington cor
respondent addressed the Rotary Club on "The Progress of the Cold War." He 
is shown, center, with Rotarian Louis Rothschild who sponsors r.is show on KMBC 
Sunday at 9:45 p.m. Roy Craft, right, advertising manager for Rothschild's, 
looks on. Cronkite is also heard over KFRM Sunday at 4:45 and, simultaneously, 
on The KMBC-KFRM Team Sunday at 12:10 p.m. 

Peter Poul Enters 8th 
Year As News Sponsor 

Once again, Peter Paul, Inc., has 
renewed sponsorship of John 
Farmer's noon edition of the news 
- the up-to-the-minute newscast 
which opens "Dinnerbell Round
up." The candy firm has sponsored 
the noon news continuously since 
February, 1942. Latest contract 
calls for sponsorship on KMBC and 
KFRM, Monday, ·wednesday and 
Friday. 

In the final analysis, repeat con
tracts provide the strong-est proof 
that KMBC-KFRM newscasts are 
potent selling agents when it 
comes to reaching the Kansas City 
Primary Trade ~rea. (For stor; 
on the record-breaking i-ponsor
ship of a newscast, see page 1.) 

Peter Paul sponsors three news
casts of the noon hour strip; the 
other th re!;! are sponsored by Garst 
& Thomas, for Pioneer Seed corn. 

Four Network Sponsors 
Renew Programs on KMBC 

Sponsors bf four stellar CBS 
programs have renewed their con
tracts for 52 weeks ove1· the net
work and KMBC. 

N abisrn, sponsors of a quarter
hour of the irrepressible Mr. God
frey, have r<mewed 1:-ipnnHorship of 
"The Arthur Godfrey Show." The 
Nabisco segment of the popular 
program is featured over KMBC 
Monday tht'ough Friday, 8:45 a.m. 

Cream of Wheat Corporation 
has extended its sponsorship of 
"Lets Pretend" for another year. 
The 18-year old show, produced 

P & G Sponsor 
Excellent Serial Drama 

Proctor & Gamble's new CBS 
serial, "Brighter Day," is a bril
liant highlight in daytime radio. 
The absorbing drama, heard on 
KMBC Monday through Friday 
at 1 :45 p.m., tells the story of a 
small town minister and his 
family. 

America's favorite radio 
family, the Dennises, live in the 
little town of Three Rivers. The 
minister, Richard Dennis, is a 
widower and father of six chil
dren. 

Attractive Margaret Draper 
plays the leading role. She is 
cast as the self-sacrificing Liz, 
the minister's 25-year old 
daughter and family mainstay. 

Other roles in the drama are 
Gray, the only son-spoiled but 
charming; Althea, the glamor
ous teenager; Patsy, 16, a 
::-;pi ri tl'd tomboy; and Barbara, 
14, a placid, uneomplicated girl. 

and directt.•d by Nila i\faek, drama
tizes the world's grPatest fairy 
tale:,;. Thi.' half-hour dramatic ser
ie::; i::; :;tarred over KMBC each Sat
urday at 10:05 a.m. 

Electric Auto-Lite dealers have 
signed for another 52-week period 
of "Sm,pensl'," the exeiting Thurs
day night thriller aired over 
Kl\IBC at 8 o'clock. 

Last sponsor in the foursome is 
Al'mour & Company with the re
ne,val of "Stars Over Hollyvrnod." 
The half-hour 11rogram ea::;ts fav
orite movie stars in original radio 
dramas written especially for the 
series. "Stars Over Hollywood'' 
shine over KMBC each Saturday 
at 1:00 p.m. 
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The KMBC-KFRM Team Continues 
Leadership In Kansas City Area 

The KlVIBC-KFRM Team continues to lead all broad
casters in the Kansas City area as the most listened to 
stations in the area! 

This top leadership, along with complete coverage by the 
Team of the Kansas City area was once again demonstrated 
with the announcement of results in the 1949 Kansas City 
Prin1ary Trade Area Radio survey, made at the Missouri and 
Kansas State Fairs, and the American Royal in Kansas City 
this fall. 

A total of 2,122 interviews "Stations Listened to for Other 

from The Team area were made 

in this study, ( duplication elimi
nated), including 1,548 interviews 

from persGns living· on farms, and 

57 4 from towns, the majority 

under 2,500 population. 

One hundred sixty-three coun

ties, all within The KMBC-KFRM 

Team's half-millivolt contours in

cluded 37 in Missouri, 103 coun

ties in Kansas, and 23 others in 

adjoining states, as indicated on 

the accompanying map. 

The KMBC-KFRM Team rank-
""' fi'l~i;;.•+ ~n fl,.., c-iv '\"Yl<:l~rq,. ri-noc:_ 
- - -- ·- - ·- -----.,-- -,1-----

tions included in this recall-type 

radio rurvey. All mentions from 

each of the 163 counties were 

weighted to give each county its 
true relative importance accord

ing to the number of its radio 

families. 

Results of the six questions fol

low: 

"Radio Farm Editors & Market 

Reporters Listened to Regularly," 

showed Phil Evans, Bob Riley and 

Ken Parsons of KMBC-KFRM in 

the top three places, ahead of all 

other farm broadcasters. 

The KMBC-KFRM Team re

ceived three times more mentions 

than its nearest competitor in the 

question "Stations Listened to for 

1Iarket Reports." 

Twice a1< many mentions were 
given KlVIBC-KFRM over the 
next station, in the question 

C £~"""""'~ 
~i'\': .:~,-.: . '' ~.,, 

-- ". -· s - -

··-1,,; ';- .. , .. ,:---.. __ 

c· 
fo,../41, 

Farm Programs." 

First in News 

The questions on "Stations Lis

tened to for News" revealed 

KMBC-KFRM in first place, 

ahead of all ether stations in the 

area. 

KMBC-KFRlVI received four 
times more mentions than the 

second-place station, on the ques

tion "Kansas City Stations De

pended on Most for Farm Infor

mation Service." 

The question on "Stations Lis

tened to for Womens t'rograms'' 

showed KMBC-KFRM in first 

place by a substantial margin 
over the station in second place. 

Only The KMBC-KFRM Team 

delivers complete coverage of the 
great Kansas City Primary Trade 
area, and provides radio coverage 
to over Four Million potential 
listeners! Latest population fig
ures reveal 1,159,740 radio fami
lies living within the Team's half
millivolt contours! 

Smart advertisers know the 
great potential sales in this rich 
agricultural Heart of America. 
Providing them most effective 
coverage and top listener loyalty, 
the most economical and the hest 
buy, is The KMBC-KFRM Team! 

Copies of this 1949 Kansas City 
Primary Trade Area Radio Sur
vey may he secured by contact
ing KMBC-KFRM, c-r any Free & 
Peters 'Colonel.' 

"You Bet Your Life" 
To. Have New Sponsor 

"You Bet Your Life," comedy 
quiz starring Groucho Marx, will 
have a new sponsor January 4, 
the DeSoto-Plymouth dealers of 
America. One of the most popu
lar programs on the air, the 
Groucho Marx show is heard 
every ,vednesday on KMBC at 
8 p. m. 

Originated by John Guedel, 
well known producer, the Marx 
quiz last year won a Peabody 
Award ( rndio's Pulitzer Prize) in 
the comedy classification. 

Three sets of couples, selected 
from the studio audience, meet 
Marx at the microphone. Groucho 
leads them through hi-jinks and 
hilarity, with "ad-lib" g·ag·s and 
situations that are amusing and 
unexpected, before he starts the 
formal "quiz" portion of the 
show. 

i i 
I • 

! 

Widespread coverage of the 1949 Kansas City Trade Area Radio Survey is indicated by the shaded portions of this map. 
The solid black Jines show the half-millivolt contours of KMBC and KFRM. The heavily shaded line shows the Kansas 
City Primary Trade area, as determined by Dr. W. D. Bryant, researchist. 

Oranae and Rose Bowl Classics 
To Be-Aired on KMBC January 2 

America's top football teams square off Monday, Janu
ary 2, in football's two greatest annual events-the Rose and 
Orange Bowl games. These classics of the gridiron both will 
be heard on KMBC beginning at 12 :45 p.m., with the Orange 
Bowl broadcast. The Rose Bowl game will follow immed
iately after the end of the Orange Bowl clash. 

The Rose Bowl game will pit 
the undefeated Golden Bears of 
the Universit;l of California, 
champ of the Pacific Coast Con
ference, against the Buckeyes of 
Ohio State, the unanimous choice 
to represent the Big Nine West
ern Conference in the coast clas
sic. Coach Pappy \Valdorf's 
Bears, who were also in the 1949 
Rose Bowl game, had a magnifi
cent season in which they zoomed 
through a ten-game schedule. 

Ohio State i:-: another powerful 
squad with a record of seven 
wins, a setback by Minnesota, and 
a tie with Michigan. The team's 
versatile offense punched out an 
average guin of 3:37 yards a game 
last season. And their ,vell-knit 
defense is attested by their op
ponents. 

Wildcats vs Broncos 
The Orange Bowl game hetwl'en 

the Broncos of Santa Clara and 
tlw Wildeats of the University of 
Kentucky will 'ie witnessed hy a 
sellout crowd of more than fi0,000 

fans. Coached by Len Casanova, 
Santa Clara rdled to seven vic
torim;, two defeats and one tiP 
during the lH:,UJ season. Their 
pair of sethal'ks were at the 
hands of California and Okla
homa. 

Kentucky, diamps of the South
eastern Conference, piled up :HM 
points to their foes' 5:1 in grab
bing nine victories agairn;t two 
defeats the past season. South
ern Methodist ancl Tennessee were 
the only squach; to stop the ram
paging· vVildcat,; who are coached 
by Paul Bryant. 

The two games will he broad
cast hy radio's well-known sport-

casters-Red Barber and l\Iel Al
len. Barber will describe the Rose 
Bowl fracas in Pasadena and 
Allen will call the play-by-play 
of the Orange Bowl struggle. 

This is the second consecutive 
year that these two great games 
have been aired over KMBC and 
the CBS Network under the spon
sorship of the Gillette Safety Ra
zor Company. 

Economic Growth Of 
T earn Area Underlined 

The Kansas City trade area, 
served in its entirety hy The 

Kl\IBC-KFRl\I Team, according 
to data recently releaser! hy the 

bu1·Nrn of the cen,;us gahwd ovN 
2:l,000 produeticn worker,-; in tlw 

X-year period il'Gln rn;rn to 1!147. 

During- till' same time, value ad
ded hy manufacture in tlw area 

increa:,;ed over $:l~O million. 

Fifty-three metropolitan arPas 

having forty thousand or more 

employees in 1!l47 were included 

in the bureau's survey. Kansas 
City ranks twenty-fifth in the 

group in the number of workers 
gained. 

As the Chamher of Cununerce 
pointed out, this growth i:- prog
ress of an important nature for 
the trade area. Be:-;idi:,-; indicat
ing better economic balance. 
Chumlier official:-; also stre::-:sed 
that the figures show an excellent 
measurement of the worth of in
dustrial enterprise to a particu
lar cummunity. 
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"Welfare State" Defined for Murrow 
Edward R. Murrow, noting in a recent broadcast that 

many men in public life decry the use of loose language and 
phrases and yet proceed to use them, asked the Republican 
and Democratic National Committees to define what they 
mean by "welfare state" and "statism." 

And in two exclusive statements, these were the 
answers: 

The Democrats said the "welfare state is the opposite 
of the 'ill-fare state.' And 'statism' is the opposite of stati
cism, a philosophy of non-government under which the 
federal government says: 'The state and local governments 
are not solving problems of health, education and old-age 
security; therefore, the federal government should pretend 
that no such problems exist and do nothhing about them'." 

The Republican National Committee defined the "wel
fare state" as an advertising slogan, designed to convince 
the people that they can get more for their money if they 
turn it over to the government to spend for them than they 
can by spending it themselves for things they want. The 
Republicans defined "statism" as a philosophy of govern
ment based upon the theory that the people cannot be 
trusted to run their own affairs. 

Murrow is heard Monday through Friday at 6 :45 p.m. 
on KMBC, sponsored by Campbell Soup Company. 

Varied KMBC Menu 
Saturday Afternoons 

After the final broadcast of Big 

Seven football last month, KMBC 

reverted to its regular Saturday 

schedule. "Give and Take" is pre

sented at 1 :30 p. m. followed at 

2 p. m. by a full hour of interest

ing Columbia Broadcasting Sys

tem features. 

"Give and Take," the hilarious 

audience-participation quiz sho,v 

with emcee John Reed King as its 

humorous and humor-loving host, 

has been renewetl by the Toni 

Company, in the interest of Toni 

Home Permanent ·wave. 

John Reed King invites con

testants to inspect a glittering 

array of prizes, each with a qum;_ 

tion attached. The ladies desig

nate the prizes they would like 

to try for, and get them if they 
can answer the questions. 

The four quarter-hours from 

two to three present a varied 

menu calculated to appeal to 

many tastes. "Report from Over

seas," "Adventures in Science," 

and "CBS Farm News" occupy 

the first three segments of the 

hour, and "Cross Section, U.S.A." 

the final fifteen minute period. 

Four Top Segments 

"Report from Overseas" at 2 : 00 

p. m. presents CBS foreign cor

respondents with latest news and 

its meaning, from important 

world centers outside the United 

States. 

"Adventures in Science" at 

2: 15 with Watson Davis, Director 

of Science Service, as emcee, par

trays advanced scientific develop

ments and thinking, with promi

nent guests in each field. 

"CBS Farm News'' at 3:30 pre

sents up-to-the-minute reports 
from agricultural sources in 

\Vm;hington and bulletins from 

farm areas throughout the coun

try. 

"Cro::;s Section," as the name 

implies, criss-crosses the land 

with it::; broadcasts, hring·ing in 

spokesmen from national organi

zatimrn in widely separated areas 

in order to provide organizational 

and regional opinions under de

bate. Views of management, la

bor and agriculture on important 

current questions are discussed 

by authoritative speakers. Emcee 

is Dwight Cooke. · 

HEARTBEATS 
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HAL HARVEY ... 

Legwork is nothing new to Hal 
Harvey, special KFRM newscast
er. As an MP in the Army he 
had plenty of it, and making the 
rounds of city hall, Federal build
ing, county offices and special 
news assignments keeps him in 
trim. 

Harvey has developed an un
usual technique for interpreting 
news the way that rural listeners 
like best to hear it. An astute 
news man, he has succeeded in 
avoiding the formalism of net
work newscasters and is the mas
ter of a personal, conversational 
style of news presentation. 

Besides his regular Monday 
through Friday 5 p. m. news 
stint, Harvey presents, as a spec
ial KMBC service, five club news
casts direct from the studio. The 
Chamber of Commerce, Real Es
tate Board, Rotary, Advertising 
Club, and South Central Business
men's Association hear Harvey 
each week. 

A native of Concordia, Kansas, 
Harvey graduated from East 
High in Kansas City and majored 
in journalism at K. U. While at 
the university he was a member 
of the Kansan Board, governing 
body of the student newspaper, 
the Daily Kansan. He is a mem
ber of Sigma Delta Chi, national 
journalism fraternity. 

Harvey first came to KMBC in 
19;39, when he got a part time 
job as "transcription boy." After 
Army service, he ,vorked on the 
technical side at KMBC but left 
shortly to finish his work at KU. 
Talking to KMBC News Editor 
Erle Smith one day while still at 
Lawrence, Harvey jokingly of
fered his services "if you ever 
need a g·ood man on week-ends." 

VOICE OF 

YouR, L18RH RY 
~t ·~·t~ 
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Next thing he knew he had a 
weekend job, and the day after 
g-raduation went on full-time. 

Except for the three year Army 
interlude, Harvey has always 
been "in" radio. As for those 
three years, "I had the distinction 
of rising from private to PFC
entirely without political pull," 
Harvey avers. "Although I was 
a qualified radio technician and 
attended more specialized service 
schools than a brigadier, they 
made me an M. P. The pay-off, 
naturally, was when I later learn
ed that a friend of mine who had 
been on the police force became 
a radio operato1· in the service'." 

Harvey married his high school 
sweetheart while he was on Army 
duty in Georgia. With their 
daughter making a family three
some, they live on Norton street 
in Kansas City. 

Molen' s Sunday Show 
Ideal Gateway Vehicle 

Gateway Sporting Goods Com
pany's sponso1·ship of Sam Mo
len's "Memory Lane of Sports" 
has shown itself to be the ideal 
way to reach sports-minded Heart 
of Americans. An ideal combina
tion of sports and story-telling all 

SAM MOLEN ... 
wrapped up into a sure-fire Sun
day program, "Memory Lane" is 
aired from 5:35 to 5:45 p. m. on 
KMBC. 

Molen, a regular contributor to 
such magazines as True, Baseball 
Digest and Sportsfolio, provides 
the same kind of favorite sports 
anectodes as are featured in his 
book "They Make Me Laug·h," 
published by Dorrance. 

Highlig·hts of "Memory Lane" 
are the dramatized narratives de
picting· episodes in the careers 
of the gTeats and near-greats of 
the sports world. 

"A listener just called and would like to know when you're going to 
return the book you borrowed." 

DECEMBER, 1949 

Herewith are listed new accounts 
and renewals of old accounts m·er 
KMBC-KFRM, KMBC and KFRM. 

-western Mercantile Co.-for farm 
implements and retail hardware, 
renews "Livestock Market Re
ports'"' with Bob Riley, Monday 
through Saturday at 12 :30 p. m. 

J. 0. Coombs and Son Hatchery
baby chicks, presents "Better 
Farming" with Ken Parsons Mon
day through Saturday at 6 :55 
a. m. 

Rutherford Food Corp.-for Ruth
erford chili and meatballs, pre
:-ents the Texas Rangers on Tues
day, Thursday and Saturday at 
7:00 a. m. 

Cargill, Inc.-for Nutrena feeds 
extends sponsorship of Area 
Weather News with Henry Wheat 
Monday through Saturday at 7 :25 
a.m. 

Cinder Concrete Products, Inc.
for Cinder Blox, present Phil 
Evans' Grain and Produce Mar
kets Monday through Friday at 
12:50 p. m. 

Jenkins Music Co.-presents the 
9: 45 a. m. news with Bill Griffith 
Monday, Wednesday, and Friday. 

KMBC 
Gateway Sporting Goods Com
pany-for sports equipment, pre
sents Sam Molen's "Memory Lane 
of Sports" on KlVIBC Sundays 
5:35 to 5:45 p. m. 

Grove Laboratories - for 4-way 
Cold Tablets, presents Western 
Echoes Monday, ·w ednesday and 
Friday, 5: 30 to 5: 45 p. m. 

Emery, Bird, Thayer Co.-institu
tional, presents the KMBC news 
with Bill Griffith, Monday thru 
Saturday from 8 :25 to 8 :30 a. m. 

American Dairies-for Aines milk, 
Arctic ice cream, and ABC but
ter. presents six Sunday news
casts with John Fanner, at 7: 15, 
!J :45, 12 noon, 5 :45, 9 :30 and 11 
p.m. 

KFRM 
I(ansas Farmers Union-for oils, 
feeds, and paints, presents Millie 
and Sue and Tiny Too, Monday 
through Friday, 11: 15 to 11: 30 
a. m. 

Kansas City Livestock Interests
presents Bob Riley's "The Man 
From the Stockyards" Monday 
through Friday 11 :30 to 11 :45 
a. m. 

~ ational Biscuit Co.-for Prem
ium crackers, present the Texas 
Rangers Monday, Wednesday, and 
Friday, 11 :45 to 12 :00 noon. 

Local Winner On 
"Hit The Jackpot" 

l\frs. Mary Thomi-;on of 78:lO 
Main street won a ''Hit the ,Jack
pot" wize November 2~) when she 
was called by the DeSoto-Plym
outh program, heard each Tues
day night over KMBC, at 9 p. m. 

Although she mh;sed the cor
rPct answer to the DeSoto-Plym
outh 'Secret Saying,'~ for playing 
on "Hit the Jackpot" she was 
awarded a Lewyt vacuum cleaner. 
Had she given the right answer, 
:-;he would have ,von a giant jack
pot of valuable prizes-topped by 
a new DeSoto custom sedan. 

"Hit the Jackpot'' has become 
even more dramatic with the addi
tion of Al Goodman and his 18-
piece orchestra. 
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CURVACEOUS CAROL . . . 

New addition to Der Bingle's lyrical 

ranks is lovely Carol Richards, who 

shares the distaff spotlight with 

Peggy Lee during the season on Bing's 

program. Curvaceous Carol was dis

covered by Bob Hope and sang on 

his radio program in 1946. 

FAVORITE GAL ••. 

Cowboys who appeared at the tent'1 

annual Arkansas Livestock Show in 

Little Rock this faJ/ named Arkansas' 

own Janette Davis, who sings on the 

Arthur Godfrey program on KMBC, 

as the "Girl They Would Most Like 

to Be Lassoed By." 

EASY LISTENING ... 

Pretty song stylist Margaret Whiting 

adds sparkle to the Jack Smith-Dinah 

Shore-Margaret Whiting show heard 

Monday through Friday at 10:15 on 

KMBC. Margaret's sweet voice, ac

companied by Frank DeVol's aggre

gation, makes easy listening. 

KMBC Again Originates 
Handel's "Messiah" 

For the eleventh year, Colum

bia Broadcasting System present

ed as a feature of its Christmas 

season programming a broadcast 

of Handel's oratorio, "The Mes. 
siah," sung by the Independence 
Messiah Choir and originating 
from KlVIBC. The program was 

heard Sunday, December 18 :from 

10:30 p. m. to midnight, and was 

presented on KFRM at 3 :30 p. 

m. Christmas Day. 

A selected group of 43 musi

cians from the Kansas City Phil

harmonic Orchestra, and the 280-

voice choir, sponsored by the Re
organized Church of Jesus Christ 

of Latter Day Saints, were under 

the direction of Franklyn S. 
\Veddle. 

Soloists in the stiering Christ
mas program were Josephine 

Crinklaw Mader of Kansas City, 

soprano; Harriet Porter Moore of 

Des Moines, Iowa, contralto; Gar

land Tickemyer of Los Angeles, 

tenor; and John McDonald of 

Chicago, bass. 

This year marks the thirty

third annual performance of th" 
group, and nine of the original 

choir members continue to sing 

with the chorus. 

Phil Evans Presented 
Form Service Award 

Phil Evans, KMBC-KFRM Ser
vice Farms director has been 
awarded a citation for nearly 
twenty years of service as an 
ug-ricultueal bro a du,., ter. The 
award was made in Chicago No
vember 29 at the convention of 
the National Association of Radio 
Farm Directors. 

Nationally famous as a farm 
authority, Evans originates three 

PHIL EVANS ... 
Awarded a citation for nearly twenty 
years of service as an agricultural 
broadcaster. 

daily programs from the KMBC
KFRM Service Farms. Under his 
supervision, new techniques and 
methods are tested; experiments 
constantly are conducted for farm. 
ers and manufacturers of farm 
equipment - giving Team farm
casts and market reports the 
added authority of practical ex
perience. 

Phil Evans knows the K.MBC
KFRM territory. He's a farmel'''s 
fanner as well as a very effec
tive salesman, being continuously 
sponsored for nine years by two 
firms. Three other8, with sea
sonal businesse:,, have sponsored 
Evans during certain months each 
year during this time. 

Evans' current sponsors are 
Staley Milling Co., Pay '\Vay Feed 
Mills, and Cinder Concrete Prod
ucts, Inc., for Cinder Blox. 

HEARTBEATS 

Five Hit Comedies 
Make Fridays Sparkle 

Friday nights from 7 to 9 :30 
on KMB C off er a bushel of fun 
for all members of the family. 
Five half-hour seg·ments present 
an equal number of amusing, 
heart-warming situation comedies 
calculated to appeal to Mom and 
Dad as well as the children. 

First on at 7 p. m. are the 
Goldbergs, "America's Favorite 
Family." Gertrude Berg, author 
and star throughout the series' 
long life, is cast again in the fam
iliar role of Molly. Philip Loeb 
plays opposite her as Jake. 

"My Favorite Husband," the 
gay domestic comedy stardng 
Lucille Ball as Liz Cooper and 
Richard Denning as husband 
George follows at 7 :30 p. m. 
Crisis follows crisis in the life of 
this young married couple, but 
they are all hilarious. 

Three More Funfests 
"Leave It To Joan," at 8:00, 

stars the inimitable Joan Davis, 
voted radio's "queen of comedy" 
for four straight years, as a 
saleslady in a department store 
with a job from which she can't 
be fired. Joan's personal day
dreams and business nightmares 
leave her listeners weak with 
laughter! 

Next on the sparkling Friday 
night lineup of hit comedies is 
"Young Love," the summer pro
gram replacement that came to 
be such a :favorite that it stayed 
on full-time! Janet Waldo and 
Jimmy Lydon play the two young 
marrieds on the college campus, 
where they are not supposed to 
be! Here's an expert situation 
comedy series that's one of the 
entertainment highlights of the 
evening. 

"Our Miss Brooks," thP !'.l :00 
p. m. offering, rounds out two and 
one-half hours of rib-tickling fun 
with Eve Arden starring as a 
sentimental schoolmarm. Besides 
Miss Arden in the title Tole, the 
program features an outstanding 
cast of players including Jeff 
Chandler as Mr. Boynton, the 
bashful biology teacher who is the 
object of Miss Brook's affections. 

Sponsors of the Friday night 
shows are; "The Goldbergs," Gen
eral Foods for Sanka coffee; "My 
Favorite Husband," General Foods 
for Jello; "Leave It to Joan," 
American Tobacco Company for 
Roi-Tan cigars; and "Our Miss 
Brooks," Colgate- Palmolive- Peet 
Company, for Palmolive Lustre 
Cream shampoo. 

Whitehall Renews 
"Mr. Keen" On KMBC 

The Whitehall Pharmacal Com
pany sponsor of the exciting 
dramatic series, "Mr. Keen, 
Tracer of Lost Persons," hm; re
newed the series for another year. 
Ii additional proof were needed 
to underline the ::,uccess of this 
popular 7 :80 p. rn. Thursday 
program, the recent national 
rankings of out standing pro
grams place "Mr. Keen" in the 
top 15 most popular programs in 
radio. 

"Mr. Keen," as presente<l by 
the Whitehall Company in behalf 
of Kolynos toothpaste, tooth
powcler, and Anacin, highlight:-; 
the adventures of a private in
vestigator who relies on his pow
ers of acute deductive reasoning 
and long experience in solving 
crimes to bring the criminal to 
justice. 

A slightly different approach is 
evident in "Mr. Keen" in that 
an unu:-;ual circumstance or a 
psychological quirk often pro
vides the clue to the mystery, in
stead of a marked bullet or a pois
oned glass. 
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DISTAFF VIEW PRESENTED ON KMBC-KFRM ... 

Mrs. Georgia Neese Clark, treasurer of the United States, was KMBC-KFRM's 
honored guest when she appeared on the morning women's show, "Happy 
Kitchen." A native of Kansas, Mrs. Clark stressed the eKpanding role now 
played by midwestern women in America's present day economy. She is shown, 
left, as she was interviewed by Mrs. Bea Johnson, center, home economist, 
and Caroline Ellis, KMBC-KFRM noted woman commentator. Through the 
facilities of KFRM, the broadcast was heard in Richland, Kansas, the home
town of Mrs. Clark. 

PROCTER AND GAMBLE $1,000 PRIZE WINNER ... 

The happy winner of the Procter and Gamble contest for naming a Shampoo is 
Miss Ruby Eleanor Pate, 4058 Baltimore, Kansas City, Mo. She is shown 
receiving a check for $1,000 from William Lvnch, P & G salesman. The smiling 
onlookers are, from left, C. H. Retrum, manager of the Kansas City district, 
P & G Distributing Co.; and Dean Johnson, P & G unit supervisor. 

ATTEND LOCAL DEDICATION ... 

Famed national labor leaders and state and local dignitaries gathered in 
Kansas City, Kansas, recently for the dedication al the new Brotherhood 
building. Jim Burke, KMBC-KFRM's director of special features, is shown 
(back to camera) as he interviewed-left to right-Frank Carlson, governor 
of Kansas; Charles J. MacGowan, International President of the Brotherhood 
of Boilermakers, Iron Ship Builders and Helpers of America; William Green, 
president, American Federation of Labor; and Clark Tucker, mayor ol Kansas 
City, Kansas. 

Three Lever Shows 
Renewed on KMBC 

Three top program:-;, including 

the numbPr one rated "Lux Radio 

Theutn.>," have been renewed on 
Kl\IBC for 52 weeks by Lever 

Brothers company. "My Friend 

Irma," who g·etH madly mixl!d up 

in merriment every Monday night, 

and the amusing Rituation-comedy 
sel'ie:;, ",Junior Miss,'' are the 

other Lever renewals. 

"Lux Radio Theatre," now 

in its fifteenth ;rear, has a record 
of steady audience appeal, of con
sistent critical acclaim. Excellent 
casting and brilliant direction of 

fine dramas have made it, y,•ar 

after year, one of the nw:-<t dis
tinguished and popular programs 

in all radio. It is hPard every 

Monday evening on K:.\1BC from 

8 until 9. 

l\Iarie \Vilson in thc- title role 
of "lVly Friend Irma" remains tlw 
classic clumb blonde, though just 
as kind and funny as ever. The 
hilarious series 1s aired over 
KMBC every Monday night from 
fl to fl :30, in the interests of 
Pepsodent. 

The entertaining Saturday 
morning show "Junior l\Iiss", 
portraying the ups and downs of 
teen-ager ,Judy, is sponsored by 
Lever Brothers for Rayve cream 
shampoo. The comedy is heard 
over KMBC every Saturday from 
10 :30 to 11 :00 a, m. 
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Brush Creek Follies Breaks 
All-Time Attendance Record 

All-time attendance records 
have twice been scored this fall 
by the MidweRt's most successful 
radio-stage hit, the Brush Creek 
Follies. A late October perform
ance first toppled all past rec
nl'ds, when star Tiny Tillman's 
father was a Brush Creek visitor 
and Tim \Vest's magic act proved 
a highly popular feature. And 
ag:ain on December 3, Colorado 
Pete startled a 1·ecord-breaking 
::/WO-plus crowd at the Kansas 
City, KanRas, Memorial Hall with 
a unique and highly individual 

RECORD CROWDS 

back and makes new friends too 
for the Follies performers. Among 
the popular guests who have ap
peared with the all-star cast in 
recent weeks are Betty Riley, 
talented singer of Western bal
lads; Minor Clites, famous blind 
entertainer; and Doad Adams, 
popular baritone. 

Mainstay of the show, of course, 
is KMBC-KFRM's entire talent 
array: Hiram Hi.e:sby, comedian
emcee; Colorado Pete and Tiny 
Tillman-those sterling enter
tainers with an unsuspected tal-

They keep coming back to Memorial Hall in Kansas City, Kansas, to see and 
hear the top-flight entertainment provided by KMBC-KFRM's talent array. 
"Brush Creek Follies" is heard over KMBC every Saturday from 9:00 to 9:30 
p.m. and from 9:45 to 10:30 p.m. 

performance of the Highland 
F'ling. 

Something new and different in 

the way of entertainment every 
week keeps the regulars corning 

Western Mercantile 
Renews Riley on T earn 

Bob Riley's marketcasts con
tinue to hold their lead in popu
larity and their potency with 
sponsors, as another renewal by 
\V estern Mercantile Company at
tests. The firm has renewed its 
12 :;JO p. m. Livestock Markets 
with Riley Monday through Sat
urday on The KMBC - KFRM 
Team. 

Bob Riley's marketcasts are of 

BOB RILEY ... 

vital importance to Kansas City 
tradP area farmers and cnttle
nH.·n. Boh delivers timely, accu
rate, and complete reports of ac
tual market conditions at the im
portant Kansas City stockyards 
every husiness day. 

Riley performs this service for 
farmers and cattlemen in the 
Heart of America, direct from the 
Kl\IBC-KFRM studio in the Kan
sas City Live:-;tock Exchanµ;e 
Building. 

The noon hour 12 :80 p. m. mar
kt>tcast, presented as an integral 
part of the "Dinnerbell Round
up,'' is sponsored simultaneously 
over both stations by Western 
Mercantile company in the in
terests of retail hardware, farm 
implements and parts. 

ent for terpsichore, the Tune 
Chasers, Millie and Sue, Sunny 
Daye, Jed Starkey, Harry Jenks, 
Georg·e Washington vVhite, David 
Andrews, and announce1· Paul 
Taylor. 

The Team's ail-star "Follies" 
is sponsored in fifteen-minute 
segments by Kent Products Co. 
for Richmade margarine; by 
Maurer-N euer corporation for 
Rodeo meat products; by Spear 
Mills Inc. for Spear cattle, hog·, 
and poultry feeds; and by Paxton 
& Gallagher for Butter-Nut cof
fee. 

The show is featured over 
KMBC each Saturday from 9:00 
to 9 ::)0 p. m., and from 9 :45 to 
10:30 p. m., and over KFRM each 
Sunday from 2:00 to 3:15 p. m. 

Ten Of Top Fifteen 
Programs On KMBC 

Columbia Broadcasting System 
Pl'O.l!.Tams heard over KMBC con
tinue their nation-wide leader
ship, according tu the latest 
Hooperatings anrl Nielsen ratings 
of radio listenership. 

The ratings give CBS four of 
the first five and ten of the top 
fifteen shows. The two top-rated 
prognuns in all radio arP CBS' 
"Lux Radio Theatre,'' sponsored 
by Lever Brothers, and the ",Jack 
Benny Program," sponsored by 
the Arneril'an Tobacco Cn. These 
two top show:1 are heard over 
KMRC at 8 p. m. eal'h Monday 
and (i p. m. each Sunday, resJH'C
tively. 

Other CBS programs in the top 
fifteen are: ''My Friend Irma," 
"Arthur Godfrey's Talent Scouts," 
Groucho Marx's ·'You Bet Your 
Life," "l<~dgar Bergen-Charlie Mc
Carthy Show," "Bing Crosby 
Show,'' "Mt·. Keen, Tracer of Lost 
P<>rsons," and the "Bob Hawk 
Show." 

N cilsen ratings point out that 
CBS also emerges with a domin
ant leadership in daytime pro
g-l'ams, with the first eight out of 
ten and 11 out of 15 shows week
days, and a 1-2-:3 sweep on Sat
urdays. 

HEARTBEATS 

"Linda's First Love" 
Aired at New Ti me 

"Linda's First Love," popular 

uarter-hour dramatic show now 

heard on KMBC at 2 :30 p. m., will 

be aired at 9 :::o a. m. Monday 

through Friday beginning J anu

ary 2. Sponsored by the Kroger 

ARLENE BLACKBURN . . . 

Company for "Hot-Dated" Spot

light coffee, the show has attract

ed regular followers for more 

than ten years. 

Attractive Arlene Blackburn, 

talented radio actress, has played 

the title role since the series be

gan. Known to millions of radio 

listeners as Linda, she made her 
acting bedut at the age of two, 
when she was carried on the stage 
by Lionel Barrymore. 

KJVIBC's entertaining and in
formative morning homemakers 
show, "Happy Kitchen," will be 
heard at 9:15 a. m. starting: Janu
a1·y 2, following "Linda's First 
Love." 

Top Texas Rangers 
Sell Hy-Power Foods 

Hy-Power meat balls with spa
g·hetti sauce, a new addition to 
the Rutherfot·d company's old
time favorites, Hy-Power chili 
and Hy-Power tamales, is fast be-

HY-POWER DISPLAY ... 
Sales representative for Hy-Power 
food products, Joe Cohn approves a 
display of Hy-Power chili, tamales, 
and the new Hy-Power meat balls 
with spaghetti. The top-flight Texas 
Rangers are heard each Tuesday, 
Thursday, and Saturday at 7 a.m. 
on KMBC-KFRM for Hy-Power foods. 

roming- a well-known food prod
uet, rllll' in pmt to the firm's 
Rponsorship nf the top-flight Tex
as Rang·e1·s. The Rangers are 
heard t>aeh Tuesday, Thursday 
and Saturday morning- at 7 :00 
a. m. on both KMBC and KFRM. 

Their music and song·s are 
gTand entertainment. Foril't!f, 
th~• shnw wol'ld's leading publica. 
tion, ha:-; rated them as "Amer
ica':,; finest singers of ,vc,stern 
:·mngs." The Range1·s have a huge 
following in the Midwest, and this 
particular 1n·ogram-at a time 
when the whole family can listen 
-has been one of the most popu
lar on The Team. 
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TUNE CHASERS PLAY ... 

The Tune Chasers, KMBC-KFRM's talented vocal and instrumental artists, 
helped the South Central Business Association "kick-off" to a flying start at 
their opening meeting this fall. The performers are Herb Kratoska, guitar; 
Ruel Joyce, bass; Vaughn Busey, clarinet; and Charlie Pryor, drums. 

Phil Evans Again 
Sells Cinder Blox 

Cinder Concrete Products, :nc., 
makers of Cinder Blox building 
material, has ag·ain renewed their 
seasonal sponsorship of Phil Ev
ans' Grain and Produce Markets. 

The popular farm service fea-

ture is presented over The KMBC
KFRM Team Monday through 
Friday at 12 :50 p. m. It's an es
sential portion of the "Din nerbell 
Roundup." 

Local Girl Wins 
Lux Beauty Prize 

Joan Vigde1·, lovely bmnette 
from Southwest Hi.e;h, Kansas 
City, Mo., was voted the most 
beautiful 1.5-year-old girl in the 
city as part of a spectacular 
nation-wide contest to find Amer
ica's most beautiful 15-year-old. 

Lux "Radio Theatre" made its 
l'eturn to the networks this yea!' 

JOAN VIGDER . . . 
Lux contest winner. 

with this .t!.'iL!:antil' promotion ('otn-

111en10rnting· the 15th am1iw•rsary 
of the popular program. 

KMBC cooperated fully with 
CBS and Lever Brothers in tlw 
national l'untest. Details of the 
contest Wt·t·e made public throu1.d1 
local gTorers with the coopera
tion of KMBC. 

Each of the six finalists were 
awarded an attractive gift pack-

The Team maintains a direct 
wire to the Board of Trade grain 
pits. All market reviews are ac
curate, up-to-the-minute reports. 
Because they summarize the situ
ation of the important Kansas 
City market, they provide vital 
information to farmers through
out the KMBC-KFRM area. 

Evans is well-qualified to sell 
Cinder Blox, as he built his own 

CINDER BLOX CHICKEN 
HOUSE ... 

On the KM BC - K FR M 
Service Farms. Cinder 
Concrete Products, Inc., 
makers of Cinder Blox, 
sponsor Phil Evans' Grain 
and Produce Markets on 
The Team Monday thru 
Friday at 12:50 p.m. 

chicken house and several other 

farm buildings at the Service 

Farms with this versatile con

struction material. 

age of Harriet Hubbard Ayer 
teen-age cosmetics. MisR Vigder 
was named the lol'a] winner over 
the air during the "Radio Thea

tre'' brnadcast of November 21. 

The grand ,vinner, Miss Jackie 

Lee Barnes, of Albuquerque, New 
Mexico, was named on the Lux 

"Radio Theatre" December 5. 

The celebrated CBS program 
has been a continuous network 
feature, under Lever Brothers 
sponsorship, since July. 1D:J5. It 

is produced by filmdom's skilled 
dii·edor, William Keighley, and is 

heard on•1· KMBC every Monday 
evening at 8 o'clock. 

"Luigi", ,Hit Comedy 
Sponsored By Wrigley 

"Life with Luigi," the amusing
and hc·artwarminµ- adventures of 
an Italian riew<·omer to the lJ nit
I'd States, heard each Tul'sclay at 
8 p. m. on K}IBC, will he spon
sored beginning ,January 10 by 
\.Vm. Wrig·ley, .Jr. company, for 
Wrigley's cht•wing gum. 

Thi• hit eomPdy SL•ril's stars the 
noted motion picture character 
at'tor .J. Cannl Naish. He plays 
thl' titlt' role as Luil!i Basco, who 
reached maturity in the suburbs 
of Rome, before he realized his 
ambition to movp to America. 

Although familiar i,vith the hi:-. 
tory and traditions o:f America, 
thl' cmnedy element is ever pres
ent as Luig-i tries to adjust his 
daily life to New ·world v,ays. 


