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The world’s most romantic adventure story
... A radio program as old as Time, as new

as Today, as imaginative as Tomorrow!

PHENOMENON unfolds an intensely mov-
ing story of the electrical industry— fantastic,
yet vividly real —the most exciting drama in
the history of radio. It entertains, it educates, it

sells every member 6f the American family by

Electrifying History!
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 —with more millions yet to be served, and the exciting possi-
 bilities of building load in homes now connected with a meter.

PHENOMENON builds good will by selling this vast audience
o tha fuller life, health, and happiness that modern low-cost
electricity brings—by showing what it would have meant to

civilizations centuries old!

PHENOMENON'S "sales talk” is lighter household tasks,
greater leisure, more modern medical care, and a world of
entertainment at the flick of a radio switch. PHENOMENON
directly builds the sale of major load-building appliances.
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Written, directed, and produ T v the finest talent in >
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The immediate and enthusiastic
response to PHENOMENON is

vitalized through

MERCHANDISING

—that clinching force so necessary

to. successful radio selling today.

Audience building is easy with
'PHEHOMENON; Iﬁstanﬂ_y. it wins
the apﬁrﬁﬁral. of educators, parent-
teachers, professional and business
people, because of its high enter-
lta";ir_Lrnen.t ‘value combined with his-
torical authenticity. The coming of
PHENOMENON to your city is news

of genuine interest to everyone.

Parents and teachers alike are glad
to lend their cooperation to merchan-
dising plans for PHENOMENON
because of their educational character

and unusual worth.
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MERCHANDISING

was never more exciting than it is
with PHENOMENON. Every mer-
chandising activity ties-in directly
with the sale of more electric current

or electrical appliances.

Give-aways galore are suggested by
the script of the story itself. All
emphasize its historical accuracy and
its educational value. Every new
adventure ﬁf the Time Traveler
suggests new and ingenious mer-

chandising ideas.

Every merchandising. plan submitted
with PHENOMENON is tested, and
has produced sensational results for
radio advertisers. Never before in
the history of merchandising has a
program lent itself so completely to

successful exploitation!
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PHENOMENON
Electrifying History:
Story by Ted Malone

Directed by Ashmead E. Scott

A presentation of

ASSOCIATED RECORDED
PROGRAM SERVICE

Produced by
N

Associated Music Publishers, Inc.
25 West 45th Street, New York

Sole Owners
Midland Broadcasting Company
Kansas City, Missouri
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ELECTRIFYING HISTORY
Slory by TED MALONE

The world's most romantic
adventure story « « A radio
program as old as Time, as
new as Today, as imagina-
tive as Tomorrow!

Offered by
MIDLAND BROADCASTING COMPANY

Al B. Cluwnch, Prei.
KANSAS CITY, MISSOURI
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