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The world's m0St romantic adventure stoiy 

... A radio IOf] am as old as Time, as new 

as Today, as · ginative as Tomorrow! 

ing story of the electiical industry- fantastic, 

yet vividly real- the most exciting drama in 

the history of radio. It entertains, it educates, it 

sells every member of the Jt. erican family by 

,--, _______ , _________ . 
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IT'S THE 
WORLD'S 
MOST 
ROMANTIC 
ADVENTURE 

:: STORY-

LIST 
as Paul Revere 

plans the first tele­

graph company, to 

"cover" the Revo­

lutionary War ! 

CKLE 
at the amazement 

of Claudius and the 

Roman Senators at 

the phenomena of 

dial telephones. 

TURE 
the excitement as 

cameras are set up 

for sound pictures 

of George Wash­

ington's first in­

auguration! 



MORE THAN 

WIRED FOR ELECTRICITY 

IN 

- with more millions J'et to be served, and the exciting possi­

bilities of building load in homes now connected with a meter. 

PHENOMENON builds good will by selling this vast audience 

the fulier life, health, and happiness that modem low-cost 

electricity brings- by showing what it would have meant to 

civilizations centuries old! 

PHENOMENON'S "sales talk" is lighter household tasks, 

greater leisure, moYe _modern medical care, and a world of 

entertainment at the flick of a radio switch. PHENOMENON 

directly builds the sale of major load-building appliances .. 
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... Here's the Story . . . 

Dynamic action starts with the first moment of PHENOMENON. 

" $1,0 QO for a Human Life"! Jerry Powers, happy-go-lucky 

young electrical engineer, ..reads this " ad" and determines to 

answer it, to help a ~rl whose -father is in d esperate finan­

cial uouble. Jerry fuiq1- an old inventor wh0 }:las perfected 

the "anachrophone," a device which he believes possesses 

the power, through electrical energy, of projecfing its operator 

back through Time. Whoever experiments faces oblivion or 

fame. Thrilled with the prospect of being hurtlea back into the 

colorful pages of the world's history, Jerry impulsively assents 

to the first " flight," and .. .. but PHENOMENON tells the 

rest in a romantic adventure story that scores a brand new thrill 

in radio. Woven into authentic history is one of the most 

imaginative. most fantastic yet vividly real stories of our time. 

Written, directed, and produced by the fines t t alen t i n 

radio, PHENOMENON is destined to he the sensation of all 

radio entertainment. 
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AMERIC~_A_ 'S FIRS'!' GREAT 
EIDtI~ ATIONAL-----ENTERTAINMEN'Il 

Why it's a NATURAt for the Public Utility 

PHENOMENON sells by suggestion, it educates by entertaining. 

No radio program ever built was more appropriately adapted to 

its product than PHENOMENON-Electrifying History. 

PHENOMENON is not thirteen minutes entertainment and two 

minutes commercial . It is fifteen minutes entertainmpt-commer­

cial-educational feature wrapped into one. The story is based 

entirely on electricity. Almost every episode brings unobtru­

sively to the attention of the radio audience the economy of 

modem electricity-thus almost every line becomes a "plug." 

PHENOMENON contains enough adventure to a ttract the 

younger members of the family. and the right amount of keenly 

written humor and history to make Mother and Dad want· to 

listen. PHENOMENON is the all-family program that really makes 

every member of the family tune in. Broadcasting PHENOMENON 

demonstrates your faith in radio advertising, and builds load 

by adding to radio entertainment that everyone wants to hear. 

The radio au dience is yours for its quarter hour each day! 
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DONE 
PHENOMEN ON· Electrifying His­

~~~.., tory, origin a ly w as broadcas t by 

K~O of Kansas City for the Kan~s 

~City Power and Light Company. 

W ithin a few short weeks it became 

~ ,xnost popular program on the 

station. A single give..--away was 

offered -a facsimile of the March 12, 

17qe, Boston -Gazette, describing the 

Boston Massacre. Response was over-
• 

whe1inin g. A ll but two schools in 

Gteatez :Kansas City requested copies 
~ 

ev~ history class. 

. . Jos~h F . P orter , Jr ., Vice­

preS1aent of Kansas City Power and 

Light Co., says of PHENOMENON: 

Today I am even more convinced 

than I w as when Kansas City 

Power and Light Company tested 

PHENOMENON on the air that 

h ere. is the program to help our 

industry 's m i llions of electric 

custom er s grasp the important 

""'---.__,,t, r"Ui:th tha.t e~tricity is cheap . II 
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PHENOMENON builds good will oy 

entertaining, while it educates, while 

it sells. PHENOMENON educates 

not one class n ot one individual, 

but every member of the Ainerican 

family on the economy of modem 

electricity, and th e ease of doing 

everything electrically, at low cost. 

PHENOMENON h,,;Jds load .. . by 

effective "plugging" of merchandis­

ing activities which tie-in directly 

with the sale of appliances and the 

expansion of their use throughout 

the home, office, and industrial plant 

. . . by introducing new electrical 

appliances and by suggesting new 

uses for those already owned, and 

... by providing a highly entertain­

ing featuze that deserves-and com­

mands- the interest of every member 

of the community. 

The following pages tell how thia 

job is done . .. 
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The immediate and enthusiastic 

response to PHENOMENON is 

vitalized through 

MERCHANDISING --~~---~ 
-that clinching force so necessary 

to successful radio selling today. 

Audieflse building is easy with 

PHENOMENON. Instantly it wins 

the approval of educators, parent­

teachers, professional and business 

_ people, because of its high enter-
_r__ __ ___ -

_,..____ ---. -
- tainment vafue combined with his-

\ 

\ 

~ 

torical authenticity. The coming of 

-- - -
PHENOMENON to your city is news 

l 

of genuine interest to everyone. 

Parents and teachers alike are glad 

to lend their cooperation to merchan­

dising plans for PHENOMENON 

because of their educational character 

and unusual worth. 
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MERCHANDISING ,--·--

• 

was n ev er more exciting than it is 

with PHENOMENON. Every mer­

chandising activity ties-in directly 

with the sale of more electric current 

or e lectrical appliances. 

Give-aways galore are suggested by 

the s c rip t o f th e s tory itself. All 

emphasize its historical accuracy and 

its educationa value. Every new -
ad:venture ~ £ the Time Traveler 

sug gests ne and ingenious mer-

ch andising j.deas. 

Every merchandising p~an submitted 

with PHENOMENON is tested, and 

has p roduced sensational results for 

radio adv ertisers. Never before in 

the history of merchandising has a 

program lent itself so completely t o 

successful exploitation! 
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C O N T E S T 
POSSIBILITIES 
are unlimited with PHENOMENON 

and will demonstrate dramatically to 

the sponsor the tremendous interest 

the program has aroused in ever;y mem­

ber of the family. 

All contests are built around electricity 

in the home effice, or industrial-plant. 

Participation in them is ~cational 

• because it makes necessary a study of .._ 

the many conveniences and advantages 

modern electricity; makes possible. 

Appliances offered as prizes result in 

load building and further the sale of 

ad ditional appliances to contestants 

who are not winners. 

Contests on PHENOMENON draw the 

adult audience, which represents the 

buying power, with the younger audi­

ence, wnich vifalizes the response - ~':::: -== 

achieving your goal! 
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YOU GAN ''GO PLACES'' 

• 

DOUClAS..NClfltlTH 

I 

NEW 
I 

S U C C E S S 
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STORIES 
in radio will be written by alert 

pul>lic utilitie.,s ~ety:where with , 

PHEN-OMENON · Electrifying History. 

/////// // 

~ !s ,eapy to ,put t)tis ~citing educa­

tional i eatui'e to w0rk for you. Just 

wire or telephone, and an audition will 

Be arranged at once at any radio station 

you designate. Complete pre-broadcast 

publicity plans, audience building 

suggestions, merc handis in g plans, 

contests, ne'Yl nd interesting exploita­

tions, publicity ideas-everything you 

need to mak e PHENOMENON 

successful- will be presented at 

your audition. 

Make your radio program command 

the audience £or its uarter-hour 

each day- make it PUENOMENON· 

Electrifying History! 

.~NOME NON 
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