


Kr,L 3C of Kans as Ci Ly 

• presents 

"Olympics Of The Air 11 

~ 

with 

'JJ.AJ... T LOCHM/-i.N ! 



• 

• A KM~C - tested program with 

proven appea l 

• • Available for l ocal test 

on l{MBC -- or for reaional 
~ 

or national sponsorship • 

• • • Al\J ARTHtJR B. CHURCH PRODLC1'10N 

Starrina --
~ 



J{iJ.BC ' s gr eat \\/alt Lochman 



All America rides the b3nd
wagon of .Sport ! 

In a single year , says the 
U. S . Department of Corrr,,erce , 
Sports attract 310 , 000 , 000 
spectators or participants . 

Basketball draws eighty million ! 

Softball draws sixtv million 
and baseball fifty million ! 

Football, forty million .. 
boxing , twent,, - ffve million 
.. horse - racino , fourteen 
mi 11 ion •. Tt1ree mi 11 ion play 
golf and eight million bowl ! 

Other m£llions watch hockey , 
aut~ - racing , track and field , 
S\AJi mrr i ng . 

An d t ha t ' s no t a 11 . . . 



More than three hundred million 
do l lars annt1allv Joes for admis -. .. 
sion to major soottinq events . 
More than a half till i on dollars 
is paid out for sporting goods , 
equipment , gnd so on . 

T~ere 1 s onlv one conclusion to ., 
draw . . . 

The vast l~gion of spor·t -l overs 
repre sents or1e of Arner i ca ' s 
major spending markets . Open it , 
and y8ur sales worries are over . 

that It ' s not difficu l t to tap 
trem£ndous ti l l , either .. • • 

--Not when y~u use Radio -- the 
medium most easilv availahle to 
the greatest num~er of peop l e . 

--Not when you use a prograrn that 
fits the dPmands of the laraest 

~ 

audience . 

--Not when )/OU use Jlalt Lochma1t - 
the sports personality with lhe 
Middle West 1 s greatest proven 
popularit1/ . 



Sports - by- Radio exert a 
magnetic appP-al to mi l lions 
of listeners - - that ' s c0nceded . 

Also a prime audience - getter is 
the radi8 guiz -- the question 
and answer program thai. gives 
studio guests and l i steners 
alike the chance to 'JJi.n prizes . 

What could be more certain of 
success than the show com ~ining 
these two factors . . . sports 
and quiz . 

That's exactly what you find in 

"LJLYMPICS OF THE .A.lR 11 



And you also find the extra 
t ur.e - in aopea l of "bio narnes " . . ~ -
in sport -- farr1ous personal i -
t ies who make Juest appearances 
on the sho\v .. 1al{e part in t11e 
quiz game , G.nd speak up in inter 
views with Walt Loct1man . 

''Ol ympics Of The .A.ir" is flex 
iblP i n its format , adaptatle 
ta the merchandising needs and 
prog r am~ing tastes oI anv sponsor . 
Onlv unchanoeable features are : 

1 . Its interest - provok:ng title . 
?. The audience - p~l ling presence 

o:f Via 1 t Lo c hman. 
3 . Its doubly- attractive ~ports -

✓lliz nature . 

Methods of choosin] and paving 
for questions used ; means of 
deter mining quiz contestar.ts 
and winners ; the set - up in 
oeneral can be mads to conform - . 
to the sponsor ' s wishes . 

KMBC ' s production staff assures 
the advertiser not on l y a tho 
rouahl v sat isf actor ,; format - -

~ 

but a finished program entirely 
new arid di ff erenl f r0m anv on 
the air . 



Naturally . . 

The success of "Olympics of 
The Air'' depends to a vast 
extent on the ability and the 
personalitv ~f the star . 

That ' s wh'r Klvl:Jc so proudly offers . 

His Kansas City record is 
convincing proJf of his talent 
and his uncanny faculty for 
drawin~ listeners . N0 other 
local radio name was ever so 
well -known and well - loved ! 

Consider his career to date • • • 



wait lioohman ie a "a park plug" at tlle microphone, Re puts 
his pee.rt into each pls.y- ~-play broadcast . , • pa1.nting 
n vivid, living picture of tllat sport s event for the f"118 
at home . 

♦ 

I t began one spring day in 1935 . 

\1/al t Lochrna11 , a yo11ng man with 
some exoer i ence as a rad i o 

• 

s in ..:i er ; ( ! ) ca 1 1 e d on Johnny 
Kl i n-g , ther1 o\l.1ne r of thr 1\ansas 
City Bl ues bas~ball team. 

He asked for permission t0 t r oad 
cast pl ~y - by- p l ay r eports of ten 
Blues basetall 2arnes -- one single 
homP stand . 

Pe rmissi on was gr ant ed -- on 
c~ndition that unless attendance 
actually inc r eased , br oadcasts 
woul d be discontin ued . 

Average cro\vds at the ball - park 
had been atout 2 ,000 . ~ut after 
those f irst ten broadcasts --

Eighteen thousand people turned 
out far a Sunday game ! 

Baseba ll 
Citv has 

br oadcastina in Kansas 
~ 

c0ntinued ever since . 



---------------

\ 

I 

The total attendance at 
home 
than 

• oames 1n -
100 , 000 . 

1934 was 
Blues 

less 

ln 1935 , with the aid of '.','alt 
Lochman and Radio , that figure 
j ,nnped to more thar. 200 ,OQ:j . 

By 1938 , it had climbed to 
. and club of:icials 300 ,000 . . 

confidently predict 
ye2.r in 1941 ! 

a 400 , 000 

1A/a 1 t lochman contributed immea
surably toward putting i{artsas 
Citv back on the baseball mao . 

J • 

In 1934 , the homP- team was a 
liabilitv -- deep in the red . 
Todav , Kansas Citv is one of 
the ''hottest" cities in the 
Double -A leaoues . ..., 

And that's just one of 1}/al t 
Lochman's achi~vements ! 



I 

-

I 

I 

• 

I 

Add to his attendance -building 
feats , these tributes to his 
populari t,r : 

ln 1936 , he was vote~ the 
nation ' s most oooul~r minor -• • 
le-ague bas eba 11 announcer . . 
piling up more than b00 , 000 
v·otes in the "Wheaties Poll '' . 

In 1938 , he W-Gn the George 
Traut-man T:roph\1 (shown oppo
site) for draw1n~ the largest 
A.~erican Association crowd to 
a Radio Apprec,iati011 night game . 

And irt 1940 • • • 

-



Lochman, Kansas City, Voted No. I Minor Announcer; 
Six Other Winners Named in Radio Popularity Poll 1 

uctor,: .. ,, 
'111..AND 
,NTWllL . ..,,.., 
MDHWS 

lDDII MILLll 
JOI TINICll 
JIM JDIDAH 
UW HUIST 

• .. • • .. .. 
• • • • • 
= : .. .. -.. .. 
• .. .. .. .. .. 

,'/al t Lochman captu red the 
most prized title in minor 
league broad:asting . 

He was voted Ame r ica ' s mos l 
oooular minor - leaoue announcer 
in. the nati~n-wi d; "Soorting 
News " poll . 

Shown opoosi t e is the spr ead 
in which the resu l ts of the 
poll were announced • 



-

• 

But • • • 

. 
It takes more than just base-
ball - - even six full seasons, 
tw0 of them with a pennant-
winning club 
Viall Lochman 's 

Lo account for 
vast popul1r it,, . 

It takes a combination of all 
s:)orts ! 

• 

There was FOOTBALL . 

seasons of 
sponsored . 

• • 

Big 
In 

Six 
1938 , 

Three full 
games , al,l 
Oldsmobile tan}(ro ll ed the 
schedule . ln 19.39 and 1940 , 
Ford was the sponsor .. and 
Ford has asked for t~0 option 
on '#alt Lochrnan's Bia Six broad--in 1941 ! casts • again 

Ford Dealers liked Nalt 
thev presented 
new For,1 car . 
later came 8ff .. 

so well 
him w i t h th i s 
(-fhe letterina 

~ 

. ) 

• 



Walt ohats with Coach Jim Yeager, of t bs Iowa Stat e Cyolonea . 

.tocbman 1nterv1e1fll tho Xaneae Jay,hawk V.entor, 091.nn Henry , and h1.e pl ayers, 
on tile eve of an important Big Su tray. 

Walt makes a point of meeting 
and getting acquainted with 
players , c0aches and officials 
before each aridiron batt l e . 

~ 

That ' s one reason for the swift 
nes-s and the col or of a Lochman 
gridi r on broadcast . Pl ayers 
cease to be just nu1nbers --
they become definite persona 
lities • 



Bill Grant, owner ot the 
Jransaa City Ice-~ockey 
club, 1a interviewed by 
U:>cbman at the r1nk-a1de 
bet ween period~ . 

Benny Leonard, former 11g)lt-weight champion of the boxing world, 
swnps s ports anecdotes with I;ocbman between rcounds on the Oold6n 
Gloves tourr1a.m.ent broadcasts. 

• 

AND . • • 

Nalt lochman has br oadcast 
three seasons of ice - hockey 
with tr1e Kansas C:i t,, club . • • 

He presents a week ly play- by
plav br oadcast of basl<etbal 1 
(Naismith leaaue) . -
He has a weekly blow- by- blow 
boxing broadcast , direct from 
the ringside in Kansas Citv's 
giant Munici pa l Auditorium . 

Viheneve r samethin::i SIG tal<es -
place in sport ... Walt 
Lechman is on the scene ! 

• 



vlhat hold does Walt Lochman 
actuallv exercise over radio 
listeners? ... 

Here ' s the answer . 

During the period from June 19 
to 25 , 1940 -- a typica l radio 
wee1t -- an independent market 
research orQanization made a 

'-

coincidental survev of listening 
in Greater Kansas City . 

The ,, discovered that from 9 : 40 
to 9 :45 PM -- the time of Walt 
Locllillan I s 
sportcast 
sets were 

nightly five -minute 
- - 35~ of all radio 
• • • 1n oprraL1on . 

And of the total listefiinq audience -
KMBC w i th ~va 1 t Lo chman 45% 
WDAF (NBC-Red) 24% 
WREN (NBC - Blue) 7% 
.C\nd all other stations 

combined had 24% 



ln spite of powerful network 
competition -- Kay Kyser , Bing 
Crosby , Uncle \Valter ' s Dog 
Hause , and other to~notch shows - -

,11~1 t Lochman had far and away 
the greatest audience during 
his regular broadcast period ! 

Nearly haJf of all Great er 
Kansas City listeners! 



ln the face 0f the ~est of 
bi g-time competition , Walt 
Lochman more than holds his 
own . Here's the proof . 

The most important football 
game in this area ' s history 
\Vas played Novem 1)er 18, 1939 . 
The Missouri Tiaers and the -Oklahoma Sooners , both rated 
among tl1e top teams in the 
countr,, , met to decide the 
Bio Six Tit l e . ,., 

So great was tl1e interest in 
the oame that both N3C -Red and -CBS carried the aame ••. Fort . ~ 

Pearson broadcasting for NBC, 
and Ted Husina for Colum~ia . 

~ 

Walt Lochman was at the mike 
for KM3C . . . 

ti.nd b\' an independent , coinci
dental survev , Walt had 

43% of the Greater Kansas 
City audience cl ur i ng tl1e 
entire 3½ hours of the game . 



• 

At e,very a1>orts gathering, ran.s - 7our.g and old - baM'age Lochman with 
req_uests for autographll , Be 1oves k'ide - bas two of hie own - and do 
they flock to him I 

• 

#a lt Lochrnan listeners can 't 
bP G:oaxed awa,, fr0m 11im , eI ther ! 

P.t lr1e 1940 Missouri - l(a11sa.s game, 
traditionally the :,ear ' s BIG game 
in this area , Walt Lechman was 
on tt1e air for KNl3C . 

WD.t;\.f , the Kansas Cit,, Star ' s 
station , □ roadcast the game also . 
That was Thanl{sgi ving Da,r , l~ovem -

• 

be r ? l , 19 40 . 

For days ahead , the Star pu0li 
c i zed its broadcast on its sport 
page , its r adio page , and even 
on its front page . }(~43C ' s broad
cast was " p 1 ug ..,ed II on KNIBC on 1 v . 

And yet , when surve\r figures 
were released , ".IIDAF was shOil/71 

to have had 31/4 of the listeners 
d 11 r i no the ,,,ame . KfiABC and V!a 1 t ~ 
Lochman had 53% . 

The. mag ic name of Lechman made 
the difference . The vaunted 
"po\ver of the press" couldn't 
wean awa,, his listeners ~ 



Br(?thers Joe and Vince D1 Xqggio pl'Ovide a l1tt1e pre- game "color" ~or 
Walt ' s broadcast or the Yank- Bl ue exhibition game . 

~ed Grange, £ootball•a .1Jlmrort~l "Gal lop1n' Ghost", compares broade&ati ng 
notes with I.oehmnn. 

~fa l t Lo chm an is a rare 
rad i 0 combination . . . w i th 

• • 

• • 

• • 

• • 

An expert knov.r ledge on 
spar ts w i trL a react,, grasp 
of everv br anch in this ., 

field ... 

A superb microphone "pre
sence'', an appeal i ng · vo ice , 
a rich corn1na nd of snorts .. 
phraseo l ~gy , and ad - libb i ng 
abilitv galore . 

A knack for making friends , 
for meetina neoo l e - - for ,, ~ . 
winninn tr.e respect of 

- < 

s po r ts f i au res eve r,,w he re . . - / 

An intelligent comprehensi~n 
of the fact that his main iob 

"" in broadcasting i s selling 
his sponsor's gooas . Walt 
Lochman realizes he is first 
o f a 1 1 a Sl.\LE ~N:Al~ ! 



-

Toda a masterful job on a 
" n e t ,,1 or 1{ , \l,f a l t Lo c hm ar'. n e e ct s 

nnlv the proper program vehicle . 

And that's "Olympics Q[ The /\.ir" ! 

Made to order for his particular 
talents , this show can ' t miss ! 

-

What Walt Lochman has achieved 
in the Kansas .=i tv area , he can 
achieve elsewr1ere . 'fhe bigger 
the market , the bigger tt1e nAme 
he can huild for hi~self . 

The alert sponsor who snaps it 
up will reap rich rewards from • • 



• 

"OL YWiP ICS OF THE AIR" -

W i t]-1 

'NAL T LOCI-IMAN ! 
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