


KMBC of Ransas City
presents :
"Olympics Of The Air"
with

WALT LOCHMAN .
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. A KMPC-tested program with

proven appeal

. Available for 1local test
on KMBC -- or for regional

or national sponsorship.

. AN ARTHUR B. CHURCH PRODUCTION

SLArrING --
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KMBC's great Walt Lochman




All America rides the band-
wagon of Sport.

In a single year, says the
U, §. Department of Commerce,
Sports attract 310,000,000

spectaters or participants.
Basketball draws eighty million:

Safthall draws sixtv million
and baseball fifty million.

Football, forty million .
boxing, twentyv-five million

. horse-racing, fourteen
million . . Three million plav
golf and eight million bowl !

Other millions watch hockey,
auto-racing, track and field,
swimming.
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More than three hundred million
dollars annually goes for admis-
sion to major sporting events.
More than a half rillion dollars
15 paid out foar sporting goods,
equipment, and so 07.

There's only one conclusion to
GTaw o« «

The vast lzgion of sport-lovers
represents one of America's

major spending markets. Open it,
and your sales worries are over.

It's not difficult to tap that
tremendous till, either . . . .

-=Not when vou use Radio -- the
medium most easily available to
the greatest number of people.

--Not when you use a program that
fits the demands of the laragest
audience.

--Not when you use Walt Lochman --
the sports personality with the
Middle West's greatest proven
popularity,
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Sports-by-Radio exert a
magnetic appeal to millions

of listeners -- Lhatfs conceded.

Also a prime audience-getter 15
the radio guiz -- the question
and answer program that gives
studio guests and listeners
alike the chance te win prizes.

What could be more certain of
success than the show comdining
these two factors . . . sports
and guiz.

That's exactly what you find 1n

"OLYMPICS OF THE AIR"

I
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And you also find the extra
tune-in appeal of "big names™

in sport -- famous personali-
ties who make quest appearance

on the show . . take part in the
quiz game, and speak up in itnter-
views with Walt Lochman.

"Olympics Of The Air" is flex-
ible in its format, adaptatble

to the merchandising needs and
programming tastes of any sponsor.
Only unchangeable features are:

1. Its interest-provoking title.

2. The audience-pulling preserice
of Waltl Lochman.

3. Its doubly-attractive oSports-
Quiz nature.

Methods of choosing and paying
for questions used; means of
determining quiz contestants
annd winners; the set-up in
general can be made tp conform
to the sponsor's wishes.

KMBC's production staff assures
the advertiser not only a tho-
roughly satisfactory format --

but a finished program entirely KANSAS
new and different from any on

the air. (:]1'\(




Naturally

The success of "Olympics of
IThe Air" depends to a vast
extent on the ability and the
personality of the star.

That's whv KMBC so proudly offers

WALT LOCHMAN .

His hansas City record is
convincing proof of his talent
and his uncanny faculty for
drawing listeners. No other
local radio name was ever so
well-Known and well-loved.

Consider his career to date
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It began one spring day in 1935.

Walt Lochman, a young man with
some experience as a radio
singer, (!) called on Johnny
Kling, then owner of the Kansas
City Blues baseball team.

He asked for permission to broad-
cast play-by-play repoerts of ten
Blues baseball cames -- onre single
nome stand.

Permissiom was granted -- on
condilion that unless atlendance
actually increased, broadcaSts
would be discontinued.

Average crawds at the ball-park
had been akout 2,000, But after
those first ten broadcasts--

Eighiteen thousand penple turned
out for a Sunday game !

Baseball broadcasting in Hans
Citwy has continued ever sinc

[at]
(n

Walt Lochman is & "spark g;ug“ at the mierophone, He futs

hls heart Into each play-by-pley broadcast . ., . painting
g vivid, living pleture of that sports esvent for the fans

gt home,
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The total attendance at Blaes
home games in 1934 was less
than 100,000,

In 1935, with the aid ef Valt
Lochman and Radio, that qure

| ==

fi
jumped to more than 00,000,

By 1938, it had climbed to
300,000 . . . and glub wofficials
confidently predict a 400,000
year in 19417

Walt Lochman contributed immea-
surably toward putting Kansas
Citv back on the baseball map.
In 1934, the home team was a
liability -- deep in the red.
Today, Kansas Citv is one of
the "hottest" cities in the
Double-A leagues.

And that's just pne of Walt
Lochman's achievements!
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Add to his attendance-building
feats, these tributes to nhis
popularity:

In 1936, he was voted the
nation's most popular minor-
league baseball announcer . .
piling . up more tham ©00,000
votes dm the "Wheaties Poll".

In 1938, he won the George
Trautman Trephv (shown oppo-
sife) for-deawing the :largest
American Assdeiation crowd to

a Radio Appregiation night game.

And in 1940 . ..
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THE SPORTING NEWS

Lochman, Kansas City, Voted No.l Minor Announcer;
Six Other Winners Named in Radio Pop Popularlty Poll|

Walt Lochman captured the
most prized title in minor-
league broadcasting.

He was voted America's most
popular I g nouncer

nor-league an
in the nation-wide "Sporting
News" poll,

Shown opposite is the spread
in which the results of the
poll were announced.
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It takes more than just base-
ball -- sven six full seasons,
two of them with a pennant-
winning club =- to account for

Walt Lochman's vast popularity.

It takes a combination of all
sports i

There was FOOTBEALL . . .

Three full seasons of Big Six

games, all sponsored. lIn 193&,

Oldsmobile bankrolled the
schedule, In 139389 znd 1940,
Ford was the sponsor . . and

™
= o

Pord has asked for the option

on Walt Lochman's Big Six broad-

casts again in 1941.

Ford Dealers liked Walt so well

they presented him with this
new Ford car. (The lettering
tater came off e )
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Walt makes a point o meeting
Walt chats with Coach Jim Yeager, of the Iowa State Cyclones,

and getting acquainted with

players, coaches and officials
before each aridiron battle.

That's one reason for the swift-
ness and the eolor of a Lochman
gridiron broadcast. Players

cease lto be just numbers --

they become delinite persona-
lities.

Lochman interviews the Eansaa Jeyhawk Wentor, Gwlinn Henry, and his players,
on the eve of an lmporitant Big 8ix fray.




BEill Grant, owner of the
Eansae Clty qu-Huakeg
elub, is interviewed by
Iochman at the rink-s=ide
between perlods.

Bsnny Leonard, former light-welght champlon of the boxing world,
awaps sports anecdotea with Lochmen between rounds on the Golden
Gloves tournament broazdcasts.

JEL].III'ED [ - 1]
Walt Lochman has broadcast
thiree seasons of ice-hockey

with the #ansas Citvy club o .

He presents a weekly play-by-
play broadcast of basketball
(Naismith League).

He has a weekly blow-by-blow
boxing broadcast, direct Ifrom
the ringside in Kansas City's
giant Municipal Auditorium.

Whenever somethinag BIG takes
place in sport . . « Walt

T

Lochman is on Lhe scene .
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Nhat hold does Walt Lochman
actually exercise over radio
listeners?

Here's the answer.

During the period from June 19
tn 25, 1940 -- a typical radio
week -- an independent market
research organization made a
coincidental survev of listening
in Greater Kansas City.

They discovered that from Y9:40
to 9:45 PM -- the time of Walt
Lochman's nightly five-minute
sportcast -- 3546 of all radio
sets were in operaltion.

And of the total listening audience =-

KMBC with Walt Lochman 45%

WDAF (NBC-Red) L&
WREN (NBC-Blue) 7%

And all other stations
combined had 24%




In spite of powerful network
competition -- Kay Ryser, Bing
Crosby, Uncle Walter's Dog

House, and other topnotch shows --

Walt Lochman had far and away
the greatest audience during
his regular broadcast period.

Nearly half of all Greater
Kansas City listeners.
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In the face of the best of
big-time competition, Walt
Lochman more than holds his
own. Here's the proof.

The most important football
game in this area's history
was playved November 18, 1939,
The Missouri Tigers and the
Oklahoma Sooners, hoth rated
ampng the top teams in Lhe
country, mel ta decide the
Big Six Title.

So great was the interest in
the game that both NBC-Red and
C8S carried the game . . . Fort
Pearson broadcasting for NBC,
and Ted Husing for Columbiz.

Walt Lochman was at the mike
for KMBC .

And by an independent, cainci-
dental survev, Walt had

43% of the Greater Kansas
City audience during the
entire 3% hours of the game.
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Nalt Lochman listeners can't
be coaxed awav from him, either !

At the 1940 Missouri-Kansas game,
traditionally the vear's BIG game
in this area, Walt Lochman was

on the air for KMBC,

WDAF, the Ransas City Star's
station, broadcast the game also.
That was Thanksgiving Day, kovem-
per 21, 1940,

For days ahead, the Star publi-
cized its broadcast on its sport
page, 1Us radio page, and even

on its front page. KMBC's broad-
cast was "plugaed" on KMBC only.

And vet, when survey figures
were released, WDAF was shown

to have had 31% eof the listeners
during ‘the came. RMBC and Walt
Lochman had 3537%.

The magic name of Lochman made
the difference. The vaunted
"power ol the press" couldn't
wean away his listeners.

At avery aports gathering, fans - yourng and old - barrage Lochman with
regquests for autographs, He loves kids - has two of his own - and do
they flock to him |
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Walt Lochman is a rare
radio combination . . « wikth

. « AN expert knowledge on
snOrts With a readv arasp
of eVeTy branch 1n this

besade
4

PR e i s

N [ H - ik
. . A superb microphone "pre-

UATL7S Broddmant of She TansolIub aYnrbition peose s Tl _reace  for sence", an appealing voice,
a rich command of sports
phraseology, and ad-11bbing
ability galore.

. - A knack for making friends,

for meetina peapnle -- for
winning the respect of
1 aqures evervwhere.

. « An Intelligent comprehension
of the fact that his main job
in broadcasting is selling
his sponsar's goods. Walt
Lochman realizes he is first
of all a SALESMAN .

Red Grange, football's Immortal "Gallopin' Ghost", compares broadcaating
notes with Lochman,




To do a masterful job on a
network, Walt Lochman needs
only the proper program vehicle.

And that's "Qlympics Of The Air"!

Made to order for his particular
talents, this show can't miss!

What Walt Lochman has achieved
in the Ransas Cily area, he can
achieve elsewhere. The bigger
the market, the bigager the name
ne can puild for himself.

The alert sponsor who snaps it
up will reap rich rewards from . .
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"CLYMPICS OF THE AIR"

with

WALT LOCHMAN !
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