


HAFPY HOLLOW

'Iyﬂma Town"

A progrem with a

tested local record

FLUE a tested net-

work record.

Originated to the
network by EMBC

of Kanses City.
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'..;;' 'Eﬁﬁ HOLLOW is -the childhood memory of your own
" ‘home téwn, 1iving stilll The general store you
-'.""'._I ':-.' -~

r, o

fiﬁw gﬁﬁ;ﬁhan - he's there, too, in the person of
-Uhnla'ﬁ:ra Butternut, around whom the 1life of
HAPPY HOLLOW revolves. Unole Ezral Kindly, phil-

osophieal, he's everybody's friend and counsellor.

Childhood memories! The general store, the ol!

ining 76,628 nemes received as

RETVORE, Daoember 31, 1936.

swimmin' hole, the aroma of fresh baked bread from

7%  the kitchen, first barefoot days in summer, and

—
T
L

,-"=7%_§$¢ﬂi¢s with fried chicken and the trimmings--

" they've all survived in HAPPY HOLLOW.

Eﬂ?lblu "folks" - Aunt Lueindy, the champlon cookie-

maker who's never too buasy to talk; Douglas Butter-

61,004 pieces of mail conta

HAPPY HOLLOW Leaves the COLUMBIA

nut, the personification of carefree boyhood; Mrs,

Hatfield, the good angel; Jenny Osksberry, the town
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Programs to the effect that the broadesst on thet dete would be

the last on the Network, The M

gossip--all these and many others live in HAPPY
HOLLOW. Through them you visit your "old home town"

in memory again and again,

Tunefnl masiec - sweet songs that everybody loves,
111ting melodies you'll hum in spite of yourself,
muﬂiﬁ}!ith a touneh of sentiment tuned to the hearts
of the millions - music that fits with memorles of
your "old home town."
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The dally visit to HAPPY HOLLOW

1zg to millions of radio 1l1isteners

L Lt LA L = T

o A a brief return to the "old home
town." Eapgerly they await the
most peacaful guarter hour in radio

to enjoy familiar scenes, old times,

0ld friends.

Thus radlie listeners throughout the
nation have learned to love Uncle
Ezra and HAPPY HOLILOW. These listen-
ers have faith In him and his sage

advice as do his townspecple.

HAPPY HOLILOW has built a responsive
audience because there is a resl bond

of confidence between HAFPY HOLLOW

3 people and radlo listeners,
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Death

Love

Hapoineas

The simrple jov of livinge -

Mth theaese human tools has been tuilt

g radio program that has become a living

nart of the experience of millions.

It's a guarter hour of smiles and

gorrows - laughter and tears .

a3 vibrant as the heart-besat, and

ag resll
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HAPPY HOLLOW's talent

has won national recognition.

. » Beveral entertalnment

groups appearing dally on the

program have made phonograph
records now on sale throughout

the country.

. « » These same entertainers
under different names have made
many recordings for the World

Broadecasting System library.




In HAPPY HOLLOW

products are introduced by

telking about them in the

HHHF M M HHHHH
!

reneral conversation of the

E:I {ll'_"? Bllls

e

s a o Advertislng copy can be

built logieally and naturally

into the lines ol the pPLEY.

The wvalue of this feature from
g galling stendpoint can hardly

be ovTer=cetimated.
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HAPPY HOLLOW is one of the first
- 1f not the first - daily radio

features to prove the theory that
music and story can be combined
successfully to win and hold radio
11steners

« « « Week after waelk

« « « month after month!

HAPPY HOLLOW has enough musiec to
entertain those who prefer musical
programs . « and enough continulty
of story to make every listener say:

"I mustn't miss 1t tomorrow."

HAPPY HOLLOW isn't "highbrow"
« « « but it does appeal to the
people who buy 98% of your

merchandisel
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HAFFY EOLLOW

is the show for & nationel advertiser
who wents & family sudience and e family
response, or & women's audience and a

wemen's response,.

FAPFY HOLLOW was first a tested success

on one station, KMBEC, at hours when a
femily eudience could listen « +
from Mey, 1935, to Jamuary 1, 1937, it
was & tested success on the Columbie

comrst-to-coest network with & women's daytime

audience,

HAFFY HOLLOW has & great national audience
of millions - ready made - not exceeded in
slze by say other daytime feature.
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Chicago, Illincis
February 6, 1930

ﬁ}. J.W. Miller
ofo J.W. Miller Company
Hookford, Illinois

Dear “r, MHiller:

(One =lient to another)

I sincerely trust you will pardon my apparent boldress in writing you, but I
believe that my letter will convince you of my honest intentions.

In conversation today with Mr, Church of KUBC, he advised me that you also are
one of the sponsors of the Happy Hollow program. We, too, are using this
feature on KMBC on Wednesday evenings each week. We have been sponsoring this
weekly program since last fall,

Mr, Church nsked me to write you giving you a brief cutline of cur success in
using the feature. First, permit me to explain that we tao, are interested in
obtaining a1l the inquiries possible and judge the value as to success or
failure of the program by the actual mumber of inquiries received as a result
of the broadeast, We fill these inquiries in the regulation mail order way
very similarly I believe, to your method of filling them.

At the beginning of the season we were somewhit hesitent about teking up the
sponsorship of this feature believing that too much time would be given to
entertainment and too little to our produet of the Aladdin Mantle Lamg.
stand, of oourse, we are appealing only to & rural class of pecple.

Ir=

‘here iantt ._'-' QB 8L o8 8 W itar | nind os rasi

he_inguiry oost from
sk Pl

F ::ll_|| 8 &) 5 . [ - __. ;s e A __._‘_ ain -_ i1t i LY -|._ AT .
rery Degl nning has bean ""'5" nominal figpure ith prad:ally decreasin _ ‘aost
onch wee A8 a mattor of fmct, the inguirles wiich care lnp as o re .

last week's broadcast numbered 1621,

If we may be permitted to make m sugpestion, it is that you will find, as the

broadoast progresses, you will unquesticpably obtain the results desired. Ve
say this sincerely because it 15 our second season on KLAC. !ﬂ?_u%ﬂ'&'n is
rether outstanding above other stations inasmuch ss there 1s a constant sincer-
ity of purpose present during the broadeast, Fersomally, I have seen it tonight
and do not hesitate to say that the entire staff of FLBC are sincerely interested
in making s suocess of each commercial broadeast.

There is such & similarity in your product and our product and for this reason
I have taken the liberty of writing you. I mssure you the letter is not written
under pressure but merely because as stated above I beliewe you will find ns you
continue, KMBC will go farther in meking your program a success than many

cther stations. '

If by chanoe the Mantle Lamp Company can be of eny sssistance to you in any
way, do not hesitate to cal 1 upon us. _
Very truly yours,

MANTLE LAMFP COMFANY OF AMERICA

'BAF:ELB By: E.A. Fellers

T ARER =R

Ridenour _Baker Grocery Comparny

Kansas City.Mo.

: iom

Radio Wt Stat ?
gﬂﬁ ok Hotel, !

Kansas City, Rissouris

Dear Dr. Halley:=

& : H
¥e thought you might Angeres
' ' penefit tha
fre "ﬁ%’ﬁ?%‘%&mmm gtation
-g;:ﬂnftiuqni_rmﬂm .

derived
during the

The fact that Uncle
game specials thal wWeXe ~ o
»FFOG* Stores to ton ¥
ours dus to the associal

ﬂ:.ttm:tﬂﬂllaﬂﬂ’“ﬂ .

Tesume 'ni::ﬁutlmi:ﬂlut'in Kee will have the
preferences
Yours truly, 7 /
R IDENOUR ' :
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For meny months, until May, 1935

HAFFY HOLLOW was sponsored on KMBEC

LY

by B C Remedy Company, manufacturers

of B C, & headache powder.

sterting with

the Eansazs Cit

soant 14 weeks B C hac
practiecally 10

Kangas City d

[ 5]
e
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T
ke
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ug &

y territery, in s

echieved

05 distribution in

HOLLOW was withdreem

from loecel gponsorship, B C has

continued with

mentcs on EMBC

B

3

oy imedistely

As & result, B

dramatized announces
immedlately preceding

following HAFFY HOLLOW,

C now gells third in

Kenses City's lergest chain drug stores,

in competition
remedies, both

forme

- e -

vwith al]l d&ther headsche

in tablet and powder
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In January, HAPPY HOLIOW pulled
more mail than any other coast-
to-coast Columbia sustaining

feature

« « « in fact, five thousand more
letters than the ten next highest

Columbia sustaining features

put togetherls

-- More evidence, if need be, that
HAPPY HOLLOW, "My Home Town," is a
radio program with a nation-wide

audience walting for a sponsor.

# HAPPY HOLLOW was also Columbia's

top-noteh sustaining mail puller in

Fﬁpruary;




Will it sell for me?

At the request of an apgency,
HAPPY HOLLOW listeners who had
previously shown interest in
the progrem were sent & letter
and cerd simuler to the ones on

this pagee

The mailing pulled a 25%
return - exceptionally high.

Replies indicated thet & strong half
of the listeners ere between 21 and

Lo years of age *

s « « mothers, housewives, snd othere -
women who listen to HAFFY HOLLOW, and
buy what Uncle Ezra pleces on the

ghelves of hie General Store.

Hundreds of their replies resd: "We weuld
buy any product sponsored by HAPFY HOLLOW
because we lmow it would be good.”

#* In spite of the impressive responsive=
ness of HAPPT HOLLOW's daytime sudience,
it is not ss large es its evening esudience,
would be « « « HAPFY HOLLOW has been tested

. a8 an evening show over a period of yeare,
Dear. KMBC: A . = : .
%o the Columbia metwork by KMBC; and I em glad to glve : | _
‘the faollowing Arformation with the underﬂ#qni_ilﬁﬂ thet i -2 hold the interest of all members of the
my neme and eddress will not e used in any way. S i g
1 began listening "?égui?rlﬁr “‘;u EAFET HOLLO¥ ih;t.: = family, from the youngest to ‘the oldest.

' date). My age is . 3

opinion the aVerage age of Happy Eﬂliw-_i'_staﬁer_a is _
about _ ears. 1 prefer Happy Hellow %o be Erna[d—
cast at _ : (s.m. or p.m.) ¥het product would -

you prefer Happy Hollow to advertise?

ny additional comments you
(appreciated).




If HAPFY HOLLOW were to resume,
what time would be aveilsble?

« o s o0 1b5 = 10:00 LN,
* 2 o o o 2115 = 2130 P,NM,.,

o s s s s 530 - 3!1}5 Fula,

The station recommends & late
aefterncon broadeest end offers
to meke every effort to clear
fifteen minutes between L:Li5
and 5:30 P.M.

On the follewing page is the eem-
plete EMBC schedule st present,
If you will open this schedule you
will see what would immediately
preceed and what would Linmedietely

follow each of the awveilsble times.

-

—— e e — .

KMBC or Kansas CiTy

5,000 Watts Day - 1,000 Watts Night
950 Kilocycles - Full Time

h 4

Program Release and Open Time Schedule
Week of Oct. 3rd to Oct. 9th, 1937

A Good Time Was Had By All

Saturday, Sept. 25, KMBC “hired a hall”- the
Music Hall of Municipal Auditorium, in fact,
to present its annual Family Party welcom-
ing back "Tex” Owens, and dramatizing the
change to standard time the following day.

Packin’ ‘em in to present a forty-five minute
fast-moving show was our way of giving
sponsors a "break” in reminding listeners
of the new time on many programs. Just
another gesture to our friends who feel they
make a good buy when they say; " . .. and
by all means, don't forget to include KMBC.”

idland Broadcasting Co.

FREE & PETERS, INC.. National Representatives—New York, Chicago, Detreit, San Francisco and Los Angeles

i Directer National Program Sales
ARTHUR B. CHURCH GEORGE E. HALLEY L2
President eomd General Manager 1260 N. Dearborn Parkway, Chicage Director of Sales

J. LESLIE FOX

R —




MORNING AFTERNOON
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— _ = o i

aelling of the program itself.
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" + Buronade ; Pot Milk . + » that tie-in so essential ko

i
A Shefler—g §  Scidlis s |

Teng of thousands of HAPPY HOLLOW
listeneras already have become enthus-

iastie remsders of "The Happy Hollow
Bugle."

It was one of the most effective
merchandising pleces ever used on

HAPPY HOLLOW.
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Actually, though, how many
people in the EMEC area listen

to HAPPY HOLLOW deily?

« s « o Using the figures of

coincidental #1), taken in 193l

(when the program wes on the air
from 5:L5 to 6:00 daily) 12.7%
of the interviewed sets in the
primary area were tumed to EKMBC

s +» « » 2pplying this to coverage
figures for the emtire area this
meens L0,572 sets were tuned to
HAPPY HOLLOW. (assuming that all

listeners were at home. )

« » s » Ihe next page shows where
these sets were loceted and their
distribution as related to J.Cs

Penny outlets.
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The KMBC Market

w 411,665 2,

Hemas 5l W 'I?I:.'lﬂ-" ﬁ'&:
Hﬂ'ﬂﬂ Retail Hlll $507.00 ip it}
‘Spendable lhnw Income $900.00 iw )

PRECISION Coverage Map—Made from Jansky & Bailey 1934 survey of KMBC's 5,000-watt

‘daytime area combined with study of mail response on the following programs:

AR & Fi m % announcements ot Erle Smith's KMBC MNewscast,
L] Bt Surinisots. 235 A S ietant il MRS inin (3) Mo aoaiay oot T RO T et o 23 MR R
Ml-ﬂ- Missouri counties not |'h-nn|n|. 5 sdditbonal states not shown,

ﬂﬂmu I..mnu:l“m' Tmett Br30 A, M.,

C-L O o b Tl DunCETmEERls O :“Bt M m M I.lv_

" Iadicar
Movember 2527, 19 -m-nll lu{. Mail recelved from 7 Kansss snd Mix +ll=n- Ti- ll- 19.!1'
.n':-'ﬂ euu.r:':{ll- and 7§ uﬂd neaten mor dhowr. m no -hﬂm
Indicales response fo “Monticello Pur{ﬁ.“ to 3 Iﬁrgi and 1 nightly announcements. on GBS Fourth
, iﬂ-r ﬂf.:;&qu mmm&r HMM&IH? H.l-ll 79 sddi=
0 Hﬁmm;iﬂ' *‘M“ e tional Kanass and Missourl counties, 15 additlonal states, and Canads not shown.
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Whet will HAPFY HOLLOW cost?

sssnsss W have received the following quotation

from EMBC

For Kansas City, including Class "C" time on

KMBC - five daye weekly =- por week o o « » § LB7.80 0w

First 1% weeks.
For same - second thirteen weeks - per week . 662,90 (gross

For national use on either network or trans-
eription to immediately follow loecal test,
not including cost or recording or network
origination cost - per week, first 26 weeks .

For same naxt subssquent (2nd) 26 week period

as in preceeding paragraph - per week . . 1,125.00
For 3rd 26 week period - per week 1,L4106.25
For Lith 26 week period - per week 1,757.71
For Gth 26 week period - per week 2,197.19

While these figures are definite they are not necessarily
rigid and the stetion is anxious to oooperats with us in

ayeary Way.

What doas this eatimate mean?

¢« » o & 1t means a tobal cost of
$13,650,00 for a 26 week test,

¢« » o o It moans a total of 130
broadoasts at an average total

sost of $105.00 per broadeast.

s » o a It means that if the program
lives up to expeotation and secures
an sudience comparable to previcus
ratings, it will reech homes at a
cost of $2.58 per thousand listening

sets.

s s &« » 1t means that at a coat of
$105.00 per day, the program will
reach

27 outlets in Missouri

5 outlets in Iowa

6 outletz in Webrasksa

35 outlets in Kansas
o+ o o8 total of 73 outlets at a

cost of $1.15 per outlet, per dayl




#pﬁ;hﬁr worth-while merchandising suggestion --
“H@pp? Hollow, My Home Town," theme song of the
program, composed by a member of the cast, would
make a most desirable give-away for the adver-

tiser, either at point of sale or by mail.

Due to its nation-wide acceptance
by millions, no program bulld-up
is necessary on EAPFI ]IBIID'L

Ploneering cost 1s saved; the aud-
ience 1s waiting to buy your product.

Addi t.i.;nnn-:l.- merchandising ;sq.g:ibi lities

are unlimited . . . any workable plan
mﬂﬁar&taly"EQnuEﬂ!ful-nn nnqu#har
radio program will be & sensation on
HAPPY HOLLOW because of this alert,

interested, responsive audience.

Polnt of purchase tie-ins are limited
only by the policies of the advertiser
« « « the color, the human appeal, the
wide popularity of HAPPY HOLLOW give
them instant acceptance and sales-
meking response.
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