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RAPPY HOLLON 

"My Hane TO'lltl" 

A program with a 

tested local recor d 

PLUS a tested net-

work record • 

Ori&inated to the 

netl!ork by KMBC 

of Kansas City. 
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HAPP!C HOLLOW is the childhood memory of your own 

h~m~ t;own, living still l The p;eneral store you 
. ·;,;-; Visited to buy thread for your mother . And its • • ~ . 

-I, · ' •' ,ienial proprietor who p;ave you a stick of candy . ,. ,,.,, . 
'-":._,:~. , now and then - he• s there, too , i n the person of 

Uncle Ezra Butternut , around whom the life of 

HAPPY HOLLOW revolves , Unc le Ezra l Kindl y, phil-

•, osophical , he ' s everybody' s friend and counsell or. 

C • • i 

•• • CMldhood memories! The general store , the 011 

swimmin' hole , the aroma of fresh baked bread from 

•~~: the kitchen, first barefoot days in summer , and 
~· ' a; • -.. ,,.. ,,~ 

•i):.':f>picn1cs with J:ried chicken and the trimmings - -

they ' ve all survived in HAPPY HOLLOW. 

Lovable "folks" - Aunt Lucindy, the champion cookie­

maker who ' s never too busy to talk; Douglas .Butter ­

nut , the personification of carefree boyhood; Mrs • 

Hatfield, the good angel ; Jenny Oaksberry, the town 

gossip--all these and many others l i ve in HAPPY 

HOLLOW. Through them you visit your "old home town" 

i n memory again and again. 

Tuneful music - sweet songs that everybody loves, 

liltinp; melodies you' ll hum i n spite of yourself, 

music with a touch of sentiment tuned to the hearts 

of the millions - music that fits with memories of 

your "old home town, '' 
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WHAT IS DEARER 

TO THE HEARTS OF 

THAN THE 

"OLD HOME TOWN?" 

ALL 
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'!'he daily visit to HAPPY ROLLOW 

is to millions of radio listeners 

a brief return to the "old home 

town." Eagerly they awai t the 

most peaoeful quarter hour in radio 

to enjoy familiar soenes , old times, 

old friends . 

Thus radio listeners throughout the 

nation have learned to love Uncle 

Ezra and HAPPY HOLLOW. These listen­

ers have faith ln hi.m and his sage 

advice as do his townspeople . 

HAPPY ROLLOW has built a responsive 

audience because there is a real bond 

of confidence between HAPPY HOLLOW 

people and radio listeners • 

• • 

• 

• 

• 

• 

-· 
' 



• 
• ..,. -

5 bg 

. • 
•• 

• 

, . . . ' 
•• 
t ...... 

• 

• • 

• 

• 
~ 

• ., 
.i· 

~ .... ~. 
• ~. ' • . - • • s 

' 

Life 

Death 

Love 

J:Iapn1ne s s 

The simple Joy of 11 v1np: -

With these human tools has been built 

a radio progr am that has become a living 

part of the experience of millions . 

It's a quarter hour of smiles and 

sorr ows - laughter and t ear s • • . 

as vibrant as the heart-beat, and 

a s 1•eal ! 
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HAPPY ROLLOIV1 s talent 

has won national recop:nition • 

• • • Several entertainment 

groups appearing daily on the 

program have made phonograph 

records now on sale throughout 

the country • 

• • • These same entertainers 

under different names have made 

many recordin~s for the World 

Broadcasting System l i brary. • 
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In HAPPY HOLLOW 

products are introduced by 

talking about them in the 

general conversation of the 

progx-am. 

• • , Advertising copy can be 

built logicnlll' and naturally 

into the lines of the play. 

The value of this feature from 

o. selling standpoint can hardly 

be over-estimated. 
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HAPPY HOLLOW is one of the f i rst 

- if not the first - daily radio 

features to prove the theory that 

music and story can be combined 

successfully to win and hold radio 

listeners 

. • • week after week 

••. month after month ! 

HAPPY HOLLOW has enough music to 

entertain those who prefer musical 

programs •• and enough continuity 

of story to make every listener say: 

"I mustn1 t miss it tomorrow." 

HAPPY HOLLOW isn' t 11h1ghbrow11 

.•• but it does appeal to the 

people who buy 98% of your 

merchand1 se I 
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HAPPY HOLLOW 

is the show for a national advertiser 

who wants a family audience and a family 

response , or a,vomon's audience and a 

women's response . 

11}.PPY HOLL~ was first a tested suocesa 

on one station, l'l!BC , at hours when a 

family audience could listen • •• 

from May, 19~5, to January 1, 19~7, it 

was a tested success on the Columbia 

coast-to-cos.st network with a wanen•• daytime 

audience. 

It baa been off the e.ir since then. 

HAPPY HOI.J,(ll'{ hes a. great national audience 

of millions - ready made - not e><ceeded in 

size by~ other da;'itime feature. 



What has 

HAPPY HOLLOW done. 

as a "one stat i on " 

over KMBC? 

• • 

feature 

Arthur B. cnuroh, 
Radi o sta t i on K- M-a - c , 
Ke.neas CitY, Mo. 

and 

• The testimonials on t hi s 

the following page answer 

t h e question. 
Deer Mr. Church: 

17e reel you e re entitled t o eome s pecial expression 
of a ppreciati on, rel~tive to result• wbioh we bave ned over 
you:r good sta tion , K- M-B-Ci al so, r el utive to the s plendid 
coope r a tion whic h nas been bad by us on the part of your etat i on 

personnel. 
Fir s t we "ant to say t hat st no time in connection 

with our broadcasts over any s.t c t 1on , hmre we bad t he p l ea sure 
o r being a s soc i ated with a f i ner, cl ea ne r end mor e honest bunch 
of f ellows. Your wor k for u s use been oonsoia ntious end con­
ducted al ong libe r a l but strictly busi ness lines, whicll i n our 
opinion 1s tne only way to conduct <> llY business - There 1 s no 
question but t hat .. broa dc&st1ng t oda y c en be numbered e mong so me 
o f t he greete st , bus1nesses t na t exist in our oountrY• 

How t nen , rele.t i ve to r ~sults wllio h we nave seoured 
ov er K- hl- B-C t nr ou!!h our llroa dc s sti ns• ·111sn to stf>te whereas 
we cannot effect a def inite check- up es t o t hese r esul ts yet 
generally spewc1ng our volume of business i n your t erritor y would 
1~01ca te t net K-M-B-C has l a ed e bi pa,~ in lll8k1 new:>ur_jl_X-
tens1on work in ansas y a very good succee• en d also we 
r eel l. t 1ies"''6rougtit t o us an liloreased i>usl.ness tram t ile terri tor 
~ s tic!:lac e nt to Kansas- Ci~ . _,..- --· 

- --~ . 
V.le ere glad o f an opportuni ty t o express our apprec1a-

l
---------------~ - ----JL_~t~1~o~n~o~f=-t~h~e~p-e_r_•_o_nn_ e_l~ Otf~ K~- M-B-C and or tile worK wn1oh i t bes done for us. 

very trulY yours, 

Chicago, Illinois 
February 5, 1930 

l!r , J.l"I. 1!1llor 
~ ~/c J.Yi. J.!iller Comp 

--ockford, Illinois any (One ol ient t o- another) 

Dear lolr. )lillera 

1 ainooroly trust belioff th you will P"rdon Jtl/1 a at Jtl/1 lotter wlll convi pparent bold,.,•• in writill& 
In oomrersation tod nee you of my honest 1ntont1ona. you, but I 

on• of tho a on• o.y with I.Ir. Churoh of IQ.;llC feature on id:iic ~:•w:~he Happy Rollow progr:,. he ~:n:•d me that you also are 
weekly proiram since 1as:d~~~TOninge each ""•k: l•e •ha::• bar e using th1a • een sponsor ing thia 

Mr. Church a.skod mo to write using the featuro. First you giving you • brief cut obtaining all the 1 • permit me to explain thAt line of our sucoeso in 
failure or the ~ro::1~1•• possible and jud&e the v 7' t oo, ore intereeted in 
of tho broadcast Tl y the o.ot>JJll number of 1 . a uo es to suoooss or 
nry similarly I •bel~o!!lltthooe inquiries in ti:q;:~=t~•••ivod aa a reoult , o your o,·thod ot till bl tho· on a i l order way 

At the beginn' g " • 1.ug or th& aoa •ponaorehip t t son we wore aomowhn. 
:=:;tt.i~n~ an~1:

0
~•~i~~!e ~! 1:;:;ng t~t too \!::

1

;~ :~~~ ~ale!~ up tho 
• o oourae , .,. are appeall pro uct of t he Aladdin 11.Mtl g ven to 1' ng only to a rurnl cl••• ot • L•"l'• Under-

bJtc.e i an•t "'lY g~•tio people. 
~ •.9.1'..0fJ.ll..._of. t )> . 1\J.n_the Y,T1.t!£.!e l!lind . !.8~ .&11.lruP&- ~~~- ~J!~din. ~•PllY Holl°" progr ,;;~ t ~~oau].t•...l'bta.!.ned !_re,:, tho 
OO.£)>~ek. Ao • .... ~n at a nollli!"'L£!£).U"• with in9'>l!:Y..2~•t froi:, the 
laat nok•• broadoast r .:::,.raet , t l<e 1nq1o'r;':ies r,J i ~d••ll)r1 deorensi ng ooat 

D rod J ,621. cc;-e n n.s a result of 

If n my be peno.l.ttod to broe.doa.at progresses u make a auggeation , it is t hnt 
say this ainoerely i,,;.!" wilil un9ueot1o"4bl ,, obtain th you w111 f i nd, •• tho 
rather outotanding aboTOuae the ! a our sooona soaaon on ~oaults des1 rod, Wo ~ of purpose preoont d;l.nj;r t~ations 1naS1'luoh •• there i. Tli!a • t • t ion 1o 

do not hesitate to •• broadcast. Porsonall • • constant aincox--
in malc!ng a suooosa ot oa!hthat the entire staff' of ICLlli • 1 ha~ oeen it tonight oonneroial broadcast. t.re s ;i noeroly intore•ted 

There ia suoh a aiJUle.rity 1n I law taken the liberty of ._ rour product and our product 
,mdor pressure but morel ~•ting you. I •••ur• out and for this reaoon 
continue , KW1C will go r~eoouso as stated above Iybelit;' letter is not written 
othe't" ,ta.tions her in miking your p-ogr•- '"' you wi ll tind flS vou • - a auoceGa than many ~ 

If tiy ohAnoe tho Mantle La way,, do not hee1tate to cali ~:::s:. oan be or any e.aaiete.noe to you in auy 

Very truly yours• 

EAF111LB 
IIAllTL8yE LAW' COMPAIIY OF Al!ERICA 

1 E.A. Fellers 

USC ·,;?L 

• 

Ridenour-Baker Grocery Company 

XIIBC l!,J.dio »roadcaat Station, 
Plck,rick Jiotel, 
X&neall City, 11.ieeouri, 

»ou »r, Halley, -
1re tbougbt you migbt be interested in Jmc,w­

ill4o something abou\ the benefit tb&t we der1Ted 
trom tbe use of your broadcaiiti-..t a,ation during the 
period of time we were on the air • 

· We round rrom 1Jlten18Wing our customer• 
tbrOugb.out the x.naae City trade territory tb&t we 
receiTed valuable publicity, due to tbe ract that 
• uncle Ssra• operated .., •n<>G• Store in "B&PPY HollOW,• 
Tbe fact that Ono le 'lzr&' e apeoiala each day were the 
• ...,. epecial.B tb&t were being ad.Tertiaed 111 all •noo• Stores added to tbe _,.y a,1-.antages that nr• 
our• 4u• to tbe aaeoc1at1011 witb you on tbi• progr•• 

lt,alao migpt be of interest to you to l<JIOW 
tbat on one particular occasion we offered a free 
package of merch&n4iae over your station to all 1fbO 
would eend in a request, u,d aa we remember it, we 
receiTed between 400 and :100 regueste for tbi• ~-
Q_cular _ co!!lll~.ill.• • " - -

The same offer bad been preYiouel:, made by 
another etation in !Ian••• City, and ae we recall it, 
we onlY bad four reque,t• in a11ewer to thie otter. 

We asaurc you that wben we are again reedy to 
reeume bro&4cast1ng, Station l!JIBC will haTe the 

preference. 

'J3y 

Morton S _ alt c ....... , ornn-, 
t">.t.oo. 11.1,,. ,-.. ny ... 

-
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For many months, until May, 19,5 

HAPPY HOLLOW ,ras sponsored on D!BC 

by B C Remedy Company, manufacturers 

of BC, a headache powder , 

Starting with ~ distribution in 

the Kansas City territory, in a 

soant 1, weeks B C had achieved 

practically 100% distribution in 

Kansas City drug stores . 

Since HAPPY HOLLOW was withdrawn 

from looal sponsorship, BC has 

continued with dramatized announce~ 

inents on Kl!BC , ' immediately preceding 

or illlmediately following HAPPY HOLLOW, 

As a result , BC now sells third in 

Kansas City's largest chain drug stores, 

in competiti on with all ~her headache 

r8IllC!ldies . both in tablet and powder 

form.. 
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T:IJne of Broadcast 

Completed Calls 

Radio Listenere 

Percent Radio On 

Percent Listening 

HAPPY HOLLo;v 

Crossley Index 
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Has i'.APPY HOLLOW a proven listening audience 

in Kansas Ci ty? 

• •• Five ooinoidental surveys over a period 

of two ye9c1·s prove that HAPPY HOLLO.I' has an 

important listen1ne audienoo in Kansas City 

regardless of the time of day of the broadoast 

Coinoidental Survey of Happy Hollow. 

Survey fl Survey 415 Survey 4/!7 Survey ,f/e 

Maroh December J uly January 

5 day ave , 5 day ave . 4 day eve . 5 day ave . 

t!TWTF lo! T W T l' - T,'ITF IITWTF 

6:00 A.I 5:45 PM 12 :45 ™ 1:15 N 

85 ~ 59 65 

29 14 7 12 

33. 8% 25. 9% 11. 8% 18, 7% 

50. 6% 49 % 34, 2% -;, % 

17.1 12. 7 4 . 03 6, 7 

• 

Survey #9 

Ootober 

4 day average . 

NTl'/T -

1 ,45 F!,! 

72 

15 

21% 

37 -21' 

7, 8 
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In January, HAPPY ROLLOW pulled 

more mail than any other coast­

to-coast Columbia sus~aininR 

feature 

••• in fact, five thousand more 

letters than the ten next highest 

Columbia sustaining features 

put togetherl* 

-- More evidence, if need be , that 

HAPPY HOLLOW, 11My Home Town, 11 is a 

radio nro~am with a nation-wide 

audience waiting for a sponsor. 

* HAPPY HOLLOW was also Columbia's 

top-notch sustaining mail puller in 

February. 
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Will it sell for me? 

At the request of e.n agency, 

HAPPY HOLLOIV listeners who had 

pre'rl.ously &hown interest in 

the progr81!lwere sent a letter 

and card simular to the ones on 

t his page. 

. l 
l , 
• . 

• -

Dear KMBC: 
l alll a r egul ar listener to HAPPY t!OLUY' originated 
-to thl> ColW!lbia net work by to,!BC ; and I am glad to give 
the following 1ni'or ll'Jltion ,·,i. th the understanding that 
my name and addr ess will not Jte used i n any v,ay . 

l began l i stening regular ly to HAPPY HOLLCJli about 
(date) . My age is -~,-.-· In rey 

-o-p~in-i~o-n--,t ~h-e_a_v_e_r~n-g~ age of Happy Hollow listener s is 
about .,.----'years . l. prefer Happy Hollow t o be br oad­
cas t st _-~--=(s.m. or p.m. ) •'hot product would · 
you prefer Happy Holl ow t o advertise?. _ _ ____ _ 

{ Any addi t i onal comments you wish to mnk-e wi l l be 
(apprec iated) . 

IQ:a 
a:111:a 
a:l:a 

-=-
:.t: 
t 
-­
~ -.. 

1 Isa 
Pq 

---=­.... 
-­.... 
·-­.... 
-­=:.a 

The mailing pulled a 25% 

return - e:roeptionaJ.ly high. 

Replies indicated that a strong half 

of the l isteners are between 21 and 

40 years of age • 

• • • mothere, houselVives . a.nd others -

women who listen to HAPPY liOLU1'f, e.nd 

buy what Uncle Ezra places on the 

shelves of his General Store. 

liundreds of their replies read , ''We would 

buy any product sponsored by HAPPY HOLLOW 

because we know it would be good." 

• In spite of the illlpressive responsive­

ness of HAPPY HOLL<Jl\''a daytime audience, 

it is not as large as its evening audience, 

would be • • • HAPPY HOLLOW has been tested 

as an evening show over a period of years , 

and has proved its ability to attract and 

hold the interest of all members of the 

family, frOl!l the youngest to the oldest . 

• 

• 
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If HAPPY HOLLOW were to resume, 

•1hat time would be available? 

• • • • • 9•45 - 10:00 A.M., 

• • • • • 2 :15 - 2 :3(> P.M., 

The station recommends a late 

afternoon broadcast and offers 

to malre every effort to clear 

fifteen minutes between 4•45 

and 5•~ P. l! , 

On the following page is the com­

plete DIBC schedule at present . 

If you will open this scl1edule you 

will see what would immediately 

preoeed and what would immediately 

follow each of the available times, 

-- - - = • 

• 

. 
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KMBC OF KANSAS CITY 
5,000 Watts Day -1,000 Watts Hight 

950 Kilocycles - Full Time 

Program Release and Open Time Schedule 
Week of Oct. 3rd to Oct. 9th, 1937 

A Good Time Was Had By All 
Saturday, Sept. 25, KMBC "hired a hall" - the 
Music Hall of Municipal Auditorium, in fact, 
to present its annual Family Party welcom­
ing back "Tex" Owens, and dramatizing the 
change to standard time the following day . 
Pack.in' 'em in to present a forty-five minute 
fast-moving show was our way of giving 
sponsors a "break'' in reminding listeners 
of the new time on many programs. Just 
another gesture to our friends who feel they 
make a good buy when they say; " .. . and 
by all means, don't forget to include KMBC." 

M i d I a n d B r o a d c a s t i n g C o. 
FREE & PETERS, INC., National Repre,;entatives-New York, Chicago, Delroit, San Francisco and Los Angeles 

ARTHUR B. CHURCH 
President and General Manager 

Direetor National Program Salo• 
GEORGE E. HALLEY 

1260 N. D•([rboru P<nkwcry. Chicago 

• 

J. LESLIE FOX 
Director of Salos 
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HAPPY HOLLOW1 s merchandising 

possibilities are 11natural.s . 11 

"The Happy Hollow Bugle" i s unusually 

attractive as the ~rinted me<lium to 

tie-in with the personal, persuasive 

selling of the program itself . 

• • that tie-in so essential to 

successful radio selling today. 

Tens of thousands of HAP PY HOLLOW 

listeners already have become enthus­

iastic readers of "The HapPY Rollow 

Bugle ." 

It was one of the most effective 

merchandising piec es ever used on 

HAPPY HOLLOW. 

• 

• 

• 
• 
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Actually, though, how many 

people in the KIIBC area l isten 

to HAPPY ROI.Lal' dail y? 

, , , • UJJing the t'igurea of 

ooinoidente.l 44, te.ken 1n 1934 

{when the pr ouam we.a on the air 

fram 5,45 to 6:00 dail y) 12,7% 

of the interviewed aeta in the 

primary area wer e tuned to nmc 

• • • • applying this to coverage 

figures for the ent i re area this 

means 40,572 sets -wer e tuned to 

HAPPY HOLLOW, {aasnmlng that all 

listener& wer e at home . ) 

, • • • '.lbe next page shows where 

these seta were located and their 

distribution as related t o J . C. 

Penny outl ets . 

• 

The KMBC Market ~"" .,.~ ....... 
. , . . . 611,66S 2,72t.;n6 

. . . . 173,24,. »2.100• 
Potentiol 11:adto Aud~nc• . ~71,700- 1,7.s.s,9,o• 
K.amos City Retail Sales . SS07 .00 ,,....iio 
Spendable Money Income $900.00 ( .. ..-.) 

• 

0,1,n: q.sur J11 11r ts uu 

PRECISION Coverage Map-Made from Jansky & Bailey 1934 survey of KMBC's 5,000,watt 
daytime area combined with srudy of mail response on the following programs: 
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Actually, though, hem maey 

people in the IOIBC area 11.sten 

to HAPPY HOLLOW daily? 

, • , • UJJing the t'igurea of 

ooinoidente.l 44, taken 1n 1934 

{when the prouam we.a on the air 

tram 5•45 to 6:00 daily) 12,7% 

of the interviewed aeta in the 

primary area were tuned to nmc 

•• • • applying this to coverage 

figures for the enti.re area this 

means 40,572 sets were tuned to 

HAPPY HOLLOW, (assnmlng that all 

listeners were at home. ) 

• • • • 11le next page ehows where 

these seta were located and their 

distribution as related to J .c. 

Penny outlets . 
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What will l!APPY HOLLCl>Y oost? 

• • • • • • • we have received the following quotation 

from 1!14BC 

For Kansas City, incl uding Class •c• t~ on 

KllBO - ti ve days weekly 

First 13 weeks. 

per week •• •• 

For same - seoond thirteen weeks - per week , , , • 

For national use on either network or trans-

oription to immediately follow local test, 

not including ccat or recording or network 

origination oost - per W8ek, first 26 weeks • • • • 

For same next subsequent (2nd) 26 week period 

as in preceeding paragraph - per week . , , , • 

For 3rd 26 week period - per week • • • • • 

For 4th 26 week period - per W8ek • • • • • 

For 5th 26 week period - per week • • • • • 

1,125. 00 

1, 406,25 

. 
1, 7"J/ , 71 

2,19'1, 19 

While these figures are definite they ore not necessarily 

rigid and the station is anxious to cooperate with us in 

every -way • 

' 

• 

• ., 

What does this estimate mean? 

, , , , It means a total coat of 

$13, 650, 00 for a 26 week test, 

• , , , It means a total of 130 

broadcasts at an average total 

oost of $105,00 per broadcast . 

• , , • It 1118an8 that if the program 

lives up to expectation and secures 

an audience coroparable to previous 

ratings, it will reaoh homes at a 

cost of $2,58 per thousand listening 

sets . 

• • • • It means that at a cost of 

t105.oo per day, the program will 

reach 

27 outlets in llissouri 

5 outlets in Iowa 

6 outlets in Nebraska 

35 outlets in Kansas 

••• • .!!: total ~ 1i outlets at a - -
coat ~ $1-45 per outlet, per~• 



Another worth- while merchandi sing suggestion -­

"Happy Hollow, My Home Town, " theme song of the 

program,· composed by a member of the cast, would 

make a most desi r able give - away for the adver­

tiser , either at point of sal e or by mail • 

• 

• -

• 

• 

• 

.. 

• 

Due to !ts nation- wide acceDtance 

by milli ons , no pro11:ram build-up 

is necessary on RAPPY HOLLOW. 

Pioneering eost is saved; the aud­

ience is waiting to buy your product. 

Additional merchandising possibilities 

are unlimited •• • any workable plan 

moderately successful on any other 

radio program will be a sensation on 

HAPPY HOLLOW because of this alert , 

interested, responsive audience . 

Point of purchase tie-ins are l imit ed 

only by the policies of the adverti ser 

• • • the color, the human appeal , the 

Wide popularity of HAPPY HOLLOW give 

them instant acceptance and sales-

makinll: response • 
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